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>) IRWIN HAS SERVED 
M/ THE HARDWARE TRADE 
TWO YEAR 





The famous 
EKCO lines 


THE BIGGEST NAME IN HOUSEWARES 





 (\ Moving Men 
cofit- . Maker Your Way 





gut 










Yale Quality at its finest is exhibited 
in the 840 Super Pin-Tumbler 
Padlock, the finest padlock made. 





Yale Reputation means that 





the Yale trademark repre- 






sents —to your customers — 





maximum assurance of the 






most value for their money. 









Yale Promotion puts news of Yale 
| “best-sellers” into the hands of your 
best prospects—the readers of the 
Saturday Evening Post. 





Use the Selling sentence’ on the box... 


Lhe name Yale helfrs make the sate 
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Upestains-~Dowustairs 


ALL AROUND THE HOME 


UPERIOD helps build Profitable 
ALUMINUM TRIM Business for You 





Make the most of your metal trim opportunities by using 
SUPERIOR on every installation. For SUPERIOR has definite 





eye-appeal .. . sparkling beauty that wins instant customer accept- 


ance and steps up your profits. When home owners want metal 








trim for a gameroom or basement playroom, SUPERIOR gives 

that room a smart, finished look. In the same way, it bright- 
ens up bathrooms— modernizes 
kitchens—with its decorative 
finish and lustrous beauty. 


SUPERIOR TRIM is True-edged 
for perfect straightness, and fin- 
ished by the exclusive Schuler 
luster process. Made by a pio- 





neer company of the metal trim 


No 542 tar i* Meverial 3% . industry, it is available in a wide 








range of shapes and designs. 
Send coupon today for price lists 


and literature. 


YOUNGSTOWN 
MANUFACTURING, INC. 
66-76 S. PROSPECT ST. 
YOUNGSTOWN, OHIO 


CAP MOULD 
No. 55! for ¥" Material 








y 


| 











DIVISION BAR INSIDE CORNER 
No. 550 for 1" Material No. 553 for Ya" Material 





YOUNGSTOWN MANUFACTURING, Inc. 
66-76 S. PROSPECT ST. YOUNGSTOWN, OHIO 


Dept. 4 Please send us literature and prices 


Company 
Your Name 
Address 
City. 
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@ The inbuilt work value of Stanley Tools 


: is universally recognized. Millions are in 
nodernizes ‘ 
use—on construction jobs, in manufacturing 


lecorative 

uty. plants and in homes. 

rue-edged Representative is the Stanley Bailey 
s, and fin- Plane, choice of the vast majority of wood- 
e Schuler workers for its hand-fitting design, its strong 
by a pio- body milled and ground straight and true, 
netal trim the lasting keenness of its fine steel cutter 
in a wide F - 
sigue. held rigidly in place, its easy adjustability 
price lists for light or heavy planing. 


N 
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STANLEY TOOLS. NEW BRITAIN, CONNECTICUT 
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ATKINS 


ae 


“EASY AS PIE, 
SONNY, WITH AN 


ATKINS SAW” 


ae ‘ 6 <9 


...AND IT IS EASY, because Atkins Saws are Silver Steel. They 
cut cleaner, quicker, and feel as comfortable in your hand as 
slippers on your feet. Well balanced ... smooth gliding . ...and 
a sharp-toothed bite that stays sharp longer... more service 
between filings. That’s why people who use saws day after day 
in their trade or business, or around the farm or home, just 
naturally ask for Atkins when they buy new saws. It’s sort of a 
tradition handed down from father to son since 1857. 

Cc. ATKINS AND COMPANY 


Ps A"! 

cA 

(APA! §- 

; Mae 4 410 S. Illinois Street, Indianapolis 9, Indiana 


THE DEALER'S PARTNER FOR 90 YEARS 
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Heavens tace doth gow" 


America has been called ‘The 
Workshop of the World.” It is. It 
is also much more! 


The crimson glow of furnace 
fires on the evening sky, symbolizes 
not alone our industrial might but 
aiso the will of a people to express 
themselves through progress. A 
young and vigorous people, un- 
fettered by the past and unafraid of 
the future. 


The kind of people who dream 
Golden Gate bridges, then fling 
them across untamed waters. Who 
dare to think that even the humblest 
citizen may own an automobile, 
and then produce a million “tin 


STEEL PIPE MAKES 


Lizzies” to make that fable a fact! 


Thus is our industry a reflection 
of the American will to do. 


You would know, then, that when 
progress was impeded by lack of 
adequate facilities to convey water, 
gas, steam, oil and other liquids in 
the processes of industry, someone 
would develop ways and means of 
producing inexpensive, durable, re- 
liable steel pipe to solve the problem. 


So for nearly sixty years steel pipe 
has paced the growth of industry. 
From steel mill to machine shop, 
from refinery to service station, 
from fabricating plant to food fac- 
tory . . . modern industry is a 


veritable maze of steel piping. Yes, 
steel pipe makes it possible, and with 
this vital servant the wheels of in- 
dustry will keep turning... and 
the face of the heavens will con- 
tinue to glow in the evening sky. 

The interesting story of “Pipe in 
American Life’ will be sent upon 
request. 


Committee on 
Steel Pipe Research 


AMERICAN IRON AND 
STEEL INSTITUTE 


350 FIFTH AVENUE, NEW YORK 1, N.Y. 


IT POSSIBLE! 





... better living through pipes of steel for plumbing and heating purposes. 
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HOLE CUTTER KITS 
9. 790 and 790-B* Now only $6-00 


Fair Trade Minimum $5.85 


he 


ADJUSTABLE HOLE CUTTERS 
No. 100 and 100-8" Now only $2.50 
Fair Trade Minimum $2.45 


No. 101 and 101-B* Now only $3.50 
Fair Trade Minimum $3.45 


BORING BAR HOLDER 
No. 600 Only $5.50 
Fair Trade Minimum $5.45 


BORING BAR SET AND 
ADJUSTABLE HOLDER 
Kit No. 650 Only $13.00 





Fair Trade Minimum $12.95 
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EXPANSIVE BITS 


No 200-B* . Now only $2 50 
Fair Trade Minimum $2.45 


No 201-8 Now only $3.50 
Fair Trade Minimum $3.45 


= - —_ 
—~ 
Be 
HEAVY DUTY EXPANSIVE BIT 
No. 221 Now only $4.00 
Fair Trade Minimum $3.95 








BORING BAR SET 


No. 559 Only $8.50 
Fair Trade Minimum $8.45 


ADJUSTABLE CIRCLE CUTTER 


No. 105 Now only $6.00 
Fair Trade Minimum $5.95 


PRICES REDUCED 25%! 


That’s right! In the face of a rising 
market and general advances, prices 
on the popular BRUNO Tool line have 
been reduced to bring your customers 
these nationally advertised precision- 
made tools at prices that are really 


competitive. 


NO REDUCTION IN DISCOUNTS! 


Your percentage of profit remains the 
same. And remember — with BRUNO 
your profit is protected. Minimum re- 
sale prices to dealers and consumers 
are set by BRUNO Tools under Fair 
Trade Agreements so your margin of 
profit is assured. No one can under- 


sell you on this volume line. 


NEW BRUNO SELLING HELPS! 


Store displays, catalog sheets, sales 

literature, packaging-and advertising 

on all BRUNO tools are ready to help 
you get sales with a 
minimum of effort. 


AUGER BIT SET 


No. 340 and 340-8" 


Heads 


No. 350 a 


Heads 








with six Boring 


Fair Trade Minimum $3.95 
nd 350-B* with eleven Boring 


Fair Trade Minimum $5.95 


bk bat 


Only $4.00 ; 
Special Bruno 


Display Deals to 
$6.00 

help you build 
Greater Sales 


folate Mm ade) thi 


*Hand Brace Models. All others straight shank for 
use in bench drill, drill press or portable drill. 


ORDER TODAY from your jobber or write direct to Dept. HA-4 


THE BIG 


BUY IN TOOLS 


CALIFORNIA 














AN ASSORTMENT OF 
SELLING HELPS THAT 
OPEN THE DOOR TO 


Attractive, 
three-color, 
selling 
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- Set—9 pieces ! 
Streamer & Sticker BOSSY SSIES «1+ Feois 


Supply of each of the above included in K100, K200 and K300 Wood Cut-out-Letter 
Dealer Stocks 





Display 
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| Set Yourself, Ufe IN THE Profitable 


HOBBY KNIFE and TOOL BUSINESS WITH... 
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® Open your doors to increased profits by merchandising 
King Kut hobby knives and tools. Millions of housewives, 
office workers, students, business men, have learned and 
developed private skills in “making things.” Every person 





above eight years of age is a Prospect for you. Creative The RoyalG of 
relaxation is being sought! Millions of model airplanes, KNIVES, TOOLS AND BLADES 
model cars, model railroads, model ships, novelties and FOR HOBBYCRAFT AND HANDICRAFT 


"general handicraft projects started every day! Cut your- 
| self a bigger slice of this fast-growing business. Set your- 
' self up with either one of the DEALER STOCKS which 
include all the Sales Tools and Merchandising Helps 
necessary to start Right Now. It’s a fast-moving business— 


you'll have to move fast 

4 JUNIOR DEALER STOCK K100 a 

g Your Profit... $35.00 Z 

é Contains an assortment of King Kut merchandise vi ; 

: designed for quickest turnover. Only fastest mov- ‘ YOUR 

: ing items in the line included. The Display and : 

Stocking Unit shown opposite, together with the : INVENTORY 
attention-getting, hard-hitting Dealer Helps illus- 
trated, are made into one complete kit delivered WORRIES 








Were che cuars tesuees 


Tagen? 







at your door. 


One Handi Il King Kut 
You Invest Only... $65 .00 tia pts Peta wae 


: SENIOR DEALER STOCK K200 REGAL TREASURE CHEST 


3 No. 130 . ... $10.00 
Your Profit $72 50 . .. contains entire line of 22 blades, carvers, 
eee s 


punches, routers, all-purpose handle, plane, 


Contains an assortment of every King Kut item, Get end corved epette Geves end port ben. 
LI 





MONE capo 


suitably balanced in quantity to you to 
serve a steady flow of customers. The Display Unit 


a aaa: 


shown opposite (note the walnut and maple wood- 

r : - 
ore incloded in one pockage to give you c acs WMAKE YOUR CHOICE OF 3. STOCKS 
selling start. 


Everything included in | package to start your 
You Invest Only... $1 27.50 Profit-Making immediately ! 


MAIL THIS COUPON TODAY! 
i 





i 
MASTER DEALER STOCK K300 , The AP Parts Corporation, Dept. KK 163, Toledo |, Ohio ’ 
1 Gentiemen: } 
Your Profit... $1 10.00 ! Please ship me, through my wholesaler, one King Kut 
(0 K100 Junior Dealer Stock [[] K200 Senior Dealer Stock , 
ogee — me — assortment ey ' (0 K300 Master Dealer Stock iit Mane ac ctnien i 

ut merchandise . . . for complete téverage. : 

soutien Midis dence tunve than Gouna See ofl t 0 Send Catalog and details on [] K100; [) K200 [] K300 Dectiy Stocks. ! 
cutting edges) is combined with the display ond : Se le NII, «costs. . ovpaiecctessincctinvesncedas-ihjusiitide ainevonietaienntcleisjedbtniaeaiampantnnnamnedD i 
wood-cut-out-letter sign . . . a Deluxe unit, is in- , ' 
cluded with the merchandise and Dealer Helps. ' Name of Store pitied a Mitemeionnt ik iP — - 
This K300 designed for Big Volume Sales. J ° 
: City mop oe ae —_ | le « BRO. ..cccescraregsccesernenevcensesents 5 
You Invest Only... $1 90.00 : “SHIP THIS ORDER THROUGH : 
st « Name of Wholesaler Se oe pi Sa eaiaienilcealveliaatasitianialbiiabasdpeanaiati ' 


King Kut Products Are Covered by fair Trade Agreements tw we com eee meow ew ew www ww ewe ew em oe 
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Here's another of the full page color ads we're running every month 
in Popular Mechanics. Again and again we're telling our 3/2 MILLION 
readers—alert, active, busy men who use lots of tools and hardware 


that BRANDED merchandise, bought at the HARDWARE store, is BEST 


...Popular Mechanics Magazine 
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very month 
72 MILLION 
rardwaie 


pre, is BEST 


gazine 


. 1562—"'PARKER’ FRAMELESS GLASS ROLLER TRACK FOR ““PARKER’’ COMBINED PULL AND PUSH BARS 


ALL GLASS SLIDING No. 117 
DOORS 


Brass and alumi- 
Packed in wooden num in stock for 


cases of 240 ft. com immediate ship- 

plete sets; or sold 

ment for use on 

separately in 12 ft 
. t > 

lengths. Roller carriers outside of any size 

have solid brass roll- doors > 11g 


ers All items rust Bars to be used on 
proot cadmium plated 
4 F inside of doors in 
finish Finest track 

conjunction with 


117 Bors 


on the market 


‘PARKER’ 
sz: | PERFORATED 
GRILLES 


Stamped in brass, stee! and aluminum to 
order, in Lattice and Union Jack designs 
Variety of sizes in stock for immediate 
delivery. Woven Brass Wire Grille for 
furniture in stock 


No. 68—"‘PARKER’ 
ADJUSTABLE DELIVERS THE GOODS 


SHELF STANDARDS - 
aeaverrenttes From Foundry to Finished Product” 


For book shelves, stock We manufacture specialties and distribute a full 
aoe: yoann line of Builders’ Cabinet and Showcase hardware 
Strength tested to 600 in all standard finishes: Our facilities include 
pounds. Strips are Foundry, Rolling and Forming Equipment, Power 
numbered to simplify Presses, Slitting and Electro-Plating. Prompt 
consign 9 " = tor shipments from our substantial stocks. Special- 
a Se a OE ties made to blueprint. All our materials 
Easily installed priced right. Write for special quantity 
without grooving quotations— 

Are you on our 


at 











No. 100—PARKER KICK PLATES No. 175—“'PARKER” BRASS 


mailing list? 


ae) 


Me > 
SS = 
SSS QCA 


BRASS —ALUMINUM—STAINLESS STEEL AND CHROMIUM PORTABLE 
With countersunk holes and beveled AND STATIONARY RAILS 


edges. Screws furnished. A variety of 
sizes in stock for immediate shipment All types made to order for 
theatres, exhibitions, displays 








stages, restaurants. Velour 
rope and fittings. Quotations 





furnished upon request 





ne 





No. 132—‘‘PARKER” 
MODERN PUSH BARS “PARKER LUCITE PULL 
Made of aluminum, brass or | AND PUSH BARS FOR USE 
bronze. Other styles and types ON HERCULITE GLASS 


listed in our “No. 11 Modern DOORS 
Door Trim Catalog’: We have 











May also be installed on 

















facilities for making special! 
wood and hollow meto 





push bars to drawing 





doors All sizes 





‘‘PARKER’’ DOOR PULLS 


Made of forged brass and alu 
minum. Matches design of No 
117 and No. 119 bars 


No. 804— 
“PARKER” 
DOOR KNOCKERS 
Heavy forged brass 
Enhances the appear- 
ance of any type 
door 
Sih a_i 
No. 334C—‘'PARKER”’ 
THRESHOLDS 


Brass, aluminum and steel. 4°, 5, 5': 
6", 7° and 7'2" widths in stock. Sold cut 
to size or in full lengths. Write for spe- 
cial net price list 


, {LETTERS | 


No. 331—‘'PARKER” LETTER DROPS 


Finest forged brass, highly finished 











Complete with back plate Priced 


; Sits, exceedingly low. Also furnished in 


chrome 
No. 1590—‘‘PARKER’’ SHOWCASE 


TRACK FOR WOOD SLIDING DOORS 


Immediate shipment from stock in 12 








ft. lengths 


No. 1581— . 

“PARKER” (2), 
SLIDING DOOR <== "ma Racy 
SHEAVES 


Ball bearing. For use with No. 1590 
track 


No. 621— 
a) “PARKER” 
FINGER PULLS 
Solid Brass. Can also be furnished nickel 


plated. For wood and all-glass show- 
case sliding doors 











io=tDOOR CLOSERS 


No Advance In Prices Sinee I194I1 
FREE DISPLAY 


A Mounted Hinged Door Closer With Each Order For (3) Dozen Of Any Model 


JUNIOR 


Length of tube 7% inches 
Weight 12 pounds to a dozen 
For Light Screen Doors 


GENERAL 


Length of tube 10 inches 
Weight 25 pounds to a dozen 
For all Size, Light and Heavy 
Combination, Screen and Inside Doors 


Length of tube 10 inches 
Weight 15 pounds to a dozen 
For Medium Weight Screen and Inside Doors 
Up to 1% inches thick 


All Three Models Finished In DucoTan 


Hook Type Brackets. Easily Installed. No Tools Required To Remove Door Check 


DSOR CLOSER £ CHECK 


Packed in Individual Blue Lithographed Boxes, Twelve To a Shipping Carton 
Full Mounting Instructions In Each Box 


IMMEDIATE DELIVERY 


We Sell Through Jobbers Only 
Write Us Today For Further Information, Or Contact Your Jobber 


HARDWARE PRODUCTS, Inc. 


1630-1650 PENN AVENUE READING, PA. 
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A BASIC NEW IDEA 


THAT BUILT OVER A MILLION SALES 


...and it’s only the beginning! 


A Ferguson Dealer Franchise means con- 
tinuous sales—sales of tractors and 
implements now totaling well over a 
million. 

The Ferguson Dealer sells more—much 
more than just a power plant on wheels. 
He sells a basic new idea—a revolutionary 
new concept of power farming—a prin- 
ciple that now puts power farming im- 
plements under complete control— 
both manual and automatic. 

The first sale to a user is only the 
beginning. Once a user discovers for 
himself the outstanding advantages he 


gains with the Ferguson System, he wants 
to extend that system to include all of his 
farm implements. And right there is the 
solid foundation on which the Ferguson 
Dealer has built tomorrow’s profits. 

The Ferguson Dealer is ready to supply 
the additional equipment users demand. 
Each implement is designed to function 
perfectly with the Ferguson System; and 
only the Ferguson Dealer can sell the 
profitable Ferguson implement line. 

For complete details regarding the 
Ferguson Franchise, write Harry Ferguson, 
Inc., Detroit 3, Michigan. 


Copyright 1947 by Harry Ferguson, Inc. 


the BI 


it’s THE 
FERGUSON 
SYSTEM 
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Ferguso™ 


HARDWARE AGE 





Easy fo 
ever be 
and one 


Flexible 
without 


THE 
FERGUSON SYSTEM 


Th 
FERGUSON SYSTEM 


HERE ARE A FEW MORE IMPORTANT REASONS WHY IT PAYS TO BE A FERGUSON DEALER 


Easy to Use. Implement operation is made easier than Saves Fuel. The Ferguson System automatically pro- 
ever before with Ferguson System finger tip control vides traction without excess built-in weight, and so 
and one-minute, 3-point attachment. reduces fuel costs. 


a ial A bisa eres =: 
Flexible. Wheel spacing easily and quickly adjustable 
without changing or adjusting the steering mechanism. 


Ferguson Implements. A broad line of implements for 
both general and specialized farm needs. 


FERGUSON DEALERS PROFIT THROUGH ALL-SEASON SELLING 
WITH SPECIALLY DESIGNED IMPLEMENTS 


Corn Pickers Weeders Soil Scoops 


Plows 
Trailers & Wagons 


Harrows Combines Planters 
Offset Harrows Feed Grinders Grain Driils Transport Boxes 
Tillers Saws Mowers Scrapers 
Cultivators Terracers Sweep Rakes Accessories 


APRIL 
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SPRAYERSJAND] DUSTERS 


HAY TOOL AND 
BARN EQUIPMENT 


LIVESTOCK EQUIPMENT 


FARM VENTILATION 
EQIUIPMEINT 


POULTRY | EQUIPMENT 
in~ 








EQUIPMENT 


This Month and Every Month Millions pes 


“BUY AT THE SIGN OF THE -aup308-” 


Do you want the best buyers in your trading area coming to your 
store to ask for your lines of equipment? Do you want to sell the lines 
that are advertised to more people in more magazines than any others 
in their field? Sure, you want it—and that’s what HUDSON gives you. 
HUDSON tells prospects in leading national and regional magazines: 

“Buy equipment with the ‘Diamond-H’ trademark — it means 
extra value, longer service, more labor saved. Buy at the 
HUDSON dealer.” 


That means extra sales, extra profits for you. Ask your jobber about 
the HUDSON Dealership — it’s the “High Sign to Profits.” 


> HUDSON MANUFACTURING COMPANY 
589 East Illinois Street > Chicago 11, Illinois 
Branches in Principal Cities in the U. S. 
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WHEN DAY IS DONE 
DIETZ adds Hours of Light 





ing to your 
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it means 
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jobber about 


OMPANY : 


LANTERNS 
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DIETZ No. 2 D-LITE (Cold Blast) 


with rising cone burner 


SPECIFICATIONS 


DIETZ “MONARCH” (Hot Blast) 


SPECIFICATIONS 





DIETZ LANTERNS 
THE STANDARD 
OF THE WORLD! 


Since 1840 — for well over a cen- 
tury, DIETZ LANTERNS have main- 
tained an unmatched leadership in 
design and performance. Ever 
sensitive to changing times, ever 
alert to improvement, DIETZ has 
always kept step with the times. 

Among the notable features of 
the post-war Streamline series are 
the broad non-tip base, improved 
top, all parts are curved to spill off 
wind and rain. Now supplied cold- 
rolled coated steel, finished in 
gray enamel. 

Control of flame permits a 
choice of abundant portable light 
or a low controlled glow. 

Greatest economy of fuel con- 
sumption with undiminished light 
—proven efficiency prevents fail- 
ure in operation. DIETZ LANTERNS 
burn dry to the last drop, without 
interruption. 

The rigid distribution policy 
protects jobbers and dealers. 


R.E. DIETZ COMPANY 
CGaS new vork 1840 


FITZALL 


SELL GENUINE DIETZ GLOBES 


The name DIETZ is blown in the glass — 
accept no substitute. Perfect fit for per- 
fect light—perfect quality for long service. 


Packaged in 1 dozen and 3 dozen. 











DIETZ “BLIZZARD” (Cold Blas 


with rising cone burner 


SPECIFICATIONS 


DIETZ “LITTLE WIZARD” (Cold E 


with rising cone burner 
SPECIFICATIONS 


OUTPUT SOLD EXCLUSIVELY THROUGH THE REGULAR JOBBING TRADE, NO PRIVATE BRAND 





3 FIRST PRIZES, each consisting of $400 worth of any 
items you wish to order from your jobber bearing 
the national brand names ATKINS, CARBORUQIDUM, 
DISSTON, LUFKIN, PLUMB, STANLEY, UNION and 
YALE ($50 worth of each brand). 


3 SECOND PRIZES, each consisting of $200 worth of 
any items in the above national name brands ( $25 
worth of each brand). 


3 THIRD PRIZES, each of $100 worth of any items in 
the above national name brands ($25 worth of any 
4 brands). 


21 MERIT AWARDS, each of $25 worth of any items 
you wish to order from your jobber under any one 
of the above national name brands. 


ARD” (Cold Blasi ‘ 
g cone burner : a 
FICATIONS | Dealers will win $2625 - 


30 Hardware 


F THEM 
RE’S HOW YO * 


yu CAN BE ONE 


Prizes—HE 


The above 30 Prizes will be awarded for the best advertisements 
published by hardware retailers, anytime between March 15 and 
next June 15, which feature to the public national name brand 
hardware goods and the advantages, to the consumer, of buying 
name brands. 


Ten of these Prizes, la First, Second and Third Prize and 7 
Merit Awards) will be given in each of the following groups. 


NEWSPAPER ADS NEWSPAPER ADS PRINTED PIECES 


in towns under in towns over of all types 
100,000 population 100,000 population (stuffers, circulars, etc.) 


Send today for Contest Entry Blank and helpful information. Then 
SIMPLY MAIL THIS BLANK, WITH CLIPPINGS OF YOUR 
NEWSPAPER ADS AND SAMPLES OF PRINTED PIECES, not 
later than next June 20, to National Hardware Brand Names 
Advertising Contest, c/o The Union Fork & Hoe Company, Co- 
lumbus 8, Ohio. 
‘ARD” (Cold THE UNION FORK & HOE CO., General Sales Office: Columbus 8, Ohio 


one burner 
ATIONS 
MAIL THIS National Hardware Brand Names 
COUPON TODAY Advertising Contest 
for Entry Blank c/o The Union Fork & Hoe Co: 
and information Columbus 8, Ohio 
that will help Gentlemen: Good hardware brand names build business 
you improve for the hardwore dealer. Send me Contest Entry Blank and 
your advertising “ammunition” for my own advertising. 
and win one or YOUR NAME 2 
more of these 30 
Prizes. STORE NAME__ 


Oe 
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Vlaniiag Weare 
by Dearborn 


Dearborn’s beautiful hammered coppertone finish and 
clean modern cabinet design on vented circulators go 
a long way toward pleasing a customer’s fancy—but 
at the heart of Dearborn’s unusual consumer accept- 
























ning ig ance is the Famous High Crown Burner. 
# Precision machined for each type of gas... natural, 
mixed, manufactured, or LPG...the Famous High i 
es will have Crown burner just plain does an incomparable job of 
me building burning gas thoroughly and efficiently. [¢ generates 


heat quicker, will not flash back when lighting, and 
o sell OPAL, its sturdy construction will last a lifetime. 
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automatically when gas fails—will 
ow gas flow to burner when pilot is not 






































y market. pperation. AGA approved for all gases. 
Dearborn's new vented circulating 
hester design... Allows free and 
abundant air circulation over heat- 
ing chambers...Syphon action 
Y. forces circulation of warm air STOVE COMPANY 
through rooms... Welded construc- 1700 West Commerce Street 
jeneeusi tion eliminates leaks ...Fiue goses 
-- are completely vented...Wall _ PALLAD: ane 
— sweating and streaking eliminated. | 
— ... A marvel of heating engineering. Offices in CHkLCAGO and LOS ANGELES 
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That's’ what thousands of women 





“say about the beautiful 
HAND PAINTED EFFECTS OF 
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a eae 
They’re REMOVABLE! Users change designs as offen as they like! 3 
High Markup...Excellent profit... All season, fast-turnover sellers! a 
<3 
5 2 
Nationally advertised...28 million circulation...Colorful displays! z Cc 
‘ I 
Continuous new designs. Our field merchandisers will help you sell! 4 a 
—_—_ eo . : a ; S 
| d they’ lly enthusiastic about 9 
«and they re equally enthusiastic about 7 
RIMA DEC-O-TAPE 
READY-PASTED BORDERS DECORATIVE STRIPING 
Trimz are tops for decorating plain Deco-Tape, pressure sensitive decorative striping, and 
or painted walls. Meyercord Decals the clever silhouette type Figurettes won pre-war favor 
and Trimz are made in matching pat- for gay colors, versatility, easy application. Washable, 
terns for complete room decoration. durable! Pure, natural para adhesive 














Be sure you have these matched pat- makes them easy to apply, easy to 
terns in stock. Trifhz, too, are high remove. All-season popularity, high 
profit, all-season sellers. Nationally advertised. Color- mark-up, fast turnover. Ask about 
ful displays and field merchandise service FREE! opening assortment and free displays. 








World’s Largest Manufacturer of Decalcomania 


THE MEYERCORD CO. 


e distributor of Trimz Ready-Pasted Borders, Dec-O-Tape and Figurettes 
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is \ FA © This is a NUTONE 2-door chime and Telechron kitchen SUPERTONE has extra-long tubes. Ivory plastic cover. 

4 SS clock—in one! $14.95 (list), plus Federal tax. Radio-type woven brass grille. $10.95 (list). 

q f Nv 2 a 

bi wv ly 

| Look what NUTONE’S doing to hel 
4 

ook wha oing to help 
oo 


you sell more chimes! 





lers! : 

5 e Watch for NUTONE advertising on these 1 | 
ays! 2 chimes in The Saturday Evening Post and NY ONE ——— 

i Better Homes and Gardens. More profit- - OOR CHIMES NUTONE INCORPORATED, 7 

4 ably, tie in with this NUTONE advertising by ee et <a 






: ‘ i 919 East 31st Sc., Los Angeles. 11; 
: checking your stock and ordering these PE ATAD icons) owen. aoveeh 
& smart new models now! NUTONE trademark are fair- 
a traded in all fair-trade states. 
7 
§ SYMPHONIC 14 inches high—eight Westminster notes! MAJESTIC sounds eight notes. Four long, satin-brass 
Walnut-finish, brass tubes. $26.95 (list). tubes. Ivory cover. Night light at top. $39.95 (list). 
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is 10 WAYS BETTER ‘gt 


) - « » To Make SALES Better For You! 


ES 


q VACULATOR CLOTHLESS FILTER 5 “PYREX” BRAND GLASS ALWAYS 
— for clearer coffee every time —the finest heat-resistant glass , 
ey BEAUTIFUL NEW DESIGN — perfect 7 “MAGIC SEAL” BUSHING—no twist- 
tear-drop shape 
#3 NATURAL-GRIP HANDLE —coo1 g 3-in-] PLASTIC COVER—vpper 7 
easy pouring, no knuckle-burning bowl stand, dust cover and table mat 


ing, no pressure — lessens breakage 


4 WIDE-MOUTH DECANTER —easier @ OVER-SIZE UPPER BOWL —avoias 
pouring, easier cleaning splashing and. running over 

5 Clip-in DECANTER COVER—teeps a JQ) PLASTIC COFFEE MEASURE 
coffee hot and fresh — accurate measure for perfect coffee 





The More Women Know About Coffee-Makers - The More They Want VACULATOR! 


. « - Most Revolutionary Improvement 
In Coffee-Making In 25 Years! 


’ AT THE 
NATIONAL HOUSEWARES SHOW 
PHILADELPHIA 


APRIL 27-MAY 2 
SPACE NO. 722 


aoe 


..+ MAKES THE BEST COFFEE 


CHICAGO 6G, U.S.A. 
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‘“‘“See You in Philadelphia’’ 


Norris of Los Angeles will have on display the sensational 
Thermic-Ray Copper Bottom Stainless Steel Cookware at 
the Philadelphia Housewares Show, April 27 to May 2. 

Thermic-Ray, by Norris of Los Angeles, is the only Cop- 
per Bottom Stainless Steel Cookware with Vapor Seal 
Covers and Diametric Proportions. These outstanding fea- 
tures are real sales-producers for you. Be sure to see 
Thermic-Ray at the Show! 

Thermic-Ray Cookware gives you fast turnover, con- 
sistent profit, customer satisfaction and a continued sched- 
ule of consumer advertising. 

We’ll see you in Philadelphia! Drop in and see the fast- 
selling Thermic-Ray Copper Bottom Stainless Steel. We 


rant to discuss the Thermic-Ray Story with you. 


SPACE 621-623 


‘Lleermic Ray 


COPPER BOTTOM LW ‘STAMNLESS \ay 


by bovis | OF LOS ANGELES 





Exclusive National Sales Representatives: 


THE ¢. S. REATING old alingineDigiaat Se 


General Offices and Display Room: 222 NORTH BANK DRIVE, CHICAG 54, ILLINC 
DIVISIONAL SALES OFFICES 
Eastern: S. T. WILLIAMS CO., 220 FIFTH AVE.. NEW YORK 1, N.Y W. Central: BERT J. CLARK CO., S06 MDSE. MART, KANSAS CITY 8, MO 
Southern: J. C. BERNARD CO., 1319 YOUNG ST., DALLAS 2, TEXAS Western: E L. ECKENRODE, 122 EAST 7TH ST., LOS ANGELES 14, CAL 
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AROMEX opens up 


with a pressure cooker that’s 





with products and advertising that end pressure 
cooker sales resistance. Kromex Pressure Cooker ends gadget guesswork, ends 


blind cooking, ends cold-water dousing! 


by banishing the fears that have kept millions from 
pressure cooker buying. By showing them safe, easy, simple pressure 


cooking for every home — every meal! 


with the right pressure cooker at the right 
price, and the right strategy in all-out merchandising. Newspaper mats . . . counter 
displays . . . and the last word in Recipe Books specially 


prepared by Dorothy Palmer, head of Kromex 






Home Economics Department. 
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Oven heat control will help you sell ranges 


FREE FOR RANGE SALESMEN—The buyers’ market 
is coming. This manual is a concentrated course in 
effective range selling. It provides readers with 38 
pages of useful information for the day when selling 
will again be required. It shows how the modern range, 
used fully, can make savings in fuel and food that will 
soon pay its cost and leave a margin for other home 
appliances. Write for copies of “More Income For 
Range Salesmen”. 


tiat ean 


Se 


Si 


Specify whether you sell gas or electric ranges or both 


ROBERTSHAW THERMOSTAT Co. 


YOUNGWOOD, PENNSYLVANIA Z 


HARDWARE AGE § APRIL 
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Features 


No other Range 
at any price begins 
to have them all! 





“For those who prefer Top Quality” 


Smooth surface designing . . . Quality built 
even to the smallest details. Beautiful, dur- 
able porcelain enamel finish ... Sets a new 
standard of elegance. You'll get years 
and years of satisfied service from this 
heavy duty range, with its 15 star features. 
Allen’s “Streamline” is truly one of America’s 
finest coal and wood burning ranges. 


—————$ J — Pr Adiusable sliding 


Enamel reservoir, or 
warming compartment— 


PCLose fire box 
| TY smooth round comer design— 
| no overhanging top 


Lx Cooking top raised ebove 
front and ends to protect 
You can meet their demand, assure PL Howry ventilated 
. ot blast linin 
lasting customer satisfaction, and 
build greater goodwill for solid 
fuels, with Allen’s “Streamline” 
Ranges. For further details on 


Allen products, write at once to 

rau doon built 

Dept. A. ee 
lated 


, : / ee YL Oven rack 
Allen’s Streamline Povey wh wit with HM adjustable to 3 levels 
i ig doo 


Model No. 47-18. snug-fittin 
FX Full Cost hom Comstrction 


PEA divstable oven door spring out EY Beaded Anti-Scorch oven 
of heat on back of range —__ OO E—— 


ALLEN MANUFACTURING CO. Inc. 


CF REO RV IL te 2, Trewnwe et 6 Ee 
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TM SURE TICKLED WITH MY 


QUAKER HEATER... 
IT NEVER NEEDS A BIT OF FIXING!” 


killing feature ,« . QUAKERTROL ... which makes 
QUAKER heaters an engineering triumph in efficiency! And 
remember, while sales-clinching QUAKERTROL is still held 
up by production, it’s your surprise package for tomorrow ... 
your assurance that your store will be ‘Heating Headquarters” 
for your neighborhood when the going gets rough! In the 
meantime, QUAKER “Challengers” are rolling off the pro- 


duction lines and on their way to you for this year’s business. 


Be ‘Heating Headquarters” with 


QUAKERTROL 


THE Bor OF THE CHIMNEY 


Only QUAKERTROL automatically produces and 
synchronizes a regulated flow of air with the flow 
of oil at every flame setting. Only QUAKERTROL 
automatically provides the right draft for maximum 
combustion regardless of chimney condition or 
weather. 25% fuel saving over any natural draft 


The QUAKERTROL Unit. heater guaranteed! 
Patented and manufactured 
exclusively by QUAKER, 


QUAKER MANUFACTURING COMPANY 
223 W. Erie Street, Chicago 10, IIlinois 


QUAKER 


The FIRST name in oct heaters 
Model 2006 oe “The LAST WORD cx efficiency / 


THERE'S A QUAKER BURNOJL HEATER Model 2010 pias $63 


FOR EVERY SIZE SPACE HEATING JOB 


32 HARDWARE AGE 
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THE LUX ALARM CLOCK THAT LOOKS 
LIKE AN EXPENSIVE MANTEL CLOCK 


The Lux SYMPHONY looks perfectly at 
home on a mantel, end table or night 
table. The SYMPHONY looks expensive 
. impresses everyone as being a bar- 
gain when they hear its price. Its famous 
LUX movement gives years of accurate MINUTE MINDER NO. 60-M 


time-keeping. For timing cooking or other operations . 


It has a rich walnut-colored molded without the bother of watching a clock. Its 
P famous LUX movement is mounted in a 


plastic ar s.> embossed numerals on die-cast case . . . finished in baked synthetic 
a contrasting background. All controls enamel. A damp cloth cleans it. 
are hidden at the back. 


tHE LUX cock MANUFACTURING COMPANY, INC. 


SALES OFFICE: DEPT. A-1107 BROADWAY, NEW YORK 10, NEW YORK 


HARDWARE AGE 





MERCHANDISING 
NATURAL OF 1947 


HINESAZZ 


THE AMAZING PREFABRICATED 
HANDY SHELF-UNIT 


Everywhere shelves are needed—stores, offices, fac- 
tories and homes—Hines-Shelf is the answer. Sturdy 
Ponderosa Pine frame, Masonite Tempered Presd wood 
shelves and ends go together with patented hard- 
ware. No nailing! No sawing! Hines-Shelf sells on 
sight—and repeats. Get on this item now! 
































PATENTED BRACKET N 


The secret of Hines-Shelf amazingly simple construction and flexi- 


bility is a new patented bracket. All you need is a screw-driver FIT A WHOLE WA LL 
to put a Hines-Shelf together—thus saving time, labor and money 
With Regular Units and Extension Units, whole walls can be 


fitted with Hines-Shelves. Stores, offices, factories need 


STU RDY—A GIANT IN STRENGTH shelves and Hines-Shelves will do the job cheaper and better! 


3 ft. wide, 3 ft. high, ee 
11% in. deep. Regular 
Unit will carry 600 Ib. 


weight evenly distrib- 
uted over 9 sq. ft. of 


shelf area! Ss 
CARTON PACKED 


Y _ Easy to stock—easy to handle — 
easy to deliver—easy to sell. 


EDWARD HINES LUMBER CO. Y 
2431 So. Wolcott Ave. 
Chicago 8, Illinois 


Please send us complete information on Hines-Shelves including 
merchandising plan of action. 








WRITE, PHONE OR WIRE 


Valuable distributor and dealer areas are still open to which 


production has been allocaled—but you must act quickly FIRM NAME 


before our 1947 program is completely scheduled. 


EDWARD HINES LUMBER CO. 


CHICAGO 8, ILLINOIS 
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ADDRESS 
EXECUTIVE INQUIRING 
DEALERS: Please give name of wholesaler. 


CITY : ‘ ; ZONE STATE 














Provides these 


to make sure all users 
get Smoother Cutting and 
Longer Life from all 
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1. New Educational Motion Picture, 
Designed to take a new operator through 
the various steps in the proper use of both 
hand and power-machine hacksaw blades, 
It helpshim select the right blade for differ- 
ent cutting jobs and the correct methods 
of operation in order to get greatest effi- 
ciency and longest blade life. 

This 16 mm. film, with color and sound, will 
be interesting and helpful to experienced 
operators also, because it actually shows 
-how hacksaws cut. And it explains the new 
technique of hacksaw tensioning which 
has helped many plants to get greater cut- 
ting efficiency. Showings may be arranged 
through the nearest Simonds office. 


2. “SIMOMETER”’ Eliminates Guesswork 
in Hacksaw Tensioning. This new de- 
vice saves costs by eliminating guesswork 
when tensioning blades. Attached directly 
to any blade, the “SIMOMETER ” avoids 
inaccuracies due to friction of blade hold- 
er, or to varying thread pitches of tighten- 
ing devices. Ask your Industrial Supply 
Distributor for a demonstration. 


> SIMONDS 
SAW AND STEEL €O,| 


FITCHBURG, MASS. 
Other Divisions of SIMONDS SAW AND STEEL CO. 
making Quality Products for Industry 


SIMONDS 


| ABRASIVE CO. 


PHILADELPHIA, PA, SIMONDS 
| CAMADA SAW CO. LTD. | 
Bmonos SAWANO Steg COM ©=— Grinding Gis cnme onl 
Sant J0Wm. 8 


BRANCH OFFICES: 1350 Columbia Road, Boston 27, 
Mass.; 127 S. Green St., Chicago 7, Ill.; 416 W. Eighth 
St., Los Angeles 14, Calif.; 228 First St., San Francisco 5, 
Calif.; 311 S. W. First Avenue, Pordand 4, Ore,; 31 W. 
Trent Ave., Spokane 8, Wash. Canadian Factory: 595 St. 
Remi St., Montreal 30, Que. 


Special Electric Wheels Simonds Products 
Furnace Steels and Grains for Canada 


Z 
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Here’s one of the greatest advancements ever made in the field of 
fastening devices. A new and revolutionary fastening device devel- 
oped in the engineering and research laboratories of Garrett's to 


meet an urgent post-war need. 


It replaces the conventional nut and in one assembly operation 
assures a positive locking action on the bolt. The Diamond G Spring 
Nut has all the advantages of a regular nut and is adaptable for use 
in ““hopper- feeders’’ and various types of power wrenches. Because 
of precision manufacturing it has greater gripping power on 
threads of screw or bolt and therefore resists loosening. This new 
Spring-Nut is priced to offer a tremendous saving over conven- 
tional nuts and other fastening devices. 


Don’t delay . . . get your information on this new development 
of. Garrett's today. Write for complete information and prices on 
the Diamond G Spring-Nut, or just call your local Garrett office 
and have the Diamond G man show you how you can save with 
Spring-Nut on your products. 


GEORGE K. GARRETT CO., INC. 
1421 CHESTNUT ST., PHILADELPHIA 


DIAMOND <> PRODUCTS 


LOCK WASHERS + + FLAT WASHERS + + STAMPINGS + + SPRINGS + + HOSE CLAMPS + + SNAP AND RETAINER RINGS 


y os 
Pee | 
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J. C. BERNARD (2) J. S$. CORRIVEAU (25) Cc. C. CRAIG (9) L. G. DARLING (6) C. B. DARLING (6) 
Texas, Oklahoma, Indiana, Ohio, Kentucky, a Sales Agencies, Darling Brothers, Automotive Trade—virginia, Tennessee 
Part of Louisiana West Virginia, Michigan estern Canada North Carolina, South Carolina, 


ne - 

J. FRANK EWING (6) J. G. GURNEY (25) ERNEST W. LENZ (24) SIDNEY W. LENZ (9) A. P. HENRICKS (25) 

Washington and Oregon City of Chicago E. W. Lenz, Export Accounts New York State, Pennsyl- 
vania, New Jersey, Dela- 
ware, District of Columbia 





& 

{ js 4 

ap ' &. J. RABE (8) SAMUEL S. LERNER (10) 
W. W. NEVINS (6) J. V. PARKS (6) , New England States Eastern Canada 
Automotive Trade— Hardware Trade—Florida, 
Georgia, Mississippi, Alabama, Georgia, North G. N. ABT (20) R. W. HIPKISS (7) 
VI Florida, Alabama, Carolina, South Carolina, Sales Manager Ass't. Sales Manager 
and Part of Louisiana 


with Lerner 


GEORGE J. STEINE (6) : — DZ J. DON MacLEAN (1) 


Wisconsin, Minnesota, 

Northern Illinois, North 

Dakota, South Dakota, 
and lowa 





l= , eeVHE 


Qakeals TOOL SALES 
JOHN P. CLUFF (1) 


1EL J. 
SCHIRELZINGER (3) ORGANIZATION with Lerner 
* 


Southern Illinois, Missourl, 
Kansas, Nebraska 


On the Spot Service from Coast to Coast 
* 0 





mhoo ->- 


MANUFACTURING COMPANY 
BUFFALO 4, N.Y. 





\ GEORGE PETERS (2) 


4 Southern California 
~ 


~~ 
DON SMITH (3) ‘ N. L. ZEAGLER (2!) 


Colorado, Wyoming J California 
— L. C. RICHTMYRE (9) 
a . Chain Store Trade 


etl with New York pi“ 
Caan Buying Offices : 
R. E. McMULLEN: (3) WILLIAM RICHTMYRE (1) HARRY HENKEL (10) R. S. NESBITT (2) 
with Don Smith Northern California Northern California 


NOTE: Numeral after name indicates years of service with Barcalo 
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* HALL LINE LEVELS 


Are still the favorite - After 33 
years, more customers are ask- 
ing for Hall Line Levels than 
ever before. 


ARE USED BY 


Civil engineers - brick and stone 
masons - cement workers - car- 
penters - builders and me- 
chanics. 


Price increases are imminent - - 


ORDER FROM YOUR JOBBER NOW 


& 


APRIL 24, 1947 


No. 1 Original 
OCTAGON LINE and SURFACE LEVEL 


GUARANTEE 


Every level is carefully tested and 
proved true for the service specified. 
Workmanship, materials and design 
are the highest caliber set by the 
rigid standards of Hall Level and 
Manufacturing Works. 


PRECISION LEVELS 
FOR EVERY USE 














KAY-TITE 
has countless 
Vblicay 0051 


PROTECT POROUS MASONRY 
SURFACES AGAINST WATER 
SEEPAGE WITH KA¥-7/7E 


National interest in 
this product creates added 
traffic and sales for you! 


Water SEEPAGE is a national problem! Every rainfall brings seepage to porous masonry 
buildings in varying degrees. You can cash in on the country-wide interest in controlling 
water seepage by stocking and promoting Kay-Tite. No wonder, Kay-Tite is a sure-fire item, 
for it provides a real, practical answer to water seepage problems. 


Kay-Tite is made of finely ground, inorganic powders, which help to correct water seepage 
problems in porous masonry by penetrating into the masonry and sealing the pores. 


You can recommend Kay-Tite enthusiastically, for its performance has been proven ON-THE-JOB 
by builders, masons, architects and satisfied home-owners. Send for the profitable, fast- 
selling Kay-Tite $20.88 Deal, uniformly priced from Maine to California. Clip the handy coupon 


today. Kay-Tite Company, West Orange, N. J. 


Ernst Hardware Co., Seattle Distributors for State of aso 


Kay-Tite Compony, West Orange N. J. 
Send us the Kay-Tite $20.88 Deal—6é 
cans White, 6 cons Grey. My cost $20.88. 
Total Selling Price $34.80. Also available 
in 50-ib. drums. List price $11.00 
NAME 
ADDRESS 
CITY. 
JOBBER'S NAME. 











HARDWARE AGE & appiy, . 


§ 





to match 

rugs, 

drapes, 

chairs; 

pictures, 

or what have you? 


beep Color Flat Finish 
find Toner 


Sell_fly. nev the new, quick, exact way! 














\RE AGE APRIL 24, 1947 


Your Hy-Toner Color Deck shows.60 colors to choose from. 
. The formula to make the exact shade is right on the back of each 
chip. 
3. Hy-Toner Colors are poured into the white and stirred for a minute 
... THAT'S ALL! 
No guess-work. No time wasted in matching colors. No wet samples that 
dry off-color. No breaking down of colors in oil. No lumps, streaks, 
floating, uneven color distribution. No displeased customers. No jobs 
to do over. 

The new way, the best way to get any exact color tone is to always 
use hydall Hy-toner — because more than any other paint, Hy-Toner 
eliminates guessing, saves labor, saves time» saves money, assures 
pleased customers. , 


INSTANT DELIVERY NOW! stock Hy-Toner now —and watch it sell! 


Tear out and mail this quick ordergram today! 





HYDALL PAINT DIVISION 
ROBERTS PAINT CORP 


515 Bryant Ave., N. Y. 59, N. Y. 
Please give me immediate delivery on the following Hy-Toners: 
COLOR 513]/2]) 11%] Ve | ve COLOR [§/3j2/11% 
Bose White s Cobalt Bi. 
Raw Sienna a Ultramarine 
Row Umber Prussian 

Bt. Umber Prim. Yel. 























Lomp Blk. in | __Chr. Yel. L. 
Perm. Verm. Chr. Gr. L. 


Ven. Red | Chr. Gr. M. 
| Chr. Gr. D. 






























































Rose Pink H 





Deoler.... 
Address so iene ‘ 
City Zone State 
V write FOR INFORMATION ON OUR FULL LINE OF PAINTS AND VARNISHES. 























NOTE THESE EXCLUSIVE FEATURES 


ALL METAL CONSTRUCTION 
The metal handle is correctly weighted and bal- 
anced for perfect control. The crackle finish provides 
a firm solid grip. 


POSITIVE BLADE GRIP... 
Metal to metal contact insures a positive grip hold- 
ing the blade fast under great strain. 


INSTANT BLADE RELEASE... 
Half a turn on the locking nut is sufficient to in- 
stantly release the blade. A complete change can be 
made in 10 seconds. 


THREE DIFFERENT BLADES... 
Three double-edge blades are furnished with each 
scraper. Standard 2!/2", extra long 3", and serrated 
blade. 


FLETCHER 
ANNOUNCES 


THE ‘NEW No. 300 ALL METAL 


WOOD SCRAPER 


STOCKED FOR IMMEDIATE SHIPMENT 


Here is the finest Wood Scraper FLETCHER has ever produced. 
An all-metal, all-around tool for the professional or amateur con 
taining many new and improved exclusive features. 


The aluminum handle has been carefully designed for balance 
and easy handling. Although light in weight, it is rigidly reinforced 
and can take severe abuse. It is rustproof. 


Full advantage is taken of the FLETCHER Quick Grip patented 
method of holding the blade. Metal to metal contact provides « 
positive anchorage, gripping the blade securely and maintaining 
the grip under pressure. A slight turn of the clamping nut instantly 
releases the blade . . . no tools are required. 


A green crackle finish makes this tool outstanding in appearance 
and adds to its utility by providing a non-slipping surface. 


In addition to the standard 2!/." double edge blade, this scraper 
comes equipped with a 3" blade which extends beyond both sides 
of the handle for scraping in corners. Also, a new type of serrated 
blade designed by FLETCHER for roughing and for removing paint. & 


Send for Descriptive Bulletin 10A. 


Other FLETCHER profit builders you should now be stocking are 
wood handle scrapers, FLETCHER glass cutters and FLETCHER 
putty softeners. 


The FLETCHER-TERRY comeny 


10 SOUTH STREET © FORESTVILLE, CONNECTICUT, U. S. A. 
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Those important women in your life—your 
paint customers—will be crazy about Martin- 
Senour’s sparkling new book, “Painting? 
Here’s How?’ For within its colorful covers 
are thirty pages of the helpful, practical kind 
of information that women like—Decorating 
tips . . . Color scheme suggestions . . . Selection 
and care of brushes . . . How to finish floors, 


woodwork, furniture...Safety hints... Product 


information. Written and illustrated in lively 
style, “Painting? Here’s How” is attractively 
printed in handy, pocketbook size and can be 
imprinted with your name. It’s just one of many 
good things ready now as your share in Martin- 
Senour’s great paint promotion program. For 
details, ask your M-S Distributor, or write The 


Martin-Senour Co., 2520 Quarry St., Chicago 8. 


YOUR MARTIN-SENOUR DISTRIBUTOR IS A GOOD MAN TO KNOW 


SSENOUA 


IE 


COPYRIGHT, 1947, MARTIN-SENOUR CO. 


MARTIN 


REALLY SELL PAINT WITH 


SENOUR 
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ait Hd He pay 


The Brush* with the permanent wave 
paints more surface per dip! 


ISN'T THIS what you’re looking for? 


A brush that paints a greater area per dip 
than finest hog bristle brushes? 


Then listen: 


Independent laboratory tests show that dip for dip, the new 
Rubberset Nylon Brush paints more surface than top-quality 
hog bristle brushes—9.5% more! No need to tell you how much 
time and effort this saves you in the course of just one day’s work! 


And listen to this: Rubberset Nylon is the brush that lasts up to 514 times longer than 
hog bristle brushes! And needs no breaking in! 

But you still haven’t heard the real shocker: This great new brush, with all its features, 
costs less than hog bristle brushes! 

Do you wonder, then, that we call Rubberset Nylon the “wonder brush”? Or that 
we still can’t catch up with the demand? 





Here’s how the test was made. Skilled painters duplicated actual painting conditions in 
repeated tests. They dipped brushes of the same type and size into paint to a uniform depth. 
Then they “brushed out” the paint until the supply was exhausted. Measurement revealed 
that Rubberset Nylon paints 9.5% greater area than best hog bristle brushes—far more 


than ordinary nylon! 





Rubberset’s permanent wave is reason why 


Slight natural curve in hog bristles (A) provides more open spaces for fi Hf : 

holding paint than the straight bristles of ordinary nylon (B). But TY 

Rubberset Nylon (C) has exclusive permanent wave scientifically placed Nl 
be ee 





to provide more open spaces for picking up paint than either hog bristle 








or ordinary nylon. Result: Greatest pick-up, greatest delivery! 2 : ge 
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Ru BBERSET 
NYLON 


The brush* with the permanent wave 


*Patent Applied For 


Rubberset Hog Bristle Brushes. The Rubberset Company 

of Newark, N. J., is world-renowned for its hog bristle 

brushes. Our famous trade mark name Rubberset has stood 

” for “The finest in brushes” since 1873 . . . thanks to pio- 

The Man Who Knows neering and research, of which the new Rubberset Nylon 
Says Rubberset” Brush is an outstanding example. 


SP ae Rubberset Company—56 Ferry Street, Newark 5, New Jersey—Established 1873 
Factories: Newark, N. J., Salisbury, Md., Gravenhurst, Ont., Canada Branches: Los Angeles, California, St. Louis, Missouri. 
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1. MONEY-MAKING “SHORT LINE” 


of best sellers—that’s Rubberset’s answer 
to the problem of how to get the fastest 
possible turnover while carrying the few- 
est possible styles of brushes! 


carry fewer brushes... .4//% 
. 


Et 
gitiake more money! 2. HARD-SELLING DISPLAYS 
6 


that do a double job for you: (1) They 
remind your paint customers that they’ll 
get better painting results with the right 
type brush. (2) They help you make 
STARTING NOW—A COMPLETE SALES bigger profits by “trading up” your 


PROMOTION PROGRAM DESIGNED odin 
TO TURN YOUR PAINT BRUSH 
DEPARTMENT INTO YOUR STORE'S | 
g HOTTEST MONEY-MAKER! , j 
@ RVI" gf 


3. FAST- SELLING ASSORTMENTS 


of brushes carefully chosen to include 
only the best-selling brushes for fastest 
turnover. And attractively packaged in 
“self-selling” display cartons. 








Genwi 


CROBBERSEY, 


ma\\ is 








56 Ferry Street, Newark 5, New Jersey —Established 1873 ¢ Factories: Newark, N. J., Salisbury, Md., Gravenhurst, Ont., Canada « Branches: Los Angeles, Cal., St. Lowis, Mo. 


HARDWARE AGE 


46 


4. ADS FOR YOUR STORE 


Rubberset’s Ad Service lets you run ads 
in your local newspapers without going 
to the expense of preparing them. Not 
just brush ads, they feature your store 
as the place to get all kinds of paint 
supplies. 





9. BRIGHT NEW PACKAGING 


Striking red and white cartons for con- 
venient storing and display . . . pre- 
washed brushes with handsome red and 
gold handles. . . give the Rubberset line 
more sales appeal than any line ever 
had before! 


the payoff is up to you! 


Russerset BRUSHES 


Tell your Rubberset wholesaler you 
want to take advantage of this great 
Sales Promotion Program—make real 
money out of your paint brush de- 
partment! 


Made only by the Rubberset Company 





O matter what type of Metallic Paints or 
Powders you require, no matter what job 
is to be done, you can depend on ILLBRONZE 
CHROME ALUMINUM PAINTS and POW- 
DERS to take the spotlight and turn in a ‘“‘star” 
performance. Whether it’s ILLBRONZE NO. 42 
QUICK DRYING PAINT, with its smooth decorative 
finish —ILLBRONZE NO. 65S, the outdoor Paint —iLL- 
BRONZE INDUSTRIAL CHROME FINISH, the general 
purpose quality—or ILLBRONZE NO. 800 HI-HEAT RE- 
SISTANT PAINT, you may be sure of the finest pre- 
war materials and unsurpassed working characteristics 


and durability. 
@> You will also find under the ILLBRONZE label, 


a full line of other metal finishing requisites. 


ILLINOIS BRONZE 
POWDER CO., inc. 


Dept. HA, 2023 S. Clark St. 
Chicago 16, Ill. 
Export Sales: 
1791 Howard St. 
Chicago 26, Illinois 
+ 


Pacific Coast Distributors: C SH 
Samson Chemical and RE HROME shat iNT 
| ADY MIXED ALUMINUM PAIN’ 


Sales Company | " 
Los Angeles 15 *at Proof - Rust Proot - Weather p 
Calif. 
i i Lt MANUFACTURED BY 
Pacific States : INOIS BRONZE POWDER , 
Equipment Co. INCORPORATED 4 
Seattle 4, Wash. 
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IN BRASS PLUMBING 
SUPPLIES 


ROUND PORTABLE SHOWER 
CHROME PLATED BRASS 


24 INCH DIAMETER, COMPLETE SHOWER 
HEAD, TUBING HOLDER, 5 FT. LENGTH 
RUBBER TUBING WITH UNIVERSAL FAUCET 
ATTACHMENT TO FIT ANY BATH FAUCET 


« 
Featuring a complete line: 


Combination Faucet - Basin Supplies 
Basin Cocks + Ball Joint Shower 
Heads - Center Sets - Duo Strainers 
Flush Ells - Tank Levers - P.O. Plugs 


Showers - Strainers + Traps - Valves 
« 


Send for our illustrated catalog 


VISAR BRASS MANUFACTURING CO., Inc. 


100 NORTH Ist STREET x BROOKLYN 11, N. Y. 
HARDWARE AGE 
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GET RID OF 47 wunlérd DIRT! 


Somes 3 SUE 


IN YOUR FURNACE Now! 


PUT THIS NEW 
yal EGMAN 


TO WORK FOR YOU! 


SELL 


DustT-SToP Replacement Filters for forced-warm-air 
furnaces can be a real money-maker for you this Spring. 
Standard equipment in nearly two million modern warm-air 
heating units, DUST-STOPS remove atmospheric dirt so 
effectively that they should be replaced twice a year. 

Spring is always a good selling season for DUST-STOPS 
and free selling helps make it easy for you to get your share 
of the business. For instance, the handsome, new store 
display shown above .. . it holds an actual 20” x 20” 
DustT-SToP filter. 

If you are not now selling DUST-STOPS, contact your 
distributor and get all the facts about sales potentials and 
profits. If you are handling DUST-STOPS, make the most 
of your sales opportunities this Spring. Push DusT-STOPS 
by displaying them. Fill out and mail the coupon today! 


WUSt Op 


Owens C 
apy? ag Ornin r hy 

ep’t. 93 = Fibergip.. - 
Toledo 1 = S'glas ( orp, 
° 0 


Gentiemen. = 
Filtenen® Duste end me, without 
4 (or for Aj, Condition Play. tor’ Obliga. 
Name 1& Unit Filterg 132 
Firm 
Addregg 
City & awe 


We bu ‘i 
7 je -State 
yY DI ST-STOpg fror 

n 


AIR FILTERS—. FIBERGLAS Product 


by i Every owner of a filter-equipped warm-air furnace 
: needs two or more DUST-STOPS at least once a year. 


APRIL 24, 1947 





DEALERS BENEFIT EVERY STE TE 


Protected’) 


HERE, STEP BY STEP, ARE THE REASONS WHY SMITHway STOKI! 


2 3 


Better Product Powerful Tested Sales 


National Advertising Training Progra Point- 








24 exclusive features make the Here is ju: 
SMITH way Stoker easy to sell, simple Dominant, colorful SMITHway SMITHway Stoker dealers be Stoker sa 
to service, convenient to own. By Stoker advertisements appear in such from a complete, well-prepared t stuffers, f 
every standard of measurement, the outstanding publications as “The Sat- ing program that has been tested 3-dimensi 
SMITHway Stoker is the stand-out urday Evening Post,” “Better Homes proved in the field. That's ature stok 


product in the field. and Gardens” and “American Home.” assurance of maximum sales. 








STEIF THE WAY WITH SMITHWaAY STOKER 


: 59 
ed Profzts Program 


Potent Slashed Service Costs 
Point-of-Sale Material 


Motor, fan and transmission are com- 
bined in the Packaged Unit-Drive 
that can be quickly and easily re- 
placed in less than four minutes, 
using a common end-wrench and an 
ordinary pair of pliers. Actually, 


coe oe \ ; 
er dealers be onda ae pring oo pi <<a of SMITHway Seabers can 
well-prepared t stuffers, floor and window displays, be serviced wan 2 ee, Seren 
has been tested 3-dimensional Burny, self-seller, mini- consisting of only: 

eld. That's ature stoker ash trays, etc. 2 Sets of Feed Screws 

mum sales. 2 Packaged Unit-Drives 


4 Sets of Tuyeres 
-+-and not one thing more! 


sem 
“ aes \\._A. O. SMITH CORPORATION 


SS Milwaukee 1, Wisconsin 
© So 
ou : Yes, I'm interested in making more money. Send my copy of 


the SMITHway Stoker “Protected Profits Program,” by return mail. No obli- 
gation, of course. 


Name of Organization. .seoscccecsecccccccccvcsscrcsssrsssesssersnssssessesens 


Name of Individual 











VEW HAVEN CLOCK & WATCH C0. 
HAS 130 YEARS OF 'KVOW HOW 
TO MAKE CLOCKS AND WATCHES’ 
THAT KEEP GOOD TIME —AND 
LIVE UP'T0 THE ADVERTISING! 


POCKET WATCHES. New Haven pocket 
watches are traditionally good value; 
a sturdy, reliable “work-watch,” thriftily 
priced so everyone can afford one. In nickel 
plate, retails for $2.50 plus tax; in beau- 
tiful color of natural gold $4.50 plus tax. 


THE “VITAL NERVE CENTER” is famous New 
Haven compensating hair spring which makes 
New Haven watches and clocks keep better time 
through wide variations in temperature which 
affect ordinary steel hair springs. No other 


“HALO” ALARMS. New Haven’s exqui- 


site new spring-wind, 30-hour alarm, in 
the beautiful color of natural gold. 
Modern beauty of design. Clock is 3% 
inches high. Retails for $7.50 plus tax; 
with luminous dial, $8.75 plus tax. 


WRIST WATCHES. New Haven wrist 
watches are sturdy, well made, reliable. 
In chrome-plated, stainless-steel back, 
retails for $7.50 plus tax; in beautiful 
color of natural gold, stainless-steel back, 
jewelled movement, $9.50 plus tax. 


watch or clock in low price field can offer this 
remarkable compensating hair spring: it is a 
patented exclusive New Haven feature. Result: 
New Haven clocks and watches are more accu- 
rate, day in, day out. 


THE NEW HAVEN CLOCK uno WATCH 


COMPANY 


THE RIGHT Fat 


SINCE 1817 


NEW HAVEN 4, CONN. 
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Fol-A-S-Hf ! 


THEY saw THEM FIRST 
THEY ORDERED THEM FAST 


£ £ 
agg 
: 35a — 2 


—— 


PO NOMA 
pucaTion” WO ES 


TRUCK-AND-TRAILER 


“The Toys A Child Would Choose” 


HELICOPTER 

F IRST AGAIN at the New York Toy Fair— 
EDUCATIONAL WOODIES! They’re profit- 
proved toys that STAY in style. 

FOUR NEW MODELS. A 38 piece Hook and 
Ladder! An up-to-the-minute Helicopter! A 
48 piece two-part Truck and Trailer. And a 
34 piece Trolley Car. Yes . . . and your all-time 
best sellers . . . the Woodie Dump Truck . . . 
the Ferry Boat that loads and unloads toy cars 
... the 94 piece, four-car Train Set! 

For SALES INSURANCE in ’°47, play safe 
with EDUCATIONAL WOODIES! Every 
Woodie is expert-approved . . . and 
play-tested and packaged to sell. 


YOUR QUALITY LEADER FOR 
VOLUME SALES! 


TRACTOR-AND.-TRAILER 
FERRY BOAT 


4-PIECE TRAIN SET 


ep 


~> 





Feiss all other 
construction toys you've ever 
seen! BOOMTOWN is different 
.- . a patented all-metal building out- 
fit that keeps customers coming back for 
more and more! First, it’s finished in dazzl- 
ing blue, yellow, red and black enamels. Next, 
four different size sets—start a customer with 
one and he'll keep right on adding to it. Third, 
it builds almost ‘= - . + . cranes, bridges, 
hoists, windmills, trucks, elevators. REAL 
VERSATILITY that adds up to volume repeat- 
sales for YOU! 


And it’s backed by NOMA—a name your cus- 
tomers know and trust! 


THE HOTTEST REPEAT-SALE ie _ | 
Toy a7 THE FAIR! | | | FLIPPO THE SE 


) / F g 74 
ey Patent Nos. 2410876 


EXCLUSIVE PATENTED ANGLE CLAMP 


. tented secrecof 
Here s I SWN'S versatility. Top: 


si 4 DIFFERENT 
Sate the creative child! New BOOMTOWN SETS 
flexibility K E E P TH E ¥ 
COMING BACK 
Py) la 


LKING HORSE 
FARM WAGO 





WALKING MAMMY DOLL 


— 
ELEPHANT AND BARREL 


ry FEATURING ammo 
Lp IMPROVED MECHANICAL 
SYNCHRONIZATION 


Nothing to Wind—Nothing to Break % ) 
just pull and THEY WALK! 


‘ 

ERE’S a salesman's dream-toy! So easy 

to demonstrate . . . so quick to sell. 

Quality molded, with built-in, life-like ac- 

tion, NOMA “Walkies” run right off your 

counters! 

There are 8 different models. A lovable 

new Panda... a juggling Seal that ewirls a 

block on its nose! .. . an Elephant rolling a 

barrel .. . and for little girls, Mammy Doll! 

walking her baby carriage. You've 
never seen toys really sell on sight 
till you’ve displayed NOMA’S 
ACTION “Walkies”! 


7 


LKING HORSE 
FARM WAGON 


















$ Most beautiful toy at the Fair!" THEY Came, tyey 
“PERFECT REPLICA /” THEY Bougy, Y Saw, 
“1 WANT THAT IN MY CENTER WINDOW! MOST soyc, 
THE MODEL THAT MADE THEM TOYS AT rp 


STOP AND BUY 


NOMAS Seusatioual 


WG SLOOP — 


Completely Assembled Hull— 
\ Just Step the Mast and Rigging— 
\ SHE’S SET TO SAIL! 


\ What a model! Exactly like a real Racing Sloop, 
and backed by an original, action-getting sales- 

promotion plan. 

Look ... graceful water-tight plastic hull molded 

in one piece. Brass fittings that work like a real 

ship’s. Mahogany finished deck. And so easy 


ee to transport from home to water just by remov- 


SQ. INCHES ing the mast. 


. . , Se. as ent Here’s a prestige toy—packaged to sell—and 
OF SAIL! == backed by the NOMA Model Yacht Racing Club! 
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HOURS OF FUN FOR YOUNG AND OLD | ‘FOR QUICK TURNOVER -VOLUME SALES 
NOMA‘'S NEW 





PLASTIC 


<UMBLE CLOW 
—— BLOCKS 













Just put ey on 
your counter and 
watch it sell it- 
self! Pep-up any 
party with the 
Noma all-electric 
true-or-false 
PARTY QUIZ. 
Questions on al- 
most every sub- 
ject from sports 
to history to 
movies — and the 
player’s “right or 
wrong” answers jf 
are flashed by 
electric light! 











Nothing like it for hours of quiet, creative fun! And nothing like 
it for profit-packed turnover! Molded entirely of plastic, 
TUMBLECLOWNS are bright, washable and can be built into 
thousands of different combinations by clever, interlocking of 
heads, arms and feet. 


A QUALITY TOY AT A SNAP-UP PRICE! 























) \ ELECTRIC 
| i, Yy f CORPORATION 
| ad 55 West 13th Street, New York 11, New York 





MAKERS OF THE WORLD-FAMOUS NQOV\W\A LIGHTs 































At a retail pric 
changeable r 
dealer profit. 

all length of f 
flexibility, thus 
satisfy the pref 
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HURD LO 


APRIL 


HE MOST ADVANCED ¢ DISCUSSED - WANTED AND 


ROFITABLE 


20D AND REEL COMBINATION IS NOW FAIR-TRADED 
N MOST STATES FOR YOUR MAXIMUM SECURITY 





THE ONLY REEL AND ROD 
COMBINING ALL OF THESE FEATURES 
MODERN: Streamlined, functional design. 


CONSTRUCTION: Exceptionally lightweight and rigid 
with i lumi alloy reel and handle frame. 





BALANCE: Inbuilt reel assures good balance—does 
not tip in hand; will not come apart in action. 





PISTOL GRIP: Convenient; easy to handle, 


THUMB BUTTON DRAG: New and modern way of 
controlling reel action; eliminates “thumbing”. 





7 — — == om os REEL SPOOL: Lightweight, extra large diameter— 
gives slower, smoother action; greater line capacity; 


UME SALES longer casting. 


REEL AND HANDLE FRAME: Rigid one-piece casting 
holds mechanism in proper alignment; insures longer life. 


RODS: High-carbon, spring-steel precision ground and 
calibrated for uniform action. 


MATERIALS: Highest quality, corrosion-resistant 
throughout. 


WORKMANSHIP: Built to highest standards by long- 
established, reputable manufacturer specializing in 
precision-built equipment. 


RETAIL PRICE: $45.00 Complete, including one inter- 
changeable rod, carrying case and federal tax. 


A LIFETIME PRODUCT BUILT TO 
HIGHEST QUALITY STANDARDS 




















At a retail price of $13.50 each Hurd inter- 
chongeable rod brings substantial extra 

dealer profit. Optional rods sive an over- Patent D145625. Other Patents Pending. The right to make specification 
all length of from 3’ to 5¥2’ and vary in changes is reserved, without obligati 

flexibility, thus offering a wide selection to 
satisfy the preference of each individual user. 


id nothing like 
ly of plastic, 
n be built into 
aterlocking of 
| PRICE! 














=  SUPER-CASTER © BUILT-IN REEL 


York HURD LOCK AND MANUFACTURING COMPANY, SPORTING GOODS DIVISION, NEW CENTER BUILDING, DETROIT 2, MICHIGAN 
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Mite 


THERMDS BRAND QUART VACUUM BOTTLES 


TRADE-MARK REG. U. S. PAT. OFF. 


@ Summer’s about here—time for the quart-) 
size ““Thermos” brand vacuum bottle! 

It comes in two distinctive designs. One—the 
smart 34QA with streamlined buff case—has 
four nested, heat-resisting plastic cups. A single 
polished aluminum cup tops the attractively- 
priced No. 7Q bottle. 

Both have the efficient silvered-glass vacuum- 


insulated “Thermos” brand filler to keep hot 
things hot and cold things cold. 

You'll find these bottles more popular than 
ever during the coming outdoors season. 

(And don’t forget “Thermos” brand replace- 
ment fillers put older vacuum bottles back in 
service. Get ready now for picnic time—check 
your stock of fillers.) 


THERMDS srano vacuum sorties 


TRADE-MARK REG. U. S. PAT. OFFICE 


Stated capacity approximate 











Thermos Limited, London 


THE AMERICAN THERMOS BOTTLE COMPANY, NORWICH, CONNECTICUT 


Thermos Bottle Co., Ltd., Toronto 
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“For real 


Sporting Footwear 


nothing beats 


CONVERSE ! ” 


YOUR sportsmen customers know what 

they want. Fishing tackle, guns or foot- 
wear, they want the best the market affords. In 
sporting footwear, that best is Converse... the 
very finest in footwear designed for sportsmen 
by sportsmen. Whether it’s ““Rod & Reel,”’ the 
famous Converse sporting boot . . . a pair of all 
rubber “‘Huntpacs” . . . or the new “‘Sportlite’”’ 
overboot — the magical selling phrase for you 


is: “‘This is a Converse boot.”’ 


» hot 

than 

ae CONVERSE RUBBER COMPANY 
ck in MALDEN 48, MASS. 


heck CHICAGO 6: 564 West Monroe Street 
NEW YORK 13: 241 Church Street 


Smee 
§ 


timate 
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CONVERSE 


























OUTSTANDING FEATURES 


e DOUBLE WEATHERING CONTACT all around, assuring 
weather tightness and watertightness. 
Positive cam action locking device. 
Extra long leg all around outside section to permit 
substantial bearing in masonry walls. 


SCREENS AVAILABLE FOR ALL WINDOWS. 





BASEMENT 


UTILITY WINDOW WINDOW 


With our new expanded plant facilities and 


the use of modern equipment, we are able 
UTILITY WINDOW 


to insure our distributors and dealers a 
WITH DRAFT GUARD 


continuous quantity flow of the best in steel USED FOR STOCK 
' AND DAIRY BARNS 


windows, ... scheduled to meet requirements. 








These windows are standardized parts used in 

PHONE... WIRE... WRITE 
DEPT. HA AT ONCE 
FOR FULL DETAILS. 


Steelcraft's prefabricated metal buildings for 


*home, farm, and industry. 








*The Roselawn Model. 


rie STEELCRAFT MANUFACTURING c. 


Steel Basement Windows .. . Steel Residence Casements ... Steel Utility Windows 


ROSSMOYNE (CINCINNATI) OHIO 
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CHICAGO 


assuring 


» permit 
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PURITAN CORDAGE MILLS, INC. - LOUISVILLE, KY. - ATHENS, GA. 


Executive Offices: Louisville, Ky. 
MAKERS OF SASH CORD, CLOTHES LINE AND BRAIDED AND TWISTED COTTON CORD 


HARDWARE AGE | 


























by Michiana 
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A progressive new manufacturer spotlights a long awaited development as 
Michiana Industries proudly introduces ETERNE, the first of a line of precision 
extrusion valves with PERMANENT METAL TO METAL SEAT. 

Machined in brass from extruded bar stock, ETERNE is engineered to high pres- 
sure valve standards yet priced to sell competitively in the low pressure field. 
Close tolerance manufacturing methods insure lasting light-touch action and 
countless years of trouble-free service by this remarkable sill faucet. Already in full 


production, ETERNE is available now for immediate delivery. Call, wire or write 


MICHIANA INDUSTRIES, ING 


525 Chicago St. (VALVE DIVISION) Michigan City, Ind. 


Manufacturers of precision extrusion boiler drains—angle, globe and radiator valves—sill faucets. 


FOSTER ALUMINUM BLOCK PLANES — 


IMMEDIATE 
DELIVERY 


ORDER TODAY. 


ACTUAL SIZE 
y > ay i> ay Be 


MIDGET 
CARPENTER’S 
PLANE 


Made of POLISHED ALUMINUM 


Extremely Handy For 
e DOORS and SCREENS 


CASTINGS OF POLISHED ALUMINUM + WINDOW FRAMES 
¢ HOBBY ACTIVITIES 


The plane blade is made of good quality * AIRPLANE MODELING 
steel, carefully tempered and hardened. * SHOP and HOUSEHOLD USES 


All adjustments are simple and accurate. Suggested Retail 


e RUST PROOF Dealer's Cost 


Packed, 12 Planes in a box 


® LIGHT WEIGHT 12 Boxes in a carton 
FOB 


@ HIGHLY POLISHED Shipping Weight a .. m 
e PERFECTLY BALANCED An 


Suggested Retail 
Dealer’s Cost 


Individually packed, 12 toa shipping carton 
Shipping weight per carton 10 Ibs. FOB Buffalo, N. Y. 














for those 
“Doggone 
Good Tools’, 


head gets into 
those hard-to- 
reach places and 
m= gives positive turns on as 
little as five degrees toke-up. A flip 
of your finger reverses the action 
of this great tool. This is one of the 
new Duro-Chrome Tools you may find on 
the Duro Tool Board at your Jobbers. 
It will be the handiest all-around 
tool in your shop, a big time- 
saver, alwoys in demand. 
It drives 24”, 36” and 34” 


DURO °! TOOILS GH? 
We Wiecheauics Bett Feteud 


Ae A BILLION BUILT SINCE 1916 
m ALSO MAKERS OF DURO MACHINE TOOLS 
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Here is double- 


duty hardware— 
with timely appeal! 





IGHT now when storm sashes 
are about to be removed 
and replaced with screens is 
the time your trade will be in- 
terested in the installation of 
these modern Screen and Storm 
Sash Adjusters. 


Perhaps winter’s driving winds 
and stormy weather have con- 
vincingly demonstrated to your 
trade the need for this type of 
hardware to hold screens and 
sashes firmly in place and free 


from rattle. Storm Sash 
No. 85 Screen and Storm Sash Adjuster Adijuste rs 


A dependable adjuster that works effectively and pre- 
vents rattling. Illustration at right shows position of 
adjuster with screen opened and closed. Adjuster also 
acts as a lock for sash or screen when in a ¢losed 
position. Packed a pair—one right and one left— in 
an envelope complete with screws. 


No. 86 Nois-Less Storm Sash Adjuster Set 


The feature of this modern design adjuster is that it 
holds either screen or storm sash firmly and silently in 
any desired position from completely closed to com- 
pletely open. It is made of heavy-gauge cold-rolled 
steel and has a solid-brass disengaging lock. Packed 
one set in a box. 








Nois-Less Storm Sash Adjuster Set 


No. 85 Storm Sash Adjuster 





Your stock should in- 
clude these two pop- 


ular items. Order COMPRESSION HERE 
your supply soon. PREVENTS RATTLING 


NATIONAL MANUFACTURING CO. itinors 
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A Cheney Nail Holding Ham- 
\\ mer is everything a fine tool 
\ 


qt 

{ \ \ should be-and in addition has 
\\\ that extra feature—the nail 
holding device, so vitally 
important, when driving nails 


eclenatteleMelal> Mis Mist -Malelss oie 


get-at places. 


HENRY CHENEY HAMMER CORP. c 


Factory: Little Falls, N. Y. Sanford Bros 


Chattanooga, Tenn 


Sales Office: 217 Broadway, New York City 























UNION 
PACIFIC 


When the Beaver State presents its business card, it 
could justifiably read, “Enterprise, Unlimited.” Indus- 
try re-discovered Oregon during the war. It found 
boundless opportunities capable of providing a liveli- 
hood for 10 times the state’s present population. 


Topographical, soil and climatic features make possible 
a variety of agricultural pursuits. The fabulous Willa- 
mette Valley—some three million acres—is a cornucopia 
of agricultural wealth. A tremendous quantity of lum- 
ber is available. The state has one-fourth of the coun- 
try’s standing saw timber. Salmon fisheries and woolen 


%*& One of a series of ad- 
vertisements based 
on industrial oppor- 
tunitiesin the states 
served by the Union ~ 
Pacific Railroad. 


goods are world-famous. Portland’s roomy harbor is 4 
flourishing gateway of foreign commerce. 


Huge Bonneville Dam assures ample and economical 
power. A new development program calls for four mort 
dams. Oregon is noted for low electric rates. 


Union Pacific provides Oregon with excellent freight 
and passenger transportation. Gigantic locomotive: 
haul the state’s products eastward over the “strategic 
middle route.” And—just recently—Union Pacific m- 
augurated daily Streamliner service on the “City of 
Portland” between Portland and Chicago; the first 


railroad to provide such service. 

For future industrial enterprise, remember Oregon. For 
assistance in selecting industrial sites and for unsur- 
passed rail transportation, just . . . 


be Specific - say "Union Pacific 


%& Address Industrial Department, Union Pacific 
Railroad, Omaha 2, Nebraska, for information 
regarding industrial sites. 


UNION PACIFIC RAILROAD 


THE STRATEGIC MIDDLE ROUTE 
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Bushman 
Patented Blade 
For all-around use—rakes 
on up and down strokes. 
Sizes: 24”, 30”, 36” 
Famous Bushman 
Blue-Blade 
A general-purpose 
blade. Superior-quality 
Swedish blue-tempered 
steel. Size: 36” only. 


AVAILABLE NOW... 
BUSHMAN 


Swedish Steel 
Nordic Raker Blade 


SAW BLAD ES For green, sappy, or dry 
wood. Special raker 


teeth prevent binding. 


FOR ALL BOW AND BUCK SAWS Sizes: 30”, 36”, 42”, 48” 


ments. baved BUSHMAN=BLADES 
8 - E a aM . 
creer 


by the Union ~ 
Railroad. 
Bushman Pulpwood Blade 
; . Has wider raking space 
my harbor iss 4 >) Beer for easier cutting of 


large logs. Sizes: 42”, 48” 


nd economical 
s for four more 
ites. 


cellent freight ” | More than a million hardware customers need blade 
c locomotives ss “— replacements for their bow and buck saws. . . now. 
the “strategic a =a This big pent-up demand means big sales . .. and 
ion Pacific in- - with the Bushman line you have four different blade 
the “City of = a types for every cutting purpose. 

ago; the firs Only the finest charcoal alloy Swedish Steel is used in 


Bushman. ..the razor-sharp, easier, faster-cutting blades. 
r Oregon. For Counter Display with orders for 24 or more blades. 


oe oe SALES-MAKER Order now from your Jobber 


COUNTER DISPLAY 
Pacific 


sie GENSCO TOOL DIVISION 


GENERAL STEEL WAREHOUSE CO., INC. 
>) 1830 N. KOSTNER AVENUE * °* CHICAGO 39, ILLINOIS 
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PRICES LOWERED 


N DRAKE INDUSTRIAL SOLDERING IRONS 


DRAKE ELECTRIC WORKS 


3654 LINCOLN AVENUE 


NEW YORK, 77 Murray St. SURPLESS DUNN 


E. V. Roberts and Associates Les Logan Company 
6516 Selma Avenue 530 Gough St. 
Hollywood 28, California Son Francisco, California 


CHICAGO 13 


34 N. Clinton St., CHICAGO 


Dave M. Lee Company 
2626 2nd Avenue 
Seattle, Washington 
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You're set up for profitable belt business 
with the Serco Display Assortment 


Belt replacement sales are a good source of profit! 
The Superior Display Assortment puts you in busi- 
ness with a minimum expenditure of money and 
space. It will meet the needs of nine-tenths of 
your customers. Included are belts for nearly 
every home and small shop need— washing 


‘ 


WAT £5 we 4s weer 


V-BELT 


APRIL 24, 1947 


machines, electric refrigerators, power tools, 
oil burners, etc. Superior V-Belts are precision 
made for long life and they look as good as 
they are. Stock renewals are quickly obtained 
from one of our convenient nation-wide chain 
of warehouses. 


HERE IN ONE COMPLETE UNIT 
IS EVERYTHING YOU NEED— ° 


35 Fractional-horsepower V-Belts 
e 


Superior ready-reference card — tells 
what each belt fits. 

e 
Superior Belt measure for quick sizing. 


Superior V-Belt Guide — 175 pages of 
belt information. 
oe 


The display stand— 31” high x 20’ wide 
—finished in Blue and Yellow. 


Descriptive literature— which enumerates 
the merits of Superior V-Beits. 


The complete unit, including all of the 
above items costs you only $25.87. The 
Belts retail at $43.16, giving you $17.29 


Send me one of the Superior Display Assortments and 





| bill me through your nearest distributor for $25.87. 
i 


ADDRESS 





CITY and STATE 


SUPERIOR RUBBER PRODUCTS MFG. CO. 
OFFICES — 4041 RIDGE AVE., PHILADELPHIA 29, PA. 
PLANTS IN PHILADELPHIA, PA. AND EGG HARBOR, N. J. 











WAME LLATE PROBLEMS’? 


Investigate the low-cost 









high-speed application of 






tough all-color, all-surface 


MEYERCORD 


DECAL NAMEPLATES 















Meyercord Decal name 

plates are vibration-proof, 
iTTaaliareh tom olgehigulellale matele tat, 
and sharp corners, require 
no screws or rivets for ap 
plication. Meyercord De- 
faleltmeld-meltigel ol i-#aaeliilel ol (=F 
and can be produced in 
any size, colors or design 
Popular water methods 


,permit fast application 





Easy-to-use solvents or ce 





ments are specified when 





required. Meyercord re 






search has developed De- 






cals resistant to acid, petro 






lV elgele lat emel| coll Pmel (ae) 






hol, abrasion, ten exci gehielas 





extremes and moisture 





Can be used on rough, 






raarelel same kled surfaces, 






idol Mm eelaleha-me] mae ah ace. 


Meyercord Decals offer 

new efficiency in product 
identification. Years of ex 
perience in setting up alte lal 
speed production lines for 


the application of Decal 


nameplates hd 
vel ekere many new and 
different technique whict 





Billions of Meyercord De 
cals are in use throughout 
the world. They provide 

(xo) (olmit) Maliclal bat=tell oli-om oii 
MaKe LAL=iAl ame late Mat =iehD Mmmtilai ialere, 
of applying any product 
ToK-lal ihaleeiilelamme) -imehilile Mitt 
structions, patent data, lu- 
brication guides, and wir- 
ing diagrams. They save 


time, labor, and materials. 
















Over fifty years of actual 
UIYomme alec Molslsslolartige totems talent 
genuine Meyercord Decals 
asi kellam ialctianee) le) @lelale Mi (stele 
bility for years without 
agora diate Me) am of=1-1 late Pam Ralclacl 


Ten aloMmceliliicicele] Mat alelas 


aaloh As Biclm aallaam itch Zlaael ae! 
late llalsi=1a-mi ee lalale) melt tie lame! 
Decal for complete and 


perfect surface adhesion 





Technical consultation and 
designing service is avail- 
able on request. Address 








inquiries to Dept. 11-4. 
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of MURRAY OHIO Quality 


Here is a view inside the Murray Ohio material shortages beyond our control, 
plant — showing a typical, efficient pro- forces us to continue allocation of de- 
duction line. Our plant facilities are ex- liveries for the present. We are sure our 

tensive—and our manufacturing methods friends in the trade appreciate why this 

- and machinery are ultra modern. That is is necessary. However, our distributors’ 
why Murray Ohio achieves quality pro- stocks are growing and we are steadily 
duction, and in quantity. progressing toward the time when 


The large demand for Steelcraft Wheel we can promplly Gil all sequirements. 


Goods and Mercury Bicycles, plus 
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SECA 


GLOBE SPORTING GOODS MFG. CO., 251 Causeway St., Boston 14, Mass. 

















Empire State Building Public Ledger Building Room 1218 Lincoln Building 
350 Fifth Ave Independence Square 742 South Hill Street 
New York 1. NY Philadelphia 6, Pa Los Angeles 14, California 
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AMAZING NEW LINE OF SPORTING 
GOODS—DEALERSHIPS AVAILABLE NOW 


SPORTSMAN TWO-MAN BOAT— 
ideal for fishing, hunting. Packs into car 
trunk. Durably built, made of 2-ply fabric, 
rubber covered on both sides. Inflates 
easily, quickly. May be used with light 


BATHING RING—holds 6 to 8 children, 
3 to 4 grownups. Can be used as wading 
pool. Light, durable, safe. Inflates in min- 
utes. Color, yellow and blue. Weight, 74 
Ibs. Size, 54" diameter. Buoyancy, 392 Ibs. 





SEA SIDER—Can be used as beach chair, 
play raft, beach mattress or aquaplane. 
Attractive, sturdy, won't tip. Durably built. 
Reinforced with wooden strips where it 
comes in contact with sand. Infiates in sec- 


76 


ent cae 


outboard motor. Comes equipped with 2 
wooden seats, 2 collapsible aluminum 
oars, 2 oarlocks, Y%4-inch handline, bow 
mooring loop. Color, dark blue. Weight, 
15 Ibs. 14 oz. Buoyancy, 794 Ibs. 


picnics, camping out and on that army cot 
for an extra guest. Comfortable, durable, 
simple to inflate. Comes in assorted colors. 
Weight, 5% Ibs. Size, 6 ft. x 2 ft. 


onds. Color, yellow cushions, blue seat and 
back. Weight, 6 Ibs. Buoyancy, 207 Ibs. 
RAIN GEAR, PONCHOS, and many 
other items not illustrated are available. 
Write for catalogue and price list. 


PHONE=—TELEGRAPH 
WRITE TODAY FOR 
COMPLETE DETAILS! 


(EB 


Prompt delivery assured 


Cash in on America’s great postwar 
urge to “play under the sun”— with 


Armstrong’s wonderful new line of 
Boats, Beach Chairs, Bathing Rings, 
Air Mattresses. 


XPERTS predict 1947 will see the 

greatest spending spree for sport- 
ing goods in our history. Don’t you 
miss out on this great profit-making 
opportunity. 

Add the “Armstrong Line” to your 
list of sporting equipment now. It is 
the most complete line of “outdoor 
playthings” ever offered for use on 
and near the water. 

In 1942, the U. S. Government re- 
quested Armstrong to build rubber 
landing craft and life rafts for the 
Army and the Navy. At the end of the 
war, this division of manufacture was 
converted to production of this mar- 
velous new line of peacetime sporting 
equipment. 

Each product carries Armstrong’s 
full guarantee for perfect workman- 
ship. Don’t delay—contact us today} 


ONG 


Makers of Quality Tires and Tubes Since 1912 
Sales Offices: West Haven 16, Connecticut 
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WHITE CAP 


GENUINE TWISTED CUTTYHUNK LINE 


WHITE CAP is a very fine new addition to the famous family of PILOT BRAND Fish- 
ing Lines. Made from genuine 50’s lea linen . . . small diameter . . . very smooth finish. 
Guaranteed to test fully 214 pounds per thread. 50-yard spools, 6 connected as 
shown; also 2 connected spools. Natural and green. 


Meu- 
“SHOW CASE” BOX 


New “SHOW CASE” BOX with heavy transparent 
plastic top case gives glamour display to this new 
line . . . makes it worthy of top of show case posi- 
tion for top sales. This DeLuxe packaging also being 


used for other spooled PILOT LINES as rapidly as LONG Fi 5S oa j NG LIFE 


plastic boxes can be made. L e s 
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OF IO GILLETTE 
BLUE BLADES, WITH 
PUANDY USED-BLADE 





COMPARTMENT, 
SELLS FAST AND 
b DOUBLES YouR /. 
» PROFITS fe 


Mm CALLS THE 
was RACE... 


\ GIVES YOUR 
KN. | CUSTOMERS THE 

‘\ BREATH-TAKING STORY 
\ YARD-BY-YARD/ 

FOR 

TRAFFIC- 

STOPPING 
DERBY 

WINDOW 





GILLETTE'S A ge 
SURE-FIRE COMMERCIALS 
FEATURE GILLETTE TECH RAZORS, 
GILLETTE BLUE BLADES--FIVES 
AND TENS -- AND GILLETTE SHAVING ~ GALLETTE 
CREAMS, LATHER AND BRUSHLESS. (SAFETY RAZ¢ 
PUT THESE BEST SELLERS OUT 
FRONT AND WIN STRAIGHT.ACROSS 
THE BOARD! , 


PACKAGE OF 


if BE SURE 
&\ “TO FEATURE THIS 
7 WEW 

1O GILLETTE 


BLUE BLADES _ 
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Copyright, 1947, by Gillette Safety Rasor Company 
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That’s what we are doing for you with 
many of them month after month, with our 
Winchester arms and ammunition adver- 
e r tising. 
fe . & ie " e e It’s called national advertising BUT, 
a ae ACTUALLY, IT’S 100% LOCAL ADVER- 
szxez Imagine having | 
FOR THE Boes m a in e a vin TISING. Can’t be otherwise, because when 


Signe redreate a shooter, a farmer or a boy in your territory 


4 | fs ear t to hy ear t buys or subscribes to his favorite magazine 


—it goes home with him, right where he lives. 

is 
t a / k wi t h With millions of readers covered month after 
month by Collier’s, True, the outdoor pub- 


lications, farm publications, juvenile publi- 


eee EVE RY Si OOTER cations and in technical shooter magazines, 


Winchester messages are embracing shooters 


eee EVERY FARMER in community after community in every 


state in the Union. That’s the big reason 


eee EVERY BOY WHO why WINCHESTER’S 100% LOCAL 
ADVERTISING helps make it easy for 

WANTS A GUN you to sell every Winchester product you 

display. Winchester Repeating Arms Co., 


' ; ole : 
in your territory! a Division of Olin 








DIVISION OF 


WINCHESTER 


ARMS AND AMMUNITION MADE FOR EACH OTHER 





| INVUSIKIES 
Lis 





WARE ack fp “PRIL 24, 1947 


























REVERE WARE 
IS ON A PEDESTAL! 


*Patents Pending 





they've never seen anything like it. The Revere 

are Pressure Cooker* with its Display Pedestal is 
proving to be the most sensational business builder 
of the year. 

Store clerks and customers alike gather to see and 
learn more about this newest addition to the line of 
Revere Ware Copper-Clad Stainless Steel Cooking 
Utensils. . 

Thousands of men and women are visiting the Revere 
Display daily to a orders —willing to wait if neces- 
sary to obtain this marvelous new Pressure Cooker. 
We know — because we get these orders passed right 
on to us, with our production constantly increasing 
we're doing better all the time in filling them. 

The Revere Display is the best sales-builder in the 
business because of the way it spotlights the cooker 
in your housewares department. 


Piney every part of the country, retailers tell us 


80 


A simple test will prove to you why this is so. Puta 
Revere Ware Pressure Cooker on a dark surfaced 
counter or display table. Then move it onto a white 
surface, a range, a piece of white oilcloth or paper. 
Note the difference in the gleam of the metals when 
white background is used. The copper stands out 
against the contrasting white. And the stainless steel 
picks up the highlights. It becomes brighter, more 
silvery. 

And when you use the pedestal, its carefully calc 
lated height draws the eye like a magnet to the utensil. 
And the reflected brightness of the white surface makes 
a sale—instantly. This display multiplies your profits 
because it makes sales. 

If you haven't this Display, send in your order now. 
You can get one for a nominal charge, together with 
a complete merchandising kit. Put it to work for you, 
right away. 
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WISE MERCHANTS KNOW THAT 
TWO GOOD NAMES ARE BETTER THAN ONE 


HAT is why a constantly increasing number of 
progressive stores are we Rewer Revere Ware, 

benefiting from a tie-in with Revere’s national adver- 
tising—in spite of the fact that they are still not receiving 
sufficient Revere Ware to meet their normal demand. 

Generally, such stores consolidate two 
months’ shipmentsto back uptheadvertising. 

We are mentioning it to you for two 
reasons— 

First, we want our good customers to 
firmly establish their stores in their com- ° 
munities as suppliers of the complete line 
of Revere Ware products. 

Second, we think the idea is well worth 
your consideration. For Revere copper-clad 

/ 


stainless steel ware not only builds up your, business 

because it represents a big unit of sale at a large margin 

of profit, but it brings to your store the kind of cus- 

tomers that experienced merchants want most. People 

who buy Revere Ware are quality-conscious. They 
recognize good value and they’re willing 
to pay for it. 

Identify yourself in your community as the 
outlet for Revere Ware. It’s impossible to 
have too many people think of you as a store 
that features and sells the finest merchandise 
obtainable. 

We have a complete kit of merchandising 
helps, newspaper ads, radio commercials, 
publicity releases. It’s yours for the asking. 


-REVERE COPPER AND BRASS INCORPORATED 


, Rome Manufacturing Company Division, Rome, New York 
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TO INFLUENCE WOMEN 
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SANITAINER 


THE NEW, MODERN, ALL-AMERICAN STEP-ON DISPOSAL UNIT 


The desire to have something that is just a bit better 
forever motivates La Femme . . . she always wants the 
best for her home. Nationally advertised, Morton’s 
Sanitainer is the leader in its field. Tooled in heavy 
gauge satin-finished aluminum it creates an ownership 
impulse instantly . . . yet it is moderately priced to 
favorably fit into your profit plans. 


**SPEEDIWASH’’, THE HANDY-SIZED, MODERN ALL ALUMINUM 
WASHBOARD 


A brand new, streamlined conception of a utility-plus 
washboard that goes over great with mothers, working 
girls and apartment dwellers. Definitely a fast moving 
attention getting item that will keep your cash register 
humming and your customers happy. Size 15” x 91”. 
A large, colorful display card is available and free with 
initial order. 


SIZE: 18” high, by 111%” x 10%” 


ALL-ALUMINUM . . . it won't rust, there is no paint to chip. 
RECESSED TOE PEDAL .. . eliminates tripping and hose- 
snagging. 

5 GALLON CAPACITY OF REMOVABLE INSERT PAIL ... 
capacity of almost twice as much as the ordinary step-on can. 
STURDY, SQUARE DESIGN ENGINEERED IN HEAVY-GAUGE 
ALUMINUM . . . practically tip-proof, and still lightweight 
for easy handling. 

PATENTED SPRING-LOADED UP-LOCK . . . Holds cover in 
“UP” position until slight toe pressure releases it. 
RUBBER-RIMMED LID . . . for odor sealing and silent closing. 
NEUTRAL TONE OF SATIN-FINISHED ALUMINUM . . . blends 
naturally into any setting lending an air of distinction. 
PACKED IN INDIVIDUAL CARTONS .. . for easy handling 


FOR FURTHER DETAILS WRITE 


\._A 


morton 
i ¥ = 
INDUSTRIES 


ADVERTISED 


AMERICAN 
MALDICAL 
ye iio a tile. 
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Measure the open area in metal ironing table tops. 
Rid-Jid—Air-Flow has 61% open area—12 
times more open area than any known metal 
ironing table. 

Only the Rid-Jid—Air-Flow “‘breathes”’ fully 
. . . lets vapor pass through easily . . . dissi- 
pates moisture quickly . . . keeps pad and cover 
dry. Only the Rid-Jid—Air-Flow is FULLY 


VENTILATED. 





sep USAT THE NATIONAL Hoye, eg EXHIBIT 
pritedelphic. API 27th to May. Booths 522-5?" 
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A FAMOUS NAME 
IN AMERICAN 
HOUSEWARES 


J.R. CLARK COMPANY 
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SHOPMASTER ZZ 


Master Model 12-Inch Tilting 
Jalle BAND SAW 


Precision built, this Shopmaster band 
saw is accurate enough for the most pre- 
cise worker. Its ruggedness and ease of 
adjustment make it ideal for the beginner, 
home hobbyist, or professional. 

A vertical capacity of 6% inches, and 
12¥ inches from blade to blade, plus a 
45-degree table tilt, enable this band 
saw to handle a wide variety of work. 
It takes blades from Ye to '2 inch, and A 
operates on a '3H.P. motor. 

SPECIAL FEATURES. 

This Shopmaster band saw is built of 
cast aluminum alloy with heavy ribbed 
construction throughout. Among its spe- ( 








cial features are: Sealed-for-life ball 
bearings — Easy table adjustment — Free 
solid trunnion action — Accurate calibra- 
tions — Easy blade change — Fully enclosed 
mechanism for utmost safety. 





Master Model §-Inch Tilting Table 
BENCH SAW tis Shopmaster tool is designed to give 


quality at a reasonable price. Among its many features are 
a fast action lifting arbor, an equalized drive, and accurate 
adjustments. It is sold complete with combination blade, mitre 
gauge, rip fence and saw guard. 





Master Model 15-Inch Tilting Table 
JIG (Scroll) SAW Designed especially for the ex- 


acting hobbyist and the precise requirements of professional 
pattern makers, this Shopmaster 15-inch jig saw meets every 
demand for exact wood working. Among its features are a 
new and better blade holder, an efficient blower, and a 


mechanism encased in oil for long life. er ey 
S 














Fer Finest Performance wie Shopmasion Tools VE biaaam , 
SHOPMASTER, INGE. an 


1214 Third St. So. Minneapolis 4, Minn. 
APRI 
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SLAYMAKER 


--. THE COMPLETE LINE 





Since 1888 Slaymaker has consistently produced a 
complete line of fast selling, profit building padlocks. 
Today...as always...there is a Slaymaker padlock in 
every size and grade to meet every conceivable need. 
Ask your jobber about the Slaymaker line — today. 


SLATRREES SCE  ORPee. 


‘ TANCAstER, PA 
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6,400,000 more sales calls 
to help you sell 


Milcor Pick-Up Carts 


Milcor national advertising “pre- 
sells” for you — in the 6,400,000 
May and June issues of “Better 
Homes and Gardens”... 


Milcor’s colorful, big-space, nation- 
al ads do a strong job of selling 
people in your community on the 
merits of the Milcor Pick-Up Cart. 

To help you cash in on this ad- 
vertising, Milcor provides tie-in 
newspaper ads for your own local 
use — as part of a complete pro- 
gram of promotion, 

Besides the direct business this 
effort brings in, you make more 
sales as one satisfied customer tells another about 
the Milcor Pick-Up Cart: How it saves time and 
steps, by easily carrying a big load of dirt, leaves, 
takings, garden clippings, laundry, etc.; how 
it rests the weight of the load on the wheels— 
not on the arms of the user. 

Take advantage of this opportunity to 
really clean up with Milcor Pick-Up Carts. 
Order yours now. Write for descriptive 
literature and dealer helps today. 

MILCOR STEEL COMPANY ' 


Inland Steel Products 
MILWAUKEE 4, WISCONSIN 


Baltimore 24, Md. Buffalo 11, N. Y. 
Chicago 9, Ill. 
Cincinnati 25, Ohio Cleveland 14, Ohio 
Detroit 2, Mich. ‘ 
Kansas City 8, Mo. Los Angeles 23, Calif. 
Rochester 9, N. Y. 











Appears in May issue of “Better Homes & Gardens” 
On the newsstands in your town about April 25th 


Appears in June issue of “Better Homes & Gardens” 
On the newsstands in your town about May 25th 
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8 Inches Square 
42 Inches High 
Dome 4" Diameter 
* 
INDIVIDUALLY 
BOXED 


Patent Pending 


lf Your Jobber 
Cannot Supply You 
ORDER DIRECT 
” 


Some Territories 
Still Open 
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The Sprinkler With 
the Bright Aluminum Dome 


THE DOME IS ROUND 
—BUT IT SPRAYS SQUARE 


Here’s a sprinkler that’s different from anything you’ve ever seen—a round 
sprinkler that waters a square. Look at the pattern of the holes in the dome 
and you'll see why! Instead of being arranged in a circle, the holes follow 
a unique pattern which make the spray fall in a square rather than a circle. 
It gets the cornere—neglected by the old-fashioned ‘round spray. No missed 


spots—no dry spots. 


Look Over These Sensational Features! 


Spray can be controlled to water any 


’ size square—from 4 feet to 600 square 


feet with average water pressure. 


Controls the spray to fit your lawn. 
Puts the water where you want it— 
none wasted on walks or driveways. 


Scientifically designed to spray with 


a strong, even Coverage, insuring more 
beautiful lawns and gardens. 
Skid-base slides easily on lawn. Doee 
not tip over. 

No moving or rotating parts to get 
out of order. Nothing to rust or 
corrade. Highest quality precision 
manufacture. Will last indefinitely. 


Shipped 2 doz. to a box. Weight 48 lbs. 


IMMEDIATE SHIPMENT 


VALENTINE WELDER & MANUFACTURING CO. 


7310 Woodward Ave. 


Detroit 2, Mich. 





BRINGS IN MORE sALEs 


MOR 
PROFI 


PER SALE! 


PESTROY cD 


PRoouct of am vA TRADE MARK REG U. S. Pat OFF. CONCENTRATE 
SHERWIN- Face 


wisiams Wilm FOR FARM INSECT KILLING 


RESEARCH For Commercial and Industrial Buildings 

















er cn 


UNLIMITED MARKET! Every farmer in your 
neighborhood is a hot prospect for Pestroy 25% 
DDT. It’s DDT at its best for use on beef and 
milk cattle, poultry and for general insect-killing. 


BEST KNOWN! Your customers know Pestroy 
DDT. The greatest national advertising cam- 
paign on DDT sees to that! 


BIGGER PROFITS! Pestroy DDT profit mar- 

gins are wider. “a 

MORE CONVENIENT! Pestroy DDT never REMEMBER. .. pestroy 25% DDT is also the ided 
“bogs down” in the sprayer .. . saves your cus- DDT for use in hotels, hospitals, institutions, commercial an 
tomer time and trouble. It’s easier to use! industrial buildings. 





SAFE! Safe to use on animals, safe to use on DISTRIBUTED BY: ACME WHITE LEAD & COLOR 
property—that’s Pestroy DDT. WORKS, Detroit e W. W. LAWRENCE & CO., Pittsbur§it 

THE LOWE BROTHERS CO., Dayton e JOHN LUCAS & 
RELIABLE! The reputation of seven great com- CO., INC., Philadelphia ¢@ THE MARTIN-SENOUR COs 


panies backs every gallon of Pestroy DDT. Chicago @ ROGERS PAINT PRODUCTS, INC., Detroit 
THE SHERWIN-WILLIAMS CoO., Cleveland. 
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ILES HAVE YOU TRIED 


HOME LATELY? 


RE 
IT 


LE! 








@ Quite some time ago we began the 
construction of an addition to our home 
factory. If you have tried to build a new 
home lately, you will-appreciate some of 
the delays we are experiencing in com- 
pleting these new buildings and putting 
them to work turning out more Swan 
Quality Garden Hose. 


We are making steady progress, however, 


DT is also the ided "S355 
, commercial and ee ip 


LEAD & COLOR 
CO., Pittsburgh 
JOHN LUCAS & 


TO BUILD A NEW 


rr 


‘wma ra 
Nia SW aw <R e 


== 


: - 
FN eo 





= <a © 











and soon will be able to further increase 
production of Swan garden hose—already 
the greatest in our history. 


In the meantime, we ask that you be 
patient with us and your Swan jobbers— 
we are doing everything in our power to 
supply your demand. 5 


Remember, Swan Quality Garden Hose 
is worth waiting for. 


World's Largest Manufacturer of Garden Hose 


N-SENOUR CO; LY COMPETITIVE PRICES 


3, INC., De 
‘leveland. 
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ro 
THRILL 


Many progressive dealers prefer to bridge the 
gap between a short sighted one-time sale 
and building for the future with repeat match- 
up sales. The complete MEMCO line of 
beautiful kitchen ware is a perfect deal exclu- 
sively for independent retailers. MEMCO 
ware is so distinctive each piece sells on sight 
- - « black bottoms permanently branded for 
identification. 


BEAT / 


MeEMCO 


Takes All Honors For Salability 










Easy to keep clean ... durable, food acid and 
alkali stain resistant MEMCO Porcelain Enam- 
eled Ware means an expanding kitchen ware 
business from enthused customers. Patented, 
lock-on glass knob and non-fall-off percolator 
cover, non-boil-over black dome shaped cov- 
ers are but a few of the many distinct MEMCO 
sales advantages. 





Sold initially only as a complete line 
of twenty-three items shown here. 
Particulars sent upon request. 
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ENAMELING & MANUFACTURING COMPANY 


WEST LAFAYETTE, OHIO 
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VUSHIES tor FROY/; 


All our brushes are made of 
pure black Chinese Bristies 
and set in vulcanized rubber. 


. 
Mokers of Fine Brushes 
Since 1835 


bility | 
d acid and RETAIL DISPLAY No. 1 


lain Enam- 
chen ware : 25¢ ea. — 3’doz. |" brushes 
Patented, Suggested 1%" bristles 5/16" thick 
percolator ss Retail: 39¢ ea. — 2 doz. I!/2" brushes 
1aped cov- : 7 2" bristles 5/16" thick 
’ 50¢ ea. — | doz. 2" brushes 
+t MEMCO ‘ , ee 2" bristles ¥"'-thick 


RETAIL DISPLAY No. 2 


Suggested $1.59 ea. — | doz. 3" brushes 
Retail: 2!/2" bristles Ye" thick 


MPANY 6 All brushes packed in a strong, attractive, 
self-contained counter display box. 


410 


Order TODAY from your jobber, or send this coupon: 


A. G. JACOBUS’ SONS INC. 

770 Bloomfield Avenue 

Verona, New Jersey 

Please ship at once: 
(1) Display No. 1 cartons @ 16.00 
(J Display No. 2 cartons @ 12.66 
(CD Free Catalog 
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@ BECAUSE it is a high quality product, with 
good visional properties and brilliant surface 
finish on both sides of the sheet, Pennvernon — 


invested 


Window Glass satisfies all sheet glass require- plenty c 


ments completely. By selling Pennvernon you loss by r 


enhance your store’s reputation for handling 
dependable supplies. 
When customers ask for glass to replace 


ENNVERNON (222c0co0 tee 
Window Glass 
"‘piITsBURGH stand for Lualiiy Glass and rial? 
G 


a oe | 2 ae P ime € SrA SS COMPAN Y 
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in the furnace fire-box after Spring 
shut-down. And I'm saving a layer 
of corrosion loss every year on 
jacket, tubes, and automatic 
firing mechanism.” 


‘...got at least a month’s salary 
invested in tools. DRIOCAN is 
plenty cheap insurance against 
loss by rust and corrosion.” 


‘New today...rusty tomorrow? 
Not my guns! The same goes for all 
my sporting equipment. DRIOCAN’S 
my number one worry-remover.” 
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You SELL ‘em Both 


There, in a nut-shell, is your quick turn-over, big-profit DRIOCAN 
deal. Every customer that walks into your store—man or woman— 
is a teady buyer of not one, but a number of cans. 


DRIOCAN is the new, sensational, general-purpose household air 
drier. It has special features found in no other air drier on the market: 


ipplng 


@ DRIOCAN | 


OI COrrosiv 


@ DRIOCAN’S 
Use it over an 
Look at the side panel photos—that’s mass need. Look at 


DRIOCAN’S features—that’s mass acceptance. Now, look at your 
deal—that’s mass profit. 


Heres the DEAL 


® You cash in on a new product, while it’s new. 


® Its customer-appeal builds real sales—every customer a prospect 
for multiple sales. 


® Generous mark-up for you—attractive price* to customers. 


@ Eye-catching, 3-color label; free, 3-color counter display card 
and booklets pep up ‘impulse’ sales—make the item a real 
self-seller—give quick turn-over. 


® No deterioration in stock. Always spic and span—always saleable. 
® Every case of goods a complete merchandising unit. 


*Recommended retail price $1.19 per can. Somewhat higher west of 
the Rockies. ACT AT ONCE TO STOCK DRIOCAN FOR THE HEAVY 
SELLING SEASON. SEE YOUR FAVORITE JOBBER—IF HE CAN’T 
SUPPLY YOU, WRITE, PHONE OR WIRE US DIRECT. 


CORPORATION 
260 SO. BROAD STREET + PHILADELPHIA, PA. 





~ 
i | 

“I put one in every clothes closet. 
I've found it’s the better way to 
prevent mildew or dampness,” 


“The no-drip feature? That's for 
me! I know. DRIOCAN’S safe to 
pack in trunks and cedar chests 
with our winter clothing, draperies 
and blankets.”’ 


“Little job . . . big job! Five ounces 
keep our pretzels crisp—or five 
cans make a world of difference in 
our damp basement.” 
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When You Again Must Stand On Both Feet to Salle 





PREWAY 
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PREWAY 


Kerosene Ranges give you 


commanding Lead over compelitic 


Kerosene ranges are not going to be in values ranges offer, who critically compart 


short supply forever. When the day comes the features and workmanship of every 





that order-winning hinges once more on per- make on the street, know thdt Preway 


formance and price, the dealer with the Pre- provides much more in advantages that wo 





way line will be on top of a successful, money- men want. There is no straighter, more ce 











making business in every community. tain road than this to a profitable, fast-moving 
No line today is more oversdld than Preway, retail operation. 
no line in greater demand:..because the Think ahead today with Prentiss Wabeth 


alert, professional buyers who match the Write 


PRENTISS WABERS 
2447 SECOND STREET, N., WISCONSIN RAPIDS, ws. PRODUCTS 6 
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Now, she can afford 
the luxury of 
Lifetime Stainless Steel! 


| Cavalier VAPOR COOKER, 


The Newest Idea in Cooking, 


Can Help You Sell More 
Stainless Steel Kitchen Utensils 


No doubt about it—stainless steel cook- 
ing utensils have become the most 
proud possessions in the kitchen for 
the fortunate women who have them. 
And stainless steel for cooking is still 
the dream of millions more who intend 
to buy when they can afford it. 
Federal’s new line of Cavalier Vapor 
Cookers and Utensils brings stainless 
steel ware well within the reach of the 
average woman shopper and still gives 
her something more for her money. 
Only the Cavalier line includes Vapor 
Cookers with Magic Lids and Even- 
Heet Bottoms—features that mean 


greater cooking convenience and econ- 
omy, better prepared foods. 
SPECIAL ADVANTAGES FOR 
THE DEALER in the Cavalier line 
are the complete range of popular sizes 
and styles shown at left plus the fact 
that all Cavalier items are available 
for immediate delivery. Place your 
order with your jobber or wire direct. 


FEDERAL ENAMELING & STAMPING COMPANY 
Pittsburgh, U. S. A. 





























They're new — 
they're ce 
tionary — they‘ 
NOMA Bubble. 
Lites. Clever, col- 
orful, alive with 
bubbling action 
—they sell on 
sight! 


509—Noma Bubble-Lites— 
Nine shimmering crystal clear 
candles of bubbling light, set 
in colorful plastic bases. Com- 
pletely wired. Has special clip 
to make attachment to tree 
easy. 
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3010—7 indoor 
Berry Bead ovtfit— 
Has Add-on connec- 











} right to beanchs'94 
| free securely. 





X 


110—8 light Series loop type 

ovtfiit—Tri-plug connection 

with open outiet for attaching 
sets. 











Zi aq tore 
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In cities from coast to Coast—a recent sur- 
vey of Christmas lighting shows that more 
people know NOMA—more people prefer 

NOMA—than any other brand. In the field —Wires in multiple . 

of decorative lighting... it’s NOMA 25to 1! vee hes Add-on connecter & 


That NOMA leadership . . . that NOMA 
demand ... is good news for NOMA deal- 
lers. But... that’s not all! Now... NOMA, 
ithe oldest name in Christmas lighting brings 
you the mewestthing in Christmas decora- 
tion... NOMA BUBBLE-LITES. 


Beautiful NOMA BUBBLE-LITE trees and 












3415—I15 light Straight line 
outfit 






te . 2 








colorful NOMA BUBBLE-LITE sets .. . she. tiated Des —- 
alive with the spirit Of Christmas . . . are pi Pinay tr pone ote pene Snap or 

, H , , Hidd db d ith | d halo devi 
sweeping the country. Theyre new . . . cylinder makesiteasy give beautiful glow effect 
they’re revolutionary . . . They're NOMA. oy ee a oe 






They’ve joined the NOMA profit parade for 
1947 ... combined forces with the contin- 


uously popular NOMA Color Lights, the 
consistently profitable NOMA Christmas 
decorations that have made NOMA the 
Greatest Name in Decorative Lighting. . 


ELECTRIC CORPORATION 


55 WEST 13TH STREET «+ NEW YORK 11, NEW YORK 
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* No. 373 FLOUR SIFTER 
3 sifting screens. 4-cup size. 
One handed operation. Direct 
drive, no gears. Decorated. 


LINE OF BEST SELLERS 


Here are a few of Androck’s current “best sellers”... 
typical of the modern styling and sales appeal... typical 
of the outstanding quality that has won for Androck 
housewares an increasing volume of business all over 
the country. 

















* No. 290 DISH DRAINER * No. 484 EGG BEATER * No. 2934 FARM BASKET 
Rugged wire construction—all Stainless steel wings. Ball bear- Rubber coated. For fruits, vege 
joints electrically welded. ing action. Center drive. Color- tables, and all root crops, 
Hinged silver tray. ‘ful Catalin handle and knob. Capacity 5% bushel. 





*® NICKEL PLATED 

KITCHEN TOOLS 
Lacquered wood handles. Will 
not chip or peel. Comfortable 
grip. Complete selection. 


* No. 1507 FRY BASKET * No. 814 BROILER * STAINLESS STEEL 

Ideal for french fries, potato See the complete line—all styles, KITCHEN TOOLS 
chips, etc. One-half inch wire sizes and weights of fast-selling Stainless Steel metal parts with 
mesh. Pure tinned. picnic broilers. colorful Catalin eed Prac 
tical designs, graceful patterns. 





* No. 711 TEA STRAINER 
Beautiful plastic frame in at- 
tractive modern design. 30 
mesh bowl. 12 in display carton. 


* No. 501 LAWN RAKE * ANDROCK FOOD STRAINERS * No. 85 ALUMINUM GRID 
Lightweight, yet rugged and 214", 3%", 5", and 6”—strainers Cast-aluminum — lightweight 
durable. Replaceable teeth can for various Cpr a in differ- rust-proof, Packed in luggage 
be “snapped” out easily. ent sizes and meshes. type Carrying Case. 











THE WASHBURN COMPANY. 


FACTORIES: WORCESTER, MASS. © ROCKFORD, ILL. © NILES, MICH. 
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You make no mistake when you sell the Gem Dandy Electric Churns are adjustable to fit crock 


i - - : or jar up to 6 gals. Gem Dandy Duraglas jars, made 
leader. Quality, service, price and advertis- gk g glas j 






; especially for use with Gem Dandy Electric Churns, are 
ing must be right for a product to become sold separately. 3-gal. list $1.95. 5-gal. list $2.45. 


the outstanding leader in its field. Order Gem Dandy Electric Churns and Gem Dandy 



















2 out of 3 customers for electric churns buy Duraglas Jars from your distributor today. 


Gem Dandy. That statement is based on 





934 FARM BASKET 


oated. For fruits, vege 
ind all root crops, 
54 bushel. 





U. S. Census reports. 







Nationally advertised in Farm Journal, The 






Progressive Farmer and other leading farm 





— 








magazines, Gem Dandy Electric Churn is a 






quality product throughout . . . Especially 






designed, slow-speed, long-life motor . . . 






Ss = 


aluminum base, shaft and aluminum, adjusta- 






ble dasher . . . sanitary and easy to clean... 






DuPont Neoprene supports, cord and plug 






... deluxe model has convenient switch in 






cord... operating cost about 10c per month 









... weight 8 Ibs... . guaranteed for one year. 
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Alabama Manufacturing Company 
Birmingham 3, Alabama 












\LUMINUM GRID 
um — lightweight 






acked in luggage PRICES 

| Case. Deluxe Model Retail Price $19.95 
Recommended Dealer's Cost $12.49 
Standard Model Retail Price $16.95 






Recommended Dealer's Cost 





YOU MAKE NO MISTAKE WHEN YOU SELL THE LEADER 





ANY 


ES, MICH. 








As advertised in ELECTRICAL MERCHANDISING and HARDWARE AGE, April, 1947 
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IT’S NEW, DIFFERENT AND A BIG PROFIT ITEM! 


Mosuloid 


HEATING SYSTEM SEAL 


STOPS LEAKS 





in Heating Systems 


> THERE'S NOTHING 
— lu : | ELSE LIKE IT! 


U5.PAT. OMFICE 


1 QUART 
Aid Meas ure 








WETALLIZING COMPANY OF AMERICA 











DOES THE JOB OR YOUR MONEY BACK 


NY 
ime it is possi ag Qe) (oe 
Now, for the first time it is possible to make lasting wa Sy 


repairs for all leaks without tools, fuss or bother. The - 
reason is... MOGULOID.. . the amazing chrome NG. HO. t FIG. NO. 2 
and copper colloidal—does all 4 jobs fast, stops leaks in radiators, piping, valves, 
boilers and hot water heaters. You merely add Moguloid to the water in your heat- 
ing system as directed on the can and turn the heat up to normal operating level. 
Presto! Leaks are sealed with a lasting metallic bond. 

Fig. 1 shows how only a Moguloid Repair seals with a solid metal bond from the 
outside into the thickness of the parent metal. Fig 2 is typical of poultice seals which 
contain vegetable matter and can only act as a temporary inner plug. 





Moguloid Is A Leader In The Automotive and Industrial Fields 

Moguloid for more than twenty years has been used to eliminate porosity in pressure 
castings. Tests have proven that a Moguloid repair will withstand pressures up to 
2100 Ibs. and heat up to the distortion point of the casting itself. In the automotive 
field Moguloid has achieved outstanding success with fast, low cost repairs of cracked 
blocks, heads and all cooling system leaks. It is used and recommended by car owners, 
leading engine rebuilders, garages and repair shops everywhere. Get started with 
high-profit Moguloid today! 


It’s A Hot Item With A Big Profit 
List price $4.95 packed 12 qts. to the case with counter card and 25 folders. Your 
profit per can $1.98. Order a case today. 


WRITE FOR BULLETIN M-21 











DISTRIBUTORSHIPS AVAILABLE 


METALLIZING COMPANY OF AMERICA 
1330 West Congress Street *« Chicago 7, Illinois 
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BLER PACKAGED PIPE FITTINGS 


Are Easier to Handle 
....Easier to Stock 
... Easier to Sell! 


E SQUARE “GEE” LINE INCLUDES: Malleable Fittings @ AAR Fittings 
fons © Rail Fittings e Cast Iron Steam and Drainage Fittings 
nted Drainage Fittings © Brass Fittings and Unions e Steel and Brass Nipples 
"gers © Floor and Ceiling Plates e Copper Tube Solder-Joint Fittings 


Grabler Square “Gee” 
Packaged Fittings 
Cost You Not One Cent More 








@ When buying pipe fittings, people 
want clean fittings—not dirty ones, 
sound fittings—not damaged ones. 
Grabler Square “Gee” Packaged Fit- 


_tings are protected from rust, dirt and 


damage. Each fitting is clean and ready 
to use. Packaged pipe fittings reduce 
handling and waste; protect fittings 
while in stock. One size and type of 
fitting packaged in a small carton; label 
plainly indicates type, size and number 
of fittings. Small cartons are shipped 
in sturdy master containers sized for 
convenience in storing and handling. 
Every fitting is useable, saleable and 
profitable. Nationally advertised 
Grabler Square “Gee’s” have a constant, 
steady rate of turnover. Your whole- 
saler has Grabler Square “Gee” Pack- 
aged Fittings on order. Even though 
short in supply, everything possible is 
being done by us to meet his needs. 


THE GRABLER MANUFACTURING CO. 
6565 BROADWAY © CLEVELAND, OHIO 
































TAKE A PEEK 
at FERRY CAP 


© 


ERE’S a place where quality really pays dividends. 

Because quality is so important, many engine and 

other manufacturers have enhanced the value of their 
assemblies with Shinyland studs. 


Shinylands of the usual Ferry Cap high quality are fur- 
nished to regular milled stud standards with this addi- 
tional feature—the land between threads a shiny, bright 
mirror-finish. ' 


Shinylands are carried in stock in standard catalog 


sizes in bulk and in attractively labeled packages; sizes, | SHINYLANDS for studs with land between 
threads, shiny, bright mirror-finish. 


y . z ; SHINYTHREADS for studs with aircraft quality, 
See this achievement in Ferry Cap stud production. bright, shiny threads. 


Send for samples of Shinylands. SHINYHEADS for hexagon head cap screws 
of high carbon C-1038 steel, full-finished, 


bright, shiny heads. 


%4” dia. and under. 


The FERRY CAP & SET SCREW Co. 


2155 SCRANTON ROAD « -« e e CLEVELAND 13, OHIO 
Pioneers and Recognized Specialists Cold Upset Screw Products since 1907 


CAP AND SET SCREWS © CONNECTING ROD BOLTS © MAIN BEARING BOLTS © SPRING BOLTS AND SHACKLE BOLTS © HARDENED AND GROUND BOLTS 
SPECIAL ALLOY STEEL SCREWS © VALVE TAPPET ADJUSTING SCREWS © AIRCRAFT ENGINE STUDS © ALLOY STEEL AND COMMERCIAL STUDS © FERRY PATENTED ACORN NUTS 
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STEEL WELDED 
WORK SHOP VISE 


Again Columbian leads the field with the introduction 
of the Columbian 804 Work Shop Vise. This all purpose 
vise is all steel, fabricated by arc welding. It is engineered 
for strength, accuracy, long life and greatest usefulness. 
Front and back jaws are welded from heavy steel. 
Replaceable steel jaw faces are heat treated. The screw 
and handle are forged steel. Swivel base is steel and 
standard malleable iron nut is replaceable. The Columbian 
804 is packed in an individual carton and reasonable 
quantities are now available. 

IF IT’S A COLUMBIAN — IT’S THE BEST 
See your Columbian distributor. 


COIUMBIAN 


THE COLUMBIAN VISE & MANUFACTURING COMPANY 
9017 BESSEMER AVENUE - - - + CLEVELAND 4, OHIO 
THE WORLD'S LARGEST MAKERS OF VISES 
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e / o matter how good it looks, a friction tape that won’t stay put is i 
of little value. That’s why “‘adhesion” is so important in friction tape 
and why the A. S. T. M. has developed carefully-controlled test pro- 
cedures to determine this all-important quality. PANTHER and It’s ju 
DRAGON Friction Tapes comply with these and other requirements other | 
of A. S. T. M. and Federal specifications. 4 all sur; 
But the most important factor of all is user satisfaction. PANTHER That 
and DRAGON Friction Tapes are “tops” here, too. You can handle now 0o} 
them on a pole top in mid-winter or in the blistering heat of a boiler 3 uses’ 













room and expect them to stay put. ad aise; time. 
PANTHER and DRAGON Friction and Rubber Tapes give the am cing s the Al 
kind of results that produce repeat orders. They are made by a com- "g . the Al 
pany in the insulation business since 1878 and sold only through rec- 
ognized independent wholesalers. Hazard Insulated Wire Works, 
Division of The Okonite Company, Wilkes-Barre, Pennsylvania. 





— friction and rubber tapes 
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MASONRY, CONCRETE AND 


Different 


SURFACES 


Different 


PAINTS! 


INTERIOR AND 


HEATED 


SURFACES 


ft] 


THAT'S WHY 3 701 5 


It’s just as true in aluminum paints as any 
other kind—no single type of paint will do for 
all surfaces. 

That’s why many paint manufacturers are 
now offering “3 types of aluminum paint for 
3 uses” —so you can sell the right type every 
time. And, on their packages, you will find 
the Aleoa Albron shield —their tie-up with 
the Aleoa “3 for 3” national advertising and 


yi tis 
AY hile 
pavsts 


chrome-like interiors and heated surfaces. 


APRIL 24, 1947 


your guide to aluminum pigment quality. 


Whether aluminum 


paint for weather-exposed wood—for metal or 


your customer wants 


masonry, for bright, satin-smooth interiors, or 
heated surfaces—you can meet his every need 
from your paint supplier’s “3 for 3” line! 
ALumiInuM Company oF America, 1984 Gulf 
Building, Pittsburgh 19, Pennsylvania. Sales 


offices in principal cities. 
































The 
SAFE 
WRENCH 
for 
POLISHED 
PIPE 


RIiFaID 
Strap Wrench 


.--Your customers like this 
handy tool for shops and homes 


@ It sells easily because it meets a 
real need —to prevent wrench cuts 
and scratches on polished pipe. 
Strong I-beam handle and head in 
one piece. Handy hang-up hole. 
Easy to attach and use. Special 
webbing strap of unusual strength, 
easily replaced. Two sizes: No.2," 
to 2”, 17" strap; No.5, 1” to 5”, 30” 
strap. A quality best Popaler mimo © 
seller—order from pig. Wrench, with © 
your Supply House. guaranteed housing. ¥ 





..-There’s an Ambery| 
handle, shock-proof, break- 
proof VACO screw driver 


There are 173 Vaco types, all 

with gleaming Ambery! plastic handles, 
shock-proof and break-proof. Why not get ALL the 
business by having ALL the types on hand 

that your customers can possibly want. 

Vaco screw drivers come on 

attractive display 

cards or packed in 

xes...as you prefer. 


Write for catalog. 
Eo 3I7E. ONTARIo «, 


PRODUCTS co. Samal i, nue. 


CANADIAN WAREHOUSE 


560 KING STREET West TORON 
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LTS, nuts and screws are “necessity” items. 


They are magnets which draw people jpto 
store day after day, year after year. Theyre 
g the ten most frequently called-for staples 


the average hardware store! 


t does this mean to you? 
it means that you have a practical “eof 


ilder”—-a product that brings customers into 


you are selling. On the way to y bolt and 
stock they pass, and see, applid@jces, tools, 
equipment, paints and many hundreds of 
things you carry. What’s more, when they 
they often buy, as every hardware man realizes. 


y, it means that you have a stg@™y-selling 
and butter” line that can be degjided upon 


store and exposes them to > i other 


if 
FOR ge 
= 


bh Carly 
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to show a nice profit on the balance sheet month 
after month. 

Yes, there’s additional profit for you every step of the way 
to your bolt, nut and screw stock. That’s why it’s so 
important for you to keep that stock up-to-date with 
a full range of sizes and types. It’s important, too, 
that you buy the line that can offer you the most com- 
plete selection—the Lamson & Sessions line. 


Ask your distributor for the Lamson sales helps— 
the Ready-Reference List, the Bolt Bin Label Book- 
let and the Lamson Speed Merchant. These will 
help you sell bolts, nuts and screws—while bolts, 
nuts and screws help sell other items for you! 


THE LAMSON & SESSIONS COMPANY 
General Offices: 1971 West 85th Street, Cleveland 2, Ohio 
Plants at Cleveland and Kent, Ohio * Birmingham + Chicago 














































WATER 
SYSTEM 


Running water 
brings the home 
the greatest of all 
modern conveniences. A McDonald system 
not only provides abundant running water, 
but assures dependable year-in and year-out 
service. This is all important to you who 
have the responsibility of recommending 
water systems. The 9l-year reputation of 
McDonald backed by national advertising 
and acceptance offers the opportunity for first 
place sales with complete owner satisfaction. 


DEEP WELL 


Compact, skillfully engi- 
neered units that assure 
top performance. 


SHALLOW WELL 
Simple, accessible, de- 
pendable. A leader every- 
where. Also hydro -jet 
systems. 


A. Y. MSDONALD MFG. CO. * Dubuque, lowa 


BRASS @ OIL EQUIPA 
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BARROWS + CONCRETE CARTS + MORTAR PAN 
DRAG SCRAPERS *- MORTAR MIXING BOXES 
SALAMANDERS + LAWN ROLLERS 


JACKSON DEALERS are 
offered completeness, durability 
and utility in this 
WIDELY ACCEPTED LINE 


Jackson’s aim has always been to provide 
equipment which fulfills the requirements 
of users. And Jackson is in position to do 
this because of its long specialized experi- 
ence in building these products. Jackson 
designs for durability and uses materials in 
manufacture which provide the maximum 
in stamina and life for the class of service 
in which this equipment is used. 


Jackson Dealers have a strong sales advan- 
tage in being able to offer products that 
stand up in the teughest service. That is 
why it is easier to sell “Jackson.” 


Then, too, Jackson Dealers can sell a line 
which is complete, available from one 
source of supply and which has already 
proved its profit-earning possibilities. 


Details of the complete Jackson line can be 
obtained from the nearest Jackson Whole- 
saler ... or write us direct. 


JACKSON MANUFACTURING CO. 
mampiseueG ea. 2. 
: - Est. 1876 ; y . 
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MOWER CUSTOMERS 
MEAN MORE PROFITS 


WITH NATIONALLY ADVERTISED 


CRAMER POWER MOWER 














TRADE MARK 


THE FLUID DRIVE PowEeR LAWN MOWER 


No Other Mowers Combine ALL 
These Quick-Sale Features 


5 * MORTAR PAN a}. casita |S @ Cuts a 20 inch swath of toughest grass or weeds to 
- MIXING BOXES i = cee a desired height regardless of original height. 
¥ ROLLERS | @ Easily operated by child or adult — handle adjusts to 
; ~ a ” ie height of operator. 
\LERS are “* mt 7 2 @ Shie ded back housing protects operator’s feet 
: ; ee aa a | @ Reversible cutting blades may be replaced at very 


small cost. 


@ Made of aluminum, Cramer Mowers are light weight, 
easily maneuverable. 


;, durability 


@ Semi-pneumatic tires require no pumping. 


TED LINE 

een to provide 

> requirements 2% HLP. gasoline MILLIONS OF PEOPLE are reading 
position to do engine with : : about Cramer Power Mowers in 
cialized experi- smooth-as-oil . \ BETTER HOMES AND GARDENS 


ducts. Jackson _—o SS .  §§ and HOUSE BEAUTIFUL. Be ready 
\ for the steadily increasing demand for 
Cramer Mowers resulting from our 
nation-wide, sales boosting-campaign. 


es materials in 
the maximum 
lass of service 
ised. 





ig sales advan- - 
products that TRASE MARK 
rvice. That is THE eeemesniemeetnasinns: 


son.” — 

ran sell a line wered by SS 

le from one yaw 2 gaa SS 
cle ball- 

h has already bearing motor 


ssibilities. 

se fae con be WHOLESALERS — DEALERS, your 

ickson W hole- inquiries will receive prompt attention. 
Write today for descriptive literature. 


CRAMER MANUFACTURING CORP. 


DEPT. 1103 GRANDVIEW, MISSOURI 
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“GASPRUF”. . 


GAS TUBING 


PASSED EVERY TEST. . 
UTILITY-8BLESSED.. 
CABELLED "BEST"... 








1400¢/24 — Unbreak. 
able handle tool steel 
pocket screw driver 
with clip. 24 on dis- 
play card. Blade '/" 
x 2'/", overall length 
3%". Packed 6 cards 
to package. Ship- 
ping wt. 4 lbs., 6 ozs. 
1400/24—Same 
available, but 
without clip. 


z 





Rigorous tests conducted by Atlantic's ; ; sw —— 


laboratory technicians and by gas engineers; screw driver assort- 
additional tests by AGA research . . . and : aria bail © cele 
by the New York Department of Health. All | | assorted sizes to 
point to Gaspruf's top performance, greater 4 era ng , Prva a ; 
safety and strength, more advanced con- __—eard. Shipping 
struction, new design and modern appear- aan: oe 
ance. Little wonder it has the blessing of 
gas engineers, the AGA, and the New York 
Department of Health. It represents a sound 
commodity to handle, to push, for the ready 


dollars it will bring you. 


@ 


* 





ee eeeeean 
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Order from your 
wholesaler TODAY! 





ERATURE ON REQUEST = 
in New York Visit Our Showroom ; 
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24 — Unbreak. 
andle tool steel 
screw driver 
lip. 24 on dis- 
ard. Blade '/," 
, overall length 
Packed 6 cards 
package. Ship- 
wt. 4 Ibs., 6 ozs. 
400/24—Same 
available, but 
without clip. 














NEARLY 150,000 
vatiQwew) KITS 





LS) ee 


7 TOOLS 


in the handle 


GIMLET 
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TACK LIFTER 


KNIFE BLADE 


at 


PHILLIPS SCREWDRIVER 


%" FLAT SCREWDRIVER 


5/16” CHISEL 


1/6" FLAT SCREWDRIVER 


Above: Phantom views 


of tools in chuck. 


Kits: Pat's Pending 
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“HOME RIT 


INVESTIGATE THIS- AND OTHER HALLOWELL KITS 







The Hallowell “Home” Kit is only one of a new line 
of ultra modern tools. It is compact, lightweight, ex- 
tremely durable, with 7 interchangeable quality steel 
tools in its hollow plastic handle. Handle has good 
grip, is impervious to heat and cold, shock-proof and 
corrosion resistant. 









Keep up with the times . . . write for our interesting 


OTHER KITS: "SOCKET WRENCH," “SOCKET SCREW," “AUTO.” 







ENKINTOWN TLE To 736 i BRANCHES: BOSTON «+ CHICAGO + 


DETROIT «+ 


INDIANAPOLIS « 


ST. LOUIS « 


dealer proposition and illustrated literature describing 
these unique Kits. 





STANDARD PRODUCTS . .. UP TO STANDARD SPECIFICATIONS 


eu Tdeal Gift 


OVER 44 YEARS IN BUSINESS 





SAN FRANCISCO 
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LATEX RUBBER 


BALLOONS 


IN A RANGE OF SIZES & PRICES 


, | : 
we = 


aS ay «4% aa | » 


Millions of youngsters are waiting for these husky 


= 
= 
} 


fo hbb ded 0) U-Pmore) (0) 400m Mot t-> ae ablc) ol-) al ole dl (oloyel Me sho belo) d=to (=) 
fo} Me dele bi=ie sole l=Modb aslo Cohtme-1o) (ol Ms opto oles tlololell ob dey bl t-metas 


blowing your way! 


IDEAL PLASTIC BALLOON STICKS 


(5 Size Retailsfor 2c each Packed | Gr Wt.2 = Ibs. 


24 Size Retails for 2'/2¢ each Packed | Gr Wt. 1 '/> Ibs. 


LIBERAL DISCOUNTS PREVAIL... 
ALLOWING YOU AMPLE MARGIN OF PROFIT! 


Date 


IDEAL NOVELTY & TOY CO. 
200 Fifth Ave., New York 10, N. Y. 
Please ship us via : 5s eae 
gross BLS — 3c Retail gross BLI11 —- 9c Retail 
gross BL7 — 5c Retail gross BL14 — 16c Retail 
gross BL9 — 7!/4¢ Retail ...gross BL16 — 23¢ Retail 

- ....gross BLS24 (Airship) — 7¥/gc Retail 
Minimum Shipment BLS & BL7 — 2 gross, others | gross 

gr. BS24 (24” Balloon Sticks) to retail at 3¢ (min. ship. 4 gr.) 
gr. BS15 (15" Balloon Sticks) to retail at 2c (min. ship 4 gr.) 


Store Name... 
Address 


Buyer's Signature ... 


HEY, FELLAS! THE 
MAKE-A-LITES 
ARE IN! 


BRILLIANT, STEADY LIGHT 
AT HIGH OR LOW SPEED 


without Batteries! 


The ONLY bicycle light 
generator with Automatic 
Voltage Control. Prevents 
blowing of bulbs at high 
speed. Generates cost-free 
electricity at all riding 
speeds. Even old, self-con- 
tained battery. lamps can 
now use current generated 
the MAKE-A-LITE way. 


This fast-selling, money- 
making specialty offers con- 
tinuous turn-over on bicycle 
light generators, head and 
tail lamps and complete gen- 
erator-lamp sets. Colorfully 
packaged for volume selling. 


ORDER FROM YOUR JOBBER 


MAKE-A-LITE DIVISION 


Chefford Master Mfg. Co., Inc. Fairfield, Illino 


HEAD AND TAIL- 
LAMPS AVAILABLE 
... finest grade whit 
baked enamel finish. Heat 
lamp finished with chrome 
bezel. 
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Pal 


TRADE MARK 






RISING DEMAND 





AND TAIL- 
AVAILABLE 







Leading jobbers from coast to coast feature PAL Wheel Goods 


VISION 


Fairfield, Illino 


RDWARE ACcé 
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LEADERSHIP 


io - 


PROOF w Features / 


The New Universal Brush-Type 
Vacuum Cleaner Offers 
Sensationally Different Features! 


b F Exclusive “$uction-Regula- 
tor” assures efficient cleaning 
action for all types of rugs 
while eliminating sealing and 
dragging of lightweight rugs. 
2. Automatic Rug-Adjusting 
Nozzle adjusts to any rug sur- 
face for more efficient cleaning. 
3. All-Metal Construction de- 
signed for modern beauty and 
sturdy long life. 

4. Oversize "Vibro-Brush” 
loosens stubborn dirt. for easy 
pick-up by super-suction. 





5. Rubber Pistol-Grip Handle 
with fingertip control which as- 
sures easy, accurate manipula- 
tion of the Cleaner. 

6. Touch-Toe’’ Handle Con- 
trol gives choice of three han- 
dle positions for easy operation 
on floor or furniture. 

7. “Day-Glo” Headlight points 
the way into dark corners and 
closets. 

8. “No-Mar” Bumper extra 
wide and high in front protects 
furniture on all three sides. 
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BUILDS YOUR DEALERSHIP! 4 


only (Ld Vacuum Cbyy ey 


Another Gbivetsal First... 


The Only Real Improvement in a Brush-Type 
Cleaner in Over a Decade! 
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What does JOHN Q. PUBLIC expect 


in an 


ALARM CLOCK 


? 


He expects it to keep good time. 
He expects it to last for years. 


He expects it to stand up under 
moderately rough treatment. 


He expects it to ring vigorously 
when he wants it to ring. 


He expects it to be smart but not 
extreme in style. 


He expects it to be reasonably 
priced. 


... And, for once, Mrs. J. Q. 
Public agrees with him. 


xk 








GILBERT alarm CLOCKS 
FULFILL THOSE EXPECTATIONS 


* 


Agl your w sheisiilye 








THE Wo. L. GILBERT CLocK Corp. 


Clock makers to the nation since 1807 


WINSTED, Conn. 
Laconia, N. H. 


551 Fifth Avenue 141 W. Jackson Blvd. 
New York 17 Chicago 4 
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(an be OME OF ‘Your MOST 
PROFITABLE LINES! 


Rio Grande Woodenware offers you something 
outstanding to feature in ‘47 . . . a complete 
line of beautifully designed, beautifully finished 
bowls, trays, table service, bed trays and 
servers that will sell themselves! They're sure- 
fire because they’re better — better wood, 
better workmanship, super-sanded finish, more 
attractive patterns in durable, fascinating 
colors. In short . . . they’re literally 
America’s most beautiful 

woodenware! 


Compare any of Rio Grande’s 
original-pattern woodenware .. . 
compare prices . . . and you'll see 
why your customers will select 
Rio Grande. 


America’s most complete range of 
sizes and prices in woodenware . . . 
all original designs, hand-painted, 
acid-resisting finish, made of hard 
Northern Maple. It’s the line that 
sells itself! 

For Illustrated Folder and Price List, 
WRITE TODAY TO 


WHITE oii 


2421 McKinney Ave., Dallas, Texas 
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12 MINUTES TO BOOST 
PYREX WARE SA LE S/ 








ERE’S a free booklet with 101 

sales hints, pepped up with 
lively cartoons and written in a 
chatty style your clerks will under- 
stand and be able to use. It will 
train them to sell more Pyrex 
ware day after day, month after 














month. 
something Prepared and edited, after many 
: complete surveys and studies, by the Corning 
lly finished Home Economics Department, 
rays and under the direction of Dr. Lucy 
oy're sure- Maltby, this new manual has been 
or wood, labeled “one of the best” by top 
nish, more training and merchandising 


iscinati 
ing groups. Make sure your clerks get 


and read this new booklet — it 
will take only 12 minutes, and 
then watch your sales jump! 


mplete range of ; R t > 


woodenware ... 

fh, jeer co e Everyonein your Housewares Department should 

It’s the line that have her own copy, so tell us how many you'll need. 
Write to Consumer Products Division, Corning 

er and Price List Sen Glass Works, Corning, N. Y. and ask for SM-4. 
Mailed FREE, no obligation. 


























hy , hi oat CONSUMER PRODUCTS DIVISION 
OD Boyce Corning Glass Works, Corning, N.Y. 





., Dallas, Texas 
“PYREX” is the registered trade-mark of Corning Glass Works in the United States and in Canada of Corning Glass Works of Canada, Ltd 
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SLAALE = 





“They're nice if you happen to be the type of housewife ; ; q 
who doesn’t care much about fussing with garbage.” ay ~ \ 4 FLOOR 


Sanellegs SWEEPS 7 


are OUALITY Proved 


They stay sold. Your profits, good will and turn- 
over are protected because Sanettes are sold 
exclusively through the independent trade at estab- 
lished retail prices. National advertising has been 
continuous for over 20 years. 


Use Sanettes as the heart of your 
kitchen can department. You will 
receive maximum volume, profits, 
turn and good will. Established 
retail price Model S-12, $2.95 in 
East; slightly higher in South 
and West. Sanettes are now on 
the way to your jobber. Place 
your order today. 


Bright, Easily Cleaned 
¢ Grip Galvanized 
PPO. 
berRingKeeps 
In om 














mlined Design — Ns Ri 
tetie | SOOM 
ss the Newest @ Oxco is the ‘world’s 
ee largest maker of quality brushes 


AVAILABLE THRU LEADING JOBBERS 





oe 


OX ripre Brusu CO., 


INCORPORATED 


MASTER METAL 
PRODUCTS, INC. FREDERICK, MARYLAND 
egy eee! 273-291 CHICAGO STREET FOUNDED 1884 
12 qt. capacity Height 15°’, Dia. 10° BUFFALO 4, N. Y. 
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WITH EXTRA-LOW SEGMENT 
FOR THE NEW SYNTHETICS 


It’s the iron that’s safe for women to 
use on their new synthetics and all 
other fabrics. So light and easy to use, 
too... with its 1000-watt rod-type 
element cast in the fast-heating alumi- 
num sole plate. Nationally advertised 
DING JOBREm and so practical and dependable in all 
its quality features that you can rec- 
ommend and sell it with confidence. 
0., 


4% ’ 
¥ the name on many profit-building products from 


NOBLITT-SPARKS INDUSTRIES, INC., Columbus, Indiana 


AP 








INSECT-O-BLITZ <2 
KEEPS ITS PROMISE! 


The manufacturers of INSECT-O-BLITZ keep their 
promise to bring you the newest and best in 
Aerosol insecticides in this latest development 
... the new, improved dispensing valve. 


























For les 

you Ca 

The NEW Improved INSECT-O-BLITZ 4 PLAS 
Dispensing Valve Gives You... vartm 
5 Yew Features. | 


TELECH 
| 





NO WASTE. Easy and precise screw-control 
of check valve ‘action eliminates all oozing 
and leakage. 













POSITIVE CONTROL. No matter how care- 
less or inexperienced the operator may be, 
he can’t mis-use this new valve. Wasteful 
discharge is prevented. 
















UNIFORM RESULTS. Rate and volume of 
discharge is automatically controlled to con- 
form to instructions to obtain best results. 
No clogging. 










; ACTIVE INGREOrtNTs 
Dithloro-Dipheny! Trichioroethore DOT) 200% 3 
2% Pyrethrins Pyrethium Concentrate 200% 4% 
Cytiohexonone 500% = 
Hydrocarbon Oil 50% 9% 
: (MERT INGREDIENTS 

Bichlore Difvore Methane Freon 12) 65.00% 


MANUFACTURED BY 


INDUSTRIAL MANAGEMENT CORP, 


INSECTICIDE DIVISION a 
MA OR ee Les Angeles Colitorme factory Velporsiog ind a 





















FACTORY PRE-TESTED. New construction 
permits complete testing before shipping. 
Rejects minimized. 






UNIFORM WEIGHT. New filling arrange- 
ment assures each and every INSECT-O-BLITZ 
dispenser will contain 16 Avoirdupois Ounces 
of a proved insecticide. 




























¢ Contains 3% DDT . : 
present Aine A Price Uist: Aerosol Insect-O- NO INCREASE IN PRICE... 
© 2% Pyrethrum (.4% Blitz retail list opers per 
Pyrethrins) unit. Fair-traded $2.95. Cur- 
e Harmless tohumans rently packed 24 units per SAME HIGH INSECT-O-BLITZ 
a case. Subject to liberal trade PROFITS 
directed. ° 









@ Non-inflammable discounts. 















INSECTICIDE DIVISION 
INDUSTRIAL MANAGEMENT CORPORATION 


SALES OFFICES: 458 SOUTH SPRING ST., LOS ANGELES 13, CALIFORNIA, AND VALPARAISO, INDIANA ° FACTORY: VALPARAISO, INDIANA 
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MCE... 
D-BLITZ 


For less than $100 
you can establish 
a PLASTI-KOTE de- 
partment in your 
store and get this 
TELECHRON CLOCK 
FREE! 


Plasti-Kote is backed by a tremendous advertis- 
ing program in national magazines, newspapers 
rofave Mola aal-Koll am AclUMel i ioMeeltaMlimelamanl-Melelel-voR to] (-1; 
push of the Good Housekeeping Guarantee Seal 
the Parents Magazine Guarantee. the Under- 
writers Laboratory Seal and Fair Trade protection 


24 Pts. Plasti-Kote Tra 

24 Qts Plasti-Kote Transparer 

4 Gals. Plasti-Kote Tra 
Telechror 

Wine 

Adver 

Goox 

Total cost to you 

YOUR PROFIT 


Retail Prices: Pints $1.75 Quarts $2.95 Gallons $8.50 


This beautiful illu- 
minated clock in 
3 colors will be 
an eye catcher in 
your store or win- 
dow. Get yours 
FREE! Send cou- 
pon today. 


GUARANTEED 
PARENTS 
MAGATINE 


<wuet abe oO 


mre “ap 
* Guaranteed by @ 
Good Housekeeping 

Shop m) 


45 aovearisto WS 


PLASTI-KOTE, Inc. [oEVELAND. 13 One 


Send us your electric clock deal immediately 


n 
ut ave 


\ 
oan. We FY, 
Fy it \ ZA 
owe 


reasi\:* 


laa ca aaa ———— [] Check enclosed C] Charge 
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U.S. Pat. No. 2,040,751 


It hoes; it digs; it cultivates—just the tool in a box—!/, gross to a carton. Shipping 
for the home gardener. It sells itself—every — weight: '/ gross 55 Ibs. Boost your Garden 
garden enthusiast will see its three-way utility —7,,,) Department sales with this three-way 


oe a colled steal ie molded’ te ng" tool. The tool illustrated is No. 31. A simi 
rugged steel shank, nickle plated ferrule, lar tool—No. 32—is available with a hoe 
fitted with hard wood handle. Packed—1!2 length handle. 
































ELECTRIC FENCE CONTROLLERS 


ieee Ling is built for farmers who appreciate fine 

farm tools — they have made it the leading brand of 
electric fence controllers. Year after year more dealers 
appreciate this — and feature Electro-Line. They find it 
brings them increasing sales and steady profits. 


Leading jobbers offer you five models including bat- 
tery, hi-line and combination controllers and the new 
Accessory Kit. 

Handle Electro-Line—the complete line for electric fencing. 


AsK YOUR JOBBER 


ELECTRO-LINE PRODUCTS 
CORPORATION 


120 N. Broadway, Milwaukee, Wisconsin 


There is an Electro-Line Model for Your Customer! 


HARDWARE 





AGE 





enw eS SE Oe eee eX 


MERICAN 
AERC 


Champion Lamb 


weighed 105 pounds — sold for 


h 
a $5.00 per pound. 


¢ 
° 
« 
.1N. e Wayne Disch, Evansville, Wis- 
e consin, raised this Southdown 
; lamb which took championship 
ping * honors in the Junior Live Stock 
rden ® Feeding Contest held in conjunc- 
-way ® tion with the 1946 International 
simi- e Live Stock Exposition. His entry 
* 
* 
© 
: 
* 
. 


veces e Champion Fence—WUS'S AMERICAN’ + +0000 


Livestock, whether it be ordinary stock 
or championship stock, should be pro- 
tected by the best fence obtainable— 
U-S-S American Fence. Mr. Disch, 
breeder of champion livestock, writes, 
“We installed some American Fence 
about eight years ago and it still looks 
real good. We like it very much.” 


LERS - ] It is all around good service like this, 
, ’ year after year, that has made American 
; y ’ 1 Fence a “best seller” in every part of 
iate fine cot J ' the country. But this is not all—farmers 
orand of read the farm papers and listen to the 
» dealers radio where they get the story of 
y find it American Fence and U-S-S Steel Prod- 

ucts every week. They are urged to 
ing bat: é visit the U-S-S Dealer when they want 
h ie steel products. So, if you sell fence, 
a oe " barbed wire, or nails, sell American— 


back a champ. 


fencing. 
AMERICAN STEEL & WIRE COMPANY, Cleveland, Chicago and New York 
COLUMBIA STEEL COMPANY, San Francisco 


cTs | TENNESSEE COAL, IRON & RAILROAD COMPANY, Birmingham 
United States Steel Export Company, New York 


UNITED STATES STEEL 


LISTEN TO... The Theatre Guild on the Air, presented every Sunday evening by United States 
Steel. American Broadcasting Company, coast-to-coast network. Consult your newspaper for 
time and station. 
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and Entirely Different 


Lasting 
COOL-ROOF 


THE ONLY ROOF COATING THAT 
STAYS TOUGH AND FLEXIBLE IN ALL 
WEATHER AND ALL TEMPERATURES 


| 





EE WILL NOT RUN 


| SAG, MELT 
# OR BLISTER! 





WILL NOT 
SHRINK, CHECK [8% 
OR CRACK! 








A great new formula, the result of sensational wartime discoveries. Cool- 
Roof is entirely different and vastly superior to conventional roof coatings. 
Sets a new standard of protection. Unaffected by most frigid weather or 
tropic heat. Absolutely safe on steepest roofs or vertical surfaces. Keeps 
roofs fully 20° cooler in summer. Easy to apply over any solid surface— 
old or new. The most critical users agree that Cool-Roof is the solution of 
the roof coating problem. 

SEALS AND WATERPROOFS ALL WALLS 
One application of Cool-Roof works wonders on leaky brick, masonry, 
cement, wood and other types of walls and structures. Stops all leaks 
permanently, waterproofs completely. 

DEALERS, DISTRIBUTORS, JOBBERS 

There are many roof coatings, but only one Cool-Roof. Acquire this profit- 
able line. Write today for exclusive territory. Private label packing if 
desired. 


Write for Descriptive Literature 


LASTING PRODUCTS COMPANY 


Manufacturers of Paints, Waterproofings, Plastic Materials 
FRANKLINTOWN ROAD, BALTIMORE 23, MARYLAND 
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“HERE'S WHERE 


KESTER 
COUNTS WITH ME" 














Customers Call for 
KESTER METAL MENDER 


© Kester Metal Mender on display in your store means 
extra profits in your cash register. Housewives, home-owr- 


| ers, auto-owners, mechanics, farmers, schoolboys—all these 


and hundreds of others are potential buyers of this handy, 
dependable solder. 


Anyone can apply Kester Metal Mender. Application of 
heat is all it takes to do the job. Flux is contained right in 
the core—so flux and solder are applied in one simple op- 
eration. Forms permanent solder connections that resist 
shock, vibration, bending and twisting. 


Nationally advertised for years, Kester Metal Mender is: 
quality product your customers know. It comes to you in 
an attractive display carton ready to place on your counter. 
It’s a profitable item that sells fast and repeats often. 


Check your stock now. If Kester Metal Mender isn’t on 
your counter earning profits for you, order from your job- 


ber today. 


KESTER SOLDER COMPANY 
4207 Wrightwood Avenue, Chicago 39, Illinois 
Eastern Plant: Newark, N. J. Canadian Plant: Brantford, Ontarie 


KESTER 


METAL MENDER 


HARDWARE AGE 











| for 


our store means 
vives, home-own- 
olboys—all these 
rs of this handy, 


. Application of 
ontained right in 
1 One simple op- 
‘ions that resist 


etal Mender is: 
comes to you in 
on your counter. 
eats often. 


Mender isn’t on 
from your job- 


NY 
9, Illinois 
: Brantford, Onterie 


WARE AGE 


WH SF: 
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DEPENDABLE RUGGEDNESS 


gh 


Now! Offer your customers the quality-famous Boston 
Garden Hose Nozzle with these nine big advantages: 


1—Heavy construction — stands severe 5—Large barrel — spray forms before 
knocks — takes abuse leaving outlet ; 


2—Solidly made of fine brass 6—Complete shut-off 


3—Precision-engineered to exacting 7—Three sprays: stream, shower, and 
specifications mist 


4—Extra-heavy bell 8—Fits all garden hose coupling 
9—Special cone-shaped regulating tip 
Cash in on the demand for a quality nozzle that performs per- 
fectly for long periods. Plan now to feature the Boston Garden Hose 


Nozzle all spring and summer in sales-promoting window and counter 
displays. Order a supply from your local distributor today. 


Boston Woven Hose & RUBBER COMPANY 


Distributors in all principal cities 
WORKS. CAMBRIDGE, MASS., U.S.A. © P.O. BOX 1071, BOSTON 3, MASS. 
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PS ae 
Miuiiiniiiae @ NOW! PASTEURIZE 
HOME 


TINT FE MILK AT 


~safeguard 


your family's 


health* 


*% Milk-borne diseases as 
reported by State and Local 
Health Authorities to the 
U. $. Public. Health Service 
include undulant fever, 
tuberculosis, scarlet fever, 
typhoid fever, septic sore 
throat, diphtheria, dysen- 
tery, diarrhea, paratyphoid 
fever. 


3 . A 
WATERS CONLEY COMPANY (IM a7 SOME PASTEURIZER i 


The only certain way to avoid disease from milk is to 
pasteurize it. The Waters Conley HOME PASTEURIZER 
does it automatically. No stirring or clock-watching to 
do. Just set timer-knob, plug into any 110 volt electric 
outlet—that’s all. Timer shuts off unit and sounds 
buzzer when pasteurization is completed. Handy one 
gallon size. Laboratory tested. Guaranteed. Moderately 
priced—costs only a cent a gallon to operate. 





ATERS cONLEY Ask your local 


hardware or 
appliance 
dealer or 





ROCHESTER, MINNESOTA 








Every one of your customers who spends 
any time outdoors needs the protection 


There’s still time to Order QHMV(PPREMEIN for cmncying biting: insets given by 


“6-12” Brand Insect Repellent. They used 


een REPELLENT it last year and they'll soon want it again. 


It’s not too late to get your 
supply of “6-12” Insect 
Repellent before the bugs 
begin to bite. 


Sell a superior product! “6-12” Insect 
Repellent is odorless, colorless, non- 
irritating ... contains no grease or oil 
.-- Will not dissolve nylons, rayon, cloth- 
ing, nail polish, watch crystals or straps. 

There’s 40% profit on each bottle of 
"6-12" Insect Repellent retailing at 49¢ 
fair trade price. 


Dealer Dealer |Dealer 
Gross Cost Profit 





36 Bottles | $17.64 | $10.58 | $7.06 
Write or phone an order to your 
wholesaler today. 


Unit of Union Carbide and Carbon Corporation 
uc 
30 East 42nd Street, New York 17, N. Y. 


In Canada 
Carbide and Carbon Chemicals, Ltd., Toronto 





Fe ee a De <a 
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HOW F&W DEPENDABILITY 
PROTECTS YOUR WATER SYSTEM PROFITS: 


By preventing the expense of needless servicing, 
F&W dependability puts money in the dealer's 
pocket. Less “fixing” after installation means less 
labor cost, less material. cost, and a big saving of 
your valuable time. No wonder F&W dealers —as 
well as their customers— point with pride to the 
RIZER unusually dependable, trouble-free record of F&W 


hing to 
electri Water Systems on the job. Write for information. 
dle FLINT & WALLING MFG. CO., INC. 


lerately 
488 OAK ST., KENDALLVILLE, INDIANA 


eS 


= 








VAY 
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"WATER SYSTEMS ARE TRIPLE-DEPENDABLE... 


Performance-Proved in Ac- Every Pump Tested for Ca- Backed by 81 Years of 
tual Use on Farms Every- pacity and Pressure before Water System Experi- 


where. Delivery. ence. 
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No. 70 MANDREL DISPLAY | 


This Display features 6 


of the fastest selling saw | 


and grinding mandrels 
in our line. The Display 
is finished in red. white 
and blue, and has ad- 
ditional space in the rear 
for stock. The Display 
measures 23” long, 16” 
wide, and is 26” high. 


No. 1000-5K 
DOOR CHECK DISPLAY 


The Door Check Display 
is given free with every 
one dozen Door Checks 
purchased. The Display 
is finished in black, 
white and orange and 
measures 5” long, 14” 
wide and 24” high. This 
merchandiser will help 
increase your sales. 





No. 50 PULLEY KIT 


A complete assort- 
ment of 24 pulleys in 
12 popular sizes rang- 
ing from 11/2” up to 5” 
in diameters. All pul- 
leys are for standard 
“A” belts and each 
size comes in 1/2” and 
5” bores. 

The Display Board 
is finished in red, 
white and blue, and 
has storage space in 
the rear for additional 


sizes. The tik tg > | 


apiu 


measures 14” long, 13 
wide and 16” high. 


For people who prefer quiet ~ 


Door Slamming 


8 
srapie FOR ANY ee 


MFG'D BY 


DIE CASTING MFG. CO. 


2510-14 WEST MONROE STREET 
CHICAGO 12, 


ILLINOIS 














KLEINS 


STANDARD OF COMPARISON 
AMONG THE MEN WHO KNOW 


PLIERS 





FOR EVERY USE 


al 


@ Dependable performance has 
established Klein Pliers as the 
“standard of comparison” among 
men who know and rely upon 
good tools. 

The reason back of such wide- 
spread acceptance is easily ex- 
plained. Drop forged from fine 
alloy steel by hand craftsman meth- 
ods, each pair of Kleins has the 
proper balance . . . just the right 
spring to the handles to minimize 
hand fatigue .. . a fitted hinge for 
perfect jaw alignment... matched | 
cutting knives that stay keen 
through years of tough service. 

Keep Klein Pliers on your want 
list. Your jobber will fill your order 
as soon as possible. 


Distributed Through Jobbers 
Foreign Distributor: 


International Standard Electric Corp., New York 


The Klein Pocket Tool 
Guide showing the Klein 
line and containing useful 

pgs will be 
maile 


on request. 


Since 1857 


WEEE moors WO LE I Nox & Sons 


HICA< 
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No. 13 DRILL SET 


9 Fraction Sizes 
Vie 3/32 Ya 5/32 


3/16 7/32 “Va 


oe handy, popular priced Drill Set is just 
the thing for home workshops and farms. 


Every man who owns a brace is a prospective 
buyer—and few can resist the desire to possess 
such a handsome and compact set of drills. The 
smart, clear plastic container makes a very effec- 
tive counter or window display—almost sells it- 
self. The drills themselves, for metal or wood, are 
genuine CLEVELAND Carbon Steel Drills. Each 
set is individually packed in a cardboard box. 
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BIT STOCK 
DRILLS 


IN THE VEW 
CLEAR PLASTIC 
CONTAINER 





There’s a CLEVELAND Drill Set 
for every purpose 


® Carbon or High Speed Steel 
@ Fraction, Wire Gauge or Letter Sizes 


@ From 9 to 60 Drills Per Set 





Every user of drills is a prospect for the 
dealer who displays one or more of these 
CLEVELAND Drill Sets. They are available 
in a wide variety . . . for machinists, elec- 
tricians, garage mechanics, hobbyists and 
farmers. Full details and prices will be fur- 
nished on request. 


8 DORE EMRE he 
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CLEVELAND’ ~~ 
DISTRIBUTORS EVERYWHERE 


\\ ARE READY TO SERVE rou / 






































(Larsor)} 





Sharp rolled threads and sharp | 
| 
| 
J 





points, made with high speed 
threading dies. eliminate excess- 
ive wood splitting. Larson threads 
are easy to turn into the wood. 





A perfectly formed locking curve 
that actually locks hook into eye 
securely. No squared or triangular 
bends replace the natural curves 
in Larson products. 


SUPERIOR QUALITY 
BRIGHT WIRE GOODS 





oe 


Note the th, graduated goose Eyes are formed to a pertect circle. | 
neck curve and the well rounded | not egg shaped. They are tightly 
crown, allowing hook to fit down closed and pressed to the shank. 


snugly around contour of eye, an- | os 
This is one more Larson feature 
other Larson feature. | worth considering. } 


meets $y 








Shanks are smooth and clean cut. | 
| 





without humps or waves. They are 
void of unsightly tool marks. Lar- 
son inspection of wire stock elimi- 
nates blemishes and rust. 

Se ; see Full rounded curves and bends are 
formed by Larson dies without 
fracturing of the special Electric 
Steel wire. Truly clean cut and 
carefully made products. 











e 
INSERT BETWEEN 


i WALLS WHERE DESIRED 


“iy GO 


TURN ROD TO MAKE 
BAR PERFECTLY RIGID 


TELESCOPING 
ADJUSTABLE 


O°BAR 


PATENT PENDING 
© Chromium or Nickel Plated Bars of 7/8 Diameter 
@ Spongy Rubber Caps that Leave No Marks 


Available in Two Sizes: 
@ 24 inch length that opens to 42 inches 


@ 42 inch length that opens to 72 inches 


It took ROP-LOC to think of and make this wonder clothes closet bar— 
perfectly permanent... yet easily moved. Easily installed —two steel 
tubes are used, one telescoping into the other. Self locking’— easily 
tightened by turning the bar as the threaded end takes up the slack. 


Also: This same type bar is available as a shower curtain bar in 42 inch 
closed length that opens up to 72 inches —and 47 inch closed length 
that opens up to 84 inches. 


Write TODAY for full particulars on this and other ROP-LOC Items to...» 


te) 2 mel ome 10) 0) if oy ea ote 


1401 WEST 9th STREET * CLEVELAND 13, OHIO 
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wy Support. Pins 
- Enamel Finish 





pens He 
4. wo Extra 
«5. Anti-Rust Baked 


Jacks ot 9 
end building sYPPIY 
ware x erywher® 


FREE: A penny ott 

howin 
this illustrated mont sho’ ‘ 
nese is installee- 


“1250 Berea Rt. 


t-co rd 


brings 
easily 





4 'f you're one of the alert retailers who boosted his profits by displaying Perma-Jacks 





q B in 1946, you know all about their quick-sale, quick-profit, quick-action selling power. For 
LE , Perma-Jack's 5 exclusive quality features make it the top-notch, over-the-counter seller 
in its field today. 
| R 1. Easy-Action Timken Thrust Roller Bearing 
2. Easy-Turning Acme Square Screw Threads 


lle conan : 3. Extra-Heavy Top and Base Plates 

4. 2 Extra-Heavy Support Pins 

5. Anti-Rust Baked Enamel Finish Inside and Out 
Hundreds of owners of 


homes, farm & commercial This year Perma-Jack is taking the money-saving, customer-satisfying story of these 5 


buildings near you need features to 70 million readers—through national publications like Country Gentleman 
this packaged product, buy and Better Homes and Gardens. Don’t miss this new market Perma-Jack is stimulating 
it on sight because they can for you—they sell on sight in your store! Be sure you have a stock to meet the booming 


od ithome, install it them- demand—ask your jobber for them. Cash 
Selves, save expensive con- in on Perma-Jack's popularity — act today! 
tractor’s fees. Two sizes fit a 
every need — Perma-Jack, 

Sa eae ee name 


Jock Speeict 21’ 36”, | The Quality Adjustable Steel Jack-and-Post for Leveling Sagging 
Product of PERMA-JACK Corporation, 12500 Berea Road, Cleveland 11, Ohio 
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Does all 3 at once 


e CLEANS 
e DULLS 
e BONDS 


WIL-BOND 


A BIG SELLER for all refinishing jobs 


Everyone likes a short cut—especially if it means doing a 
better job. That’s why you only have to ¢ell a painter or 
home owner about Wil-Bond, and you’ve made a sale. 
For this remarkable new liquid is the fastest and best way 
to prepare any type of surface for refinishing. 

Whether it’s greasy kitchen walls, badly soiled wood- 
work, window frames, door panels, etc., or a glossy surface 
such as varnish or enamel—Wil-Bond is equally effective! 

Simply pour a few drops of Wil-Bond on a clean cloth 
and rub it over the surface. Dirt, grease, wax, etc. wipe 
off cleanly, the gloss is completely dulled, and a slight 
“tack” is set up which causes the new finish to spread 
easily and bond perfectly. 


When you sell a finish— 
RECOMMEND WIL-BOND 


Remember to recommend Wil-Bond every time you sell a 
finish. You'll find it a very profitable practice. 


Order from your jobber. 


WILSON-IMPERIAL COMPANY 
Dept. H-47, 115 Chestnut Street, Newark 5, N. J. 


MAIL COUPON FOR INFORMATION or Advertising Displays 


Wilson-Imperial Co., Dept. H- . 115 Chestnut St., 
Newark 5, N. J. 
OI am now handling Wil-Bond. Please send me advertising 
displays. 
OI am not at present handling Wil-Bond. 
complete information. 


Please send me 








QUALITY FARM 


PRODUCTS 


Sure-Fire Repeat Sales for 
Hardware Dealers Everywhere 


Dependable Nourse Oils, Greases, Farm Lubricants 
and Household Specialties have been tested and 


proved for forty years. The slogan, 
and the trademark of the 
will mean real profits for you. Order from your 
If he can’t supply you, order 


Good,”’ 


Hardware Jobber. 


““‘Business is 
“‘Nourseman” 


direct. Billing will be made through the jobber 


you specify. 








Every item in the Nourse 
Line is backed by the 
“Nourse Ironclad Guaran- 
tee.” Buy any size can or 
bottle of any Nourse prod- 
uct and use half of it. If not 
perfectly satisfied return 
the unused half and your 
money will be refunded. 
— «§ —— 
FREE 

Complete catalog of 
Nourse lubricants and 
Petroleum Specialties. 
Write for your copy. 














usines9 


Gd 


Nourse Neatslene Harness Oil 
A special formula harness oil 
with guaranteed rat and mouse 
repellent qualities. 


Neatsfoot Oil 
Red Label D.D.T. Spray 
Knok ‘Em Kold Fly Killer 


A Pyrethrum base cattle and live 
stock spray. Kills flies on contact. 


Powdered Insecticide Contain 
ing D.D.T. 

Crystal Spray Window Cleaner 

Rosewood Furniture Polish 

Ruby Red Floor Dressing 

Nourse Home Lubricant 

White Cream Separator Oil 

Windmill Oil 

Washing Machine Oil 

Stock Dip 

Medicated Hog Joy Oil 


NOURSE OIL COMPANY 


_ ee ee ee ! 


2-2. Oo uv Rt 
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They Ss a ™ 
LUCAS PAINTS 


- 


i cyangh thousands of home-owners still view with pride Lucas 
paint jobs done several years ago. They'll tell you, “When I repaint, 


it’s going to be with Lucas!” 


Yes, it’s repeat business that has kept Lucas dealers prospering year 
after year. Hundreds of alert, progressive stores have been 


ales for : 
featuring Lucas Paints for more than a quarter-century. 
2rywhere Have you looked into the profit possibilities 


arm Lubricants of a Lucas franchise? 


en tested and 
, “Business is 
“‘Nourseman” 
der from your 
oly you, order 
gh the jobber 


slene Harness Oil 
ormula harness oil 
eed rat and mous 
lities. 

D.T. Spray 


d Fly Killer 


ap mapper COLOR HARMONY LINES 


ecticide Contain- 

. ++ ome reason they 
Window Cleaner stay sold on Lucas 
niture Polish Lucas colors are made to harmonize 


or Dressing with each other. A merchandising 
Lubricant feature that builds bigger sales, extra 

sales...that brings customers back 
Separator Oil again and again for more Lucas Paints. 


g Joy Oil 


PA NY JOHN LUCAS & CO., INC., Administration Offices: Phila., Pa.... Offices, Factories, Warehouses in Principal Cities 
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Brand New VALUES 





Reels have new, baked enamel, non-glare 
finish over anodized base to protect 
against salt water and corrosion. All parts 
toughened by special heat treating meth- 
ods. Engineered to stand hard usage. Pre- 
cision workmanship throughout. Written 
guarantee with each reel. 


LORD WELDON 
FLY REEL 


Light but sturdy. Weighs 
only 4 oz. Thoroughly ven- 
tilated for line drying. 
Balanced handles with- 
stand terrific pull. Single 
action. Holds 50 yards 
line. A brand new value. 
No. 1lOON—Individually 
boxed, 65 to a carton. 


SAL-KING 
ALL-PURPOSE 


Larger capacity for bait 


LIKE A DUCK ~ 


me in deep woter! 


Nati 


fishing, bvat trolling, etc. 
Holds 100 yards line. 
Weighs 43%, ozs. Single 
action. Adjustable click 
regulates drag. Venti- 
lated. Center shaft steel : vs how fost entdren Warn ( 
bearing, lapped and yea with SOY eee bworont 
ground for free, silent é “tera in 3000 he 
casting. No. 200N — Indi- jocket held ; 

vidually boxed, 50 to a 
carton. A big value. 
Retail . . . $4.50 





start the 


TA-PAT-CO 


ROD MOUNTINGS LIFE-SAVE 
VEST 


Precision quality line guides and tips of bright 
nickel in a variety of sizes to meet all requirements. ; for 
Low prices. BRACED TIPS ARE HARD CHROME. ADULTS 


Wears like @ topcoat, never binds, 
leaves arms free for swimming, fish- 
ing, rowing, etc. Ask your jobber for 
Ta-pat-co Sportster No. 10-A Vest. 


LIFE PRESERVER 
CUSHIONS 


Every fisherman or boot 
owner is a prospect for 
one or more of these 


New 1947 
Fly Casting and Bait Rod 
Priced for volume sales. Light, strong and sturdy — 
4, ft. tapered rod; heat treated steel. Hardwood 
handles. Royalbilt quality line guides and rod tip 
—hand silk wrapped. No. 25—1'% doz. to box. 
Retell only, each . . . . 1. « » - $8.80 


STAY-A-FLOAT 


Stay-A-Float comes in 4 sizes 
to fit children.2 to 15 years, 
packed 12 to carton—assorted 
sizes, priced to retail profitably 
at $3.70 to $4.25. See your 
drug, hardware or sporting 
goods jobber, or if they cannot colorful Ta-pat-co lift 
° . Save Cushions. Ask your 
supply you write us direct. later. 











If your jobber cannot supply — write 


THE AMERICAN PAD & TEXTILE COMPANY 
GREENFIELD, OHIO 
CANADIAN BRANCH . CHATHAM, ONTARIO 


ROYAL ENGINEERING CO. 


1333 FOLSOM STREET + SAN FRANCISCO 3, CALIF. 
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vee: SALES HELPS THAT 
SELL 


HIS handsome new all-metal display cabinet sells from 

the front— provides ample storage for batteries and 
flashlight bulbs in the rear, with a tester on top that swings 
over for instant use. And you don’t have to set up the bat- 
teries—just push the whole carton in! 

As in pre-war days, profit-building display material for 
“Eveready” batteries is going out to dealers without charge 
... just as rapidly as it can be produced. There’s no extra 
merchandise to buy... no “special deals”; you needn’t even 
write—your “Eveready” battery salesman will endeavor to 
take care of your needs when he calls! 

The largest advertising campaign in the industry will help 
you sell “Eveready” batteries as never before. Get set for 
some real business—and remember, always order “Eveready” 
brand flashlight batteries! Accept no substitute... plenty 


available ... still retail for 10¢—not a penny more! 


The registered trade-mark “Eveready” distinguishes products of 


NATIONAL CARBON COMPANY, INC. 


30 East 42nd Street, New York 17, N. Y. 
Unit of Union Carbide and Carbon Corporation 
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93% MORE ENERGY 


Nearly twice the electric energy 
... almost two times longer life 
of bright, white light than even 
famous pre-war “‘Eveready”’ bat- 
teries...at no extra cost. That's 
today’s high-energy ‘‘Eveready” 
battery, as proved by the “Light 
Industrial Flashlight’ test de- 
vised by the American Standards 
Association, 


HIGH ENERGY MEANS 
4 BRIGHTER LIGHT, LONGER LIFE 








Since 1940 Clarke has built and delivered morsequipment than 
any other manufacturer. 
You can make more money on Floor Refinishing Equipment 4 
Rentals when you have Clarke Equipment to rent. First, Clarke CLARKE 
has delivered more Sanders, Edgers and Polishers than any other POLISHER 
manufacturer for the past seven years and Clarke is producing 
and delivering more equipment now. Second, Clarke machines 
are heavy duty machines especially designed for the rough-and- 
tumble handling and constant use that rental machines must 
take. Yet even when Clarke machines are used by amateurs, they 
deliver dependable performance year after year with the smallest ro 
of repair and maintenance costs. 


Besides giving you better machines to rent, Clarke gives you petit ae 
free merchandising aids that help you to increase your share of HEAVY DUTY 
the profitable Floor Machine Rental business. Services include SANDER 
display signs, decals for your window, newspaper mats and many 
other devices to build your rental volume. 
Write today for the complete story on Clarke Floor Finishing and 
Maintenance Equipment and The Clarke Plan for more profits ' . 
through Equipment Rental. You'll get the best deal from Clarke, (fF 0 00 (20MM CLARKE 
the pioneers in the rental field. + V-5 EDGER 














SANDING MACHINE COMPANY 
Pioneers in Te Rental Field 


30 CLAY AVENUE ° MUSKEGON, MICHIGAN 


HARDWARE AGE 
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the time to put this colorful and compact display carton to work 
a nice volume of extra aluminum paint sales. It’s just the right size 
for top-of-the-counter promotion. The carton contains 12 half-pints of 
CHROME FINISH — Permite’s satin-smooth, gleaming aluminum finish for 
interior surfaces. With the carton as the center, on one side feature 
Permite OUTDOOR — for all exteriors, and on the other, Permite HOT 
SEAL — for all hot surfaces, and you'll have a magnetic, eye-catching 
display. 
These 3 Permite types provide your customers with the right aluminum 


paint for every indoor and outdoor use. They'll be pleased with Permite’s 
ease of application, the lustrous, more durable Permite finish. The Permite 


vehicle makes the difference. 


Your Permite Jobber will supply you with this counter display carton, 
as well as attractive four-color counter cards, folders on Permite Paints 


and sales-pulling newspaper advertising mats. Take advantage of Permite’s 
ready-prepared sales aids for extra paint sales. See your Jobber now. 


ALUMINUM INDUSTRIES, INC. 
CINCINNATI 25, OHIO 
Originator of Ready-Mixed Aluminum Paints 


PERMITE <2’ ALUMINUM PAINTS 


ARE AGE APRIL 24, 1947 
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PERCOLATORS AND TEA KETTLES 
WITH WELDED SPOUTS 


Aldminum Percolators and Tea Kettles have been hard 
to get because they are hard to make. Many time-consum- 
ing operations are required — operations that take know- 
how, skill and experience. 


NEVER PICKED OVER— 
ALWAYS PICKED OUT 


LEYSE ALUMINUM 


138 


By comparison, it’s play to manufacture sauce pans and 
fry pans. It takes more than aluminum and a few presses 
to produce aluminum Percolators and Tea Kettles with 
welded spouts. 


We are working day and night to produce as much as 
possible. Priscilla dealers are getting more and more 
Percolators and Tea Kettles from month to month. 


All PRISCILLA WARE products boast the unconditional 
guarantee which has made it the preferred line among 
dealers who place a premium on customer satisfaction. 


COMPANY, Kewaunee, Wis. 


HARDWARE AGE 
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EASY TO INSTALL 


_@ NO WICKS 


@ NO RINGS 


@ NO NOISE 


@ NO CLEANING 


@ NO ELECTRICITY 


FITS ANY RANGE ©. 


WORKS LIKE GAS 


THE ONLY POT-TYPE 
RANGE BURNER WITH 








The QUEEN Automatic Starter Control ( Pat. Appl. For ) Brings Flame to Full Cooking Heat Almost Instantly 


With the new Superflame (Pot-Type) Range Burner, the 
kitchen range becomes the most modern of labor-saving 
home appliances. No more toting fuel, no chopping 


wood, no carrying ashes, no smoke, no noise—simply 
turn on the valve and drop in a match. Instantly you 


Easy to Tustall 


The Superflame (Pot-Type) Range Burner is the result 
of over 25 years of scientific development by the Queen 
Stove Works... used in tens of thousands of homes. . . 
now finer than ever... redesigned for easy installation 
... readily adjustable to fit in any range with a firebox 


je-consum- get the perfectly-controlled ‘“‘horizontal flame” for sim- of ordinary size. 
mering, boiling, baking, or roasting. A hot-water coil 
ake know- is also available for connection to a range boiler. 


Different 


Luich, Economical Heat 


The Superflame (Pot-Type) Range Burner heats the 
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Equipped with oil level 
control valve. 


7 
Paes and Superflame, the only (Pot-Type) Range Burner, outdates cooking top instantly...heats the oven to a baking 
Ww presses all other types of conversion burners, operates on the temperature in 20 minutes... will maintain a 300-deg. 
same principle as the oil-burning space heaters—no oven temperature for 12 hours on two gallons of low cost ‘Adjustable Stand supports burner— 
makes installation easy — quick. 


ttles with 


s much as 
ind more 
th. 


nditional 
e@ among 
‘isfaction. 


carbon, no cleaning, no service. By replacing the heavy 
grates and linings with this amazing burner, the kitchen 
range heats instantly, cools quickly. It means cool cook- 
ing in summer—warm kitchens in winter. 


4799 T Twin 
Circulating Heater. 


fuel oil (No. 1 distillate) ... burns up to 24 hours 
on two gallons. Available with a three-gallon wall 
tank or can be connected easily to a large outside 
supply tank. 


3-galion — enameled 


A Big Market—volume profits the year ‘round. mn 
Write for literature and name of nearest jobber. 


fuel tank. 


STOVE WORKS, Inc., ALBERT LEA, MINN. 
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MOTORISTS WISE 


SOU 


HOUSEWIVES DO LIKENISE -= 
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You’re going fo sell 
a lot MORE 
SIMONIZ this Year 


for New Cars 


Every new car ad got this 
motorist’s full attention . . . and 
along with them, the consistent year ‘round pages 
and half pages for SIMONIZ in all leading national 
magazines. First step after delivery of that 
new car—SIMONIZ! Train your sights on this man. 
He’s your customer when you let him know 
you're a SIMONIZ dealer. for Old Cars 
Here's a real need for SIMONIZ and the Simoniz 
= Kleeners—a pre-war car with another hard winter 

Nationally Advertised behind it. Don't pass him up. Until he gets that $ w ! 
new car, this motorist wants to keep the finish in Jj A 6 
A-1 condition. Those constant reminders—magazines, iy unit 
newspapers, radio and outdoor signs—are ¢ ae og tt 
carrying the SIMONIZ sales story that's bringing Sian or 5 
him your way. as fing 

ome finish — A 


No other product for the maintenance of automotive 
finishes is backed by nearly as much advertising as 
SIMONIZ. That's why more than half of your car 
owning customers buy SIMONIZ. And this year, 

you can sell even more SIMONIZ because we've 
stepped-up national and local advertising to a new, 
all-time high. You'd better get set for Spring with 


@ generous order of SIMONIZ now! © Strik 


case 


**Simoniz’*’. . . Trade Mark Reg. U. S. Pat. Off. & Foreign Countries 


THE 


THE SIMONIZ COMPANY, CHICAGO 16, ILLINOIS 
140 HARDWARE AGE 








ING-A-WAY 20 Wore Sales with Kitchen “Jools 


% SWinG-A-WaAy 


NATIONAL ADVERTISING SELLS THESE FAMOUS PRODUCTS 
FOR you! 


The biggest national and localized ad campaign ever put behind such items 
sells Swing-A-Way from coast to coast. Leading magazines, Sunday “Buy- 
Lines”, counter displays and dealer ads produce quick sales, real profits. 


\WING-A-WAY CAN OPENER suing AUAY 


Wing-A-Way superiority has made it America’s finest — 
md leading can opener. Double syncro-gears, three-way Hq CAN OPENER 
ing bracket, tempered disc-wheel cutter, positive lever ; 
Le Eck, hardened bearings, safely turned edges, built-in no- rie 
pill bottle opener—these points give long trouble-free ae 
Rervice and customer satisfaction. Also available in bright 
* chrome finish— Model No. 707. 


@ Packed in colorful display cartons — one and two dozen to the case 
(15% and 30 Ibs.) —Swing-A-Way sells on sight. 





SWING-A-WAY 
Edgemaster KNIFE SHARPENER 


A deluxe tool that gives “professional” super- 
keen edges on all cutlery—regular or hollow 
ground. Patented angle-honing is the exclusive 


A 


-A-W Tealt secret whereby both sides of blade are sharp- 
sw l N G A AY | g = swine kN | ened at the same time without scratching or 
JA be re) Pp o N 3 be | gan OPENER | marring. Wheels may be reversed for double 
: : ‘ire | life. Also available in bright chrome finish— 
handy unit opens screw or pry-up jor tops | /33,| | Model No. 719 
@ twist of the wrist. Tightens screw lids too , { 
canning or storage. No more battered lids ss SWING-A-AWAY Edgemaster —,. Bich yellow 
mashed fingers. Also available in bright Nee. | «Replacement Wheels No. 520 ond black display 
finish —Model No. 710. WHEELS Twin replacement wheels for cartons (packed 
, Edgemaster sharpener are easily pare apie oe 
installed by user —keep a supply Edgemaster for 
every kitchen, 


ae « 


4vm.w-9uims / 


© Striking green and black display cartons (pocked one dozen per 
case—12'%2 pounds) ore eye catchers. stn ete on hand. 


THE KING OF KITCHEN TOOLS FOR THE QUEEN OF THE KITCHEN 


STEEL PRODUCTS 
1439 Merchandise Mart, Chicago 54, Illinois 
Canadian Address: P.O. Box 330 Port Credit, Ontario, Canada 


REG. U. S. PAT. OFF. 
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N smart styling, distinctive beauty and top 

values, the No. 3000 line of Lawson Bathroom 
Cabinets is outstanding. Check the many im- 
portant features. 


Ni, \ 


@ Seamless one-piece drawn steel body, 
rust-resistant—finished in High Lustre 
Baked Enamel. 

@ First-quality copper sealed plate glass 
mirror. 

@ Easy-to-clean, rounded inside corners. 

@ Square outside corners, with %” return 
flange, make it easy to set cabinet in tile. 

@ Adjustable stainless steel shelf supports. 

@ Shock-absorbing bar-and-spring door stop. 

@ Removable stainless steel razor blade box. 

@ Full-length chromium-plated brass piano 
hinge. 

@ Bullet catch door. 

@ Patented “Jiffy” ratchet stainless steel mir- 
ror clips on models with frameless mirrors. 


Write for Complete Catalog on 
Lawson Bathroom Cabinets and Accessories 
WORLD’S LARGEST 

BUILDERS OF 
BATHROOM CABINETS 


THE F. H. LAWSON CO. 
CINCINNATI 4, OHIO 
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RENUZIT 


FRENCH DRY CLEANER 
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All RENUZIT adver- 
tising carries an amaz- 


| MONEY Double ‘Money Back 
BACK will win millions of new 
GUARANTEE | i See 
Hl, LS 


4%: 


Ph es 
ie i: 


F 20 top circulation 

DOUBLE 35,600,000 Tames 
th...105 ke 

| el Sorte 

oN ADVERTISING displays in your store! 


“iy 
ge , 

ee 

a 


This great “Double Sales and Double Profits” Program 
can’t miss! Order RENUZIT in 2 gal., 1 gal. and quart 
sizes from your wholesaler. 


RENUZIT HOME PRODUCTS COMPANY 


(formerly Radbill Oil Co.) Philadelphia 3, Pa. 


HARDWARE AGE 
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Original, Patented 


RUBBER BLADED 


SAMSON 
Safe-flex F A IN 


YOU'VE ASKED FOR IT and here it is—the origi- 
nal, patented rubber bladed SAMSON Safe-flex 
FAN in a new 12-inch, 2-speed, 90° oscillating 
model for home and office. Its flexible rubber 
blades will not harm even a child's fingers, yet 
deliver a tremendous stream of air. Its Samson- 





built, precision-quality motor teams up with im- 
proved design and construction to give utmost 
quietness, efficiency and long life. Streamlined 
base and motor housing are of mar-resistant, 
deep-lustre brown molded plastic, with metal 
base-arm and nosepiece finished in rich beige 
baked enamel. Matching mottled blades have 
their color molded in. Quickly and easily wall 
mounted without special tools. 8-foot rubber 
IT adver- covered cord and plug, UL approved. 


an amaz- 
ditional 
ey Back 


enge that «oS 
ons of new 8 i 
s double 
| NATIONALLY | ; ~J f 
: , ‘VOX 
BD | ADVERTISED a Ae xed 








Dominant 2-color Fee oe fi t- a oll / 


oom fostering SAMSON 
Safe-flex FANS will appear in ’ a 


ulation 
reaching 


the May 24th issue of ae ‘ 
and the June issue of 

Housekeeping. And this is we 
the start of powerful national 
advertising that will help you 


BOX is a complete mer- 
chandising display that 
stops ‘em, tells ‘em 
shows 'em and sells ‘em! 
lf you want to double 


families increase your sales of all 
..105 key . SAMSON quality-built elec- your fan salesand profits 
- S i be sure to display these 


trical appliances! 
colorful, new Samson Safe-flex Fan SHOWBOXES 


in your windows and on your counters. 


ee eon, Me, Bee een a een o Benen, | 
ROCHESTER 10, N.Y. 


Samson United of Canada, Limited, Toronto 


s” Program 
- and quart 


OMPANY 


WARE AGE APRIT. 24, 1947 





mazing New Plastic make 
this DAZEY Super Juicer 


tically Unbreakat 


You and your customers have been wait- 
ing for a plastic juicer that is practically 
unbreakable. Dazey gives it to you in the 
Dazey Super Juicer made of a new type 
plastic that bends and bounces. The cast 
zinc handle of the Dazey Super Juicer is 
guaranteed unbreakable. These features 
are exclusive in the Dazey, and they mean 
_that dealers and jobbers can sell this 
juicer with perfect confidence that com- 
plaints or returns have been reduced to 
the minimum. 


Order your supply of Dazey Super Juicers 
today. When ordering, be sure to check 
your supply of the entire line of Dazey 
Kitchen Helps—the five Dazey Can Open- 
ers, the Dazey Triple Ice Crusher, and the 
Dazey Knife Sharpener. All these products 
fit the famous Dazey “One-for-All”’ Wall 
Bracket. 


DAZEY:,CORPORATION, St. Louis 7, Mo. 


National Sales Representatives 
D. E. Sariford Company 
Offices in Principal cities 


No metal touches 
the Juice —odorless, 
tasteless, sanitary, 
easy to clean. 


Fits “1-For-All” 
Wall Bracket — Easy 
to remove from wall 
and easy to clean. 


New type plastic— 
Practically unbreak- 
able, 























Colorful — white 
bowl, red, green, 
black or yellow 
strainer and knob. 


Cast zine handle — 
a new feature of the 
Dazey. Guaranteed 
unbreakable, 
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4 QT 
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Export Sa 


HARDWARE AGE APRIL 


HAND MODEL No. 104 


4QT. SIZE 


ELECTRIC MODEL No. 404 
4 QT. SIZE 


ES, the HUSKY and the DOLLY MADISON are America’s 
favorite ice cream freezers... They’re tops for attractive styling, 
products preventsusfrom assuring easy operation and popular price... That’s why you can rely on 


Heavy current demand for our 
immediate delivery of all types 4 
1 


Porter freezers. Meanwhile, we’ 


be glad to send specifications and : 
prices on the complete line, with J. E. Porter Corporation. 


7 dl ders as 
pedieetens ans OLD SC 
19 vt 4 


oe. d. CORPORATION 
OTTAWA, ILLINOIS 


MANUFACTURERS OF AMERICA’S FAVORITE ICE CREAM FREEZERS 


extra profits with this line . . . manufactured by the 79-year-old 


Export Sales Department * 201 North Wells Street * Chicago 6, Illinois * Cable Address: CHASIHO 


WARE AGE APRIL 24, 1947 ” 





Vall 
PROFITS 


from America’s Dull-Tool Users 


Ask yourself how many "fix-it" items you sell every 
day for the maintenance and repair of home 
fixtures, equipment and tools. Plenty? Now, how 
many sharpening stones do you sell to these same 
customers to repair the dull, useless cutting edges 
of their home, workshop and garden tools? Not 
so many? Exactly! There's an untapped customer 
demand for good, easy-to-use sharpening stones 
walking in and out of your store every day— 
America’s army of dull-tool users, waiting to 


be sold. 


So, let's sell ‘em—with the new JA-19 Crys- 
tolon Combination Bench Stone Display that 
suggests and sells the "right" sharpening stones 
to "'fix'' dull edges easily and quickly. The JA-19 
features 19 of these dual-purpose sharpeners, in 
coarse and fine grit, and factory-oil filled to 
resist glazing. Size range 4" to 8". Dealer Cost 
$18.35*. Dealer Profit $9.91. Ask your Jobber 

to include a JA-I9 with your next 
order—and go after these "dull tool" 
profits. 


* Slightly higher West of Denver. 


BEHR-MANNING 


DIVISION OF NORTON CO.) 
paor, N. ¥. 


Seventy-Five Years of Quality and Service 

















FAMOUS SUPER DRILL 
GRINDER 


Over 200,000 satisfied users ain't 
hay! Selling faster today than ever, 


Stores everywhere are using these 
demonstrator stands to make super- 
fast profits, 


FOR SUPER WORK AND SUPER) 
SALES—STOCK SUPER SELLING 


SUPER TOOLS = 


THE SUPER DRILL GRINDER helps craftsmen, technicians, 
hobby folk do faster, better work — keep expensive: drills 
SUPER SHARP in any one of 4 perfect drill point angles. 
Unconditionally guaranteed. THE SAFE-T-PLANE makes 
any drill press doubly valuable. Planes, routes, rabbets 
in wood; can be had with special blade for efficient metal 
cutting. Strong, light, true running. No better, safer rotary 
planer on the market for drill press use. 


NATIONALLY ADVERTISED 


A. D. McBURNEY| 
939 W. 6th Street] 
Los Angeles 14, California 


POPULAR SAFE-T-PLANE 
ONLY \ 
$5.95 i 


Economical multi- 
purpose work with 
any drill press. In- 
stant attachment. 


The perfect drill 
Press accessory for 
all shops. Boxed for 
self-selling eye ap- 
peal. 


SUPER STAIR GAGE NO. 49 


Instantly clamped on carpenters’ steel squares fo 

—. lay out angles for stair stringers and other saw 
cuts. Nickel-plated steel — brass thumb screws. 
ONLY 75c per pair. 


SUPER SHINGLE GAGE NO. 59 


Clamps on shingle hatchet blade for spacing courses, etc 
Great labor saver—convenient, accurate. A must for shina- 
lers, carpenters. Quickly mounted and adjusted with slotted, 
round-head case-hardened screw. ONLY 30c each. 





HARDWARE AGE 


Btisfied users ain't 
br today than ever, 


ONLY 


$2.95 


rill point angles, 
T-PLANE makes 
routes, rabbets 
or efficient metal 


tter, safer rotary 


McBURNEY 


6th Street} 


s 14, California 


T-PLANE 


E NO. 49 


' steel squares fo 
s and other saw 
s thumb screws. 


DWARE ACE 


NEERING 
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, = customers are quick to see the time and labo@#aving 
advantages of Ingersoll Deep-Bowl Dairy Sc . Specially 
designed to lighten the chore of stable gfaning, the big, 
roomy bowl picks up and holds m itter ... the almost 
straight sides get close to guttg® walls to make a quick, 
clean job of it. No a ngersoll Deep-Bowl Dairy 
Scoops are good selle the farm field. No wonder Dairy- 
men and Live Sto, armers buy them on sight! 
ine 5, a ngersoll Deep-Bowl Dairy Scoops, with 
Dee or la@® handles, will be scheduled in the order received. 
ag jobber has not yet entered his order, suggest that he 
so at once to insure your trade earliest possible delivery. 


i 


INGERSOLL 2270 DAIRY SCOOP 


oe Next time you order hack saw blades from your 
regular supplier, specify blades made of Ingersoll 
18-4-1 or Ingersoll D-B-L Steel. That way you're 
sure of getting blades that can take plenty of pun- 
ishment .. . blades that offer complete hack saw 
satisfaction, because Ingersoll steels insure— 
1. Tougher Cutting Edges 
2. Higher Impact Resistance 
3. Relative Freedom from Decarburization 
No wonder blades made of Ingersoll Hack Saw 
Steels have such an outstanding record of on-the- 
job performance and are considered ‘“‘master tools” 
by master mechanics all over America. 


INGERSOLL Steel Division 
Borg-Warner Corporation + New Castle, Indiana 


Plants: New Castle, Indiana. * Chicago, Illinois 
Kalamazoo, Michigan 


, ! pe f 
| 


THESE INGERSOLL STEELS 1 


34 
FOR YOUR Xd on BLADES” 
Ty ok "(8-4-1 


NGERSOL 
“18-4-1” 
INGERSOLL 
D-B-L* 


Hack Saw 
Steels 


original D-B-t "5-4 


p-B-L2,-"65" 


“*Furnished in the 
original D-B-L Reg- 
ular, -“5-4” and 
D-B-L 2, -“6-5”. 


}OLL Special STEELS FOR Ss 


‘ ae baie oR 























HOLLOW SCREW 
ASSORTMENTS 


These hand-picked Assortments of screws and 
keys sell fast to mechanics, repairmen and service 
establishments. Feature them as a specialty line to bring 
in the more-and-more users of hex-socket screws. 
Sales extend to the household “handy man” for domes- 
tic appliance repairs, and carry a nice profit at retail. 





JUNIOR KEY KIT 


Seven short-arm Allen Keys 
are included in this strong 
leatherette envelope. They 
fit the hex holes of sizes Nos. 
8, 10, %”, >A’, 34”, “Ae” and 
1” set screws and Nos. 4, 5, 
6, 8, 10, also %4” and 5/6” 
cap oe No. 604; list 
rice $0.50. 
BOXED ASSORTMENT . 


Metal compartment box; 
contains 590 set screws, from 
No. 10 to 5%” with keys to 
fit. Diagram inside of cover 
lists sizes of screws and 
wrenches contained in box. 
No. 602; list price $33.80. 


KEY SET 


This canvas partitioned bag 
contains 11 short arm hex- 


agonal keys which fit all 

screws from and including DRIVER SET 

No. 10 up to and including Includes 5 complete ‘‘Han- 

1%” diameter set screws. di-Hex”’ Keys in sizes from 

No. 603; list price $1.75. .050” to 4” hex diameters, 
fitting set screws from No. 4 
to %” and cap screws from 
No. 1 to No. 8 inclusive. 
Also 3 extra blades for each 
of 5 handles. Use of this set 
greatly speeds up assembly 
with hex-socket (Allen- 
head) screws of the smaller 
bow No. 6075; list price 

-50. 


KEY ISLAND 


This handy key set (left) 
contains 14 keys fitting all 
sizes of set screws up to and 
including 1%"; cap screws 
up to 1”; shoulder screws 
to 1” and pipe plugs to 1”. 
The container is plainly 
labeled to show the correct 
size key to use with each 
screw. No. 615; list price 
$2.35. 


The above Sets and Assortments are made up primarily 
and especially for the hardware trade, to be ordered 
through your Hardware Wholesaler 


THE ALLEN MANUFACTURING CO. 
HARTFORD 1, + CONNECTICUT, U.S.A. 


FOR MORE SALES... 


feature these fast-moving items! 


For SIXTY YEARS, Allen Lawn Sprinklers and Garden 
Hose Accessories have been top favorites with home 
owners. Advanced designs—plus heavy construction and 
plenty of eye atone gs sales for dealers. Ask your 
jobber about this proved, dependable line. ..1TSA 
WINNER! Order an ample stock NOW... You'll enjoy 
full profits and fast turnover! 


4 


Allen “DEW DROP” Revolving Sprinkler 


It operates equally well with high or low pressure in any com 
munity. Even water distribution is assured by sturdy brass revolv- 
ing head. Base and stem are finished in red enamel. 


Sprinklers 
Nozzles and 
Garden Hose 
Accessories 


ALLEN Garden Hose Rack 


Provides handy space for quickly and easily hanging up to 100 
feet of garden hose... no chance of kinking. A nail in house wall, 
basement or garage holds it. Made of pressed steel finished in red. 


ORDER FROM YOUR JOBBER! 


ESTABLISHED 1887 


W. D. ALLER 

















MANUFACTURING CO. 


| 566 West Lake Street 66 Reade Street 


Chicago 6, Illinois New York City 7, New York 


HARDWARE AGE 
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dealers. Ask your e e 
dine ITS 4 New Time Saving Portable 
--- You'll enj 8 . 
ou'll enjoy Electric Hedge Trimmer 


@ Precision engineered 

@ Streamlined design 

@ Lightweight— Perfect 
balance 


e Compact Universal Motor 
operates on AC or DC 


e Extra — for smooth 
. Re cssans ‘aout control IMMEDIATE 
ee DELIVERY 


e Easy to cut uniform or 
special shapes No waiting for this fine new portable Hedge 
¢ 13” hardened steel Trimmer that does away with the drudgery 
aint Sanagartea of hand trimming. Stock the Pincor Hedge 


e Extension side handle for Tri d ‘ Il NF 
_ a operating ease —Hi-cut rimmer and watch it se —priced right, 


Sprinkler adapter for high trimming _ fills a big demand—thousands now in use. 


ssure in any com 
urdy brass revolv- 
amel, 


prinklers MORE MOWER VALUE PER 
DOLLAR with the easy running, 
Jozzles and quiet, smooth cutting Pincor Hand 


Mowers. 16” cut, built-in sharpener, 


a Y 
arden Hose hand adjusted cutting height from A RUGGED POWER 
“i 14" to 21%". All steel welded con- y MOWER for h 
iccessories struction for long service. Precision Z ae RSS Cae 

_— and ¢ommercial users. 20” 


ee eveny Soe cut, 1% h.p. engine, built-in 
: sharpener, hand adjusted 

cutting height, sealed lubri- 

cation and other outstaud- 

ing, new features mean fast 

turnover and extra profits. 


ae °150 


ing up to e . ; j 
1 fusiched ie Wh Anyway you look at it, Pincor is the line for the alert hard- 
ER! ware dealer. Write for information now and learn when 
ae you may become a Pincor Dealer in your community. 


ELECTRICITY WHEN NEEDED? 


Dependable, economical electric 
service for homes, cottages, farms, 
trailers and power tools with Pincor 
] Electric Plants. 
). 


eade Street 
City 7, New York 
APRIL 24, 1947 


WARE AGE 





... through merit! 


For many years “Detroit” Safety Float Valves have held 
a leading position through their exceptional merit. In 
hundreds of thousands of homes, ‘Detroit’? CRC-239 
Float Valves are providing exact, dependable regulation 
of oil flow to space heaters, water heaters, ranges and 
furnaces, 

These valves assure dependable heater operation. They 
are simple—seldom need servicing—easily cleaned. 

A “Detroit” Float Valve on a heating device is evidence 
of special care on the part of the manufacturer. 2557 


Ms 


~ S “DETROIT” Fioat vaAtves 


CRC-239 








neral Offices: 
Detr OIT B - ICATO R Co M Be NY & | DETROIT 8, MICHIGAN + neeal 
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ALL PRICES ARE MET 


LLLLLE ELE 
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Most widely advertised 
ahd sold! Handee is the original 
tool of ifs type and it's today’s finest. 
Acclaimed the world over for its remark- 
able speed, power and long life, 
Handee is the choice of mechanics, 
repairmen, home craftsmen, 
Grinds, drills, saws, engraves, 
carves, etc. on any material 
— wood, plastic, metal, 
glass, etc. 25,000 
r.p.m. AC or oc. 
HANDEE IS THE mMoST 


COMPREHENSIVE AND 
PROFITABLE LINE! 
















MANDEE ~’ .39: uses 






More HANDEES in use today than all 
other tools of this type combined 


























Know Your California Resources! 


THIS COMPLETE BUYERS’ DIRECTORY 
REPRINTED FOR YOU BY REQUEST! 























If you were unable to visit the greater Los 

Angeles Giftwares Market during the recent 
\ 24th California Gift & Art Show...and 
would like a personal copy of this impor- 
tant reference guide, we _ shall be 
pleased to send you this practical 
\\ handbook of resources for profitable, 


\\ ‘ : 
\, timely merchandise. 


\\ 


SEND TODAY FOR YOUR FREE COPY! 
Domestic Trade Department 


Los Angeles Chamber of Commerce 
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/+| TABLE SETTING BEAUTY fm 

a * eae 

——| HANDY PACKS of beautiful’Milapaco [iam 
s& - Lace Paper Place Mats or Doilies sell # 








| themselves... fast... and at many 
| times the old dime unit sale. Each coné 
s tains 100 of a single design and size, 
illustrated full size—with clever sales- 
building “use” ideas on the package 
back. Great traffic stoppers, simple to 
display, handle, stock and reorder.” 



























Order your Milapaco 
HANDY PACK stock now for 
future delivery. 


MILWAUKEE LACE PAPER CO. 






1306 EAST MEINECKE AVENUE ~~ Established 1898 + MILWAUKEE 12, WISCONSIN 
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A GRAND OLD NAME IN WATCHES 
_A NEW PERSPECTIVE IN MERCHANDISING 
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A MODEL‘ \\ 
...AND A PRIC af 
TO SUIT ap E'S 
EVERY BOY! axis, emeCe 


Kilgore cap pistols are so realistic that the very sight 
of them sends a youngster flying home to beg for 
the purchase price. The complete line affords a wide 
choice of models . .. conveniently priced to cover 
every sales possibility. insures more sales — as well 
as the economies of securing a full line from a single 
source. 

The American, Long Tom and Big Horn are the only 
cap pistols produced featuring a revolving cylinder 
and using a realistic 6-shot Disc cap. They are true 
western-type pistols — with break-open-for-loading 
and 6-shot action that stir the imagination of every 
American boy. 

The other models fire the Kilgore 50-shot perforated 
roll caps — and feature a patented feeding mechan- 
ism which insures positive firing. Their smooth, easy 
action is ideal for the youngest would-be cowboy 
or cop. 

All models are double action . . . finished in bright 
nickel plate . . . and individually packaged in a color- 
ful box. 




















*Priced slightly higher west of Rockies. 





KILGORE CAPS, TOO 


Only Kilgore reli 
caps are perforated 
te insure positive 
firing, and have « 
lubricant added 
which mokes the 
pistol work easier 
and last longer. 


The six-shot Disc cop 
is designed specifi- 
cally for the Amer- 
ican, Long Tom and 
Big Horn models. 
Makes extra loud re- 
port... alse fea- 
tures the protective 
lubricant. 





MANUFACTURING CO. 
WESTERVILLE, O., U. S. A. 
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“Why do it the hard way? Get the rod with the right tip action!” J 


@ Balance and feel mean everything in a casting rod. 
That’s why you'll get more fun out of fishing with 
Actionrop. This great, new, solid steel rod is the result 
of sixteen years of experience in tapering and tempering 
steel. It has perfect balance, a natural feel and bamboo- 
like tip-action. 

For easier, or more accurate casting, try ACTIONROD. 
See it at your sports equipment store. 























Copper-wound Owner's name 
blade-lock. guides. engraved free. 


Available in round and square blade models . . . Corrosion-proof 
blade . . . Patented, built-in reel lock and blade lock . . . Non-slip, 
grooved, plastic grip . . . Complete with wood rod protector and 
water-proof carrying case . . . Fully guaranteed. 


ORCHARD INDUSTRIES, INC. © DETROIT 12, MICHIGAN 


"Solid Steel With Bamboo Feel” 


APRIL 24, 1947 
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Tex-Knit Burnpro 
lroning Board Cover 


ins Lewis & Conger Annual Safety Award! 


Judged Outstanding for Promoting Greater Safety in the Home 


WARE AGE 


It’s news of interest to you and your customers! The 
coveted 1946 Lewis & Conger National Safety Award has 
been presented to Tex-Knit BURNPROOF Ironing Cover! 


From hundreds of entries, a panel of experts judged this 
recently perfected cover “as most outstanding in promot- 
ing greater safety in the home.” They judged Tex-Knit 
winner on three points: Its effectiveness in preventing a 
common cause of accidents in the home. Simplicity of use 
and application. Reasonable price so as to benefit the 


largest number of people. 


Naturally, Textile Mills is proud in winning the 
Award. We are happy, also, to share honors with U. S. 
Rubber Company, whose laboratories developed the 


TEXTILE MILLS COMPANY 
General Offices: 2637-69 West Polk St., Chicago 12, IIl. 
New York Office: 200 Fifth Avenue 


APRIL 24, 1947 


“‘Asbeston”’ fabric from which Tex-Knit BURNPROOF Covers 


are made. 


Moreover, the Safety Award adds another brilliant sales 


appeal to Tex-Knit’s many advantages . . . its burnproof 


feature . . . its long-run economy .. . its iroming ease. It 


is certain to reflect in greater sales and profits for every 
Tex-Knit dealer. 
Award on Display in our Booth at 
1947 HOUSEWARES SHOW Philadelphia 


Judges for the 1946 Award 


Julien Elfenbein, Editor of House Furnishing Review 
Richardson Wright, Editor of House & Garden 

Eloise Davison, Director of the New York Herald- 

Tribune Institute 

Katherine Fisher, Director of the Good Housekeeping 

Institute 


Ned H. Dearborn, President of the National Safety 
Council 
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THE AMAZING 
Strcamliue 
LAWN SPRINKLER 


NOW is the 
Time to Order 


Mole 
Hay Tools 


HEAVY DUTY 
HAY CARRIER No. 932 


The easiest operating, lightest pull- 
ing, hay carrier on the market. 
Extra strong construction assures 
long rope life, reduced pulling, 
years of trouble free service. Double 
swivel action—reversible. 





LOOSE TINE FLEXIBLE 
GRAPPLE FORK No. 894-895 


Handles baled hay as well as loose 
hey. Four high carbon, extra stiff 
tines. Ne. has six foot 
. 695 seven and a half foot. 
with Moline positive ac- 
ip leck and heavy flexible 
chains. 


SQUARE SPRINKLING 
GIVES THOROUGH 
SATURATION 


CIRCULAR SPRINKLING 
PRODUCES UNEVEN 
DOUBLE HARPOON SATURATION 
FORK No. 891 


The No. 891 is made to handle large 
loads. Tines are 31 inches long and 17 


Decidedly there are dozens of Lawn Sprinklers on the market, 
inches apart. Also featured are No. 890 


but—there are none as efficient as the STREAMLINE Lawa 
for smaller loads and the 892 Husky, P : 3 
heavy duty fork for lifting extra large Sprinkler. No substitute, cheap materials are used in the 
loads. manufacture of this product. It is constructed entirely of dur- 
able, non-rusting metals, and made to last without attention, 
for years. You don't have to assemble or adjust it—nor does 
anyone else—that is done at the factory. It is strictly a quality 
product and should be sold as such. 


KNOT PASSING PULLEY 
No. 857 


This 54/2 inch sheave is 134 inch thick, hard 


Here are its qualifications: 
. Saturates in squares instead of circles. 


maple, kiln dried and oiled to prevent crack- 

ing and warping. Frame designed with 

large opening to allow knot to pass through. 
Write Dept. HA10 today for prices 
and complete Hay Tool catalog. 


: : {RON WORKS 
moving, ILLINOIS, © S.A 





. Sprinkling range of from 3 to 24 ft. on the side. 

. Operates from 4 Ibs. of water pressure up. 

. Sprinkles right up to, and parallel with its base. 

. No attention required. 

. Constructed of durable, non-rusting metals. 
Eliminates wet sidewalks or sprinkling cars in 
the driveway. 


STREAMLINE Lawn Sprinklers are sold through your jobber. 


STREAMLI a 
MUELLER BRASS CO. 


PORT HURON M 


Mueller Brass Co. Products 
are recognized throughout the 
nation as quality products, 
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Will you throw out the first ball? 
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Red, ea... 


SCREEN 
CLOTH 
“Re f w 
“CATCH-ALL” BASKETS | 


HARDWARE 
CLOTH 
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RINKLING 
ROUGH LAWN FENCE 


‘TION . . 
Y™ have earned this honor over and over again! 


To us at Cyclone, the continued patience and 
on the market, loyalty of our customers during the long period of 
AMLINE Lowa limited production, is most heartening. 

As we start a new season, we can assure you that 
Cyclone has all the old sluggers . . . the whole hard- 
hout attention, hitting team of “Red-Tag” Screen Cloth, Hardware 

Cloth, Lawn Fence and “Catch-All” Baskets. 


t it—nor does 
They’re top scorers, with all the power. and stamina 


e used in the 
ntirely of dur- 


rictly a quality 
that has made them leaders through the years. But as 
HARDWARE CLOTH AND yet there just aren’t enough of them to keep our dis- 
WIRE SCREEN CLOTH tributors and dealers fully supplied. We’re pushin 
production as fast as we can—and your suainied 
the side. CYe LONE patience is much appreciated. 
up. 
its base. 
“¢ ws 
- U-S-S CYCLONE “Re?729" HARDWARE PRODUCTS 





} cars in 


CYCLONE FENCE DIVISION 


(AMERICAN STEEL & WIRE COMPANY) 
Waukegan, Illinois - Branches in Principal Cities 
United States Steel Export Company, New York 


UNITED STATES STEEL 


your jobber. 
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AMEPCO 
GARDEN HOSE 


The Quality Wonder Hose that sells on sight 


CLEAR AMBER 


This translucent hose appeals to the eye and to 
the touch. Its light, clean look and feel helps 


nae it sell itself. Comes in °x” and *4” diameter. 
50 and 25 foot lengths. 






















PAT. PEND. 


“You never have to replace it.” A Brass pre- 
cision screw machine Patented product. Makes 
a permanent leakproof connection. 


Gooth 226-225 


BENJAMIN AND MEDWIN, INC. 


National Housewares Show, Philadelphia 


THE 


AMEPCO 
“EMPTIE-OUTER” HOSE 


(six foot long) 










Impervious to abrasions, oxidation, ga 
oils and acids. Not affected by sun 0 
weather conditions. Comes in *s" diat 







The perfect hose for washing machines. 
Comes with female coupling only. 






eter only—50 and 25 foot lengths. 





American Extruded Products Co., Inc. 
1023 North La Brea Avenue - Hollywood 38, Calif. 


Greater turnover ter profits 
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SE IT’S NEW —1T’S DIFFERENT — IT’S BETTER 


on sight 


JER 


to 
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PLING: 


Brass pre- 
uct. Makes 


ions, oxidation, gas 

affected by sun 0 
Comes in *s" diam 
foot lengths. 


ofits 
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This is the post-war hose that proved itself un- 
der wartime conditions. The first real improve- 
ment in garden hose. To see it is to want it. 


SETS SALES RECORDS 


Wherever Amepco garden hose has been of- 

sil fered it has set sales records for quality mer- 

pa 2 proor. chandise. Some of the largest retail stores have 
found it a sales “natural” that pushes itself. 


— BUILDS PROFITS and GOOD WILL 


Rapid turnover plus liberal discount assures 
profits. Customer satisfaction builds good 
will... A combination that can’t be beat. 


Backed by WARRANTY 


Warranty tag on every length of hose. 
Customers buy with confidence. 


w 


American Extruded Products Co., Inc. 
1023 North La Brea Avenve - Hollywood 38, Calif. 


Bf’ i — " 
WORE Caaying Mec MMEPCOMit: Hose 
Result-getting sales promotion material furnished. 


Newspaper mats, window display material and 
direct mail folders sent without charge to dealers. 





Sales of abrasives will be held at fre- 
quent intervals. To receive informa- 
tion on future sales, write to the 
Regional Offices listed below asking 
that your name be placed on their 
mailing lists. 

BOSTON - PHILADELPHIA + CHICAGO 
CLEVELAND « DETROIT « ST. LOUIS « LOS 
ANGELES +» NEW YORK «+ CINCINNATI 


WIDE VARIETY OF TYPES 
AND NO DELAY IN DELIVERY 


Grinding wheels—abrasive cloth— paper — 
belts—stones—sticks and hones— in all sizes 
and specifications may be had now from WAA 
surplus stocks. Bids are solicited for approx- 
imately $1,000,000 worth of these abrasives. 
The offering includes both unused and used 
materials. Delivery can be immediate as pri- 
ority claims have been satisfied. These abra- 
sives may be inspected at any Regional Of- 
fice holding the inventory. 


Orrirce OF GERERAL eiseesat 


Offices located at Atlanta © Birmingham * Boston °* Charlotte ° iy 
Chicago © Cincinnati * Cleveland * Denver * Detroit * Grand Prairie, 

Texas * Helena * Houston * Jacksonville * Kansas City, Mo. * Los Angeles 
Louisville © Minneapolis * Nashville * New Orleans * New York * Omaha 
Philadelphia © Portland, Ore. ° Richmond ¢ Salt Lake City * St. Louis * San Antonio 


San Francisco * Seattle ° Spokane * Tulsa 
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TRACTOR TIRE CHAIN 


APRIL 24, 1947 


MUNG 


@ To fill all requirements for welded or weldless chain—industrial, 
agricultural, automotive or marine—handle the complete McKay 
“Engineered” Chain line. 

When you handle McKay Chain, you can impartially recommend 
to your customers the proper chain to fill their particular needs from 
a complete selection of chain and chain accessories. 

Although the particular chain you want may not be immediately 
available, your surest way to obtain it is through the McKay Company. 

Check the profit advantages of selling McKay “Engineered” 
Chain for industrial, agricultural, automotive or marine uses. 


on 


, 


McKAY ENGINEERED CHAIN... 





© Anchor Chain* 
® Trace Chains* 
* Repair Links 

* Feed Chains 

* Heel Chains 

© Tire Chains 

* Pump Chains 

* Log Chains* 

© Well Chain 

© Chain Hooks 


* Twist Link Coil Chain 
* Victor Breast Chains 
* Passing Link Chain 
* Sash Chain 

* Conveyor Chain 

* BBB Coil Chain* 

* Harness Chains 

* Tie-Out Chains 

* Machine Chain 

* Halter Chains 

* Wagon Chains 

* Breast Chains 

* Sling Chains” 


I ¢ McK-Alloy Chain* 
© Hi-test Chain* 
| * Steel Loading Chain* 
« Proof Coil Chain* 
(r * XX Dredge Chain* 
* Crown Dredge Chain* 
© Steam Shovel 
( Hoisting Chains* 
© Twist Link 
Machine Chain 
* Victor Pattern 
Coil Chain 
© Ohio Pattern Cow Ties 


® Stage Trace Chains 
© Stretcher Chains 


%* These Chains are always Proof Tested 


440 McKAY BUILDING PITTSBURGH 22, PA. 


WELDING ELECTRODES . COMMERCIAL CHAINS ... TIRE CHAINS 





@ Foresight is a technical term in surveying, as well as an indication 
of good judgment. In a business based on precision measurement, 
every careful surveyor checks his work with a final reading on a 
point previously plotted . . . to be sure. In the hardware business, 
it’s an indication of good judgment to say ‘“Hodell” when ordering 


chain. Behind Hodell’s 157 varieties of welded and weldless chain ee at 
. ards for s 


there’s a sixty-year record of unfailing dependability which assures 


These sens 
satisfactory service. Foresight is important in a business based on cus- To be sure... 


/ , oe . : SELL HODELL 
tomer satisfaction, too. And it’s foresight to specify Hodell, to be swre. ...to be SURE! 


H td df duct A f Scat diat To be certain of maximum chain sales 
eavy current demand for our products prevents us from assuring immediate display Hodell chains prominently. There's 
delivery of all types of Hodell chain. Meanwhile, we'll gladly send descrip- a type to fit every chain need. And their 
tive literature on the complete line, with a promise to fill your orders as reputation and popular acceptance vill 
identify your store to your customers as 
a buying center for quality merchandise. So 
(Reprints for the asking. Use your own letterhead.) sell Hodell for their sake . .. and for yours! 


fast as conditions permit. 


JACK - SASH + SAFETY - LADDER » PUMP - LIBERTY MACHINE « PROCF COIL - STEEL LOADING 
LIBERTY COIL - PASSING LINK - BULLDOG - SAMSON - FLAT LINK - REGISTER » DREDGE 


ESTABLISHED 1886 


THE HODELL CHAIN CO. 


CLEVELAND 3, OHIO 
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MEET THE NEW EAGLE 
POLICE PUP 


: 


NEW PROTECTION FOR YOUR CU ERS! 


NEW PROFITS FOR YOU! 
ene 


fagle makes news again... with a brand new 


line of dise-tumbler padlocks that sets new stand- \j 


ards for styli urity ‘sability!  \aaumie 
r styling, security and real merchandisability : potice pub oaeeue 
these sensational new padlocks are designed to meet , . 4665 — Size 1%" 
DELL ’ oi . 4666 — Size 1%" 
many of your customers’ requirements. Consider these ; seer ee ae 


URE! 


jum chain sales 
minently. There's 7 
need. And their [the Police Pup embossing—a unique merchandising touch that is 

acceptance will 

wen — - bound to touch off extra sales for you right from the start. And all this, 
; merchandise. So 
.. and for yours! 


alvantages: Distinctive beauty. Instant identification, thanks 


plus traditional Eagle security. Anyway you look at it, the new Eagle 


\ N/Z 
LOADING Police Pup line can’t miss. Order from your jobber today! 
> DREDGE f 


EAGLE INDUSTRIES, INC., Subsidiary of Bowser, Inc. 
National Sales Representative of The Eagle Lock Company 
@) & 2 110 North Franklin Street, Chicago 6, Illinois 
District Offices: Boston, New York, Philadelphia, Atlanta, Dallas and San Francisco 
America’s First Lockmakers—Since 1833 
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ra 
) MECHANICS 
EVERYWHERE 


WITH RATCHET ACTION 
ROTATING BLADE 
AN EXCLUSIVE 


WILSON 
FEATURE! 











aw 2 Whon De alesis 


Top value in the Wilson line with patented ratchet action 
rotating blade. Its rugged construction makes it a life- 
time tool for the master mechanic. Streamlined plastic 
butcher boy handle. Takes 8, 10 or 12-inch blades. 
Bright polished finish. Individually packaged. 





LIST PRICE $380 CAT. No. 101 








a “WILSON’ SPECIAL HACK SAW 


Identical to the De Luxe listed above, but featuring a simplified yet positive 
acting rotating blade. Same butcher boy handle, same heavy, durable con- 
struction throughout. Bright polished finish, Takes 8, 10.or 12-inch blades. 


List Price 


"WILSON’ HERCULES HACK SAW 


Loaded with features that mechanics like. Has time saving rotating blade fea- 
ture. Blade axis on dead center for fast, true cutting. Molded pistol grip handle. 
Takes 8, 10 and 12-inch blades. Bright polished finish. List Price....$1.95 


WILSON’ STANDARD HACK SAW 


Sets a new and higher standard in its price class. Of heavy gauge metal, pre- 
cision aligned. Blade adjustable for right angle cutting. Molded pistol grip 
handle. Takes 8, 10 or 12-inch blades. Bright polished finish. List Price. . $1.40 


“WILSON’ JUNIOR HACK SAW 


The “Big” value in hack saw frames. Ruggedly constructed for heavy duty 
service, yet priced for volume sales. Molded plastic pistol grip handle. Takes 
8, 10 and 12-inch blades. Bright polished finish. List Price 





Ethically sold through the jobber. Catalog and 
specification sheets on request. Mr. Dealer: Ask 
your jobber to show you the Wilson Line. 


WILSON HARDWARE MFG. COMPANY 


HARDWARE and HOUSEWARE SPECIALTIES 


Sales Office: 2325 S. Michigan Ave. e Chicago 16, Ill, U.S.A 


166 
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For extra profits display this handy Utility 
File now. It’s the natural selling accompani- 
ment to every purchase of a gardening tool 
or edged implement. Made of Electrolon 
(silicon carbide) abrasive, this fast-selling 
Utility File excels ordinary metal files in 
clean-cutting, long-lasting action. Mounted 
on attractive card for easy display. Indi- 
vidually boxed. 12 to a standard package. 


This is only one of many Simonds Abrasive 
hardware items that help you increase and 
repeat sales by supplying customers with 
the right tools for specific jobs.. 


For full information on grinding wheels, 
scythe stones, knife sharpeners and other 
profit making specialties, send for free copy 
of Simonds Abrasive Hardware Catalog. 


SIMONDS 


So, ache Koes, le 
ABRASIVE Co. 


Other Divisions: 


soe PHILADELPHIA, PA. 


Special Steels 


eg 


Simonds Products for Canada 


SIMONDS ABRASIVE COMPANY, TACONY & FRALEY STREETS, PHILADELPHIA 37, PA. 





Send immediately for this 


= oa J i x 7 
ae" mee | 





gives 


you the complete picture of the Nicholson post- 

war thie taille many items dete’ R U $ H T H IS C 0 U PO N 
during the war. Helps you prepare to get into (Or use ordinary postal card) 

the file business in a big and extra-profitable way. 
Enables you to decide what kinds and sizes of 
files are best to stock for your trade. Permits 


your jobber to be more helpful in lining up your 
Nicholson File requirements. 


Tue new Nicholson File Catalog 


BE SURE TO MENTION YOUR JOBBER’S NAME 


i 1, R. 1 
NICHOLSON FILE CO., 25 Acorn $t., Providence 


Ma'l at once, direct to the undersigned, the complete new P' 


1 wor NICHOLSON FILE CATALOG. 


| Name 

1 Address | ne Me 

1 City — 

1 Jobber’s Name— 
*/# Black Diamond Fil 


sea here ( 
Catalog /s wanted instead, mark X 
e Ca 
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We Say “Get in Touch With Our Jobber” 


WE’VE EXPLODED THAT 
“STRAIGHT LINE” THEORY 


It may be good geometry, but the “‘straight 
line” theory isn’t good distribution. 

Take an example. You are a retailer and 
you want a reel of 2-0 Tenso pattern chain. 
We make it in our York plant. A “straight 
line” would be from us to you. Just like 
that. 

But if you had to go direct to manufac- 
turers for all the thousand-and-one things 
you have to buy, you wouldn’t have time 
to sell anything. 

That’s where our jobber comes in. He 
is doing his best to keep a full assortment 
of all the chains we make for the hardware 


From PLANE GEOMETRY 
by Wentworth and Smith 


trade—in all the sizes you need. We’re do- 
ing our best to keep him supplied. So that 
you can pick up your phone and get what 
you want—when you want it. 

So actually the “‘shortest path”’ between 
our chain mill and your store is by way of 
hardware jobbers who carry American 
Chain products. Their business is to supply 
you with the products you need and up-to- 
the-minute information about them. They 
are responsible to you, just as we are re- 
sponsitle to them for the quality of the 
products we make for you to sell. 

We offer you the best chain and chain 
fittings we know how to make. And, so 
that it will be easier for you to buy, we say 
“Get in touch with our jobber.” 
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Informal Editorial Commen ts 


By Charles J. Heale 


Some Thoughts About 


The Southern Convention at Palm Beach:— 


= joint convention 

of the Southern Wholesale Hard- 
ware and American Hardware 
Manufacturers Associations, held 
at Palm Beach, Fla., April 14 to 
17, broke all previous records for 
attendance. An estimated 1500 
were there with official registra- 
tion more than 1200. The first 
complete report story and the 
major addresses, practically in 
full, appear in this issue of Harp- 
WARE AGE starting on page 184. 

The formal program was brief 
but very good. Sessions were well 
attended and genuine interest 
manifest for all talks and discus- 
sions. The report story is well 
worth the thoughtful reading at- 
tention of all of our readers. 

Returning home with several 
hardware folks it was natural that 
we held an informal “post-conven- 
tion” convention of our own to 
discuss, argue and analyze speech- 
€s, comments heard in the lobby, 
at the beach, etc. 

It was generally agreed that too 
many wholesalers expressed, pri- 


vately, some pessimism over the 
last half of the year yet when 
questioned agreed business had 
been good, was still good; they 
were making money and that their 
dealers were in the same position 
—and they still were behind on de- 
liveries to customers on certain 
lines because producers were un- 
able to ship any faster or in 
greater quantity. 

Many wholesalers told us that 
the dollar value of their current 
inventories was too high yet con- 
ceded that stocks were unbalanced 
and that few, if any, of them could 
completely equip many new stores. 
Very generally, there was an aver- 
sion to borrowing money for ad- 
ditional inventory—an aversion 
premised, primarily, on the fact 
that most of them had not been 
borrowing in recent years and had 
little disposition to be in debt to a 
bank again. 

All of this réasoning is under- 
standable, but it seems to us that 
banks are in business to loan 
money and the interest rates were 
never more attractive. 


It also continues our opinion 
that with shortages, no serious un- 
employment, high wages, available 
buying power and currently good 
credit and collection status we are 
not heading into an early depres- 
sion unless we think and talk our- 
selves into one—and that is what 
some of us are apparently trying 
to do. 

With lop-sided stocks, too much 
of some things not in heavy de-' 
mand and not enough, or any, of | 
more desirable goods that are in ' 
demand it seems that the slow ' 
movers in abundance should be 
pushed harder and even offered at 
lower prices if necessary. They 
should be turned into money and ‘ 
the money used for adding lines 
that are needed. 

Watching your inventory in- 
vestment is obviously a funda- 
mental of good business opera- 
tions but so is having what your 
customers need and want and. at 
the present time, business is still 
good enough, and sound enough, 
for some compromise between 
these opposing factors. 
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Fool issues back we published 
“A Letter From a Dealer to 
His Wholesaler.” This provoked 
a wide variety of comment with 
articulate dealers practically in 
agreement and on the other side 
all wholesalers in disagreement. 
The most interesting letter came 
from a successful salesman for a 
mid-western wholesale hardware 
firm. Both he and his house are 
well known and respected. He 
writes: 


“On page 170 of Harpware 
Ace for March 13 was ‘A Letter 
From a Dealer to His Wholesaler’ 
which I feel should be answered 
by a salesman who probably made 
some ‘wrong guesses.’ 

“I travel for a midwestern 
wholesaler that is considered a 
fairly good one by a majority of 
the retail trade. However, in the 
past few years we salesmen have 
been forced by our house to sell 
certain items, on which the house 
was overstocked, along with a 
little critical merchandise in 


N the February 13 issue of 

HarpwarRE AGE on page 165 
we published the major part of a 
letter from a hardware dealer 
located in a town with 1200 popu- 
lation. It told of the efforts being 
made to unionize retail store 
clerks and others and of the vari- 
ous difficulties this effort brought 
to all retailers in that town. 


From the same dealer we have 
another equally interesting letter 
on this subject. From this we 
quote the following: 


“Strikes in the smaller towns 
have a little more effect than they 
do in the larger ones. In the 
larger towns the pickets don’t 


A Letter From a Wholesale 
Salesman to Dealers:— 


order to move these poor selling 
items. Don’t blame the salesman 
for this, but put the blame where 
it properly belongs, with the 
buyer in the house who first 
bought this 50 per cent chaff. 

“As far as the ‘poor’ dealer is 
concerned, I can’t feel very sorry 
for him. During the war most of 
my dealers said, ‘Just send me all 
of anything you get.’ ‘How many 
can I have?’ ‘Don’t bother to call 
me just send the stuff on out, etc.’ 
I even had dealers in crossroad 
towns who would have bought 
street car tokens if I had offered 
them for sale. To me, it appears 
that the blame for being over- 
stocked with poor selling mer- 
chandise rests squarely on the 
shoulders of these dealers. 

“The better operating dealers 
on my territory have very little 
poor selling merchandise left in 
their stocks and stand to lose very 
little. 

“There isn’t a dealer on my 
territory who hasn’t made plenty 
of money the past few years, most 
of them making more than we 


x & 


Small Town Strikes:— 


know all of the customers and the 
customers don’t mind crossing the 
picket line. But in the small town, 
in the mining sections, the picket 
can easily get the names of per- 
sons crossing the picket line and 
report it to his own union. 

“We could give an excellent 
picture of all of the unfair prac- 
tices that the unions will use to 
try to organize a small town. In- 
cidentally, the strike started here 
early in November and some pick- 
ets are still on the street. The 
original organizer is not here but 
they have recently sent in another 
or two. They are getting no 
where however. 

“We had $75,000 gross sales 
last year. The two months of the 
strike in last year cut our sales 


salesmen. But most of we sales- 
men feel that we have been quite 
a little help to our dealers during 
these trying times. 

“If the retail hardware dealers 
really want to start weeding out 
a hell of a lot of bad practices, 
here are a few suggestions which 
would be of immense help to 
salesmen: 

“1. Keep a want book so we 
won’t have to take time mention- 
ing every little item in our cata- 
log. 

“2. Try not to take up so much 
of salesman’s time on calls. 

“3. Have a convenient place 
for salesman to place catalog and 
write orders. 

“4. If unable to be at store 
when salesman calls either notify 
salesman in advance or leave in- 
structions with clerks. 

“5. Be courteous to salesmen. 
Any salesman appreciates this 
and, after all, he is generally try- 
ing to help the dealer make 
money. 

“6. Remember there are al- 
ways two sides to any question.” 


$10,000 of what they would have 

been.” 

Since publishing the first letter 
from this dealer we have en- 
deavored to get case history data 
from several sources but have en- 
countered either indifference to 
the subject or a reluctance to state 
in writing any local experiences 
with union organization activities 
in the smaller towns. This we re- 
gret as we feel that the subject is 
increasingly important and almost 
totally neglected among hardware 
dealers. 

We are continuing to dig into 
this subject and as we are able to 
obtain worthwhile information 
will pass it along to our readers. 
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Three SILENT SALESMEN who work all year ’round 


No. 3002 “DELUXE” 


Extra powerful spring, enclosed for 
rotection and smart appearance. 
ouble ratchet, feature. Closer ready 

for either right or left hand doors with- 

out reversing ratchet. Simplified valve 
provides precise closing speed over 

wide range. Gun metal finish, 1614 

in. overall. 


No. 3001 “SENIOR” 

(Immediate Delivery) 

Heavy duty, special fommpnene spring, 
with adjustable tension. Reversible for 
right or left hand doors. Closing speed 
adjustable by means of valve. Brown 
lacquer finish, 1614 in. overall. 

No. 2001A “JUNIOR” 

Heavy concealed spring, compres- 
sion type. Reversible for either right 
or left hand doors. Closing speed 
adjustable by means of valve. Brown 
lacquer finish, 14 in. overall. 


SECURITY ain HARDWARE 


MASSACHUSETTS 





Put one of these silent salesmen in a customer’s home, 
and he’ll be back for more! Why? 


Because every house has at least two entrance doors, 










and usually three or four. 


An ILCO Screen Door Closer on the kitchen door 







is so quiet, so efficient, 







that the slam-bang made by the other doors gets attention! 







And there’s nothing like an ILCO to close doors 






so that they click shut quietly. 
Feature ILCO this spring for screen doors 








and next fall for storm doors. 





You’ve got two good peak seasons to get in ona year-round 





business! 
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INDEPENDENT LOCK COMPANY «~ FITCHBURG, 
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NORTH 
DAKOTA 
SOUTH 
DAKOTA 


NEBRASKA 


Fa families are “in the chips.” In 
1946 over 6,000,000 farms produced a crop valued at 
more than $20 billion; amassed a farm income of 
more than $23 billion and a realized net income of 
almost $15 billion. And generally, farmers now have 
nearly $2.50 in cash or its equivalent, exchisive of 
the value of the farm, for every dollar owed. Cash 
assets exceed $20 billion of which $19 billion is in 
bank accounts while mortgages and other debts total 
approximately $8 billion. 

That’s speaking nationally and in astronomical bil- 
lions. Translating some of those billions into the ma- 
terials and equipment for farm buildings and homes 
and shifting the scene to a smaller but important seg- 
ment of the farm population in eight Mid-West 
farm states, it becomes readily apparent from a re- 
cent survey presented in part on the following pages 
that hardware stores serving rural communities will 
probably be the most important focal buying point 
for farmers. 

The Midwest Farm Paper Unit, comprised of The 
Farmer, Nebraska Farmer, Prairie Farmer, Wallaces’ 
Farmer, and the Wisconsin Agriculturist, serving the 
“The Beefsteak and Butter Country” of Illinois, In- 
diana, Iowa, Wisconsin, Minnesota and the Dakotas, 
surveyed farm families to determine the purchases 
they would make. 

Farmers in those states need particularly, paint for 
their farm buildings; want to install water systems; 
plan extensive electric wiring installations; are seek- 
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ing hand tools for the farm work shops; building 
materials to erect new or repair existing buildings; 
fencing and gates and electric fence in addition to 
new farm equipment of various kinds. 

For her home—new or remodeled—the farmer’s 
wife also wants the convenience of electricity so that 
she may have her electric range and a new refrigera- 
tor. She wants vacuum cleaners, washing machines 
and the numerous table and other small appliances 
that make for comfortable living; new cooking uten- 
sils. Her house is to be repainted, inside and out, 
and new rooms are to be added—kitchens, bath- 
rooms, utility rooms, basements, and others. 

All of these wants are real and necessary and the 
majority of them lie within the province of hard- 
ware dealers to satisfy. This’ is a local selling job 
that dealers can do within their own trading areas 
and farm trading areas today are particularly ripe 
with prospects. Typical of the many hundreds of 
farm buying centers in the eight Mid-West states, 
surveyed, is Le Center, Minn., with a town popula- 
tion of 1232 but which, within 15 miles of trade 
area has a farm population of 10,064 living on 2139 
farms. 

For the purpose of the survey, questionnaires were 
mailed to the various sections of each state in the 
proportion that the farms in those sections bear to 
the total farms in the state. Men were asked questions 
on farm buildings and equipment. Women were 
asked questions on the house, housefurnishings, and 
the poultry houses. 
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National farm income in 1946 exceeded $24 billion. The 
farmer is now in the market for new equipment and mate- 
rials to repair and rebuild his farm buildings. His wife 
will go right along with him. Her home needs appliance 
conveniences and general refurbishing. This survey by 
the Midwest Farm Paper Unit microscopically examines 
what farmers in eight states will buy when supplies 
become available. 


Farmers Will Buy 


Nebraska 
Purchases of General 


1500 Nebraska Farm Families Queried a 
239 Replies Received Equipment 


(Figures are percentages of replies) Windmill 10.00% 
Electric motors .....-..... 25.65 


Stock tanks ; 13.04 
Workshop hand tools ..... 20.87 
Farm Buildings Pump jack .............. 5.65 

: Power sprayer .2. 435 
Feed grinder rere 
Electric drills 15.22 
Electric light and power. ... 24.35 
Lawn mower ...........-- 13.91 
Gas GREIRD ....-c000-.000 


Materials and Poultry House 

Equipment for Dairy Barn Hog House Milk House (By the Ladies) 
Planning new building 6.96% 16.09% 7.83% 16.74% 
Roof repair 16.09 6.96 2.17 10.46 
Wall repair 9.13 4.78 1.30 5.44 " 90.43 
Floor repair 10.00 11.30 43 7.53 eee barge sven Se 
Will repaint soon 27.83 15.65 5.22 25.10 iis rel | oes 
Insulation 3.91 3.91 2.17 15.48 vhepwnage Al es 
Ventilation 4.35 7.83 12.13 Satie iaiidenemes 
Milking machine 11.74 P 
— separator — Purchases of Field 

ater equipment ; : é . nt 
Stanchions 15.22 Equipme . 

Electric fence 6.96% 


Feed carrier 1.74 — 
Litter carrier 3.48 Fencing and gates ........ 35.22 


Silo 3.48 Purchases for the House 


Heati t 
ag neil . (By the Ladies) 


Feeding equipment Planning new house 
Cooker . Planning kitchen 


Brooder houses , Planning bathroom .. 

Electric pig brooder Planning utility room ..... 
Water heater , Planning basement ....... 12.13 
Milk cooler r Will house be painted soon? 
Electric power . Exterior oon . 36.82 
Engine power — NE Socoxicevense>. ae 
Electric lighting 4 : . Planning to remodel or re- 

Glass windows as % pair 

Other window material : If repair, which parts? 


Roost repair : Interior 
Pp 
Nests : Exterior 
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Basement 


es 


(By the Ladies) 


have in mind? 
Electric wiring 
Insulation 
Water in kitchen 
Water in bathroom .. 
Water in laundry . 
Kitchen cabinets ... 


eee e ere eee 


Washing machine ... 
Ironer 
Automatic clothes dryer 
Vacuum cleaner... ... 





Materials and 
Equipment for 

Planning new building 

Roof repair 

Wall repair 

Floor repair 

Will repaint soon 

Insulation 

Ventilation 

Milking machine 

Cream separator 

Water equipment 

Stanchions 

Feed carrier 

Litter carrier 

Silo 

Heating system 

Pens 

Feeding equipment 

Cooker 

Brooder houses 

Electric pig brooder 

Water heater 

Milk cooler 

Electric power 

Engine power 

Electric lighting 

Glass windows 

Other window material 

Roosts 

Nests 


Equipment 
WEEE So cc avecwspecees 
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Purchases of Home 
Conveniences and Furnishings 


Which of the following do you 


Water heater ............ 


DSRWEEHOE ...6. « osceuce ve 


Purchases of General 


. 20.92% Refrigerator 











| Refrigerator ............. é 
. 14.23 | ONE BIOONOE s-6 ceiesesesies 25.10 
Electric range ............ 15.90 
Bottled gas range . 17.15 
Coal and wood range...... 5.86 
Other type ranges ... . 251 
Coal and wood parlor fur- 
MEE euicsse ve: 2.09 
. 32.22% Oil parlor furnace . . 8.79 
. 18.41 eee : 1.26 
. 30.54 oe eee 15.90 
... 29.29 Kitchen furniture ........ 12.56 
son SEZ Electric radio .... 0.000. 26.36 
. 3141 Battery radio ........ 2.51 
25.52 eT es 3.77 
vos Se RU ao ccneetydecws 43.10 
. Sar Electric mixer .......0e- 20.50 
. Sar Electric roaster ..... 8.37 
. 27.62 Electric toaster .......... 25.10 
4.60 | Electric waffle iron ....... 17.57 
Oo Oo 
Wisconsin 
1500 Farm Families Queried 
269 Replies Received 
(Figures are percentages of replies) 
Farm Buildings 
Poultry House 
Dairy Barn Hog House Milk House (By the Ladies) 
10.8% 8.6% 35.3% 14.1% 
14.1 a 4.1 5.6 
13.8 1.9 4.8 10.8 
13.4 3.7 3.0 9.7 
312 4.1 11.5 16.4 
8.6 Kf 21.2 18.6 
14.9 4.1 17.1 i A 
8.2 — —_ — 
; | — _ _ 
23.4 5.6 — 20.8 
19.3 — — 
8.6 -- — — 
13.4 - _ _— 
21.6 — —_ —_— 
== 15 —_ _ 
— 6.3 _— _— 
= 9.3 _— 11.9 
— 1.9 _ = 
oo 22 —_ 14.9 
o— 5.6 — — 
— = 25.3 == 
—- -—— 23.8 — 
--- —- iz —_ 
ae ae 2.6 “a 
14.9 4.1 19.7 15.2 
— — — 23.8 
— — — 3.3 
— — — 7.4 
oe — — ¥7.1 
Electric motors 23.0% 
err errr 11.9 
Workshop hand tools....... 21.9 
. 11% PE SUE i osicicvanenycss 7.8 


























Electric coffee pot ........ : 
a 20.92 
Home pasteurizer ......... 1.26 
Pressure canner .......... 16.32 
Pressure saucepan ........ 8.37 
Electric clock ..........0- 13.39 
eer Pree 27.62 
MENS |; oadswaiwedes 18.83 
Wall lamps .. 16.74 
Aluminum utensils ....... 11.72 
Enamel ware utensils ..... 5.44 
Stainless steel utensils... .. 9.62 
Stainless Steel utensils with 
copper bottom ......... 7.11 
Cast iron utensils......... 1.26 
ee 3.35 
Other type utensils 
ee re 23.43 
Air conditioning ......... 5.02 
Bottled gas installation.... 17.15 
Power sprayer 5.6% 
ae er 9.7 
Electric drills ....i.c0see- 19.3 
Electric light & power...... 8.6 
ee ere 18.6 
tO CINE occ 05.50.00 e000 ij 
Water systems . 22.3 
Air COMPEONIOTS 2.665 cccccee ILD 
Farm welder ......... 14.9 
Electric saw . Leis 10.4 
Portable power saw........ 13.0 
Purchases of Field 
Equipment 
ee 6.7% 
Fencing and gates.......... 32.7 


Purchases for the House 
(By the Ladies) 


Planning new house........ 9.3 
Planning kitchen .......... 29.7 
Planning bathroom ........ 30.1 
Planning utility room....... 48 
Planning basement .... 15.2 
Will house be painted? 
PEIN 6 6e:ccawse scien sed ae 
DEE Gi cewciviewGeluas d 22.7 
Planning house remodeling 
rm 
If repair, which parts? 
NEw caseae mu epesince ee 
EE 6 xd pe owaies epiees 15.2 
NE oe ciescalwaicaies GNA 14.1 
Basement ...... + 182 


Purchases of Home 
Conveniences and Furnishings 
(By the Ladies) 


Which of the following do you 
have in mind? 


Electric wiring ............ 16.7% 
NS occa cleus aikicw 18.2 
Water in kitchen .......... 34.6 
Water in bathroom......... 30.9 
Water in laundry.......... 17.1 
Kitchen cabinets .......... 26.0 
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Mater 
Equi 
Planni 
Roof 
Wall r 
Floor 1 
Will re 
Insulat 
Ventil: 
Milkin 
Cream 
Water 
Stanch 
Feed c 
Litter | 
Silo 
Heatin 
Pens 
Feedin 
Cooke: 
Broode 
Electr 
Water 
Milk c 
Electri 
Engine 
Electr 
Glass | 
Other 
Roosts 
Nests 
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Ironer 


Automatic clothes dryer.... 
Vacuum cleaner 


Dishwasher 


Water heater 
Washing machine 


ee 


Refrigerator ....... 
Home freezer .......... 
Electric range .......... 


Bottled gas range.......... 
Coal and wood range....... 
Other type ranges 
Coal and wood parlor furnace 4.1 
Oil parlor furnace.......... 


Stoker . 


eereee 





Oil burner ... 12.3% 
ee | Kitchen furniture .......... 11.5 
5.2 EAOGHEC TAMIO . 0... 0. ssvees 23.8 
22 a errr memes | 
> oe PN iv. knn caannsees oe 
3.3 a sik otis aiden wesidieire 40.9 
33.8 Electric mixer ............ 208 
oa. Electric roaster............ 10.0 
oe. Electric toaster ...........- 17.1 
11.9 Electric waffle iron......... 15.6 
6.3 Electric coffee pot.......... 8.6 
<< Electric iron ........... 10.0 
Home pasteurizer .......... 2.6 
5.2 Pressure canner ........... 16.7 
2.6 Pressure saucepan ......... 7.4 
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Materials and 
Equipment for 

Planning new building 

Roof repair 

Wall repair 

Floor repair 

Will repaint soon 

Insulation 

Ventilation 

Milking machine 

Cream separator 

Water equipment 

Stanchions 

Feed carrier 

Litter carrier 

Silo 

Heating system 

Pens 

Feeding equipment 

Cooker 

Brooder houses 

Electric pig brooder 

Water heater 

Milk cooler 

Electric power 

Engine power 

Electric lighting 

Glass windows 

Other window material 

Roosts 

Nests 


South Dakota 


1500 Dakota Farm Families Queried 


322 Replies Received 


(Figures are percentages of replies) 


Farm Buildings 


14.6% 
18.9 
12.4 
14.9 
36.0 
9.3 
10.6 
13.4 
12.7 
17.4 


Purchases of General 


Equipment 
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19.6% 
8.7 
4.7 

12.7 

14.3 


6.2 
8.4 


Stock tanks 


Workshop hand tools 


Pump jack 


Power sprayer 
Feed grinder 





13.4% 
1: 


eee eee wees 


ee eeee 
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Poultry House 
Dairy Barn Hog House Milk House (By the Ladies) 


21.4% 
12.7 
9.6 
11.5 
29.2 
19.3 
17.4 


21.4 


20.2 
. 21.4% 


. 12.7 
10.6 


| 
| 
| 
| 
| 
| 











Electric clock 


Pe ING oni ss. doce esicas ee 
Table lamps . ee aen: 
WI wince nc csccands 8.2 
Aluminum utensils ........ 15.2 
Enamelware utensils ....... 5.9 
Stainless steel utensils...... 11.2 
Stainless steel utensils with 
copper bottom .......... 45 
Cast iron utensils.......... 2.6 
Glass utensils ............. 2.6 
Other type utensils......... 1.5 
ee reer 
Air conditioning ........... 3.7 
Bottled gas installation..... 10.0 
Electric drills ... 21.4% 
Electric light and power.... 36.6 
Lawn mower ... ees 14.9 
SIE Vainss.<e-0senswe 5.6 
Water systems ............ 34.5 
Air compressor ............ 20.2 
Farm welder ............ » 2 | 
RRCCES GOW . .. 00sec cccce 6.5 
Portable power saw ........ 8.7 
Purchases of Field 
Equipment 
Electric fence ............ 6.2% 
Fencing and gates ......... 37.9 


Purchases for the House 
(By the Ladies) 


Planning new house -- 165% 
Planning kitchen ........ 30.4 
Planning bathroom ........ 35.1 
Planning utility room ...... 9.6 
Planning basement . . 28.0 


Will house be painted soon? 
PE wosienciesorvees 45.3 
ee ee eee - 37.3 

Planning to remodel or repair 45.7 

If repair, which parts? 


ge eRe eros 30.7 
a rs 14.6 
ere 21.4 
Basement .......... 25.5 


Purchases of Home 
Conveniences and Furnishings 
(By the Ladies) 

Which of the following do you 
have in mind? 


Electric wiring ............ 46.9% 
re .. 21.4 
Water in kitchen .......... 45.0 
Water in bathroom ......... 41.6 
Water in laundry .......... 26.1 
Kitchen cabinets .......... 37.6 
Water heater .............. 32.9 
Washing machine ......... 24.5 
_. See 9.9 
Automatic clothes dryer .... 3.7 
Vacuum cleaner ... . 23.0 
Dishwasher ........... 3.1 
errr 50.9 
Home freezer ............. 26.7 











Electric range 

Bottled gas range .. 
Coal and wood range... 
Other type ranges ......... 
Coal and wood parlor furnace 4. 
Oil parlor furnace ... 
Stoker 


Kitchen furniture 

Electric radio .......... 
Battery radio ........... E 
Phonograph 

Linoleum 


.0 
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Electric mixer 

Electric roaster ... 
Electric toaster 
Electric waffle iron 
Electric coffee pot ......... 
Electric iron 

Home pasteurizer 
Pressure canner ...... 
Pressure saucepan 
Electric clock 

Floor lamps 

Table lamps 


0 


lowa 


1500 Farm Families Queried 
260 Replies Received 


(Figures are percentages of replies) 


Farm Buildings 


Materials and 
Equipment for 


Planning new building 4.2% 


Roof repair 9.2 
Wall repair 8.8 
Floor repair 11.5 
Will repaint soon 29.6 
Insulation 3.5 
Ventilation 3.5 
Milking machine 

Cream separator 

Water equipment 

Stanchions 

Feed carrier 

Litter carrier 

Silo 

Heating system 

Pens 

Feeding equipment 

Cooker 

Brooder houses 

Electric pig brooder 

Water heater 

Milk cooler 

Electric power 

Engine power 

Electric lighting 

Glass windows 

Other window material 

Roosts 

Nests 


Purchases of General 
Equipment 


Electric motors 

Stock tanks 

Workshop hand tools 

Pump jack 

Power sprayer 

Feed grinder 

Electric drills 

Electric light and power ..... 
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Poultry House 


Dairy Barn Hog House Milk House (By the Ladies) 


10.0% 
1.2 


Lawn mower 

Gas engine .... 

Water systems .. 

Air compressors 

Farm welder ........ 
Electric saw ...... 
Portable power saw ........ 


Purchases of Field 
Equipment 








Aluminum utensils ........ 

Enamel ware utensils 

Stainless steel utensils 

Stainless steel utensils with 
copper bottom 

Cast iron utensils .. 

Glass utensils .. 

Other type utensils .... 

Silverware 

Air conditioning 

Bottled gas installation 


Purchases for the House 
(By the Ladies) 


Planning new house 

Planning kitchen 

Planning bathroom 

Planning utility room 

Planning basement 

Will house be painted? 
Exterior 
Interior 

Planning house remodeling 
or repair 

If repair, which parts? 
RD oicedeose <i vos 
RE Dada ss ante 5, saa 


Basement 


Purchases of Home 


Conveniences and Furnishings 
(By the Ladies) 


Which of the following do you 
have in mind? 
Electric wiring .......... . 16.9% 
Insulation . 
Water in kitchen 
Water in bathroom 
Water in laundry .......... 
Kitchen cabinets 
Water heater 
Washing machine 
Ironer .. 
Automatic clothes dryer 
Vacuum cleaner 
Dishwasher 
Refrigerator 
Home freezer........ 
Electric range ..... 
Bottled gas range........ 
Coal and wood range 
Other type ranges... 
Coal and wood parlor furnace 
Oil parlor furnace 
ee 
Oil burner ........ 
Kitchen furniture 
Electric radio . 
Phonograph 
Linoleum 
Electric mixer 
Electric roaster 
Electric toaster ... 


(Continued on page 254) 
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No Co-Op Tax Action Likely Now 
Unless Dealers Prod Congress 


Effective line of action will be through House Small Busi- 

ness Committee, chairmanned by Rep. Ploeser (Rep. Mo.) 

who dissented from Committee's original whitewash of 
Co-Ops. Treasury making over-all tax revison study 


‘Tee tax exempt status 
of co-operative organizations is again 
being talked up in the Nation’s 
Capital Various Congressional 
groups and one executive agency 
are studying the problem, but there 
appears to be no inclination to 
speed up legislation which would 
wipe out this discrimination against 
independent merchants. Action is in 
the wind, but not likely at this ses- 
sion, unless the distributive trades 
who have been fighting this battle 
prod Congress into immediate con- 
sideration of the problem. 

One of the places where this 
prodding would do the most geod 
is in the House Committee on Small 
Business, recently re-constituted by 
the Republican majority. This Com- 
mittee, controlled by the Democrats 
during the last Congress, issued the 
only report on the tax status of the 
co-ops to come out of Congress. The 
report whitewashed the co-operatives 
and summed up its findings by say- 
ing that a co-operative “apparently 
has no unfair advantage over any 
other type of firm or corporation 
which may elect to operate on the 
same basis.” The report further 
stated that the tax advantages of co- 
operatives are relatively small and 
that they in no way give co-opera- 
tives any undue advantage over 
private business. 


Defender Lost 


With the accession of the Repub- 
lican majority to control, Rep. 
Wright Patman, Dem., Tex., the New 
Deal Chairman was relegated to a 
minority position on the committee. 
As a result, one of the co-ops’ best 
friends is no longer able to hide be- 
hind the cloak of a committee sup- 
posed to uphold small business and 
at the same time defend a tax set-up 
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By EUGENE J. HARDY 


Washington Bureau of 
Hardware Age 
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which endangers the very existence 
of a free economy. 

The new committee chairman is 
Rep. Walter C. Ploeser, Rep., Mo., 
one of two Republicans who vigor- 
ously dissented from the Democratic 
committee’s whitewash report. Mr. 
Ploeser will probably be one of the 
key figures in the fight to wipe out 
the co-operatives’ unfair tax advan- 
tages. 


Cannot Be Justified 


When Mr. Ploeser made public 
his dissent last October, he said: 

“To say that co-operatives have 
no tax advantage over private busi- 
ness, provided private business will 
abandon the profit motive, is to tell 
private business that if it does not 
like such advantages enjoyed by co- 
operatives, it must withdraw from 
capitalistic enterprise. Personally, I 
do not think that the tax exemption 
privileges of co-operatives can be 
justified, but I am perfectly willing 
that the whole matter should be 
tested by a fair and impartial 
analysis of the issue rather than 
determined by conclusions which 
lack supporting data. .. . I shall 
move quickly, when Congress re- 
convenes, to have that report (the 
whitewash document) completely re- 
examined.” 

Mr. Ploeser has not receded from 
this position, and the committee 
staff is exploring the many possibil- 
ities for further investigation. No 
positive course of action has been 
outlined as yet, largely due to the 
fact that the new committee was 
only set up on April 1. Then, too, 
the committee wants to avoid dupli- 
cating any work that had been done 
previously in addition to what may 


be underway in other Congressional 
groups. That this committee will 
take action is a foregone conclusion. 

While the House Small Business 
Committee provides an excellent 
forum for those interests who want 
to wipe out the unfair competition 
of the co-ops, this body cannot initi- 
ate legislation. Therefore, the House 
Ways and Means Committee, which 
must initiate all tax legislation, is 
another key group. This Committee 
had planned to hold hearings on the 
co-operative situation during the last 
session of Congress, but was side- 
tracked by social security problems 
and other issues. While hearings 
have not been set up the Committee 
is still interested in the problem. 

The technical staff of the Joint 
Committee on Internal Revenue, the 
Congressional research and fact- 
finding group in regard to tax mat- 
ters, is also aware of the problem 
and has been accumulating data for 
presentation to the Ways and Means 
Committee. 

Over on the Senate side, the 
Senate Small Business Committee, 
on the basis of complaints received, 
is also interested in the problem. 
This committee will probably con- 
duct an investigation, hold hearings, 
and issue a report which is the usual 
Congressional procedure. 


Treasury Studies Problem 


The technical staff of the Treas- 
ury Department is also studying the 
taxation of co-operatives and other 
tax-exempt organizations as part 
of its overall study on tax revision. 
Treasury is digging into the known 
facts and will come up with an 
analysis and recommendations. A 
Treasury official told HARDWARE AGE 
that, “some action is definitely in the 
wind, but what direction it will take 
no one can predict at this time.” 
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“He told them he was 
new to the community, 
that he would appre- 
ciate their assistance." 





BRIANT SANDO 


ed. way to meet the 


increasing tempo of competition, 
along with high overhead and 
taxes, is through better salesman- 
ship. Pin-point accuracy in selling 
calls for head work as well as leg 
work, as indicated in this state- 
ment: 

“He who works with his hands 
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is a laborer; he who works with 
his hands and his head is a crafts- 
man; he who works with his 
hands, his head and his heart is 
an artist; and he who works with 
his hands, his head, his heart and 
his feet is working the promo- 
tional way and will successfully 
sell the commodities of mass pro- 
duction tomorrow.” 


Prospects Are Good 


With plenty of money still jin- 
gling in the consumer’s pockets, 
the months ahead will be good for 
most hardware dealers . . . and 
extra good for those who know 
how to pian and sell competitively. 

You can enjoy a highly profit- 
able, productive period—or you 
can miss the necessary steps to in- 
sure it and then the postwar era 
(that “world of tomorrow” we 
dreamed up) will never be what 
it might have been for you! Here 
are some of the steps: 

To remove the guess-work from 
your hardware selling, analyze 
































Gear Your Selling 


your customers and merchandise 
and find out why people buy. 

Start with yourself. Why do 
you buy a hat? Next, why do 
other people buy hats? Perhaps 
there is no one reason. Most peo- 
ple are motivated by various rea- 
sons, but some of them will be 
the same as yours, and these 
“average reasons’ are the ones 
to use most in your selling. Ask 
100 people the same question and 
the best sales points will be com- 
mon to about 75 out of the 100. 

If you think it is easy to tell 
why people buy certain products, 
take a look at the widely diver- 
gent answers you'll get from any 
such question. 

You may want to skip this point 
and say, “I know why my cus- 
tomers buy my merchandise.” But 
do you? Try putting the reasons 
down on paper. Whose opinions 
are they—yours or your custom- 
ers? 

Ask questions, dig out key rea- 
sons, examine your customer's 
needs and the uses to which he will 
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to Your Customer 


put your products .. . then you'll 
know how to make an effective 
sales approach. 

This method often brings out 
facts so obvious they otherwise 
would be overlooked or taken for 
granted —like the things other 
people see when they look at you 
but which escape you. 


Salesmen Made, Not Born 


The old statement that “sales- 
men are born,” isn’t heard much 
any more. And it is well. For the 
truth is that good salesmen are 
usually made, not born. Environ- 
ment is more important than he- 
redity. 

Of course it helps to be born 
with the natural attributes of sales- 
manship—a good voice, pleasant 
personality, stick-to-itiveness—but 
there is more to being a superior 
salesman than meets the eye. 

For example, a young man was 
sent to a store in Indiana as head 
of the farm equipment depart- 
ment. He came from Cleveland 
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“Try to step up 
each customer a 
notch into the 
higher bracket." 


By BRIANT SANDO 


Sales Counsellor, 
Louisville, Ky. 


Find out why your customers buy, analyze them, 
keep up with all new factors, make the most 
of advertising campaigns, insure your future by 
superior service—combined they spell success 


and he had never been on a farm 
in his life. But he knew people 
and the rudiments of selling. 

He talked at length with the 
farmers who came into the store. 
He told them he was new in that 
community, that he would appre- 
ciate their help. What did they 
need for their farm, what brands 
and what features did they pre- 
fer—and why? 

People are always ready to 
make suggestions or give help 
when it is sought in the right man- 
ner. The Indiana farmers soon 
taught this man the farm equip- 
ment business . . . so well that he 
is now manager of the store. 


Analyze Your Customers 


A good suggestion is to divide 
your list of customers into three 


classes — casual, medium, and 
good. Then try to step up each 
customer one notch into the next 
higher bracket. 

This sounds easy but it requires 
a lot of doing .. . and it is capable 
of making your total sales show a 
sensational increase. 

Just think what it would mean, 
at the end of the day, if you could 
sell one more item to every second 
or third person you waited on! 


Size up your customers as thev 
come along. Learn to “peg” vari- 
ous types . . . what they like and 
don’t like, how much they expect 
to spend, etc. Observe what they 
wear, how they act, watch what 
they are interested in as they go 
from counter to counter, and find 
out all you can by talking to them 
as you show them merchandise. 
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After a while you may become 
an expert on human nature—and 
that always helps! 

Give a thought to how your 
leading competition would handle 
the same or similar customers. 

Remember, you are engaged in 
an industry that appears attractive 
and profitable—and that always 
brings in men with ideas and 
push. One of these chaps with 
push may come along and shove 
you right out of the picture if you 
don’t keep a jump ahead. 

Perhaps you’re thinking, “Yes, 
but I am already established and 
well known in my community.” 
The best answer to that is “Nuts.” 

What restaurant, clothing store, 
service station, or drug store do 
you patronize? The one that is 
newest, cleanest, gives the best 
service, and has the “know how,” 
don’t you? Well, your hardware 
store customers will do the same. 
Think that over and let it con- 
stantly remind you to keep on 
your toes. 


Keep Up With New Factors 


Many things about the postwar 
era have not turned out as ex- 
pected, but one phase is running 
according to the buvk: there are 
new trends, new desires, new age 
groups, new wage groups, new 
markets everywhere. 

The alert hardware dealer or 
salesman keeps up with all these 
changes . . . in fashions, in style, 
and in tastes. He knows the latest 
things—and the reasons why— 
and is prepared to pass them along 
intelligently to his prospects and 
customers. 

He knows that every day a new 
crop of people reach the right age 
for some of the items he is selling. 
Men, women and children are con- 
stantly changing in age and in de- 
sires .. . and this factor alone pre- 
sents a constantly broadening field 
for your salesmanship. 

Wages and markets have 
changed in all localities and in 
almost all lines since the war 
years. It pays to watch trends in 
your community affecting the 
hardware business . . . shifts in 
buying habits or customer’s pref- 
erences . . . as well as changes in 
the actual merchandise available 
on the market. 

Tie in your sales efforts with 
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all the national advertising you 
can—magazines, radio, outdoor, 
etc. All these help to make your 
local job easier. 

Notice how the good salesman 
for a manufacturer or distributor 
carries with him samples of all 
the latest sales promotion mate- 
rial, dealer displays, and merchan- 
dising paraphernalia. By the same 
token, an alert retailer uses these 
same items and ties in to them his 
local newspaper ads or hand bills 
or spot announcements. 

Watch all kinds of advertising 
for lines like you are selling. See 
what the other fellow says and 
does—maybe you can learn some- 
thing useful from him. 

New ideas, new leads on mar- 
kets or customers, new tips on 
changing conditions . . . all should 
be watched in your hardware in- 
dustry’s trade papers, your man- 
ufacturer’s house organ, your 
trade association’s publicity and 
conventions. You can draw from 
all these founts of knowledge in 
your daily business. 

If your building or stock of 
merchandise should be destroyed, 





casualty insurance would cover 
the loss and probably pay for the 
replacement. But what of your 
customers, the prime assets of any 
business ? 

Just as you invest in insurance 
to protect your tangible assets, so 
should you insure that most valu- 
able asset of all—your customers. 

If you’d lose your customers 
you'd have to start all over again 
. . . 80 why not insure your- 
self against losing them, either 
through the indifference of people 
in your organization or through 
the constant pull of competition? 

If you or your salesmen are 
careless, the customer then cares 
little about where he buys next. 
Everybody likes to do business 
with people who are friendly and 
appreciative, and show it. To train 
everybody in your establishment 
accordingly is excellent sales in- 
surance. 

Start insuring your customer 
when he makes an inquiry or a 
purchase. Take time to be helpful, 
considerate and courteous. Busi- 
ness goes where it is asked, and 
stays where it is appreciated. 





A Letter to the Editor 


EDITOR'S NOTE: Since publishing, on page 10! of our Feb. 27, 1947, 
issue, a quotation pertaining to anticipated price trends from a convention 
address by Luther R. Stein, vice-president and general sales manager, 
Belknap Hardware & Mfg. Co., Louisville, Ky., Mr. Stein has offered the 
following additional comment on the subject: 


/ ge Associated Press dispatch 
was not completely in error but 
it was not the complete story; there- 
fore, gives an impression different 
from my statements to the New York 
State Retail Hardware Association 
convention at Rochester. What that 
dispatch omitted is the basis on 
which my conclusions were reached. 
“In trying to analyze the market 
and supply situation for those deal- 
ers, I specified that they would be 
obliged to separate their lines into 
two definite and distinct catego- 
ries. 

“Segregate into the first group the 
war models, ersatz goods and so-call- 
ed standard or staple goods made by 
what I called the ‘opportunist manu- 
facturers,’ i.e., those who by conver- 
sion from war production or other- 
wise started making a ‘new line’ for 
them on which they got OPA to ap- 
prove much higher prices than the 
‘frozen prices’ of the old and estab- 
lished manufacturers who had not 
been making those goods because 
their ‘frozen OPA prices’ would not 





let those established manufacturers 
come out even, much less make a 
profit. 

“Then put into the second group 
the standard-staple hardware lines 
made by long established manufac- 
turers of those lines whose prices 
were frozen from March 1942 until 
OPA expired in the fall of 1946. 

“T then stated that I felt they could 
reasonably expect that the prices pre: 
vailing in December 1946 would 
average close to 10 per cent higher 
by July 1, 1947, on that second group 
—the standard-staple goods made by 
established manufacturers. 

“I called their attention to ad- 
vances which had already been made 
(on and after January lst) on such 
lines as nails, fence, roofing, shells 
and ammunition, stove pipe, bolts. 
etc. 

“Because I try to be conservative 
and factual and do not want my 
friends in the industry to give me 4 
reputation for making loose or wild 
statements, I thought I should give 
you the complete story.” 
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Fertilizers and insecticides 
are on this aisle table and 
attract garden enthusiasts. 
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Springtime Their Profit-Time 
For Lawn and Garden Goods 


. eee is the 
time for profits in lawn and gar- 
den goods at the Frank Geele 
Hardware Co., Sheboygan, Wis., 
and the store plays up these lines 
to the limit with both interior and 
window displays. In addition, the 
firm is in a position to render ser- 
vice to the customers who pur- 
chase this type of merchandise. 
Practically all of the salesmen are 
well versed in what it takes to 
make a good lawn, flower garden 
or vegetable garden and they are 
always willing to pass this in- 
formation along to customers. 

Lawn seed is one item that at- 
tracts the attention of every pros- 
pect. It is featured near the wrap- 
ping counter on a rack which was 

(Continued on page 260) 
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Frank Geele Hardware Co. plays up line 
in many sections of store-service aids sales 


= bP, LAWN 





Lawn seed is shown on this store-made rack near the wrapping counter. 
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The Palm Beach 
Biltmore Hotel— 
headquarters of 
the convention. 


Tn joint annual con- 
vention of the Southern Whole- 
sale Hardware Association and 
the American Hardware Manu- 
facturers Association, at the 
Palm Beach Biltmore, Palm 
Beach, Fla., Apr. 14 to 17, in- 
clusive, 1947, was the largest 
joint meeting ever held by those 
two groups. There were about 
1200 registrations of manufac- 
turers, wholesalers, manufac- 
turers’ agents and guests, with 
a total attendance of approxi- 
mately 1500. Tax exemption of 
Consumer Co-operatives, na- 
tional and international affairs, 
labor problems, employee com- 
pensation, packaging problems 
and various types of business 
controls were discussed. At its 
annual business meeting and 
election of officers, Thursday 
morning, the Southern associa- 
tion went on record in favor of 
having the Senate and House of 
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The Story of the 


Representatives take action to 
have Consumer Co-Operatives 
made subject to the same taxes 
to which businesses with which 
they compete are paying. All 
meetings were well attended as 
were all of the various enter- 
tainment features offered to 
hardwaremen and their guests. 
It was the 92nd semi-annual 
meeting of the A.H.M.A. and the 
56th annual convention of the 
S.W.H.A 


Orgill Heads S.W.H.A. 


Edmund Orgill, president, Or- 
gill Bros. & Co., Memphis, Tenn., 
wholesale hardware distributors, 
was re-elected president of the 
Southern association, at the final 
session Thursday morning, to- 
gether with all other officers of 
that organization. Two new 
members of the executive com- 
mittees were elected to succeed 
two members whose terms of 
office had expired. Complete de- 











tails as to the officers and exec- 
utive committee and advisory 
board members will be found 
elsewhere in these pages. Officers 
of the American Hardware Man- 
ufacturers Association, also to 
be found in this issue, are those 
who were elected at that organi- 
zation’s annual meeting, held 
last October in Atlantic City, 
N: J. 

At the opening joint session, 
Monday night, President Orgill 
welcomed the conventioneers to 
which Herbert P. Ladds, presi- 
dent, National Screw & Mfg. Co., 
Cleveland, Ohio, president of the 
Manufacturers Association re- 
sponded. Discussing ‘‘Our 
American Institutions” Hon. J. 
W. Fulbright, United States 
Senator from Arkansas, declared 
that “we cannot wait until a 
country has expanded and taken 
over all the continents of Asia, 
Europe and Africa and then take 
our time.” He urged action to 
prevent further spread of Com- 
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Palm Beach 


Section of the 
public bathing 
beach at Palm 
Beach, Fla. 


Convention 


HE 92nd Semi-Annual Convention of the American Hardware Asso- 

ciation, and the 56th Annual Convention of the Southern Wholesale 
Hardware Association, convening at the Palm Beach Biltmore Hotel, 
Palm Beach, Fla., April 14 to 17 inclusive, established a new attendance 
record of 1,500. Edmund Orgill, president, Orgill Brothers & Co., 
Memphis, Tenn., which firm celebrated its 100th Anniversary with a 
gala party during the meeting, was re-elected president of the Southern 


Wholesale Hardware Association. 


Principal speakers at the meeting 


discussed greatly improved conditions in the South; our Nation's prob- 
lems in Europe, and the restrictions and hardships that are facing 
private enterprise under existent governmental regulations. 


munism, expressed the opinion 
that as a buffer against such 
spread, Germany should be 
brought back about to the point 
at which it was during the Bis- 
marck era. The problem of our 
foreign relations, is the greatest 
challenge to our institutions of 
governfhent, he remarked. 
Frederick C. Crawford, presi- 
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dent, Thompson Products, Inc., 
Cleveland, Ohio, and past presi- 
dent of the National Associa- 
tion of Manufacturers, speaking 
on “The Challenge to American 
Management,” declared _ that 
“This country was made not by 
planners; but by practical, hard 
working fellows who weren’t 
afraid of work. Three hundred 


of our leading universities 
have Communistic Societies.” De- 
ploring “a curious setting aside 
of our Constitution by interpre- 
tation of the law by the Supreme 
Court,” he also said “I don’t 
think you realize that the Su- 
preme Court of the United 
States, through a sort of intel- 
lectually dishonest interpreta- 
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S.W.H.A. PRESIDENT 


EDMUND ORGILL 
Orgill Brothers & Co. 


tion, a changing of the meaning, 
has done more to push this coun- 
try to the left, than the Com- 
munists or Socialists or anybody 
else has done.” 

Further Mr. Crawford urged, 
“. . . Shouldn’t we start to in- 
fluence public opinion in order 
that the people of this country 
may understand the source of its 
wealth; how industry ticks; 
where social and economic secur- 
ity comes from?” 

Following Mr. Crawford’s ad- 
dress the Tuesday morning joint 
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session of the convention re- 
solved itself into a forum ses- 
sion of the Southern association 
at which meeting the following 
subjects were discussed: Em- 
ployee Relations, Salesmen’s 
Compensation, Inventory Con- 
trols and Purchase Order Con- 
trols. 


The South 


Malcolm Bryan, vice-chair- 
man, Trust Co. of Georgia, At- 
lanta, Ga., opened the Wednes- 
day morning joint session with 
an address, “The Economy of 
the South.” Mr. Bryan developed 
the thought that the South came 
out of the Civil War econom- 
ically impoverished. When the 
boll weevil struck the South’s 
primary industry in the 1920’s 
any hope of immediate resur- 
gence was shattered and South- 
ern agriculture could not afford 
to merchandise as other parts 
of the country were doing. 

Something, however, happened 
to the region in the 1930’s and 
suddenly its cities began to 
show dynamic growth, but it was 
World War II which really gave 
the South tremendous impetus, 
he said. He also cited figures to 
show that while income pay- 
ments to individuals throughout 
the nation in the past six years 
went up just slightly over 100 
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A.H.M.A. PRESIDENT 


HERBERT P. LADDS 
National Screw & Mfg. Co. 


per cent, the income payments in 
the South gained more than 140 
per cent. Even. more striking 
figures that Mr. Bryan reviewed 
showed that while deposits in 
American banks as a whole have 
gone up 90 per cent, the banks 
in the Southeast have shown a 
deposit increase of 205 per cent. 

Some practical examples of 
how economies can be effected in 
the packaging of hardware items 
were suggested to manufacturers 
by W. H. Terstegge, Stratton & 
Terstegge, Inc., Louisville, Ky. 
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Officers of the Southern Wholesale Hardware Association, left to right, front row: Walker D. Stuart, Rich- 
mond Hardware Co., executive committee; T. W. McAllister, Southern Hardware, secretary; Edmund Orgill, 


Orgill Bros. & Co., president; Fred C. Barksdale, Brown-Roberts Hardware & Supp 


ly Co., vice-president; 


H. B. Horsey, Sharp-Horsey Hardware Co., treasurer; R. M. Miller, Railey-Milam, Inc., executive committee. 
Rear row: W. W. French, Sr.. Moore-Handley Hardware Co., advisory board; W. A. Parker, Beck & Gregg 
Hardware Co., advisory board; Col. Robert H. Baker, Fones Brothers Hardware Co., advisory board; 
Charles E. Nash, Nash Hardware Co., executive committee; A. J. Rankin, Teague Hardware Co., advisory 
board; R. R. Witt, Builders’ Supply Co., executive committee and advisory board, and H. J. Allison, Alli- 
son-Erwin Co., advisory board. W. H. Terstegge, Stratton & Terstegge Co., vice-president; D. H. Lambert, 
Odell Hardware Co.; E. E. Gibbs, Wimberly & Thomas Hardware Co., of the executive board; Mark Lyons, 
Sr., McGowin-Lyons Hardware & Supply Co., and L. M. Stratton, Stratton-Warren Hardware Co., of 
advisory board, were not present when this picture was taken. 
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Mr. Terstegge vointed out that 
on all-merchandise which has to 
be re-packed into smaller lots by 
the jobber for distribution to his 
retailer customers, he pays the 
cost of packaging three times. 
The first time it is included in the 
cost of the goods when bought 
from the manufacturer. The sec- 
ond time he pays the cost when 
he has to break open the manu- 
facturer’s packing case or carton, 
often at a greater cost than the 
original packing cost. The whole- 
saler pays for it a third time 
when he has to do his own pack- 
aging job when sending the 
goods to the retailer. Speaking 
for the association, he requested 
manufacturers to consider the 
entire channel of distribution— 
from the manufacturer to the 
ultimate consumer, rather than 
the bare cost of producing the 
individual] items manufactured. 


Tax-Free Co-ops 


To suggest the unfairness of 
having tax-free cooperatives 
competing with taxed retailers, 
wholesalers or manufacturers, 
H. F. Seymour, president, Co- 
lumbian Vise & Mfg. Co., Cleve- 
land, Ohio, in a discussion of 
Consumer Cooperatives from the 
viewpoint of the manufacturer, 
suggested to his audience -the 
idea that half of them were ad- 
mitted free to the session while 
the other half had to pay an ad- 
mission charge. That, he said, 
he would certainly call discrimi- 
nation. That, however, he claim- 
ed, is comparable to the situation 
which prevails today when regu- 
lar businesses have to include in 
their costs of doing business the 
taxes from which the coopera- 
tives escape Scot free. Mr. Sey- 
mour also said that a conserva- 
tive estimate of the annual vol- 
ume of the “tax free coopera- 
tives” at all levels is $12,000,000. 
In 1945 their estimated income 
tax would have been $1,000,000,- 
000. In 1946, it would have been 
between $350,000,000 and $400,- 
000,000. 

“What can we do about all 
this?” asked George H. Gates, 
of the Gates Hardware & Sup- 
ply Co., Tulsa, Okla., in conclud- 
ing a recital of inequities of the 
present tax situation, in another 
discussion on the matter of Con- 
sumer Cooperatives, from the 
standpoint of the wholesaler. 
“The answer is as always, in 
such things—take an active in- 
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Miss Marjorie Brady, who sang on Monday and Tuesday evenings for the 
conventioneers, and her father, A. N. Brady, A. N. Brady Wholesale Hard- 
ware, Miami, Fla. 


terest in what our Government 
is doing. We must let our repre- 
sentatives know how we feel. 
“Surely our elected officials and 
the particular legislative com- 
mittees set up to study these 
matters — surely these people 
have an interest in the general 
welfare and it remains for us 
who are providing employment, 
and for our employees as well, 
all of us who are producing this 


oO 


American standard of living, to 
advise and reason with our rep- 
resentatives and insist on know- 
ing their viewpoints. This is 
absolutely necessary now if we 
want our democracy to work and 
maintain our place in the sun,” 
Mr. Gates concluded. 

The addresses and discussions 
of the convention, practically in 
full, appear on the following 
pages of this issue. 


Entertainment Program 


HE social program, which re- 

flected true Southern hospi- 
tality, was like those of pre- 
war conventions, quite elaborate 
and included special trips spon- 
sored by distributors serving 
Palm Beach and the surrounding 
areas. The traditional joint 
Monday evening opening session 
was followed by informal danc- 
ing at the hotel. Tuesday after- 
noon the ladies were guests at 
the Mayflower Hotel pool where 
they enjoyed a water carnival, 
music and refreshments. 


Orgill Party a Feature 


Highlight of the social events, 
was the gala party given by 
Orgill Bros. & Co., Memphis, 
Tenn., wholesale hardware dis- 
tributors, Tuesday evening in 





the Biltmore ballroom and gar- 
dens, in celebration of that con- 
cern’s 100th anniversary. Danc- 
ing in the ballroom, refresh- 
ments, and an elaborate floor 
show in the beautiful outdoor 
gardens was the Orgill com- 
pany’s contribution to the fes- 
tivities. At both of the Monday 
and evening gatherings conven- 
tioneers enjoyed the singing of 
Miss Margaret Brady, daughter 
of A. N. Brady, A. N. Brady 
Wholesale Hardware, Miami, 
Fla. Another musical artist both 
evenings was Henry A. Fortune, 
Bluefield Hardware Co., Blue- 
field, W. Va., wholesalers, who 
also favored the appreciative 
audiences with piano and vocal 
selections. In addition to the 


outstanding musical efforts of 
Miss Brady and Mr. Fortune 
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there was an elaborate floor 


show at the Orgill celebration. 

Also on Tuesday evening, pre- 
ceding the Orgill party, execu- 
tives of the Tennessee Coal, 
Iron & Railroad Co., Birming- 
ham, Ala., were hosts at a buffet 
supper, entertainment and danc- 
ing at the famed Sun and Surf 
Club. 


Wednesday Boat Trip 


Wednesday afternoon the la- 
dies were guests on a boat trip 
to the beautiful Rainbow Gar- 
dens, their voyage being one 
over quiet inland waterways. 
Many of the men of the conven- 
tion enjoyed a golf tournament 
at the Palm Beach Country 
Club, that afternoon. Winners in 
the tournament were in order: 
T. B. Robertson, Columbian 
Rope Co., Auburn, N. Y.; R. R. 
Witt, Builders Supply Co., San 
Antonio, Tex.; J. W. Hall, The 
Lamson & Sessions Co., Cleve- 
land, Ohio; R. J. Donahue, Wa- 
bash Screen Door Co., Chicago, 
Ill. and Charles Sutliffe, Pitts- 
burgh Screw & Bolt Co., Pitts- 


HE Old Guard held its annual 
meeting and election of offi- 
cers Tuesday morning and its 
luncheon Wednesday noon. The 
annual meeting had the biggest 
attendance in the group’s his- 
tory, 69 of its members being 
present. B. E. Strader, Reming- 
ton Arms Co., Bridgeport, Conn., 
was elected president succeeding 
Harry K. Zust, Camillus Cut- 
lery Co., New York. M. G. Lips- 
comb, Cavert & Lipscomb, Dal- 


Strader Heads Old Guard 


Henry A. Fortune of the Bluefield 

Supply Co., Bluefield, W. Va., singing 

during the entertainment on Tues- 
day evening. 


burgh, Pa. The golf tournament 
committee was comprised of: 
A. C. Cade, Allen & Jemison Co., 
Tuscaloosa, Ala.; R. R. Witt, 
Builders Supply Co., San An- 


las, Tex., and C. R. Eaves, Chat- 
tanooga, Tenn., were elected first 
and second vice presidents, re- 
spectively. A. H. Deveney, A. H. 
Deveney & Co., Atlanta, Ga., 
continues as secretary. 

New chairman of the execu- 
tive committee is C. L. Peterson, 
Peterson & Lowe, Baltimore, 
Md., other committee members 
being: A. S. Bailey, Nashville, 
Tenn.; L. S. Pickup, Stanley 
Works, Chicago; G. C. Barton, 




































Officers of the Old Guard, left to right: A. H. Deveney, secretary; M. G. 
Lipscomb, first vice-president; B. E. Strader, president; C. R. Eaves, second 
vice-president, and C. L. Peterson, chairman of the executive committee. 
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tonio, Tex.; Stanley Woodward, 
The Ruberoid Co., Baltimore, 
Md. and M. R. Peck, The McKay 
Co., Pittsburgh, Pa. 


The Committees 


The entertainment committee 
of the Southern Hardware 
Wholesalers Association were: 
R. M. Miller, Railey-Milam, Inc., 
Miami, Fla.; A. N. Brady, A. N. 
Brady Wholesale Hardware, Mi- 
ami, Fla.; J. L. Lawrence, Baird 
Hdwe. Co., Gainesville, Ga.; F. 
M. Cooper, Knight & Wall Co., 
Tampa, Fla.; I. W. Phillips, I. W. 
Phillips Co., Tampa, Fla.; J. B. 
Yerkes, Florida Hdwe. Co.,, 
Jacksonville, Fla.; T. J. Kenny, 
The S. B. Hubbard Co., Jackson- 
ville, Fla., and C. W. Carroll, 
Palm Beach Mercantile Co., W. 
Palm Beach, Fla. 

The ladies reception committee 
included: Mesdames Edmund 
Orgill, H. B. Horsey, T. W. Mc- 
Allister, R. M. Miller, R. R. Witt, 
Frank L. Hereford, H. P. Ladds, 
G. H. Halpin, J. D. Stodder, Mrs. 
F. T. Stone, R. W. Chamberlain, 
D. J. Gemmell. 










H. K. ZUST 


Camillus Cutlery Co., 
retiring president 
of the Old Guard. 


Ames Baldwin Wyoming Co., 
Memphis, Tenn.; R. R. Wendt, 
Phoenix Mfg. Co., Springfield, 
Mo.; and H. A. Taylor, Plymouth 
Cordage Co., Houston, Tex. 
Charles F. Rockwell, secre- 
tary-treasurer, American Hard- 
ware Manufacturers’ Associa- 
tion, New York City, was elected 
an honorary member of the Old 


Guard. 
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The Economy of the South 


A RESURGENCE of the economic health of the 


South, which began in the 1930's and gathered 
great momentum during World War II, is helping the 
region out of the doldrums and heading it towards 
prosperity for the first time since the Civil War, 


according to Atlanta economist. 


By MALCOLM BRYAN 


Vice-President 


Trust Co. of Georgia 
Atlanta, Ga. 


,- South, in its eco- 


nomic history, presents, I be- 
lieve, one of the great object les- 
sons in the economic cost of 
war. It is at least an object les- 
son in the cost of losing a war 
and I want here to refer briefly, 
not to arouse the feelings. of 
any Southerner to the fact that 
the South, once, a couple of gen- 
erations ago, lost a hard-fought 
war. 

When we came out of that 
war, here in the South, a good 
many things had happened to us 
and they were unpleasant things. 
The organization of the econo- 
my upon which the South had 
been built was in chaos when 
that war was ended. It is not 
ordinarily appreciated that a 
major factor in economic pro- 
duction is organization. You can 
have capital; you can have skill; 
you can have men; you can have 
resources; but without organiza- 
tion, without a functioning eco- 
nomic system, there is nothing 
but starvation and ruin. And 
when the war between the states 
was ended, the economic organ- 
ization of the South was also 
ended. 


Now, the working capital of a 
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society is the means by which a 
society arranges the orderly flow 
of manpower and materials in 


the productive process. The 
working capital of the South, 
when that war was ended, was 
utterly gone. Now, I recite 
these things in no effort to wave 
the bloody shirt for southerners. 
They are merely a reminder. For 
northerners, they are things that 
are too often forgotten. 


Taxes Drained Wealth 


I now refer to a couple of 
facts that are not too pleasant, 
but which also affected the South 
for at least two generations. 

I refer to the fact that when 
the South got through with its 
losing war, the operations of the 
federal tax system served to 
drain capital and the accumula- 
tion of wealth away from the 
South. That arose from the cir- 
cumstance that the South had to 
pay taxes for federal support, 
some substantial percentages of 
which went to the payment of 
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At Wednesday 


Wholesalers’ Session 






















MALCOLM BRYAN 





veterans of that war and the 
funds did not flow back to the 
South because the veterans that 
were paid by federal funds 
were not, if I may say so, south- 
ern veterans. The drainage of 
capital from that source was 
substantial. 

Again, I will not argue the 
tariff problem with you. Suffice 
it to say that whether a tariff 
is a wise thing, nationally, or 
an unwise thing, nationally, it 
served to drain capital income 
from the South in the genera- 
tions following the war. 

Indeed, a great British states- 
man, whose name I will not call, 
once spoke ‘of the tariff—and I 
am here not arguing the tariff, 
gentlemen—once spoke of the 
tariff in the United States as 
the “most savage engine of ex- 
ploitation ever applied by a cen- 
tral government to a subordinate 
region under its sovereignty.” 

Now, what was the result of 
all that? I am going to pass over 
two generations of southern eco- 
nomic history in a few brief sen- 
tences. The result of the whole 
kit and kaboodle of factors work- 
ing in the South from the end 
of the losing war until 1930 was 
this: Astounding as it may 
seem, the South, in 1930, in re- 











" ... Our marks of dynamic growth are much greater than a similar 
phenomenon of most of the older industrial sections of the country.” 























































































































































































































































































































































R. R. WITT 
Builders’ Supply 
Co. 


lation to the nation’s wealth, in 
relation to the nation’s indus- 
trial production, stood precisely 
and exactly where it was in 
1860. 

Oh, to be sure, we had made 
some progress, but we had 
gained relatively nothing net. 
It might have been expected, and 
a good many people did expect, 
when the twenties rolled around, 
that the South was going to gain 
on the nation as a whole; but 
fate played against the South in 
the twenties once more. 


Agricultural Disasters 


The South’s agriculture had a 
revolutionary disaster—at least 
a temporary disaster, from the 
boll weevil; and the period of 
the twenties was the period in 
which agriculture began _ its 
greatest mechanization and the 
South did not have the capital 
with which to mechanize its ag- 
riculture, in consequence of 
which in the twenties we again 
did not gain on the nation as a 
whole. 

The net upshot of the whole 
matter was that as the South 
ended the decade of the thirties, 
we were in an extremely serious 
situation. I will not try to give 
you a heavy drizzle of statistics 
on that. Our per capita income 
in the southern states generally 
ranged at a half or less than a 
half of the per capita income of 
the nation as a whole. 

We were having, as the decade 
began, an enormously difficult 
struggle, even in education, on 
which the southern states were 
typically spending much more 
in proportion to their wealth 
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Wimberly & Thomas 
Hardware Co. 


‘and their income than the great 


states of the Union. Even then, 
our wealth and income was so 
low that the result was quite in- 
adequate for the highly competi- 
tive situation in the American 
economic system and I assume, 
of course, when I say it was in- 


adequate, that education, after. 


all, is the greatest economic 
asset. 

Now, to repeat, you would 
have had great difficulty in the 
thirties finding something, as 
that decade began, that would be 
optimistic to say. 

Now, there is a curious thing 
about economic systems. The 
things that happen to them can- 
not always be explained ration- 
ally, and if you ever met an 
economist who is too rational, 
put him down as a failure, be- 
cause many of the things that 
appear so rational aren’t really 
as rational as they appear. 


Begins to Gain 


There are a lot of things that 
happen to an economic system 
that you cannot explain; and 
something happened to _ the 
economy of the South in the 
thirties. I can explain a little of 
it but for me to say that I can 
explain a lot of it, or all of it 
would be to try to impose upon 
your credulity and good will. I 
cannot. And yet upon the basis 
of facts from which little that 
was optimistic could have been 
concluded, the South, in the thir- 
ties, began gaining on the na- 
tion. 

Now, why? I don’t know. But 
things like that happen in the 
economic system sometimes. The 








economic historians have point- 
ed out when the American col- 
onies began occupying this con- 
tinent they went downhill, year 
after year, in their standard of 
living, in their skills, in their 
possessions of capital. Practi- 
cally everything went wrong 
with them from an economic 
standpoint, and year after year 
they were worse off, economical- 
ly, than they were the year be- 
fore; and so, sometime in the 
period from 1700 to 1725, for 
reasons that no economist can 
quite explain, a turning point 
came in the economic history of 
the colonists and from then on, 
year after year, they gained in 
skill. They gained in their 
standard of living. They gained 
in their whole attributes of eco- 
nomic well-being. 

Now, something like that hap- 
pened to the South in the thir- 
ties. 

One of the ways in which you 
measure a dynamic civilization 
is by what is happening to its 
cities; and all of a sudden, in 
the thirties, the cities of most 
parts of the United States began 
to exhibit very definite signs of 
having ceased their growth; of 
having reached a certain stagna- 
tion period. 


Cities Grew Rapidly 


That was not true in the 
South. The southern cities, for 
the most part, showed rapid 
growth. They showed dynamic 
characteristics accompanying 
that growth. 

Apparently some part of the 
turn in economic history of the 
South occurred by virtue of the 
agony through which the rest of 
the nation was going; whereas, 
we had been losing population, 
our able-bodied and our skilled, 
in the thirties, we did not lose 
population. The able-bodied and 
the skilled, by and large, re- 
mained in the South. 

Those were factors in the sit- 
uation. There is another factor 
so subtle that I will state it 
merely as a belief—and if you 
ask me to prove it, let me con- 
fess candidly that I cannot—I 
do not believe that in the thirties 
when we were caught in the de- 
pression the demoralization was 
as great in the South as it was 
in certain other sections of the 
country that were accustomed, if 
I may say so, to a higher stand- 
ard of economic well-being. 
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Some people have said of us 
that here in the South, we were 
always poor, and therefore, when 
the depression came along, we 
didn’t notice any change. Per- 
haps so, but if so, I, for one, am 
convinced that the demoraliza- 
tion produced by the depression 
was not as great in our society 
as it was in some of the more 
heavily industrialized societies 
of the country. 


The Turning Point 


Be all that as it may, the thir- 
ties seemed in some way to rep- 
resent a very genuine and very 
definite turning point in the eco- 
nomic history of the South, part 
of which, as I say, I can explain, 
and a great deal of it I cannot 
explain. 

But if you go back over the 
figures you will find that in the 
thirties, year after year, econom- 
ic statistics in the South have 
been available to indicate that 
we began to show we were gain- 
ing a little. We were gaining 
each year a little more of the 
industrial production of the 
country. Our income, in relation 
to the rest of the country, was 
each year undergoing a slightly 
favorable evolution. The depos- 
its in our banks, year after year, 
were a slightly greater fraction 
of the total than they had béen 
the year before. It was appar- 
ently a turning point, slow but 
real and definite. 

And now you come to the pe- 
riod of defense and war. Some 
of you, I think, were a little 
bored by my reference to the 
losses of the South in war. I 
should not blame you if you 
were. But war plays such a large 
part in the history of the South 
that you can’t really speak of its 
economics without reference to 
war and it is all the more im- 
portant to remember, when you 
reflect what has happened to us 
in the last six years—the years 
of defense and of war, and of 
post-war reconstruction. 

Here I will quote simply a 
couple of figures. They will be 
over-all figures; but better than 
anything else, they will tell us 
what has happened. In the in- 
come payments to individuals, 
the nation in the last six years 
has gained just slightly over 100 
per cent. The South has gained 
more than 140 per cent. Now, 
that is a dramatic figure. That 
is an extremely dramatic figure, 
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when you remember the short in- 
terval of time. 

Another perfectly swell meas- 
ure of what is happening to a 
section in relation to other sec- 
tions is the figure of bank de- 
posits. During the years of de- 
fense and of war and post-war 
reconstruction, the deposits of 
American banks as a whole have 
gone up 90 per cent. The depos- 
its of the southern banks, and I 
refer here to the Sixth Federal 
District, roughly, the southeast 
—the deposits of those banks 
have gone up 205 per cent, and 
those deposits, gentlemen, are 
not all on this coast, either. 

In brief, war, which took so 
much away from the South, has 
at long last operated to give 
something back to the South. 
Now, we have got a lot more 
out of this thing than a mere 
increase of income or a mere in- 
crease of bank deposits. Oh, 
to be sure, whereas we entered 
the war with a per capita income 
roughly half of the national 
average, we came out of the war 
with a per capita income better 
than three quarters of the na- 
tional average. 


Increased Skills 


And you can cite those things 
in almost any statistical cate- 
gory you want, but the main 
thing is that we have come out 
of the war with a relatively 
much greater increase in the 
skills of our population than has 
been true of the nation as a 
whole. 

Now, if you ask me to prove 
that, I cannot do it with statis- 
tics; yet, it is obviously true to 
anyone knowing the situation in 
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erner engaged 


the South. The skills of a south- 
in the use of 
simple agricultural implements, 
who, by the processes of war, 
became a tank mechanic or an 
air maintenance mechanic, have 
been improved in much greater 
degree than is true typically of 
the same person in the other 


sections of the country. 


Management Improved 


A good deal of our population 
has become habituated to the in- 
dustrial disciplines. A good deal 
of our management has become 


more skilled during the war. 


per capita 


Now, mark what I am saying. 
I have not tried to tell you that 
the reservoir of skills in the 
South is today as great as it is 
or that the skills themselves are 
as great as they are in many of 
the oider industrialized sections 
of the country. If I tried to tell 
you that, you would know that 
I was speaking an untruth. Nor 
am I trying to tell you that our 
income and other 
things are equal to the other sec- 
tions of the country; but what I 
am telling you is that our rela- 
tive gain has been much greater 
in the arts of economic well- 
being, in the industrial arts and 
sciences, in‘the managerial and 
technical skills of modern indus- 
try, and of a modern economic 
system. And we have got down 
here a tremendous gain in in- 


dustrial morale. 
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So what I am trying to say 
to you really is something like 
That I think that the 
South, to put the matter con- 
servatively, has at long last 
reached a turning point in its 

(Continued on page 244) 
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HON. J. W. FULBRIGHT 


W, can’t take our 


time in dealing with a country, 
for instance, Russia or any pro- 
talitarian country. In our rela- 
tions with Germany before this 
last war, we were too slow. We 
waited too long. Of course hind- 
sight is better than foresight. 
We all know that. In 1936, at the 
time of the incident of the Rhine- 
land, if someone had moved at 
that time, if someone had told 
Germany that we would do as 
we did; that we would not stand 
for her spreading out and be- 
coming so powerful that she 
could upset the balance of power 
among the nations—if we had 
told her with conviction we 
would come into the war, and if 
England had done the same early 
in the course of events; in other 
words, if the people who did fin- 
ally do as they did had told her 
their intentions with conviction, 
I don’t think there would have 
been a War. 

We cannot wait until a coun- 
try has expanded and taken over 
_all the continents of Asia and 

Europe and Africa and then 
take our time. It would be too 
late and it is in that background 
of the dispersion of power that 
we have got to find a way with- 
in our Constitution to develop 
positive action. 

I think that from the begin- 
ning of this non-partisan and 


Our Post-War 
European Problems 


HE reason, says Senator Fulbright, that we have 

taken the aggressive stand on Greece and Turkey 
is quite plain if you will examine the map and look at 
the waterways and distribution of population and the 
distribution of natural resources. When you think of if, 
those two countries are the key countries to the spread 

of Communism to southern Asia and into Africa. 


By HON. J. W. FULBRIGHT 


United States Senator 
From Arkansas 


bi-partisan policy up to this 
time, it is based upon purely 
voluntary agreement and upon 
the disposition and attitude of 
Senator Vandenburg, who is the 
chairman of the Foreign Rela- 
tions Committee in the Senate. 
It has not been institutionalized 
and acted upon by a regplar 
committee or counsel through 
which we can bring the legisla- 
tive and executive action into 
the field. That is the type of 
thing we should come to, and 
toward whieh we are working. 
It has unfortunately been taken 
out of that field and I think 
many people are still considering 
it seriously and I think it should 
be brought back into the field. 


Oo Oo 
"| think the only solution, as 
I see it, and | am not alone in 
that, is to bring Germany 
back to about the same place 
as it was in Bismark's time." 
—Hon. J. W. Fulbright 


Oo Oo 


But in the meantime, it is 
extremely important that you 


people who vote for your various 
representatives pay particular 
attention to these problems and 
as for your representatives, give 
them the encouragement that 
you can and help in the creation 
of some unified program on the 
part of this country. It is that 
element of need for presenting 
to Russia the picture that this 
country is behind the policy of 
the government, the administra- 
tion; that it is all important 
and it is that element which 
causes the resentment, certainly, 
in my mind and certainly in 
Congress, of the type of action 
in which Mr. Wallace is now 
engaging. You are all familiar 
with what he is doing; but the 
effect of that will be to leave 
the opinion in Russia, a doubt 
as to what our intentions are. 
That is the situation which 
causes such a country as Russia 
to go too far. 

That is exactly what happened 
with Hitler. Hitler would never 
believe this country would actu- 
ally take up arms in defense of 
what we think of as western 


“No one who knows anything about it can believe that the United Nations 
is now prepared to settle such practices as have occurred in Greece and 


in Turkey.” 


~~ 


HARDWARE AGE 








we have 
nd Turkey 
id look at 
n and the 
hink of it, 
he spread 
Africa. 


your various 
y particular 
yroblems and 
itatives, give 
yement that 
the creation 
gram on the 

It is that 
r presenting 
re that this 
he policy of 
administra- 
| important 
nent which 
it, certainly, 
ertainly in 
e of action 
ace is now 
all familiar 
ig; but the 
9c to leave 
a, a doubt 
ntions are. 
ion which 
ras Russia 


t happened 
‘ould never 
vould actu- 
defense of 
Ss western 


Fions 
and 


At the Monday 
Joint Session 
o 


Go G 





civilization or democratic civil- 
ization. He was in doubt—in 
other words that there was a 
chance that we wouldn’t because 
there was great division in this 
country of thought as to whether 
we should or not. That is the 
evil of what Wallace is doing 
when he goes abroad and says 
the things he does. If he said 
that in the Senate, it would be 
different. When we are asked 
to do something in the Senate, 
there usually is positive action 
because we have to make a de- 
cision in the course of putting 
legislation through; but this is 
the sort of thing that really irri- 
tates us, and, I think, causes a 
dangerous situation. 


A Current Problem 


I want to pass on to you just 
as an illustration, a problem and 
try to give you in a few words 
an illustration of a problem cur- 
rently before us and which we 
are expected to vote on this 
week, which has already been 
debated for some time and try 
to give you an idea as to the 
complexity of a relatively minor 
incident itself in regard to the 
relative amount of money ap- 
propriated for it. It is a problem 
that is facing us and is going 
to face us quite often and that 
is the question of the proposi- 
tion made to Greece and Turkey. 
You have seen much debate 
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about it. It is important be- 
cause of the statement of the 
President on the March 12th. 

It set what I would call a new 
policy, a new plan. Senator 
Vandenburg said it was errone- 
ous to call it a new policy—it 
is simply a plan. But that is a 
“play” on a word. The Senate, 
I think, will confirm it by a very 
large majority, but involved in 
that is much more than a 
loan. It is not really a loan. 
It is certainly a grant. A small 
part of it, which goes to the 
reconstruction of permanent 
things, such as railroads, might 
be considered a loan, but most 
of it is to go to the military 
forces of the country, where in- 
volved in that, is an undertaking 
in that country of a program 
pertaining to other things than 
relief in peace time. 
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In the President’s statement, 
he was quite positive in regards 
to such a policy; that is, we have 
undertaken to pursue a positive 
program in defense of a free 
people and in the prevention of 
the imposition by alien forces— 
in this instance, Communism— 
of a system of government upon 
an independent country. 


Communist Infiltration 


You are all familiar with how 
the Communists have infiltrated 
through eastern Europe. They 
have used a combination of the 
Red Army and their N.K.V.D. 
to establish a government which 
I believe—and reliable sources 
will substantiate the report, that 
very few or a minority of the 
people support. It is based on 
force and the police-power. 

The reason we have taken the 
aggressive stand on Greece and 
Turkey is quite plain if you will 
examine the map and look at the 
waterways and distribution of 
population and distribution of 
natural resources. When you 
think of it, those two countries 
are the key countries to the 
spread of Communism to south- 
ern Asia and into Africa. If 
they are permitted to be domi- 
nated by the Communists, there 
is nothing I can see to prevent 
the spread of Communism to 
those areas. In those three con- 
tinents there are 82 per cent of 
the population of all the inhabi- 
tants of the world—some billion 
—ten hundred seventy-five mil- 
lion. 

In all the rest of the world in 
this hemisphere, the British Isles 
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and the islands of the Pacific, 
there are only three hundred 
seventy-five million people, only 
18 per cent, and the natural re- 
sources are divided in the same 
proportion. As you know, the 
greatest source of oil is in the 
middle east; as is the source of 
rubber and tin, chrome, tungsten 
and mica, etc.; and an endless 
number of resources in the stra- 
tegic and rare minerals which 
are necessary, not only for the 
making of war, but necessary 
for carrying on of our industrial 
civilization. 

Now, if we permit one coun- 
try, and not one country, but one 
bureau—the bureau the Kremlin 
controls in the Communist Party 
through their agents, and I 
think it has been ferreted out 
that the Communist Party, 
whether it is controlled by the 


Bureau or not if it does not 
represent Russia, it is the ex- 
pansion of that police tower; it 
is the control by the police and 
this police discipline, the unques- 
tioned discipline of the agents 
of the people — if you permit 
it to control that enormous area 
of Europe, Asia and Africa, you 
will have the upset of the bal- 
ance of power between the great 
nations. 


Not a Solution 


I think there would be no 
doubt but that it would end in 
war. Opposed to that is the 
policy which the President is 
seeking to follow, that is, to 
constrain Russia, not to attack 
Russia. There is a school of 
thought that believes that the 
only course is to attack Russia. 





I don’t subscribe to that because 
I don’t think you solve anything 
by that. 

You still would have the prob- 
lem of what to do with this great 
country of Russia. So I think 
the right approach is that sug- 
gested by the President and to 
be passed upon by the Senate, to 
constrain Russia, to turn her in- 
terests and efforts to develop 
Russia internally rather than ex- 
pand all over the world. I think 
there is hope in that policy. I 
know there is if we are able to 
implement the policy by intelli- 
gent people. That’s their weak- 
ness because it is in a new field. 

It is a weakness because for 
162 years we scarcely paid any 
attention to the State Depart- 
ment. We scarcely paid any at- 
tention to the building of an 


(Continued on page 244) 


The Central States Dinner Dance 


WALTER M. FLOTO 


N Sunday evening, a day 

prior to the opening of the 
convention, The Central States 
Hardware Club, held a dinner 
dance at the headquarters hotel, 
the first convention gathering of 
that organization to include wo- 
men guests. About 300 members 
and guests attended. In addition 
to the professional bill of enter- 
tainment, a mixed Hardware 
“Barber Shop Quartette” of 
three well known hardwaremen 
and the wife of one of them, pro- 
vided some pleasant harmony. 
The lady of the quartette was 
Mrs. Macklin, the gentlemen 
being: George Macklin, Sager 
Lock Works, N. Chicago, IIl.; 
H. Lee Murphy and Rollin B. 
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‘ ROLLIN B. PLUMB 


Plumb, both of Eagle Lock Co., 
Chicago, IIl. 


F 


The party proved to be very 
popular with the convention dele- 
gates and their ladies. 

The special committee on ar- 
rangements for the occasion was 
headed by Walter M. Floto, 
American Steel & Wire Co., club 


president and included Andrew 


R. Meyers, General Hardware 
Co., club vice-president; William 
Hall, The Paine Co., club direc- 
tor; Henry Heine, Quaker Rub- 
ber Co., and the Central States 
Club’s permanent entertainment 
committee comprised of Otto 
Huebner, E. C. Atkins & Co, 
chairman; Rollin B. Plumb, 
Eagle Lock Co.; William M. Ol- 
sen, The Lamson & Sessions Co., 
and Ben Leve, The Carborundum 
Co., secretary of the Central 
States Hardware Club. 
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Packaging to Reduce Costs 


From the Wholesaler's Standpoint 








HEN the wholesaler repackages merchandise, he 

must do in reverse exactly what the manufacturer 
has done in packaging. By the time the wholesaler has 
merchandise on shelves ready to work orders he has 
paid for two packagings and has unpacked items in 
stock that cannot be shipped without additional ex- 
pense, Mr. Terstegge points out. He suggests manufac- 
turers consider the entire channel of distribution rather 


than the bare cost of producing the individual items. 


By W. H. TERSTEGGE 


Stratton & Terstegge Co., /Inc., 
Louisville, Ky. 


Tex Southern Whole- 
sale Hardware Association has 
always been interested in helping 
its members to operate efficiently 
and at the least possible cost con- 
sistent with good service. There 
are a number of items which are 
continually discussed among 
members in an effort to reduce 
expenses; and in these numerous 
discussions, the question of the 
cost of packaging, always comes 
up. About a year ago, our as- 
sociation appointed a committee 
of three members to study this 
problem. As chairman of that 
committee, I have had cor- 
respondence with quite a few 
members of the American Hard- 
ware Manufacturers Association 
who are present at this conven- 
tion. 

Our committee recognizes, and 
I know our members appreciate, 
that a great many hardware 
manufacturers have given a lot 
of thought and study to the 
proper packaging of their mer- 
chandise. Some of you have 
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automatic packaging machinery, 
and many of you have employed 
specialists to design and plan 
your packages. I assure you this 
committee does not consider it- 
self to have the technical knowl- 
edge and information, nor to 
know anything about the ef- 
ficiency or the cost of your pres- 
ent method of packaging, and we 
approach the subject from a dif- 
ferent viewpoint. 


“This cost of undoing what 
the manufacturer has paid 
good money for, in order to 
package his merchandise, 
plus the cost of assorting the 
merchandise carefully and 
putting it on the shelf, in most 
cases equals or exceeds the 
manufacturer's cost of doing 
packaging.” 
—W. H. Terstegge 


It is more our desire to inform 
you of some of the problems con- 
fronting your distributors, who 
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"The smaller the shipping container, the more economical will be 
the combined handling cost of manufacturer and distributor." 






















W. H. TERSTEGGE 


of course are your customers, and 
with their experience in handling 
merchandise that has to be re- 
packed. 

First of all, I want to acquaint 
you with the fact that on all 
repackaged merchandise, we pay 
approximately the cost of three 
packagings. The first packag- 
ing cost is, naturally, included 
in your manufacturing cost, 
which all distributors must pay 
when they purchase your goods. 
When your merchandise arrives 
in a wooden box, crate, or ship- 
ping carton and contains more 
merchandise than the average 
dealer will purchase at one time, 
that package must be broken. 
We must now do in reverse ex- 
actly what the manufacturer has 
done in packaging his merchan- 
dise. If a carton, it must be cut 
open and the carton ruined or 
badly damaged. If a wooden box, 
we must pull out the nails one by 
one, which is a slower and more 
tedious job than it was to drive 
them in. If a crate, it must be 
knocked apart and ends up mak- 
ing fine kindling wood. This cost 
of undoing what the manufac- 
turer has paid good money for, 
in order to package his mer- 






































































































































































































































































































































































chandise, plus our cost of as- 
sorting the merchandise care- 
fully and putting it on the shelf, 
in most cases equals or exceeds 
the manufacturer’s cost of 
packaging. So, by the time this 
merchandise is on the whole- 
saler’s shelf ready to work 
orders, we have paid for two 
packagings, but we have an un- 
packed item in stock that can- 
not be shipped without our en- 
tailing the expense of furnish- 
ing another box, crate or ship- 
ping carton. In either case, a new 
package, or the cost of repair- 
ing an old container, plus the 
labor of packing, amounts to the 
manufacturer’s original cost of 
packing. Thus the expense of 
three packaging charges are paid 
when merchandise leaves our 
warehouse destined to our dealer. 


Over-all Viewpoint 


In mentioning certain hard- 
ware items, I want it plainly 
understood that I do so only 
to illustrate the problem and 
to show what can be accomplshed 
by a spirit of co-operation. The 
fact that the manufacturer rep- 
resented here sell to the whole- 
salers who are here, makes it 
unnecessary for me to use any 
sales argument as to the value 
of the manufacturer-wholesaler- 
retailer channels of distribution. 
This discussion will be success- 
ful only if we can impress you 
manufacturers and get you to 
consider the entire channel of 
distribution — from manufac- 
turer to ultimate consumer, 
rather than the bare cost of pro- 
ducing the individual items that 
you manufacture. 

One of the first investigations 
this committee made was that 
of packaging all nail hammers. 
Nail hammers are a very im- 
portant hardware item, and we 
have received very fine co-opera- 
tion and consideration in dis- 
cussing this subject with several 
of packaging nail hammers. 
To those of you making other 
items, let me explain that nail 
hammers have generally been 
packed one-half dozen or one- 
third dozen in a_ telescoping 
pasteboard box, with a nice, at- 
tractive label on it, then six or 
eight of these boxes have been 
packed in a shipping container, 
either a carton or wooden box. 

I had a tabulation made in our 
house covering a period of sev- 
eral weeks, and discovered that 
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“Our committee recognizes, 
and | know our members ap- 
preciate, that a great many 
hardware manufacturers have 
given a lot of thought to the 
proper packaging of their 
merchandise." 
—W. H. Terstegge 
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over 91 per cent of the orders 
filled in our house called for one- 
half dozen hammers. And, in- 
cidentally, 3 per cent of our 
orders called for a smaller quant- 
ity. One manufacturer of ham- 
mers has advised me that he can 
make this telescoping cardboard 
package into a shipping con- 
tainer at no additional overall 
cost, because now, in addition to 
the cardboard box, he also 
furnishes a shipping carton that 
will hold three dozen hammers. 
By dispensing with the larger 
carton, and putting the saving 
into the cost of converting the 


smaller cartons into shipping 
containers, he does not raise his 
cost at all. And he expects, as 
soon as cartons are available, to 
pack his hammers in shipping 
containers of one half dozen. 
This will mean that all his dis- 
tributors throughout the United 
States will save what amounts to 
two costs of packaging hammers. 
The distributor will save the 
cost of unpackaging, with its 
accompanying high labor costs, 
and the cost of repackaging when 
making shipment to the hard- 
ware retailer. This is certainly 
very worthwhile and is a step 
that should be taken by all manu- 
facturers, when possible. It is an 
effort to make the manufacturer- 
wholesaler-retailer channels of 
distribution competitive with 
other forms of distribution that 
buy merchandise in large quanti- 
ties and have it packaged accord- 
ing to their own specifications. 


(Continued on page 298) 





Woodward Is New Chief X 


HE X Club—comprised of 

past presidents of the Ameri- 
can Hardware Manufacturers 
Association, National Wholesale 
Hardware Association, Southern 
Wholesale Hardware Associa- 
tion, The Old Guard and the 
Texas Hardware Jobbers Asso- 
ciation—held its 20th meeting 
Tuesday at a luncheon session, 
which was the largest gathering 
in its history. Stanley Wood- 
ward, The Ruberoid Co., Balti- 
more, Md., was elected Chief X, 
succeeding H. B. Wilson, Ma- 
thias Klein & Sons, Chicago, 


Ill., who is now “X Chief X.” 
George H. Harper, Baltimore, 
Md., National Enameling & 
Stamping Co., continues as sec- 
retary-treasurer and historian. 

Hon. J. W. Fulbright, United 
States Senator from Arkansas, 
and guest speaker at the opening 
session the night before made an 
informal address before the X 
Club and was elected an honor- 
ary member. In recognition of 
his long service to the X Club, 
Mr. Harper was presented with 
an illuminated scroll, which was 
signed by all present. 





Left to right: H. B. Wilson, “X. Chief X;" George H. Harper, secretary-treas- 
urer and historian, with a scroll presented to him in appreciation of his 
services, and Stanley Woodward, the new Chief X. 
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Packaging to Reduce Costs 




















B. S. PIERSON 


F cr I want to say 
that I am not at all sure that 
your association has picked the 
right man for this part of the 
program, for I must start off 
with a frank admission. The 
packaging of “Pyrex Ware” has, 
for some years now, been far 
from ideal. All through the war, 
we had the utmost difficulty in 
obtaining sufficient packing ma- 
terial to keep up with our pro- 
duction of consumer goods. As 
well as buying back our own car- 
tons from our distributors and 
our dealers, we purchased sec- 
ond-hand cartons wherever we 
could get them. At one point, 
our warehouse and_ shipping 
room looked more like that of a 
grocery jobber than a glass 
manufacturer. I remember see- 
ing custard cups being packed in 
cartons marked “Maxwell House 
Coffee,” “Drene Shampoo,” and 
“Rainier Beer.” Today, with our 
production many times greater 
than the pre-war level, we are 
still unable to obtain the quality 
of packing material we would 
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From the Manufacturer's Standpoint 


44'THE packaging problem will not be solved by dis- 


tributors trying to persuade the manufacturer to 
put fewer pieces in a carton. This might well tend to 
increase the cost of distribution,’ says Mr. Pierson. 
"This problem must be solved by all of us, distributors, 
retailers and manufacturers, working together to figure 
out the right package to bring each item to the ultimate 


consumer on the most economical basis.” 








By B. S. PIERSON 


General Manager, 
Consumer Products Division, 
Corning Glass Works, 


like. We are well aware that 
our present packaging is not en- 
tirely satisfactory, but you can 
be sure that everything possible 
is being done to improve it. 


O o Oo 


At the Wednesday 
Joint Session 


o so oo 


I was very interested to learn 
that the Southern Wholesale 
Hardware Association had ap- 
pointed a committee to study 
packaging of hardware items, as 
I believe that in packaging lies 
one way to help reduce the cost 
of distribution. It is very defi- 
nitely a function of the associa- 
tion to help manufacturers solve 
their packaging problems, since 
the solution must be one which 
will suit all types of trade and 
all sections of the country. More- 
over, the distributor’s help is es- 
sential for how else can manu- 
facturers, selling solely through 
distributors, find out what is 


"Packaging cannot be considered from the manufacturer's angle, or for 
that matter, from the distributor's angle, or from the retailer's angle—it 


must be considered from the standpoint of what is best for all three 


Corning, N. Y. 





wanted by the trade, if the dis- 
tributors do not help to guide 
them? 

Part of the problem of obtain- 
ing suitable packaging is already 
in the distributor’s hands. To il- 
lustrate this point, let me cite 
one example. An executive of one 
of our distributor’s told me that 
he learned more about packaging 
from a short strike in his ware- 
house than he had in most of the 
previous years he had been in 
business. During the strike, he 
and his executives worked out in 
the warehouse to carry on the 
business as best they conld. What 
he learned in the warehouse and 
shipping department brought 
about a complete study of his 
buying policy and a reversal of 
many previous practices. 

He said that, in one instance, 
he found that his firm was buy- 
ing an item bulk-packed because 
it was 50 cents cheaper than an 
identical product from another 
manufacturer that was unit- 
packed ready for re-shipment to 
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the retailer. From his experience 
in the warehouse, he learned that 
retailers generally bought this 
item only one or two at a time 
and that his firm had to repack 
each item before shipment. He 
found that the cost of this re- 
packaging was over $1 per unit 
so, instead of saving 50 cents, 
they were actually losing 50 
cents a unit by buying the cheap- 
er article. The new policy of 
buying instituted after this 
study, which took packaging into 
account, was so far-reaching that 
when the strike was over it was 
found that warehouse and ship- 
ping labor could be cut in half. 
This makes it clear that the most 
economical package, from the 
manufacturer’s point of view, 
may not necessarily be the most 
profitable either for him or his 
distributors. 


The Matter of Cost 


Too often, the cost of the 
packing material in relation to 
the sales price of the contents is 
the sole guide in the final selec- 
tion of the package. Sometimes, 
a more expensive package will 
pay for itself many times over in 
reducing handling charges both 
for the manufacturer and the 
distributor. In addition, it may 
be profitable to spend far more 
than the cheapest possible pack- 
ing, in order to gain display 
value at the point of sale. From 
our own experience, sets of 
“Pyrex Ware,” packaged in col- 
ored lithographed cartons, have 
moved ware in volume off retail 


shelves that would never have 
been possible if each piece had 
to be sold as a separate transac- 
tion. Packaging cannot, there- 
fore, be considered from the 
manufacturer’s angle, or, for 
that matter, from the distribu- 
tor’s angle, or from the retailer’s 
angle — it must be considered 
from the standpoint of what is 
best for all three. 

Here, then, are a few things 
that must be taken into consid- 
eration in the packaging of any 
product for resale. 

The first consideration is, of 
course, adequate packing for 
safe transit through the various 
channels. 

Second, the package must be 
plainly and clearly marked, so 
that warehouse, shipping, and 
receiving clerks can quickly iden- 
tify the product, the size, and 
the style. 

Third, size and weight of the 
carton must be suitable for con- 
venient handling and stacking in 
warehouses. When stock men 
and sales clerks like to handle a 
product, because it has been 
made easier for them by good 
packaging, a major resistance to 
sales has been removed. 

Fourth, the quantity packed in 
the shipping case must be the 
amount which will give the wid- 
est possible distribution at the 
most economical cost. While the 
element of repacking is an im- 
portant factor in this cost, the 
necessity for servicing the 
greatest number of dealers, at a 
satisfactory turnover, must not 
be neglected. Therefore, the de- 
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Cloth Co. 


H. B. MEGRAN 
Starline, Inc. 


B. E, STRADER 


Remington Arms Co., 
Inc. 


CHARLES F. ROCKWELL 
Secretary-Treasurer A.H.M.A. 


cision as to the exact number of 
pieces which should be packed in 
a shipping case, even for any one 
specific item, requires a very 
neat balance. Too few pieces per 
shipping case can be just as cost- 
ly as too many. For instance, to 
carry this to an _ absurdity, 
neither distributors nor retailers 
could afford to handle our 5-cent 
custard cup if we packaged them 
one piece per shipper. During 
the war, we packed 144 custard 
cups per shipping carton, which 
was undoubtedly too many. To- 
day, our standard is 72 pieces 
per case. Whether this quantity 
should be reduced further to, 
say, 48 pieces is open to ques- 
tion. Fewer pieces might un- 
necessarily reduce the distribu- 
tor’s unit of sale and thereby 
add to his selling, shipping, and 
billing costs. On the other hand, 
a package of this size might get 
wider distribution of the prod- 
uct in the smaller stores, with- 
out the necessity of any re- 
packaging in the distributor’s 
warehouse. 


For Easy Handling 


Fifth, the internal packing 
must be such that the inner car- 
tons can be easily handled, read- 
ily identified, and easily packed 
for shipment by the retailer to 
the ultimate consumer. In a talk 
on packaging at The Industrial 
Packaging Conference held in 
Chicago a year ago, the impor- 
tance of considering the ulti- 
mate unit of sale was pointed 
out. As an example of waste in 
packing, resulting from not con- 
sidering this factor. a manufac- 

(Continued on page 300) 
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The Challenge 


To American 


Management 





C. CRAWFORD hits out against bureaucratic 
government that throttles the right of men to be 


free and suggests management can best overcome the 
far-fetched philosophies by influencing public opinion 
through its stockholders and workers. 


By FREDERICK C. CRAWFORD 
President, 


Thompson Products, Inc., 
Cleveland, Ohio 


i WONDER if I might 
speak on a_ subject that might 
suggest actual and practical 
things that we, as American 
business men should be doing 
and get at right away. We are 
all in the same boat; we are the 
managers of American industry. 
American industry is the most 
extraordinary industry in the 
history of the world. We are 
not at all satisfied with the 
trend of the times, but what are 
we doing about it? I love my 
country. I love American indus- 
try. I love to see its growth and 
expansion and the _ resulting 
high standard of living. 

I opened up a volume, which is 
a record of town proceedings of 
Watertown, Mass., in its first 
year, and on the very first page, 
almost all the problems were en- 
tered in the records of the town 
meeting. 
It is significant that every 


single paragraph in the 30 pages 
began this way: “Agreed by con- 
sent of free men.” Why did they 
repeat that in every paragraph? 
Why didn’t they say it once, 
“Agreed by consent of free 
men?” 


We are all in the same boat; 
we are the managers of Amer- 
ican industry. American indus- 
try is the most extraordinary 
in the history of the world. 
We are not at all satisfied 
with the trend of the times, 
but what are we doing about 
it?—F. C. Crawford 


And every paragraph began 
with: “By the consent of free 
men.” These fellows had left 
England in 1633. Yes, the re- 
ligion was secondary; free 


Oo Oo n 


At the Tuesday 
Joint Session 







F. C. CRAWFORD 


speech was secondary; but pri- 
marily to come to a place where 
they could find opportunity to 
work as hard as they want and 
get as rich as they want and 
possess the fruit of their labor 
—that was the purpose of the 
whole trip. 

They had lived under a gov- 
ernment that controlled every 
phase of economic life. They 
had lived under constant tax- 
ation. They lived under an ad- 
ministration of bureaucrats. 
They didn’t come over here to 
get a high living or a living 
with gadgets. They didn’t talk 
about social justice, time and a 
half, a shortened week-end and 
all that. They wanted the right 
to work and produce. They had 
their very fill of regulated econ- 
omy and they did it them- 
selves. There was nobody to fall 
back on; nobody to ask for help. 

Let us imagine that they had 
arrived here and joined us and 
talked about our economics of 
today. They would be amazed at 
the gadget life we live; at the 
geometric progression into which 
power came into use; and power 
developed all the gadgets we 
have. But I can hear them say, 
“What about the fundamentals 
we came here to establish? How 
about the basic freedoms? The 
right of opportunities to go out 
to work and get rich? 

They would be pretty shocked, 
as we should be, at the double 
taxation that is confiscatory 
and heavier than any people 






" ... influence public opinion in order that the people of this country may 
understand the source of its wealth; how industry ticks; where social and 
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ever bore. Today, taxation 
can take over 94 per cent 
of your corporate effort. If you 
trace down the double taxation 
in the higher brackets, you 
would find today, greater mo- 
nopolies created and supported 
by government; monopolies in 
labor organizations with huge 
tax-free funds that are riding 
this country ragged. And they 
are capitalized in the hands of 
people preaching economic mis- 
information and hate and dis- 
trust in this country. That 
would be unbelievable, accord- 
ing to Sir Richard. 

They would find a host of bu- 
reaucrats running your life and 
mine that would put their bu- 
reaucrats to shame. They would 
find we have followed for over 
15 years an incompetency in 
which anybody that showed the 
ability to do anything is pun- 
ished and loafers are rewarded. 
They would find an astounding 
lot of communistic, socialistic 
ideas that lead right back to the 
type they left in 1633. 

When I got through school, I 
thought all these things we are 
talking about were settled. I 
thought we had a Constitution 
that protected us. I thought, in 
1917, we fought a war for all time 
freedom in our economic life. 

We still have a Constitution. 
We set up a Supreme Court. But 
what has happened in the last 
fourteen or fifteen years? There 
has been a curious setting aside 
of our Constitution by interpre- 
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A. C. RANKIN 
Teague Hardware Co. 


L. M. STRATTON 
Stratton-Warren 
Hardware Co. 


tation of the law by Supreme 
Court. I don’t think you realize 
that the Supreme Court of the 
United States through a chang- 
ing of the meaning, has done 
more to push this country to the 
left, than the communists or so- 
cialists or anybody else has 
done. 


The Wagner Act denies the 
American citizen the right to 
his day in court. | thought 
that every man, under English 
tradition, had a right to his 
day in court.—F. C. Crawford 


A great student of Constitu- 
tional Government, who knows 
every Supreme Court Judge, per- 


sonally, told me there were four 
men on that Court who will 
never be sobered by the respon- 
sibility they carry. They hon- 
estly believe it is their duty not 
to interpret the law according to 
the grammar or wording or 
wording or punctuation, but the 
interpret it as to what they 
think is good for the American 
people. 

Written into the Constitution 
is an absolutely definite prohi- 
bition that the Federal Govern- 
ment does not regulate your eco- 
nomic life and my economic life; 
and our forefathers came over 
here to get a government where 
that couldn’t be done, but there 
was something they put in it— 
the Interstate Commerce clause. 
It is most necessary that there 
be provision in the United States 
Government to regulate com- 
merce and you know what that 
clause is and you know and I 
know and any school child knows 
what the Supreme Court has 
done. It has twisted the mean- 
ing in a strange manner—a 
manner to simply include every- 
body under Interstate Com- 
merce. I will give you a few 
examples. 

Today the administrative sys- 
tems set up by Congress, though 
all are unconstitutional, but 
have been declared 
tutional by the Supreme Court 
under the Interstate Commerce 
clause. So back up the Wage 
and Hour Law and the Wagner 
Bill, and we live under it. 

Let us take up one of the 
most typical administrative bod- 
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it's your customers who have created 
the Du Pont Sponge “‘shortage.”’ We’re 
producing more than ever before . 
but it seems that everybody wants to 
buy a Du Pont Sponge. 

Keep asking for the Du Pont Sponge. 
We’re doing our best to take care of 
your needs. 
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ies that harassed you and me, 
and we have paid over a million 
dollars to support it. That is 
the Wagner Act, and that act 
is the most unconstitutional law 
ever declared constitutional in 
America. 

They appointed a commission 
and said, “You boys run the show 
and spend the money and on the 
N.L.R.B. set-up, three fellows 
were delegated by law with au- 
thority to tell you and me what 
to do. Any law that is as loose 
as that, any law that allows the 
whim of the administrator to 
swing it left or right, back and 
forth, is no law. 

Another thing, that law denies 
the American citizen the right 
to his day in court. I thought 
that every man, under English 
tradition, had a right to go and 
have his day in court; but not 
under the Wagner Act, and any 
law that denies a citizen the 
right to go to court and tell the 
court his case, isn’t a law. 


Facts Distorted 


This administrative body, 
which is possible because of the 
intellectual dishonesty of inter- 
pretation, has distorted facts; 
has interfered with production; 
denied free speech and built up 
great monopolies. It has aban- 
doned the free American work- 
ing men to the working of na- 
tional unions and has promoted 
collusion of political and union 
power. 

It made a political problem 
out of what originally was a 
labor problem. 
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I want to talk about our war 
record for just a moment. 
Many of you will see the pat- 
tern and many of you, from the 
South, are beginning to learn 
what the solution of political 
and union power can mean to 
the government and to your pro- 
duction. 


The ballot box means public 
opinion and public opinion will 
determine the kind of govern- 
ment you will have.—F. C. 
Crawford. 


Our business in the first half 
of the war produced a half bil- 
lion dollars’ worth of air craft 
parts. We had no internal prob- 
lems all that time. We had tried 
a policy of direct dealing be- 
tween management and _ the 
workers and it was very success- 
ful. When a problem came up, 
we talked it over with them and 
gave them the facts, and the re- 
sult was, they were interested in 
seeing that the business suc- 
ceeded because it gave them 
job security. But in the five 
years of war, the Federal Gov- 
ernment had brought 276 legal 
actions against me, because my 
men wouldn’t join the C.I.O. So 
these law suits go on—46 of 
them. One ran 13 weeks and 
piled up 710,000 papers of testi- 
mony, a lot of opinion and 
bologna that no court in the 
world would admit as evidence. 

There were 181 arbitrations 
ordered against my company on 
external questions brought about 
by the labor leaders. We had no 





inside question. They were all 
brought on technicalities. There 
were five principal elections in 
the plant. Five times in the 
Cleveland plants our workers 
went behind green curtains, and 
did battle, and five times they 
came out on the right side. 

Three independent unions 
were elected. “Five times,” they 
said, ‘“‘we missed the boat,” dur- 
ing which time I was ordered to 
appear before the N.L.R.B. One 
plant went 33 months in 
N.L.R.B. because the organizer 
in C.1.0. couldn’t put it over in 
that particular plant There 
were two minor elections. 

Having failed to get the large 
plant, they brought an election 
for five truck drivers. They set 
up the green curtain and the 
Federal Government came in 
and they held an election for the 
truck drivers, but they didn’t 
want to join the union. That was 
an effort to try to get control of 
our incoming and outgoing ma- 
terials. 

This faux pas finally ended 
when the N.L.R.B., under the 
express wishes of the C.1.0. took 
me into Federal Court to enjoin 
me against talking to a man who 
worked for us And the irony of 
the thing was that it occurred 
the very week when MacArthur 
declared freedom of speech in 
Japan. 

There was, obviously, one an- 


‘ swer; we learned it was the per- 


fect answer. We told the N.L.R.B. 
to go get a policeman; to go get 
the paddy wagon and lock us up. 
That is what we did too. We told 
them we wanted to go to court. 
We had no option. We had read 
the Constitution and I was aw- 
fully disappointed when the Jus- 
tices threw the man out. When 
the three Judges said, “An 
American citizen can talk to a 
man who works for him. He can 
even talk against the man on 
election day, if he sticks to the 
truth and keeps it clean.” 


A Clean Bill of Health 


So a clean bill of health was 
given us and I was disappointed 
because if we could have gotten 
a New Deal Judge to deny the 
right to talk, and if he had de- 
clared me in contempt of Court, 
and I could have had a photog- 
rapher take a picture of my lit- 
tle wife shoving pie through the 
bars in my window to me, it 
would be worth ten million bucks 
to my company. It would be the 
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chain packaging. 


The Cleveland Chain & fz Co. 
Cleveland 5, Ohio 
: David Round & Son, Cleve- 
land 5,Ohio @ The Bridgeport Chain & Mfg. 
Co., Bridgeport 1, Conn. e Seattle Chain & Mfg. 
Co., Seattle 8, Wash. @ Round California Chain 
Corp. Ltd., So. San Francisco and Los Angeles 54, 
Calif. e Woodhouse Chain Works, Trenton 7, N. J. 
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Proof Coil Chain 
and BBB Coil 
Chain in4 popular 
sizes (%e",Va",he", 
%") are avail- 
able in attractive 
plywood “Keg- 






cae 








® In every problem of hardware packaging, 
three groups are vitally concerned. These are 
the Jobber, the Dealer and the Manufacturer. 


So—this is an invitation, to Jobbers and 
Dealers, to sit down ‘with us and discuss 


With Jobbers, we'd like to talk about re- 
packing. It seems to us that no phase of 
jobber operations offers greater opportunity 
for expense reductions. In fact many jobbers 
have asked us to work with them on this 
subject. We'd like to help eliminate waste 
incident to “breaking” of original factory 
packing and repacking by jobbers in smaller 
containers for their dealer trade. 


From dealers, we'll be grateful for sugges- 
tions-on improving the sales appeal of our 
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packages. We want frank comments on how 
we can make Cleveland Chain easier to stock, 
handle, display and sell. 







As for ourselves, it’s pertinent to mention 
that chain packages must be economically 
practical—so that we can continue to meet 
competitive prices. Also, of course, we must 
constantly watch our shipping costs. 










In inviting you to discuss packaging with 
us, we’re obviously looking ahead. Today's 
shortages of boxes, bags, barrels, etc., make 
immediate changes impossible. 










But, we do intend to move fast—when con- 
ditions change. To that end, we solicit your 
comments and suggestions... pledge that we 


will work with you for our mutual profit. 
P & P-5007 


Vice Pres.,Charge of Sales 








































Dog Chains are a sure 
source of profit when the 
Cleveland display is located 
in @ prominent spot. 










Buckeye Pattern Chain (250’) is 
packed in a handy dispenser 
carton, Simply pull out and cut 
to any desired length. 


Ove to material shortages we regret we cannot guarantee availability of packages as illustrated. 


The Cleveland Reel Salesman 








displays all types of welded 
and weldiess chain. 
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P. B. NOYES 
Oneida, Ltd. 


best thing to happen in Amer- 
ica, because free speech is the 
right of everybody in America. 

What can we do? There is no 
Supreme Court for American in- 
dustry; no Constitution left for 
industry, but we do have the 
ballot box left and public opin- 
ion. And the ballot box means 
public opinion. It is going to be 
an education for the American 
people in the rights and justices 
of this thing. 

The ballot box means public 
opinion and public opinion will 
determine the kind of govern- 
ment you will have. On the re- 
formers’ side, and the com- 
munists’ side, and political side 
are the human arguments—hu- 
man rights before property 
rights. It doesn’t mean anything 
but a lot of people think it is 
wonderful. 

We have got to take the side 
of reason. Americans must un- 
derstand that our standard of 
living, job security and wages 
come from production. Purchase 
power comes from production. 
Until they understand that, 
American economy stands in 
great danger. Only unenlight- 
ened public opinion tolerates 
such persecution as the N.L.R.B. 
has given us. There lies, I think, 
a great challenge to American 
business. 

First of all, we understand 
American business and industry 
and how it works in this coun- 
try. It is our job as citizens to 
spread that. The teacher who 
teaches our children; the 
preacher, the stockholder, the 
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FAYETTE R. PLUMB 
Fayette R. Plumb, Inc. 


for what is ours and our place 
in the community and the fact 
we are in the minority doesn’t 
matter. The Revolution was 
fought with one-third patriots, 
one-third Tories, and one-third 
who didn’t give a damn. 
What can you, a manager of 
your big or little business, re- 
sponsible for the American in- 
dustrial system, understanding 
it and knowing the basic princi- 
ples under which it prospers— 
what can you do that you are 
not doing today? It is always 
easy to say something should 
be done. Let us see what we can 
do to influence public opinion. 


First of all, you meet in the 
Association; you study these 
things and send it to Congress. 
That is working from the top 
down. That is not the most ef- 
fective method. I think the most 
neglected opportunity for Ameri- 
can industry is to work locally 
in your own community with 
your own people. 


ISAAC BLACK 
Russell & Erwin Mfg. Co. 


man that works for you; the 
townspeople — don’t know 
enough about American industry 
now at work. 

Secondly the business man has 
a challenge because it is his self- 


preservation and we are fighting (Continued on page 302) 








OFFICERS 
of the 


SOUTHERN WHOLESALE 
HARDWARE ASSOCIATION 
Re-elected at Palm Beach, Fla., April 17, 1947 


President 
Edmund Orgill, Orgil! Bros. & Co. 


Vice-Presidents 


' W. H. Terstegge, Stratton & Terstegge Co. 
Fred C. Barksdale, Brown-Roberts Hardware & Supply Co. 


Managing Director 
T. W. McAllister, Southern Hardware 


Treasurer 
H. B. Horsey, Sharp-Horsey Hardware Co. 


Executive Committee 
R. R. Witt, Builders Supply Co. 
D. H. Lambert, Odell Hardware Co. 
E. E. Gibbs, Wimberly & Thomas Hardware Co. 
Charles E. Nash, Nash Hardware Co. 
Walker D. Stuart, Richmond Hardware Co.* 
R. M. Miller, Railey-Milam, Inc.* 


Advisory Board 
Mark Lyons, Sr., McGowin-Lyons Hardware & Supply Co. 
L. M. Stratton, Stratton-Warren Hardware Co. 
R. H. Baker, Fones Brothers Hardware Co. 
A. C. Rankin, Teague Hardware Co. 
H. J. Allison, Allison-Erwin Co. 
W. A. Parker, Beck & Gregg Hardware Co. 
W. W. French, Moore-Handley Hardware Co. 


R. R. Witt, Builders’ Supply Co. AMERI 
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we find out from Farm and Ranch how to make Rope 


Trained sales representatives working “on the = In construction and range of sizes and types, it 


spot” with farmers, ranchers and agricultural provides the very maximum of service value. 
supplies distributors, keep American Manufactur- «4 WERICAN BRAND” Hay Rope, Trip Rope, 
ing Company constantly up to dese on penpine’ Tether Lines, Lariats, Binder Twine, Vegetable 
age requirements of farm and ranch. As a result 
“AMERICAN BRAND” Agricultural Cordage 
is built the way farmers and ranchers want it. 


Twine and the many other products in this com- 


plete line, are distributed nationally. 


AMERICAN MANUFACTURING COMPANY, BROOKLYN 22, N.Y. » ROPE - TWINE - OAKUM - PACKING 


Branch Factories: $T. LOUIS CORDAGE MILLS, ST. LOUIS 4, MO. - DELAWARE RIVER JUTE MILLS, PHILADELPHIA 48, PA. 


Seles Offices: BOSTON * CHICAGO ° HOUSTON * NEW ORLEANS * PHILADELPHIA 
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Employer-Employee 
Relations 


R. KOEPKE asks if the employee has any under- 
standing of the problems of the business employ- 

ing him and suggests that if he were better informed 
about the business as a whole, he would be more satis- 
fied and more loyal. How a credit union operates is 


also discussed. 


By OSCAR J. KOEPKE 


Treasurer and Secretary, 
Corpus Christi Hardware Co., 
Corpus Christi, Tex. 


OSCAR J. KOEPKE 


©... of the most 


important factors in the success 
of a wholesale hardware busi- 
ness is personnel, for we are not 
selling merchandise so much as 
we are selling distribution ser- 
vice. The goods we sell are about 
the same as those sold by our 
competitors. As a rule we can- 
not furnish a better item than 
our competitor can furnish, but 
with trained people—those 
trained to sell, as well as those 
trained to do the shipping, pack- 


ing and invoicing, and all those 
things, means that we can sell 
our merchandise more easily and 
at less expense. With loyal, ef- 
ficient personnel we can do a 
better job of distributing mer- 
chandise than our competitors. 
It is with this in mind that I 
want to talk about employee re- 
lations and this means that em- 


0 


uj 


At the Wednesday 
Wholesalers’ Discussion 








ployee and employer should un- 
derstand one another’s problems, 
one another’s aims and ambi- 
tions. 

From the standpoint of the 
employee, does he have any 
understanding of the problems 
of the business where he is em- 
ployed? For instance, does he 
know the difference between 
“gross profit” and “net profit.” 
He sees all of the money rolling 
in the cash register or that 
which goes into the bank account, 
but how many know the small 
amount that actually goes to the 
owner of the business as actual 
net gain. 

In many organizations the em- 
ployee knows but little about the 
business other than the functions 
he performs. If he were better 
informed about the operations 
of the business as a whole, per- 
haps he would be more satisfied 
and more loyal to the business. 


Aids the Employees 


Many employees have prob- 
lems which means that at times 
they need extra cash for acertain 
purpose. Instead of having the 
employee come to the personnel 
manager or to the president of 
the company himself for this 
money, going through the whole 
story of why he needs it, it 
might, be well to give considera- 
tion to a credit union as a part of 
a personnel program and there- 
by improve employee relations. 
The debt-ridden employee, or the 
one who is worrying over some 
unforeseen financial crisis, is a 
distracted man, whose daily work 
suffers proportionately. A credit 
union provides, at least in part, 
the means whereby employees 
can meet and solve these finan- 
cial problems. From the person- 
nel point of view it minimizes 
the repercussion on morale re- 
sulting from such problems in, 
at least, two ways. First, it 
provides employees the con- 
venient source of low rate in- 
terests, and second it assists and 
encourages employees to develop 
habits of thrift. 

The fact that it is conducted 
entirely by and among employees 
(Continued on page 306) 






. .- With trained personnel we can sell our merchandise more easily and 


at less expense and with loyal, efficient personnel we can do a better job 


of distributing merchandise than our competitors." 
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DISSTON 


easy-to-use - easy-to-sell 
HEDGE SHEARS 


will be featured in 
the May 24th Issue of 


THE SATURDAY 
EVENING POST 






When a customer uses a pair of these powerful, clean-cutting, 
well-balanced Disston Hedge Shears, he gets fast action . . . does 
better work, with less effort and in a shorter time. 


And whenever you show them to a prospect, you too will get 
fast action . . . fast selling action. For once he sees and handles 
them and hears the fine things you can say about them, you'll 
find Disston Hedge Shears remarkably easy to sell. 


REMEMBER THESE FEATURES 


You'll save your time and your cus- 
tomer’s time... and make more sales. 


Disston’s exclusive process. 
Blade lengths: 8 and 10 inches. 


STYLE NO. 40 


Disston Steel blades, hollow 
ground, hardened, tempered, 
and polished. Notched blades. 
Blade, shank and tang of one- 
piece forged steel. Hardwood 
handle. Permanent tension 
maintained by Disston’s ex- 
clusive process. Blade lengths: 
8 and 9 inches. 


STYLE NO. 180 


Blades of special steel, polished 
and notched. Tang is: driven 
into hardwood handle and 
held firmly in place. Blade 
lengths: 8 and 10 inches. 


STYLE NO. 30 


Disston Steel blades, half oval, 
hardened, tempered, hollow 
ground, full polished and 
notched. Hand set for smooth, 
easy action. Tangs extend 
through hardwood handles and 
are riveted securely. Permanent 
tension maintained by Disston’s 
exclusive process. Blade 
lengths: 8 and 10 inches. 


STYLE NO. 36 


Disston Steel blades, concave 
ground, hardened, tempered, 
and hand set. Notched blades. 
Hardwood handles held 
securely by rivet through 
handle, tang and ferrule. Per- 
manent tension maintained by 





By the makers of the famous Disston Hand Saw 


"The Saw Most Carpenters Use’’ 


HENRY DISSTON & SONS, INC., 454 Tacony, Philadelphia 35, Pa., U.S.A. 
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‘Consumer Co-operatives From 
The Wholesalers’ Viewpoint 


T HE original function of co-ops serving members only 

and returning to them all of the earnings incident to 

the particular operation has not been carried out by all 

co-operative operations, says Mr. Gates, who urges 

that all types of competitive business be taxed on an 
equal basis. 


GEORGE H. GATES 


F.. a great many years 


there has been a recognized need 
for certain co-operative opera- 
tions in harvesting, processing 
and marketing some farm pro- 
duce and fruit: and there have 
been many laws. set up to facili- 
tate this original function of 
joining together small producers 
so as to arrive at a settlement 
for each according to the pro- 
rata share of the income, less 
actual costs. In many instances 
this function has been carried 
out with the original intent of 
serving members only and re- 
turning to them all of the earn- 
ings incident to the particular 
operation. 

However, the majority of these 
co-operative operations about 
which I am talking make nominal 
distributions of earnings and 
issue some sort of scrip evidenc- 
ing increased ownership. They 
are free to retain and use the big 
part of their earnings tax free. 
Except for the tax inequality 
that permits these people to 
mushroom and dominate whole 
segments of business communi- 
ties, I am not debating the 


By GEORGE H. GATES 
Secretary-Treasurer, 
Gates Hardware & Supply Co., 
Tulsa, Okla. 


merits of the co-operative sys- 
tem. Whether it is Socialistic, 
Communistic, good or bad—can 
be decided later, but what I am 
here to say is that all types of 
competitive business should be 
taxed equitably and so be made 
to share the responsibilities as 
well as the benefits of our econ- 
omy. 


EDITORS’ NOTE: The address 
of H. F. Seymour on "Con- 
sumer Co-operatives From the 
Manufacturer's Viewpoint" 
followed Mr. Gates' address 
on the program and should 
be the nexf address in this re- 
port. Unforseen mechanical 
difficulties made it necessary 
to feature it upon page 222 
of this issue. 


Originally these co-operatives 
were exempt from Federal in- 
come tax on earnings, because 
they were simply “sales agents” 
for members. Buying and mar- 
keting co-ops were given this 
exemption in the Revenue Act of 
1921, then in 1926 the Treasury 


0 0 o 


At the Wednesday 
Wholesalers’ Discussion 


omitted the phrase “‘sales agents” 
and permitted them to take title 
to goods and sell up to 50 per 
cent of total sales to non-mem- 
bers at the same time ruling, 
without statutory authority, that 
they could exclude patronage 
dividends from taxable incomes, 
In 1922 these organizations were 
protected from prosecution as 
monopolies and in 1923 en- 
couraged to borrow money from 
the Government on very low 
rates. The three types of loans 
are: commodity loans to finance 
inventory at 14% per cent, operat- 
ing capital loans at 24% per cent, 
and facility loans’ at 3% per 
cent. Under the Robinson-Pat- 
man Act, they were given the 
right to give rebates and dis- 
counts. No matter how large 
these co-ops might be, the Se- 
curities Act of 1933 exempted 
them from listing their securi- 
ties with S.E.C. even though 
they raise capital by placing 
their securities on the market. 
Under the New Deal, nearly all 
of the great number of alpha- 
betical agencies carried clauses 
either benefiting co-ops specifi- 
cally or exempting them from 
whatever regulation, red tape 
and review the agency entailed 
for ordinary corporations. There 


“These are big business now with over 12 billion volume in 1945 
and predicting 25 billion by 1950,assuming continued tax freedom." 
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A MILLION 
PAINT BRUSHES 
TO RETAIL AT 10* TO *3% 


Yes, a million Colonial paint brushes that are 














sold across the nation’s counters — delivered 








in such constant supply that no Colonial 






customer has empty paint brush counters, 
















* FOR OVER A 
QUARTER CENTURY 
OUR MANAGEMENT HAS 
MANUFACTURED 
AND MERCHANDISED 
POPULAR PRICED BRUSHES. 
























Send For 
Our Latest 
Catalog Listing. 























OLONIAL 
PURE BRISTLE BRUSHES 


Colonial Brush Manufacturing Company, Inc. 
60 THAYER STREET BOSTON 18, MASS. TELEPHONE HUBBARD 3588 
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is no Federal Statute conferring 
general regulatory or super- 
visory power over agricultural 
or other co-operative associa- 
tions, but these exemptions have 
been cleverly woven into the 
texts of many individual acts. 

The Agricultural Appropria- 
tion Act of 1913 and the Co- 
Operative Marketing Act in 1926 
did provide for research on co- 
operative purchasing and mar- 
keting. This division has now 
been transferred to the Farm 
Credit Administration under the 
title “Co-Operative Research and 
Service Division.” 


Fostered Co-ops 


There are other government 
sponsored and financéd organiza- 
tions such as the T.V.A.A.C. 
originally set up with $300,000 
and controlled completely by a 
self perpetuating board. Using 
Federal funds, but with no gov- 
ernment control this unit now 
has fostered the development of 
175 other co-ops which in turn 
are independently operated and 
not subject to government super- 
vision. 

At the same time many states 
have given similar exemptions. 
I might mention in passing that 
there is such a thing as a non- 
exempt co-op--one that doesn’t 
choose to register for complete 
exemption and so must pay some 
federal income tax, but only on 
earnings it distributes and divi- 
dends on stock. 

Of course it would be mighty 
handy if each of you gentlemen 
could just issue some non-re- 
deemable certificates of some sort 
for your gross earnings before 
taxes and then be free to use the 
money (otherwise sent to your 
Collector of Internal Revenue), 
to build new plants, buy out com- 
petitors and generally expand 
operations. 

While you and I are paying a 
tax on corporate earnings, then 
a duplicate individual tax on the 
same money, as dividends, these 
folks do not pay in either in- 
stance. Corporate earnings are 
represented by scrip and any 
dividends are “refunds.” 

This is ridiculous, of course, 
because 50 per cent of the busi- 
ness may be with non-members 
and dividends are on an overall 
basis—not according to actual 
savings resulting from _indi- 
vidual members dealings. 

It would certainly be effecting 
a remedy the hard way, but there 
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is a real temptation and ample 
incentive for setting up business 
on this basis. I have an idea 
that many of us have not gone 
into this type of operation al- 
ready, simply because we have 
felt all along that such an unfair 
system could not long be toler- 
ated. 

Private business has paid 
taxes at low rates and high rates 
for many years and survived. 

By their own published finan- 
cial statements co-operatives 
have ample ability to pay Fed- 
eral income taxes, and paying 
these taxes would no more de- 
stroy them than it has destroyed 
competing tax-paying businesses. 
They could have paid taxes the 
same as private enterprise. They 
could still have paid patranage 
dividends. They could still have 


put by reserves for expansion on 
the same basis as other busi- 
nesses in their communities. 

Looking at some of the view- 
points of interested parties, here 
is a sentence from a decision of 
the Supreme Court of the U. S. 
as presented Jan. 14, 1946, by 
Mr. Justice Felix Frankfurter: 
“You may carry out your own 
notions of social policy in engag- 
ing in what is called business, 
but you must pay your share in 
having a nation which enables 
you to pursue your policy.” 

And this is from a former 
head of the Co-Operative League 
of the U. S. 

Dr. James Peter Warbasse: 
“Capitalism, as a dominant 
method of business has run its 
course, and marketing associa- 
tions must naturally suffer the 
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AMERICAN HARDWARE 
MANUFACTURERS ASSOCIATION 
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President 
H. P. Ladds, National Screw & Mfg. Co. 


Vice-Presidents 


H. F. Seymour, Columbian Vise & Mfg. Co. 
George H. Halpin, Minnesota Mining & Mfg. Co. 
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BRANDS 


SCREEN WIRE CLOTH 
POULTRY NETTING 
WIRE + NAILS 






DEPENDABLE 
FOR YEARS 


Perhaps your customers pay 
little attention to brand name 
when you sell them screen or 
hardware cloth. But if you sell 
Wickwire Cortland Brand you 
know your customers will get 
dependable service, year after 
year. 


The good service they get 
reflects favorably upon you. 
Customers who see how Wick- 
wire Cortland Brand products 
stand up in service are likely to 
say “That’s a good store. They 
sell merchandise that lasts’’. 


WICKWIRE BROTHERS, INC. 
CORTLAND, N. Y. 
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vicissitudes which that system 
is now experiencing. Consumer 
cooperation, on the other hand, 
is an entirely different system 
of business and is in the as- 
cendency.” 

I am sure this kind of think- 
ing is not behind the progress 
that has made our country the 
envy of the rest of the world. 

It cannot long be tolerated 
because our government cannot 
afford to sponsor and legalize 
this loss of revenue in greatly 
increasing proportions. Frankly, 
it is quite apparent that our gov- 
ernment needs the money. In 
1945 our Federal tax bill, includ- 
ing cuts, was about 40 billion or 
six times the cost of any pre- 
vious peace-time year—this with 
a national income of 161 billion, 
twice that of 1939. 


“These co-op people often say 
they should not be taxed be- 
cause they have no profits.” 
—George H. Gates 


If the Federal Government, in 
the next fiscal year, will collect 
nine or 10 times its 1929 boom 
year income and still not have 
enough to operate on, not to 
mention debt reduction, we are 
going to need equitable taxes 
from all types of businesses— 
and then some. And I mean 
there will have to be real en- 
couragement given to new and 
expanded businesses, instead of 
this substantial incentive to 
dodge a just share in having a 
nation which enables us to pur- 
sue our chosen policy. 

At the same time, let me re- 
cite some sources of income that 
are not now being tapped, even 
though these co-operatives are 
corporations and enjoy all the 
benefits of orderly government 
paid for by tax-paying busi- 
nesses and where each co-op 
member is protected from per- 
sonal liability in case the co-op 
is not successful. These are big 
businesses now with over 12 bil- 
lion volume in 1945 and predict- 
ing 25 billion by 1950, assuming 
continued tax freedom. 

1. In the petroleum industry, 
private business would have paid 
some 10 million Federal income 
tax on 1942 co-op volume. 

2. In the electric power indus- 
try, it is estimated that govern- 
ment owned co-ops escaped a 
potential tax liability of 129 
million. 












































THERE’S A HIDDEN 


IN THIS NETTING 


Back of every foot of Cort- 
land Brand netting is some- 
thing you and your customers 
never see. 


That “something” is Wick- 
wire’s more than 70 years of 
experience in wire products, 
constant and close control over 
the wire itself and up-to-date 
manufacturing methods in 
weaving and galvanizing. 































The result is a longer-wearing 
netting—a netting easy to sell 
because it gives such good, 
long service. 


WICKWIRE BROTHERS, INC. 
CORTLAND, N. Y. 
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3. In manufacturing, co-ops 
own and operate more than 
5,000 plants including dairy 
products, farm machinery, paint, 
lumber, feed and fertilizer. 

4. In purchasing and whole- 
saling, volume is said to run at 
least a billion and a half, with 
an escaped tax liability of over 
14 million. 

5. In marketing, farmers’ co- 
ops did a six and a half billion 
business all free from tax pay- 
ment. 

6. Loss of revenue from ex- 
emption of governmental and 
private credit agencies is 
thought to be 130 to 150 million 
a year. 

7. Dairy co-operatives during 
the war period escaped an an- 
nual tax of around 40 million. 

8. New England farmers, mar- 
keting 20 per cent of produce 
and purchasing 30 per cent of 
supplies through co-ops escaped 
an annual ten million tax bill at 
war time rates. 

9. Government corporations 
have funds of over 24 billion 
available to them and many sub- 
sidiary corporations without 
Congressional authorization are 
operating with tax immunity. 

In all the foregoing discus- 
sion, we are largely thinking 
about a period when there have 
been unusual profits with which 
to pay income taxes—(the well- 
known seller’s market). Perhaps 
the subject has a humorous as- 
pect, if it makes us seem to look 
forward eagerly to the time 
when we don’t have profits, so 
in that event we can thus get on 


an equitable basis with our 
operative competitors—or woul 
that be humorous? Perhaps this 
is what is meant by the tern 
“grim humor.” 

If I am not just naive, the 
basic idea behind this matte 
seems so simple that it is actp. 
ally hard to believe. By this | 
mean that these co-op peopl 
often say they should not hk 
taxed because they have nm 
profits. 

So far as I can see, this is 
some sort of legerdemain where 
by an operation having more in. 
come than outgo can simply soak 
this up by issuing unredeemabk 
ownership certificates and can 
use the funds for any expansion 
or other use as it sees fit without 
any restraint. 

Of course after all this tak 
the question remains—what can 
we do about this—and the an- 
swer is as always, in such things 
—take an active interest in what 
our government is doing. We 
must let our representatives 
know how we feel. 

Surely our elected officials and 
the particular legislative com- 
mittees set up to study these 
matters — surely these people 
have an interest in the general 
welfare and it remains for us 
who are providing employmerm 
and for our employees as well, 
all of us who are producing this 
American standard of living, to 
advise and reason with our rep- 
resentatives and insist on know- 
ing their viewpoints. This is 
absolutely necessary now if we 
want our democracy to work and 
maintain our place in the sun. 


A.H.M.A. ADVISORY BOARD 


S. HORACE DISSTON 
Henry Disston & Sons, 
Inc. 


A. E. ALVERSON 
Greenlee Tool Co. 


D. A. MERRIMAN 
American Stee! & Wire 
Co. 
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Finished in attractive red 
enamel and natural brass. 


The base will not burn or kill 


SUPPORTED BY NATIONAL ADVERTISING 


The Sanco Floating Head Sprinkler is now available at CRANE CO. 
Branches and Selected Hardware Jobbers. 


Production for 1947 is limited so place your orders now. 


SANCO PRODUCTS CO. 


ASHTABULA, OHIO 
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Sprinkler 


SELLS ON SIGHT 


Waters Lawns Evenly—has range 
of 10 to 70 Ft. 


Here is a sprinkler that has buy- 
appeal and eye-appeal. It's 
tested . . . proved . . . guaran- 
teed for 5 years. A special 
“floating head" feature elimi- 
nates friction and wear. . . 
makes it last longer. 


You can't miss profits when you 
stock the Sanco Floating Head 
Sprinkler. 


Here’s Why Sanco Sells Faster 


Spreads the water evenly—just 
like natural rain. 


Floating Head lasts a lifetime. 


Extra nozzle allows you to regu- 
late coverage from 10 to 70 
feet. 


Nothiag to get out of adjust- 
ment. It's tested . . . proved 
. . « foolproof. 


\ 


Precision made of super strong 
Zemac Alloy and #3 Brass. 
Parts machined to .0005 toler- 
ances. 


It won't break . . . it can't rust! 


y Priced to Sell... 


$3.95 


RETAIL 








Compensation of Salesmen 


OMPENSATION should be in line with that re- 
ceived by salesmen doing the same type of work 

and producing about the same volume of business, says 
Col. Baker. It should encourage salesmen to think of 
their job in terms of net profit to the company rather 
than mere sales volume. It should also offer the sales- 
man an incentive to put out his best efforts and pay 

him liberally for them. 


At the Tuesday Morning 
Wholesalers’ Session 


i. basic control in 
sales management is the incen- 
tive provided by the compensa- 
tion system, as salesmen usually 
do just about what they are paid 
to do. 

In order to make selling an at- 
tractive career and to encourage 
younger men tao select that field, 
successful salesmen must be giv- 
en the opportunity for reason- 
ably large earnings. The: state- 
ment often made to the effect 
that “the salesmen make too 
much money” and the attempt 
to limit the earnings of the suc- 
cessful salesmen by reducing 
commissions, drawing accounts, 
salaries and so forth, are large- 
ly responsible for the lack of in- 
terest by the right calibre of 
men to enter the selling field as 
a lifetime occupation. 

Not long ago the director of 
sales of one of the largest na- 
tionally known companies made 
the statement “That the task 
facing top management today of 
proper compensation of salesmen 
is of great importance. It needs 
to be more scientific, less hap- 
hazard, more economical and less 
wasteful.” 

Methods of sales compensation 
fall into four groups: 


1. Straight salary. 

2. Straight commission on 
sales or on gross profits. 

3. Salary and bonus. 

4. Drawing account and ex- 
penses applied against commis- 
sions. 

Of these four methods, I be- 
lieve that the drawing account 
against commissions is the bet- 
ter for both management and 
the salesmen and this method 
seems to be the most popular one 
as has been brought out by re- 
cent surveys of several hundred 
companies. 


Controlling Factors 


The compensation paid sales- 
men should be based on several 
factors. All are important in set- 
ting up a plan that will work to 
the advantage of both the sales- 
men and the company, and the 
importance of a plan that works 
both ways is self evident. A plan 
which favors the company most 
likely will sooner or later un- 
dermine the morale of the sales- 
men resulting in increased turn- 
over of salesmen and involving 
many hidden costs. On the other 
hand, a plan that favors the 
salesman at the expense of the 
company places the company in 


By COL. ROBERT H. BAKER 
First Vice-President, 
Fones Bros. Hardware Co. 


Little Rock, Ark. 


COL. ROBERT H. BAKER 


an unfavorable competitive posi- 
tion which eventually requires 
the. company either to replace 
the salesman or cut their com- 
pensation rates. The factors 
upon which an equitable com- 
pensation plan rests include: 

1. Compensation should be in 
line with that received by sales- 
men doing the same type of 
work and producing about the 
same volume of business. 

2. It should encourage sales- 
men to think of their job in 
terms of net profit to the com- 
pany rather than mere sales 
volume. 

8. It should offer the salesman 
an incentive to put out his best 
efforts and pay him liberally for 
his efforts. 

Mr. McAllister sent a ques- 
tionnaire to all members of this 
association with reference to 
their methods of compensating 


"I believe that the drawing account against commissions is better for both 
management and the salesmen and this method seems fo be the most 
popular one as has been brought out by recent surveys." 
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by growers everywhere 


available for immediate delivery... 


HUDSON Stautfe “DUSTER 


EASY TO USE Comfortable to carry, amazingly easy to operate 
ECONOMICAL Saves work and time, makes dust go farther 
EFFECTIVE Puts the right amount of dust in the right place 














JUST IN TIME to meet the seasonal demand for dusting equipment, we can now 
supply Hudson Stauffer Knapsack Dusters for IMMEDIATE DELIVERY. 
This is the bellows-type, knapsack duster preferred by growers everywhere be- 
cause of its high efficiency . . . and because of its many tested and proved time- 
saving, cost-cutting features. Growers want it. Display it—you can sell it now 
and all summer long. 
FOR DUSTING ALL CROPS. Hudson Stauffer Dusters are ideal for applying any 
agricultural dusts and dry insecticides on field crops—potatoes, cotton, tobacco. 
They are in big demand for use in vineyards, nurseries, greenhouses, truck gardens. 
Farmers in general are good prospects. Fine for applying dust weedicides, too. 
Advantages like these sell them quickly: perfect control of dust—a puff or a 
blast at will . . . easy filling with built-in scoop . . . comfortable carrying . . . giant 
capacity ... simplicity and minimum of moving parts. 
ADVERTISED TO ALL GROWERS. Big consumer advertising campaign is now under 
way. Growers in every part of the country are reading about the Hudson Stauffer 
Knapsack Duster . . . are urged to “see your local dealer now.”’ Cash in on this 
perfect combination of “big market—fine product—sales support.” Order today 


from your jobber. 


Order today for IMMEDIATE DELIVERY 


H. D. HUDSON MANUFACTURING COMPANY 
Dept. D-2, 589 E. Illinois Street, Chicago 11, Illinois 
Please ship immediately Hudson Stauffer Knapsack 
Dusters No. 1-A at $28.95 list each, ($29.65 in western terri- 
tories), delivery charges extra. 





Name__ 


Address 








City, State 


My Jobber is____ 














salesmen and the replies are 
quite varied. It seems that no 
two companies arrive at the an- 
swer through the same solution 
to the problem; consequently the 
results are just as varied. 


The Usual Plan 


The usual compensation plan 
for wholesale hardware compa- 
nies is the drawing account ap- 
plied against commission plan. 
The average net arinual earnings 
are $6,200. Average commission 
rate is 3344 per cent of gross 
profits, and none of the sales- 
men’s expenses are paid by the 
company. 

Many of the replies to the as- 
sociatien questionnaire were not 
sufficiently complete to be in- 
cluded in this analysis. However 
there were about 25 members 
who sent to the association office 
detailed information about their 
plans of compensation of sales- 
men. Those replies furnish the 
basis of the following summary. 

Out of 17 members doing over 
$1,000,000 business per year, 12 
firms paid on the basis of per- 
centage of gross profit. 


Percentage varied from 20 per 
cent for city salesmen to 41% 
per cent for country salesmen; 
however, the average percentage 
for country salesmen is 32 per 
cent. 

In arriving at the cost used in 
figuring the gross profit, three 
companies stated that they 
added 5 per cent to their actual 
delivered costs; one added 3 per 
cent and two companies added 2 
per cent to their actual delivered 
costs. The other reporting com- 
panies did not state how they 
figured their gross profits. All 
of these firms paid their sales- 
men monthly drawing accounts 
and expense accounts, which 
amounts were deducted from 
their total earnings at the end of 
the year. All of these salesmen 
furnished their own automobiles. 

The cost of sales on the basis 
of percentage of sales runs from 
a low of 2.49 to a high of 7.8 per 
cent. The average was between 
4.5 and 5 per cent of sales. 

One firm guarantees their 
salesmen 3714 per cent of the 
gross profit and in addition in- 
creases this percentage as the 
gross profit increases. On orders 








America's 
Top ‘Flight Decoy 
CARRY-LITE 


STOCK THIS 
COMPLETE LINE 





showing 18 per cent gross, 38 
per cent is paid; 19 per cent 
gross, 39 per cent is paid; 20 per 
cent gross, 40 per cent is paid; 
21 per cent gross, 41 per cent is 
paid; 22 per cent gross, 42 per 
cent is paid the salesmen. In 
addition to these commissions, 
they give their salesmen a bonus 
of 5 per cent of their earnings 
at the end of the year. The sales- 
men furnish their own cars and 
pay all their expenses. Settle- 
ments are made at the end of 
each month. Their cost of sales 
is 7.8 per cent, which is the high- 
est in the group. 

Three firms paid their sales- 
men on the basis of straight sal- 
ary and expenses. One of the 
companies paid a salary of $170 
per month plus 3 per cent on all 
net sales over $55,000 per year. 
Company furnished transporta- 
tion and paid all expenses. The 
second company paid salary of 
$4000 per year plus 2 per cent on 
net sales, over $50,000 per year. 
4 per cent was the sales expense 
of both of these firms. The other 
firm paid their salesmen a salary 
of $59 per week which is abcut 
$3,100 per year, and expenses of 
$35 per week, making a total of 
about $4,920 per year. Their 
sales expense is 3.7 per cent. 

Two companies in this group 
of over $1,000,000 volume paid 
their salesmen 40 per cent of the 
first $6000 gross profit and 25 
per cent on the gross profit 
above the $6000. Salesmen were 
given drawing account of $250 
to $300 per month which was de- 
ducted at the end of year when 
settlement was made. 

Still another firm pays a 
straight salary of from $225 to 
$300 per month plus a commis- 
sion of from 5 to 10 per cent on 
close cut merchandise sales. 
Company furnishes cars and 
pays all expenses. 

Only one reporting firm in 
this group doing over $1,000,000 


annually compensates their sales- 
men on a percentage of gross 
sales basis; paying 6 per cent on 
sales when profit is 15 per cent 
or more and 3 per cent on sales 
where profit is less than 15 per 
cent. Salesmen pay all their own 
expenses and settlements are 
made monthly. 

Still another method of paying 
salesmen is on the basis of 18 
per cent of their total gross 
profit. Monthly salary of $250 
and expenses of $200 per month 


Here's better hunting for your customers . . . better 
profits for you . . . better satisfaction all ‘round! The 
1947 CARRY-LITE DECOY line tops our past best efforts 
... and we are pioneers in the development and manu- 
facture of light-weight, hollow-molded low-priced decoys. 
CARRY-LITES have been imitated but never duplicated! 
This year, added to highly realistic natural coloring, life- 
like size and appearance, is the new UNBREAKABLE BEAK 
(Pat. applied for). . . . Increased production assures am- 
ple deliveries. Order from your jobber. 


CARRY-LITE DECOYS, Division Pulp 


300 W. CLARKE STREET M 


MALLARDS © PINTAILS 
BLACK DUCK 
BLUE-BILLS © CROW 
CANVAS-BACKS © OWL 
CANADIAN HONKERS 
MALLARD MINIATURES 


Order from your Sport- 
ing Goods Jobber. 
Write for FREE copy of 
Gordon MacQuarrie's 
56-page Duck Hunters’ 
Handbook. 


v WISCONSIN 


Reproduction Co. 
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is advanced but is deducted from 
total amount earned at the end 
of their year. Sales expense: 
4.8 per cent. 

Of the nine reporting compa- 
nies doing less than $1,000,000 
per year, five pay on the basis of 
percentage of gross profit rang- 
ing from 25 to 33% per cent. 

One company pays straight 
salary and expenses and fur- 
nishes car while two companies 
pay on basis of percentage of 
gross sales ranging from 2 to 5 
per cent of gross sales. 

The other company paid 20 
per cent of the gross profits with 
monthly drawing account against 
this. They pay $28 per week 
traveling expense which is noé 
deducted from the percentage of 
gross profit. Cost of sales is 2.9 
per cent. 


One Firm's System 


For many years one company 
paid the salesmen a percentage 
of their gross profits based on a 
fixed quota of gross profits, and 
the salesmen furnished their 
ewn transportation and paid all 
their expenses. As an example, 
the expected profit from a cer- 
tain territory was set at $16,000 
per year. The salesman was 
paid 30 per cent of the profit up 
to the set quota which amounted 
to $4,800, against which he was 
advanced monthly drawing ac- 
count of $250 and expenses of 
$35 per week, which amounts to- 
taled $4,800 per year. In addi- 
tion to the 30 per cent on the 
quota of $16,000 gross profits, 
the salesman was paid 15 per 
cent of all profits above the $16,- 
000. His total gross profit for 
the year was $33,000 so he was 
due 15 per cent on the $17,000 
over. his quota which amounted 
to an additional $2,550, giving 
him a total earning for the year 
of $7,350. 

It was found very difficult to 
explain to these salesmen why 
they were paid 15 per cent of the 
profits over their quota when 
they were paid 30 per cent of the 
first $16,000 profit they produced 
for the company. They couldn’t 
understand that their year’s 
traveling expenses came out of 
the first $16,000. 

To avoid this situation and 
also to pay the salesmen a larger 
sum each week to cover their 
out-of-pocket traveling expenses, 
which are not taxable, they ar- 
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rived at a new method of figur- 
ing their sales contracts, and 
their expense allowance was in- 
creased to $45 per week. They 
now pay this salesman 18 per 
cent on his total gross profit plus 
the $45 per week expenses, which 
on the same basis of $33,000 
gross profit would give him a 
total of $8,280 or an increase of 
$930 over the old contract. 

This is equivalent to paying 25 
per cent of the total gross 
profits, which would be $8,250. 
However, this type of contract is 
more flexible in that it permits 
change of expense allowance as 
conditions require and also al- 
lows management to increase or 
decrease the salesman’s commis- 
sion rate without necessarily 
changing the expense allowance. 

On the basis of the present 
contracts the sales expense is 4.8 
per cent. 

They pay the salesmen from 
$200 to $300 per month drawing 
account, which is deducted at the 
end of the year from their per- 
centage of total gross profits. 
However, the weekly expense al- 
lowance of $45 is not deducted 
at time of settlement. 


In the event the traveling ex- 
pense exceeds $2,340 per year 
($45 per week) the amount over 
the $2,340 is deducted from the 
net amount of the earned com- 
mission due. On the other hand, 
if the total traveling expense 
paid is less than the $2,340 by 
reason of economy in traveling, 
the difference is added to the net 
amount due. Weekly expense 
books are submitted to the com- 
pany who pays the amount each 
week. This method prevents 
salesmen padding their expense 
accounts and also reimburses 
them in the event they econo- 
mize in traveling. 


Percentage of Profit 


The percentage of profit or 
percentage of sales should be 
based on the company’s making 
a certain percent of gross profits. 
If you will pardon a personal ref- 
erence, we base our percentage 
of profit on the salesman making 
16 per cent or more profit for 
our company. If the profit per- 
centage is below 16 per cent, 
then the commission rate is re- 
duced the like amount. Direct 




















: “Precisi 


SUNSET LINES: 


on Built’ 
tream oF 


For Perf 
ke, $ i! Salt Water 
in Lake, 


“EVERY INCH 


ect Casting 











DEPENDABLE” 


in North Idaho’s Lake Pend Oreille, Aaron 
Everhart caught this Rainbow Trout weighing 
23 pounds 15 ounces. It was the largest caught dur- 
ing the season; 35% inches long with a girth of 24 
inches... And betas. 0 smare SeSoouten, Mr. — 
SUNSET L with never a worry abou 
a and “‘free-reeling.” For each SUNSET LINE 
is made by master craftsmen, of the finest materials 
for super strength and accurate casting. Made on the 
very latest type machinery in the fish line industry. 
i frer time, smart fishermen prove SUNSET 
Tigh are bese for any kind of fishing. The finest 
you can buy. 
_.. and dealers depend on SUNSET LINES for con- 


stant profits. 
More of these fine lines are becoming available every day 
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carload business which shows a 
small margin of profit is kept 
separately so as not to affect the 
profit percentage on regular 
routine sales. 


Credit for Mail Sales 


Our salesmen are given credit 
for all mail sales up to the 
amount of their direct sales 
from their customers, but are 
not given credit for mail sales 
from customers nor towns they 
do not work. 

We also charge the salesman 
with 25 per cent of the bad debts 
in his territory. 

Our contracts are cancellable 
by either party on 30 days’ writ- 
ten notice. In the event we re- 
lease a salesman, we pay him the 
amount due on the fractional 
part of the year that he has 
worked for us. On the other 
hand, if a salesman quits us of 
his own initiative before the con- 
clusion of his contract, he for- 
feits any and all compensation 
above his monthly drawing ac- 
count and expenses. 


Substitutions 


In case of illness or other cir- 
cumstances preventing the sales- 
man from traveling his terri- 
tory, we reserve the right to 
place a substitute in the terri- 
tory and the credit for the 
profits are given to the regular 
salesman; however, the salesman 
is charged with the salary and 
expense of the substitute sales- 
man. 

One member whose sales are 
from one to three million dollars 
a year pays their salesmen a 
drawing account of $300 per 
month from which the salesmen 
pay all expenses. 

This company gives their 
salesmen a quota of sales of $90,- 
000 per year on which they earn 
4 per cent, which, when the quo- 
ta is reached, takes care of the 
$300 per month they advance the 
salesmen as their drawing ac- 
count. 

The salesmen are paid 21% per 
cent on all sales above the $90,- 
000 quota. Their earnings are 
based on het sales after returns 
and allowances. On carload sales, 
the salesmen receive 15 per cént 
of the net profit. 

This firm delivers all merchan- 
dise in their own trucks, and ab- 
sorb all of the delivery costs 
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which they figure to be 1.38 per 
cent of sales. 

The total earnings paid to 
their road salesmen are 2.49 per 
cent of sales. 

You might be interested in 
knowing that the present day na- 
tional average rate on personally 
owned cars is .054%4 cents per 
mile against .04%% cents per mile 
in 1940. Fleet operators’ nation- 
al average is .04 cents per mile 
today which is .011%4 cents less 
than personally owned cars. 

Results of a recent survey of 
hardware wholesalers reveal that 
of the 198 reporting companies, 
5 per cent of the firms own the 
salesmen’s automobiles; 75 per 
cent are owned by the salesmen 
and 10 per cent have both com- 
pany owned and salesmen owned 
cars. 

This same report shows the 


By JOHN W. SHEFFIELD 


President, 
Sheffield Co.., 


Americus, Ga. 
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Worn I really want 


to check up on is the guy that 
operates trucks for 1.75 per cent. 
He is a ‘humdinger, because I 
can’t quite make that. 

From the things Bob Baker 
has given you, I think our com- 
pany is just about on the aver- 
age. To give you the picture, we 
are a small company, in the un- 


- der a million class. We have four 
‘salesmen and ‘operate only in a 


100-mile radius of Americus, Ga. 


following average on the method 
of compensating salesmen: 
Profit sharing plan. 12 percent 


Commission basis .. 36 per cent 
Straight salary .... 10 percent 
Salary and c’mission 28 per cent 
Salary and bonus... 5 percent 
C’mbination of above 9 per cent 

Many of our members have ex- 
pressed their interest in the 
method of compensation of spe- 
cialty salesmen. 


Specialty Salesmen 


From all information that I 
have been able to obtain, it ap- 
pears that a large majority of 
wholesale hardware companies 
pay their specialty salesmen a 
straight salary, ranging from 
$175 to $800 plus actual travel- 
ing expenses. The general aver- 
age being $235 per menth salary 
plus expenses. 


We formerly paid our sales- 
men a straight commission, but 
most of our competition comes 
from wholesale grocers who op- 
erate on a smaller margin, and 
our men are putting too much 
effort and too much time on the 
smaller margin items. So we de- 


cided we had better add our de- ” 


livered cost, which we did, in 
1932. Our method is to add 5 
per cent to our costs. We deliver 
all our goods by our own trucks. 
Then we pay the salesmen 40 per 
cent of the net profits or at least 
the gross profit after the 5 per 
cent is added. 

We found over a period of time 
that the salesman was making 
about the same amount of money 
and we were making more money 
because he was putting more 
time on the more profitable 
items. 

We always hold back from 
the salesman 1 per cent on his 
gross: sales to take care of bad 
accounts. 

Naturally, they have built up 
quite a reserve in the last few 
years. We had to charge off $1.25 
last year. Our men own their 
own cars and pay all their ex- 
penses and at the present time 
they are averaging about $6000 
a year. In the last year, our ex- 
penses have increased consider- 
ably and we plan within the next 
few months to increase the pad- 
ded delivery cost or reduce the 
salesmen’s part of the profit to 
about 35 per cent. 
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% “CRESCENT” is our trade mark registered in the United States and foreign countries for wrenches 
and other tools. “Crescent” tools are made only by Crescent Tool Company of Jamestown, N.Y. 
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Inventory Controls 


R. LYONS gives a graphic description of the way 

in which his firm handles controls and discusses 

the various steps in detail that are used to make the 
system effective at all times. 


By MARK LYONS, JR. 
President and Sales Manager, 
McGowin-Lyons Hardware & 

Supply Co., 
Mobile, Ala. 


At the Tuesday 
Wholesalers’ Discussion 


iil tai during 
the past few months, have be- 
come a source of concern to most 
everyone in the wholesale and re- 
tail business. Many items which, 
up to a few months ago, had been 
very scarce, have, almost over 
night, become plentiful. The De- 
partment of Commerce, Bureau 
of the Census, on March 28, re- 
leased a report on current whole- 
sale trade in service and limited 
function wholesalers. 

This report was for the month 
of February, 1947. The report 


on the total hardware group, giv- 
ing a comparison of the month 
of February 1946 with the 
month of February 1947, showed 
sales were up 40 per cent. Inven- 
tories were up 65 per cent, and 
accounts receivable were up 52 
per cent. These figures, of 
course, clearly show that in 
many lines goods are not moving 
as rapidly as they were, which is 
causing stocks to bank up in the 
hands of wholesalers. Of course, 
it must be conceded that in- 
creased costs of merchandise 
have something to do with in- 
creased inyentories. This shows 
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JOSEPH E. STONE 
The Stanley Works 


R. G. THOMPSON 
The Lufkin Rule Co. 


MARK LYONS, JR. 


the importance of the subject— 
“Inventory Control.” 

We take an actual physical in- 
ventory the latter part of Decem- 
ber every year. Each time that 
we make a purchase, a complete 
stock of that line is taken, and 
we require that the total sales 
of each item be shown from the 
date of last purchase, or, in the 
case of a seasonal line, the total 
sales for the corresponding sea- 
son of the year before, be shown. 

I would like to say, at this 
point, our business is depaft- 
mentalized into nine different de- 
partments. Each department 
head is the buyer and sales man- 
ager of the lines that he buys. 
This, we feel, makes the buyer 
more cautious about his buying 
in that he knows he is going to 
be held responsible for the sale 
of the merchandise he buys. 
When a line is to be purchased, 
one of our purchase record sheets 
is turned over to our supervisor 
of stocks. He, and with his as- 
sistant, take complete stock of 
the line being bought. This sheet 
is then turned over to the de- 
partment head and he, or one of 
his assistants, compares this 
sheet with the sheet used at the 
time of the last purchase, and 
inserts the sales—by items— 
from the time of last purchase, 
and indicates the quantities he 
wishes to buy. The sheet is then 
approved by the acting head of 
the business before the order can 
be placed. 

Up to this point, I am sure you 
do not think this is much of a 
system, and it would not be if it 
stopped there. We, however, do 
a few other things which we be- 


(Continued on page 226) 
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CLEVELAND Cap Screws- 


@ Cleveland dependability in threaded 
fasteners brings you two-fold economy— 
assurance against breakage, and fast easy 
handling in assembly. Cleveland Cap Screws 
are made by the Kaufman Process—the modern 
cold-forging method that assures you stronger 
fasteners than any other known process. 
And you can depend on their accurate-to-size 
heads, shanks and strong smooth-running 
threads. Cleveland High Carbon Heat Treated 
Cap Screws are the toughest fasteners in this 
class. Write the factory or ask your jobber. 
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Consumer Co-operatives 


From the Manufacturer's Viewpoint 


E none of us object to paying taxes. We must:do 
it. We must have a government and we must 
and want to support it, but, says Mr. Seymour, we do 
not want to pay faxes and see a competitor pay none. 


By H. F. SEYMOUR 
President, 
Columbian Vise & Mfg. Co., 
Cleveland, Ohio. 
Vice-President A.H.M.A. 


| have been asked to 
speak on the subject of “Con- 
sumer Co-operatives from the 
. Standpoint of the Manufactur- 
er.” Frankly, on this subject I 
can see very little difference be- 
tween the viewpoints of the 
wholesaler or the manufacturer. 

It is my hope to bring out a 
few facts which make for a bet- 
ter realization of what these 
“tax free co-operatives” are do- 
ing to us; and if they are allow- 
ed to continue to operate with- 
out paying taxes, how their 
growth may further affect us. 
There is no use even contem- 
plating how the country could 
balance the budget if corpora- 
tions and co-operatives should 
both be allowed to operate “tax 
free.” It would load some $7,- 
000,000,000 of additional taxes 
on individuals to offset it, and I 
doubt whether we could carry it 
—yet, that is a recent sugges- 
tion of these “tax free co-opera- 
tives” who are being crowded 
into a corner and are using this 
idea in order that they may re- 
main “tax free.” 

Please understand that I have 
no criticism of “co-operatives,” 
as such. I do feel that the in- 
come of “co-operatives” should 


be taxed on exactly the same 
basis as that of any other or- 
ganization doing business for 
profit. 

I have heard talks and have 
read articles on this subject 
which have generally been ap- 
proached from the angle of “How 
much these income tax-free co- 
operatives can save over other 
businesses.” For just a moment, 
I shall revise this premise and 
put it on the basis of “How much 
more it costs us to do business 
than it does a co-operative.” Let 
me paint a simple picture. 


“There is no use even contem- 
plating how the country could 
balance the budget if corpo- 
rations and _ co-operatives 
should both be allowed to 
operate tax free." 

H. F. Seymour 


Suppose that every other other 
person sitting in this room was 
admitted “free’—and that the 
others had to pay 38 cents to get 
in. Those of you who had to pay 
would feel that they had been 


oo Co 


At the Wednesday 
Joint Session 


H. F. SEYMOUR 


discriminated against regardless 
of how much it was worth, and I 
would also. It is the same meet- 
ing; the chairs are the same; 
the air is the same; the same 
speakers, the same conditions of 
every kind. Furthermore, we 
are all members of either one or 
the other of the two associations, 
each of them organized to serve 
every member alike. On what 
basis should one come in “free,” 
while the other is charged 38 
cents? I certainly would call 
that discrimination. 

Getting back to “Tax Free Co- 
operatives,” do not be misled by 
the fact that the declaration of 
a non-profit purpose in the char- 
ter or by-laws of a co-operative 
association prevents its having 
a profit. Under the Income Tax 
Law, the actual operation of a 
business, not its non-profit dec- 
laration, controls; otherwise any 
organization could avoid taxa- 
tion by a non-profit declaration 
in its by-laws. 

What is a profit? I believe 
that you and I, and the co-opera- 
tives, could agree on a definition 
of profit. I define it as the net 
difference between the entire 
costs of any operation and its 
net income. 

Now, let us consider two op- 


“What is a profit? | believe that you and I, and the co-operatives could 
agree on a definition of profit. | define it as the net difference between the 
entire costs of any operation and its net income.” 
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COLDWELL iawn 


ADVANCED DESIGN 
AND . 
PAST PERFORMANCE. 


will help you sell 


‘THE COLDWELL NEW 


The Coldwell New Imperial isn’t just another 
lawn mower. Into it has gone all of the manu- 
facturing skill and knowledge attained during 
seventy-five years of mower manufacturing. The 
name Coldwell has become synonymous with 
“‘Quality’’ in materials, design and workmanship. 


Leadership has been Coldwell’s heritage since 
the first Coldwell mower was made in 1867. The 
‘‘New Imperial"’ is positive proof of that leader- 
ship. It’s a beautiful streamlined job with every- 
thing in just the right place. Your customers will 
buy what pleases the eye and that's the Coldwell 


New Imperial. 
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LOOK AT THESE SELLING FEATURES 


@ Correct combination of light 
metals, steel and bronze means light 
weight, strength and long wear. 

@ Steel hubs, manganese bronze 
pinions and double bronze oilite 
shouldered wheel bushings. 

@ Five-blade, ball bearing mounted 
cutting reel. 

@ Tubular steel handle, semi-pneu- 
matic tires; rubber hand grips. 

@ Handsome red and ivory paint job. 
@ Height of cut easily adjustable 
from 1/2” to 1-7/8’. 


COUNT ON FOR QUALITY 


. 306 N. WATER STREET 
DIVISION 








| the Easy Way! 
You’/| Land More 
Fish with— 


v 


STEEL RODS 


Balanced like a tournament rod but 
with enough backbone to land the 
big ones. DUNK'’S LIGHT ACTION 
TIPS help you Cast The Easy Way. 
TWO LENGTHS: (52” and 58” over- 
all), DIE CAST ALUMINUM HAN- 
DLE; NEOPRENE RUBBER GRIP; LEV- 
ER REEL LOCK. ‘*A Rod You'll Love 
To Own."’ 


DUNK’S CHUCK JOINT 


— 
PATENTED 

DUNK'S CHUCK JOINT is patented 
and has been used by us for years 
to hold Tip firmly without rocking. 
Double Tapered Ferrule Butt is the 
secret. No More ‘‘FROZEN FER- 
RULES."" CHUCK NUT locks tip; un- 
screw CHUCK NUT—out comes tip. 


DUNK'S RIBBON GUIDES give a 
True Continuous Arc in DUNK’'S 
ACTION TIPS. Light weight. In- 
creases the Casting Ease. Cradle or 
Ribbon goes completely around rod. 
Held securely by solder—no wrap- 
pings to come off. ‘‘Over 25 Years 
Making DUNK'S FISHING TACKLE"’ 


ASK YOUR DEALER 
WRITE FOR FREE COLORED CIRCULAR | 


THE AMERICAN DISPLAY CO. | 


DEPT. 27,.DAYTON 2, OHIO 


> 
DEALERS 


The Above Ad is Running in the OUT- 
DOOR Magazines telling FISHERMEN to 
Come Into Your Store and ASK FOR 
DUNK’'S RODS. 


if Your Jobber Cannot 
Supply You, Send Coupon 


THE AMERICAN DISPLAY CO., 
DEPT. 61 * DAYTON 2, OHIO 


SEND US DEALERS’ PRICES AND 
INFORMATION ON DUNK’S RODS 





erations: a hardware jobber, and 
a “tax free co-operative’—or a 
manufacturer, if you like—both, 
in the same territory. They are 
both buying from the same, or 
from similar sources, and they 
are both selling to the same, or 
similar customers—they pay the 
same wages; they have the same 
overhead of every kind, and they 
do the same volume of business. 
They each made $100,000 in 
1946. The United States Govern- 
ment pats them on the back— 
says, “Well done—Good manage- 
ment—Now, we will collect some 
taxes.” 

The jobber pays in Federal In- 
come Tax, $38,000—leaving $62,- 
000 of his original $100,000 
profit—to do with as he pleases? 
Oh, no! Section 102 of the In- 
ternal Revenue Code, which cov- 
ers “Corporations Improperly 
Accumulating Surplus,” says 
that the company must disburse 
70 per cent of this $62,000, or 
$43,400, as dividends to stock- 
holders, unless it can give rea- 


‘sons for retaining it. The pur- 


pose of forcing this disburse- 
ment is, of course, to tax the 
stockholders on their individual 
income — double taxation. The 
same management that made the 
$100,000 in the first place is vir- 
tually accused of “improperly ac- 
cumulating surplus.” The same 
management which is patted on 
the back for making a profit on 
the one hand, is told that it is 
improperly handling this profit 
on the other hand. It is not al- 
lowed to keep what is left after 


paying 38 per cent tax, for a 
“rainy day”— or for expansion. 
It has just $18,600 left out ef the 
original $100,000. 

Now, comes. the “Tax Free Co- 
operative” which also made 
$100,000 in 1946, under the 
same conditions as the jobber. 
He pays no tax. Because he en- 
joys complete exemption from 
the payment of the Federal In- 
come’ Tax, he could not be inter- 
preted as being subject to the 
provisions of, Section 102. Ex- 
emption from the payment of 
Federal Income Tax grants them 
exemption from all of the pro- 
visisions of the Federal Income 
Tax Law. 


May Use it Any Way 


The “tax free co-operative” 
may use that $100,000 in any 
way its management decides. It 
may pay it all out in cash to its 
customers, as a sort of profit on 
their purchases, or issue equity 
certificates to their customers 
and use the actual cash to ex- 
pand or buy a filling station, or 
a fertilizer plant—or just put it 
into Government Bonds against 
a “rainy day.” 

The Government says that one 
is “improperly accumulating” 
$43,400, after having paid $38,- 
000 in income taxes, yet the 
other can accumulate the whole 
$100,000. This is our Govern- 
ment—the same for both jobber 
and co-operative. The personnel 
of the jobber, and the personnel 
of the co-operative vote and have 
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the same United States Senators 
and Congressmen—are protected 
by the same Army and Navy, yet 
one pays taxes, and the other 
does not—one has $18,600 to do 
with as he pleases, and the other 
has the whole $100,000. 

We, none of us, can object to 
paying taxes. We must do it. 
We must have a government, and 
we must and we want to support 
it, but we do not want to pay 
taxes and see a competitor pay 
none. Remember, that by its 
power to tax, the Government 
can destroy one segment of busi- 
ness and set up an entire new 
system. 


"A conservative estimate of 
the annual volume of these 
‘tax free co-operatives’ at all 
levels is $12,000,000,000. In 
1945, their estimated income 
tax would have been $1,000,- 
000,000. In 1946, it would 
have been between $350,000,- 
000 and $400,000,000." 

H. F. Seymour 


These co-operatives are com- 
petitors. Do not have any illu- 
sions about that. In my own 
state, we have the “Ohio Farm 
Bureau Federation Co-operative, 
Inc., of Columbus, Ohio” which 
is wholly exempt from payment 
of Federal Income Tax. This 
co-operative” corporation, which 
is by no means the largest of its 
kind owns the Ohio Farm Bureau 
Co-operative, a management and 
financial organization; the Farm 
Bureau Agricultural Credit As- 
sociation; the Farm Bureau Life 
Insurance Co.; the Farm Bureau 
Mutual Auto Insurance Co.; the 
Eureka-America Assurance 
Corp., and the Farm Bureau 
Mutual Fire Insurance Co. It 
also owns the Ohio Farm Bureau 
Co-operative Assn., which, in 
turn, owns five fertilizer plants, 
one oil refinery, one alfalfa mill 
and two grain elevators. It owns 
a part interest in the Fertiliz- 
er Manufacturing Co-operative 
which owns three fertilizer 
plants; has a part interest in the 
National Farm Machinery Co- 
operative, Inc., which owns a 
tractor plant and two cultivator 
Plants; part interest in National 


- Co-operative, Inc., which owns a 


cosmetic and chemical plant, a 
milking machine plant, a shingle 
mill, and an expanding electric 
appliance business; part inter- 
(Continued on page 228) 
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AND SET 


Now you can get Castellated Nuts 
in TRIPLEX quality in all sizes 
from 14" to 114". 

And don’t forget that TRIPLEX 
Cap Screws, famous for toughness, 
are made in most standard sizes up 
to 1” in diameter and up to 8” in 
length. Made in Flat, Hex, Fillister, 
and Button Heads. 

A turn to TRIPLEX is always a 
turn for the better. Write for new, 


illustrated catalog. 


THE TRIPLEX SCREW CO. 


5317 Grant Avenue - Cleveland 5, Ohio 


». 


BOLTS 


THREADED 
FASTENERS 
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Purchase Order Controls 


Arren an orgy of 


extravagant buying based upon 
feverish speculation, purchase 
order control presents one of in- 
dustry’s most pressing prob- 
lems. For two years your buy- 
ers have been high-pressured 
from all sides—by your own 
sales department, by customer- 
order duplications and by public 
clamor creating a false concep- 
tion of actual needs. As a re- 
sult, files are bulging with 
orders, many of which neither 
can nor should be executed and 
a highly inflated demand threat- 
ens our commercial well-being 

In an effort to replenish de- 
pleted stocks after the lifting of 
wartime government _regula- 
tions, caution, up and down the 
line, has been thrown to the 
winds and reckless buying has 
run amuck. Each speculative 
consumer-order has_ eventually 
found its way to factory and 
further exaggerated an imagi- 
nary demand already out of bal- 
ance with reason. 


Closely Related 


Purchase order control and 
inventory control are so closely 
related it is hard to find a di- 
viding line. Today merchandise 
is fast filling recently empty 
warehouses. Production of many 
lines is overtaking consumption, 
while factories still report fan- 
tastic backlogs measured, in 
some cases, by years of capacity 
to produce. 

This economic disease induced 
prices consistent with inflated 
demand rather than with real 
needs. It nurtured OPA’s black- 
est markets. It gave radical 
labor leaders a fertile field for 
radical conduct. It presented a 
false picture of our economic po- 
sition and now waves the flag 
of danger to our business wel- 
fare. 

Certain basic facts should be 
recognized. Production and con- 
sumption approach a better bal- 
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By FRED C. BARKSDALE 


Vice-President, 
Brown-Roberts Hardware & 
Supply Co., Ltd., 
Alexandria, La. 


Second Vice-President S.W.H.A. 


At the Tuesday 
Wholesalers’ Discussion 


F. C. BARKSDALE 


ance. The so-called “pent-up de- 
mand” is being brought into the 
open. Strikes have cut heavily 
into labor’s savings. Much easy 
money has been squandered and 


at last we face a period of sober, 
competitive business activity. 

But if we are to profit from 
a still lucrative market and share 
in the stable and lasting prosper- 
ity which beckons, purchases of 
wholesaler and retailer alike 
must be brought under and 
kept under reasonable control. 
The sap must be cut from ficti- 
tious backlogs by purging files 
of orders which never should 
have been placed. Then liberal 
but sane buying can satisfy the 
needs of a prosperous land. 

I am not qualified to attempt 
an outline of the mechanics of 
any control system. That the 
most elaborate and the simplest 
alike probably leave much to be 
desired seems obvious. But in 
any case the time for sober 
thought is now. An intelligent 
program of order readjustment 
and control will render a distinct 
service to the public in general 
and to our industry in particular. 
It will conserve the present 
sound position of retailer and 
wholesaler alike and contribute 
generously to national economic 
stability. 





Marl Lyons, Jr.'s Address 
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lieve help to complete this sys- 
tem. All of our departments is- 
sue semi-monthly stock lists on 
their important lines. On the 
lines that are still more or less 
critical, we are operating a 
“home-made”. perpetual inven- 
tory system. Each department 
head has a stock list of his 
critical lines, and as orders come 
in they are first referred to him 
for his approval. At the time of 
approving the order, he deducts 
the sale from the stock sheet 
which he keeps at his desk. 
Another thing we do is to 
furnish each order clerk with a 
little stock report book, which he 
carries in his pocket. When he 
is filling an order, and thinks the 
stock of a particular item is get- 


ting low, he lists on this stock 
report the name of the article 
and the quantity on hand. There 
is also a column on his form 
which reads—“Suggested Buy.” 
This, we feel, gives the order 
clerk a feeling of importance and 
makes him more interested in 
using this report form. 

These reports are turned in 
every afternoon, and are im- 
mediately turned over to the de- 
partment which purchases the 
article shown on the stock re- 
port. The department head is 
then expected to check into the 
article immediately, either by 
having complete stock taken of 
the line, or by looking at the 
stock himself. Another thing we 
try very hard to do, is to have 
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| ACTIONIZED RODS 














_ @Faithful research and 
long experience have en- 
abled GEPHART to de- 


ADJUSTABLE NU-GRIP 


... fits the natural contour of 
the hand and makes casting 
easier, more accurate and less 
tiring. A set screw permits 
turning of the Nu-Grip to 
any right or left position where 
it fits any individual com- 
fortably, irrespective of big 
or small hand, long or stubby 
fingers, right or left hand 
casting. Adjustable Nu-Grip 
is an exclusive Gep feature. 


| yelopascientificmethod 
) “of fabricating solid and 
E tubular steel. This proe- 
| ess, called “actionizing,” 
gives the rod “‘life” in 
the right place, im- 
proves casting action, 
| # resiliency and uniform- 
ity. It is of tremendous 
| help to effortless cast- 
ing and adds to the 
pleasure of playing the 
fish, “‘ Actionizing” is an 
i exclusive Grp feature. 


{ 
: # 






Weur vi 


1947 GEP CATALOG _ -->. 


FOR SOUND PROFIT BUILDING 


GET HEP TO GEP! 
































ARMOR-OID RODS 


@ Action, strength, bal- 


ance and beauty are 


built into every Grp 
ARMOR-OID RopD in 
either solid or tubular 
steel. Models are avail- 
able to catch Marlin, 
Tuna and other large 
fish—an accomplish- 
ment acquired without 
adding extra weight for 
the additional power re- 
quired. And their fa- 
mous trademark 
“ARnMOR-OID” typifies 
the only steel rod that is 
guaranteed against salt 
water corrosion. 
““ARMOR-OID” is an ex- 
clusive Gep feature. 


EASIER CASTING « GREATER ACCURACY « LESS FATIGUE 


Speciabeste in Steel Fisting Code for 


BAIT CASTING e FLY FISHING e SALT WATER FISHING 


Ged. 


FOR*THE ASKING 


Gephart Mfg. Co. 


1020 WEST ADAMS STREET « CHICAGO 7, ILLINOIS 
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HOLTITE Machine 
Screws are headed cold 
and the threads are cold 
rolled, not cut. Metal is 
compressed and density 
increased to give 

reater strength and uni- 
ormity. 


Specify HOLTITE to 
your Distributor 


Steady, profitable turnover—satisfied customers—repeat 
sales—these are the profit features of rugged HOLTITE 
Screws, Bolts, Nuts and Allied Fastenings, attractively pack- 


aged for eye-arrestin 


displays on counter or shelf. Sturdy 


boxes with shelf-legible labels containing complete informa- 
tion of contents in large type . . . color-coded for quick iden- 

a tification-aiid’ time-saving inventory taking.~ *~: ° 
Stock the complete HOLTITE line—Wood Screws, Ma- 
chine Screws, Nuts, Stove Bolts, Sheet Metal Screws, Lock 


ap Screws, Side K 


Drive Screws, Sink Bolts, 


Hanger Bolts and allied fastenings. A dependable quality 


source for over 42 years. 









New Bedford, 
e Mass., USA. 









HOLTITE- Phillips 
Recessed Head Screws & Bolts 


Feature these modern fastenings for your home workshop 
trade; for repairs and replacements in practically all house- 
hold appliances, automobiles and commercial equipment 
Alll sizes, head styles and finishes from which to select your 


requirements, 
Colorful HOLTITE-Phillips Household Utility Kit #2 


contains an assortment of 22 dozen flat 


head steel wood 


screws in most commonly used lengths, in diameters from No. 5 
to No. 12—with 2 Phillips drivers, No. 2A and No. 3A. Dis. 
play these colorful, convenient kits for extra profits. 


HOLTITE “Thread- 
Forming” Sheet Metal 
Screws eliminate tap- 
ping by forming perfect 
mating threads in the 
—t ° they Dg 
turned in. Types “A"’ 
“a, ia ny “Cap” and 
our own Patented 
“Tap” Screws. 


Order through 
your Distributor 
























each department ‘head, at least 
twice a month, make a tour of 
the warehouses in which lines the 
purchases are stored. This gives 
him an opportunity to see first 
hand the condition of his stock 
and to see that the stock is kept 
clean, and is well arranged. 

We have copies of every order 
taken by our salesmen sent in 
at the time the original orders 
are sent in. These copies are 
immediately circulated around 
the departments so that the de- 
partment heads can look them 
over to see what is selling, and 
in what quantities. 

This last statement I am going 
to make is, in no way, intended 
to be a reflection on our good 
friends, the factory representa- 
tives, because the majority of 
them have the wholesalers’ in- 
terest in mind and do not want 
to sell them more than they can 
profitably handle. However, we 
require that a top official of our 
company, who does not come in 
regular contact with the factory 
representatives, approve all pur- 
chase orders. 








H. F. Seymour's Address 


(Continued from page 225) 





est in United Co-operatives, Inc., 
which owns two oil blending 
plants and a paint factory; part 
interest in the Farm Bureau 
Chemical Co-operative, which 
owns a fertilizer plant; part in- 
terest in Co-operative Mills, Inc., 
which owns large feed mills; 
part interest in the Ohio Co-op- 
erative Grocery Wholesale, which 
is now inactive. It has bought 
the Louisville Refining Co., and 
an affiliated pipe line company; 
and has recently built a grain 
terminal elevator. 

As far back as 1929, one of the 
largest “co-operatives” in the 
world, refining sugar found a 
way to shift from its corporate 
set-up to a “tax free co-opera- 
tive.” As a “co-operative” cor- 
poration, it has paid no federal 
income taxes on its large earn- 
ings since 1929. 

The Red River Lumber Co., 
was recently sold to the Cali- 
fornia Fruit Growers for $11,- 
000,000. In 1945, the Red River 
Lumber Co., paid nearly $1,000,- 
000 in federal income tax. How 
long can this increasing shift of 
business to the “tax-exempt” 
form continue without destroy- 
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ing a substantial source of gov- 
ernment revenue and eventually, 
our whole economic system? You 
and I are paying more income 
taxes because of these two in- 
stances—and many others. 

A conservative estimate of the 
annual volume of these “tax free 
co-operatives” at all levels is 
$12,000,000,000. In 1945, their 
estimated income tax would have 
been $1,000,000,000. In 1946, it 
would have been between $350,- 
900,000 and $400,000,000. 

These are my recommenda- 
tions—they are not original— 
they come from the National Tax 
Equality Assn., but they are all 
inclusive: First, repeal Section 
101 (12) and (18) of the In- 
ternal Revenue Code, thereby 
terminating the tax exemption 
of co-operatives and their right 
to accumulate tax-free reserves 
for “any necessary purpose,” as 
permitted under the present law. 
This has been done in Canada. 
It solves only a part of the prob- 
lem, for, as I have told you, less 
than half of all farmer co-opera- 
tives now take advantage of its 
provisions—and most of those 
would willingly support repeal, 
without further legislation, be- 
cause they would be almost as 
well off without this section as 
they are with it. 

Second, restrict deductions for 
additions to authorized reserves 
to those for depreciation, bad 
debts, and so forth, and only to 
the same extent that is permit- 
ted to other businesses. 

Third, define net income as for 
other business organizations, 
treating total receipts as the 
starting point. 

Fourth, deny any deduction 
for patronage dividends, whether 
paid in cash, in stock, in other 
evidence of equity, or by book 
allocations. 

Fifth, impose upon co-opera- 
tives full taxation on their net 
incomes, the same as other busi- 
ness organizations. 

Sixth, tax all patronage dis- 
tributions to recipients, whether 
or not stockholders, as ordinary 
dividends.” 

Furthermore, I urge that you 
contact your Senators and Con- 
zressmen at once. This matter 
is being studied by both Houses 
of Congress at the present time, 
and action may be taken in their 
current sessions. I also urge 
that you subscribe to the “Na- 
tional Tax Equality Association” 
of 231 South LaSalle Street, Chi- 
cago, 4, Ill. 
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Strong, girder construction. 
Ne need te take apart Throw 
adjustable on the job. Always 
under spring compression. 












WHERE QUALITY IS IMPORTANT... 
install RITE Surtace Bolts. It it's a matter of strength, 
you can secure RITE Surface Bolts with sliding rods 
up to ¥e” wide and up to 48” long. If it's appearance 
that's paramount, RITE hardware has a look about 

it of classic simplicity that fits with any architec- 
ture, old or new. Choice of 9 standard finishes, 4 
types of strikes, 19 sizes, all of extruded brass. 










RITE JAMB BOLTS 
In two styles — of solid 
brass. Mount in rear 
stile of door to positively 
lock a door from inside 
only. Useful on windows. 


RITE SLIDING DOOR 

HARDWARE Includes 
Flush Pulls, Edge Pulls, 

and Jamb Bolts,—all 
available in a number 
of styles and finishes. 


RITE BALL LATCHES 
Adjustable for shrinkage 
or warpage. Two sizes, 
small enough for cabi- 
net doors, large enough 
for all standard doors. 


NEARLY HALF A CENTURY 


QUALITY HARDWARE FOR 


ADAMS-RITE MANUFACTURING CO. 


540 WEST CHEVY CHASE DRIVE, GLENDALE 4, CALIFORNIA, U.S. A 
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The Thursday Morning Meeting 
Of the S.W.H.A. 


N addition to the regular executive session, the 
annual meeting of the Southern Association em- 
braced informative discussions of several important 
phases of wholesaling operations; the election of offi- 
cers, and the adoption of a resolution favoring taxation 
of Consumer Co-Operatives. 


T. W. McALLISTER 
Secretary S.W.H.A. 


O, Thursday morn- 


ing, April 17th, the 56th annual 
meeting and executive session 
of the Southern Wholesale 
Hardware Association, with 
president Edmund Orgill pre- 
siding, opened with a discus- 
sion of “Budget Controls” led 
by Henry J. Allison, Allison- 
Erwin Co., Charlotte, N. C. 
This topic had originally been 
scheduled for discussion at 
Tuesday morning’s session, but 
due to the length of that pro- 
gram it had been necessary to 
carry this feature over to the 
Thursday morning session. Mr. 
Allison emphasized the neces- 
sity, particularly under current 
conditions, of maintaining de- 
pendable records which would 
provide a practical and efficient 
method for keeping an accurate 
check on expenditures as com- 
pared with receipts. A number 
of members who participated 
in the discussion described the 
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methods being used by their 
firms for this purpose, and sys- 
tems for estimating the value 
of merchandise on order and in 
transit were explained. 

It was advocated that the rec- 
ords of the past and a careful 
estimate of future prospects 
be utilized to properly evaluate 
the quantity of merchandise to 
purchase. The recommendation 
was also made that in budget- 
ing control an estimate of pay- 
roll totals and other items of 
overhead expense should be 
made about every six months. 

Some members explained how 
they were using punch-card 
systems for budget control, 
with very satisfactory results. 
One member stated that his 
firm had appreciated its inven- 
tory approximately 20 per cent 
for insurance purposes, while 
another member reported ex- 
cellent results from the use of 
a 13-period year with four 
weeks to each period, for bud- 
get control purposes. A few 
members, whose firms are op- 
erating on a five-day week de- 
clared that they are getting 
more work accomplished on 
this basis than was the case 
under a 51% day week. 


President's Address 


Edmund Orgill, president, Or- 
gill Brothérs & Co., Memphis, 
Tenn., and president of the 
Southern Wholesale Hardware 
Association in his informal 
president’s address quoted in- 
teresting portions from an ad- 
dress delivered by his late 
uncle Frederick Orgill, on April 
18, 1917, at which time the lat- 
ter was president of the South- 


H. B. HORSEY 
Treasurer S.W.H.A. 


ern Association. The extracts 
from this address revealed a 
very optimistic feeling over 
conditions prevailing during 
World War I, as well as for 
business prospects in the fu- 
ture. However, quotations from 
the address deplored the high 
taxes to which business was 
subject to in 1917; for example, 
an increase in the corporate 
tax from one to two per cent, 
these taxes being very low in- 
deed as compared to the rates 
now prevailing. 

A concluding excerpt from the 
address mentioned implored the 
1917 wholesaler membership of 
the Southern “to encourage 
hardware dealers to become 
better merchants and to assist 
them to do business at the low- 
est possible cost and in the 
most efficient manner possible.” 
President Orgill also read 
historically enlightening por- 
tions from photographic copies 
of several advertisements pub- 
lished by the parent firm of 
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With the same famous Gold Seal 
Trade-Mark and Money Back 
Guarantee that have made 
(Congoleum America’s biggest 


selling floorcovering. 


“decorator” colors— 

peach, yellow, green, blue, 

black, tan, white—in 4 14" 
tile design. 


for important, ‘plus business” 


With the tremendous interest in home improvement and 
modernization, the demand for Congowall is rapidly increasing! 
For Congowall is a marvelous, new, permanent wall covering 

that combines beauty and practicality ...at an amazingly low cost! 
Made of long-wearing baked enamel on an exclusive DUPLEX 
FELT BACKING, it is the ideal wall covering for kitchen, bathroom, 
nursery and “utility” rooms. Sold over the counter or on an installed 
basis—full dealer mark-up yet priced so low it’s a real traffic 
builder! Non-competitive with other lines handled. Recommend 
Congowall to your customers for complete satisfaction. In convenient 
54-inch wainscot width—easy to install on new or old walls. 








| 9 RRR E> 
- {28 Se 
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New Stunning 
shaded tile patterns raised tile patterns 


for rich, have expensive 
luxurious effect! “ceramic” look! 


Rich new 
Travertine pattern 


for floor-to-ceiling use. 





Free 
advertising 
mat service 


...See your 
local Congo- 
leum-Nairn 
representative 
for details. 
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DUPLEX FELT BACKING 
7. Semi Saturated Saturated 


Zone 


Nationally 
. Exclusiv 
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in DUPLEX 
leading FELT 
magazines. BACKING 
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paste 











promptly 
and permanently. 
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Orgill Brothers & Co., in 1847. 
The prices for hardware and 
other items then prevailing, as 
well as the phraseology used 
in the advertisements quoted 
were im marked contrast with 
those existing today. 

The informal report of the 
organization’s managing di- 
rector, T. W. McAllister, South- 
ern Hardware, Atlanta, Ga., re- 
vealed that six new members 
had been added to the organiza- 
tion’s membership roster dur- 
ing 1946. Mr. McAllister also 
pointed out that the attendance 
of 1500 at this conclave estab- 
lished a new record, being even 
higher than that for the previ- 
ous high at the Cincinnati meet- 
ing in 1944. 

H. B. Horsey, vice-president, 
Sharp-Horsey Hardware Co., 
Atlanta, Ga., treasurer of the 
association in his brief report 
cited figures showing that the 
financial affairs of the organiza- 
tion are in excellent condition. 

In leading a discussion on 
“Incentive Plans,’ Charles E. 
Nash, president, Nash Hard- 


ware Co., Fort Worth, Tex., ex- 
plained several methods his firm 
has used with good results to 
improve employee relations and 
to stimulate greater interest on 
the part of employees in the 
general welfare of the company. 
Four of the incentives, de- 
scribed by Mr. Nash were— 
Christmas bonuses, Christmas 
baskets, the compensating of 
salesmen on a commission basis 
and a profit sharing plan for 
officers, executives, and semi- 
executives. Other members 
gave detailed explanations of 
incentive systems being used by 
their firms, including a twice 
yearly bonus plan; an ability 
and performance grading sys- 
tem, and several other combina- 
tions of methods designed to 
create greater interest and to 
further improved relations with 
employees. 


District Meetings 


An expression of opinion was 
requested by President Orgill 
relative to the desirability of 
holding district meetings and 


it was the consensus of opinion 
that a few such meetings should 
be held to determine their ad- 
visability. Most of the mem- 
bers present also expressed a 
preference for the open forum 
type of meetings for the fu- 
ture during which sessions they 
could benefit from the experi- 
ences of other firms having 
similar problems to their own. 

In a very informative discus- 
sion on “Building Salesmen’s 
Catalogs,” O. C. Davis, buyer, 
Bluefield Supply Co., Bluefield, 
W. Va., related the experiences 
of his company in compiling 
both salesmen’s and dealers’ 
catalogs. Mr. Davis’ address, 
practically in full, appears on 
page 234 of this issue. Follow- 
ing this address several mem- 
bers described how their firms 
were meeting the current cata- 
log problem, which has been 
made more complex than usual 
due to rapidly changing prices, 
designs, lines augmented by 
marked increases in printing 
costs, etc. 

Leading a discussion on 
“Closing Out Slow Items,” W. 
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LYNN PRODUCTS CO 


Designed by an Expert Fisherman 


Include These Unusual Features: 


Durable chrome Vanadium tool steel 
rod, properly heat treated to give it 


unusual strength, snap and spring. 


Polished aluminum offset handle with 
genuine cork grip designed to effect 
a maximum of accuracy and ease in 


casting. 


Offset reel seat and positive reel lock 
Test proved to assure quick, easy reel 


mounting. 


@ Perfectly balanced. Feels “just right” 


in the hand. 


All rods are finished with highest quality baked 
enamel in handsome assorted colors and come 


complete with heavy duck carrying case. 


ORDER BY CATALOG NUMBER 


4, it—No. CR-11 
5 ft—No. CR-22 


Hardware Mfrs. Representatives Wanted. 


-. INC. 323 E. 


ONTARIO ST., CHICAGO 11, al 
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with SARGENT Push and Pull Bars 


SERVICE MEANS SALES 





ARGENT & COMPANY now offers you a modern line of Combined 

Door Pulls and Push Bars made in two stock sizes which take 
care of 80% of your requirements. These stock sizes—25” center-to- 
center and 31” center-to-center—are immediately available from 
your Sargent distributor. When other sizes are needed, they can be 
furnished to order. 


Today, with more merchandise on the market, the public is prov- 
ing that it has not lost its esteem for quality. That is why these 
new bars are made entirely of high-strength aluminum alloy, and 
finished with a transparent, impervious finish that combines gleam- 
ing beauty with hard wear. Included with each unit are Phillips 
recessed head screws for installation without marring or scratching 
the bars. 


With this type of merchandise—fine Sargent products—you have 
maximum coverage of the market with minimum stock—your 
assurance of fast turnover and a higher rate of profit. 


SARGENT & COMPANY 
NEW YORK - NEW HAVEN, CONN. + CHICAGO 
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Profit-making 
Sargent products 
include locks, pad- 
locks, push and pull 
bars, door closers, 
planes and squares. 















A. Parker, president Beck & 
Gregg Hardware Co., Atlanta, 
Ga., related how his company 
had approached this problem 
by preparing lists, by depart- 
ments, of slow moving goods; 
which lists were then submitted 
to buyers for their approval 
before they were okayed to be 
placed on a general list of more 
or less stagnant items which 
were to be included in a pre- 
inventory sale, during which a 
sales contest, with a_ special 
inducement for salesmen was 
an important part. The use of 
direct mail promotions, with at- 
tractive prices was another sug- 
gestion offered to stimulate ac- 
tion on slow moving merchan- 
dise. 

The revised by-laws of the 
Southern Association as pro- 
mulgated last summer were 
then presented for considera- 
tion. The revisions proposed 
were chiefly in phraseology 
pertaining to the duties of offi- 
cers, and a change from a flat 
rate to a graduated schedule of 
dues. These revised by-laws 
were unanimously approved and 
adopted. A resolution was also 
passed without a dissenting 
vote favoring taxation of con- 
sumer co-operatives. 

Mr. Allison, for the nominat- 
ing committee, reported that the 
tenure of office on the executive 


committee had, with this meet- 
ing, expired for J. L. Lawrence, 
vice-president, Baird Hardware 
Co., Gainsville, Ga., and S. D. 
May, president, Bluefield Hard- 
ware Co., Bluefield, W. Va. In 
their stead Walker D. Stuart, 
president, Richmond Hardware 
Co., Richmond, Va., and Ray M. 
Miller, secretary - treasurer, 


Railey-Milam, Inc., Fla., were 
proposed and were elected, by 
acclimation. 

All other officers, and mem- 
bers of the executive committee, 
and advisory board of the asso | 
ciation were re-elected, and the 
session ended : 
meeting of the executive com- | 
mittee. : 





Building Salesmen's Catalogs 


By O. C. DAVIS 


Bluefield Supply Co. 
Bluefield, W. Va. 


as are 
becoming realities much earlier 
than most of us expected, we are 
rapidly changing from a seller’s 
to a buyer’s market. 

In past years we could tell our 
salesmen that we would have a 
car of certain merchandise de- 
livered within a few days, and 
without giving them any de- 
scription whatsoever, or in many 
instances without giving them a 
definite selling price, the orders 
would roll in so fast that we 
could ship the entire carload of 
merchandise the day it arrived. 


Oo. C. DAVIS 


In normal times, the normal 
turnover for the hardware 
wholesaler has been three to 


(Continued on page 250) 


The charter boat fishing fleet with the Palm Beach Biltmore Hotel in the background. 
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That's what gets the sales— when you can give your 
customers just exactly the package size and price that 

meet their particular needs! Take the generous quart 

size of liquid 2-4 Dow Weed Killer. It treats 8,000 

square feet of lawn—plenty for spring and fall appli- 

cations, and a nice saving over repeated purchases 

a of smaller packages. Substantial home owners— 
_— they’re one of your best markets—go for it in a big 
way. Remember, 2-4 Dow Weed Killer comes in nearly a 

dozen package sizes—up to 50 gallons for large-scale users, 
down to 4 pints for small lawn owners, and even 25c packets for 
those who want to try it out! Stock them all—and get those sales! 


——S 
FOR STEADY PROFITS—THE COMPLETE DOW LINE 


The Dow Weed Killers . . . 2-4 Dow Weed Killer (liquid and powder), Esteron 44, Dow 
Contact Weed Killer, and Dow Selective Weed Killer . . . head up the expanding line of 
Dow Agricultural Chemicals. Dow offers DDT formulations, insecticides and fungicides, 
seed protectant for cotton and peanuts, plant growth regulators grain fumigants. It’s a 
profit line—better let us tell you all about it 


50th Anniversary 1597-147 


AGRICULTURAL CHEMICAL DIVISION 
THE DOW CHEMICAL COMPANY ¢« MIDLAND, MICHIGAN 


New York « Boston -« Philadelphia « Washington « Cleveland « Detroit «* Chicago 
St. Lovis ¢ Houston. « San Francisco ¢« Los Angeles © Seattle 


Dow Chemical of Canada, Limited, Toronto, Ontario 
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Glass shelving and light backgrounds make the wide variety of gift items 
stand out. Low back windows make it easy to see the display from the street. 


Town and Rural Customers 
Go for This Gift Section 


Gin displays at the 


Breckenridge & Co., Brooklyn, 
Wis., hardware store, were moved 
into an up-front, sidewall location, 
with a resultant increase of 40 per 
cent for that section of the store. 
An outstanding feature of this de- 
partment is its outstanding neat- 
ness, an important asset in the 
gift business according to Omer 
Goehring, manager of the store. 
Having a population of but 
1500, the community must draw 
trade not only from within its own 
limits but from the surrounding 
country as well. Thus a wide 


236 


Breckenridge & Co. registered a 40 per cent 
gain in this department when it was moved 
to a sidewall near the front of the store 


variety of gifts is carried to ap- 
peal to the ladies from town and 
those from the country. Although 
items priced at $2.50 are the best 
sellers in this section, shower, 
wedding and party gifts priced as 
high as $5 are offered. 
Breckenridge’s gift department 
has glass shelving and a light 
background to add to its appear- 
ance. Glassware, figurines, pic- 
tures, trays, pottery and lamps are 


among the numerous gift items 
featured. Mr. Goehring says, 
“Our gift department is not only 
a traffic builder but a profit maker 
as -well. People who buy mer- 
chandise from our gift department 
like it and come back many times 
a year. Many customers of this 
department will come in for 4 
particular gift item, purchase it 
and other gift lines and then buy 
(Continued on page 252) 
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THE SATURDAY EVENING POST 
COLLIER’S 

THE AMERICAN HOME 

BETTER HOMES & GARDENS 
eLOlehs) am -) 7 0enlinels 

LADIES HOME JOURNAL 
WOMAN'S HOME COMPANION 
GOOD HOUSEKEEPING 
McCALL's 

aL@lOh) 151@) 40) 

COUNTRY GENTLEMAN 
SUNSET 

POPULAR MECHANICS 
POPULAR SCIENCE 





SAVOGRAN 
Advertising 


month after month throughout the year has risen 
in circulation to the astounding astronomical total 


of 32,381,347* 


What comparable line of household helpers can 


make that claim? 


*Total net paid circutation (A.B.C.) 


THE SAVOGRAN COMPANY 


BOSTON and NORWOOD, MASS. - CHICAGO « SAN CARLOS, CALIF. 
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corrugated board or 
painted wallboard, 
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material. 
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Screens and Electrical Table 


Appliances for Late May 


HARDWARE AGE Original Window Display IDEAS 


WINDOW 


SCREEN 
WINDOW SCREENS : AND DOOR 


SCREEN DOORS | FM ions 


= = Screen doors, adjust- 
able window screens, 
rolls of black, gal- 
vanized and copper 
screen wire, latch 
sets, door springs, 
door checks, spring 
hinges, door bump- 
ers, etc. 





BACKGROUND: Cen- 
ter panels of ivory 
corrugated board or 
painted wallboard. 
Side panels of same 
color. Cut-out let- 
ters of bright red 
material. 
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PACKAGING 
Each item is individually packed in 
STYLING - an envelope complete with neces- 7 | 
Product design is a powerful sell- sary screws and instructions for / 
ing force! tous smooth, smartly applying. Eliminates loss of small / 
styled designs mean quick, profit- parts and protects the finish, sent, 
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/ The increasing popularity and demand for Smart- 
ly Styled National Lock Cabinet Hardware is no 









secret. Customers just can’t help taking a second 
look at the brilliancy and attractiveness of the No. 
140 Display Board shown at right. Here is a 24- 








hour silent salesman that will do a real selling job 






for you. Now that lumber, paints and other build- 






ing materials are coming back on the market — 






there’s going to be a lot of kitchen cabinet re- 















modeling and refinishing. Alert dealers will take 






advantage of this profit-packed business by order- 






ing a stock with display board Topay. 
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600 Attend Marshall-Wells Co. 
Annual Merchandising Congress 


SETH MARSHALL 


More than 600 


hardware dealers and salesmen 
met in Duluth, Minn., recently for 
the annual merchandising congress 
sponsored by the Marshall-Wells 
Co. at its headquarters. Indepen- 
dent hardware dealers from scores 
of communities in Minnesota, Wis- 
consin, northern Iowa, upper 
Michigan, the Dakotas and east- 
ern Montana and sales representa- 
tives from all parts of the United 
States attended. 


According to O. E. Stevens, 


manager of Marshall-Wells’ Du- 
luth branch, the conference was 
one of the largest and most impor- 
tant in the firm’s history and con- 
sisted of a three-day merchandis- 
ing clinic covering the newest’ in 
hardware and modern merchan- 
dising methods. 

Things are looking better for 
the American consumer, according 
to Mr. Stevens. “A year ago many 
of the everyday necessities of liv- 
ing were critically short in supply. 
Today the situation is much im- 
proved. Now or shortly, the house- 
wife can get the dinnerware, kitch- 
en appliances and accessories she 
needs. The family will again have 
most everything required for the 
American standard of living in- 
cluding the long-sought alarm 
clocks. Steel, however, is still crit- 
ically scarce, which reflects in 
slow production on such things as 
washing machines, refrigerators. 
and other items containing large 
amounts of metal,” said Mr. Ste- 
vens. 

Speakers scheduled who ap- 
peared at the lecture and discus- 
sion sessions included many of the 
country’s foremost hardware sales 


FRED M. TINSETH 


executives such as W. C. Coleman, 
chairman of the board, The Cole- 
man Co., Wichita, Kan.; Frank 
Knecht, sales manager, Youngs- 
town division, Mullins Corp., 
Youngstown, Ohio; Gordon Ritter, + 
sales manager, Noblitt-Sparks In- 
dustries, Columbus, Ind.; Fred 
Parker, assistant to the president, 
Phillips-Buttorff Co., Nashville, 
Tenn.; M. T. Twiss, vice-president, 
Zenith Machine Co., Duluth, and 
other noted hardware men. 

The program was in charge of 
F. M. Tinseth, sales manager of 
the Marshall-Wells Co., and A. C. 


1947 Planning Board Members, left to right: Art Johnson, Yankton, S. D.; John Jussila, Chisholm, Minn.; 
Paul Schilla, Dickinson, N. D.; Stuart Fedderly, Wisconsin Dells, Wis.; Ben Quirt, Iron River, Mich.; A. C. 
Phelps, manager Marshall-Wells Stores Division; Gil Johnson, Williston, N. D.; W. J. Myhren, Rapid City. 
S. D.; Harry Meyer, Shawano, Wis.; F. W. Sanders, Winona, Minn. Absent at the time of the photo was 


Julian Lageson, Fairmount, Minn. 
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MILLERS FALLS AUTOMATICS 


Smooth-action, power and versatility have created 
such an overwhelming demand for Millers Falls 
automatic screw drivers that production has 
reached an all-time peak. Although it is still not 





equal to the demand, we are increasing production 





% 


of these popular tools constantly, as we are on 


other lines, to meet the situation. MILLERS FALLS “ 
These automatics comprise only a part of the TO oO LS "a 


complete Millers Falls screw driver line. Also 





included are ratchet screw drivers, offset screw 
drivers, Phillips screw drivers, and plain screw 
drivers with wood and permaloid handles. All are 
quality-built throughout. All can be relied upon 
for top performance. And all will bring you faster 
turnover and higher profits. 


One Thing in Common -- Quality ! 


\Mi_ MILLERS FALLS COMPANY 


; F 
rv GREENFIELD, MASSACHUSETTS 
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MEET THE DEMAND WITH 


. « « @ household word! 


ZIMS are sturdy and efficient, at- 
tractive in both price and appear- 
ance. Housewives all over the 
country know and ask for time- 
saving Zim household appliances. 


ZIM CAN OPENER 


Opens any shaped can, 
leaves edges neat and 
clean. Weli made for 
long service. Folds up 
out of the way when 
not in use. 


ZIM JAR OPENER 
7 


Removes screw caps, bottle caps, 
pry-up caps and friction caps. Folds 
flat against wall when not in use. 


ZIM FLATIRON REST 





An important ad- 
dition to any ironing board. Leaves 
entire board free for ironing. Folds 
back neatly when not used. 


WRITE FOR LITERATURE AND PRICES 





ZIM MANUFACTURING CO. 


Beadquarters for Labor - Saving Home Appliances 
3047 Carroll Ave.—Chicago 12, Illincis . 
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From the left to 
right are John 
Jussila, Marshall- 
Wells store own- 
er, Chisholm, 
Minn., Mr. Par- 
duhn, Marshall- 
Wells store own- 
er, St. Croix Falls, 
Wis., and H. J. 
Richards, service 
manager of Zenith 
Machine Co., Du- 
luth, Minn. 


0 o 


Phelps, store division manager. 
Gunnar Falk, of the stores divi- 
sion was in charge of the conven- 
tion display. 

Marshall-Wells officials who ad- 
dressed the dealer gatherings in- 
cluded Seth Marshall, president; 
F. M. Tinseth, sales manager; 
A. C, Phelps, store manager; A. S, 


Myhre, head office display man- 


ager; Sandy Oie, head office pro- 
motion manager; Gunnar Falk, 
advertising manager; E. G. Wes- 
termeier, stores division; Bjarn 
Buan, store engineering; H. W. 
Greenough, store division; Harold 





Strom, major appliance depart. 
ment. 

According to Mr. Tinseth there 
are Marshall-Wells stores now in 
9 states—from the Great Lakes to 
the Pacific Coast. He explained 
that the Marshall-Wells stores 
group, although made up of inde- 
pendent store dealers who own 
their own stores, all operate under 
the same name, and do their buy- 
ing together and get the advap 
tage of economies of mass-pro- 
duced advertising, modern store 
control systems and many other 
advantages. 


W. E. Hartwell, manager major appliance division Marshall-Wells Co., shows 
features of the new Zenith refrigerator to some Marshall-Wells dealers. 
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Il operate under Modern homemakers want and demand an iron that will 


id do their buy- give honest-to-goodness performance . . . week in and 
get the advan week out... year after year. SO DO YOU! That's what 
you get in The Middleton . . . dependable performance, plus 
modern style. This is why The Middleton is being acclaimed 
from coast to coast—that is why more dealers are saying: 
“I'll Take The Middleton.” 


s of mass-pro- 
, modern store 
nd many other 


THE CHROMALOX 
HEATING UNIT 


gives 
Faster and Better 
Heat Distribution 
makes ironing 
Easier, Smoother 
and Less Tiring 


The Middleton is unconditionally 
guaranteed for one year . . . com- a po 
ears RETAILS FOR 
plete with cord. Weighs 3% Ibs. 
$9.95 


“Manufacind ly MIDDLETON & MEADS CO., Inc. Belimore-2, Md 
i CONSULT YOUR LOCAL DISTRIBUTOR 


lis Co., shows 
Wells dealers. 
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Men Who Know 


THE 
ROYAL EAGLE 


RIVETED 
STRIKE 
PLATE 
JOINTS 


Mlustrated is the 
No. 672W 
REGULAR MARKING 


EAGLE RULE 
MFG. CORP. 


514 HUNTS POINT AVENUE 
NEW YORK 59, N. Y. 





Malcolm Bryan's Address 


(Continued from page 191) 


economic history and without 
attempting to bore you with 
other measures with which I 
could try to prove it, I think 
that the South today exhibits all 
the marks of a dynamic growth 
and, indeed, I think, without of- 
fense to anyone here, that our 
marks of dynamic growth are 
much greater than a similar phe- 
nomenon of most of the older 
industrial sections of the coun- 
try. I think that at long last, we 
are on the march and those that 
know me know that I am not a 
propagandist. 

Now, I would like to conclude 
briefly with just one or two re- 
marks to my fellow southerners 
in this audience. It is this: Look, 
gentlemen, we are better off than 
we have ever been relative to 
our standing in the nation. Let 
us now be rational. Let us not 
spend these funds we have got 
for every foolish gadget that 
somebody offers us. Let us not 
waste it in the promotion of com- 
panies to build birds’ nests. Re- 
member that though we are bet- 
ter off, my fellow southerners, 
than we have been before, that 


we are still a deficit area. We 
still have enormous outlets foy 
every dime we can save, for the 
mechanization of our agricul. 
ture and for the industrializa. 
tion of our territory which js 
now proceeding at a fabulous 
pace. 

To the northerners, in this 
audience, I will also make one 
remark: The South is a deficit 
area in nearly everything you 
want to mention. By that, 1] 
mean we consume, particularly 
in manufacturers’ goods, in 
nearly all items, more than we 
produce. We are, if I may say 
so, a deficit area in hardware 
items. 

Now, some of you, of course, 
may, at this time, when the 
South represents the greatest 
industrial frontier of the coun- 
try, feel it would be smart busi- 
ness management to do a little 
geographical diversification. If 
so, I assure you will be cour- 
teously and cordially received. 
If you do not, then, if you will 
forgive me, I will say, look to 
your laurels. Give us another 
few vears and the South will be 
competing. 


Senator Fulbright's Address 


(Continued from page 194) 


organization which would be 
qualified to administer this sort 
of program. Our policy simply 
was the opposite. It was simply 
to have just as little to 
do with it as possible. The only 
people who struck me in Wash- 
ington as being really competent 
to judge the Russian situation 
were the heads of industrial 
companies who sent their men 
across to Russia and who have 
studied their industries, their 
customs, and thereby gained a 
knowledge of the country. They 
would have been the most intelli- 
gent people to implement such a 
policy in such countries as Iran 
and Turkey. 

Foreign service did not attract 
intelligent people. A man of am- 
bition and intelligence could not 
afford to be a member of our 
foreign service in the lower 
ranks, and in the higher ranks, 
it only attracted those men who 
had spent their lives in some 
other business, and were looking 
for a place of prestige to which 


to retire. And, as was the cus- 
tom then, they simply followed 
what it was necessary to follow. 
But the trend of world affairs 
today has made it an obligation 
and a necessity for a country as 
large as this to play a part in 
the world affairs if it is to 
survive. 


One of the most pressing 
criticisms suggested against the 
President’s plan was that it 
by-passes the United Nations. 
In the first place, I don’t think 
there was much merit in that 
at any time, and if there was, 
the amendment suggested by 
Senator Vandenburg and which 
I think will be adopted which 
succeeds our policies in these 
two countries by an action of 
either the Security Council or 
the Assembly, certainly remedies 
any such criticism. But actu- 
ally, the United Nations was just 
in its beginning stages when 
we debated this matter in the 
Senate. No one thought that 
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From Grandma to Teen-Ager, women will like 
Style-Tested Paint Colors for they are in perfect 
harmony with the very latest and accepted color 


trends in modern home decoration. 


You see, women give Lowe Brothers Style-Tested 
Paint Colors the nod of quick approval because 
they have been Style-Tested by a foolproof Color 
Research Plan. They are the colors your customers 


are actually buying for home decoration today. 


Style-Tested Colors reduce markdowns and close- 
outs. They eliminate obsolete colors and speed the 
turnover of minimum stock. Sold and used without 
muss, fuss or bother, they save your sales effort and 
time — for they are all ready to use, just as the cus- 


tomer wants them. 


Yes — Lowe Brothers quality Style-Tested Colors en- 
able you to stock, and sell easier and faster, only 


wanted paint colors. 


THE LOWE BROTHERS COMPANY 
Dayton, Ohio 


Ready for use — without extra service effort — 
the colors which women want and cre buying today. 











the production of the German 
machine. So, in thinking of this 
problem, an old, old, suggestion 
has been carried in the minds 
of statesmen for at least 300 
years and maybe longer than 
that; and many of the most 
prominent people and leaders in 
various countries have talked 
about the United States of 
Europe; of taking the 34 pre- 
war countries, now amounting to 
only fourteen — not dominated 
by Communists and forming 
themselves together and creating 
them into an economic and politi- 
cal,union. And this has gone 
forward and I have seen great 
support for it and the reason for 
it is good. 

Under the present policy— 
the so-called level production 
policy, they have restricted the 
production of steel to 6,000,000 
tons, whereas the capacity is 
19,000,000 tons. They have re- 
stricted the production of nitro- 
gen to 18 per cent of the pre- 
war production; and, of course, 
nitrogen is not only used for 
military purposes, but it is also 
the basis of fertilizer. So if you 
have restrictions on the greatest 
producer in Europe of steel for 
railroad construction and bridge 
construction and the restriction 
of nitrogen which is the basis’ 
for fertilizer, thus preventing 
the revival of agriculture. They 
are in a perfectly hopeless situa- 
tion and they are not able to 
bring back the production of the 
greatest and most productive 
country in Europe. 


the point. There is no way in 
which the United Nations could 
sustain Greece and Turkey. 


that was the final solution to 
the prevention of war. It was a 
beginner’s step. The U.N. was 
certainly no more advanced than 
the Confederation was when the o.6U0 
original colonies started in this 
country, and struggled through 
eight years before we finally got 
an agreement on a constitution. 

No one who knows anything 
about it can believe that the 
United Nations is now prepared 
to settle such practices as have 
occurred in Greece and in 
Turkey. They have no arms. 
As a matter of fact, the Russians 
have refused to reach any agree- 
ment on the constitution of the 
armed forces provided under the 
Charter of the United Nations; 
and they can, as you know, stall 
and prevent the formation of 
armed forces. As you know, 
Russia has already used their 
veto power ten times, on some 
occasions, on insignificant is- 
sues, the most recent ones being 
the discussion of some mining 
of some English in the harbors 
of Albania. However, if the 
question would be presented to 
the Securities Council, it would 
be vetoed. But that is beside 


“You know too, that you can- 
not bring about peace or a 
reasonably untroubled econ- 
omy in Europe without bring- 
ing back the production of the 


German machine." 
—Hon. J. W. Fulbright 


Go. 


The other question, and one 
that is very interesting to me 
is how could we ever get out 
from under the support of such 
countries as Turkey and Greece. 
That involves a very complex 
consideration of other parts of 
the world and most particularly, 
Europe. You recently saw a re- 
port by ex-President Hoover 
with regard to Germany. You 
know today that the ministers 
in Moscow are troubling them- 
selves about the solution of the 
German problem. 

You know, too, that you can- 
not bring about peace or a rea- 
sonably untroubled economy in 
Europe without bringing back 
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“OUT —damned SPOT!" 


(MacsetH — Act 5, Scene 1, Line 39) 


SHAKESPEARE'S LADY MACBETH 
es 


should have known about . . 





Shakespeare's gory Lady Macbeth might 
have “gotten away with murder" had 
she known about Magic Wall Paper 
Grease Spot Remover. For Magic Wall 
Paper Grease Spot Remover removes 
grease and oil spots from wall paper 
like magic and will not injure the color 
or pattern. Also removes grease and oil 
smudge from upholstered furniture and 
carpets. Order your supply NOW for 
Spring housecleaning requirements. A 
patented Filma-seal cap protects the 
contents of the can indefinitely. 


OTHER MAGIC PRODUCTS—Magic Iron Cement, White Tile Ce- 

ment, China and Glass Cement, Porcelain Glaze, Liquid Metallic 

Solder, Mending Wood, Liquid Casein Glue, Crack Filler, Plastic Auto 
Body Solder, Glaze and Spot Putty, Plastic Lead Seal. 


MAGIC IRON CEMENT COMPANY 


1366 EAST 34th STREET 


LIST PRICE 
35c¢ each 


Yq pint cans—24 to a carton 
Less your regular discount 


CLEVELAND 14, OHIO 





Eastern Sales Manager 
> S. SAMPLINER, 48 West 48th Street, New York 19, N. Y., BRyant 9-8868 











Policy of Fear 


The reason they adopted the 
policy, of course, was their fear 
of the revival of a militaristic 
Germany. So, on the one hand, 
they say, we can’t let them come 
back to full production or we 
will be facing another third 
World War arising from Ger- 
many. On the other hand, there 
is no way they can rebuild 
Europe in a reasonable time 
without the production. So, 
what to do about it? That is 
why they are not making any 
real progress in Moscow. They 
cannot find the solution. 

I think the only solution, as I 
see it, and I am not alone in 
that, is to bring Germany back 
to about the same place it was 
in Bismark’s time. I wouldn't 
insist on a Hindenburg organi- 
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Don’t Let Insects 
Spoil Your Fun 




















oO  — 


= 


_ 
aa 


—= 


——— al Vp 
unkip 448 Repe 
Keeps bugs away 
6 to 10 Hours 


This summer you con really enjoy your outdoor activities—free of 
common insect pests. New, long-lasting UNXLD 448 Repellent 
gives you positive protection. Just a little put on wherever your 
skin is exposed keeps away mosquitoes and ofher 
biting bugs 6 to 10 hours. When sprayed on clothing, it keeps 
bugs from biting through for 7 to 10 days. 

UNXLD Repellent is available now in liquid form or 
vanishing-type cream, to suit your preference. 
Neither greasy nor sticky, it is pleasant ond easy 75¢ 
to use. It will not harm nylon, rayon or other ouch 
fabric. will not stoin the skin. 
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AT YOUR DRUG, HARDWARE 
OR SPORTING GOODS COUNTER 
(Write vs your dealer's name if he is out of stock) 
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This Powerful Promotion for NEW 


unX iv 448 
REPELLENT 


.- + Means Big Money 
for YOU! 
your profit 40% 


30¢ Per Unit 
$3.60 Per Carton 





Each unit retails at 75¢ (fair-traded at 69¢ mini- 
mum). One dozen, units of cream or liquid in display 
carton cost you $5.40 — sell for $9.00. 

YOU CLEAR $3.60! 


plus SPECIAL BONUS 


(Expires May 15th) 


ONE EXTRA UNIT FREE with every dozen 


Contains 12 2 oz. Bottles 
UNXLD 448 


Repellent Liquid 





Contains 12 12 oz. Tubes . 
UNXLD 
Repellent Cream 


STRIKING POINT-OF-SALE DISPLAYS 
will fill your till with higher 
UNXLD Repellent profits. 
Order early ...order'plenty. 
Customers keep coming 
back for more. 
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Here’s why you 


make more money 
on electric fence 
when you display and sell 


PRIME 


Only the Prime line gives 
you all this... 


More Profit per Sale. The 
price and the profit margin make 
Prime Controllers worthy of your 
time and display space, 


A Policy that Protects You. 
Prime sells only through reputable 
jobbers and backs you up with a 
service policy you can depend on. 


Acceptance. For 13 years Prime 
has been recognized as the Num- 
ber One name in electric fencing. 


customers regularly through farm- 
paper advertising and provides 
advertising material for your use. 


Safety. Every Prime hi-line con- 
troller bears the label of Under- 
writers’ Laboratories, Inc. 


4 Advertising. Prime reaches your 


And Prime gives you a complete line 
of hi-line and battery controllers, a line 
that meets every fencing need — with 
a strong, dependable shock that keeps 
your customers ‘satisfied, 

Cash in on this combination. Order 
from your jobber. 


Write for free advertising 
and display material. 


The Prime Mfg. Co. 


1669 S. First Street © Milwaukee 4, Wis. 
T-28 





zation in Europe in which there 
would be nearly 300,000,000 
people in something less than 
3,000,000 square miles. This 
isn’t a new idea. It goes back, 
of course, to the days of the 
Roman Empire, when Europe 
was unified and later under 
Charles, in the ninth century 
and then Napolean tried and 
Hitler. 

You will recall one of the 
most appealing things in Hitler’s 
propaganda was that he was 
trying to bring unity to Europe 
under which they could stop this 
continual friction that arises 
from tariffs and from the re- 
strictions of other kinds of 
transportation on the railways 
and the rivers that border and 
run through those countries; 
and the resentment that arises 
from tariffs, as you know, is 
strong. 


Unification The Solution 


I think the solution here is 
unification—under some, I would 
say, loose political form under 
which the economic situations 
could be cured, should they arise. 
I might only mention some of 
the people who have spoken and 
have written favorably of this. 
It goes back to our own George 
Washington’s statement to La- 
fayette in which he stated that 
some day Europe would follow 
the example of this country and 
would establish a United States 
of Europe. 

William Penn, before that, 
wrote a treatise on the United 
States of Europe and it was a 
very realistic political approach: 
and he was a good politician. He 
discussed just that sort of thing, 
the way this congress should be 
set up in Europe. Then, more 
recently, you had such people as 
Briand, of France, who made a 
great effort to do this, along in 
the thirties—about 1932, I think. 


Europe Must Prepare 


And. still more recently, 
Churchill made a strong speech, 
as did Anthony Eden. The 
Prime Minister said in so many 
words that Europe must be pre- 
pared for such a_ unification. 
Then, still more recently was 
John Foster Dulles, whose speech 
in January, which, it was gener- 
ally believed, had approval, or 
tentative approval. 


Mr. Vandenburg has stated 
positively that the only solution 
was the use of a Federal formulg 


and he commented on the fact™ 


that this country, having had 
the greatest experience on the 
largest scale, and under con- 
ditions comparable to those in 


Europe, should take the lead and © 


give the impetus to the creation 
of such an organization. That 
is, we should give it our approval 
and in the association of our 
economic programs, the exten- 
sion of assistance and so forth. 

We should keep in mind the 
desirability in Europe of a uni- 
fication of Europe. We should 
keep in mind that, as President 
Truman has said, we invested 
$350,000,000,000 in the war, 
even without counting the loss 
of life and all that goes with 
war. We are now obligated for 
many millions more. You know, 
in Germany alone, the present 
rate is $600,000,000 a year; in 
Greece, $400,000,000 for 16 
months. That is in addition to 
France and the others. 

It is just a good business 
proposition, in order to relieve 
ourselves of continuous drain or 
to create a situation or condition 
under which we could trade; and 
above all, to create a condition 
which would avoid a recurrence 
of the friction which has gener- 
ated wars, twice in 25 years. 
That is why we should exert our- 
selves in the creation of this 
unity in Europe. 


The Greatest Challenge 


I think that problem in our 
foreign relations is the greatest 
challenge to our institutions of 
government. It is the field from 
which our greatest harm can 
come. It is the field in which 
we have had the least experience. 
All those elements, to me, in 
summation present to us the 
greatest challenge we have had, 
at least since the War between 
the States, when we had to make 
our own system work; when we 
had to prove that unity was 
necessary in order to make this 
country progress. I hope that 
all of you will pay particular at- 
tention to this sort of problem 
and will give it your support and 
will support your representatives 
who are struggling with it in 
Washington. I can assure you 
that all of us need your encour- 
agement in times like these. 
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COMPLETE “‘from soup to nuts”?! 








Oval Roaster. Convenient for roasting 
poultry, lamb or beef. Moisture-seal 
cover. Dimensions: 1614” x 7” x 814”. 
Covered Sauce Pots. Recessed rim re- 
tains moisture. Inside water gauges. 
Four sizes, 4 qt., 6 qt., 8 qt., 10 qt. 


Pudding Pan. For puddings, macaroni, 
souffiés, gelatines, or general storage. 
Three sizes, 114 qt., 2 qt., 3 qt. 
Double Boiler. Broad, well-balanced 
base. Double use . . . either as boiler 
or two separate sauce pans. 


Nesting Sauce Pans. Matched design. 
Easy-lift handles with thumb 
grooves. Come with or without cov- 
ers. 1 qt., 1% qt., 2 qt., 3 qt. 


French-Style Fry Pan. Smooth, rounded 
sides permit foods to slip from pan 
to plate easily. Two sizes, 8”, 9”. 
Covered Chicken Fryer. Beautifully 
balanced, extra-heavy gauge. Mois 
ture-seal cover. Bakelite handle. 


Fry Pans. Two pouring lips. Rounded 
edges clean easily. Two sizes: 7”, 10”. 
Straight-side Sauce Pans. With covers, 
Sturdy handles with thumb grooves 
2 qt. and 3 qt. in matched design. 


Cooky Sheet and Storage Pan. Cooky 
Sheet: Beautiful wash-sheen finish. 


Open end and side. Grooved handles. 
Bake-Storage Pan: Size 6” x 9” x 2”. 


Straight sides. Frosty finish. 
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The fast selling Reynolds Lifetime Heavy 
\luminum line is more complete than ever 
before! More than twenty different styles 
and sizes .. . modern the way women like 
them and priced for volume.sales. 

Each utensil is made of heavy-gauge 
stamped Reynolds Lifetime Aluminum 
quality controlled from mine to finished 
product. Made by the same concern that 
manufactures the nationally advertised 
Reynolds Lifetime ‘Triple-Thick-Bottom 
line, another big profit maker. All types of 
newspaper mats free for the asking. Write 
Reynolds Metals Co., Housewares Division, 
2008 So. 9th St., Louisville 1, Kentucky. 


” * , 
REYNOLDS Wetme HEAVY ALUMINUM UTENSUS 


1838-B 
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Your Customer 
GETS HIS NAME 


THE NEW, STRONGER TARP 
WITH NEW SALES APPEAL... 


Now your customer may get his name and 
address printed on his new Fulton Tarp! This 
personal-name feature that protects against loss 
or theft, is only one of the new, strong sales 
appeal that will help you corner the tarp 
business in your locality. The new colored 
re-inforcements under grommets, give triple 
strength, for longer wear—attract attention that 
will bring you new customers. ; 


Act now —to get the dealership on this new 
self-selling, self-advertising Fulton Tarp. Be first to 
offer it to your customers — and get the lion’s 
share of the business. 


FREE ADVERTISING HELPS 


Write today for full details on this new merchandising 
plan which includes free advertising for dealers. Get the 
profitable dealership in your community for Fulton 
Tarps—there’s a size for every use, a thousand uses for 
every size. 


FULTON BAG & COTTON MILLS 


MANUFACTURERS. SINCE 1870 
NEW ORLEANS ST. LOUIS DALLAS KANSAS CITY, KANSAS 
DENVER ATLANTA MINNEAPOLIS NEW YORK 











O. C. Davis’ Address 


(Continued from page 234) 


four annually, but we have been 
driving at such a pace during 
the past few years that some 
jobbers report as many as 20 
stock turnovers or more per 
year. Yes, it has been a wonder- 
ful selling holiday, but, gentle- 
men, the holiday is over. 

Today the consumer is getting 
much more value conscious and 
our dealers realizing this are 
asking our salesmen the prices 
on this merchandise which is 
rapidly going off of allotment. 
Not only is he asking the price, 
but he wants to see a picture of 
the item in order to assure him- 
self that this is not a wartime 
wrench, sauce pan, fishing rod, 
or gadget, but instead, that it is 
one of the latest streamlined 
“super-duper” models made of 
plastic with magnesium trim- 
mings and probably propelled 
with atomic energy. 


Catalogs Essential 


We mention these facts briefly 
to try to impress upon you the 
thought that competitive selling 
days are ahead, that the more 
selling ammunition we can give 
our salesmen, the better pre- 
pared they will be to meet this 
competition, thereby keeping the 
hardware jobber in his just po- 
sition of distribution. There is 
no better tool for this purpose 
than an up-to-date salesmen’s 
catalog. 

Having spent several years 
with one of the larger national 
jobbers, I realize their catalog 
problem as simple compared to 
those of the smaller, or so-called 
local, jobbers; therefore, it is 
in the interest of this group that 
we discuss the building catalogs. 

The Bluefield Supply Co., 
whom I represent, travels 20 men 
covering a territory within a 
radius of 150 to 200 miles from 
Bluefield, W. Va. Consequently, 
we are termed a local jobber. 
We carry a most diversified line, 
selling everything from mine and 
mill supplies, plumbing and 
heating supplies, a complete line 
of hardware, a complete line of 
electrical supplies, building sup- 
plies, and major appliances, so 
you can see that we really are 
faced with catalog problems. 

In 1941 our salesmen’s cata- 
logs had become so bulky with 





factory pages and price lists that 


HARDWARE AGE 





they wer 
den for 
into a dé 
cided it ° 
new cate 
Today 
solete SO 
to our 
jnow th 
ers’ list 
bolts ha 
the diffe 
and wirt 
be chang 
are reple 
of manu 
a “must’ 
up to da 
prices O 


Anoth 
changins 
jlificatic 
many li 
we can 
Before 
wy fol 
he siz 
ach siz 
fve diff 
that we 
items in 
demands 
two siz 
lifts, an 
eotting 
who bre 
As a 
changes 
others, | 
our sale 
many f 
lists th: 
gested 
install « 
order t 
dealers’ 
ing to 
We h: 
salesme 
Week, 
Week, t 
log les: 
his pre 
him fo! 
is impe 
done p 
men’s « 
the onl 
is by | 
as a 
Process 
This 
electric 
with 
spaces 
(¢ 


APRI 






Address 
page 234) 


e have been 


pace during. 


Ss that some 
many as 20 
r more per 
en a wonder- 
but, gentle- 
h over. 

er is getting 
onscious and 
ing this are 
n the prices 
se which is 
of allotment. 
ng the price, 
a picture of 
) assure him- 
t a wartime 
fishing rod, 
ad, that it is 
streamlined 
Is made of 
-sium trim- 
Yy propelled 


ntial 


facts briefly 
20n you the 
itive selling 
t the more 
ve can give 
better pre- 
0 meet this 
keeping the 
1is just po- 
. There is 
lis purpose 
salesmen’s 


eral years 
Pr national 
sir catalog 
mpared to 
rr so-called 
fore, it is 
group that 
z catalogs. 
pply Co., 
els 20 men 
within a 
niles from 
sequently, 
al jobber. 
sified line, 
mine and 
ing and 
iplete line 
te line of 
ding sup- 
ances, so 
eally are 
yblems. 
n’s cata- 
Iky with 
lists that 


RE AGE 



















they were beginning to be a bur- 
jen for the salesmen to carry 
into a dealer’s store, so we de- 
cided it was past time to have a 
new catalog printed. 

Today these catalogs are ob- 
slete so far as being of value 
to our salesmen. Why? You 
now the reason. Manufactur- 
ers’ list prices on screws and 
bolts have had to be changed; 
the differential on nails, iron 
and wire products have had to 
be changed; so many new items 
are replacing the old in all lines 
of manufacture that it becomes 
a “must” with all of us to have 
up to date illustrations and list 
prices on these items. 


Simplification 


Another big factor in this 
changing situation is the sim- 
jlification and condensing of so 
many lines. This is one thing 
we can thank Washington for. 
Before the war it was neces- 
wy for our company to carry 
fe sizes of coal shovels and 
ach size had to be carried in 
fve different lifts which meant 
that we must stock 25 different 
items in coal shovels to meet all 
demands. Today there are only 
two sizes made and only four 
lifts, and I would advocate boy- 


etting the first manufacturer- 


who breaks over these traces. 

As a result of all of these 
changes mentioned, and many 
others, we are once again filling 
our salesmen’s catalogs with so 
many factory pages and price 
lists that one of our boys sug- 
gested a few days ago that we 
install casters on his catalog in 
order that he could roll it into 
dealers’ stores. What are we go- 
ing to do now? 

We have decided that since our 
salesmen call on the trade every 
week, or at least every other 
week, the dealer uses our cata- 
log less frequently. Therefore, 
his present catalog will serve 
him for quite a while yet, but it 
is imperative that something be 
done promptly about the sales- 
men’s catalog. We decided that 
the only way this could be done 
is by putting in a system such 
8 a photo offset printing 
Process. 

This equipment consists of ah 
electrically operated typewriter 
With changeable faces and 
Spaces and is used for make-up 

(Continued on page 260) 
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THE 
“PAKLITE” 
FOR SLEEPING BAGS — 












Cgnstructed with the same 
care and thoroughness as 
used in all Hodgman Mat- 
tresses . . . Made of strong 
sheeting coated on inner sur- 
face with two layers of high 


structed partitions. Hand- 
made throughout. Vulcanized 
after making. Lock type air 


valve. 
COLOR: Khaki. 
No. 497—SIZE: 25" x 48". 
WEIGHT: 3 Pounds, 8 Oz. 
No, 498—SIZE: 25" x 72". 
WEIGHT: 5 Pounds. 
No. 499—SIZE: 30" x 72". 
WEIGHT: 6 Pounds. 








No. 450 WATER BUCKET 


Made of army duck, fric- 
tioned and coated with 
khaki colored synthetic 
rubber. Absolutely water- 
tight. Cement seams 
throughout. Galvanized 


12 quarts. 
COLOR: Khaki. 


SIZE: 10” diam., 9/2" deep. 
WEIGHT: % \b. 





No. 451 WASH BASIN 


Folds into small space. 
Absolutely watertight. 
Waterproofed _ sheeting 
fully cemented and vul- 
canized after making. 
Sides reinforced. Tab on 
edge with eyelet for 
hanging. 
COLOR: Khaki. 
WEIGHT: 6 Ounces. 


SIZE: Top Diem. 12". 
HEIGHT: 4. 





No. 551 AIR PILLOW 


Everyone will appreciate the comfort and con- 
venience of these restful, inexpensive air pil- 
lows . . . Made of strong tan sheeting. Inner 
reed reinforcement. Plug type air vent permits 


quick inflation. 


COLOR: Khaki. SIZE: 12" x 18”. 
WEIGHT: 6 Ounces. 
























Let ‘em go camping 
wt HODGMAN 


Now, at last you can supply 
your customers with these famous 
Hodgman Camping Accessories. They’re 

.in full production. See your jobber at 








HODGMAN RUBBER CO. 


Framingham, Massachusetts 


. (23a 
No. 555 EXTRA LARGE 


Made of strong tan sheet- 
ing coated on inside with 
— rubber. Has > 

partitions to fit 
the face. Useful not only 





No. 558 BOAT CUSHION 
Made with special Hodgman 


in two sections joi 
snaps so that it may be used 
as a cushion with back rest 
or individually as two cush- 
ions. Additional sections 
be joined on 2. sides 





No. 566 AIR BED PUMP 


To save time and effort 
when inflating air beds. 
Twice the capacity of an 


ordi tire pump. Made mattress, Ropes on ends. 


Plug type air vents in each 

section permit quick infla- 

ments. Rolls up within h. 

mattress for carrying. 
WEIGHT: (5 Ounces. 


SIZE (Per Section): (Inflated) 
V . 
WEIGHT. {Per Section): 13 Or. 
COLOR: Khaki. 











Builders Hardware Quiz 
The Only Complete | Refresh your memory on the subject of builders’ hardware by reading over 


these questions and trying to see how many of them you can answer without 
Text Book on referring to the answers. It will be good practice for you and will serve w 

increase your knowledge of the subject at a time when it will pay you divi- 
dends. These questions were taken from Adon H. Brownell’s book “Taking 


R U [ LD FE RS | the Mystery Out of Builders’ Hardware.” 
CHAPTER 56 — ADVANCED COURSE 


Interesting Hardware Problems Solved 


. What was problem No. 1 in Chapter 567 
. How was it solved? 
3. What was problem No. 2? 


. How was it solved? 


Excellent as a G -| . What was problem No. 3? 

ae . How was it solved? 

Job Training Manual . What was problem No. 4? 
. How was it solved? 

. What was problem No. 5? 

0. How was it solved? 


CHAPTER 57 —- ADVANCED COURSE 
Lock Security 


1. What type of news attracts attention to hardware? 

2. What industry has all too small a replacement field? 

3. What is one method that has been developed that will prevent easy opera- 
tion of cylinder set screws? 

4. What universally accepted method has been adopted to prevent picking 
a lock latch? 

5. What has been devised to prevent sawing off dead bolts? 

6. What does publicity on lack of lock security do for you? 

7. How can you stimulate business in dull times? 

8. Where will you find the first reference to locks in the Bible? 

9. What interesting statement did Henry R. Towne make in his book, “Locks 
and Hardware” as to lock security? 

10. What type of rim lock has become increasingly popular? 


Cuaptrer 58 — Apvancep Course 
py Pitotes & nanbuans ans: Padlocks 
This 220 pogo, fully iMlestrated book ' Bory is the most vulnerable point in a door that is locked with a good 


fd” rywcagh ePrntege P rarendl M 2. What is the best way to fasten a hasp? 


ever published on all phases of this im- ‘ s 
portant and profitable basic hardware line. 3. What type of shackle will prevent attack on a padlock at this point? 


The deluxe cloth-bound edition, origi: | | 4. What “plus” business on a padlock will be insurance against its being 
eally — at $3 per copy has recently lost or mislaid? 
eon reduced to only $1.50 per copy, and 5. What type of tumbler, less expensive than pin tumbler, is quite popular? 


a new cardboard-bound edition i 
ovailable at only $1 ot aie. wi Fa 6. Can padlécks be master keyed and grand master keyed into a building 


BRET Oa & 





| master key system? 
Prepare to 7. What kind of padlocks require no key. 
Capitalize on (Answers on page 345) 

The Huge Post-War 

Building Boom! Town and Rural Customers 
| Go for This Gift Section 

(Continued from page 236) 

merchandise in our hardware year, and feel that it is one which 
sections.” will continue to grow. Farm wo- 

The frequent addition of new men as well as those from town 
items causes many customers to are taking greater interest in gift 
make regular visits to the depart- and allied items in this com- 
ment just to see what is new in munity.” 
the store, and many impulse sales 
are the result. Mr. Goehring and 
his staff use two large windows Campbell. Hamilton and Kenton 

‘ ‘ counties. Ky.. and the cities in the 
with very low backgrounds in ; . 

- aie three counties united recently, to de- 
order to give gift lines plenty of monstrate how a successful “Clean 
attention. He says, “We have been [JpPaint Up—Beautify” campaign 
adding to our gift department each _— should be handled. 














Order your copy now! 


MAIL THIS COUPON TODAY 
Hardware Age, 100 E. 42nd St., N. Y. 17 
N.Y. Send: 





a 
r) 
‘ 
a 
& —— Cloth-bound coples of “Taking the 
* Mystery Out Of Buliders' Hardware" 
‘ @ $1.50 per copy In the U. S. (Canado 
. and Foreign les—$2.00). 

—— Cardboard-bound coples of "Taki 
: the Mystery Out Of Bullders’ Hard. 
‘ ware” @$! xed copy In the U 
' ‘elgn 
‘ 
' 
‘ 
1 
t 
r) 
f) 
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‘ 
i 
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Clean-Up Day 


= 
(Canado and intries—$!.50) 
The Chamber of Commerce of 


Name 


Street 


City ey” 4 * State 





We Pay Postage if Payment Is Enclosed 
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A. F. LAWRENCE 
Woonsocket, R. I. 


BRUSHES by PITTSBURGH 


A full line for every painting need 


THREE FAMILIES 


Piusburgh’s 100% Pure Bristle. No finer 
brush made today. 


Pitsburgh’s exclusive Bristle-Neoceta. 
Top quality performance, Cost about one- 
third less. 


Pitusburgh’s 100% Neoceta. Cost 
about half as much as pure bristle, 
yet gives excellent performance and 
has special advantage, such as high 
resistance to water. 


APRIL 24, 1947 


This excerpt from a letter by A. F. 
Lawrence of the Service SalesCompany, 
Woonsocket, R. I. says far better than 
we could what Brushes by Pittsburgh 
means to this progressive dealer: “I 
have been selling the consumer, con- 
tractor, master painter and Purchasing 
Agents for 23 years and can truthfully 
state that my success has been based 
on selling high quality merchandise. I 
am convinced that Pittsburgh Brushes 
are what the public desires as they have 
always satisfied their varied require- 
ments. In my opinion, and I believe I 
also speak for my customers, it is 
equally important to use a Pittsburgh 
brush as it is to use a high quality 
paint’and varnish.” 














HANDY TOOLS- 
FOR EVERYONE 


m= K-D 99 HACKSAW FRAME 
ma K-D 20 RATCHET WRENCH SET 
ma K-D 10K PLIERS KIT 
ma K-D 5B TOOL KIT 


Be NRE 

99 Saw Frame “cuts around corners” with 
short blades—in narrow openings any 
size. Features quick blade changes for 
3, 414, 6, 10, 12” blades. All steel, one 
piece frame. Ideal for Electricians, 
Plumbers, Mechanics, etc. 


20 Ratchet Wrench Set—tough alloy steel 
wrenches in 4 popular sizes. No heads 
to change, reversible ratchet. Close teeth 
permit short stroke, Box socket construc- 
tion holds screw or nut for starting in 
close places, Sizes 3” to 414” long. 


10K Pliers Kit—alloy steel pliers, right for 
small jobs in tight places. Accurately 
forged, tempered to correct hardness, 4 
types milled jaws as shown, handles 
knurled. Packed in pocket size roll. 
Handy for Craftsmen, Modelmakers, 
Electricians. 


5B Tool Kit—good 
universal _ seller. 
Two K-D Pliers 
plus 3-in-1screw- 
driver packed in 
pocket size kit. 
Alloy steel pliers, 
brass screw driv- 
er, all correctly 
tempered. Not a 
toy. Handy for 
everyone! 


Write for a description of the K-D Line 


@ K-D TOOLS 


Hardware Items Mid-West 
Farmers Will Buy 


(Continued from page 178) 


Electric waffle iron 12 Enamel ware utensils 
Electric coffee pot.......... 7. Stainless steel utensils 
Electric iron . . Stainless steel utensils with 
= eae copper bottom .... 
Pn cere HIa ee Kee o> See Cast iron utensils.......... 
Pressure saucepan ‘ 
Glass utensils 


Electric clock ; 
Floor lamps Other type utensils 
re Silverware 


Wall lamps F Air conditioning 





Aluminum utensils ........ Bottled gas installation 


Ilinois-Indiana 


2,500 Farm Families Queried 
583 Replies Received 
(Figures are percentages of replies) 


Farm Buildings 


Materials and Poultry House 
Equipment for Dairy Barn Hog House Milk House (By the Ladies) 

Planning new building 6% 14% 13% 18% 

Roof repair 9 2 

Wall repair 10 

Floor repair 13 

Will repaint soon 21 

Insulation 3 

Ventilation 5 

Milking machine 12 

Cream separator 2 

Water equipment 13 

Stanchions 12 

Feed carrier, 

Litter carrier 

Silo 

Heating system 

Pens 

Feeding equipment 

Cooker 

Brooder houses 

Electric pig brooder 

Water heater 

Milk cooler 

Electric power 

Engine power 

Electric lighting 

Glass windows 21 

Other window material 11 

Roosts - : 7 

Nests 1l 


Purchases of General | Workshop hand te 


Equipment Pump jack 
Ss Power sprayer 


Windmill 


Electric motors Feed grinder .. 





K-D MFG.CO.LANCASTER, PA. | Stock tanks ................ Electric drills ... 
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Poultry House 
By the Ladies) 


18% 
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HACK SAW BLADES 


Here’s the original, time-tested HY-FLEX 
BLADE .. . of a_ special analysis, 
molybdenum steel as Forsberg produces 
it. Scientific heat treatment enables these 
Blades to give practically equal per- 
formance with high speed tungsten steel. 
They’re gauged and checked for accuracy 
throughout every step of manufacture, 
and given a tough bending pounds test 
before you get them for sale. If you 
want to promise long life on stubborn 
cutting jobs, offer Forsberg HY-FLEX 
Blades and you'll deliver it. 


A popular WHALE BRAND Hack Saw 
Frame for the machine shop mechanic 
and electrician. Adjustable for 8” to 
12” Blades. There’s a complete line of 
WHALE BRAND Frames for every hack 
saw need. 














orsber 


. AAPG. CO., BRIDGEPORT, CONN., U.S.A. 





Electric light and power 
Lawn mower . i 

Gas engine ... 

WOlGY OFURINE koe goss 5.2 oe os 
\ir compressor 

Farm welder 

Electric saw 

Portable power saw 


Purchases of Field 
Equipment 
Electric fence saver ee 
Fencing and gates .. ‘ 47 


Purchases for the House 
(By the Ladies) 


Planning new house ... 
Planning kitchen .. 
Planning bathroom 
Planning utility room 
Planning basement 
Will house be painted? 
ERtOSiOr 2% 6 sscc0s 
Interior . 
Planning house remodeling or 
repair gh ee ane 
If repair, which parts? 
Interior . . 
Exterior ety 
Bs Jil a te y grees ois 


Basement 


Purchases of Home 
Conveniences and Furnishings 
(By the Ladies) 

Which of the following do yor 
have in mind? 
Electric wiring 
Insulation ......... ere | 


| «Water in kitchen ............ 34 


Water in bothroom .. ....... 26 
Water in laundry ...... ... 18 
Kitchen cabinets ....... me 


Water heater 

Washing machine ........... 
Ironer > 
Automatic clothes dryer 
Vacuum cleaner 

Dishwasher 

Refrigerator ....... 
eee 
Electric range ........- 
Bottled gas range 

Coal and wood range. .. 

Other type ranges ........... 
Coal and wood parlor furnace. 


Oil Burner nae 

Kitchen furniture ...... 

Electric radio ........ 

Battery radio 

Linoleum 

Electric mixer 

Electric roaster ............. 

Electric toaster 

Electric waffle iron 

Electric coffee pot ........... 

Electric iron ... 

Home pasteurizer ........... 

Pressure canner 

Pressure saucepan 

Electric clock 

Floor lamps ........ 

Table lamepe ........- 

Wall lamps 

Aluminum utensils ..... 

Enamelware utensils 

Stainless steel utensils ....... 

Stainless steel utensils with 
copper bottom 

Cast iron utensils ......... 

Glass utensils 

Other type utensils 

Silverware ... wane 

\ir conditioning ........ 

Bottled gas installation .. 


Minnesota 


1500 Farm Families Queried 


275 Replies Received 


(Figures are percentages of replies ) 


Farm Buildings 


Materials and 
Equipment for 
Planning new building 12.7% 
Roof repair 17.5 
Wall repair 12.4 
Floor repair 12.4 
Will repaint soon 34.9 
Insulation 8.0 
Ventilation 14.5 
Milking machine 12.7 


Poultry House 


Dairy Barn Hog House Milk House (By the Ladies) 
12.7% 18.2% 18.2% 
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That’s just what your Flatlux Franchise does for 
you. You own part of the world with a fence 
around it, so far as Flatlux sales are concerned. All 
the Flatlux sales in your neighborhood are your 
sales. Only you make the profit because you are the 
only one in your neighborhood who can sell this 


fast-moving, one-coat wall paint. 


Remember: Flatlux is made with OIL 


(Not a resin-emulsion or water-thinned paint) 























Cream separator 
Water equipment 
Stanchions 

Feed carrier 

Litter carrier 

Silo 

Heating system 
Pens 

Feeding equipment 
Cooker 

Brooder houses 
Electric pig brooder 
Water heater 
Milk cooler 
Electric power 
Engine power 
Electric lighting 
Glass windows 
Other window material 
Roosts 

Nests 


Purchases of General 
Equipment 

Windmill 
Electric motors 
Stock tanks 
Workshop hand tools 
Pump jack ... 
Power sprayer ....... 
Feed grinder 
Electric drills . 
Electric light and power 





Lawn mower 

Cas engine 

Water systems 

Air compressor 
Farm welder 
Electric saw 
Portable power saw 


Purchases of Field 
Equipment 


Electric fence 
Fencing and gates......... 





me UNIVERSAL 


1535 EAST FIRST STREET 


CLAY PRODUCTS CO. 


SANDUSKY, OHIO 





Purchases for the House 
(By the Ladies) 


Planning new house 
Planning kitchen . . 
Planning bathroom 
Planning utility room 
Planning basement . 
Will house be painted? 
Exterior 
Interior 
Planning house remodeling or 
repair 
If repair, which parts? 
Interior ....... 
Exterior 
Roof . 
Basement 


Purchases of Home 
Conveniences and Furnishings § 
(By the Ladies) z 


Which of the following do you % 
have in mind? é 
Electric wiring 

Insulation 

Water in kitchen 

Water in bathroom......... 
Water in laundry.......... 
Kitchen cabinets 

Water heater 

Washing machine 


Automatic clothes dryer 
Vacuum cleaner 
Dishwasher 
Refrigerator 


Electric range 
Bottled gas range ... 
Coal and wood range 


. Other type ranges 


Coal and wood parlor furnace 
Oil parlor furnace 


ee eee 
Kitchen furniture ........ 
Electric radio 

Battery radio .. 

Phonograph ... 

Linoleum 

Electric mixer 

Electric roaster 

Electric toaster 

Electric waffle iron ... 

Electric coffee pot 

Electric iron 

Home pasteurizer 

Pressure canner ........... 
Pressure saucepan ... 

Electric clock ‘ 
Floor lamps 22.9 
Table lamps 15.6 
Wall lamps 12.7 
Aluminum utensils ......... 16.4 
Enamel ware utensils 8.4 
Stainless steel utensils 6.9 
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Sager has created a “Modern” as \" 
smooth, as gracious” as reife Migerelliteurel \ 
design. It is Functional without fantasy 
It is solid, fine, yet as practical as it is 


beautiful; for all Sager Builders Hard 





ware is noted for ease of installation, 


for precise operation and long life 








Better Style in Builders Hardware 





a @-¥-(ei 353) 


NORTH CHICAGO e ILLINOIS 
































































The new Great Neck Super 
Keyhole Kut-Up is a work aid needed 
by everyone from master mechanics 
to housewives! Why? Because it 
smoothly, sturdily cuts all metals, 
plastics, woods. Perfect for hard-to-get-at 
jobs! You'll see why we call this 
line Super.” 








COLORFUL N ORANGE ni BLACK 


Y_ doz. per card 
No. 95 Super Keyhole Kut-Up —1 doz. per box 


(Refill ie. No. 99, can be bought separately. 
Packed 1 doz. to attractive metal-edge box.) 


Good looking aluminum 

handles, comfortable pistol 

grip. Compass saw pattern blades 

— flexible TUNGSTEN steel. A sturdy 
tool overall. 


SEE YOUR 
JOBBER 


GREAT NECK 


SAW MANUFACTURERS, INC. 





| Stainless steel utensils with 


copper bottom........... e 
Cast iron utensils.......... 
Glass utensils .. 4. : 


built by the store’s employees. 
Various sized packages of lawn 
seed, related items and booklets. 
on the care of lawns are to be 
found on this fixture. Its proximity 
to the wrapping counter makes it 
an eye-catcher for lawn-minded 
patrons. 

Once the lawn has been attended 
to, the customers’ minds naturally 
turn to flowers and vegetable 
gardens. Flower seeds, vegetable 
seeds, fertilizer and insecticides 
are featured on aisle table dis- 
plays. When April arrives, this sec- 


Springtime Their Profit-Time 


For Lawn and Garden Goods 
(Continued from page 183) 


Silverware 


Air conditioning 


Bottled gas installation. .. 


tion is going in great shape and 
attracts many a customer who has 
spring lawns and gardens on his 
mind. 


Garden Tools Featured 


Garden. tools are featured in a 
special area under the store’s bal- 
cony. Tools are hung on the walls 
there and are raised from the floor 
to facilitate cleaning. Walls of 
knotty pine and excellent illumin- 
ation do much to center attention 
on this section. 












copy. It is as easy to operate 
as an ordinary typewriter. 

In addition there is a ma- 
chine for reproduction and du- 
plication. This machine is very 
simple to operate. 

This machine is versatile in 
that it will cut any size surface 
from a postal card to a regular 
934 in. by 11% in. catalog page. 
It is economical to operate and 
will produce copies at the rate 
of 92 per minute. 

To complete the equipment it 
is necessary to have a plate 
maker, paper cutter, and proper 
photographic machine. All of 
this equipment represents ap- 
proximately a $7,000  invest- 
ment. With an estimated cost 
per annual operation of $8,000 
we feel that this is an economi- 
cal investment in that we will 
not only be able to-give our 
salesmen an up-to-date catalog 
at all times, but we can also 
print our own letter heads, in- 
voices, statements, purchase or- 
der pads, expense books, house 
order pads, form letters, promo- 
tional material, stock sheets, and 
business cards at a great saving 
compared to printing house 
rates. 

Briefly, we would recommend 
that if you are anticipating 
printing a dealer catalog for 
your trade that you contract it 











MINEOLA, N. Y. aiid 





to one of the large publishing 
companies, but if the salesmen’s 


O. C. Davis’ Address 


(Continued from page 251) 





catalog is your problem, as it is 
ours, we recommend a printing 
process comparable to the one 
we have discussed. 





Dyer 40 Years With 
Doherty Hdw. Co. 


John K. Dyer,  secretary- 
treasurer, sales manager and 
buyer for the Doherty Hard- 
ware Co., Ltd., Baton Rouge, La., 
celebrated his 40th anniversary 
of association with that com- 
pany on April 15 during the re- 
cent Southern convention. Wide- 
ly known to the southern hard- 
ware trade he began with the 
company in 1907 as an appren- 
tice. 





JOHN K. DYER 
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Buekeye 
Aluminum 
Broilerette 









great shape and 
sustomer who has 
1 gardens on his 






Shere’ lnow self-selling with new eye catching carton 


re featured in a 
r the store’s bal- 
ung on the walls 
sd from the floor 
ning. Walls of 
xcellent illumin- 
center attention 






RILLIANT 5-color gift box shows a “good 
enough to eat” steak right before your cus- 
jomer’s eyes—gives suggestions for the many dif- 
rent uses of this broilerette. Window and counter 
lisplays of this carton will literally stop traffic. 










A full color label on the broilerette shows how 
juse and care for . . . gives all the information 
mil need to close a quick sale. 
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The broilerette—is 12 inches in diameter. 
mokeless, easy to clean .. . top pan 
his perforations to let juices — 
ind drippings into bot- 

om pan. 
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Ideal for special gift 
promotions for brides, 
mother’s day, holidays. 










BUCKEYE ALUMINUM BROILERETTE 


Order now for immediate delivery 







Case Wt. 
No. Gauge Case Lots Approx. 
9800 20 12 23 Ib. 














CHICAGO SALES OFFICE 
1-110 MERCHANDISE MART 
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Yale’s First Appliance— 
“Tip-Toe’’ Iron Makes Bow 
In New Eng. Test Area 


“Yale,” a trade name used in- 
ternationally to identify the locks, 
builders’ hardware and industrial 
equipment manufactured by the 
79-year-old Yale & Towne Manu- 
facturing Co., Stamford, Conn., 
has now made its appearance as a 
consumer product in the traffic 
appliance field with the introduc- 
tion into test sales areas of the 
“Tip Toe” automatic electric 
iron, the first of a line of home 
appliances to be produced at the 
company’s new Buffalo plant. 

According to reports of initial 
sales in New England test areas 
released at a press meeting on 
April 18, Anthony B. Cassedy, 
Yale & Towne director of appli- 
ance sales division with its head- 
quarters in the Empire State 
Building, New York City, the 
“Tip Toe” iron by “Yale” cap- 
tured more than 30 per cent of 
sales of irons in leading stores 
during a month long test period 
in March. The iron retails for 
$17.65. 

Produced after three years of 
study, research and experimenta- 
tion, the iron was designed by 
Howard Schott, Yale & Towne 
specialist in traffic appliance de- 
signs under the direction of 
Glenn Holland, Yale & Towne 
Director of Industrial Design. 
Mr. Schott was formerly with 
Landers, Frary & Clark; Robeson 
Rochester; and Gorham Silver. 
The iron is described as the 
newest basic patent in this field, 
since it has a hinged sole plate 
making the appliance virtually 
two irons in one. 

Consistent with Yale & Towne’s 
policy of diversified manufacture 
and autonomous unit supervision, 
all “Yale” traffic appliances will 
be manufactured at the new Yale 
& Towne plant, 2933 Main Street, 
Buffalo, New York. This home 
appliance manufacturing unit 
covers a land area of 17 acres 
and manufacturing space of 80,- 
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000 square feet. Leo Pantas di- 
rects manufacture in Buffalo as 
plant manager. 

Distribution of the iron and all 
other “Yale” traffic appliances to 
be produced will be through a 
limited number of selected fran- 
chised distributors in 12 market- 
ing areas in the United States. 
A unique feature of the market- 
ing plan will be its main reli- 
ance upon women as field sales 
representatives. With the excep- 
tion of the district manager in 
charge of each territory, who will 
be responsible for distributor con- 
tacts, the entire merchandising 
effort around the iron will be 
supported by a nationwide or- 
ganization of specially trained 
young women who will educate 
retail clerks, set up local mer- 
chandising programs for fran- 
chised retail dealers, and will 
personally demonstrate the iron 
where store traffic warrants. 

To support the retail sale of 
the “Tip Toe” iron, Yale & 
Towne will advertise the product 
in the national trade and con- 
sumer press, and through coop- 
erative advertising with retailers, 
in local papers in all markets. 

Unusual, colorful, dramatic 
merchandisers and demonstrators 
designed by W. L. Stensgaard 
and Associates of Chicago, for 
retail store windows and interiors. 
will be used extensively. 


H. F. IZENOUR PRES. 

SOUTHWEST HDWE. CO. 

Harry F. Izenour was recently 
elected president and general 
manager of the Southwest Hard- 
ware Co., dealer-owned jobbers, 
Los Angeles 21, Cal. Other offi- 
cers elected at the same time 
include: L. G. Heyer, assistant 
manager, Dean K. Barris, vice- 
president, and Charles E. Gockley, 
secretary-treasurer. The board of 
directors is as follows: Dean K. 
Barris, Barris Hardware, Los An- 


| geles, Charles E. Gockley, Pico 


Harlow, Bakersfield Hardware, 
Bakersfield, H. F. Izenour, South- 
west Hardware, C. E. Lehmer, 
Alhambra Hardware, Alhambra, 


ware Co., Reseda, and J. A. 
Potter, Jr., Potter’s Hardware of 
Westwood. 


MARTIN FRANKLIN IS 
SALES MANAGER FOR 
FRANKLIN LOCK & HDWE. 


Martin Franklin, son of Charles 
B. Franklin, president of Frank- 
lin Lock & Hardware, 30 Church 
St., New York City, is now pro- 
duction and sales manager of the 
company. 

Mr. Franklin, who served with 
the U. S. Maritime Service dur- 
ing the war, has had considerable 
experience in the lock and hard- 
ware field. 

Franklin Lock & Hardware 
manufactures the “Burglarstop” 
line of security hardware. 


ROSS SWOGGER, CALD- 
WELL EXPORT MANAGER 


Ross W. Swogger has been ap- 
pointed export manager of Cald- 
well Industries, Inc., Kent, Ohio, 
toy manufacturer. Before joining 
Caldwell he was export manager 
for the Oster Mfg. Co., Cleveland, 
with which he was connected for 
20 years. 

The export sales office has been 
opened at 15017 Detroit Ave., 
Cleveland. 





ROSS W. SWOGGER 





Hardware, Los Angeles, R. F. | 


Leland Pickering, Reseda Hard- | 


N. P. CULLEN IS ROBERTS 
PAINT ASS’T SALES MGR. 


Newton P. Cullen has recently 
been appointed assistant sale 
| manager of the Roberts Pain 
| Corp., 515 Bryant Ave., New 


NEWTON P. CULLEN 


York City 59. He was formerly 
assistant general sales manager 
of Schenley Distributors. 


NUTONE APPOINTS SALES 
VICE-PRESIDENTS 


Nutone, Inc., manufacturers of 
door chimes, transformers, signal 
devices, Merchandise Mart, Chi- 
cago 54, Ill., has announced the 
appointment of L. B. Dreifus a 
vice-president of eastern and et 
port sales and F. B. Marple as 
vice-president of western sales. 
Two newly established Canadian 
offices will be directed by R. M. 
Gibson in Winnipeg and Julian 
Wolf in Vancouver. J. E. Allen 
has been named national service 
manager and will coordinate set 
vice functions with service sts 
tions throughout the U. S. 


LEWIS JOINS CHICAGO 
HOUSEWARES MARKETS 


Edward Lewis, associated with 
Fabricated Products Co., Che 
cago, for the past eight year 
has joined Chicago Houseware 
Markets, Inc., as a special repre 
sentative. His headquarters will 
be in Room 1800-A Merchandise 
Mart, Chicago. 
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ZAISER IS SALES MGR. 
FOR PRIMA PRODUCTS 


Joseph D. Zaiser has been ap- 
pointed to the newly created 
position of sales manager for 
Prima Products, Inc., exclusive 


JOSEPH D. ZAISER 


national distributors of Aquella. 
He was formerly general sales 
manager of Columbia Wax Works 
for four years. He was also con- 
nected with Landers, Frary & 
Clark and Graybar Electric Co. 


W. H. MILTON IS G. E. 
COMMERCIAL VICE-PRES. 


William H. Milton, Jr., for- 
merly assistant general manager 
of General Electric Co.’s chemi- 
cal department, has been elected 
4 commercial vice-president. Mr. 
Milton, who has also been ad- 
Ministrator of the Handford 

ineer Works atomic-energy 
plant operated by G-E for the 
government, will have responsi- 
bility for customer relations in 
the D. C. with headquarters in 
Washington. 

Ray W. Turnball was elected 
& commercial vice-president and, 
with headquarters in San Fran- 
cisco, will handle customer re- 
lations in Cal., Ariz., Utah, Nev., 
Hawaii and parts of Idaho and 
Wyo. He resigned as president 
of Hotpoint, Inc., a G-E manu- 

ing affiliate, to. take the 
Rew position. 

Mr. Turnball succeeds Ray- 
mond M. Alvord as commercial 
Vice-president in San Francisco, 
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the latter having retired after 43 
years of service with the com- 
pany. 
A. J. BODENMULLER 
TRAUBEE SALES MGR. 


A. John Bodenmuller has been 
appointed sales manager of 
Traubee Products, Inc., 924 
Bergen St., Brooklyn, makers of 
Time-Saver pressure cooker and 
waterless cookware lines. 

Mr. Bodenmuller was on the 
executive sales staff of Westing- 
house Electric Co. for several 
years and was also connected 
with Servel, Inc., as assistant 
sales manager and was wholesale 
sales manager of E. A. Wilder- 
muth, N. Y. metropolitan dis- 
tributors. 

ALLESEE EXEC. V. P., 

SALES DIRECTOR 
FOR DORMEYER 


Marvin E. Allesee has recently 
been~* appointed executive vice- 
president and director of sales 
for the Dormeyer Corp., 4300 N. 
Kilpatrick Ave., Chicago, manu- 
facturers of electric food mixers. 

He joined the company in 
1945 as sales director after four 
years’ service in the Southwest 
Pacific theater as a major. 


LOWEBCO INTRODUCES 
STROMEX, WALL COATING 


Lowebco Inc., 1524 E. 53rd 
St., Chicago 15, Ill, has an- 
nounced a wall coating which is 
applied with a brush, called 
Stromex. Available in six stand- 
ard colors, it can be tinted with 
the addition of oil color. 

Maker claims one coat of 
Stromex will cover any surface 
completely. It is said to be ap- 
plicable to concrete, cement, 
brick, plaster or firm wallpaper. 
Distributors who are interested 
may obtain information from the 
above address. 


FLYNN REGIONAL MGR. 
CROSLEY DIVISION 


Joseph P. Flynn has been 
named north central regional 
manager of the Crosley Division 
Aveo Mfg. Corp., Cincinnati, 
Ohio. With headquarters in Mil- 





waukee, Mr. Flynn will cover | 
Wis., Minn., N. & S. Dakota anid 
parts of Mich. and IIl. 
He has been in the appliance 
sales field since 1924 and since 
1945 has served as appliance 
merchandise manager for Leath 
& Co., Chicago. For the WPB 
he was radio and radar specialist 
in the Milwaukee region for 
three years. 
DREMEL AGAIN MAKES 
ELECTRIC MOTO-SAW 
Moto-Saw, pre-war electric 
scroll-saw, is again being manu- 
factured by the Dremel Mfg. Co., 
Racine, Wis. During the war 
this company devoted its entire 
production to the Moto-Tool 
grinder used in war production 
and by the armed forces. Moto- 
saw has a four-way blade holder. 
and is claimed to cut 72,000 
strokes per minute. Maker states 
it takes 1/3000 of an inch at 
each cutting stroke. It operates 
from any A-C electric outlet of 
standard voltage. 


F. W. BERGMYER, BERGER 
BRANCH MANAGER 


Frank W. Bergmyer has been 
appointed branch manager in 
Canton for steel building prod- 
uct sales of Berger Mfg. Division, 
Republic Steel Corp., Cleveland, 
Ohio. 

He was formerly with the Mil- 
cor Steel Co. in the Cleveland 
sales office. He spent two years in 
the Army. 


, 


FRANK W. BERGMYER 





L. H. SIMMONDS V. P. 
IN CHARGE OF SALES 
FOR STAHLY, INC. 


L. H. Simmonds, formerly vice- 
president of Schick, Inc., and re- 
cently with the D. E. Sanford 


L. H. SIMMONDS 


Co., New York City, has been 
appointed vice-president in charge 
of sales and advertising for 
Stahly Inc., South Bend, Ind., 
manufacturers of Stahly Live- 
Blade razor. 

Mr. Simmonds stated that a 
new plan will be set up soon to 
distribute the Stahly razor 
through wholesalers to serve the 
dealers handling the product. 


SHEET METAL ASS’N 
TO MEET MAY 26-27 


The National Association of 
Sheet Metal Distributors, 505 
Arch St., Philadelphia 6, will 
meet for its 37th annual meeting 
at the Deshler-Wallick Hotel, 
Columbus, Ohio, May 26-27th. 
To make hotel reservations ad- 
dress Martha Obetz, New Busi- 
ness Department, Deshler-Wallick 
Hotel. 

ROLLER DERBY SKATE 

PLANS NEW FACTORY 

Roller Derby Skate Co., Cleve- 
land, manufacturers of street and 
rink skates, has announced the 
building of a factory addition to 
its Cleveland plant as part of 
the expanded production pro- 
gram. 
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APITALIZE on the well-known Niagara Farm and Gar- 
den Brand Trade Mark and reputation. Packed in con- 
venient self-merchandising containers and for the first time 
offered to Hardware, Seed and Drug Distributors and Dealers. 








You are now given the opportunity to cash in on merchan- 
dise which has for years been the outstanding line of Farm 
and Garden Insecticides and Fungicides among professional 
growers of Fruits, Vegetables, Flowers and Ornamentals. 


Complete instructions for use are printed on each package. 
It is a complete line of Farm and Garden Insecticides and 
Fungicides UNDER ONE BRAND and is a diversified line 
of materials designed for specific uses and varying climatic 
conditions. 


Hardware, Seed and other distributors and dealers, are in- 
vited to get on the Niagara Farm and Garden Brand Band 
Wagon for increased Sales and 
Profits this season. They will 
be backed by a national adver- 
tising campaign in the leading 
Farm and Garden magazines. 


Write for complete information, 
price lists, and descriptive catalog 
sheets. 


BEARING 
DUST 











WHEN YOU BUy 
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|G. J. READ GENERAL MGR. 
CHELSEA PRODUCTS 


been appointed general manager 
of Chelsea Products, Inc., Irving- 


in the sales promotion, advertis- 
the business. 


ciated with Consolidated Edison 
Co., of New York, where he was 
director of economic research. He 
joined that company in 1927 and 
prior to that was assistant trans- 
mission engineer for an electric 
utility holding company. 





GENERAL MILLS NAMES 
DISTRIBUTOR 


Allied Sales Co., 
hardware and electrical distrib- 
utors, 34 Jones St., Newark 3, 
N. J., has been appointed dis- 
tributor for General Mills prod- 
ucts. The company is expanding 
its hardware and tool lines and 
is interested in receiving manu- 
facturers’ catalogs. 





L. P. BAILEY COVERS 
SOUTH FOR VOLLRATH 
L. P. Bailey has recently been 

appointed southern district repre- 
sentative for the Vollrath Co., 


George J. Read has recently | 


ton 11, N. J., fan and blower | 
manufacturers. He will be active | 


ing and management aspects of | 


Mr. Read was formerly asso- | 


wholesale | 





WESLEY BEECHER 


whose appointment as president 


of the newly formed Beecher 
Corp., Manchester, Conn, 
formed to make glass cookware 
items, was announced in the 
April 10th issue. 








PENN HDWE. EXTENDS 
SELINGER’S SALES AREA 


Eliot R. Selinger, sales repre 
sentative for Penn Hardware Co. 
makers of locks and_ builders’ 
hardware, Reading, Pa., whos 
territory formerly consisted of 
the District of Columbia, Mary- 
land, and Virginia, will now 
cover, in addition, North and 





Sheboygan, Wis. 


South Carolina. 











| electrical household appliances, 


William Stanley Webster and | 
Albert Wolfe, joint managing di- | 
rectors of John Mollett, Ltd., | 
Darley St., Bradford, Yorkshire, | 
England, wholesale and retail 
distributors of builders and 
plumbers supplies, higher quality 


garden tools, and_ restaurant 
equipment, have just recently | 
visited this country to contact 





WILLIAM STANLEY WEBSTER 


British Hardwaremen Visit United States 
—Seek American Lines; Request Catalogs 


British import regulations permit. 
The concern which also has 
branches in Halifax, Huddersfield 
and Leeds, England, is seeking 
American catalogs of builders, 
plumbers, and restaurant sup- 
plies and higher quality major 


| and table appliances. 


For references, in this country, 
the organization gives the name 


manufacturers and exporters of | of Lloyd’s Bank, Ltd., 34 Wall St, 
such lines for purchase when} New York City. 


ALBERT WOLFE 
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Preparing the Market for the Years Ahead 


ERE’S our first LIFE MAGAZINE advertisement which fea- 
tures the new SANTAY Transparent Garden Hose. It’s the 
opening shot of a consistent national campaign which is designed 
to create acceptance and a ready, eager market for SANTAY Brand 
Products IN THE YEARS AHEAD! | 


LIFE Magazine has been chosen to spearhead the campaign because 
of its tremendous circulation of over 5,000,000 and its readership 
of more than 20,000,000 each week! An impressive trade cam- 
paign of full 2-color pages in leading dealer publications will also 
lend powerful aid in preparing our future market. 


Bear in mind, please, our 1947 advertising is 
not planned to stimulate immediate sales. Its 

urpose is rather to popularize the name 
SANTAY and to develop a national reputation 
for fine quality, dependable performance, and 




















$0 LIGHT, A CHILD Can CARRY big value, for the products we make for auto 
Site Lah aes Cont pg Rene and home. The momentum gathered during 
oh gpa he hace ot hana 1947 will surely bring big volume sales and 
ern Can nara profits for our jobbers and dealers in 1948 and 





subsequent years. 

Remember SANTAY PLASTIC GARDEN 
HOSE, and the things Santay is doing to help 
you sell more. 
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OPENS JARS LIKE MAGIC 


—Bottles, too! 












NEW ADJUSTABLE 


CAP-TURN | 


Loosens or Tightens 


Screw Caps...from Small 


Bottles to Large Jars... 


QUICKLY...SAFELY 


Now it can be SOLD! And will the housewives go 
for this unique double-action kitchen tool! 


The new CAP-TURN loosens or tightens 
screw-caps like magic. Just twisting the handle 
adjusts CAP-TURN to grip any size cover 

from small bottles to large jars. A simple turn 


does the job. It’s quick—safe—sturdy—easy 
to use. IDEAL FOR HOME CANNING 


to tighten caps. 

And CAP-TURN is priced te sell on 
sight. Only 39c retail, fair-traded. 
Better order your supply to 

cash in on national promotion. 


Y 


CAP-TURN comes mounted on 
colorful self-display card with 
complete instructions. To show 
it is to sell it. 
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EAGLE INDUSTRIES, INC. 


Subsidiary of Bowser, Inc 


National Sales Representative of The Eagle Lock Company 


110 North Franklin St., Chicago 6, Illinois 






| GERITY-MICHIGAN CO. 
MANAGEMENT CHANGES 


| The Gerity-Michigan Die Cast- 
| ing Co., Detroit, Mich., recently 
announced the following manage 
ment changes: James Gerity, Jr.. 
| chairman of the board, is also 
president and general manager. 
Charles R. Shanks, formerly vice 
president in charge of the Adrian 
division, is executive vice-presi 
dent and assistant general man 
ager. William N. Schnell resigned 
as director but continues as vice 
president. John F. Lange, for 
merly co-counsel, becomes genera’ 


their respective positions: Loui: 
W. Blauman, president and di- 


president and director, and Wayne 





rector. 


COLEMAN INC. ACQUIRES 
CULVER AIRCRAFT PLANT 


Coleman Co., Inc., Wichita 1, 
Kan., has purchased the Culver 
Aircraft Plant, Wichita, Kan. 
The manufacturers of gasoline, 
pressure appliances and heating 
equipment will use this plant for 
heating equipment production. 





This new unit enables the com- 
pany to coordinate the largest 
part of its manufacturing opera- 
| tion in Wichita, allowing furthe: 
| expansion as needed. 





SALES STAFF CHANGES 
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| STANLEY WORKS MAKES 


The Stanley Works, New 
Britain, Conn., has made three 
changes in its ssales staff to fa- 
cilitate and improve customer 
service in the south. J. D. Wy- 
man, representative throughout 
the southeastern territory for the 





past 23 years, will now concen- 
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Steven Markovicz, contract buil 
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ROBERT PEKOC VISITS YALE & TOWNE MFG. CO. 
STAMFORD, CONN., DIVISION, for one week as part of the 


he is taking, sponsored by 


Yale & Towne, in builders’ hardware. He is the son of # 
prominent hardware dealer. F. J. Pekoc, Jr., Pekoc Hardware 


Co., 11906 Buckeye Rd., Cleveland, Ohio. Left to right: 


ders’ hardware specialist of 


the Pekoc Co., also taking the course; Mr. Pekoc, and Frank 
Boxwell, manager of Yale & Towne’s builders’ hardware sales. 


HARDWARE AGE 


























J. D. WYMAN 


efforts in such distr. 


enters as Birminghw 
tgomery, Ala.: Atlany 
shville and Knoxvilk 
id Charlotte and Mo 
- Mr. Wyman will aj 
counsel other represen 
the territory. 

liller, who has bee 
ley since 1913, will by 
representative in Al 
rgia and Florida, Le 
© joined Stanley in 
cover Virginia, North 
ind Tennessee. 





NAT. DETROLA 
LAST FURNACE 


ernational De trol: 
roit, Mich., has pw 
eeling Steel Cor’ 
ce property in Ma 
Ohio, to assure the 
y-, open hearth and 
operations an annul 
ome 150,000 tons of 
ie Martins Ferry fur 
has been idle will 
it 120 persons. 




















WNE MFG. CO., 
ek as part of the 
'g, sponsored by 
is the son of a 
Pekoc Hardware 

Left to right: 
are specialist of 
ekoc, and Frank 
. hardware sales. 







DWARE AGE 


Sponsored by 


At a luncheon given recently 
t the Waldorf-Astoria, New 
ork City, attended by leading 
teachers of marketing and dis- 
tributive education, Joseph Kol- 
oday, president of the National 
Association of Wholesalers an- 
pounced a $1500 award contest 
for outstanding articles on whole- 
sling generally or any major 
aspect of wholesaling. 

The purpose of the contest is 
to focus public attention on the 
indispensable role of the whole- 
sler in the nationwide distribu- 
tion of the goods of mass produc- 
tion by publication of the out- 
sanding thesis submitted, said 
Mr. Kolodny. The competition 
is open to any person except 
members of the association, their 


Contest For Articles on Wholesaling 


National Wholesalers 
The 


be 


families and employees. 
manuscripts, which should 
about 5,000 words in length, will 
be judged on their qualities in 
the following order, thought, or- 
ganization and presentation and 
English and composition. The 
judges will be selected by the 
Committee of Awards of the as- 
sociation in cooperation with the 
American Marketing Association, 
and will be announced later. The 
contest will close October 30, 
1947. 

Rules of the contest may be 
obtained from Chester C. Kelsey, 
executive vice-president, Na- 
tional Association of Whole- 
salers, 200 Fifth Ave., New York 
City 10. 
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KEES MFG. COMPANY 
ACQUIRED BYS &S 


F. D. Kees: Mfg. Co., Beatrice, 
Neb, has been acquired by the 

$&S Mfg. Co. with no change 

in corperate name. Frank J. 

Sungler, formerly production 
manager of the Parisian Novelty 
(o, Chicago, for 18 years, is 
president of the new company. 
Other officers include: George J. 
Schaefer, secretary and treasurer, 
Arthur B. Burke, vice-president, 
and Howard E. Littrell, assistant 
secretary. 

The company will continue to 
make builders’ hardware, garden 
tools and other electrical mer- 
chandise along with several new 
products. Mr. Schaefer was asso- 
ciated with National City Lines, 
Chicago, for 10 years in a pur- 
chasing capacity. 


WOOSTER BRUSH NAMES 
DAY TO SALES STAFF 


will cover the Great Lakes terri- 
tory, including Michigan, In- 
diana, Illinois and Wisconsin. 

He was formerly with the AAF 
as a pilot for six years. 


CHESWIN CO. MOVES 
TO LARGER OFFICE 


The Cheswin 
turers’ representatives, formerly 
located at 406 E. Third St., Long 
Beach 2, Cal., has recently moved 
to larger offices at 563 E. 11th 
St., Long Beach 13. 


Co., manufac- 


SOUTH AMERICAN FIRM 
SEEKS MORE LINES 


J. T. Harper, manufacturers 
agent, 98 Hadfield St., George- 
town, Demerara, South America, 
is interested in securing more 
lines in the United States, and 
would like catalogs and price 
lists. The company wishes all 





W. K. Day has recently joined 
the sales staff of the Wooster 
Brush Co., Wooster, Ohio, and 
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W. K. DAY 


APRIL 24, 1947 


| upper leather, shoe lining, small 


| by W. F. Rockwell, Jr., company 
president. At these meetings con- 
siderable time is spent on the 
cooperative use of the company’s 


Much stress is made on the in- 
terchange of manufacturing ca- 


kinds of toilet articles, spectacles 
and cases, machine needles, hand- 
sewing needles, pins, haircombs, 
toothbrushes, shaving articles, 
paint, fishing lines, fishing hooks, 


mirrors, leather purses, wallets, 
etc. 
ROCKWELL MFG. DIV. 
MANAGERS MEET 
The annual meeting of 14 divi- 
sion managers of the Rockwell 
Mfg. Co., 400 N. Lexington Ave., 


Pittsburgh 8, Pa., was conducted 


facilities, namely, the 14 plants. 











pacities and abilities. 
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Nationally advertised in the 







magazines your customers read 








No wonder 
CAMILLUS 
HAS THE “EDGE”! 
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Camillus now starts the ball rolling on a 
bang-up national advertising campaign. 
It will not only sell more knives for you 
now but will set up a consumer demand 
you can cash in on for some time to come. 
The Camillus program gradually un- 
folds—first trade advertising telling 
the Camillus quality story . . . then 
new packaging that took the trade 
by storm:. .. then a counter case 
that is sweeping the country so that 
we can't catch up with the demand 

. « » now to cap the climax—no- 
tional consumer advertising and 
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new sales promotion pieces— 
both for general use and to tie 
into Father's Day, June 15th. 
Behind all this is the finest- 
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4 Fs Stream quality, best-priced line of 
tid F Quidoor pocket knives on the market. 
; life - From every angle, Camillus 
‘mf has the “edge”. Yes, sir, 
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Camillus has the “edge”! 
Camillus Cutlery Com- 
pany, N. Y. 17, N. Y. 
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S. D. EVANS, BUCKEYE 
SALES REPRESENTATIVE 
Stanley D. Evans has been ap- 


pointed sales representative in 
North and South Dakota, Min- 





STANLEY D. EVANS 


nesota and parts of Wisconsin 
for the Buckeye Aluminum Co., 
Wooster, Ohio. Mr. Evans served 
four years in the AAF before 
joining Buckeye. 





YALE & TOWNE PROMOTES 
BRAND NAMES CONTEST 


As was announced in the 
March 13 issue, eight manufac- 
turers are sponsoring the Na- 
tional Hardware Brand Names 
Advertising Contest to encourage 
dealers to promote brand name 
goods and to intensify customer 
interest in well-known brand 
name goods. One of the sponsors, 
the Stamford, Conn., Division of 
Yale & Towne Mfg. Co., in the 
person of Meade Johnson, mar- 
keting manager, has distributed 
illustrative and textual advertis- 
ing material to hardware dealers 
and to advertising managers of 
amall town newspapers. 


The program includes a letter 
to secretaries of associations 
whose members sell hardware, a 
memo to wholesale distributors 
announcing that Yale & Towne 
will offer additional awards of 
$100, $75 and $50 to their sales- 
men who turn in the largest num- 
ber of different ads featuring 
Yale products run by dealers in 
their territories. Also a memo to 
retail dealers encouraging them 
to enter the contest, and a letter 
to the advertising managers of 
all daily newspapers suggesting 
they call on hardware dealers in 
their territory to assist them to 
Prepare advertisements. The 
folder issued by the eight partici- 
pating manufacturers in the con- 
test and a portfolio issued by 
Yale featuring the advantages of 


trations of Yale & Towne prod- 
ucts that could be used in the 
retail advertisement, and a copy 
of the release announcing the 
contest. 


EVANS PRODUCTS CoO. 
NOW IN NEW PLANT 


Sales, service and manufactur- 
ing facilities of the Heating & 
Appliance Division, Evans Prod- 
ucts Co., makers of oil-burning 
space heaters and automatic oil 
burning water heaters, have been 
moved to the new plant at 
Plymouth, Mich. 

Constructed in 1941 for the 
production of war materials, the 
entire manufacturing facilities of 
the plant are on one floor, allow- 
ing straight line production and 
assembly. 


DARTNELL OFFERS SLIDE 
FILMS FOR TRAINING 
RETAIL SALESPEOPLE 


The Dartnell Corp., Ravens- 
wood & Leland Aves., Chicago 40, 
Ill., has prepared four 15-minute 
slide films entitled “Helping Peo- 
ple Buy” for training retail sales 
people. The films are designed to 
give training directors of stores 
a method to provide retail sales 
clerks with some of the funda- 
mentals of good retail selling 
practice to encourage higher 
standards of courtesy in their 
relations with customers. 

The series consists of films on 
the following subjects: The Re- 
tail Store, The Store’s Stock in 
Trade, The Store’s Personnel, 
and the Store’s Customers. With- 


tempt to show the complex oper- 
ation of a retail establishment in 
long perspective, so all will know 
and understand the what, why 
and how of retailing. 





PLASTIC MOLDED ARTS 
HAS NEW YORK OFFICE 


Plastic Molded Arts, injection 
molders, Long Island City, has 
announced a New York City 
office and showroom at 628 Em- 
pire State Bldg. 





G-E APPLIANCE SERVICE 
CENTER IN KANSAS CITY 


Vern Hagmann, manager, and 
L. H. Creel, operating manager, 
have set up a G-E appliance 
service center in Kansas City, 
Mo., at 2619 McGee Trafficway. 
The General Electric Co., 1285 
Boston Ave., Bridgeport, Conn., 
has set up 11 such centers to 
date. Mr. Hagmann joined G.E. 
in 1930 and has been acting 
manager of the Cleveland appli- 
ance service center. Mr. Creel 
was formerly assistant to the 
supervisor of appliance service 
centers. 


JUDSON DUNAWAY 
BUYS NEW PLANT 


Judson Dunaway Corp., manu- 
facturers of Vanish, toilet bowl 
deodorant, and Expello, moth 
destroyer, Dover, N. H., has re- 
cently purchased a modern plant 
at Jeffersonville, Ind. This plant 
was acquired to meet the need of 
production expansion facilities, 
and to have an advantageous 
shipping point for the middle, 
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southern and far west. 











brand names and providing illus- 


assistant secretary. 





LEFT IS SHOWN LEWIS H. BRONSON, TREASURER, 
WITH WALTER W. BRONSON, II, PRESIDENT, both of 


whom were recently elected officers of the Bronson & Town- 


send Co., wholesalers, New Haven, Conn. 
formerly a co-partnership, became as of March I, a corpora- 
tion with no change in company name or structure. Other 
officers elected were: Earle B. Seeley, vice-president; Helen 
S. Bronson, secretary, and Edward Clarke, controller and 


This company, 












ADEL NAMES MARTINSQ, 
MID-WEST SALESMAN 
Al Martinson, who has beg 

with the. housewares field fy 

some time, has been appointed 





AL MARTINSON 


Mid-West representative for Adel 
Precision Products Corp., Bur 
bank, Cal., Huntington, W. Va 

Mr. Martinson ,will establish 
headquarters at 1172 Merchan- 
dise Mart, Chicago, and wil 


cover, as manufacturer’s repre 


sentative, Illinois, Wisconsin, 
Minnesota, Indiana, Ohio. ané 
Mich. 


R. B. KINGMAN HEADS 
METAL TEXTILE BOARD 


Russell B. Kingman, wh 
founded the Metal Textile Corp, 
Orange, N. J., manufacturers of 
cleaning and scouring products 
30 years ago, was recently elected 
chairman of the board. He is suc 
ceeded as president by Barclay 
A. Kingman. Charles H. Dowd, 
for many years vice-president and 
sales manager, has retired from 
active participation in the busi 
ness, due to ill health. Spencer 
De Mille, secretary of the com 
pany, has been named sale 
manager. 


PHILLIPS PETROLEUM 
DEVELOPS, IMPROVED 
SYNTHETIC RUBBER 


Phillips Petroleum Co., Bartles 
ville, Okla., has announced the 
development in an improved bu 
tadiene-styrene synthetic rubber, 
which, according to the manufac 
turer, appears to match natural 
rubber in many properties. Phil 
lips executives state that though 
the final result will come only 
after extensive testing of tires 
made from this rubber, it @P 
pears that the synthesis of mat- 
made rubber equals to or better 
than natural rubber for all size 











of tires is near realization. 
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MANUFACTURERS OF THE 
LARGEST LINE OF FISHING 
TACKLE IN THE WORLD 


When you standardize on 
H-I fishing tackle you'll be 
able to supply your trade 


completely from one great 





line. For H-I tackle—with 


a top appeal for both fish 


and fishermen—is built for 
every fisherman and every 
kind of fishing. So, for 
customer acceptance and 
greater profits, feature H-I 
fishing tackle this season. 
HORROCKS-IBBOTSON CO. 


UTICA, N. Y. 


Manufacturers of the Largest Line 
of Fishing Tackle in the World 


SCHAIBLE CO. BUYS Goodby, treasurer, gave Mr, 
OHIO STAMPING PLANT | son a pen and pencil set op 
half of the employees in app 
ciation for the kindness and g 
will he had always inspired, 


The Schaible Co., manufac- 
turers of plumbers brass goods 
and valves, Cincinnati, Ohio, has 
purchased a large stamping plant 
in Trenton, Ohio, and new equip- LILLESTON, PABCO 
ment added to the plant. Schaible NORTHERN DIST. MGR, 
plans to use the plant to fabri- Clay. Lilleston has bea 
cate parts for it’s strainers and pointed northern district g 
will make parts for other prod- ager for The Paraffine Cos 
—_ later. Operations of the Pabco products, namely paj 
lrenton facilities are under| roofings, linoleum and _ oth 
James H. Davis, formerly super-| building materials. 
intendent of a division of Revere| jy, joined Paraffine in 19% 
Copper & Brass, Inc., for seven served as general line salem 
— in San Bernardino, Cal., Ney 

oe Mexico, and El Paso, Texas, }y 


TYRELL HARDWARE | 1946 he became assistant southen 
MOVES OFFICES | district manager, building mate 


= | rials division. 
The Tyrell Hardware Co., 
wholesale, Beaumont, Tex., lo- 
on for the past 10 years at) WORMSER ASSISTS PRES. 
1201 Pear] St., recently moved to ST. JOSEPH LEAD CO. 
its own building on Laurel and ie) eee ee : 
Magnolia Ave. In business for Felix E. Wormser has resigned 
30 years, the company built a| 25 Secretary and treasurer of th 
new Clee nate tenn ol its | Lead Industries Association, New 
warehouse, and plans an exten- | York City, to become assistant to 


| se le he, 
sion on the warehouse to give a| the president of the St. Joseph 


. | ae y 
one-story operation throughout. | [ ad Co. 


| EUREKA ESTABLISHES 
SANSON & ROWLAND HOME SERVICE BUREAU 
HONORS 25 YEAR MEN | Eureka Division of the Eureka 


Albert W. Sanson, president | Williams Corp., Bloomington, Ill, 
of Sanson & Rowland, Inc., Phil-| has announced the formation of 
adelphia 6, Pa., at a dinner-party | a home service bureau which wil 
held at the New Century Club,| conduct a broad and continuing 
Philadelphia, presented inscribed | research and educational’ pro 
gold watches and bracelets to the | gram for the advancement of ai 
following employees who had| new house-cleaning techniques 
served the company 25 years or| The bureau has a_ permanent 
more: Mrs. Laura Miller, George | staff consisting of a director, as 
F. Wilhelmi, Edwin C. Myers.| sistant, advisory officers and a 
and Adolph G. Eissing. Earl H.! group of associate members. 

















CAPT. HOYT S. SCOTT, USNR, WAS HONORED BY 
THE REPUBLIC OF CHINA recently at Washington, D. C. 
and decorated with the Army-Navy Air Distinguished Ser- 
vice Medal of China, for meritorious services to the Gov- 
ernment of the Republic of China as communications engi- 
neer of the Friendship Project from Sept. 1944 until Japan's 
surrender. Capt. Scott is now illuminating engineer at Gen- 
eral Electric’s Nela Park, Cleveland. Shown above left to 
right are: U. S. Fleet Admiral Chester W. Nimitz, V. K. 
Wellington Koo, ambassador from China to the U. S., and 
Capt. Scott. 
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10TH ANNIVERSARY AT BARLOW & 
SEELIG by having its officers and past officers serve as hosts 
ueen executives at a dinner when Leonard 
ihland, left, president of the Union and H. A. Bumby, presi- 
dent of the company, both expressed confidence in the con- 
tinuation of the cordial relations that have existed since the 
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MODERNIZATION SHOW 
N. Y. JULY 7-12TH 


The modernization of 
ware and plumbing stores will 
be among the features of the 
fi annual Store Modernization 
Sow to be held at Grand Cen- 
tal Palace, New York City, July 
742th. 

In addition to many exhibits, 
all phases of store moderniza- 
tion will be considered in six 
days of discussions, reading oi 





hard- 


ESTABLISHES 
RVICE BUREAU 


rision of the Eureka 
p., Bloomington, Ill, 
-d the formation of 
e bureau which wil 
oad and continuing 
| educational pro 


advancement of af prepared papers and question 
eaning techniques clinics. On exhibition will be 
has a permanent @ displays of the latest techniques 


of store exteriors, interiors, and 
all the furnishings and decora- 
tions that make the modern 
store, 

John W. H. Evans, managing 
director of the exposition, said 
that the show is designed to give 
hardware and plumbing store 
Owners the opportunity to speak 
to leading manufacturers and de- 
Signers in the field, compare 
styles, materials and prices, etc. 
Registration cards of admission 
May be obtained from Store 
Modernization Show. 20 E. 55th 
St., New York City 17. 


x of a director, ae 
ory officers and a 
iate members. 








EMERY-WATERHOUSE 
OPENS N. H. BRANCH 


Emery-Waterhouse Co., 145 
Middle St., Portland 6, Me., 
Wholesale hardware dealers, has 
opened a branch division to be 
known as the New Hampshire 





4ONORED BY 
hington, D. C., 


inguished Ser- Division of The Emery-Water- 
3 to the Gov- house Co., Turner & Douglas 
nications engi Sts, Manchester, N. H. 


4 until Japan's 
gineer at Gen- 
above left to 


Nimitz, V. K. 


Charles A. Stone will be divi- 
sion manager associated with 


Maurice I. Hill, Oliver A. Tufts, 








he U. S., and Jr, and Varney W. Morgrage. 
All the men were associated with 
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the John B. Varick Co., Man- 
chester, N. H., for many years. 
This branch will serve the whole- 


sale trade exclusively and plans 


to be ready for operation by 
June 1, 1947. Prior to that time, 


partial service will be rendered | 


from Manchester and _ partial 
from the warehouses 
Emery-Waterhouse Co., Portland, 
Me. 


PREMIER VACUUM MOVES 
TO. LARGER OFFICES 


Premier Vacuum Cleaner Di- 
vision, General Electric Co., has 
moved its sales and advertising 
offices to the Tower Press Bldg., 
1900 Superior Ave., Cleveland 
14, Ohio. J. B. Buckely, division 
manager; P. W. Conrad, sales 
manager; and E. A. Hamala, ad- 
and sales promotion 
manager, and their staffs are lo- 
cated there. 


vertising 


BRAND NAMES 
FOUNDATION TO PRESENT 
MERIT CERTIFICATES 


Brand Names Foundation will 
present “Certificates of Merit” 
to retail stores for the local news- 
paper advertisements which most 
effectively feature the benefits oi 
manufacturers’ brand names. 

The citations will be presented 
each month to “the retail brand 
name ad of the month.” Selec- 


tions will be made from ads 


appearing in issues of Advertis- | 


ing Trends in Brand Merchan 
dising, a publication which re- 
produces the best examples of 
brand advertising screened from 
advertisements published in news- 
papers throughout the U. S. 


of The | 
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E. A. CONVERSE HEADS 
TAX ADMINISTRATION 
COMMITTEE FOR N.A.M. 


E. A. Converse, Jr., secretary 
of the Belknap Hardware & Mfg. 
Co., wholesalers, Louisville, Ky., 
was one of eight principal com- 
mittee chairman appointed re- 
cently for 1947 by the National 
Association of Manufacturers. He 
will head the Tax Administration 
Committee. 

WM. H. REINHOLD 
NOW DISTRIBUTOR 


William H. Reinhold has 
opened offices at 541 N. Hazel 
St., Allentown, Pa., to distribute 
metal products. Formerly repre- 
sentative for the Penn Supply & 
Metal Corp., he has been ap- 
pointed distributor for them in 
the Pa. area. Wm. H. Reinhold 
has also established a warehouse 
in Allentown. 


CONGRESS HOUSEHOLD 
PRODUCTS ORGANIZED 


Frank Weisberg and Alex 
Moskowitz, formerly associated 
with Gibraltar Household Prod- 
ucts Co., New York City, have 
organized Congress Househotd 
Products, Inc., 34 Walker St., 
New York City 13. 

The company will manufac- 
ture ironing board covers and 
pads, pastry cloths, laundry bags, 
ete. 


BLUEFIELD SUPPLY 
MARKS 25TH YEAR 


The Bluefield Supply Co., in- 
dustrial hardware supplies, Blue- 
field, W. Va., has prepared a 
booklet on its 25th anniversary. 
It actually combines the annual 
report with information regarding 
the officers, new improvements, 
rate of progress and a summary 
of operating results. 


MONSANTO PUBLISHES 
PLASTIC PORTFOLIO 


The Monsanto Chemical Co.’s 
Plastic Division, Springfield, 
Mass., is publishing a plastic buy- 
ing service, namely, a monthly 
publication called “The Plastics 
Merchandiser” in the form of a 
portfolio. Each loose leaf sheet 
describes an individual product, 
featuring a photograph and a de- 
scription of that product’s func- 
tion. 

WESTERN MODEL SELLS 

T-56 RUBBER IN WEST 

Polk’s Model Craft Hobbies, 
Inc., 314 Fifth Ave., New York 
City 1, and 235 S. Wabash Ave., 
Chicago 4, IIl., has appointed 
Western Model Distributors, Los 
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Angeles and Uakland, Cal., to 
handle the west coast distribu- 
tion of the “T-56” brown rubber, 
which powers model aircraft. The 
rubber is available now in the 
following widths: 3/64, 1/16, 
3/32, %, 3/16 and % in. 


AM. SAFETY RAZOR CO. 
MAKES PACKAGE WITH 
TEN BLADES 


The American Safety Razor 
Corp., 315 Jay St., Brooklyn, 
N. Y., is again marketing na- 
tionally the large size 10 for 25 
cents package of Star Single 
Edge Blades, with a blade dis- 
posal compartment. 


KLOOSTERMAN AGAIN 
MAKING HAN-D-SEAT 


Han-D-Seat, folding seat, man- 
ufactured by the Kloosterman 
Co., Inc., 1717 N. Vine St., Hol- 
lywood 28, Calif., is again in 
production and ready for imme- 
diate delivery, having been 
forced off the market last year 
by a fire that destroyed . the 
factory. 


BILL DE WITT BAITS 
ADDS TO FACTORY 


Bill DeWitt Baits, Auburn, 
N. Y., manufacturers of plastic 
fly, bait and leader boxes, and 
fish hooks, has announced the 
completion of an addition to the 
factory and the installation of 





new equipment which increases 

the capacity of the plant 50 per 

cent. 

MARIONNEAUX RETURNS 
TO CONSUMERS GLUE 
Charles O. Marionneaux who 

served the OPA as Chief in the 

state of Louisiana during the 
war, has returned to the Con- 
sumers Glue Co., 1515 N. Had- 
ley, St. Louis 6, Mo., to cover 
the states of Louisiana and 

Mississippi. 

FEDERAL TOOL NAMES 

MID-WEST DISTRIBUTOR 


B. & G. Sales Co., 326 W. Mc- 
Dowell Rd., Phoenix, Ariz., has 


recently been appointed sales | 
| representative for Federal Tool’: | 
| line of Federal Practical house 


wares in Ariz., N. M. and Nev. 
The territory will be covered by 
R. D. Batchelor and Keith W. 


Green. 


COL. TILSON HONORED 
BY KING OF ENGLAND 


Col. John Q. Tilson, vice-presi- 
dent, National Hardware Show, 
Inc., 331 Madison Ave., New 
York City 17, recently was pre- 
sented with His Majesty’s Medai 
for Service in the Cause of Free- 
dom, from the King of England 
for his work as national trea- 
surer in the organization which 
cared for the English bombed- 
out children duirng the war. 





WESTINGHOUSE FORMS 
APT. HOUSE & BUILDER 
SALES DEPARTMENT 


W. R. Arbuckle, former heg 
of the Home Building Depay, 
ment for Westinghouse Elect; 
Appliance Division, Pittsburg, 
Pa., will manage the newly cr 
ated department called th 
Apartment House & Builde 
Sales Department. Mr. Ay 
buckle, who has been with Weg. 
inghouse since 1935, will be r 
sponsible for ce-ordinating with 
product department manage; 
the promotion and sales of a 
pliances made by the division 
through the apartment hous 
builder and government chan 
nels. 


CONLON-MOORE SPEEDS 
PLANS FOR SMOKELESS 
COAL HEATER MFG. 


The manufacturing plans fy 
the new smokeless coal heater 
of the Moore Div. of Conlon 
Moore Corp., Joliet, Ill, ar 
being expedited. Progressiv 
straight-line production is sched. 
uled for May and manufacturing 
volume will be increased as rav 
material procurement permits 
This heater is said to burn i 
grades of coal smokelessly, and 
was designed to incorporate prin 
ciples and features necessary to 
meeting the tests and ordinance 
in many cities relative to smoke 
abatement. 











MEN FROM DUO-THERM DISTRIBUTOR ORGANIZATIONS ARE SHOWN at work 
in the Duo-Therm Division of Motor Wheel Corp., Lansing, Mich., factory service training 
school. Facilities have been organized for utilizing actual “working models’ of Duo-Therm 
appliances, controls and accessories for checking oil flow adjustments, observing control 
functions, checking draft conditions and completely covering all phases of instruction 
relative to installation and service on Duo-Therm space and water heaters and furnaces. 
It is planned to keep the school in continuous operation. 
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HARGRAVE TESTED TOOLS 


Sixty-eight years of repeat sales have created an 
unusual consumer acceptance and constant demand for 
Hargrave Individually Tested Clamps. The superior per- 
formance of Hargrave quality Clamps, Chisels and Punches 
brings customers in and’*keeps ‘em coming back. 


Continual improvement in design and materials, a progres- 
sive manufacturing policy and a fixed and sound sales policy 
have made the Hargrave Quality Line a profit line since 
1879. 

Right now we're doing everything possible to step up deliv- 
eries to meet your needs. Our position to serve our dis- 
tributors is constantly improving. 

WRITE FOR CATALOG showing complete line of Clamps, 
from % in. opening to 10 feet and from 2 in. to 16 in. 
deep; also, complete line of Chisels and Punches, as well as 
Brace Wrenches, File Cleaners, Washer Cutters, etc. 


A QUARTER-MILLION 
DOOR BELLS! 

e@ Hargrave advertisements go to 
almost 300,000 readers monthly. 
In automotive, equipment, voca- 
tional, marine, industrial, welding 
and wood-working publications, 
as well as others, the Hargrave 
line is promoted. 








CARRIAGE CLAMP 


INDIVIDUALLY 


SUPER JUNIOR CLAMPS 
FORGED STEEL 
HEAT-TREATED 


No. 44 
FORGED STEEL 
SUPERCLAMP 


CUPERCLAMP No44 
Frame is forged from an 
extremely stiff steel and 
heot-treated. Screw is 
hardened steel. Openings 
from 2" to 12". 


Strong forged steel 
frames, heat-treated. 
Used in many indus- 
tries. 1" to 3" open- 


No. 640 
BAR CLAMP 


A rapid, powertul clamp. Its exclusive 
features of superiority make if the 
choice of the world’s largest users. 
Made in openings 2' to 7". 


the CINCINNATI TOOL Company 


Montgomery Road, Cincinnati 12, Ohio 
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BURGESS BATTERY NOW 
MAKES MODEL AIRPLANES 


The Burgess Battery Co., Chi- 
cago, Ill., has announced its en- 
try into the model airplane man- 
ufacturing business. The first of 
No. 4715 x the Burgess M-5 engines has 

g >» > been released to the field. Man- 
ufacturing rights to the engine 
were purchased last year from 
Morton Aircraft Corp. of Omaha. 
Full engine production is ex- 
pected by 1948. 





THES WINDOW Is | Se Abe ty E. W. LAW JOINS OLD 
GOING TO TRAVEL ok AD ie RELIABLE SUPPLY CO. 
ITS 4 MILE . ; ae Ernest W. Law has recently 
EVERY YEAR... ! é age joined the Old Reliable Supply 
i Z eer ik bd & Equipment Co., 1300 Walnut 
e for St., Camden, N. J., industrial LESLIE b STRATTON, All 
hardware supplies. He was for- 
merly with Abrasive Products, 
Inc., South Braintree, Mass., for 
15 years, the last nine of which 
he traveled New York and New 
Jersey. He is also an active mem- 
ber of the Hardware Boosters. 

















of trustees. His son, Leslie 
Stratton, Jr., an executive vice. 
president of the firm, has suc 
ceeded him as chairman of th 
board of managers. 





L. M. STRATTON SR. IS LAUTS & BRADY MOVES 
HEAD OF METHODIST TO LARGER OFFICES 
HOSPITAL TRUSTEES Lautz & Brady, sales represen 
Leslie M. Stratton, Sr., presi-| tatives for various lines of house 
dent, Stratton, Warren Hardware} ware items, Los Angeles, has 
Co., wholesalers, Memphis, Tenn., | moved to enlarged offices at 5929 
who resigned the chairmanship | Avalon Blvd. The firm represents 
of the Methodist Hospital’s| nationally, Magic Master Prod. 
Board of Managers, was recently | ucts, Mileway Products, Later 
re-elected to his sixth term as| Seamless Products Co., and Lauts 
president of the hospital’s board | & Brady’s own product, “Jel-Rac: 


Because it’s equipped with a Getty No. 4715 wood Case-- 
ment Operator. There'll be no jammed channels, no broken 
teeth, no stripped threads. Day in, day out, Getty operators 
will give “good mileage” quietly, efficiently —and at minimum 
cost. Inherently correct design, using the worm-and-gear 
angle drive principle, and accurate, sturdy construction, using 
the right materials in the right places, assure years of trouble- 
free positive casement control at all times. Getty operators 
are .built for a lifetime of service... and here are six down- 
to-earth reasons why they are the choice of architects, builders, 
contractors and home owners for wood casements everywhere. 


e Arm is 5/32" cold rolled steel, cadmium plated, 
with teeth accurately machine ground (hobbed) 
at exact operating angle. 

Full Y2" diameter case-hardened steel worm. 
Shaft is integral with worm. 


Solid brass bushing acts as a bearing for worm 
shaft; threaded in housing; cannot back-out 
under pressure. 


Arm pivots on 3/8” case-hardened bearing-stud 
shoulder. 


Solid brass arm button is locked in channel. 


Heavy-gauge channel guide (brass or steel) has 
3 point anchorage on window. 


Getty manufactures operators for all types of 
casements for both wood and metal. Also a com- 
plete line of high-quality accessory hardware 
for casement windows. See other types of op- 
erators in “Who Makes It” Directory, page 168. FIRST EVEREADY VERMONT FLASHLIGHT PRESENTED 
25 Years Service to the Hardware Industry ka pr Negenieaest ah ange p Page eo 6 ae 

. Kleinsmith, superintendent of the Everea ashlight plan 
Consult your local Contract Builder's voneeie congieed at St. Albans, Vt. The flashlight signal: 


Hardware Dealer, your local Building se fed izes the beginning of production at this plant, which will em- 














Materials Dealer, your Wholesale : Carbon 
Hard : ploy about 400 people. Other plants of the National Carbo 

et eae wane Co., which is a unit of Union Carbide & Carbon Corp. New 
York City, are located at Bennington, Vt., Cleveland, Fremont 


and Fostoria, Ohio; Charlotte, Asheboro, and Greenville, 
H. Ss. GETTY & co., INC. N. C.; Niagara Falls, N. Y.; Clarksburg, W. Va.; and Colum- 
3352 N. 10th ST., PHILADELPHIA 40, PA, | bia. Tenn. 
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Medusa Painis 


never collect dust on your shelves 





For CONCRETE, ST 


Protects and decorates 
Exteriors oF Interiors 
Above or below grade 
Mixes with water 
Brush or sproy on 
Washable 


Is masonry : ; 
coon rich colors black or white 





Ee. aN 
1 wepusa propcers DIET” FF 
4 of Medusa Parton oui : 
1006 Midtarad Bul 
Cleveland, Obi 





FOR CONCRET FLOORS 


Rubber base 
Bounces off wear 
Brushes on easily 
Spreads evenly ‘ 
Keeps down concre 
smooth finish 
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Five colors plus black or W 








UCCO and MASONRY 


Easy to clean hite 
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Bp TWO money makers move off 
your shelves in a hurry, leaving a nice 
trail of profit behind. That’s because they 
meet so perfectly today’s demand for quality 
concrete, stucco, and masonry paints. Cash 
in on the consistent advertising that backs 
these products. Stock up now. Take advan- 
tage of the generous profit opportunities. 


BUSINESS BUILDERS AVAILABLE 


Now is the time to build volume profits 
on these two paints. Medusa supplies you 
with mailing inserts — booklets —color 
chip folders—newspaper mats—everything 
to build store traffic for you. 


Send for information today. 


MEDUSA PRODUCTS DIVISION 


of MEDUSA PORTLAND CEMENT COMPANY 
1019 MIDLAND BUILDING @ Dept. “’B’ ¢ CLEVELAND 15, OHIO 


Also made by Medusa Products Co. of Canada, Ltd., Paris, Ont. 


Nationally Advertised 


a PROGRESSIVE 
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MARTY MGR. ADMIRAL 
PARTS, ACCESSORY DIV. 


Joe Marty, Jr., has been ap- 


pointed manager of the Admiral 
Corp.’s parts and accessory divi- 
sion. He will also act as assis- 
tant to Richard A. Graver, Ad- 
miral’s vice-president in charge 
of radio. Prior to joining the 
company he was associate editor 
of a radio trade journal. 


BROWN INSTRUMENT HAS 
BALTIMORE BRANCH 


The Brown Instrument Co., 
Philadelphia industrial precision 
instrument manufacturer, has es- 
tablished a Baltimore sales and 
service branch temporarily lo- 
cated at 2100 St. Paul St., later 
to be at 1209 E. 25th St. 

W. J. Law, formerly with 
W. H. Rogers, agent, will head 
sales, assisted by J. F. Maien- 


shein. 


COLE & DEGRAF SELLS 
TUDOR HAND CLEANER 
IN N. CALIFORNIA 


Cole & DeGraf, 16 California 
St., San Francisco 11, Cal., has 
been appointed sales distributors 
for the Tudor Chemical Special- 
ties, Inc., 229 W. 179th St., New 
York City 53, Quickee Waterless 
Hand Cleaner in Northern Cali- 
fornia. 

U. 8. RUBBER HAS LEASE 

ON CHICAGO PLANT 


United States Rubber Co. has 
recently signed a long-term lease 
on a Chicago, Ill., plant for pro- 
duction of new plastic materials. 





About 300 people will be em- 
ployed during 1947, and as pro- 
duction is expanded the number 
will increase. 

LEWIS & CONGER MAKES 
ANNUAL SAFETY AWARD 


Lewis & Conger’s annual Safé- 
ty Award was presented to Kurt 
Goldsmith, president of Textile 
Mills Co., and H. E. Sunbury, 
textile division, United States 
Rubber Co., for an ironing-board 
cover made of “asbestos” mate- 
rial by Richard V. Lewis, presi- 
dent of Lewis & Conger, at a 
dinner at the Waldorf-Astoria. 
Marketed under the trade name 
“Tex-Knit,” the ironing board 
cover resists heat and is non- 
inflammable. 

Major General Leslie R. 
Groves, principal speaker, stated 
that every two years the damage 
toll in American homes exceeds 
the damage inflicted by the 
atomic bomb on the Japanese. 
He named women as the chief 
offenders and criticized their at- 
titude of putting “how it will 
look” ahead of “how safe is it” 
when they shop for housekeep- 
ing devices. 

Honorable mention scrolls were 
awarded to seven manufacturers: 
General Mills, Inc., Minneapolis, 
for the Tru-Heat Automatic Iron; 
Evans Mfg. Co., Akron, for the 
Wil-Stan iron holder; Reflecto 
Letters Co., New York City, for 
the Driveway Marker; Amerline- 
Chicago, Amerline Plastic Safety 
Cap for electrical outlets; Stew- 
art Products, Inc., New York 
City, for E-Z Lift Caplifter; 
Safeway Specialty Corp., New 





York City, Safe-way Window 
Cleaner, and Magic Mirror Asso- 
ciates, New York City, Magic 
Mirror Interviewer. 

The judges who selected the 
winning products were: Ned H. 
Dearborn, president of the Na- 
tional Safety Council; Eloise 
Davison Fisher, Good House- 
keeping Institute, Richardson 
Wright, editor of House & Gar- 
den; and Julien Elfenbein, edi- 
tor of House Furnishing Review. 
chairman. 

K. M. BROWER SALESMAN 
FOR STA-RITE PRODUCTS 


Sta-Rite Products, Inc., Dela- 
van, Wis., manufacturers of do- 
mestic and industrial pumps, 
water systems, water softeners 
and conditioners, has appointed 
Karl M. Brower district sales 
representative for Ohio, Michi- 
gan, Indiana and Kentucky. 

He was formerly affiliated 
with the Dayton Pump Co., in an 
executive capacity for 22 years. 
He was general sales manager 
of that company for the past six 
years. His son, Richard C. 
Brower will assist him in cover- 
ing this territory. 


JOHN HURLEY HANDLES 
BRUCE FLOOR FINISHES 
IN METRO. NEW YORK 


John H. Hurley, manufacturers 
sales representative, 30 Church 
St., New York City 7, has been 
appointed Metropolitan New 
York sales representative of 
Bruce floor finishes, manufac- 
tured by E. L. Bruce Co., Mem- 
phis, Tenn. 








ATKINS PIONEER CLUB’S 41ST ANNUAL BANQUET WAS HELD recently at the 
Severin Hotel on the Roof Garden, Indianapolis, Ind., at which time recognition of long 
service to the company was given to 10 new members. Arch N. Bobbitt, corporation 
council addressed the 450 members present on Future Planning of Indianapolis. At a club 
smoker prior to the banquet the following officers were elected: H. C. Atkins, Sr., honorary 
president in memoriam, Elias C. Atkins, honorary president, John Sapp, president, Scott 
E. Dill, vice-president, Lloyd Z. Beckwith, treasurer, Fred F. Uhl, secretary, Emerson 


Baker, assistant secretary, and 


Wm. A. 


eaver, visitor. 


The women’s division elected 


Lillie Riggs, President, Irene Kubitz, vice-president and Mertie Dunbar, secretary of the 


treasury. 


Shown above left to right are the new members: Martin Mihalyi, Leslie Cooper, Clarence 


Wallace, Isaac Price, Henry 


Masters, Ormel Sauers, Herman Burkhart, Stobert Marsh and 


Elias C. Atkins, president of E. C. Atkins & Co. Other new members not shown are: 
Charles Oberting, Jr., Phonsa Coffey, and George Hunter. 


276 





Vv. A. KAMIN, GALVIN 
MERCHANDISE MGR. 
FOR HOME RADIO 


V. A. Kamin has been » 
pointed merchandise 
for the Home Radio Divisig 
Galvin Mfg. Corp., 4545 ¥ 


Vv. A. KAMIN 


Augusta Blvd., Chicago 51, il 
He will assist W. H. Stellner. 
company vice-president and head 
of the Home Radio Division. 

During the war Mr. Kamp 
was lieutenant-colonel in th 
Army Signal Corps, and serve 
as chief of the radio branch » 
the office of the Chief Sign 
Officer. Most recently he wa 
regional manager of the .Na 
York and New England territom 
for Motorola. 


KOEHLER-BRIEFER SELLS 
DRIGGS METAL PRODUCTS 


Driggs Metal Products, Inc. 
32-58 62nd St., Woodside, L. I. 
N. Y. has appointed Koehler. 
Briefer Associates as its ¢ 
clusive sales and _ distributing 
agents for all products, Koehler- 
Briefer’s eight branch offices and 
22 salesmen will sell Drigg’ 
products to the wholesale trade 
with a special retail sales pro 
motion co-operating with the 
jobbers. The offices are @ 
Hartford, Conn.; Philadelphis, 
Buffalo and New York City, 
Dallas, Atlanta, Marion, Ohio. 
and Burbank, Cal. 


C. W. MAIN, SALESMAN 
FOR PLOMB TOOL 


C. W. Main has been ap 
pointed a field representative i 
Colo., Wyo., and parts of S. D. 
and Neb., for the Plomb Tool 
Co. He was a service represents 
tive for six years with General 
Motors, developing dealer ser 
vice departments. During 
war he served three years #8 ° 
captain in Army ordnance. 


HARDWARE AGB 
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engineering triumph which 
addsnew salesappeal tothe 
already famous CORY line. 
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_ NEW CORY AUTO- 

MATIC COFFEE BREWER 

_ —A miracle of modern 
design. Brews coffee— 
keeps it hot—automat- 
ically! 


CORY TABLE TILE—Beov- 
tifully designed. Has re- 
cessed bottom plus 4 felt 
padded feet. 


CORY GLASS FILTER ROD 
—Fits all standard glass 
coffee makers. A sensa- 
tional 60-cent seller. 
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BUFFET QUEEN—For brewing and 
serving graciously. A gift of distinction. 


CORY 2-HEAT ELECTRIC STOVE— 
Gives high-heat for brewing coffee 
—low-heat to keep it piping hot. 


CORY COFFEE SERVICE 
—A hondsome tray set 
for the fashionable 
hostess. 


CORY ELECTRIC 
COFFEE GRINDER 
—A mere flick of the 
switch and coffee is 
ground flavor-fresh for 

every mecl. 
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GRINDSTONE 
of the MONTH! 
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= ai R, 
“0.2.” Model Ne. 165 


O satisfy your customers, recommend the 

“C.Q." Model No. 165. Supplied with treadle, 
bucket holder, and crank, this modern grind- 
stone is a real bargain at its low price. Its hard- 
wood frame is rigidly braced to provide longer 
than usual service and supports a 24’x2” stone 
of selected natural stone riding on ball bearing 
steel fixtures. 

It is a real buy—just as are all the “C.Q.” 
grindstones for 1947. Get your share of profits by 
stocking the line backed by sixty-one years of 
experience .. write us today! ; 


Gor Year' Round Profits, Stock These Grindatones 






” SQYNo. 120 


No. 120 is built to sell 
at an attractive price 
yet has the features 
of costlier models. At- 
tractive, efficient! 


| 


e 
Streamliner] =>” 


Streamliner—the most 
popular “C.Q.” model. 
Modernized design 
and operation assure 
customer satisfaction. 














BICYCLE INSTITUTE 
OFFERS AWARDS FOR 
RACING COMPETITIONS 


The Bicycle Institute of Amer 


again contribute a 
trophies and medals to the 


try. 


wider interest in 
health and recreation, are made 
in behalf of BIA’s component 
groups: Bicycle Manufacturers 
Association, the Cycle Parts and 
Accessories Association of Amer- 
ica, the Cycle Jobbers Associa- 
tion of America and the Mer- 
chant Member Group. 

All requests for awards sent 
to its members will be referred 
for action to the institute at 122 
E. 42nd St., New York City 17, 

- where information may be ob- 
tained. 


UMAN HEADS WHOLESALE, 
EXPORT DIVISION SALES 
FOR SEIGMUND WERNER 

Leo Uman has been appointed 
sales manager of the wholesale 
and export division of Siegmund 














Werner, Inc., manufacturers of 
the Suwe line of sporting goods. 
He is also general sales manager 
of the Speed-Sport Co., Inc. 





WHITLOCK DISTRIBUTES 
EASTERN WALL SAFES 


The Whitlock Corp., 17 War- 
ren St.. New York City 7, has 


ica has announced that it will 
variety of 
vic- 
tors of accredited bicycle racing 
competitions through the coun- 


The Institute’s special awards, 
part of its service to encourage 
cycling for 
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FORBES HARDWARE (Co, 
CELEBRATES 75th YEAR 


Forbes Hardware Co., retai 
ers, Topeka, Kan., recently ce 
brated its 75th anniversary. Th 
company operated for 14 yea 
in the same location as th 
George Woodruff store, making, 
total of 89 years for the firm, 

When the business was & 
ganized in 1858 by Mr. Woot 
ruff, an Indian stockade was jy 
front of it. In 1872, D. 
Forbes purchased the store anj 
he and his son, Lee Forbes » 
erated the business until 1% 
when it was bought by D. — 
Roach and C. L. Mankle. Th 
latter gentlemen have expandel 
the firm each year, first by add. 
ing a farm branch. Now co 
struction has been‘ started to 
double the size of the Kansy 
Ave. property and_ give th 
store a double front. 





MOSER, COLUMBIA 
CHEMICAL SALESMAN 
IN MINNEAPOLIS 


Daniel R. Moser has bea 
named Minneapolis salesman {« 
the Columbia Chemical Divisig 
of Pittsburgh Plate Glass % 
632 Duquesne Way, Pittsburgh 
He joined that division in 193 
in the research department. Dur 
ing the war he served in the 
European, African and Middle 





been appointed sole distributor 
of the eastern wall safes made 
by Eastern Research & Engi- | 


Eastern areas, and upon his dis 
charge as a captain he returned 
to Columbia Chemical. 








HARDWARE BRIEFS 








ARKANSAS 
The Mountain Home Hard- 
ware Co. has opened for busi- 
ness at Mountain Home, Ark., 


operated by Harmon Keeter and 
Carl White. 





Edward W. Watkins, hardware 
dealer in Mena, Ark., was elected 
president of the Planters Na- | 
tional Bank recently. 








Robert Runyan will open a 
hardware store at 218 Front 
Street, Newport, Ark. Associated 
with him in the new enterprise 
will be his sons, Robert and 
Jerry Runyan. 


i 





| 
D. P. Bratton, head of the Brat- 


ton Hardware Co., Hafmpton, | C 


Ark., announced that all Inter 
national Harvester Co. trucks, 
tractors, and farm equipment has 
been moved to a new building on 
Highway 167, South Hampton. 
This building will house the new 
firm of Bratton Truck & Tractor 
Co. to sell service and display 
trucks and farm machinery. 


Dolph Stephens has sold his 





hardware store in Arkadelphia, 


Ark., to B. L. Phillips. 





Tom Bearden Furniture & 


Hardware Store recently open 


n Mulberry, Ark. 





CONNECTICUT 


Samuel Mazo, operator of the 
capitol Hardware Co., Hartford, 


HARDWARE AGE 


Conn., has 
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omy Hardware in Hartford, and | new hardware store opened re: | 


gS Sis pe 

will operate both stores. cently at Haynie’s corner of Sec- | oO TT] 
ond & Parrett Sts., Evansville, | ver milion 

Ind. It is owned by Fred Kues- 


ILLINOIS ter, who operates a hardware and 
drygoods store near Lincoln & 


Dale Wright has purchased the ‘ + 
Mayfield Hardware & Electric Weinbach Aves. | advertisements 
Store, Mulberry Grove, Ill., from | 
€ 
for Paul Bunyan Baits 
years, recently sold his business | 


Kenneth Mayfield and will 
operate it as Wright’s Hardware KANSAS 
& Electric. 

re Engel has purchased | 1, Robert W. Loeffler and Walter| Paul Bunyan Baits will 
the Bride’s hardware store and Lecflier of Linn, Kan | again be extensively ad- 
will operate it as Engel’s hard- i : vertised in 1947—larger 
ware. Mr. Engel has been the | than ever before! 
guthorized G. E. dealer in Wash-| Hamburg Hardware & Appli-| Paul Bunyan always 
ington, Ill., since 1936. He plans | ance Co., Larned, Kan., managed! does things ina big way! 
to increase the merchandise and | by Winchell Colglazier, has re-| Over 20,000,000 ad- 
ofer a complete line of hardware | opened its store having been | vertisements in 15 lead- 
in conjunction with the company | closed for extensive remodeling} jing magazines will carry 
being G. E. headquarters. operations. Paul Bunyan’s ad- 
vertisements in color 
throughout 1947. 
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Henry E. Smies, hardware 
dealer in Clifton, Kan., for 33 






































| 
Mr. & Mrs. D. G. Nelson have Waddell Hardware store, Cot- | 
wld the Nelson Hardware Store, tonwood Falls, Kans., was sold to! 
Vermont, Ill., to Mr. and Mrs. J. C. McNee recently. L. E. Wad- | 
Ghlee Wilson. dell, manager of the company 
will retire. 

















INDIANA KENTUCKY 
The Alward Hardware Store, 
















Engle Furniture Go., Louis- | 
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and Leston Alward is assuming 
management of a hardware store| Sturgis Hardware & Implement 
near Paris, Ill. The Overpeck | Co.’s store in Sturgis, Ky., owned 
Electric Store, Sterling, will be | by Ralph Perry & James L. Long 
moved in with the hardware|has been purchased by Eastin 
stock, and its present location | Wallace, who has taken over the 


wed for a repair shop. business. 
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advertising — will 
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Baits. Be sure to cash- 
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Drescher’s hardware store, Kal- 
amazoo, Ind., was recently given| The Hartland Hardware & Im- 
to Mr. Drescher’s clerk, Ray} plement Co., Hartland, Minn., 
Thomas, who has been with the | was destroyed by a fire of unde- 
store for 16 years. termined origin. 


























Advertisements will 
appear in the magazines 
shown here—a combined 
circu!ation of 8,339,062. 
Practically every fisher- 
man will see the Paul 
Bunyan advertising! 
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WE ARE NOW ENTERING A COMPETITIVE MARKET 
IN THE HOME APPLIANCE FIELD, R. B. Evans, vice-presi- 
dent in charge of the Heating & Appliance Division of Evans 
Products Co., Plymouth, Mich., told Evans district managers | 
at the first post-war sales training clinic held by thé*division. 
e clinic consisted of a week-long schedule of sales, service 
and engineering training, and included tours of the plant, 
boratory demonstrations, reviews of basic sales stories an 
Product features, sales promotion and advertising and methods 
of holding dealer meetings. Mr. Evans is shown using an 
easel designed to aid district managers in conducting dealer | 
Meetings. From right ny William Shea, midwest district 
Manager, Robert Faltermeier, central district manager, Robert 
dwin, western district representative, Vic Clement, south- 
ern district manager, and Robert M. Petigrew, eastern dis- 
trict manager. \ 
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“Made by The Waters of Minnetonka” 
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HARDWARE BRIEFS 








MISSISSIPPI 


The Standard Hardware & Fur- 
aiture Co., Jackson, Miss., has 
sold its assets and is discontinu- 
ing its business. 


MISSOURI 


Jones & Salzer has been sold 
to Leslie Smith, who will operate 
the hardware business. The pre- 
vious owners plan to continue an 
undertaking business in Slater. 





Melvin Scheib and Roy Henry 
will open a hardware store in 
Oregon, Mo. 





B. D. Holsman has opened a 
hardware store in Lake Ozark, 
Mo. He previously operated such 
a store in Iowa. 





NEW YORK 


Adrian J. Fanning has taken 
over active management of the 
hardware store at 108 W. Bridge 
St., Oswego, N. Y., founded by 
his father, John M. Fanning, 56 
years ago. His father is not re- 
tiring from the business but only 
from the responsibility of han- 
dling the affairs. 





NORTH CAROLINA 


W. <A.. Manley’s hardware 
store, Greenboro, N. C., was re- 
cently damaged by fire. 

The warehouse of the Broad- 
way Hardware Co., was destroyed 
by a fire recently. 





The warehouse of the Broad- 
way Hardware Co., Broadway. 
N. C., was badly damaged by 
fire recently. 


Wistar E. Cox, Julia F. Cox 
and Estelle D. Freeland have in- 
corporated the New Home Build- 
ing Supply Co., Greensboro, N. 
C., to engage in a general hard- 
ware and building supply busi- 
ness. 


OHIO 


Roy Ratcliff, hardware dealer 
was elected president of the Gal- 
lipolis, Ohio, Chamber of Com- 
merce. 


— 


SOUTH CAROLINA 
John Miles Abernethy, hard- 
ware dealer in Newton, N. C., 
has been elected president of the 
Newton Merchants’ Association. 


Saluda Hardware Inc., Saluda, 
S. C., has filed for incorporation, 
with W. W. Cone president. 





TEXAS 


Cash Hardware Store, Lam- 
pasas, Tex., has been purchased 
by H. H. Mehrens, San Antonio, 
Tex., and Col. J. W. Twaddle, 
Maxwell Field, Ala. Mr. 
Mehrens will be active manager 
of the store. 





known as Wink Hardware Co. 


Ballinger, Tex. 


VIRGINIA 


Atlas Supply Co., Richmond, 
Va., has been organized to handle 
all types of hardware, including 
electrical supplies. Raymond F. 
Beachner is president. 





has purchased the Hulm Hard- 
ware Co., Dallas, now to be 


Alfred H. Dallinger has pur- 
chased the Lee Hardware Co., 


E. J. Wink, formerly president 
and manager of Wink Supply Co., 


The Roach Hardware Co., 
Danville, Va., was completely de- 
stroyed by a half million dollar 
fire which wiped out six busi- 





ness firms and damaged sem, 
others recently. 


David G. Weinstein, Richmoni 
Va., has been authorized by th 
Civilian Production Administn 
to build a retail hardware ston 
at a cost of $9650 at 6000 He 
mitage Rd. 





Clark Stores, Inc., a W. \s 
corporation, has been grante 
permission to operate a retaj 
hardware and furniture store jp 
Grundy, Va. 





Park Hardware Co., Inc., hy 
been organized to conduct ; 
general hardware business i 
Norfolk, Va. 











OBITUARIES 








FRANK M. STUTZ 


Frank M. Stutz, 79, formerly 
president of Stratton & Tersteg- 
ge Co., wholesalers, Louisville, 
Ky., died recéntly at his home. 
He joined the hardware firm in 
1882 as office boy. In 1913 he 
succeeded the late H. T. Tersteg- 
ge as president. He resigned this 
position in 1919 but served ac- 
tively on the board of directors 
until he retired in 1930. 


ALFRED W. DODD 


Alfred W. Dodd, 82, former 
sales manager, vice-president and 
director of American Zinc, Lead 
& Smelting Co., 420 Lexington 
Ave., New York City, died re- 
cently at Doctor’s Hospital, New 
York, after a long illness. 

He joined the New Jersey Zinc 
Co. in 1897 and was sales man- 
ager from 1913 until 1916 when 
he became sales manager of 
American Zinc, Lead & Smelting 
Co. He retired from that posi- 
tion last October. 


WILLIAM L. BARRON 


William L. Barron, 71, one of 
the founders of the Rock Hill 
Hardware Co., Rock Hill, S. C., 
died recently after a short illness. 


JOSEPH C. LAUGHLIN 


Joseph C. Laughlin, 86, who 
operated the J. C. Laughlin 
Hardware Co. near Eighth St.. 
and Broadway, Kansas City, 
Kan., for 67 years before he re- 
tired in 1942, died at his home 


Mr. Laughlin served as presi- 
dent of the Kansas City coun- 
cil and served as acting mayor 
in 1906. He was a councilman 
from 1894 to 1908. 


GEORGE MOON 


George Carsen Moon, 71, who 
until his retirement was vice- 
president and general manager 
of sales of the American Chain 
& Cable Co., New York City, 
died recently at his home. He 
established the George C. Moon 
Co., Garwood, N. H., which later 
became part of American Chain 
& Cable. Mr. Moon was a for- 
mer mayor of Cranford, N. J., 
and was vice-president and a di- 
rector of the Cranford Trust Co. 


EDWIN W. KAMINSKi 


Edwin W. Kaminski, 79, presi- 
dent of the Kaminski Hardware 
Co., and head of the Carolina 
Hardware Co., Georgetown, 
S. C., died recently in Charles- 
ton, S. C., where he had been a 
patient since March 25. 


JOHN W. McGREEVY 


John VW McGreevy, 67, partner 
in Henry Keidel & Co., Baltimore, 
Md., manufacturers agents, died 
recently in Texarkana, Ark. He 
had been associated with the 
hardware business for almost 50 
years, traveling the southern and 
southwestern states for over 40 
years. He joined the Keidel 
company in 1899 and became a 








recently. 


WILLIAM G. FISHER 


William G. Fisher, forme 
partner in Matthews & Boucher, 
Inc., wholesaler hardware deal 
ers, Rochester, N. Y., died t 
cently after a short illness. He 
joined that company at the ag 
of 17, and served as purchasin 
agent for many years becomiy 
a partner 27 years ago. He 
tired in 1945. 


M. T. KING 


M. T. King, 70, head of the 
mercantile and hardware firms ol 
King & Co., founded in 18%, 
died at his home in De Funiak 
Springs, Fla. He taught school 
as a young man in De Funiak 
Springs and served as a member 
of the board of directors of the 
First National Bank. 


HARRY F. GEORGE, JR. 


Harry F. George, Jr., 39, 
sistant advertising manager and 
sales promotion manager 0 
Seattle Hardware Co., whole 
salers, Seattle, Wash., died re 
cently after suffering a heart at 
tack. He had held that position 
for the past 12 years. 


CHARLES SPENCER 
Charles Spencer, 69, a sales 
man for the Bunting Hardware 
Co. in Independence, Mo., died 
April 14, at his home in Inde- 
pendence. Mr. Spencer was born 
in northwest Missouri and had 
been a resident of Jackson 





members of the firm in 1929. 





county for 35 years. He is sur 
vived by his widow. 
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More and more appliance customers today are shopping 
the field, asking questions. And the salesman who is on his 
toes, primed with facts on product features, makes the sale. 


1 


APRIL 24, 1947 


A fine $4 esman you are |" she shorts 


For instance, when you demonstrate the famous Manning- 
Bowman “Iron-That-Wags-Its-Tail;’ here’s a stack of win- 


ning features you'll want to talk about... 





Tell customer: “It’s lightweight, 
automatic. Thumb-tip temperature 
dial gives choice of heats from 


K. 


Demonstrate cord: “Long-life 
swivel-action cord follows every 
stroke. Insulated bakelite handle 
fits right- or left-handers’ 


S. 


Shew how point and beveled edge 
iron around buttons, pleats, seams. 
Mention chrome finish, perfect val- 
ance, even heat, and M-B quality! 





RAYON to LINEN, plus OFF: 


Manning Bowman Means Best 


Bowman & Co., Meriden, Connecticut. In Canada: Manning, Bowman & Co. (Canada) Ltd., Oakville, Ont 
Makers of M-B quality Toasters, Percolators, Broilers, Irons, Automatic Grills, and Waffle Bakers. 


THE LINE THAT'S ALWAYS IN DEMAND 


Manning, 
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Envelope Enclosures 


NVELOPE stuffers are an im- 
E portant form of advertising 

for the retail hardware store. 
They can be used in a number of 
ways other than that for which 
they were designed. Make the best 
of this form of advertising by fol- 
lowing a few simple rules. 

Customers like to know about 
new things. Envelope stuffers, as 
prepared by the manufacturer of 
the item, give the customer this 
new information if you will make 
use of them. 

As their name signifies, this 
type of advertising is designed to 
be used in an envelope. They can 
be sent with the monthly state- 
ments or placed in any letter to a 
customer or prospect. Special 
mailings of stuffers are often 
made when it is important to get 
certain information into custom- 
ers’ hands as soon as possible. Be 
sure to send stuffers on items 
that will be of interest to the re- 
cipient. Even in monthly state- 
ment mailing, it is a good plan to 
use them on several items and to 
place those that will interest the 
customer in the envelope. 


Useful in the Store 


These advertising pieces can be 
used to advantage in the store, 
Every wrapping counter should 
have a space given over to this 
material. It should be neatly ar- 
ranged and in order to assure 
this design a tray with several 
small compartments, into which 
the average size piece will fit. 
Keep each bin filled with these 
folders. A sign at the back should 
invite the customer to “Please, 
take one.” You will be surprised 
how many will take advantage of 
this invitation. 
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This same tray will serve as a 
stock pile of these folders for the 
salesmen so they can be wrapped 
with each package. In this way, 
every package will contain a sales 
message about other new and in- 
teresting products in stock. And 
the customers will read them when 
they get home. 

Small quantities of folders 
should be near the merchandise 
on display in the store. If a new 
electric iron is received in stock 
folders should be placed alongside 


the introductory display. The cus- 
tomer will receive a folder when 
a salesman shows the iron. To 


complete the program, folders | 


should be on the wrapping counter 


and should be placed in each | 


package. At the first of the month 


a folder should be included with — 


each statement sent to charge ac- 
count customers. 

Since these stuffers are usually 
supplied free, or if there is a cost 
it is very small, every dealer 
should make the most of them. 








Test Your Hardware Sense! 


Grade yourself in the following manner to see how good you are. 
Each question correctly answered is worth 20 points. A grade of 
100 is excellent; 80 is good; 60 is fair; 40 is poor, and 20 is very 
poor. The correct answers to these questions will be found on page 


308. 


Work the problem first — then substitute the figures 
of your own business for those in the problems. 


‘ 


1—An electric room heater is rated at 1000 watts. If local electric 
rates are 21% cents per kilowatt hour, figure what it would cost a 
home owner to use heater for 10 hours per week. 


2—A dealer has a bill for three advertisements which run in the 
local paper. Ad (a) 2 col. by 15 in.; (6) 2 col. by 10 in.; (c) 3 
col. by 9 in. Rates are 70 cents per column inch less 20 per cent cash 
discount. Ad (c) is a co-operative ad and-manufacturer stands half 
the cost. Figure the net cost of the advertising to dealer. 


3—Figure the rods of fence needed to enclose a field 220 yds. long 
and 55 yds. wide. Figure the cost of the fence also if selling price is 
50 cents per rod. 


4—Figure selling price per lineal foot on bronze screen wire in fol- 
lowing sizes if retail price per square ft. is 15 cents. (a) 30 in. wide; 
(b) 48 in.; (c) 44 in.; (d) 28 in. wide. 

5—Accounts receivable were $5000 at beginning of month. Charge 
sales during month were $8,000. Receipts on account during month 
were $6850. Figure accounts receivable at end of the month from 


the above information. 
(Answers on page 308) 
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EMEMBER — the beautifully-designed, new, trustworthy 1947, 
R TIME-SAVER Pressure Cooker is being promoted from coast 
to coast with shorp emphasis on its safety advantages. Your 
customers will have been pre-sold by consistent network radio. 
- peagetin participation, and advertising in leading publications. 


yds. long 

g price is 

ire in fol- 5-piece matched-set GIFT PACKAGE consists of o 2, 3, and 4 qt. 

in. wide; 10% inch chicken fryer, and a 6 qt. Dutch oven. Made of fine 

— we st alumi All city i ht ages covers and heat resisting TIME-SAVER DIVIDER. A necessary, easy sell- 
rs ° v 

yeas eee eta d ing adjunct to the TIME-SAVER Pressure Cooker. 


New beautiful, 52-page recipe and instruction booklet and Certificate of Guaranty 


h. Charge 
ng month in T” LINE of waterless cookware consists of light cooking utensils os 
1%, 2; 3, and 4 qt. sauce pan with cover, a 2 qt. double boiler with with each cooker. 


: 6 and a 7 inch fry pan (no cover) and a 10% inch fry pan with cover. 
? anent molds of stain-resistont, virgin’ aluminum. Popularly priced to 


i § TRAUBEE PRODUCTS, Inc. 


Al aE EXHIBIT AT-THE HOUSEWARE SHOW— BOOTH 618 
ADELPHIA — APRIL 27th to MAY “2nd, 1947 924 BERGEN ST., BROOKLYR 


Manufactured by 
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Christmas tree lights — Re- 
ductions of 20 to 30 per cent in the 
retail prices of Bubble-Lite decorative 
Christmas tree lighting has been an- 
nounced by Noma Electric Corp., 55 
W. 13th St., New York 11. Suggested 
retail selling price of the string of nine 
of the lights was reduced from $5.00 to 
$4.00 and of the individual Bubble-Lite 
lamps from 50 cents to 35 cents. Pro- 
duction economies and greater output 
of the lights was given as the reason for 


the reduction. 
. * iz 


Razor blades—Prices of Gil- 
lette Razor Blades will not be increased 
over the levels consumers are paying at 
present, J. P. Spang, Jr., president, Gil- 
lette Safety Razor Co., Boston, Mass., 
has announced. 

* . o 

Kitchen tools — Englishtown 
Cutlery, Ltd., 280 Fifth Ave., New York 
City, announced that as of March 25 its 
F4200 line of kitchen tools was removed 
from fair trade at prices which ranged 
from 80 cents to $1.25. After removal 
of fair trade, the company suggested a 
retail price of 49 cents for this product. 

* * + 

Barn door latch—One maker 
has advanced its barn door latch 10 per 
cent, effective April 1. 

s a ae 

Tin—On April 3, the Recon- 
struction Finance Corporation (sole 
supplier to the trade in this country) 
increased its price for tin sold to Ameri- 
can buyers 10 cents a pound, effective 
immediately, raising all April sales to 
80 cents a pound. The advance fol- 
lowed a 9 cent increase in the price 
RFC is to pay Bolivian producers this 
year. 

> * * 

Brass, bronze—Almost imme- 
diately, a rise in prices of brass and 
bronze ingots was announced in Chi- 
cago by a leading smelter, following 
the 10 cent rise in tin. 


Steel step stools, bridge 
chairs—A. Fritz & Co., 92 Greene St., 
New York City, recently announced 
price reductions approximating seven 
per cent on steel step stools and metal 
bridge chairs of its manufacture. 

* . * 

Shellac—turpentine—Shellac 
prices have been fairly steady since the 
first of the year, except for a 5 cents 
per gallon decline early in March. There 
is, however, the possibility of sharp 
advances. On March 31, turpentine 
spirits dropped another 1% cents to 85 
cents a gallon, establishing a new low 
for the year and a cumulative drop of 
15 cents a gallon over the past week. 
Some quarters felt the situation will 
correct itself as warm weather brings a 
seasonal increase in the demand for 


turpentine. 
+ ” . 


Industrial alcohol raised—On 
April 3, the U. S. Industrial Chemicals. 
Inc., announced a l6-cent per gallon 
increase in the base price of industrial 
alcohol to 98 cents a gallon, ascribed 
to “skyrocketing corn prices and the 
high cost and small supply of molasses.” 
The company’s Newark, N. J., plant 


has been using potatoes instead of corn. 
. . . 


Roofing and shingles—Effec- 
tive April 1, a markup of 5 per cent 
was reported on some leading makes of 


asphalt base, prepared roofing and 
shingles. 
. . . 

Building “essentials” gain— 
At the month-end, OTC announced 
that new postwar highs were reached in 
the production of most building ma- 
terials in the first quarter. There was 
a new high in production of plumbing 
fixtures, with bathtub output estimated 
at 418,000 units in the first three 
months, against 357,000 in the final 
1946 quarter. First quarter shipments 
of cast iron pressure pipe aggregated 
257,000 tons, a 23 per cent increase 
from the fourth quarter last year. Cast 
iron soil pipe production of 166,000 
tons topped that of the fourth quarter 
last year by 27 per cent. Sink pro- 
duction was 900,000 units, against 775,- 
000 in the last three months of 1946. 


* . ° 


New items in index compu- 
tations—On April 1, the U. S. Depart- 
ment of Commerce announced the add- 
ing of 8 materials “of substantial im- 
portance” to the index of production 
for selected construction materials. One 
item was dropped. This results in 23 
items appearing in the March construc- 
ion industry report, compared with 16 
heretofore. The added items are soft- 
wood, plywood, hardwood flooring, fab- 
ricated structural steel, concrete rein- 
forcing bars, wire nails and _ staples, 
mechanical stokers, water heaters and 
range boilers. Structural insulation 
board has been removed from the index. 








ADVANCES 
One barn door latch. Industrial alcohol. Asphalt roofing, shingles. Tin. 
Brass, bronze ingots. Certain industrial batteries. 


DECLINES 
One line Christmas tree lighting sets, individual lamp replacements. One line 
kitchen tools. Certain steel step stools, bridge chairs. Turpentine spirits. 
Some furniture, bedding. Some paint brushes. One line flexible steel tubing. 
ADVANCES EXPECTED 
Shellac. 


PRICES REAFFIRMED 
One line of safety razor blades. 
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MR. DEALER, MEET 
YOUR TRU-TEST 
DISTRIBUTOR: 


WALTER H. ALLEN CO., INC. 
Dollas 2, Texas 
AMERICAN WHOLESALE HDWE, CO. 
long Beach 1, California 
B. C. SUPPLY CO. 

Battle Creek, Michigan 
BAIRD & COMPANY 
Greenville, Mississippi 
BAIRD HARDWARE CO. 
Gainesville, Florida 
BARKER, ROSE & KIMBALL, INC. 
Elmira, New York 
BROWN-CAMP HARDWARE CO. 
Des Moines 6, lowa 
BROWN-ROGERS-DIXSON CO. 
Winston-Salem, North Corolina 
WwW. W. CONDE HARDWARE COMPANY 
Watertown, New York 
DUNHAM, CARRIGAN & HAYDEN CO. 
San Francisco 19, California 
DUTTON-LAINSON CO. 
Hastings, Nebraska 
FONES BROS. HDWE. CO. 
Little Rock, Arkansas 
C. D. FRANKE & CO., INC. 
Charleston, South Carolina 
GREER & LAING 
Wheeling, West Virginia 
HERR & CO., INC. 
Lancaster, Pennsylvania 
HOLMES HARDWARE CO. 
Pueblo, Colorado 
IMPERIAL HARDWARE CO. 

El Centro, California 
JELCO MILWAUKEE CO. 
Milwaukee 3, Wisconsin 
JELCO OMAHA CO. 
Omaho 2, Nebraska 
JENSEN-BYRD CO. 
Spokane, Washington 
KEITH-SIMMONS CO., INC. 
Nashville 1, Tennessee 
KING HARDWARE CO. 
Atlanta 3, Georgia 
LEE HARDWARE CO. 
Solina, Konsos 
MAY HARDWARE*CO. 
Washington 7, D. C. 

Cc. H. MILLER HARDWARE CO. 
Hunting 19, P yivoni 
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KEEP INFORMED 











ON LATEST HARDWARE VALUES 























































MOREHOUSE & WELLS CO. 
Decatur 60, Illinois 
MORROW-THOMAS HARDWARE CO. 
Amarillo, Texas 
J. H. OLIVER & CO. 
Grenada, Mississippi 
RAILEY-MILAM, INC. 

Miami, Florida 
RAWLINGS EQUIPMENT COMPANY 
Mobile, Alaboma 
READER'S WHOLESALE DIST. 
Houston 2, Texas 
REHM HARDWARE CO. 
Chicago 8, Illinois 
J. RUSSELL & CO., INC. 
Holyoke, Massachusetts 
THE SCHAFER COMPANY, INC. 
Decatur, Indiana 
C. Y. SCHELLY & BRO., INC. 












Every month the Tru-Test Marketer brings you inside information on the cream 







of hardware values. This newsy, well illustrated publication keeps you well 







informed—about merchandise . . . displays . . . marketing trends . . . news of other 







dealers and their merchandising ideas. The Marketer is designed to save you 








time. Its self-mailing order blank requires no postage—just fill in quantities, 










and your Tru-Test Distributor makes delivery. Locate his name in the 





THE SEEDMAN COMPANY, INC. 
Brooklyn 6, New York 
SOUTHWESTERN HARDWARE CO. 

Okich City 1, Oklah 
THUMB HARDWARE & SUPPLY CO. 
Deckerville, Michigan 
TIEMANN HDWE. & SUPPLY CO. 
St. Louis, Missouri 
UNION DISTRIBUTORS, INC. 

Red Bank, New Jersey 
UNIVERSAL SUPPLY CO. 
Dayton, Ohio 
ZORK HARDWARE CO. 

El Paso, Texas 
ZORK HDWE. CO. OF NEW MEXICO 
Albuquerque, New Mexico 
CANADA 
FALCON HARDWARE, LTD. 
Winnipeg, Manitoba 
WOOD, ALEXANDER & JAMES, LTD. 






column adjoining, and ask him to send you the Marketer. Today! 
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January’s composite index, the latest 
announced, stood at 128.7 per cent of 
the 1939 “par,” compared with the re- 
vised December figure of 127.2, “appar- 
ently marking the end of seasonal de- 
clines,” the Department said. 

* * * 


Construction awards rise— 
Civil engineering (heavy) construction 
throughout the United States for the 
latest March week increased 117 per cent 
over the previous week, and were about 
even with a year ago, as reported by 
Engineering News-Record. Monthly 


awards for the four weeks of March 
gained, both over the four weeks of 


February and the four weeks of March, 
1946. Private construction totaled 
$286,049,000 in March, compared with 
$247,297,000 a year ago. Public con- 
struction was $114,366,000, against 
$136,684,000 a year ago. F. W. Dodge 
Corp. says that residential construction 
contracts in the 37 states east of the 
Rocky Mountains, in the first two 
months of 1947, totaled $465,810,000, 
compared with $191,794,000 in the 
similar period a year ago. A total of 
60,846 dwelling units was called for in 
these contracts, against 26,103 in the 
1946 period. Single-family dwellings ac- 
counted for 35,456 of the unit total. 





Paint makers lift 1947 goal— 
Paint manufacturers, encouraged by an 
off-season sales boom, are raising their 
sights from the $1,000,000,000 output 
goal they had set for 1947. 1946 sales 
were around $897,000,000. Output still 
is short of demand, but if prices can 
be kept from going any higher and 
materials shortages ease, industry lead- 
ers expect shipments will be lifted be- 
yond the billion dollar figure by in- 
creased industrial purchases, and the 
warm-weather boom which always ma- 
terializes. Sales of American-Marietta 
Co. are reported up 107 per cent from 
a year ago, those of Nu-Enamel Corp. 
in February were up 87.7 per cent, and 
those of Glidden Co. about 45 per cent. 
A Sherwin-Williams Co. official said 
sales of his company had climbed in the 
first quarter “simply because of the 
easing of materials shortages.” Manu- 
facturers said in a recent survey that 
they hoped increased supplies of ma- 
terials used in making paint would 
bring lowered prices this year. Costs 
are still high. Linseed oil has risen 
from 75 cents a gallon before the war 
to about $2.95 now, and practically 
every other oil used in paint manufac- 
ture has advanced similarly. Glycerine, 
bought before the war for 11 or 12 
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For fine finishing on wood, metal, plastic or an 
commonly used material, Duratite Wood Dou 
(for large cavities) Duratite Surfacing Putty (for 
smaller cavities). In seven wood colors everyone 
wants, in tubes and cans in a variety of sizes. Ask 
F your jobber or write 


WEBB PRODUCTS COMPANY 
238 South G Street e 
Dept. H, Norcross, Georgia 


UGH and SURFACING PUTTY | 


San Bernardino, California 





Used by millions 
since 1923. Flexible... 
waterproof... heatproof 
ARROWHEAD 

CEMENT 
Write for catalog of 
fillers and adhesives. 











cents a pound, now costs from 55 to 65 
cents a pound. One reason for the short 
supply of many paint materials is the 
fact that the industry now is competing 
for supplies with a large and growing 
plastics business. In fact, many of -he 
products which the paint industry plans 
to put into production in the next two 
years are in the line of plastic finishes 
for home application. Container trou- 
bles have hit the industry from time to 
time, but now appear to have eased for 
the present. 

€ 7 . 


Corn and potato planters— 
Jobbers report that shipments have 
been slow, on account of shortage of 
materials at the factories. One manu- 
facturer is putting out a new all-steel 
line, but at prices considerably higher 
than the old wooden planters. 

* ¢ 


Mower and binder repairs— 
1947 stock supplies are now available, 
at prices about 10 to 20 per cent above 
last year. Dealers expect a brisk de- 
mand, as new implements are hard to 
get, and old ones must be repaired for 
extended service. 

* ¢ 


Electric fence controllers— 
Factories are a little slow on delivery, 
due to shortage of materials which stil) 
is troublesome. Jobbers report that 
prices are slightly higher than last year. 

o e . 


ee 

Coal shut-down a deterrent— 
Steel making, and automotive operations, 
will definitely be set back, both by 
John L. Lewis’ “mourning” shut down, 
and by Secretary Krug’s orders closing 
518 coal mines for safety betterment. 
The latter move will take an estimated 
26 per cent “bite” out of coal produc- 
tion. The Solid Fuels Administration 
said the daily loss would be about 
616,000 tons, slightly more than a 
fourth of the normal output. Probably 
it will be some time before steel output 
can climb back to its record peacetime 
weekly total of 1,697,400 net tons, at- 
tained at the end of March. This ton- 
nage accompanied an estimated operat- 
ing rate of 97.0 per cent of capacity, 
a new postwar high and the best since 
the week of Oct. 16, 1944. 


* * « 


More about prices—While re- 
ferring especially to textile lines, there 
is significance for all retailers in a re- 
cent address of J. D. Runkle, chairman 
of the board of the National Retail 
Dry Goods Association. Mr. Runkle said 
there were two glaring weaknesses in 
the present situation: “The prices of 
consumer goods are too high. The 
quality of consumer goods is too low.” 
Mr. Runkle urged “two basic steps” to 
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is for its New 
and streamlined 
styling... 





UP-TO-THE-MINUTE STYL- 
ING and careful craftsman- 
ship give NESCO stoves 
and ranges a smart, mod- 


ern appearance. And the, 


durable porcelain-on-steel 
surfaces are as easy to 
clean as they are beautiful. 



















is for its 


Elbow-type 
control... 





ELBOW ACTION CON- 
TROLS. Nesco burners are 
regulated by the exclusive 
elbow-action controls that 
provide fine flame adjust- 
ment. They are positive 


and dependable. No ratch- 
ets, cogs, gears or cams! 
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is for its fine 
Short-chimney 
burner... 





FAMOUS NESCO SHORT- 
CHIMNEY BURNER actually 
generates its own gas, 
burns with a clean, hot, 
blue flame focused directly 
on the utensil. No smoke, 
soot or smell. Wide, posi- 
tive temperature range. 
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SALES OFFICES: MERCHANDISE MART, CHICAGO 





is for 
Convenience 


youll extol]... 





CONVENIENTLY SPACED 
BURNERS. Burners are sci- 
entifically spaced, 1014” 
between centers, to permit 


full flame coverage of 3 
large utensils—enough for 
a complete meal. Fuel 


tank accessible from top. 















is for the Oven, 
big and roomy... 








HEAVILY INSULATED 


OVEN is large enough to 
hold big roasters. Saves 
fuel—keeps kitchen cool, 


with its helpful 
indicator 
on the door... 








OVEN HEAT INDICATOR. 
Accurate oven heat indica- 
tor gives user the interior 
temperature at all times, 


Numbers are easy to read. 


Put them all together, 
they spell NESCO... 
And profits like youve 


never made before! 


NATIONAL ENAMELING AND STAMPING COMPANY 







World's Largest Manufacturers of Housewares 


200 FIFTH AVE. BUILDING, NEW YORK 


Executive Offices: 270 N. 12th St., Milwaukee 1, Wisconsin 


CANDLER BLDG., ATLANTA 


AMBASSADOR BUILDING, ST. LOUIS 
WESTERN MERCHANDISE MART, SAN FRANCISCO 


I947 NESCO KEROSENE RANGE 


The oil range that cooks like a gas range 
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MANUFACTURING COMPAN 


PrTTsSBURGH 


PENNSYLVANIA 


eliminate these weaknesses: “Manage. 
ment must limit itself to reasonable 
profits. Cost of production must he 
reduced through greater individual 
productivity.” He said that the “reasop. 
able profit” limitation must be applied 
all along the line: to manufacturers 
wholesalers, retailers, and to service ani 
transportation facilities. It has been 
said before, that the wholesaler and th 
retailer feel themselves 


‘ 


“ground between 
two millstones.” On the one hand, map. 
ufacturers are concentrating production 
in the high priced, better markup lines, 
On the other, customers are showing 
resistance to high prices by refraining 
from buying many overpriced items, 
Undoubtedly, many manufacturers of 
basic and finished consumer goods wil 
show very handsome profits because of 
the recent filling up of supply lines. 
The high priced items perhaps show up 
well in their profits columns, chiefly 
because the public’s willingness to pay 
is as yet untested. Publication of high 
earnings reports will intensify consumer 
resentment, both against the current 
prices and the companies making the 
abnormal profits. Many feel that it 
would have been much better volun- 
tarily to go into mass production of 
lower priced items, before present 
buyer resistance force the markets 


down. 
os 7 + 


Vacuum cleaner sales — All- 
time records of the household vacuum 
cleaner industry went into the discard 
in February, with factory sales of 
standard-size cleaners totaling 272,927, 
compared to 265,364 in the next highest 
month, Dec., 1946, and 258,892 in Jan., 
1947. February sales were 126 per cent 
greater than in Feb., 1946, when the 
industry sold 121,000 cleaners, accord- 
ing to figures announced recently by 
C. G. Frantz, secretary-treasurer of the 
Vacuum Cleaner Manufacturers’ Asso- 
ciation. “The rate at which vacuum 
cleaners are going into American homes 
is all the more remarkable when it is 
realized that the industry achieved this 
latest high in the shortest month of the 
year,” Mr. Frantz pointed out. 


* * * 


Improved paper supplies— 
Production capacity of paper mills will 
be enormously increased by the end of 
1948, and the output of almost every 
type of paper, except domestic news- 


print, will be greatly accelerated by that 
date, E. W. Tinker, executive secretary 
of the American Paper & Pulp Associs- 
tion said recently. The expansion pr0- 


gram, now half completed, covers 4 
three-year period, from Jan. 1, 1946, 19 
Dec., 1948. Mr. Tinker estimated the 
following increases in production ca 
pacity by the end of next year: Paper- 
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paknesses: “Manage. 
itself to reasonable 
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aid that the “reason. 


items, 






board, the largest volume item, snould | 
show a gain of 12 per cent, or 1,205,000 | 
tons. Wrapping paper, 424,000 tons or 
13 per cent. Book paper, 582,000 tons, 
or 32 per cent. Building papers, 
166,000 tons, or 15 per cent. Tissue 
papers, 311,000 tons, or 29 per cent. “Tf 
normal conditions prevail,” Mr. Tinker 
said, “the trend in consumption would 
indicate that this additional capacity 
will be required to meet public needs.” 
He pointed out that per capita con- 
sumption of paper and paperboard has 
risen to 318 lb. in 1946 from only 145 
lb. in 1920. 






e 
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* * * 








U. S. Steel volume—Irving S. 
Olds, chairman of the board of di- 
rectors of the United States Steel Corp., 
New York City, announced receipts of 
the company from the sale of steel and 
other products and services totaled $1,- 
496,064,326 and were the highest for 
any peacetime year in the company’s 
history, comparing with $1,747,338,661 
in 1945. Mr. Olds stated, in part: “In 
view of the shortage in steel supply, 
U. S. Steel adopted a policy of allo- 
cating its steel production in such a 
way that all customers would be treated 
on the same basis—that is, of trying to 
be equally fair to all, with the result 
that all customers received less steel 
than the quantity they desired. Never- 
theless, U. S. Steel’s production of 21.3 
million tons of steel ingots and castings 
in 1946 has been exceeded in only six 


prior peacetime years.” 










oo ca 





Bendix home appliances- 
The ‘annual report of Bendix Home Ap- 
pliances, Inc., South Bend, Ind.,_re- 
vealed record sales of $30,836,262, as 
compared with volume of $11,433,710 
in 1945. Unit sales of the company 
reached a record volume of approxi- 
mately 300,000 machines in 1946, an 
increase of 200 per cent over 1941 when 
unit sales totaled 100,000. Production in- 
1945 was 30,000 units, the company 
having been limited to production dur- 
ing the last three months of that year. 








* * ae 










Electrical Mfg. Co., Cleveland, Ohio, 
made sales of $19,240,199 in 1946, er 
89 per cent greater than in 1941, the 
last previous peacetime year. Volume in 
1945, which was confined almost exclu- 
sively to war material, was $22.960.393. 






* * * 





Noma Electric sales — Noma 
Electric Corp., 55 W. 13th St., New 








per cent greater than for the entire first 
quarter of 1946. 
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Apex Elec. sales—The Apex 


York City, reported that its billings for 
the first two months of 1947 were 42 | 











That’s the number of 
years of good will built 
into the Lenk line of Sold- 
Solder and 
Blotorches. For 28 years 


the Lenk line has ranked 


ering Irons, 


first with men who de- 


mand reliable soldering 


equipment. 

Imitators come and go, but 
quality has given Lenk the 
selling power to stay out 
front. Feature and display 
the entire Lenk line for 


extra sales and profits. 
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ELECTRIC SOLDERING 
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MFG. COMPANY 


DEPT. B, NEWTON LOWER FALLS 62, MASS. 
Manufacturers of Soldering Equipment Since 1919 
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Every DOG OWNER 
a prospect — and 
that's plenty! 


DOG 
Anchor 


Time-tested. 
Nationally 
Advertised 
in Leading 






























Sportsmen 
magazines 
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A sturdy, steel stake 
topped with red 
enameled steel hood 
2 and eye swivel; 8 
feet of chain with 2 
swivel snap hooks— 
all nicely boxed 
ready for customer. 
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Order now — quick 
delivery — An ex- 
ceptional Spring and 
Summer profit 
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of General Time Instruments Corp. 
reached the peacetime peak of $21,151,- 
513 in 1946, A. J. Wilson, president, 
announced in the recently issued an- 
nual report. 
* s o 

Crane sales—The Crane Co. 

has announced that net sales in the past 





General Time’s sales — Sales 


Farm income rising—F armers 
will receive a $7,500,000,000 retum 
from farm products and government 
payments in the first four months of 
this year, up 22 per cent from the same 
period last year, says the U. S. Bureau 
of Agricultural Economics. The increase 
is anticipated chiefly from higher 
prices, ag government payments will be 
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pelt are : 
general P 
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year totaled $142,445,817, compared only about 40 per cent as great as in 
with $140,114,683 in 1945, and with 1946. 

$87,268,163 in 1940, the last year “not e eae 

overly affected by defense or war pro- Crop conditions favorable— 
duction.” A recent crop report, issued by the 








SALES OF 1,435 INDEPENDENT RETAIL HARDWARE 
DEALERS IN THE UNITED STATES 
February, 1947, Comparisons 





Feb.’47 Feb.*47 


No. vs. vs. 
stores’ Feb.’46 Jan.°47  Feb.’47 Feb.’46 Jan.’47 
i ae 1,435 +18 —2 $13,162,325 $11,154,765 $13,484,709 





1947,1 $27,510,966; 1946, $23,044,694 
First two months of 1947 showed a 19 per cent gain over 1946 





Per Cent Change 








Feb. °47 Feb.’47 
Number with compared Dollar 
of firms compared with sales 
States reporting’ Feb.’46 Jan.°47 Feb.’47 
TION 6a 3-55s-¥b'o's eennaiae 18 +1 +16 $201,939 
MN aig ure 2ixs,oueeoites 19 +14 0 241,991 
SI ae ae 169 +12 0 2,264,417 
MMII S38, anced sng. 06-35 bie 19 +13 —2 136,936 
oO eee 18 +27 —13 152,955 
Cee eee 18 +12 —11 228,926 
EEE Siig asd claOeukiintoeclans 23 +22 + 2 245,574 
NG Lk Goclivnsarore fuerowciaeeeemoes 10 +1 — 3 97,083 
EN Cis dntincnin ies too 106 +25 + 6 745,765 
SS otis cauwidsaukpiec es 59 +15 —7 437,954 
BEE. eins odie s-8ea Sea eo~s 34 +25 — 1 195,108 
AS ee nee 33 +20 +13 186,113 
0 EE eae ny ae 12 +24 + 3 139,356 
ME erating is Gass se oe ewee 13 +41 — 7 99,983 
Massachusetts ............. 45 +21 —9 373,148 
ES osaireeay 055 bin wSiee 61 +5 —9 430,693 
OS Pe ee 9 +25 —1 37,252 
Ee aiginsinces carciete ec 4 0 —17 17,552 
MIE Siete ooce doce canoes 38 +33 + 8 286,818 
ME oho ok oe ones cacao 13 +18 +7 163,253 
ees Sere 29 + 3 — 9 120,019 
ere 27 +30 — 5 279,536 
ns 6 +16 — 5 81,707 
Se ere 81 +34 —7 734,678 
_ _ SS er ea 129 +22 —4 1,325,564 
NE foc cat riweet ee sGes 34 0 +1 159,773 
_ Oa re ane eae 26 +41 — 4 347,007 
errr 129 +14 — 8 955,895 
ON ee 11 +32 — 5 68,075 
EE ooo ce: dicek sien vere 10 +23 + 6 106,153 
ME Ee ccaniedapaids seniors 66 +5 — 1 713,761 
MME. coNccaueavesaeseece 10 +12 —14 114,886 
I ea sic ccolowsee's 33 +25 + 2 362,199 
pS ee Aen 71 +24 +1 513,142 
WOES eae cnksesitewes cs 5 +21 —17 52,598 
CI TNE fa oolsin6 09-5 Veco 32 +17 +1 175,315 
ee 25 +25 + 3 537,067 
Portiand, O80. ..:0cccccccce 8 +27 —10 115,974 
a eee 10 +35 +5 104,914 
ie a ee 20 +15 —9 122,600 








1Includes reports received too late for inclusion in previous monthly totals. 
? Number Coes not apply in all cases to the year-to-date figures. Compiled by 
Bureau of Census, U. S. Department of Commerce. 
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Santa Fe~road, says that “conditions 
throughout the Southwestern wheat 
pelt are above normal for April 1, the 
general picture being better than it was 
st this time last year, and also the year 
before. The wheat crop has emerged 
from the dormant period with scarcely 
any wind damage or loss of any kind, 
and outside of a few widely scattered 
areas, the moisture supply is excep- 
tionally good. Stands are excellent, 
plants are well developed with long 
roots extending deep into a moist sub- 
wil, plants are putting out numerous 
shoots and the outlook is for another 
bumper crop.” 




















. * 


Retail sales—Department store 
sales for the entire country recorded 
gains of 10 per cent, in both the week 
and four weeks ended March 29, com- 
pared with corresponding 1946 periods, 
says the Federal Reserve Board. Sales 
of independent merchants in February 
were 5 per cent below January, a longer 
month, but were 24 per cent higher 
than in Feb., 1946, the U. S. Census 
Bureau reports. Sales for the first two 
months of 1947 were 25 per cent above 
the same month of last year, the Bureau 
said. 








7 . 


Employment rises—The com- 
ing of spring receives the credit from 
the U. S. Census Bureau, which reports 
that employment throughout the nation 
rose a half million, to reach the 56,- 
000,000 mark in March. Expanding 
farm work accounted for 350,000 of 
the 500,000 persons who were added 
last month to the number previously at 
work, the Bureau said. 

* * « 

Bedding—Immediate price re- 
ductions of 5 to 10 per cent on many 
of its products were announced April 
1l, by Superior Sleeprite Corp., manu- 
facturer of household and institutional 
furniture and bedding. 

* + 7 

Industrial batteries advanced 
—As of April 11, Electric Storage Bat- 
tery Co., at Philadelphia, announced an 
increase of 7 per cent in the price of 
most of its industrial batteries, effec- 
tive immediately. The company added 
that the rise was the result principally 
of the higher cost of materials. 


* * * 




























Bristles—Paini jobbers say that 
the bristle market is showing signs of 
easing, with lower prices appearing here 
and there on finished paint and varnish 
brushes. 








*. * * 


Metallic flexible tu bin g— 


Flexible steel tubing prices were 
reduced as much as 41 per cent 


























on April 7, as announced by E. J 
Ronon, executive vice-president, Penn- 
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GREENLEE DRAW KNIVES 


While speeding production to meet your needs, GREENLEE 
craftsmen are doing their work in a “careful hurry’”’ so no 
detail of high quality will be overlooked. As always, you 
can be sure of that extra fineness for which the GREENLEE 
Draw Knife is known: Blade from a single sélid piece of 
fine steel: . . unusually stiff, yet surprisingly light in weight 
for easy handling . . . formed and sharpened to an extra- 
keen, long-lasting edge. Polished blade, hand-fitting hard- 
wood handles. Sell top quality ...sell GREENLEE! 


- 
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STOCKED BY LEADING WHOLESALERS 


FAST SELLERS IN THE GREENLEE HIGH-QUALITY LINE 


Auger Bits e Expansive Bits e Socket Butt Chiseis e Socket Firmer Chisels e Car Bits e Razor Blade 
Draw Knives e Automatic Push Drills ¢ Spiral Screw Drivers e Bit Extensions « Bell Hangers’ Drills e 
Turning Tools ¢ For complete information on these and other fine GREENLEE Tools, write today to 
Greenlee Tool Co., Division Of Greenlee Bros. & Co., 1804 Herbert Avenue, Rockford, Illinois, U.S.A. 
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sylvania Flexible Metallic Tubing Co. 
Facts gathered have proved to the man- 
agement, Mr. Ronon said, that “Penflex 
can still make a fair profit with this re- 
duction and the increased production 
which will follow.” Expressing a “sin- 
cere hope” ot being able to maintain 
the new prices and carry them through 
on an even wider scale, the announce- 
ment warned, however, that “such re- 
ductions by any manufacturer are large- 
ly dependent on what happens to the 
prices and the supply of materials used 
in making these products.” . 


ee & 


Copper shortage hurts—*The 
severe copper shortage which faces elec- 
trical’ manufacturers must be relieved, 
or the entire national home building 
program will be sharply curtailed,” was 
the warning issued recently by F. C. 
Jones, president of the Okonite Co., 
manufacturers of insulated electric wires 
and cables. “Practically all electrical 
wiring in the home is made of copper,” 
said Mr. Jones. “Every electrical appli- 
ance, and many plumbing and other 
appliances, contain a goodly proportion 
of copper. A shortage of this basic ma- 
terial is a danger to the easing of the 
housing shortage in the nation. Domes- 
tic needs for copper exceed the supply 


by more than 600,000 tons this year,” 
Mr. Jones continued. “It is imperative 
that something be done at once, other- 
wise many electrical products manufac- 
turing firms will be forced to curtail 
production.” 

* * * 

Three-way cooperation need- 
ed—Commenting on President Truman’s 
statement, that business wanted to be 
free of price controls and now it is up 
to business to do something, Earl Bunt- 
ing, president, National Association of 
Manufacturers, said: “It is unfortunate 
that President Truman, in his effort to 
place responsibility for reducing prices 
solely upon business, apparently ignores 
the responsibility of government and 
labor to cooperate in the necessary and 
desired lowering of price levels.” Mr. 
Bunting said manufacturing as a whole 
has increased prices far less than any 
other segment of the economy, and “by 
holding price rises to 75 per cent in the 
face of the 135 per cent raw material 
increase and the 85 per cent wage boost, 
has clearly demonstrated a fine deter- 
mination to put the public’s interest 
first.” International Harvester Co. and 
the Ford Motor Co. had announced 
important price cuts before President 
Truman’s initial appeal to business and 
Since that reductions 


industry. time 








The Universal 
Liquid Cement 


Waterproof—Dries Quickly 
Ready to Use 





Stable Prices — Uniform Quality 


despite rising costs! Yet no change 


Ambroid prices will stay the same 


in quality . . . same time-proved ingredients . . . 
tions. Constant laboratory tests assure uniform quality. That’s why 
Ambroid dealers get all repeats and no returns. 


Be sure you get your full share of profits from the growing demand 
oz. tubes Also Pints, Quarts and Gallons 


stimulated by our consumer advertis- 2 
ing. Keep your Ambroid stock com- 
plete. Show that new, improved Dis- 
play Box. It really sells! 


DEALERS: year regular jobber for 


roid today. If he cannot 
supply you, write us on your letterhead, 
mentioning his name, and get sample Free. 


AMBROID CO. 


305 FRANKLIN ST 
BOSTON 10, MASS 


4 ot. tubes 


50¢ 


same effective propor- 


for Industrial Trade 
¢ —_ 





have been announced, among vthers, by 
Alexander Smith & Sons Carpet (%, 
Buffalo-Springfield Roller Co., whig 
manutactures gasoline and diesel-poy. 
ered road rollers; by Columbian Koy 
Co., and by a maker of sweaters, an 
a children’s shoe manufacturer. Procte, 
& Gamble Co. announced it had cut th 
wholesale price of “Crisco” vegetabk 
shortening, reflecting declines in ray 
material prices, and adding another 
duction to a list of scattered items iy 
a variety of lines. 
* . - 

Recent sales reports — Fy 
March, large gains continued in_ mai: 
order showings, with Sears Roebuck y 
18 per cent, and Montgomery Ward y 
24 per cent from the year-ago month 
Combined February-March sales gained 
19.1 per cent for Sears, and 26 per cen 
for Ward, over the 1946 comparison 
Among the variety chains, Woolworths 
March sales gained 9.8 per cent, and 
their first quarter sales, 10.3 per cen 
over last year. For the similar periods 
W. T. Grant Co. reported decreases 0! 
4.4 and 3.8 per cent, respectively. By 
Federal Reserve statistics, departmen: 
store sales for the entire country re 
corded gains of 17 and 12 per cent 
respectively, for the week and fou 
weeks ended April 5, compared wit 
corresponding 1946 periods. The 194 
week included pre-Easter selling days 
whereas Easter last year was later. 


* * 


Steel output at high pace— 
For many months, and from all quar- 
ters, a huge demand for flat-rolled stee 


products has raised the “not-enough 
cry. Nevertheless, says the Americar 
Iron & Steel Institute, the actual amount 
of hot and cold rolled sheet and strip 
shipped in January by the steel indus- 
try totaled 1,460,389 tons, equivalent to 
an annual rate of 17,190,000 tons. This 
compares 16,165,000 net ton- 
shipped in the 1941 record year. Ji 
January, 5,030,000 net tons of finishe: 
steel of all types were shipped. Ho! 
rolled sheets totaled 593,560 net tons 
during the month, cold rolled sheets 
416,089, galvanized sheets 139,794, ele 
trical and enameling sheets 49,739, ho! 
rolled strip 145,600, and cold rolled 
strip 115,607 net tons. Held back by 
the break in coal operations, the Insti- 


with 


tute reports that steel operations for the 
post-Easter week were scheduled at 95.! 
per cent of ingot capacity, compared 
with 95.4 per cent in the previous week. 
Price-wise, Inland’s President Sykes 
says that a black market remains in 
steel, created by persons who are will- 
ing to pay an excessive price for im 
mediate accommodations. 
. 9s 
Building costs at peak— 
American contractors generally |elievé 
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that construction costs have reached a 


peak, F. W. Dodge Corp. states. Of 268 
general contractors queried in a recent 
poll, 53 per cent expressed belief that 
building costs have reached their high- 
est level, and a majority felt that costs 
will stabilize below present levels. The 
poll indicated that prices for most build- 
ing materials, with the exception of 


lumber, Portland 


cement, 


structural 


steel and cast-iron soil pipe and fittings, 


have tended 


to remain 


stable since 


Jan. 1. More than half the contractors 
reported prices stable for all except 
two items: lumber and Portland cement. 
Portland cement, structural steel, cast- 
jron soil pipe and fittings have tended 
to increase since the first of the year. 
Other items mentioned as having re- 
mained generally stable since Jan. } 


are: 


Structural clay. tile, brick, build- 


ing blocks, clay sewer pipe, building 


plaster, warm-air 


furnaces, 
flooring and cast-iron radiation. 


hardwood 
Now, 


according to the Dodge survey, labor 
inefficiency caused by an irregular flow 


of materials, 
posed by an 


inadequate 


construction delays im- 


supply of 


skilled workers, and an excessive expen- 
diture of time in shopping for and ob- 
taining materials, are major contribut- 
ing factors in maintaining high con- 


struction costs. 





= * 


* 











As to lumber prices—Says 
the U. S. Commerce Department, it now 
takes one dollar to buy as much lumber 
as 35 cents bought in 1939. Also, that 
lumber prices rose 47.3 per cent from 


October to February. 


However, there 


were “encouraging signs” that lumber 
prices were leveling off in early March, 
the Department said, but “the real test” 
will not come until this month when 


building activity 


normally 


increases. 


January lumber production was a third 
above the same month last year, and 
first quarter production was estimated 


at 8,000,000.000 board feet. 
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About Swiss watch imports 


—The lessening of Swiss watch impor- 
tations sought by some American inter- 
ests probably would not be opposed by 
the industry in Switzerland because of 
the tremendous demand for their prod- 


ucts throughout 


the world, 


so says 


Frank Schneider, watch buyer for Al- 
dens, Inc., who has recently returned 
from that country. Switzerland, he says, 
is now enjoying such a business boom 
that the loss of a segment of its Ameri- 
can market would affect the country 
very little. Apparently, too, the pres- 
ent rate of shipments of Swiss watches 
does not impair the American manufac- 
turers’ ability to sell all the watches 
they can produce. The imported prod- 


ucts can undersell our watches as much 
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BETTER BUILT 


ARMSTRONG BROS. Pipe Cutters are im- 
proved tools, with hardened tool steel pins 
and rockers, knife blade cutter wheels and 
built-in features that increase tool perform- 
ance and life. Thrust and thread wear, on 
the "Drop Forged" type cutter is taken up 
by a replaceable steel nut. The internally 
threaded section of the "Barnes Type" frame 
is drop forged steel. The thrust rod of the 
Saunders Type'’ is hardened on the point 
and bears on a hardened steel block inserted 
in the swinging arm. 


The "Drop Forged"' Type Cutter can be used 
as either a | or 3 wheel cutter. 


peel ON 
rf Pat 
eke 


ail 


Cut Faster, Stay Sharp 
Machined from special alloy tool steel, oil 
tempered and hardened, ARMSTRONG BROS. 
Knife Blade Cutter Wheels, penetrate pipe 
easily, cut smoothly and rapidly, and hold 
their keen edge. They come in sizes and types 
for all makes of pipe cutters, and are stocked 
by leading tool departments everywhere. 


Write for Catalog 


ARMSTRONG BROS. TOOL CO. 


314 N. Francisco Ave. 
Chicago 12, Illinois 


Eastern Whse. and Sales: 199 La- 
York 12, N. Y. 


comparable American make. 
+ * . 


wild fowl situation will be discussed 


will be held in Chicago, April 30, to be 
followed by meetings in New York, May 
6; Washington, May 8; Atlanta, May 
10; New Orleans, May 12; San Antonio, 
May 14; San Francisco, May 19; Port- 
land, May 22, Denver, May 27; St. 
Louis, May 29, and St. Paul, June 2. 
Announcement of the meetings follows 
completion of the national duck census, 
which shows that there are only 54,000,- 
000 ducks remaining in the Western 
hemisphere. This is a drop of 26,000,- 
000 under last year. In the preceding 
census there were 125,000,000. In 1944 
there were so many ducks that sports- 
men were permitted a 75-day season. 
Last year the season was cut to 45 days 
with restricted bag limits, and there 
now is a threat of a further restricted 
season with a bag limit as low as four 


as 50 per cent because of lower labor 
rates abroad but the American demand 
continues strong for our reliable brand 
names. Last year, Switzerland shipped 
about 5,500,000 watches to this country 
and our own manufacturers made about 
2,000,000. At present, production abroad 
is the highest in history and is held 
from a still higher level only by a man- 
power shortage which is as prevalent as 
in this country. Swiss watches have in- 
creased about 35 per cent in price from 
pre-war levels, including a 5 per cent 
boost made last month, but a 17-jewel 
imported model can still be retailed at 
about $20, compared with $40 for a 


Low wild-fowl census — The 
National Fish & Wildlife Service, before 
fixing 1947-48 hunting seasons, has an- 
nounced a series of meetings throughout 
the country at which the crisis in the 


frankly with hunters. The first meeting 


ducks. In Congress a move has been 
started to close the season until the 
ducks propagate sufficiently to permit 
good hunting. However, Secretary of 
the Interior Krug has set to rest most 
of the rumors by declaring “there will 
be some kind of a season. Just what it 
will be depends largely on the breeding 
season this summer.” 
* + a 

Record winter wheat yield— 
The record-breaking movement of wheat 
to Europe in recent months has depleted 
stocks in this country to extremely low 
levels, but indications are that 1947 pro- 
duction will be sufficient for all home 
needs with some to spare, according to 
an April 1 report released by the De 
partment of Agriculture. A record winter 
wheat crop of 973,047 bushels and a 
probable spring wheat crop of 265,000, 
000 bushels was indicated in prospects 
in the coming crop year, with only 140, 
000,000 bushels on farms as of April 1. 
Department of Agriculture officials are 
well pleased with the prospect and say 
they believe the extremely low old crop 
carry-over is no cause for alarm. “We 
have shipped more wheat abroad in the 
past three months either as flour or 
raw grain than anyone thought possible, 
and that is the primary reason why farm 
stocks are low,” one official said. Also, 
high prices have served as an incentive 
to farmers to sell their grain, while last 
year the low price ceiling kept farm 
stocks from moving. The Department 
reports a substantial increase in April 
1 corn stocks, compared with a year 
ago, and that the corn is of much bet- 
ter quality than in 1946. Corn stocks on 
farms are reported at 1,294,709,000 
bushels, or 43.3 per cent of last year’s 
crop, against only 1,032,856,000 bushels 
a year ago. 











ARNINGS of 22 steel companies 

representing 88 per cent of the 
nation’s steelmaking capacity were 
48.9 per cent higher in 1946 than 
they were in 1945 despite a sales 
volume 19 per cent lower, according 
to a recent summary in The Iron 
Age. The 1946 average operating 
rate for these companies was 75.1 








per cent, 15.3 points lower than the 
previous year. 

The steel and coal strikes early 
in the year seriously interfered with 
1946 operations and it must be pre- 
sumed that without them earnings 
would have been far better. Ob- 
servers credit the good 1946 showing 
to operations in the last six months 


Steel Company 1946 Earnings Gain 


Despite Sales Drop 


of the year when steel companies 
were finally able to settle down to 
uninterrupted production and to con- 
centrate on those lines which yielded 
a more realistic return. 

In comparing the two years’ net 
income figures certain fiscal changes 
should not be overlooked. Income 
taxes were reduced and_ excess 
profits taxes eliminated in 1946. 
Further, many companies charged 
off emergency war facilities in 1945, 
making that year’s net income look 
comparatively smaller. 

Another factor which makes 1946 
earnings loom much larger than 
1945 figures was the transfer, in 
many companies, of funds from 
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their contingency reserves to offset 
the first quarter steel and coal strike 
costs. In U. S. Steel Corp. the 
amount so transferred was about 
$29 million; at Bethlehem it was 
$11 million. 


Big Earnings Expected 


Because last half operations in 
1946 were responsible for the year’s 
good showing, earnings in the first 
half of 1947 are expected to be ex- 
cellent. Factors which might ad- 
versely affect 1947 earnings are 
wage boosts, “extra” price reduc- 
tions or serious strikes. The price 
of scrap, which earlier this year 
was at least double the former OPA 
ceilings could also be a _ factor 
should its recent decline be reversed. 

Spotting the highlights of the 
data reported by 88 per cent of the 
steel industry it will be seen that 
despite substantially higher net in- 
come in 1946, income taxes were 
about the same, $117 million com- 
pared to $113 million. Common 
stock in the hands of the public 
gained 14 per cent, dividends were 
up 8 per cent. 

Capitalization of these companies, 
per ton of rated capacity was up 
about 4 per cent in 1946 over 1945. 
Net income went from $2.05 per ton 
of ingot capacity to $3.05, a 49 per 
cent gain. In relation to tonnage 
actually produced the gain was 77 

















$4.05 per net ton. 












Wholesalers Are WAA's 
Biggest Customers 


HOLESALERS are buying 

more surplus war property 
than any other group with manufac- 
turers and other industrial users 
next and veterans of World War II 
third. Figures released recently by 
War Assets Administration showed 
that purchases by wholesalers rep- 
resented 33 per cent of all sales for 
the period November through Febru- 
ary. They bought goods worth $408,- 
000,000, original cost, during the 
winter months. 

Manufacturers and other indus- 
trial users bought 29 per cent of 
the goods which cost $362,000,000. 
Veterans were next with 21 per cent 
of the purchases at $266,000,000. Re- 
tailers were in fourth place with 
eight per cent on purchases of $97,- 
000,000 and the federal government 
followed with four per cent on $47,- 
000,000. All other classes of buyers 
Tepresented 5 per cent on $57,000,- 
000 of purchases. 
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per cent, an increase from $2.29 to 
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AMAZING 
faape’§=6NEW SALVAGE TOOL 
RECLAIMS LUMBER SPLIT-FREE! 


@ Here’s a new-idea tool that has met with sensational buyer re- 
sponse. BORD-PRI is an easy-to-use, lever-action tool with proved 
low-cost results in salvaging lumber faster, easier, and without 
splits or breaks. Construction, maintenance, and salvage crews— 
plus a host of individual shop and home users—acclaim its mastery 
on dozens of tasks from razing roofs to opening packing cases. It 
not only /ifts off ordinary planking, but also T & G and shiplapped 


lumber with equal ease. 


Use its wide popular appeal as a lever to pry loose extra profits. 
BORD-PRI fills a real market need. Now is your opportunity to 


share the dividends from this fast-selling tool. 
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THE CARICHAsL CONSTRUCTION CO., Akron 


THE MACO CORPORATION 
1400 Henry Street, Huntington, Indiana 















Consumers Are Spending Only Slightly Less 


Consumer credit passes pre-war level. Commercial banks 
now hold major portion of outstanding instalment loans. 
Retail sales in 1946 neared $100 billion. 


ONSUMERS in 1946 were spend- 

ing somewhat less freely than 
usual, but preliminary estimates in- 
dicate that their expenditures in the 
last quarter of 1946 (on a seasonally 
adjusted annual rate basis) came to 
88.5 per cent of disposable income 
for that period, according to an 
analysis of the pattern of consumer 
spending recently completed by 
the National Industrial Conference 
Board, 277 Park Ave., New York. 

In 12 of the 31 years from 1909 to 
1941 (omitting the war years 1917 
and 1918), consumers spent between 
90 per cent and 92.5 per cent of 
their disposable income. In 23 of the 
31 years they spent between 87.5 
per cent and 95 per cent of their dis- 
posable income. 

The appearance of widely adver- 
tised sales by retail establishments 
late in 1946 and their continuance 
in 1947, the analysis notes, have 
been variously interpreted. Some ob- 
servers have seen in them a definite 


indication of general consumer re- 
sistance and of generally excessive 
inventories. Others find inventories 
unbalanced, and see consumer re- 
sistance chiefly confined to goods of 
second quality or to articles which 
are believed to be definitely over- 
priced. 


Increasing in Volume 


Consumer credit, which was heavy 
prior to the war, but which declined 
to a relatively low point during the 
war, has for two years or more been 
increasing in volume. 

Shortages of consumer durable 
goods during the war together with 
the restrictions imposed by govern- 
ment, led to a decline of $4.6 billion 
in the amount outstanding (to $5.3 
billion) by the end of 1943. The pre- 
war upward trend, however, was re- 
sumed during 1944, and by the end 
of 1945, credit outstanding stood at 
$6.7 billion. This was the equivalent, 





YOU’LL BE AHEAD AND’ STAY 
AHEAD WITH Trlanrae 


Built with FEATURES That Assure 
You of a Profitable FUTURE! 


Monroe —a truly outstanding gas heater that’s 
scientifically designed and ruggedly built to do 
an efficient, economical heating job anywhere! 
Packed with modern automatic features, beauti- 
fully styled and equipped with the famous 
GASMASTER BURNER — the “tailor-made” 
burner specially engineered and designed for each 
type of gas—natural, mixed or LPG. If you want 
to get ahead and stay ahead — remember the name 
MONROE. It’s the name you'll find on America’s 
finest-looking, fastest-selling gas heaters. Some 
exclusive franchises available. 


Nationally peduertised/ 


E 
np COMPLETE LIN 





THESE OUTSTANDING MONROE FEATURES 
WILL HELP YOU CLINCH MORE 
GAS HEATER SALES 


e Gasmaster Burner @ Automatic 
Lighting ¢ Patented Interior 
e Warm-Flor Radiants 


iTH 
HEATING NEED Ww 


atl GASES! 


MONROE Ouxue og rbmeutar praca line of GAS HEATERS 
MONROE STOVE CO. «+ 3256 MILWAUKEE AVENUE « CHICAGO 18, ILLINOIS 


however, of only 4.8 per cent of the 
disposable income of that year. 
The increase continued through 
1946, the study points out. By th 
end of that year, credit outstanding 
totaled approximately $10 billion 
This amount, however, was less thay 
7 per cent of the disposable income, 
The major development in the 
sphere of consumer credit during 
the past year or two, the analysis 
remarks, has been the vigor with 
which commercial banks have bee 
cultivating the field. Small-loan com. 
panies, industrial banks, industria] 
loan companies, and credit unions 
are also striving for a larger share 
of consumer credit. Commercia] 
banks now hold the major portion of 
the outstanding instalment loans. 
The volume held by commercial 
banks at the close of 1946 was great 
er than at any previous time, and 
more than double the amount held 
at the end of the previous year. 
The consumers’ retail bill for 19% 
totaled $96.7 billion, of which $77.7 
billion was paid out at nondurable 
goods stores and $19 billion at dur. 
able goods stores. This was the larg- 
est sales volume in history. The 
peak was reached in December, 
1946, when $10.3 billion went into 


the cash registers. 


Dollar Volume Rose 


The dollar volume of sales row 
from month to month during the 
year, except for a temporary drop 
following the peak reached in Aug- 
ust. On a seasonal basis, however, 
sales actually declined for a time 
after March, the earlier levels not 
being reached again until after June. 
When monthly sales are placed on 
a constant dollar basis, it appears 
that after February, despite month- 
to-month fluctuations, the physical 
volume of goods passing across the 
counter did not change materially. 
Adjusting for both the price factor 
and the seasonal pattern discloses 
that the 1946 sales peak, in terms of 
physical volume, was reached im 
February, and that it has declined 
ever since. 

The 1946 figures are less impres 
sive, the study points out, when they 
are thus corrected, but for the year 
as a whole retail volume was higher 
than in 1945. Total dollar volume 
increased 26 per cent over the pe 
riod, while average prices rose 10 
per cent. Thus, about 15 per cent 
more goods were sold at retail i 
1946 than in 1945, with the greatest 
proportional gains made by the dur- 
able components. ; 

Fear of scarcities in the later wit 
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VOLLRATH QUALITY WARE? 





This year, buyers will be choosers . . . especially 
the legion of women who have and want the better 
things in their homes. They're quality-wise ... the 
kind of customers you'll need to make substantial, 
profitable sales . . . the kind that takes pride in 
asking for Vollrath Ware. 

To bring more of them into your store—to sell 
them the beautiful, serviceable kitchenware of their 
choice—display Vollrath Ware at every oppor- 
tunity. Do so—and you'll be farther ahead in ’47. 


Blue and White 


SINCE 1874 


Look for this : VOLLRATH 


Symbol of Quality 


" Volluath= 


SHEBOYGAN, WIS. 
NEW YORK - CHICAGO - LOS ANGELES 


















































SPECIAL NAILS RIVETS SCREWS 


S$ SLIAIM SUN 1V1D94S 


SPECIAL NAILS RIVETS SCREWS 


Let Hassall supply your requirements of brass and steel escutcheon pins in standard or special sizes 
... Plain or plated finishes... Attractive, sturdy, metal-edge boxes assure display valve, convenient 
handling and protection of contents .©. WRITE FOR PRICES. 

Escutcheon pins in other metals, special nails, drive screws and rivets made to order.. - Economy, 
quality and quick delivery in large or small quantities ... Tell us what you need... We will answer 
promptly... ASK FOR FREE CATALOG... 3-color Decimal Equivalents Wall Chart free on request. 


ry 419 Oakland Street 
JOHN HASSALL, INC. ° Breekiyn 22, N.Y. 
MANUFACTURERS®OF COLD-HEADED SPECIALTIES—ESTABLISHED 1850 


Cyclone HEDGE TRIMMER 


Trims Hedges, Shrubs, Bushes 





Trims four to five’ times faster . . . hand 
operated ... portable... easy to use... 
weighs only 3¥ lbs. . . . individually packed 
for easy handling. Your trade will readily 
see the advantage of this trimmer which 
is continuous in action and eliminates the 
chip and chop method usually associated 
with hedge, bush or shrub trimming. 


Stock now available for immediate 
shipment. 
Retail price $9.75. 
Ask your jobber or write direct. 
Several territories open for live wire selling agents 


CHANDLER MACHINE COMPANY 


AYER, MASS. 












ter of 1946 may have stimulate 
some of the heavy buying which 
took place then, the analysis ob} 
serves. This was also the period ip 
which many men were still being 
discharged from the Armed Forces, 
In the nature of the case, much of 
the buying done by veterans was 
nonrepetitive while wardrobes were 
being restocked. This also holds true 
for home furnishings and other long. 
| deferred consumer expenditures of 
a nonrecurrent type. In addition, the 
anticipated or actual reappearance 
of branded merchandise may have 
| retarded the purchase of nonbrand 
items in recent months: 





W. H. Terstegge's 
Address 


| (Continued from page 196) 


| As another illustration, let us 
take 8-in. mill files. A short 
study, taken over several weeks, 
| shows that 40 per cent of the 
orders received called for one 
dozen files; 25 per cent of the 
orders called for two dozen files; 
15 per cent called for three 
dozen, and only a few orders for 
a larger quantity—mostly not 


| over six dozen. Files are heavy. 


They are now packed one dozen 


| in a small telescoping cardboard 
| package, and 50 of these patk- 


ages to a wooden case. This 


| wooden case of 50 dozen files 


weighs about 240 Ibs., and it is 
my belief, that with four cartons 


| holding 12 dozen files each, or 
| even eight cartons holding six 
| dozen files each, the cost of car- 
| tons will not exceed the cost of 


one heavily constructed wooden 


| case now necessary to hold 50 
| dozen files. If 8-in files were 


packed six dozen to a shipping 


| carton, I believe the hardware 
| dealer would gradually order his 
| files in full carton lots; and 


again the cost of distribution 


| through the wholesaler-retailer 
| channels would be reduced. 


I am not going to bore you by 


| discussing all of the items our 
| committee has under study and 


consideration. I do, however, 


| want to mention bolts. Bolts are 
| now packed, depending upon the 
| size of bolt, 100, 50 or 25 in a 
| very light cardboard box. The 
| manufacturers pack bolts in very 
| heavy wooden cases, occasionally 


weighing 300 to 400 Ibs. Very 
often, three or four sizes of slow 
moving items are packed in one 
case, as the average distributor 
cannot buy all sizes of bolts in 
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full case lots. Due to the weight 
of the bolts, cases must be well 
constructed, of heavy lumber, 
and at considerable cost. I be- 
lieve that if bolts were packed 
in small packages of not over 
1000 bolts of small sizes to the 
shipping carton, and 500 of the 
larger sizes to the carton, that 
again the hardware dealer would 
order his bolts in full carton 
lots. The packages would prob- 
ably weigh from as low as 10 
lbs. to perhaps as much as 35 or 
40 Ibs. Packages would neces- 
sarily have to be kept small, in 
order that the carton would have 
enough strength to withstand 
the rigors of freight handling. 


Ss 2..3 


“The list of items that can be 
studied is endless. Manufac- 
turers should not be discour- 
aged because all of their dis- 
tributors will not agree on 
certain items." 

—W. H. Terstegge 


o J O 


Ninety per cent of hand saws 
are shipped to dealers in quanti- 
ties of one-third dozen. A great 
savings can be made by distribu- 
tors, if the present package is 
made into a shipping container. 
Screw drivers are shipped pre- 
dominately in packages of one 
dozen. Eighty-five per cent of 
the orders for 22 short cart- 
ridges are for less than the pres- 
ent size shipping container. The 
manufacturers of lock sets, sev- 
eral years ago, changed their 
standard package from five dozen 
lock sets to two and a half 
dozen. In spite of this reduc- 
tion, our house billed more 
orders for less than case lots 
than it did for case lots. 

Then there are other items 
which stump our committee, 
but which we suggest that 
manufacturers, in co-operation 
with wholesalers, study as to 
packaging set-ups. In this cate- 
gory are clevises that are ship- 
ped in barrels and sold by 
weight. I have never understood 
why they are sold this way, but 
that it is not the point of this 
discussion. Cold shuts are ship- 
ped in the same manner. Dis- 
tributors must count them out 
one by one, then weigh them, 
then package them to ship to 
their dealer trade. 

Then there is the question of 
tire chains, log chains and re- 
pair links. We recently received 
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a barrel of chains on which the 
gross weight was 1,165 lbs. 
This is entirely too heavy for 
economical handling. It takes 
five or six men to get such a 
barrel on a hand truck, and such 
an unwieldy item is a tremend- 
ous hazard from a safety view- 
point. I believe the better grades 
of carpenters’ planes can be eco- 
nomically packed one to a ship- 
ping carton. Smaller, less ex- 
pensive planes, perhaps four or 
six to a carton. Shotguns and 
rifles are now packed in very 
attractively iabeled cartons that 
are not: shipping containers. 
Just a few cents more per gun 
will save the distributor possibly 
20 or 30 cents in furnishing a 
box or old carton to be used for 
shipping purposes. 

The list of items that can be 
studied is endless. Manufac- 
turers should not be discouraged 
because all of their distributors 
will not agree on certain items. 
The study of this committee to 
date, however, has brought out 
several points. We have found 
that generally a wooden box, 
costing the manufacturer ap- 
proximately 50 cents, can be re- 
placed with four cartons of the 
same combined volume as the 
box, at no increase in cost. One 
manufacturer of paint has sent 
me a carton which I have here, 
and on which:his cost is $27 per 
thousand, or 2 7/10 cents per 


carton. This carton is 9 in. long, 
6 in. wide, and only 3% in. high. 
It will hold one dozen cans of 
paint, and meet the requirements 
and tests of the Interstate Com- 
merce Commission. 


The Matter of Size 


There seems to be a tendency 
among manufacturers to think 
that they can‘reduce their pack- 
aging charges, or keep them low, 
by resorting to large sized pack- 
ages. Leaving out any considera- 
tion of any other handling costs 
by distributors, they are prob- 
ably right. But it is the opinion 
of this committee, when con- 
sidering the overall cost, as 
pointed out here this morning, 
that the smaller the shipping 
container, the more economical 
will be the combined handling 
cost of manufacturer and dis- 
tributor. 


I want to thank the manufac- 
turers present here for permit- 
ting the Southern Association to 
bring this subject to your at- 
tention. We know that you will 
give it your consideration, and 
we want you to know that you 
can count on the wholehearted 
cooperation of the members of 
the Southern Association to 
make studies and recommenda- 
tions' regarding any of your 
items and any of your packaging 
problems. 


B. S. Pierson's Address 
(Continued from page 198) 


turer of spark plugs that pack- 
aged his product in an attractive 
display box containing 10 plugs, 
was cited. Inasmuch as 70 per 
cent of the automobiles in the 
U. S. have 6 cylinders and some 
20 per cent have 8, the manufac- 
turer could not have considered 
the ultimate unit of sale. The 
speaker pointed out that, not 
only was the display package a 
waste of money, but it caused 
unnecessary inconvenience to 
both dealer and consumer. 

Finally, even if the packaging 
specifications are perfect and the 
shipping case contains the right 
number of pieces, is well marked, 
and easy to handle, I do not be- 
lieve this completely solves the 
problem. 

Looking back over our own ex- 
perience with “Pyrex Ware,” our 
packaging came up to these 
specifications, to all intents and 


purposes, before 1940. Yet, in 
one section of the country, dis- 
tributors told me that at least 
70 per cent of their sales were 
in broken case lots. We had done 
what we thought was our part; 
for instance, pie plates, a 25-cent 
retail ‘item, were packed only 12 
pieces per shipping case. Retail- 
ers, however, would order six or 
eight or nine or 15, or any quan- 
tity, it seemed, except 12 pieces, 
the packaged quantity. Whole- 
salers gladly filled the order as 
written, so why shouldn’t the re- 
tailer order any quantity that 
came into his head. 

In February of 1940, we 
changed our discount policy, 
from a flat discount of 33% per 
cent from the retail price to 4 
sliding scale depending on quan- 
tity purchased. The new sched- 
ule offered 3315 per cent for 
broken case lots; 334% per cent 
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HOW a Wyterace* Steel Tape. Your customer 

will take it every time. Show him how easy 
read the jet black markings on‘the white back- 
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Steel Tapes are easy to keep clean, are rust-resist- 
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Wyrerace Steel Tapes and Steel Tape Rules. 


*Trade Mark. WyTErace Steel Tapes and Tape Rules are protected 
by U.S. Pat. 2,089,209 
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plus 5 per cent for shipments of 

full case quantities; 3314 plus 10 

per cent for 10 to 49 full cases; 
and 3314 plus 15 per cent for 50 
or more cases. This immediate- 
ly gave the retailers a definite 
self interest in ordering factory- 
packaged quantities. Under this 
schedule, a retailer would not 
consider ordering 10 pie plates, 
when by buying 2 more he could 
get an extra 5 per cent. 

A trade paper article quoted 
W. H. Terstegge, chairman of 
the Packaging Committee of the 
Southern Wholesale Hardware 
Association, as saying that the 
average cost to the wholesaler 
for repackaging is more than 7 
per cent. Therefore, the Pyrex 
discount policy benefits both re- 
tailer and distributor as it offers 
a price advantage to avoid re- 
packaging expense. I think most 
of you are familiar with what 
has happened as a result of our 
discount schedule. Today, the 
major portion of all sales of 
“Pyrex Ware” to retailers is in 
the 10-case bracket. Repackaging 
has been almost eliminated. At 
the same time, dollar sales per 


transaction have been tremen- 
dously increased for the distrib- 
utor, thereby adding further to 
his profit. 

There is one thought I want 
to leave with you. The packag- 
ing problem will not be solved by 
distributors trying to persuade 
the manufacturer to put fewer 
pieces in a carton. This might 


well tend to increase the cost of 
distribution, as I have already 
pointed out. This problem must 
be solved by all of us, distribu 
tors, retailers, and manufactur. 
ers, working together to figure 
out the right package to bring 
each item to the ultimate con- 
sumer on the most economical 
basis. 





Frederick C. Crawford's Address 


(Continued from page 204) 


The American people are in- 
dividualistic. They are human 
and nobody can make an Ameri- 
can accept the fact that he is an 
average man. Everybody is a 
special human being to himself. 

The American people are re- 
sponsive to intelligent approach. 
With an individual in this coun- 
try, with a separate individual 
citizen, do you as a manager, 
have an opportunity of influenc- 
ing or touching him? No one of 
you, nor I, can save 140 million 
people. But there are two groups 
in America that are close to you, 
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who look to you for economic se- 
curity; who respect you. That is 
your stockholders and your 
workers. 


Let us consider for a moment 
the stockholder. I have an in- 
dustry with more stockholders 
than workers and they are good 
people, a school teacher, a ship 
owner’s widow, stockholders in 
church and school and so forth. 
Many of our stockholders know 
less about my industry than the 


man in the moon. The most so- . 


cialistic people in America are 
the stockholders. 


Stockholder Contact 


We have personal contact with 
our stockholders. Every 90 days 
they look to us for a check. They 
depend upon it. 

Can you conceive of a com- 
pany putting in a sales depart- 
ment for its stockholders? 

Can you conceive of my little 
business with a sales manager 
who spends his time selling the 
customers suddenly becoming 
conscious of having a job to sell 
the stockholders on the policies 
in government that aid or hinder 
the business so they can throw 
their weight my way? 

It is amazing when you con- 
sider the possibilities of how we 
can sell gadgets in this country. 
Two or three companies that I 
know have more salesmen knock- 
ing on doors of households; have 
more salesmen than workers in 
the plant. One of them is a 
vacuum cleaner company. They 
have more salesmen than men 
making them. We spend millions 
on the radio. 

Let’s look at the stockholder. 
Suppose we put a salesman out 
to call on the stockholder and he 
walked up to the door and said, 
“Lady, I want to tell you about 
an industry. I represent such 
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and such a company. You are a 
stockholder ?” 

Suppose we got over to her the 
policies in the government that 
help the industry. Unfortunate- 
ly, she may be one of the stock- 
holders who wants to give away 
everything to make the poor 
happy. She doesn’t realize it’s 
her dough that is being given 
away. Maybe she would be sen- 
sible if she understood that. 

We are in position to be 
molders of public opinion among 
our stockholders. 

All you have to do is tell 
about the problems facing you 
and me and he would have a fel- 
low in there teaching a course, 
trying to develop something con- 
crete that we can do. 


A Potent Field 


But there is a field more 
potent. That is the field of your 
worker and mine. If I have a 
factory or a store or a business 
in the community with twelve 
thousand multiplied by four (be- 
cause each worker represents a 
wife and kid and a tradesman) 
[ have five per cent of the com- 
munity I live in dependent on 
me for clothes, shelter, wages 


and food. What a job and op- 
portunity ! 

According to the poll of Claude 
Robinson, the greatest gap is be- 
tween you managers, sitting on 
the top floor and the worker on 
the ground floor. He is within a 
few hundred feet of you and he 
wonders what you are thinking 
of. He doesn’t know; and you 
don’t know what he is thinking 
about. He is a sucker for leader- 
ship, so he trails off after any- 
one who gives him a song and 
dance and makes a lot of prom- 


ises. He is after anything he 
thinks will help him. His se- 
curity depends on you. He will 


track through the snow every 
day to spend eight hours with 
you. Every week you have con- 
tact with him. You give him 
money so you are in touch with 
him. You would soon hear from 
him if you missed him on the 
payroll. What an opportunity 


We have got to take the side 
of reason. Americans must un- 
derstand that our standard of 
living, job security and wages 
come from production. Pur- 
chase power comes from pro- 
duction. Until they understand 
that, American economy 
stands in great danger.—F. C. 
Crawford. 
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those people have who have ex- 
plored the possibilities in this 
field to exert influence on public 
opinion. They have been as- 
tounded by what a little work 
will do. 


Tell the People 


Claude Robinson in a recent 
pole, separated a large number 
of companies that do a good job, 
make a good product, but he 
also separated them into com- 
panies that attempt to sell the 
community and their workers on 
a good job on one side and all 
companies that take the philos- 
ophy that a job well done will 
speak for itself were put on the 
other side. The companies where 
management depended on a good 
product to sell itself, had strikes 
and organization and misunder- 
standing and trouble. The con- 
clusion is that it is no longer 
enough to make a good mouse 
trap and let it speak for itself. 

You have got to go out and 
tell the people you are doing a 
good job and then interpret it 
for them, so I recommend your 
giving a little thought to the im- 
mense responsibility of doing 
your duty to society by affecting 
public opinion right at home. In 
your community people look up 
to you. They understand you. 
What do we know about our 
workers? Why are so many man- 
agers afraid to talk to their 
workers? 

In our company we took all 
our old workers who had been 
with us more than five years and 
analyzed them to find out what 
kind of people they were. We 
found there were 38 national- 
ities; 28 religions; 15 per cent 
negroes. 

We found there were 15 per 
cent women mixed in there—and 
they are hard to handle some- 
times. We found that our aver- 
age worker that had been with 
us more than five years was 
aged 26 years and had worked 
eight years. Twenty-four per 
cent were supervisors; 93 per 
cent were married and had an 
average of two children of an 
average age of 10 years. They 
had been married at the age of 
25. Ninety-eight per cent re- 
ported happy homes; 42 per cent 
were buying homes and they es- 
timated their homes were worth 
$10,000 with mortgages of only 
$3,100. In other words, they are 
substantial citizens. They had 
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INSIDE LOCK 


SETS! 


The Latest Product of Whed 


Allied proudly presents its new line of mortise and 
tubular locks, constructed of wrought steel with vital 
moving parts of brass forgings and extrusions. Not a 











Ne. 200 MORTISE LOCK 


Wrought Steel body and 
ports, combined with forged 
bross octiveting hub ond 
bross tongue and deadbolt. 

















Ne. 100 TUBULAR LATCH 


Wrought Stee! combined 
with brass forgings and ex- 
trusions moke this product 
one of everlasting quality 
ond smooth action. 








APRIL 


Reasonably 


MANUFACTURERS 
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die-cast or cast iron part in either lock. The result — 
greater tensile strength, fewer moving parts and 


smoother action. 





MORTISE LOCKS 





200-28—Al! Brass lock set. 
Heavy knob with exclusive 
Rose and Key Escutcheon. 
And Bross foce plate. 


100-28—Al! Brass passoge 
tubuler latch set with heavy 


200-58—The always popv- 
ler gless knob set with 
wrought Bross escutcheon 
plote. 


200-38—All Bross fock set. 
Heavy knob with designed 
escutcheon plate. And Bross 
face plote. 


TUBULAR LOCKS 


150-28—Al!l Brass chamber 


or bathroom lock set. 


100-18—Aluminum passege 


tubsiar latch set. 


Our Products Are Sold Only through Reputable Jobbers 





We 


328 GRAND AVENUE © 
BUILDERS’ 


oF 


BROOKLYN 
HAROWARE 


AND 


200-18—Beouvty and light- 
ness combine to make this 
solid aluminum set the lot- 
est in popular demand. 





150-18 — Same Aluminum 
hamber or bathroom lock 


set. 





Quick Delivery Can Be Made On A Few of the Above IIlustrated Items 


HARDWARE 


CORPORATION 


5, NEW YORK 


specrartrTrecs 




















































$1,800 in savings. They owned 
bonds and had $6,000 of insur- 
ance and were in better shape 
than the stockholders. Seventy- 
five per cent of them go to 
church and they had good hob- 
bies. They had averaged apiece 
while working, five raises, and 
two-thirds of them said they 
liked their jobs and they liked 
the management and the people 
they worked with. Ninety-seven 
per cent said, “We think we are 
working in a good industry and 
are leading a useful life.” 
Seventy-five per cent thought 
they were successful. 

Then came the big question, 
“What do you fear most?” No- 
body mentioned the atom bomb 
and nobody mentioned Greece or 
Russia or the international prob- 
lems. It came back to their jobs, 
their homes, their wives and 
their children. Ninety-eight per 
cent said, “I fear loss of my job.” 
Loss of job and letting their 
families down—what finer mo- 
tive could the American citizen 
have than the family he loves? 

We asked him what he desired 
and what he hoped for most and 


back came the same thing, “To 
try to educate my family and get 
my wife the better things; to 
pay for my home.” 

It all came back to the home 
—the hide-bound desires. Isn’t 
that stimulating? Those are the 
people you are worrying about 
and those are the fellows who 
stand the farthest from you in 
understanding the American 
citizen. Those are the fellows 
who feel that we are inter- 
ested, only, in profit; that we are 
not interested in them or their 
success; that all you are inter- 
ested in is getting the money 
and the work. 

That is what the poll indi- 
cated and yet all they had in 
life you are giving them today. 

So, in casting around for some- 
thing concrete that we should be 
apt to neglect, shouldn’t we start 
to influence public opinion in 
order that the people of this 
country may understand the 
source of its wealth; how indus- 
try ticks; where social and eco- 
nomic security come from. 

Can’t we ourselves, work on 
the group we are responsible for 


and try it out? You will be 
amazed at the results. Hold 
meetings and present some ex- 
hibits at the meeting; picture 
some of the sales bologna we use 
so successfully. Apply it to these 
people. 

I think it is a great challenge. 
Maybe it is a new approach but 
it is the American way to do. 





Oscar J. Koepke's 
- Address 


(Continued from page 206) 


themselves also suggests that the 
co-operative nature of a credit 
union may itself contribute sig- 
nificantly to esprit-de-corps. 

In our organization we will 
not lend more than $200 to any 
one without security. Forty- 
eight states have a law whereby 
they cannot loan more than 10 
per cent of the capital and sur- 
plus to one person. A credit 
union may operate under the 
state banking laws or under the 
Federal banking laws. 

Loans are made only to people 
who are in our own organization. 
Cosigners on the note may be 














2700 DEALERS STOCK IT 


BECAUSE MORE PEOPLE 
LIKE IT — AND BUY IT! 








Improved Plastic-Metal 


Patches rusted-out sections 
in auto fenders. Repairs 
cracks, dents, scratches in 
auto bodies and fenders, re- 
frigerators, sinks, stoves, 
furniture. Dries quickly, ad- 
heres permanently to bare 
metal. Big discounts and 
jobber's bonus. 


oz... .50¢ 1%-lb.. . .$1.50 
3-Ib.. . .$2.50 





de. Plastic-Flo 


= enamel for home and car. One coat 
covers any wood or metal surface. 
Won’t chip, crack, peel. No brush 
marks. 20 colors. Big dealer’s and 
jobber’s discounts. 


%-pint... .50¢ 


COMPANION BEST-SELLER 


Rite 
g OR 


G 
catate 


Pint... .$1.50 





SWISS LABORATORY Cleveland, Ohio 


“SWISS PROTECTS THE JOBBER" 


139 - 








Plumbing 


SEABOARD 


PLUMBING 


SPECIALTY CORP. 


Specialists in 





















Specialties 


SATISFACTION 


GUARANTEED 


or your money back 


VRADE MARK 


SEABOARD 
PLUMBING SPECIALTY CORP. 
141 
NEW YORK, 


SPRING ST. 
a oe 
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GOOD LOOKING / 
page 206) EASY TO i An advanced design . . . modern-to-the-minute rotary 
gests that the OPERATE mower chock-full of sales points and customer satisfaction. The 
>of a credit MOW-MASTER is powered by a 2 H. P. POWER-PAK Gasoline 
oe at Motor . . . power head weighing only 19 Ibs. Easy to start 









. smooth running . . . rugged and dependable. 
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Economical on fuel. Quickly adjustable to vari- 
ous cutting heights. Adjustable handle. Zero pres- 
sure rubber tires on sturdy disc wheels. Cuts 2!" 
swath through grass. 
























: e ge The MOW-MASTER does a quick easy job on 
oF nail the cutting grass and weeds. It's good looking . . . and 
8. popular priced. You'll sell a lot of MOW-MASTERS! 
nly t ] 

ganization, | There is a wide and fertile sales field for this quality | | WRITE or agg nh 
ote may be mower. A few choice territories still open for dealerships. ;.. peng lng 2 pcan dene ts tetas ant conneiien. 













PROPULSION ENGINE CORP. , bept. 1050—7th and White Eagle Rd. Kansas City, Kansas 

















R 
LMM PRECISION VISE | 2 foe PLER WRENCH 
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alties 









me ies LYNLOC is a brute for strength, a giant for rugged ser- 

i eS vice .. . as easy to handle as a pair of pliers but with a 

gtip as powerful and permanent as a vise. Locks tight 

. will not slip. Car owners, plumbers and machinists, 


° farmers and home owners, wood workers and electricians, 
© The Modern Vise for the Up-To-Date Shop. welders and steam-fitters . . . everyone has need for sév- 











ae k 










® Handy, Compact and Adjustable . . . Built eral LYRLOC Wrenches. 
D for Long and Hard Wear. @ Used as a pipe or end wrench. The no-slip jaws mean 
AN ae ar nati es no chewing or marring of hard metal. Locks in position 
or use in tool rooms, machine Fy 
-< len aunete ubame. pede Rann Aw Bog school shops and instantly. Leaves hands free. 
Q\ te | home workshops. It is designed for large or small work. @ Used as a clamp. Easily adjusted for various jobs. 
? The vise is accurately machined and ground on all four sides Holds anything ... templates, patterns for scribing, 
and is made of the highest quality semi-steel castings. metal sheets for welding, etc. 






teel . . . 
—— Loe & Sa — a ee ae Se a @ Used as a vise. Holds even tiny pieces for drilling, 


The slide bars are of fine quality steel, hardened and ground threading, buffing, bolting, riveting, filing, etc. Its strong 
for precision fit. alloy steel jaws will not slip and remain locked with 


The fully replaceable jaws are fr hands removed. 
tally and are also undercut on the bottom side permitting them 
No. 10—10 inches long . . . No. 7—7 inches long 


| 
to be inverted to hold very small pieces. | 
Both front and back shoes are adjustable making the vise | 

| Available for Immediate Delivery 


adaptable for use on any width table. 















ooved vertically and horizon- 








Write for Catalog Sheet giving specifications and prices. Hardware Mfrs. Representatives Wanted 


LYNN PRODUCTS CO. INC., 323 ©. onTARIO sT., CHICAGO 11, ILL. 
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RITTENMOUSE : Ya] | ma-tolel alaslela- i ialels 
Mother's Day A5 M\| LkI| ON | 
national promotion 


READERS. 


appears in May 


To set a new chime-sales 
record, for extra volume, extra 
profit, and new store prestige 
..- Do This: 

Go 
with your staff;—brush up on 
Rittenhouse Chime facts... 
Norman Bel Geddes styling, 


into a sales huddle 


exclusive mechanical features, 





store display cards. 


your Rittenhouse Jobber today. 





467 East Street 


Chimes by 









RITTENHOUSE 


Mother's Day and 


Pe Vipul 4 lr 


Suite 





























June Bride 
national promotion 
oppeors in june. 


appealing price range. Get your Chimes Display 
Board up front—where people can see and hear 
the models you stock. Start now—on a direct 
mailing campaign to your customer and prospect 
list. Use Rittenhouse Chime folders—as enclo- 
sures with invoices and statements, and on your 
counters. Write us for free newspaper mats, spot 
radio script and suggested local newspaper copy. 
Feature a Chime Window Display. Have your 
show card man attach a reproduction of Ritten- 


house magazine advertisements to your interior 
Replenish Your Stock NOW — Write or Telephone 


THE RITTENHOUSE COMPANY, INC. 
Honeoye Falls, New York 


RITTENHOUSE 


anyone, but we prefer someon 
outside our organization. 
Most states have a city i 
which a credit league functioy 
for that state. The one in Texy 
is called “The Texas Credit 
Union League” at Dallas, Tex, 
How does a credit union 
erate? It is in this way—share 
are available to all people in th 
organization at 25 cents per 
share. When an employee puts 
in $5 he gets 20 shares and then 
if someone in the organization 
needs $100 he can borrow it from 
the credit union without delay 
and at 6 per cent interest. These 
shares are paid for by payroll 
deductions in the most part and 
the shares in this credit union 
have proven to be good invest- 
ment for each year there has 
been a dividend of 6 per cent. 
When an employee has to go to 
a loan shark, in an emergency, 
for his loan an excessive rate of 
interest is exacted, and if the 
loan is not paid exactly on the 
due date, the person who bor- 
rows the money is harassed by 
letters and threats with the re 
sult that morale and the en- 
ployee’s efficiency is affected. 
Shares of stock, in a credit 
union, make it possible for many 
people to have money on hand 
that they need on some rainy 
day. Everyone wants security 
and while Social Security pay- 
ments will help after retirement 
it is not entirely adequate, so to 
improve employee relations it 
might be well to consider a pen- 
sion plan with the knowledge 
that the cost may be outweighed 
in the advantages of a more 
loyal and efficient organization. 
Insurance for employees also 
makes for better relations. 





Correct Answers to 
Test Your Hardware Sense 


(Questions on page 282) 


1—Answer. A heater rated at 1000 
watts will use one kilowatt per hour 
At rate of 2% cents per k.w.h. the cost 
for 10 hours would be 25 cents. 

2—Answer. New cost of ads to 
dealer, $33.56. Total cost of ads, 
$53.90; less 20 per cent cash discount; 
less credit for half of ad (c) of $7.56. 

3—Answer. Customer would need 
100 rods of fence; cost $50. 

4—Answer. Prices per lineal foot are 
as follows: (a) 38 cents lineal foot; 
(b) 60 cents; (c) 55 cents; (d) 35 
cents. 

5—Answer. Accounts receivable at 
end of month, $6150, an increase of 
$1150. 
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cted, and if the @ This Display on your sales floor tells the bb whole story .. . 

1 exactly on the Tis einai, dy talento Oe ABOUT THE PRODUCT: MERCHANDISING ADVANTAGES: 

yerson who bor- Midjit . . . make sure they look no Fits over a bathtub—no dripping on Point of Purchase Display setup furnished free 

Y is harassed b further than your housewares section. the floor (rubber covered legs pre- (as illustrated) Mail stuffers—without charge 
sse y vents scraping or scarring). National Consumer advertising program to back 

up your displays and sales. Newspaper mat 
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All over the country progressive merchandisers are amazed at the high volume and quick turn- 


swers to over of Silver-Sheets—the newest and neatest answer to the housewife’s oldest and messiest 


lware Sense ; 
problem: polishing silver. Sales outstrip competition so far that some dealers simplify inventory 


page 282) 


by making Silver-Sheets the only silver polish they stock. Silver-Sheets 24-package carton Is 


er rated at 1000 
ilowatt per hour 

er k.w.h. the cost colorful, self-selling, self-dispensing—requiring little more push than a prominent counter posi- 
25 cents. 
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There’s a long spread between the price of a fas- 
tener and its cost. 

To the price, your customer should add the 
costs of selection, purchasing, stocking, inspec- 
tion, application — and should consider the serv- 
ice he expects the fastener to give: its holding 
power per dollar of purchase price, its contribu- 
tion to the assembled product’s appearance. 

Acquaint him with these extra costs .. . show 
him that True Fastener Economy is the lowest 
total cost for fastening ... then you can make him 
a good customer by furnishing him with top 
quality fasteners. 


You gain because his continued satisfaction 
will make him a steady customer. And you can 
gain further by promoting the part you play in 
True Fastener Economy — handling the complete 
RB&W line, helping your customer (through 
RB&W’s engineering staff) to standardize, etc. 


“T.F.E.” — not an advertising idea 

- «+ @ principle of good purchasing 
“T.F.E.” — True Fastener Economy is the theme 
of RB&W’s national advertising in a long list of 
business magazines. The reproduction on the op- 


The Complele Quality Line 


RUSSELL, 


posite page shows that “T.F.E.” is practical as 
well as good advertising. 


Every Bolt — A Low-Cost Fastener 

Pick an RB&W bolt from a distributor’s stock in 
Philadelphia — another from a distributor's stock 
in Dallas. The identical characteristics of the two 
bolts — clean-cut head, well-finished barrel, per: 
fect threads, high physical properties — demon- 
strate the uniformly high quality of the RB&W 
brand. It’s the brand you can offer, with confi- 
dence, for True Fastener Economy. 





Russell, Burdsall & Ward Bolt and Nut Company. Fac 
tories at Port Chester, N. Y., Coraopolis, Pa., Rock Falls, 
Ill., Los Angeles, Calif. Additional sales offices in Phila- 
delphia, Detroit, Chicago, Chattanooga, Portland, Seattle. 


BURDSALL & WARD BOLT & NUT COMPANY 
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ner 

WHEN YOU LOWER THE COST C. f C. venom 
OF USING FASTENERS... THAT’S 








Since the time and labor costs of assembling a nut on a bolt 


usually exceed the cost of the fastenérs, it’s True Fastener You Get T. F. E. When You 
Economy to buy the brand that gives maximum speed and 1. Reduce assembly time to a minimum by savings through 
convenience in assembly. use of accurate and uniform fasteners 


2. Make your men happier by giving them fasteners that make 
their work easier 


RB & W Nuts Save Assembly Time 3. Reduce need for thorough plant inspection, due to eonfi- 
: ? dence in supplier's quality contr 
The care which RB & W takes to produce nuts with utmost. 4. Reduce the number and size of fasteners by proper design 
accuracy and uniformity . . . pays off in terms of lower assembly 5. Purchase maximum holding power per dollar of initial cost, 
cost. Careful selection of material; cold-punching that insures by epecifying correct type and size of fasteners 
i : < : 6. Simplify inventories by standardizing on fewer types and 
toughness, freedom from splitting, uniformity of size; repunch- sizes of fasteners 
ing that guarantees concentricity of hole; burnishing that as- 7. Sane penenanen Se by buying larger quantities from one 
i : : , supplier’s complete line 
_ smoothness of all surfaces; tapping on machines of special 8. Contribute to sales value of final product by using fasteners 
design that provide accurate, clean threads . . . result in nuts with a reputation for dependability and finish 








that run on quickly and take severe wrenching in their stride. 


RUSSELL, BURDSALL & WARD BOLT AND NUT COMPANY 





102 years making strong the Ghings 
that make bmerica shrong 





RB&W bolts, nuts, screws, rivets 
and allied fastening products are 
manufactured in a — range of 
styles, oes and fale 


Plants at: Port “ch ester, We 

Coraopolis, Pa., Rock Falls, it, Los 
Angeles, Calif. ‘Additional sales 
offices at: Philadelphia, Detroit, 
Chicago, Chattanooga, Portiand, 
Seattle. Distributors from coast to 
coast. By ordering through your dis- 
tributor, me can get prompt ser- 
vice from his stocks for your normal 
needs. Also—the industry’s most 





complete, easiest-to-use catalog. 








APRIL 24, 


Appearing currently in Modern Industry, Factory, Mill & Factory, Purchasing, Machine Design, 
Product Engineering, Farm Implement News, Iron Age, Steel, Engineering News Record and others. 


102 YEARS MAKING STRONG THE DISTRIBUTORS THAT MAKE AMERICA STRONG 
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COUNTERSINKS-COUNTERBORES 
& PLUG CUTTERS 7 2v/ wood ¢ rhstis 


THESE TOOLS TO COUNTERSINK... 


and counterbore in wood for the heads of 
wood screws, rivets, nails, spikes and bolts 
are made to sell at a low price, so that full 
sets can be obtained for a _ reasonable 
amount of money. 

Dealers all over the country have found 
these tools a profitable line. Your initial 
order for a small minimum assortment 
entitles you to an attractive practical 
wooden merchandising cabinet 10” wide 
12” deep with drawer divided for units. 
















Write for complete details 


WB. Fuller 


1165 WARWICK AVENUE SPRING GREEN 
PROVIDENCE 5, R. I. 























JOHN ASHTON of the 
Bayonne Bolt Corp., Bayonne, 
| N. J., who will be 65 years of 
| age on Sept. 16, 1947, cele- 
| brated his 50th year in the 
bolt and nut industry on Feb. 
| 4. Mr. Ashton began his long 
career with William H. Gaskell 
& Sons Co., Brooklyn, N. Y.. 
one of the first bolt and nut 
manufacturers to be establish 
ed in the New York metropoli- 
tan area. He began work as a 
general shop boy and later 
learned the trade of bolt mak- 
ing and operating the various 
machines in the production of 
bolts and nuts. In 1932 Wil- JOHN ASHTON 
liam H. Gaskell & Sons Co. 
closed. Mr. Ashton, who was at that time secretary and 
sales manager of the firm, joined the forces of the Bayonn 
Bolt Corp. as a salesman and has been with that organiza 
tion ever since serving as salesman in various depatt- 
ments, plant expeditor during the war, and as assistant 
to the superintendent. Mr. Ashton’s hobby consists in 
| attending sports events and in having full knowledge 
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of everybody “who’s who” in the field of baseball, football 
and the ring. He believes thoroughly in the efficacy of 
sports events as an antidote for business troubles. 


0 Oo oO 





RICHARD S. CORNELL 
who recently retired at the 
age of 70 as manager of hard- 
ware sales in the New York 
area, and as manager of the 
Stanley Works’ New York 
office, has been in the builders’ 
hardware field for more than 
53 years. As a lad of 17 he 
became an employee of the 
New York office of Sargent & 
Co., continuing with that con- 
cern from 1893 until 1904 
when he became associated 
with the New York office of 
Russell & Erwin Mfg. Co. In 
1919 he left Russwin to be- 
come associated with The 
Stanley Works, with which or- 
ganization he had been affiliated ever since. An expert 
among builders’ hardware specialists, he plans to take 
life a little bit easier at his home in Great Neck, Long 
Island, N. Y. As to his hobbies “Dick” Cornell says, 
“Heretofore I have been too occupied to have a hobby 
but am now on the lookout for at least one.” He has 
served as treasurer and then later as vice governor of the 
New York Chapter, Producers Council and as chairman 
of the Finance Committee, American Society of Archi- 
tectural Hardware Consultants. 


R. 8. CORNELL 


Oo Oo oO 


HARRY B. KLARE com- 
pleted 50 years of continuous 
service in the hardware busi- 
ness in the employ of the An- 
derson & Ireland Company, 
Baltimore, Md., on March 8, 
1947. He entered the employ 
of the company on March 7, 
1897, and worked in the ca- 
pacity of a salesman for 
about forty years, being the 
first salesman in Maryland to 
use an automobile for the pur- 
pose of traveling. Mr. Klare 
started his career by working 
for the Tabb & Jenkins Co., 
of Baltimore, in 1895, with 
whom he was connected until 
March 7, 1897. In apprecia- 
tion of his faithful service, The Anderson & Ireland 
Company gave him a surprise party on Saturday, March 
8, which was attended by all the employees, featuring a 
luncheon at the Emerson Hotel, during which F. J. Carr, 





HARRY B. KLARE 








president, made an address and presented Mr. Klare, on 
behalf of the company, with a solid gold wrist watch, 
suitably engraved for the occasion. In his younger 
days Mr. Klare was very fond of long distance bicycle 
tiding, and he also entered many bicycle races, which 
Were very popular at that time. Of late years, however, 
he has taken to gardening and motoring as hobbies. He 
is 69 years old. 
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DISPLAY TICKETS... 


Attractively and plainly marked items gain customer confidence .. . 
save time and trouble for your sales staff increase your sales. Uni- 
versal Price Marking Systems provide the utmost convenience in pricing 
merchandise. Tickets are bound in tabs and inserted in permanent 
books. Refill tabs are available as needed. Illustrated above is the 
colorful Our Price Display Ticket System No. 100-OP. Book contains 
popular prices from 3c to $3.19 arranged in 100 pads of 15 tickets 
each. Tickets are 2/2“x3”. 


BIN TICKETS 
Stock sets consist of Bin 
Tickets %"x2%", printed 
on Playing Card Stock and 
varnished. Choice of red or 
black. Set No. 96 contains 
5760 tickets; set No. 64 
has 3,840 tickets Gnd set 
No. 2XB64 contains 14,820 
tickets. Each set contains all 
popular denominations 
bound in pack of 60 tickets 
each ond inserted in a per- 
manent book. Refill pads 
ore available: 




































TICKETS 


MOLDING 


This handy book of 1,110 molding Tickets 
contains a wide assortment of popular de- 
nominations. Printed on white Bristol stock, 
these tags aré available in the following 
molding sizes: Ze", 1", 1%" or 1Y¥2" 


ALL ABOVE ARE STOCK SETS READY FOR IMMEDIATE DELIVERY 


| p= | 
148; 80° | 10° 
| 4 
SPECIAL SETS—UNIVERSAL mokes special tickets for many of the largest, 


independent chain, wholesale and mail order houses. Tickets are made in 
your company colors and display your name and trademark. Write for 


samples and prices. 


PRICE MARKING 


S SYSTEMS 


401 WASHINGTON AVE. SO. 
MINNEAPOLIS 15, MINN. — 
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Mother's Day Radio 


Motorola Mother’s Day table model 
five-tube AC/DC chassis is housed in 
a Consolweld cabinet with a baked 





enamel finish in white, yellow, blue or 
light green, with a flower decal trim. 
It has an AC/DC Aero-Vane Loop. 
Case is 6% in. deep by 11 in. wide by 
6% in. high. For use in the kitchen, 
bedroom, or sunroom. Suggested to re- 
tail for $36.95 in the western and south- 
west states, and in other states for 
$34.95. Galvin Mfg. Co., 4545 Augusta 
Blvd., Chicago, IIl. 





Surfmaster'’ Reel 


Penn Fishing Tackle Mfg. Co., Mas- 
cher and Lehigh Ave., Philadelphia, 
Pa., claims that salt water corrosion is 
greatly reduced in it’s “Surfmaster” 
reel as it is made of Resinox, plastic 
which is non-corrosive. Plastic spools 
and end caps used in the new reel 





prevent the line from contacting the 
metal. Spools provide capacity for 200 
yds. of either No. 6, 9, or 12 line, de- 
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pending on reel size used. The three 
sizes of reels are fitted with a star drag 
and triple multiplying gears. Two 
interchangeable spools are provided 
with each reel. 


Electric Blanket 
Landers, Frary & Clark, New Britain, 


Conn., is making the Universal electric 
blanket in cedar and blue with about 
55 by 74 of the 72 by 86 in. heated by 
a coiled single strand wire placed in 
individually woven channels between the 
double warp of the blanket. Wire is said 
to be waterproof and 6 safety thermo- 
stats act as a guard against over heat- 
ihg inside. “Slumber Sentinel” tempera- 
ture control is designed so current can- 





not be turned on until a center button 
is depressed, says maker. Click notifies 
the user when the current is off. 





Centri-Jet Catalog 


Red Jacket Mfg. Co., Davenport, 
Iowa, has published a 32-page Centri- 
Jet “RC” pump and water systems cata- 
log. It contains several copyrighted 
simple selection tables for all Centri-Jet 
“RC” shallow and deep well pumps, 
plus helpful guides and aids in pump 
installation. Complete information and 
the answers to the four basic pump 
selection questions, what is the pump- 
ing level, what is the size of the well, 
what capacity is required, and what 
should be the average discharge pres- 
sure, is found. Copy may be had upon 
request. 


HE 


Columbian "804" Vise 


Columbian “804” is an all steel work 
shop vise fabricated by the welding 
process. It has an exra large polished 





anvil face. When possible welding is 
done on the inside of vise. Outside 
welding is ground down to a smooth 
finish and then painted with “Colum- 
bian Red” enamel. Vise is individually 
packaged. Columbian Vise & Mfg. Co., 
Cleveland, Ohio. 





Luminous Telalarm Jr. 


Luminous Telalarm Jr. is a small 
electric clock in an ivory colored plastic 
case. Its control-a-tone alarm can be 
regulated low or loud and will keep 
ringing until the sleeper shuts it off. 
The entire clock case as well as the 
face glows in the dark. As a night-light 
it adds a glow of concentrated light to 
a dark room. It’s movement contains 
the standard self-starting synchronous 





motor that the maker claims never 
needs winding, oiling or regulating. 
Telechron Inc., Ashland, Mass. 
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Dexter originated the tubular lock and 
latch in 1924 and ever since has special- 
ossible welding is | | ized on its production. Because of this 
- vise. Outside concentration, Dexter Tubulars steadfastly. 
sod with “Cohen: * maintain their leadership of first choice 
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Catalog No. 1214 A 122 Bedroom 
and Bath Set. Locking Rose inside, 
passed by emergency key outside. 
Solid brass trim. 







NATIONAL BRASS COMPANY, Mfrs. 
Grand Rapids, Michigan 


Sales Representatives in NEW YORK BOSTON MILWAUKEE COLUMBUS, Ohio 
TAMPA DETROIT PORTLAND, Ore. ST. LOUIS BALTIMORE FORT WORTH CHICAGO 
CLEVELAND PHILADELPHIA SAN FRANCISCO LOS ANGELES OMAHA KNOXVILLE 


MAKERS OF BUILDERS, CABINET, SCREEN DOOR 
AND SHELF HARDWARE 







r claims never 
or regulating. 
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THE NAME for sturdy 
shovels, scoops, 
and spades is 


Al 


Made of tough, normalized steel. Built 
for easier shoveling. 
































MAGOR CAR CORPORATION 


Shovel Division 
50 CHURCH STREET, NEW YORK 7, N. Y. 







SHOVELS - SCOOPS + SPADES 
































JOHNSON XLO MUSIC WIRE comes to you attractively 
packaged for convenient handling in units of Y% Ib., Y2 \b., 
and 1 Ib. Full range of sizes — .003” to .200”. JOHNSON 
XLO MUSIC WIRE answers the call for high carbon, smooth, 
round, spring steel wire. Ask us to recommend sizes. If your 


hardware jobber cannot supply you immediately, please advise. 


JOHNSON STEEL & WIRE CO.INC. 


WHATS NEW 


OTe 





Apartment House 
Refrigerator 


Frigidaire Division, G.M.C. 3 
Taylor St., Dayton 1, Ohio, has de 
signed a compact apartment house re 


3 
so 
| 


Se A 





frigerator which has 6 cu. ft. of food 
storage space in a cabinet 51 11/16 in. 
high by 24 in. wide by 26% in. deep. 
It has a larger super-freezer compart- 
ment with two ice-making trays. Freezer 
chest will also hold 15 lbs. of frozen 
food. It is equipped with an all alumi- 
num cold storage and defroster tray, 
four full-width shelves, automatic i» 
terior lighting and a control switch 
with 10 separate temperaure adjust- 
ments. Frigidaire sealed compressor 
unit is said to use no more current 
than an ordinary light bulb. Interior 
of food compartment is finished in 
porcelain. 





Measuring Cup, Spoon 


Wecolite Co., 552 West 53rd St., New 
York City 19, makes a 4-piece Bake- 
Rite measuring cup and spoon set, com- 
bining the four nested piece, cup and 
spoon measuring from % cup and % 
teaspoon to 1 cup and one tablespoon. 
Each cup has the spoon measurement 
attachment to it. Made of durable 
plastic, the set is available in assorted 


WORCESTER * MASSACHUSETTS colors. Maker says the plastic is taste- 
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ess, cannot wear off and has no effect 
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Twin Towel Bar 
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Turnover Toaster 
Streamlined turnover toaster is fin- 
ished in chrome, said to be tarnish 
Model TT-72 toasts two slices 











of bread, automatically turning them 
when the trays are lowered. Toaster 
operates on 115 volts AC or DC with 
a 450 watt heating element. 
toaster is of fluted black plastic. De- 
tachable cord and miniature plug are 
included. Westinghouse Electric Appli- 
ance Division, Mansfield, Ohio. 


Waxed Paper Rack 


A Plexiglas rack to hold the waxed 
paper box. Rack is mounted on kitchen 
wall and constructed so as to brace 





the box to facilitate easy and smooth 
tearing of the paper, according to the 


Practical Plastics, Inc., 418- 
420 Fremont Ave., Daytona Beach, Fla. 


“Twin Towel Bar” is made from two 
permanently lustrous chrome finished 
square metal rods, 18 in. long to pro- 
vide 36 in. of hanging space. 


Can be 
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MR. MANUFACTURER... 


In the territory shown above, you'll find an 
aggressive distributor—none better established. 
Our 10-man sales force has been making friends 
with the best retailers in this area for 27 years. 
Our integrity and financial responsibility can 
be verified by any of these nationally known 
manufacturers. 


DAVID KAUEMANN'S SONS, Ine. 


Established 27 years 


MOUNT & COLE STS. 


7 BALTIMORE 23, MD. 































Why Not? 


Mutual Association 
No Branch Offices 


EASTERN 
COMMERCIAL TRAVELERS 


e Direct Purchase 


Massachusetts Company, Incorporated 1894 


insure Your Earnings .. . Protect All! 


Have Your PERSONAL ACCIDENT 
and HEALTH INSURANCE with... 



















plastic is taste- 
d has no effect 
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used to hold ties, belts, etc. or for light 


laundry. Packed 12 to a case which 


weighs 45 lbs. Suggested to retail for 
$1.00.: -Autoyre Co., Oakville, Conn. 
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ACCIDENT POLICY PAYS 
$5,000.00-$10,000.00 
FOR ACCIDENTAL 
DEATH 
$25.00-$50.00 
FOR WEEKLY 
DISABILITY 
Estimated Annual Cost $15 


SICKNESS POLICY PAYS 


$25.00 PER W 


EEK 
FOR CONFINING 
SICKNESS 
$10.00 PER WEEK 
FOR NON-CONFINING 
SICKNESS 
Estimated Annual Cost §24 











MORE THAN 50 YEARS OF UNFAILING SERVICE 


Provides protection 24 hours a day when traveling, while at work, 

cround the home or on vacation 

NO POLICY CANCELLED OR RATES INCREASED OR ANY 

BENEFITS REDUCED ON ACCOUNT OF ADVANCED AGE! 

creer sErrILLiLirLtrirteteet ee ee ee Lee 
John S. Whittemore, Sec.-Treas. 
Eastern Commercial Travelers 
80 Federal St. Boston 


SEND THE 
COUPON 


TODAY 
= 











Without obligation, please send 
application for mem! 





bership to 
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A set of four tumbler shaped 
units for salt, pepper, flour and 
sugar—a handy kitchen aid. 








The bodies are solid white and 
the tops are distinctive pastel 
colors with each top different 
for easy identification of con- 
tents. Screw threads hold the 
tops securely in place yet permit 
quick, easy removal for filling. 










These units are very attractive 
—excellent for displays. Defi- 
nitely popular with housewives 
—quick-selling, profitable items. 
Ask for folder A-l and prices. 





















PLASTICS DIVISION 


The VLCHEK TOOL Co. 


3001 EAST 87th STREET CLEVELAND 4, OHIO 









_WHATS NEW 





‘Kalacloth’ 


“Kalacloth” a paper wash cloth made 
of vegetable parchment can be used also | 
as a polishing cloth. Wet vegetable | 


fibers are put through a sulfuric bath. 


Special treatment makes it softer than 
ordinary parchment. Maker states that 
because it is still parchment Kalacloth 
will not go to pieces in water, even boil- 
ing water. Soap and mild acid and 
alkalies will have no affect, claims 
maker. Self-Cleaning, Kalacloth will 
shed dirt. Ideal for washing dishes, it 
is lintless. May be used for polishing 
floors, washing enamelware, for body 
rubs, removal of leg makeup. Kalacloth 
perforations are said to increase the 


suds produced. Kalamazoo Vegetable 
Parchment Co., Parchment Kalama- 
zoo 99, Mich. 





Miracle Wardrobe 

E-Z-Do, 261 Fifth Ave., New York 
City 16, is featuring its “Miracle Ward- 
robe” for a special sale. Suggested to 


retail for $6.98, during this sale it will | 


sell for $3.98. Wardrobe is woodgrain 
finished inside and out, wood framed in 
matching color. Said to hold up to 20 


¢ a 








Sis 


garments, with room on the bottom for 
blankets, sweaters, etc. The 60 by 29 
by 22 in. wardrobe is built in 2-piece 











construction. 







Bronze—16 x 15 Mesh .010 Ga. 
Galv. —15 x 15 Mesh .012 Ga. 


WRITE TODAY FOR PRICES OR 
PHONE STATE 1275 
























It's safest to 
standardize on 
Safety Belt Hooks 


When applied, the 
binder bars lap over 
belt ends, prevent 
fraying, prevent hooks 
from pulling out, add 
te belt lifa 


Safest because: 


Hooks are rigidly 
held in accurate 
alignment by patented steel binder 
bars before, during and after applica 
tion distributing tension uniformly 
across the belt, maximum traction and 
minimum wear. 


Safety Belt Hooks come in sizes for #l) 
belts, cost no more than ordinary belt 
hooks. Write for circular. 


SAFETY BELT-LACER COMPANY 


5390 N. Menard Ave. Chicage 30, U.S.A 


HARDWARE AGE 


PROFITABLE! Sells on Sight! 


In widths from 24” to 48”... all 100-ft 
rolls, 
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y Juicer’ 


(AILA BLi The pan and the reamer of the Kwicky 


is made of aluminum and the 
is cadmium plated steel, lacquer 





Profit Makers/... 


icky § 
iICER « & "7 


ALUMINUM BOATS 


a Ma ee, The Bee: 
a i Fey ee i oo < 

d. Standard packages are 12 in a — 
weight 9 lbs., 72 in a carton, $ 00 

sighs 48 lbs. Juicer is suggested to 198 
i] for $1.25. Quam-Nichols Co., 33rd 


ce and Cottage Grove Ave., Chicago F.O.B. Little Rock 
i Plus $5 Crating 


America’s SS 
ystic Dri-Quik , 
Mystic Dri-Quik is a home dry cleaner| MOSt Practical All-Purpose Runabout 


ich the maker claims is odorless. 
































! Sells on Sight! F 

15 Mesh .010 Ga. 
15 Mesh .012 Ga. 

4” to 48”... all 100-tt 


Y FOR PRICES On 
STATE 1275 






























manok be used for dresses, © neckties, Relaxation and fun for ALL the family! Meets the demand for a streamlined aluminum 
EQU l| curtains, slip covers, etc. May quality boat for less than $200. Twelve feet of graceful speed—30 m.p.h. with a 12 h.p. 
| BLYD:, used over and over again. Said to motor—seats 4 comfortably—weighs only 110 Ibs.—easy to handle and transport on car top 








odor free. Mystic Foam Corp., —superbly finished wood seats, floor and gunwales—needs no caulking or other expensive 
Cleveland 14, Ohio. seasonal upkeep—safety air-tight bow safeguards against sinking—resists salt water and 
other cotrosion. Perfect for picnicking, paddling, cruising, speeding. 













Tip Toe’ Iron 


The illustration of the “Tip Toe” iron 
shows the hinged sole plate and the toe 
in flexed position. Until forward pres- 
sure is exerted on the handle, the toe 
remains in conventional position, and 
returns to such a position when pres- 
sure stops. Tip Toe construction is said 
to eliminate catching of material when 
ironing in this position. Maker states 
the eonstruction plus the interlocking 
of the two sole plate sections eliminates 






























$7590 


we F.O.B. Little Rock 
ee — Plus $3 Packing 


Coal ed 





A Boat Every Fisherman Can Afford 


Weighs only 75 Ibs.! 12 feet long! The easiest handled boat to be found—for safe, sure 
car top rideability, in the water, for portage or for close quarter storage. Always ready 
for service—no caulking or other maintenance. Selected wood slat floor, seats and gunwales 
that won't shrink or get out of shape. Rake 4” in front; 12” back. Seats 3 with all tackle. 
Camoufiaged grass green over all. Designed to easily, safely skim the shallow spots, and 
to make it easy to get the big ones! The ideal boat for real fishermen. 
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Drop Shipments Direct From Factory To Your 
Customers. Only One Display Model Necessary. 


Write “Today For Franchise Detatts 


Ask about Arkansas Traveler Softball and Baseball Bats —the air-seasoned 
professional-style bat with the bone-rubbed feel and finish that’s tops in 
quality for tops in scoring. They're tops in profits, too! 





the leaving of marks on any type ma- 
trial. Each section of the sole plate 
has its cast-in-tubular element, both 
wntrolled by the same thermostat. Yale| [BSCLGAMsA ez, EMO Oe a Ao 
& Towne Mig. Co., Empire State Bldg., P fe) SOx. 23390 « © BATTLE 2 eee ARKANSAS 
New York City 1. 
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Craftsmen quickly recognize the 
added quality of Vaughan Fine 
Tools, the added scientific design 
and balancing that reduce fatigue, 
and the limitless service these tools 
offer. 


For Industry or Home—Vaughan 
Fine Tools bring Dealers quality 
customers. Display them promi- 


No. 700— 
Small Tool Assortment 






FINE TOOLS ARE OUTSTANDING IN 
* Design * Durability 
%& Dependability *« Materials 
* Craftsmanship 

























WHATS NEW 





‘Hygeator'’ Incinerator 


A portable incinerator called the 
“Hygeator” is introduced by the 
Hygeator Corp., Buffalo, N. Y. The 
incinerator, operated on a_ patented 
down-draft principle, has a capacity 
of two bushels, and is claimed to be 
odorless. Can be installed in kitchens, 
basement or service rooms. Hygeator 
is finished in white or red enamel. 














Both gas and electrical units are avail- 
able. It is 20 in. sq. and 32 in. in 
height. 


Norge Room Heater 


Norge’s oil-burning room heater, con- 
sole model FH-70 has a baked finish. 
It’s heating capacity is 70,000 B.T.U. 
per hour. Heater also has porcelain 
enameled, L-shaped heat exchanger, 
and single’ dial heater selector. Its 
other features include the down-draft 


bs tla 
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“Whirlator” tube, and the triple-air 
oil burner. Norge Div. Borg-Warner 
Corp., 670 E. Woodbridge St., Detroit, 





Mich. 


a 
. 
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‘Hines Shelf Unit’ 


Edward Hines Lumber Co., 2431 §, 
Wolcott Ave., Chicago 8, IIl., introduces 
a prefabricated shelf unit packaged in 
a neat carton. A regular unit, weighing 
24 lbs. will carry as much as 500 to 600 
lbs. in factory supplies, says maker, 
Package contains everything needed for 
a shelf 3 ft. wide, 3 ft. high, and 11% 
in. deep. Maker claims all one needs 
to put the unit together is a screw 
driver and the instruction sheet. Units 
can be set over one another and with 
extension units shelves of any length 
can be built. The frame of the unit is 
of Ponderosa Pine, and shelves and the 
ends of Masonite Presdwood go together 
with cadmium plated hardware. 





Vegetable Cutter 


Wesco Products Co., 2206 S. 58tb 
Ave., Chicago 50, Ill., makes a vege- 
table cutter with 3 steel blades, mounted 
into a hard maple base. Has no parts 





to adjust, and is easy to clean. Suited 
for slicing cucumbers, cold slaw, onions, 
beets, carrots, potatoes, grating bread 
for crumbs, etc. Cutter is 14% by 4% 
by 1 in. 


Rubber Products 


Armstrong Rubber Co., 425 Elm St. 
West Haven 16, Conn., has issued 4 
brochure ‘illustrating and describing its 
peacetime line of sporting equipment 
including, rubber boats, beach chairs, 
play rafts, bathing rings, air mattresses, 
etc. 
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“WHEN I PUT IN ANY LINE, IT MUST BE 
COMPLETE AND ESTABLISHED LONG ENOUGH 
TO BE DEPENDABLE ...IN WATER-PUMPING 


‘SYSTEMS IT’s AERMOTOR’” 
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‘Dealers have high regard for 
Aermotor Windmills and Electric 
Pumps because . . . 

1. There are many models from 

which to make recommendations 

for home and farm use. 

2. The line is backed by a Com- 

pany established over 50 years. 

- 3, Aermotor provides a liberal 
margin of profit for 

dealers. 

: 4. Continuous user sat- 

| ' isfaction brings contin- 

yous business. 
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ELECTRIC shatiow well, 
Deep Well, and Jet Pumps 


Aermotor Electric Pumps are available in a 
broad range of sizes and capacities . . . for all 
climates. After an electric system is installed, 
dealers get additional profits from stock and 
poultry watering troughs, 
tanks, and other water-using 
accessories. 

Ask about Aermotor 
dealer helps, literature, 
mat services. 











Aermotor Windmills 
furnish water econom- 
ically for farm, home, 
and on the range. 

They pump in the 
lightest breeze; require 
oiling but once a year. 
Their sturdily built 
towers withstand se- 
vere storms. Available 
in many capacities. 

Tell your customers 
about low-cost Aermo- 
tor windmill pumping. 


WINDMILLS AND ELECTRIC PUMPS 
BACKED WITH NATIONAL ADVERTISING 
AND SALES STIMULATING DEALER HELPS 


Aermotor Company, Dept. 804, 2500 Roosevelt Road, Chicago 8, Illinois 
821 
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Gould 'Jet-O-Matic’ 


Goulds “Jet-O-Matic” packaged water 
system is interchangeable for either 
shallow well or deep well service. 
Jet-O-Matic is sent to the dealer pack- 
aged. The fittings consisting of nozzle, 
diffuser, jet and other parts picked at 
the factory to satisfy the specific water 
service job called for, are also pack- 
aged. Unit is built in two series, series 
“M” medium pressure pumps provide 
a range of capacities up to 2100 gal. 
an hr. for shallow well service. Series 
“H” high pressure pumps provide high 
pressure shallow well service and a wide 
range of deep well ratings up to 1270 
gal. an hr. 


re 





Its close-coupled construction is said 
to eliminate the need for bearings in 
the pump itself. Pump’s mechanical 


WHATS HEW 





seal is self-adjusting and is said to re- 
quire no lubrication. The air cushion 
in the pneumatic tank is maintained 
by a positive-acting air pump. Goulds 
Pumps, Inc., Seneca Falls, N. Y. 





Finishes For Aluminum 


Reynolds Metals Co., 2500 S. Third 
St., Louisville 1, Ky., has published 
“Finishes for Aluminum” in two vol- 
umes, for $2.00. First section is wire 
bound and contains 108 pages devoted 
to cleaning treatments, mechanical sur- 
face finishes, chemical surface finishes, 
electrolytic oxide treatments, electro- 
plated coatings, paint application meth- 
ods, paint coatings, ceramic coatings 
(vitreous enamels), special finishes, as 
silk screen and sprayed metal finishes 
and a discussion of various controls and 
tests for finishes. Second section con- 
tains 120 pages of shop data on ma- 
terials, equipment solution preparation, 
procedure and control for over 30 of the 
widely used finishing processes. This 
book is in separate loose-leaf binder 
and new bulletins will be issued to keep 
the material up to date. 
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W-C cLINCHES SALES 
WHERE OTHERS FAIL 


Today’s customers want dependability and 
long life at the right price. Industrial fittings 
bearing the W-C trademark give it to them. 
That’s why dealers and jobbers who carry 
Wilcox-Crittenden’s complete line of 
industrial fittings need ho others to build 


WiL_cox, CRITTENDEN 
& Co., INC. 


77 South Main Street 


Middletown, Conn. 




















Scissors Sharpener 


“Carburized” Scissors Sharpener jg 


both blades simul. 
than 30 seconds, 


said to sharpen 
taneously in less 


KOKOMO, INDIE 


Migd by The C. =. TOGSTAD COMPANY 


Specially designed groove in the “Car- 
burized” hone is claimed to eliminate 
error. Suggested to retail for 25 cents. 
C. I. Togstad Co., Kokomo, Ind. 


Outboard Mofor Carrier 


“Sportsman’s Pal” is an outboard 
motor carrier designed for use with 
any size, make or type of outboard. 
Clamps on the outboard are fastened 
to a cross-block on the carrier and the 
motor is cradled rigidly over a steel 
axle. Carrier has solid-rubber tired 
wheels. Wheels and side arms of car- 
rier provide a four-point suspension for 
traveling in the car with the motor. In 
a garage it can be suspended by the 
axle of the carrier on hooks driven 
into the wall. Carrier weighs 9 lbs., 
and can be packed flat in a 11 by 24 by 
2 in. area. Carrier is made of tubular 
steel with wooden cross board, and its 
parts are cadmium plated metal to pre- 
vent rusting, says maker. Sports Mfg. 
Co., 2029 Blake St., Los Angeles 26, 
Cal. 
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SINGLE-STROKE 
MODEL JK-30 





Saturday Evening Post @ Better Homes & Gardens 
Woman’s Home Companion @ Good Housekeeping 
Plan now to tie in with JUICE KING’S 


big readership campaign. Write today 


—for mats, circulars, 4 color displays. 


P/ Qs SEE JUICE KING AT THE SHOW 
OEL IK-35 WP Booth 221 


NATIONAL HOUSEWARES SHOW 
CONVENTION HALL — PHILADELPHIA 


NATIONAL DIE CASTING COMPANY: Touhy Avenue at Lawndale, Chicago 45, Illinois 
323 
APRIL 24, 1947 

















CARROLL 


SQUARE 
SPRAY 


Model 433 





The amazing sprinkler head on all models 
assures an even distribution of water in a 
perfect square pattern two to thirty feet. 


The SPIKED 


SQUARE SPRAY 
GARDEN SPRINKLER 


Elevated for general 
garden watering. The 
6” long pipe nipple 
can be replaced with 
desired lengths. 
Hose coupling can be 
stepped on to drive 
spike into ground. All 
models equipped with 
removable filter 
screen. 


SQUARE SPRAY 
SPRINKLER HEAD 















434 


Solves the irrigation 
problems for those who 
wish to make their own 
installations. Standard 
V2 inch pipe thread. 














CARROLL PRODUCTS CO. 
Oakland, California 
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Torpedo Attack Toy 


Torpedo Attack toy set consists of a 
battleship and torpedo boat made of 
plastic and metal, packed in a 10 by 


\\ 





15 in. four color box, which makes an 
attractive display. When the aluminum 
torpedo hits the target the battleship 
“explodes” throwing the deck cabin, 
turret guns and smoke stacks into the 
air. Folder gives rules for scoring the 
shots. Easy to re-assemble. Allstate 
Engineering Service, 2305-9 N. Salem 
Ave., Dayton 6, Ohio. 








‘Trigon-Cycle’ 


Wheeled toy called “Trigon” made by 
the Trigon Corp., 3900 Burlos Ave., 
Burbank, Cal., which is designed so 
that a youngster can make the easy 
changes which gives a child 5 different 
toys, namely a tricycle, a wagon, a 
coaster, a wheelbarrow and a trigon- 
cycle. Mother will find a simple change 
provides her with a shopping aid in 
which she can haul both groceries and 
children. Three wheeled design makes 
for ease of propulsion and maneuver- 
ability, says maker. Toy is 44 in. long, 
14% in. wide, bed is 11 in. high and it 
weighs 31 lbs. Has a steel undercar- 
riage, ball-bearing in front and roller 
bearings in rear wheels with screw at- 





tached hub caps. Wood bed, which is 
1 in. thick, is kiln dried and varnished. 
Semi-pneumatic one piece tires are 
used. 









Pow'r House Toys 


Kelmar Corp., Wisconsin Tower, 
Milwaukee 3, Wis., offers an electric 
toy motor assembly kit complete with 
all necessary parts for assembling a toy 
motor and transformer. Pow’r House Jr, 
when assembled, will operate other 
motor driven Pow’r House playthings 

























































from the assembly kit group of ferris 
wheels, shown, airplane whirls, merry- 


EVE 


go-rounds, etc. Pow’r House Junior 
assembly kits are packed in color as 
sembly boxes, 12 to a carton, weighing 
35 lbs. Suggested retail selling price of 
motor and transformer is $6.95. In- 
cluded is a revised and simplified in- 
struction book. 





Toy Motor Boat 


Aluminum toy motor boat powered 
by a tiny electric outboard motor which 
works on the output of two flashlight 





1 





| 
a 
batteries is made by Reeves Products, 
10 E. 52nd St., New York City. Boat | 
has a Silver Skipper racing hull and a 
streamlined Mimi-Marine electric out- 
board motor, which is the self starting, 
permanent magnet type. It operates on 

as little as 30 milliwats power, says e 
maker. Motor has a tiller. Silver 
Skipper and its companion Mimi-Marine 
electric outboard is suggested to retail 


for $6.95. 
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Yes... Cres-Lite SYNCHROME Aluminum Paint is 
‘truly “The Paint of 1001 Uses’? 

It is a quick-drying, synthetic resin, oil paint, guar- 
anteed to contain only pure 325 mesh aluminum, and 
the highest quality grades of OIL, PIGMENT, and 
SYNTHETIC RESIN. 

One coat of SYNCHROME completely covers most 
surfaces with a chrome-like finish unsurpassed for its 
resistance to heat, moisture, fumes, weather and cor- 
rosion. Its high hiding power and durability make it 
the best protective coating for any interior or exterior 
surface. For complete details write for a free copy of 
*‘A Guide to Using Aluminum Paint”. 


SPRAY OR BRUSH « SELF-LEVELING » 
INTERIOR + EXTERIOR « QUICK-DRYING 
¢ UP TO 800 SQ. FT. PER GALLON - 
1 COAT COVERS MOST SURFACES ° 

RESISTS HEAT UP TO 600° F. 

















Manufactured by 


GRESCENT Bronze Powder Company 


116 West Illinois St., Chicago 10, Illinois 1841 South Flower St., Los Angeles 15, California 
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WHY REFLECTO LETTERS 
OUTSELL ALL OTHERS: 


1, Reflect light from any 
angle 
2. Gleam brightly at 
night 
3. Stand out clearly by 
day 
4. Beauty and utility 
for every home 
5. Attractive counter dis- 
play promotes sales 
6. Nationally advertised 








This Display Cabinet with 119 2%” Let- 
fers, 18 Assorted Panels, 12 metal 
stakes and 14 Periods..............Net $67.50 


Cabinet with 50 2%,” Numerals, 10 As- 
sorted Panels and 10 metal stakes ' 
Net $30.00 


Reflecto Letters show you an 
excellent margin of profit. Well 
proportioned assortments in 
these display cabinets enable 
you to sell out of stock — no 
bothering with special orders. 
Inquiries welcomed. Write for 
detailed information. 





Reflecto Letters, Inc. 


NEW YORK 29, N. Y. 


-411 EAST 101st ST. 
abil, in Shouse 











WHATS NEW 


Flexible Train Track 


Leganger Bryant Co., 925 W. Chicago 
Ave., Chicago 22, Ill., has designed a 
flexible train track called “L-B Track.” 





——— 


Can be erected straight or curved into 
any desired shape, says maker. It will 
connect with any make of 2 or 3 rail 
track by using various size pins sup- 
plied. Acts also as a construction toy, 
as it can be taken apart and put to- 
gether again. Packed in a gift box, 
track is available in the regular size 
box or deluxe size box. Former in- 
cludes 3 rails which make one piece of 
track equal to 10 lengths of 0 gage 
track, 87% in., packed in a carton con- 
taining 24 boxes, weighing 39 lbs. 
Deluxe box has 3 rails which make a 
piece of track equal to 17 lengths of 
0 gage track, 148% in. packed in a 
carton containing 18 boxes, weighing 


40 Ibs. 


Screen Door Latch 


“Screenmaster” is the name of the 
screen door latch placed on the mar- 
ket by Engineered Products Co., Flint, 
Mich. Latches exposed parts are made 
of brass. It has a separate dead lock- 
ing bolt and is self adjusting for doors 
of from % in. to 1% in. thick. Latch 
bolt is reversible without removing 
screws, says maker. Latch bolt is 
claimed to be completely retracted by 
a 45 deg. turn of the levers in either 
direction. 





Every User Recommends It— | 


Every man who uses a Townsend Wir 
Stretcher is pleased with the ease with 
which it is attached to the wire, the rapid 
ity with which the wire is brought into 
position for nailing, and the fact that he 
can stretch the wire and nail it to the post 
without assistance. These time and labor 
saving features have made the 


Townsend Wire Stretcher 


a profitable seller for over 30 years. It 
will stretch plain, twisted, barbed, woven 
wire or large mesh open wire. The 3 foot 
wooden handle is fitted with malleable 
iron pincers with serrated steel grips war. 
ranted not to slip. Also ideal for tight 
ening bands and wire on large shipping 
boxes, crates and bales. Send for Trade 
prices, also folder which gives complete 
details. 


B. W. TOWNSEND 
Painted Post, N. Y. 

















INSECTO LAMPS 


“READY TO SELL” KIT CONTAINS: 
* Complete Lamp Assortment 
* “ Consumer ’”’ Literature 
* ** Point-of-Sale’’ Display Basket 
* Merchandise Bonus 


DEALER MAKES 42% PROFIT! 


Cash in on night flying insects this summer! 
Stock and sell Solar INSECTO Lamps! They 
are in big demand everywhere lamps are used 
for indoor and outdoor lighting. 


WRITE NOW ABOUT DEAL NO. E-4 





SOLAR ELECTRIC CORP. 


FACTORY and SALES OFFICES 
WARREN, PENNSYLVANIA 
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PARADE 


FIRST in Popularity 
FIRST in Performance 
FIRST in Attractivencss 
FIRST in Efficiency 


The Peerless GAS-FIRED CIRCULATOR represents 
the ultimate in design achievement. All the wealth of 
PEERLESS experience and skill has been poured into 
this—the finest and fastest selling CIRCULATOR on 
today’s market. : 

This great popularity has resulted in a demand greater 
than even our current accelerated production schedule, 
therefore, we are doing everything humanly possible 
to synchronize our production to this popular demand. 
See your distributor—and 


Remember—Peerless: first on the heat parade 


since 1984. 
fs, 


MANUFACTURING CORPORATION 


INCORPORATED 
LOUISVILLE 10, KENTUCKY 









ALLIGATOR 

























It is still mighty important to keep 
belts running and you as a dealer can 
help do your part by calling attention 
to the importance of proper lacing 
in prolonging belt life. One of the 
most effective ways to do this is to 
have an Economy Display Unit of Alli- 
gator Steel Bele Lacing right out on 
the counter where your farm and shop 
trade can see it. 


An Economy Package of Alligator 
Steel Belt Lacing is the best insurance 
there is against loss of time due to belt 
failures. This Economy Package con- 
tains one set of Alligator Steel Belt 
Lacing complete with hinge pins for a 
12” belt or the 12” length can be 
broken to length for narrower belts. 


A display of Economy Packages on 
your counter will help you sell belt 
protection. 


ECONOMY DISPLAY UNIT 
No. 410 Economy Display Unit. List......$5.60 


Four sizes of Economy Packages are packed 
in the display unit shown above. Contents 
made up of 3 packages 15E, two of 20E, 
three of 25E, and two of 27E. 


ECONOMY PACKAGES 






































Lacing _List per carton Belt 
No. of Ten (10) ‘Thickness 
15E $4.75 1/8” to 5/32” 
20E 5.00 5/32” to 3/16” 
25E 6.25 3/16” to 7/32” 
27E 6.65 1/4” to 9/32” 
35E* 8.50 9/32” to 5/16” 






*Not included in Display Unit. 






Order from Your Jobber 


FLEXIBLE STEEL LACING 
COMPANY 


4616 Lexington Street, Chicago 44, Illinois 






For more than 30 years the most universally 
used belt lacing in the world. 


ALLIGATOR 


S$ PAT ‘ 
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STEEL BELT LACING 
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Imperial Lawn Mower 


Coldwell Lawn Mower Div., Portable 
Products Corp., 302 N. Water St., New- 
burgh, N. Y., has an addition to its line 
designated as the “New Imperial” lawn 
mower. Cutting reel of the mower has 
5 blades, and is mounted on ball bear- 
ings. Disc wheels are fitted with semi- 
pneumatic tires with steel axles and 
double shouldered bronze bushings. 
Handle is made of steel tubing and 


pe 











fitted with rubber hand grips. It weighs 
30 lbs. Finished in red and ivory, its 
cutting height is adjustable from % 
to 1% in. 





Trash Burner 


Dennis Mitchell Industries, 4424 Paul 
St., Philadelphia 24, Pa., is making a 
trash burner made of 7 and 12 gage 
wire. It is 27 in. high, 18 in. in di- 
ameter at the top, and 14% in. in di- 
ameter at the ‘bottom. Packed 6 to a 
package, the trash burners weigh 31 lbs. 
Plain baskets are suggested to retail 
for $9.00 a doz. and the enameled bas- 
kets, for $10.00 per doz. 
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Photoflash Batteries 


Ray-O-Vac Co., Madison, Wis., has 
introduced three photoflash batteries 
featuring cells in three sizes. No. 210, 
standard size battery, incorporates Ray- 
O-Vac’s patented leaf proof construc- 
tion, and is fully guaranteed against 
flashgun damage. This size is packed 
in self-sell, 4-color display cartons, de- 
signed to hold 24 cells. Medium size 
cell, No. 110 Photoflash battery is 
offered for users of small flashguns. 
Battery is claimed to provide ample 
power for extended flashbulb and shut- 
ter synchronization. No. 110 batteries 
are packed in 1 doz. display cartons. 
The third in the line is No. 710R 
Photoflash battery, a pen cell size bat- 
tery of conventional construction. This 
size is also display packed in 1 doz. 
cartons. 


Woodland Grill 


Poloron Products, Inc., 55 Ave. E., 
New Rochelle, N. Y., is making the 
“Woodland Grill” from Armco alumi- 








nized steel. Maker states that if it is 
cleaned properly, the metal will not 
rust for an i definite period. Grill 
folds to 2 in. thickness and has no loose 
parts. It is packed in individual car- 
tons which weigh 10 lbs. Grill is 19 
by 9% by 1 in. in size. The dealer’s 
cost is $3.20. Grill is suggested to re- 
tail for $5.95 east of Denver, and $6.45 
west of Denver. 
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KITCHEN SINKS 


he Mew (947 Line % 
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VY Seru-all 366-2 (66"'% 25") 
% - America’s most beautiful. cabinet si wae 


eaturing the 


| overall, f 


| *F D ti ty section i 4 rs, gt ss Para- TRADE 
‘or information on Vom ' ecorarive : a 
Pete Lin tnd for New | Countertog available in ee tomandl Two steel enameled cou! : 


ooh = 
1947 Catalog and Con- Black; R Linen and Blue k coblant. 
fidential Price List. Leck: Mother of Poor! sink ae s. Steel undersin 


Write or Wire \ vor Sorvall 366 (sinh & tray) 3 
DEPT HA TODAY! \_ NATIONAL RETAIL PRICE $264.50 — 


Paragon Utilities COT. so van pam stREET, BROOKLYN 22, N. Y. 


Wa ee EXCHANGE SPACE 1613 
SAN FRANCISCO WESTERN MERCHANDISE MART 
















PERMANENT DISP 
CHICAGO FURNITURE MART SPACE 1044 


"SPACE 565 
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AXES and HATCHETS 


The Collins Company, Collinsville, Conn. 
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_WHATS NEW 


De Laval Milker 


De Laval Magnetic Speedway unit 
has pail, operating top, milk claw and 
teat cups made of stainless steel. Milk 








claw has a removable rubber bottom, 
permitting straight through brushing 
and visible sanitation. This Magnetic 
Speedway Pulso-Pump is of the same 
low speed rotary type as is always used 
by De Laval Separator Co., 165 Broad- 
way, New York City 9. Udder pulsator 
has a cylinder insert of special metal 
and shorter piston travel, features 
which according to the maker, permit 
longer service, and better efficiency. 





End Uses of Steel 


Joseph T. Ryerson & Son, Inc., Box 
8000-A, Chicago 80, Ill., has published 
a brochure illustrating end uses of steel 
with a series of action type photo- 
graphs. Copy may be had by asking 
for Ryerson Steel Pictorial No. 19. 





‘Air Pal’ Radio 

Stewart-Warner Corp., 1828 Diversey 
Pky., Chicago, Ill., has a midget “Air 
Pal” radio in ivory, brown or ebony 
plastic, with a coverage of 535-1600 ke: 
It is an AC-DC set which weighs 3% 
Ibs., and has a built-in Radair An- 
tenna. Air Pal is a single-band, Un- 
derwriters-approved set with perma- 
nent magnet dynamic speaker. Radio 
has 4 miniature tubes plus a rectifier 
and has vernier planetary drive for ac- 
curate, easy tuning, claims maker. 











PHELPS UNIVERSAL 
FLOOR LEVELER 
SCREW JACK 


= Sgateeeea REE Lae 





$5.95 
Retail 


Wof. 11 Ibs. 


Package 
3°'x5"'x 1" 





LOOK AT THESE FEATURES 


e UNIVERSAL « 


Locks Firmly in Place any of 
the Following Columns: 


2 inch, 22 inch, 32 inch Steel Pipe 
3 inch, 31/2 inch, 4 inch Boiler Tube 
Wood Post 4 inches or Larger 


SAFELY SUPPORT 20,000 POUNDS 
CURE SAGGING FLOORS 
The Economical, Practical Way 


PHELPS MFG.CO. PHELPS, N.Y. 

















ANOTHER 
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ASSORTMENT! 
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No. HN 388 
Semi-Finished 
HEXAGON NUTS 


© A complete, compact department of 388 
electro galvanized SAE (fine thread) Hex 
Nuts in 13 sizes ranging from '% to '/2 car 
tellated and 4 to % plain. 

Sharon's HN 388 assortment brings a high 
profit return on a small investment. Quick 
refills on every size always available. Order 
direct or from your jobber. 

Send for your Sharon Assortment 
Catalogue today 


s eS 
Shaan Et anc SoH wt Co 
il 


BOSTON 10, MASS. 
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IVERSAL 
VELER 
JACK 








Wot. 17 Ibs. 


Package 
: 3x5" x 3h" 
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and your customers. 


Designed by experienced 
pump engineers, every 
Jacobsen pump is built to 
render the same long-last- 
ing dependable service that 
owners of Jacobsen grass- 
cutting equipment expect as 


a matter of course. 


Included in the line are 


deep and shallow well jet 
types and reciprocating 
models to meet every do- 
mestic pumping condition. 


* 


acolsen 


MANUFACTURING COMPANY 
RACINE, WISCONSIN 
SUBSIDIARIES 


WORTHINGTON MOWER COMPANY 
STROUDSBURG, PA 


JOHNSTON LAWN MOWER CORPORATION 
OTTUMWA IOWA 





SALES of Jacobsen home 
water systems are satisfying 
transactions for both you 





Rod Holder Display 


American Display Co., 108 E. 2nd 
St., Dayton, Ohio, offers a colored rod 
holder display for holding and display- 
ing Dunk’s rods on the dealer’s coun- 





ter and in his windows. With the rod 
holder the customer can pick up the 
rod and get the feel of it. In back is a 
pocket where Dunk’s circulars are 
placed. Display is packed flat, and is 
available to dealer’s handling Dunk’s 
rods. 


'Electr-o-Tool' 


Portable all-purpose “Electr-o-Tool 
kit for repair work and hobbyists. The 
20,000 RPM power-tool is said to be 
dynamically balanced. It can _ be 
gripped like a pencil for one-hand 
operation. Motor is sealed in what is 
claimed to be a shock-proof Tenite case 
which has oilless bearings and is air 
cooled. Equipped with a 6 ft. rubber 
cord and plug approved by Under- 
writer's Laboratory. Its 20 accessories 
including steel drill, cutter, abrasive 
and buffer wheels, dressing stone, etc., 
are stored in a compact chest. Power 
tool is 744 in. long and weighs 12% oz. 
It operates on 110 volts, AC-DC, 25 
watts. Suggested to retail for $14.95. 
Casco Products Corp., Bridgeport, Conn. 





'Snap-Cut’ Pruners 


Pruner model 240, shown, has a one- 
hand catch operated by the hand that 
holds the pruner. Both models have 
drop-forged, black enameled steel han- 
dles open at the end. Cutlery steel 
blades are replaceable when worn out. 
Model 240 has a nickel-plated volute 
spring and patented lock nut. Model 
585 is an improved Rieser pattern prun- 
ing shear which is said to be lighter in 





weight. Features a new hand fit. It 
has a double brass spring. Both models 
are packaged in individual cartons, 6 to 
a display box. Seymour Smith & Son, 
Inc., Oakville, Conn. 








acobsen 


Quality Is 









All-Steel 
Hand Mower 


A Jacobsen dealer* writes, 
“We are more than sur- 
prised at the quality and 
performance of this ma- 
chine. We have been dem- 
onstrating it to prospective 
customers and their enthu- 
siasm is most sincere.” 


Yes, that's the kind of mer- 
chandise that builds good 
will and repeat sales. The 
name Jacobsen is synony- 
mous with finest quality. 


Hand and power mowers 
are rolling off production 
lines at top speed to meet 
the unprecedented demand 
for these preferred ma- 
chines. They are being dis- 
tributed as rapidly and as 
equitably as possible. 


*Name on request 


acolsen 


MANUFACTURING COMPANY 
RACINE, WISCONSIN 


* 







SUBSIDIARIES 
WORTHINGTON MOWER COMPANY 
STROUDSBURG, PA 
JOHNSTON LAWN MOWER CORPORATION 
OTTUMWA, IOWA 














AN DROCK F== 


WIRE 
SCOOPS 


@ Hundreds of uses for this handy, 
convenient wire scoop...especially in 
harvesting and handling crops of all 
kinds. Cannot slice or 
damage fruits or vege- 
tables...will not gather 
dirt. Strong and sturdy, 
yet lightweight and 
easy to handle. 





































WOOD HAND GriP—Comfort- 
able, spade-type. 


30” HANDLE—for convenient, 
easy use. 


REINFORCED BRACE—Pro- 
vides strong support for 
large capacity blade. 


RUST RESISTING—Alu- 
minum finish. 


15” x 17” BLADE — 16 
Heavy wires attached 
to smooth, slice-proof 
metal blade. 





NO. 70 
“SHOLDER” SCOOP 













THE WASHBURN COMPANY 


FACTORIES: WORCESTER, MASS., ROCKFORD, 
ILL., NILES, MICHIGAN 














WHATS NEW 








Fishing Creel 


Screw Cap Opener 





cents. 


—— 


‘Smile’ Spray 


“Smile” the directional spray. 





Shelton Basket Co., Shelton, Conn., 
offers a fishing creel made with hand 
drawn ash splints that is said to with- 
stand long use as well as constant wet- 


ting. It has a curved back to fit the body 
and a marine plywood cover. Creel is 
equipped with brass and leather fasten- 
ers and raw hide hinges. It is 14 in. 
long, finished in walnut and lacquered. 


Eagle Industries, Inc., 110 N. Frank- 
lin St., Chicago, Ill., is making an ad- 
justable “Cap-Turn.” It may be used 
for loosening stubborn screw-caps or 


tightening them in home canning. By 
turning the handle, adjustment of the 
gripping jaws is made. Cap-Turn is 
mounted on a colored self-display card 
which has directions for use. Suggested 
retail selling price, fair traded, is 39 


Available for hardware shelves is 


Spray 


has no moving parts and is chromium 
plated brass, with steel stem to place in 
ground. Said to fit any standard gar- 
den hose. Can be left on hose when 
put away. It is claimed to spray at 
any angle, in any direction it is aimed. 








land, Ohio. 


Suggested to retail for 69 cents. 
Diversified Designing & Machine Prod- 
ucts Corp., 9410 Detroit Ave., Cleve- 








From 


Pure 


Sheps Neatfoot Oils. 


r 


PROFITABLE 


Hardware Store Items 


EATSLENE 
ert Sonessincs 


Contains Mutton Tallow 
Made in Stix and Liquid 








\ 
the foot bones of beef 
animals processed in Omaha 
Packing Houses comes the 





Neatsfoot Oil used in 








Three grades: Pure — Prime — No. |. Sheps 


Neatsfoot Oils and Sheps Neatsiene Harness 


Oils. 


Best for Leather in all Kinds of Weather, 


Softens—Preserves All Leather. 











Liquid Saddle Soap 


A Leather Cleaner 





Highly concentrated. For saddies, 


sages shoes, boots, leather jackets, golf 


bags, riding and harness equip- 


a ment—all fine leather. Cleans— 


a 


Softens—Preserves. 


Superior Soap for the Shine Trade 
Sold by jobbers everywhere 


Neatslene Co., Omaha 8, Nebr. 


ROY W. SHEPARD, “SHEP” 




























EVERGREEN 
The Past -Selling 


NON-POISONOUS 






GARDEN SPRAY 


PROTECTS GARDENS 
AND GARDENERS 

















e Fast-selling, nationally 
advertised, well-known, 
time-tested and effective. 
Recommended by garden 
experts everywhere. Kills 
garden pests but is non- 
poisonous to humans. Order 
early. 









Getter Tusecticides 





MCLAUGHLIN GORMLEY 






KING COMPANY 





Makers of Insecticides Founded 1902 






MINNEAPOLIS, MINNESOTA 
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TO “TAKE THE 
ARMWORK OUT 
OF FARMWORK” 


FOR SH 
WELLS 


HERE’S A PAIR THAT’S HARD TO BEAT! 


Offer Your Customers 
The 2 Most Advanced 
Domestic Water Systems 


PEERLESS JET 
WATER SYSTEM 


For Deep or Shallow Wells. 
Capacities: 400 to 5000 G.P.H. 


The Unique Peerless 
WATER KING 


A shallow well pump 
embodying an exclusive 
“magic” pumping element. 
Extremely simple in con- 
struction, yet highly effi- 
cient in operation. Capa- 
cities: from 275 to 860 
G.P.H. Lifts to 20 fe. 


ALLOW 







Plan with 


PEERLESS 
for 1947 


For a sound, sure Future 
in Domestic Water Sys- 
tems sales, Peerless aids 
its Dealers with active, 
extensive advertising 
and merchandising and 
the most advanced Do- 
mestic Water Systems 
available. Peerless Deal- 
ers are “going places.” 
Write today for full 
promotion particulars! 














WAR SURPLUS 


BRAND NEW GOVERNMENT /SSUE 





Rugged utility bars for heavy con- 
struction or wrecking jobs. Also 
used as a freight car door open- 
er, a fireman’s bar, a crow bar, 
a pinch bar, etc. Brand new, 
but slightly shelf worn. 
Comes in two styles. Offer- 
ed to the hardware trade 
at a fraction of original 
price. 



















STYLE 1317 A 
Firemen's type 
Flat neck with 
hook and claw 
ends. 11/4," thick, 
43" long. Weighs 
| 13 Ibs. 


STYLE 1317 B 
Goose-neck type with 
heel. Has hook and 
claw ends. 1'/," thick, 
44" long. Weighs 
15'/. Ibs. 


- > 
Peerless 
dealers sell these 2 most advanced 
WATER SYSTEMS 
for a big, profitable share of the huge 
DOMESTIC WATER SYSTEMS 

MARKET 4 ORDER DIRECT from this AD 
ine Supplies are limited. Act at once while quantities last. 
Terms to satisfactory rated concerns, net 10 days from 
PEERLESS PUMP DIVISION ER wl 8 Sgaealinggaaataaaa 


Food Machinery Corporation Stebrtbakers 
Factories: Canton 6, Ohio; Quincy, Illinois; Los Angeles 31, California 
District Offices: Canton 2, O.; Ardmore, Pa.; Decatur, Ga.; Dallas 1 


Distributors in Principal Cities 


Jobbers Wholesalers 


ROSE BROTHERS CO. 








71400 HARRISON AVE CINCINNATI 14, O. 


nded 1902 
OTA 
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WASTE 
BASKETS 





OVAL METAL WASTE BASKET 

IVORY FINISH — DEPTH 1242", 

LENGTH 10%" — WIDTH 642”. 
SLIGHT DEFECT IN PAINT FINISH 
OTHERWISE FIRST CLASS CONDI- 
TION. PACKED ONE DOZEN TO 


MIO ccs secn: DZ. $3.60 
WRITE FOR 
“LURIE FLYER” 


Laurie Hardware Co. Inc. 


552 W. Lake St. 
Chicago 6, Ill. 














10 Keer 
NO 





ee 





Th ds of h holders need this prac- 
tical device that keeps drains open and 
saves plumbing bills. It's simple. Any 
woman or child can use it effectively. 
Simply attach to faucet, press cup over 
drain and flush away the trouble under 
75 Ibs. pressure. For kitchen, bath, laun- 
dry and basement drains, industrial traps, 
etc. Made of quality materials. Looks 
like Big Value and is! 









































If your jobber cannot supply you, order 
direct, or write for detailed circular. 














SYMONDS AVD COMPANYS 








1414 S. MICHIGAN AVE. Lelie tele} 












WHATS NEW 





Aluminum Clamp 


Champion light-duty “C” clamps have 
aluminum alloy bodies. All sizes have 
sliding cross handles and heavy button 
tips for applying maximum holding 





power. “C” clamps are designed for 
light production assembly operations, 
general machine shop work or home 
work shops. Screws are steel precision 
cut, and bearings precisely machined. 
Range from 2% opening in., 1% depth 
in., 7/16 by 14 thread to 6 opening in., 
2% depth in., % by 11 thread. Former 
is suggested to retail for $12.00 per doz. 
and the latter $22.00 per doz. Packed 
12 in a box. Western Tool & Mfg. Co., 
Inc., Springfield, Ohio. 





‘Rotor Rocket’ Sprinkler 


The “Rotor Rocket” lawn sprinkler 
which creates a light rain drop spray, 
is said to provide equal thorough cover- 
age. Spray holes in the “V” type cap 
are placed to get maximum efficiency 
from atomized drops. Rotating head 
has water wall bearing in sleeve to pre- 
vent wear and vibration. It is also 
claimed to make operation noiseless. 
Will fit standard hose couplings. Utility 
connector feature can be used by re- 
moving cap and attaching hose with 
sprinklers in series for larger lawns. 
Vital parts are electrolytically plated. 
Individually packed 12 to a carton. 
Shipping weight 30 lbs. Moran Stand- 
ard Parts Co., 10305 Dequindre St., 
Detroit 12, Mich. 


Spiral Hair Brush 


Empire Brush Works, Port Chester, 
N. Y., is introducing its “Spiral” hair 
brush made of plasic with 8 rows of 
nylon bristles in a spiral arrangement. 








The arrangement ane depth of the 
bristles is said to comb as well as brush 
the hair, and enables bristles to reach 
the scalp. Brush is packaged in a clear 
plastic container designed to hold the 
brush upright on the dressing table. 








Brush is suggested to retail for $5.00. 





KEY BLANKS 


Made from the 
\ finest brass stock 
Y obtainable, nicke 
finish only. Care 
fully selected for 
easy cutting and 
smooth finish. 
Accurate milling 
and correct di- 
mensions provide 
blanks that fit 
perfectly. 





WRITE FOR FREE 
CATALOGUE AND 
ADDRESS OF NEAREST 
JOBBER 


Mfrd. by 


HUGO MANUFACTURING CO., INC. 


6470 Epworth Blvd., Detroit 10, Mich. 
SOLD ONLY THRU YOUR JOBBER 





ICED TEA SPOONS 


SMART AND COLORFUL 
..in modern 
MOLDED 
PLASTIC! 


W 


Richand expensive 
looking, these 
smoothly-molded 
spoons find a use- 
ful place in every 
| home. Six in varied 
colors to cello- 
phane bag. 12 bags 
tocarton. 12 cartons 
to case. Immediate 
delivery in large 
quantities. 


WRITE FOR QUOTATIONS! 


MACK MOLDING CO. 











142 MAIN ST.. WAYNE, NEW JERSEY 








HARDWARE AGE 
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WHAT KIND 


OF CHAIN 
\ (lloes your 


‘ Trade Want? 
i. it’s the best 


on the market, 
then CM Chain 
Products are the 
answer. For there is 
a CM chain to meet 
every type of appli- 
cation...and every CM 
chain has a service-prov- 


Your customers 






know it is good 





business to use 
CM Chain 
Products...you 
will find it 
equally good 












business to 

sell them 

CM Chain 
Products. 
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pendability and long life. 







@ For practically every chain 
use there is a CM product de- 







signed specifically for that job... 
AUTOMOTIVE... AGRICULTURAL 
.. HARDWARE...INDUSTRIAL 
MARINE. 


COLUMBUS-McKINNON 


CHAIN CORPORATION 


sholm Moore Horst 
















GENERAL OFFICES AND FACTORIES: TONAWANDA, N. Y 


Angeles 





SALES OFFICES: New York + Chicago + Cleveland + Son Francisco + Los 


APRIL 24, 1947 
























POWER TOOL 
ACCESSORIES 












#370—%” Hardened 3-jaw Chuck to fit ¥2”-24 Spindle. 
Other threading to specification. 


#373—'2” Hardened 3-jaw Chuck to fit /2”-24 Spindle. 
Other threading to specification. 
#380—'2” Chuck with No. 2 Morse Taper Arbor. 
#3812” Chuck with Arbor to fit 42” or 4” Spindle. 
#382—'%” Chuck with Collars and Arbor to fit 42”. 
or ¥%” Spindle. 
#383—Arbor to fit ’2” or 4” Spindle, with Collars. 
#384—'2” Chuck with 12” Straight Arbor. 
#407—No. 2 Morse Taper Arbor with Collars and Nut. 
#408—No. 1 Morse Taper Arbor with Collars and Nut. 
#410—Rigid Coupling for Connecting two 12” Shafts. 
#411—Electric Drill Arbor for holding Grinding or Pol- 
ishing Wheel. , 
#430—Plumb Bobs—Round, Perfectly Balanced, Nickel 
Plated. 4 oz. or 8 oz. 


#431—Plumb Bobs—Hexagon, Perfectly Balanced, Nickel 
Plated, Screw Cap. 8 oz. or 12 oz. 


ORDER FROM YOUR JOBBER 


SERVING THE TRADE FOR 30 YEARS WITH QUALITY 
AUTOMATIC SCREW MACHINE PRODUCTS AND 
POWER TOOL ACCESSORIES 


BROWN-MCLAREN MFG. Co. 
HAMBURG, MICHIGAN 


MAKERS OF SCREW MACHINE PRODUCTS AND 
TOOLS OF QUALITY 



































MAKE YOUR STORE HEADQUARTERS 
FOR HOME REPAIR WITH 


(eter (ilo 
(tadaits 


DOUBLE X - SAVABRUSH - WAXOFF 
SCHALK’S CRACK FILLER 
SCHALK’S WOOD PUTTY 

PETER PUTTER’S PLASTER PENCIL 





MADE BY SCHALK CHEMICAL COMPANY 
PACTORIES: LOS ANGELES AND CHICAGO 






























A PERFECT 
TOOL 


America’s Only Soldering tron 
with BUILT-IN 
THERMOSTAT 















Sell KWIKHEAT Ther- 
mostatic Soldering 
Irons for profits and repeat sales. 
They give customers solid, satis- 
fying performance and long 
useful life. Two Built-in Thermo- 












ota We static irons, 225-watt and 
© Soves THE 450-watt, and our low cost 
© Saves EFFORT KOPPERKORE 100-watt iron. A 
© Saves WEIGHT Kordless KWIKHEAT speeds up 
© Saves CURRENT soldering of small parts. Write 
© Saves the IRON for data. 








HOT IM 90 SECONDS 

















Old Mac Tools 


An automatic mitre box called “Mitre 
Matic” which is said to easily adjust 
to any standard left or right mitre by 
pressing control key to angle desired, 


has been brought out by McGrath St. 
Paul Co., 263 E. 6th St., St. Paul, Minn. 
Also another addition to the “Old Mac” 
tool line is an aluminum Rafter Square 
which is claimed to meet the most ac- 
curate requirements for work on wood, 


metal or fabricated board. 





Varlar Wall Covering 


Varlar, Inc., Merchandise Mart, Chi- 
cago 54, Ill., has designed a stainproof 
wall covering called “Varlar.” It is a 
fusion of colors, paper and plastic re- 
sins, and therefore says the maker will 
not peel or chip. Grease, steam dam- 
age, crayon smudges, dirty finger 
marks, stains, all can be removed by 
scrubbing with soap and water, claims 
the maker. Varlar is said to have with- 
stood extremes of heat, cold, humidity 
and steam with no effect in laboratory 
tests. 

Varlar is grease and mildew proof, 
light-fast, colorfast and odorless, ac- 
cording to the maker. It is 24 in. wide 
and packaged in units 50 ft. long con- 
taining a total of 100 sq. ft. Designs 
are said to give the effect of hand- 
blocked papers in water colors. Varlar 
is suggested to retail at between 10 to 
15 cents per sq. ft. depending on the 
type and kind of pattern. 


Fly Caster , 


Fly-Caster Fly and Leader Box is 
designed to fit both the hand and the 
pocket. Each section is easily acces- 
sible from the top and side. It will 
hold 8 doz. flies and streamers. A sepa- 
rate compartment is provided for both 
leaders and line dressing. Cord loops 








Maker claims that 
the Fly Caster has been tested to stand 
up under 1200 lbs. pressure. Suggested 
to retail for $3.50. True Art Fly Co., 
Gardner, Mass. 


are on either side. 





MARGIE 
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a household friend 

Shut out dirt and dust! Press pliable 
Mortite around windows, doors, base- 
boards, etc. It's done in a jiffy. Keeps 
out ants, insects; good for calking, 
stops rattles; ideal weatherstrip- 
ping. Roll covers about 80 ft. At- 
Hdwe., Dept. Stores, Lumber- 

yards. Write for free booklet. 


Higher West of Rockies 
$1.25 a Conde - 





Above is one of a series of new advertisements is 


American Home Saturday Evening Post 
Better Homes & Gardens Popular Mechanies 
Time Parents’ Magazine Popular Selenee 


Sales are growing for Mortite, now ina 
new transparent, moisture-proof pack- 
age. Order through your jobber. 


J. W. MORTELL CO., 508 Burch St., Kankakee, Ill. 
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NEATER IN APPEARANCE 


EASIER TO HANDLE 
IN SERVICE 


SUPERIOR 





U. S. POULTRY NETTING 


STRAITLOK — HEXwOK 
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INDIANA 
STCECL & WIRE CO. 


MUNCIE, INDIANA 
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AMATING “POCKET - SIZE” WATER 
HEATER... SELLING LIKE HOT CAKES 


A BIG PROFIT-MAKER, SAY DEALERS 


Here is one of the fastest selling new appliances 
to come on the market in years. Selling like hot 
cakes everywhere, Scheel's Hardware of North 
Dakota sold 1248 V'co FAST-WAYS Electric Water 
Heaters in 6 months; Juhi's of Michigan, 1038 in 
10 months; Greene Hardware of North Carolina, 
756 in 8 months. Other dealers are doing equally 
as well. 


WORKS ON A NEW PRINCIPLE OF 
DIRECT HEAT 


Merely place a V'co FAST-WAY Electric Water 
Heater in a tub, pan, pail, or kettle containing 
water. Plug in the nearest socket, presto—in a 
few minutes hot water! A sufficient quantity for 
bathing, washing, scrubbing, etc. Far faster than 
the average gas burner, yet retails for less thon 
$2.00. No hot water to carry. No running up and 
down stairs to build or light fires. No top heavy 
fuel bills. Handy! Portable! Inexpensive. Orig- 
inally $3.75. Now retails for less that $2.00. No 
wonder over 3,000 new dealers have stocked 
V'co FAST-WAYS in the past 12 months. 


OVER 101 USES 


Hot water is needed a dozen times a day by 
every man, woman and child in every home, 
store, office or factory in the U. S. Housewives, 
doctors, dentists, nurses, morticians, workmen, 
butchers, grocers, restaurants, taverns, beauty 
pariors, barber shops, trailerites buy them like 








Popular Selene 
fortite, now ina 
‘ure-proof pack- 
ir jobber. 





ch St., Kankakee, ili, 


hot cakes. They sell big in spring, summer and 
fall when stoves and furnaces are off. Farmers 
buy them in winter for heating water for stock 
and poultry, washing separators, pails and cans. 














RETAILS FOR LESS 
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BOILS WATER 
FASTER THAN GAS 


There is a tremendous market, over 30,000,000 
prospects, for V'co FAST-WAYS. Newspaper 
and national advertising sells them to these 
prospects like sixty. Many dealers sell 2 or 3 
dozen a week, some 6 dozen or more. V'co 
FAST-WAYS will make money for you too so 
why not try a dozen or so. Write for details 
and prices today! 


DEALERS — JOBBERS WRITE 
v'CO ELECTRIC APPLIANCE CO. 


DEPT. 372-E, 150 N. WABASH CHICAGO 1, ILL, 
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73 AVC — 4 GREAT LAWN AND GARDEN TO 


CAVEX No Lift 
Self-Cleaning 


Here is 


g CAVEX Flat Tine Broom Rake 


CAVEX Line—a flat tine, spring steel 
broom rake that is ruggedly built to 


OLS FROM ONE DEPENDABLE SOURCE 






the newest addition to the 
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Rake 


Here's the pi-esewase Zs ! 

mn and garden rake that ‘ 
sells on sight. It combs the SC-1-20 
wn. Exclusive design and working features make it the preferred rake 
among homeowners and professionals ... the ideal rake for people 
who take pride in their lawn. Absolutely self-cleaning—it is never 
necessary to lift the rake from the ground. Turn rake over and its 
flanged teeth harrow and pulverize the ground finer. Makes garden 
and lawn work easier. 


The CAVEX Wire Broom Rake 


Fastest selling leaf rake on 
the market because it is lighter 
and stronger—because it is de- 











stand years of wear. 2! 
spring steel tines each 
5/16" wide are securely 
fastened by an exclusive 
method — no welding to 
destroy temper of the 
tools. All tines are on 
the ground all the time 
—far more efficient work. 
This is a quality rake 
priced right! 


The CAVEX Cultivator 


With the same balance and self-cleaning 
features found in the CAVEX All-Steel Rake, 
the Cavex Cultivator is a strong lightweight, 

arden tool. 5 high carbon steel tines with 














BF-1-21 


























signed for efficient, easy sweep- flanged ends 
ing. 24 Heavy Gauge spring 


effective curve are solidly on forward 


come out. erate betwee 





A. and A. MANUFACTUR 
BW-1-24 525 N. Noble Street 


APRIL 24, 1947 


correct cultivating action for 
° ° weeding and thinning. Flanged 
wire tines formed to most tine ends loosen and turn soil— 


. and return stroke it acts as a 
anchored, will not loosen or hewew. Marrow encugh to ep- 


Sold Through Leading Jobbers—ORDER 
From Yours Today—Prompt Shipment 


are spaced to give 








stroke it's a plow 
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ING CO. 
Chicago 22, Ill. 
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PROTECTING 
AMERICA'S 
HAND POWER 










THE BOSS MFG. CO., KEWANEE, ILL., U.S.A 





ES. 


ARMSTRONG- BRAY 


Wee 











both types! 


WIREGRIP Belt Hooks that can be ap- 
plied with any make lacing machines, have 
double (patented) aligning cards that hold 
hooks in perfect alignment, prevent han- 
dling and card-end loss — every hook sale- 
able and usable. Made in 6 sizes. 


STEELGRIP Belt Lacing is applied with 
a hammer. Comes in 11 sizes. in standard 
boxes, handy packages or long lengths for 
wide conveyor belts. Have 2-piece hinged 
rocker pins. 
Priority Business 

—is waiting on belt lacing at local 
plants and schools. 


Write for Catalog 
ARMSTRONG-BRAY & CO. 
“The Belt Lacing People” 
5348 Northwest Highway, Chicage 30, U.S.A. 


WHATS NEW 


Enameliz Beauty Kit 


Enameliz Corp., 1716 Cherry St. 
Philadelphia 3, Pa., is making a House- 
hold Beauty Kit which contains 44 pt. 
of Enameliz thinner, a wiping rag, 1 pt. 
of Enameliz, sandpaper, and a pure 








Maker 


china bristle brush. 
Enameliz will not chip, crack or peel, 


states 


and is washable. One coat is said to 
be sufficient to cover. Will dry in 4 hrs. 
Enameliz is claimed to resist heat and 
water. It is available in 23 colors. 
Suggested retail selling price is $1.95 
for pt. size kit and $3.25 for qt. kit. 





‘Leaf-Spring' Rake 

Ames Baldwin Wyoming Co., Parkers- 
burg, W. Va., offers a lawn rake whose 
tines are looped over the frame and 
fastened by a brass clip. Called the 
Ames “Leaf-Spring” lawn rake, this 
feature is said to provide double 
strength for the tines at the point of 
greatest strain and permits the tine to 
flex from the clip to the curved ends, 
which remain rigid. The 24 tine span 
is claimed to reduce clogging by 50 
per cent. The frame is made of solid 
steel, and the handle is hardwood, 48 
in. long finished in brown. Rake is 
18% in. wide, 62 in. long and weighs 
2% lbs. The rake heads are packed 
1 doz. to a carton, and the handles 
1 doz to a bundle. 











OPEN THE DOOR 


ag 
to a man’s basement 
WITH POWER-TRANSMISSION 
EQUIPMENT 





9 
@° 





Maybe he’s a home craftsman. . 
maybe he’s an inventor . . . maybe he 
enjoys small motorized equipment. HE 
fis the type of prospect you want to 
reach with quality, light power-trans- 
mission accessories made by COX. 
Easy to display . . . fast sellers . . . 
Profitable retailers . . . Cox accesso- 
ries zoom the sales of related items 
such as V-belts, pulleys, motors, 
power-tools. Helps make and keep 
satisfied customers who will want to 
trade at YOUR store. 


RETAILERS! 


Get the facts. Ask for illustrated 
catalog sheet A42 with interesting 
data and complete price list. 


COX meta prooucts co. 
3249 N. 26 St. © Milwaukee 6, Wis. 
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HOME CAN SEALERS 


Burpee 


PRESSURE CANNERS 


—safety-insured by the patent- 
ed Safety Seal Clamping Band! 


THE WAY 


So Saved MONEY 2s 
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<Seertimey 
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BURPEE CAN SEALER CO., Barrington, IIlinels 
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A GREAT NAME 
IN THE TOOL INDUSTRY 


BENCH VISES 


NEWMA 


A really heavy 
duty mechanic’s 
bench vise, with 
cast in pipe jaws 
and a full 4” jaw 
opening. Mass 
production makes 
possible its low 
price. Built with 
extra large anvil. 


A heavy duty 
mechanic’s bench 
vise. Has full 342” 
jaw opening and 
cast in pipe jaws. 
Semi-swivel type. 
Our No. 17 is so 
constructed it is 
adaptable for 
heavier work. 





No. 17 


OTHER NEWMAN TOOLS 


Plastic Handle Screw Drivers ¢ Hand Pruners © Hand 
Tree Saws © Hedge—Grape—Lopping Shears ¢ Pole 
Type Tree Trimmers and Saws ¢ Aluminum Lawn 


Rakes. 






MANUFACTURED BY 


NEWMAN MFG. & SALES CO., INC. 


205 WEST PORT RD. KANSAS CITY, MO., U. S. A. 
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Why Mechanics Who Know 


Choose EAGLE Hydraulic 
Pump Oilers 


Some of the outstanding features 
of these precision built hydraulic 
pump oilers are: 


© Seamless welded steel 
detachable spouts 









e All pump parts renewable 

¢ No soldered connections 

© One piece reinforced handle 

e Machined and ground brass 
plunger 

© Ball valves 

e Easy to operate 

e Easy to clean 

e 






more to the user in oiling ex- 
pensive equipment. A profitable 
item that is in demand. 


Pumps any grade oil that 
flows ye 
Eagle Hydraulic Pump Oilers ; 
cost no more but mean so much : : 


Order from your Jobber, or write 


EAGLE MANUFACTURING COMPANY 
Dept. HA3 Wellsburg, West Virginia 
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For over 50 years, C&L Blow 
Torch has been recognized as 
the leading torch in the indus- 
try. C&L Blow Torches are 
precision built by skilled work- 
men. Their external appear- 
ance may be imitated, but the 
vital features of burner and 
generator design have never 
been duplicated. C&L expe- 
rience-proven tools are made 
RIGHT to do the job RIGHT. 
Available through leading job- 
bers everywhere, 

















No. 32A 
Mechanic’s Grade Burner 
Available in quantity for stocking. 


; CLAYTON & LAMBERT MFG. CO. 


1718 DIXIE HIGHWAY «+ LOUISVILLE 10, KENTUCKY 








Hand Pressure 
Cant Stall a. 








On the toughest drilling jobs 
MallDrills will not stall under pres- 
sure ... heat up under load . . . nor 
require lubrication under continuous use. 
Any servicing of commutator or changing 
of brushes can be done without disman- 
tling the drill. A husky 3-jaw geared chuck 
holds the drill bit firm—preventing slip- 
ping and chattering. A trigger switch re- 
leases more than enough torque to drill 
wood, metal or plastics. Nationally adver- 
tised in the May 10th issue of The Satur- 
day Evening Post—this powerful Miull- 
Drill is available at your local Mall Dealer 
in five models: 44” (in two speeds), 3”, 
5/16” and %” capacities. 


Ask your Jobber for these nationally advertised products. 
MALL TOOL COMPANY” Sexth Chicage Avense 





























































































Beware of imitations 
and substitutes that 
shred or splinter. 


(7) 


Rod Devil, 


100% 


POT CLEANER 


PURE COPPER 




















It’s big—it’s tough, yet gentle 
on the hands. It’s a real soap 
miser. 

Made of genuine pure copper 
— not scrap — it won't shred, 
splinter or mat. Trade mark in 
every Pot Cleaner — it 
as genuine RED DE 


One of the fast- 
est selling items 
today — and how 
the customers re- 
peat. Order from 
TN your — 


mee » 


pot ¢ 


——. 
Tash 


24 RED POEVIL 
Pot Cleaners 


a product of 


evil Tools. 








IRVINGTON, New Jersey, U.S.A. 








BUY 


comfortable 


SPRADLING'S 
ST. LOUIS, MO. 





ALL ITEMS IN STOCK— 
ORDER FROM YOUR JOBBER 


FOLDING AUTOMOBILE 





riding. 
Inc. 

















for it’s 


WHATS NEW 


W eed-No-More Sprayer 


Sherwin-Williams, 101 Prospect Ave., 
Cleveland, Ohio, has designed a sprayer 
“Weed-No-More” 


weed killer 





composed of two tubes and a spray head 
of Tenite plastic. These parts fasten to 
a rubber socketed screw cap which fits 
any gallon jug. A convenient shut-off 
valve on the cap permits accurate spot 
spraying with the perforated Tenite 
Head. 


F. H. Woodruff Issues 


Lawn Seed Circular 


F. H. Woodruff & Sons, Inc., Grass 
Seed Division, Milford, Conn., recently 
issued a four page circular, entitled 
“Why Ilahee Creeping Red Fescue?” 
outlining research of U. S. Government 
bureaus on the subject of lawn seed and 
telling of the mixture the company of- 
fers in its “Turf-Maker”’ lawn seed. 
The circular, which is free in quantities 
ta dealers, gives data as to other mix- 
tures offered by the company and in- 
formation as to the time for sowing. 








‘Power-Master’ Sheaves 


Howry-Berg Steel & Iron Works, 
2949 N. Speer Blvd., Denver 11, Col., 


manufacturing “Power - Master” 


sheaves in “A” and “B” groove, types 
1 and 2 single and double groove. 
Range of sizes are: 
15 in. to 3% in. O.D., 
in. 
groove 2 in. 
groove 2%4 in. to 3% in. O.D. Sheaves 
are made of steel and are inspected for 
accuracy and smoothness of wearing 
surfaces, says maker. 


Tool Catalog 


United States Electrical Tool Co. 
Cincinnati 14, Chio, has issued catalog 
59 which illustrates and gives specifica- 
tions for, all types of saws, buffers, drills 
and accessories, grinders, polishers and 


Single, “A” groove 
“B” groove 21%4 
O.D. Double, “A” 
OR, “2s 


to 3% in. 
to 3% in. 
























accessories, tappers, valve seat grinder 
set, etc. Contains 72 pages and has an 
alphabetical index. 





Flexible Hose 


This flexible hose is reinforced to 
withstand pressure of 800 lbs. per sq. 
in. according to the United States Rub- 
ber Co., 1230 Sixth Ave., New York 
City, for use on high-pressure auto 
washer equipment. Hose is constructed 
with a synthetic rubber tube com- 
pounded to resist hot water, soapy solu- 
tions and chemicals used to clean cars, 
says maker. -It is reinforced with two 
plies of Ustex. Synthetic rubber cover 
is claimed to resist oil and grease. It 
is available in %, % and % in. LD. 





Fluorescent Light 
Display Unit 


Smithcraft Division, Chelsea 50, 
Mass., has designed a counter-display 
unit to promote the sale of flourescent 
home utility unit. Display features the 





use of the unit in the home. It’s cradle- 
like front which supports the unit makes 
it possible for prospective consumers to 
lift it out for further examination. Hole 
in the back of the display provides for 


illuminating the unit. Display space 
is provided on the base of the unit. 





Paint Thinner 


“Pal” which stands for Painters’ 
Alkyd Liquid is a product of the 20th 
Century Paint & Varnish Co., Brooklyn, 
N. Y. It is used particularly as a thin- 
ning agent for all types of paints and 
enamels. Said to make synthetic paints 
out of ordinary paints, and to quicken 
the drying time of the paint. It is 
also used as a sealer for walls, water- 
proofer, concrete floor sealer and filler, 
aluminum mixing liquid, on gym floors, 
paint hardener and drier, glazing liquid, 
screen coating, and rust preventative. 
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America’s finest wholesalers 


ROYAL. $ 
the ORIGINAL 
GLASS-TOP FUSES 


ROYAL-NOARK 
NON-RENEWABLE and 
RENEWABLE FUSES 


ROYAL 
CORD SETS 


“ 


ax 


sell the ROYAL line to 


ROYAL WIRE 


ROYAL CHRISTMAS 
LIGHTING SETS 


ROYAL 


& 
a. "Sealed Tight” a 


TROUBLE LIGHTS 


4 





WRITE FOR 
CATALOGS 


PLUG and 
CARTRIDGE FUSES + FUSTATS 
WIRE « CORD SETS * TROUBLE 
LIGHTS * CHRISTMAS LIGHTING SETS 


ROYAL ELECTRIC CO., Inc., PAWTUCKET: R-1- 
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it's THE KNURLING oF THESE 


REG. U. &. PAT. OFF, 


UNBRA i) SCREW PRODUCTS 


that COUNTS 


<< THE KNURLED HEAD 


“a ™ 
Re 





Knurling of Socket 
Screws originated with 


“Unbrako” in 1934. Pats. Pend. Se 











THE KNURLED CUP POINT —————> 
(C) 











THE KNURLED HEAD of the “Unbrako" Socket 
Head Cap Screw (A) makes it slip- and fumble- 
proof—be the fingers and heads ever so oily— 
therefore, it can be screwed-in faster and farther 
before it becomes necessary to use a wrench. 


THE KNURLED SWAGED THREADS of this "Un- 
brako" Socket Set Screw (B) makes it a SELF- 
LOCKER—for use where the points such as flat, 
cone, oval, half- and full-dog—which do not lend 
themselves to knurling must be used. 


THE KNURLED POINT of this “Unbrako" Socket 
Set Screw (C) makes it a SELF-LOCKER, too .. . 
the point digs-in and holds tight . . . even when 
subjected to the most chattering vibration. Yet, 
it can be backed-out with a wrench and used over 
and over again. 


Millions of these “Unbrako" Socket Screw Products—in sizes 
from #4 to I'/2" in diameter and in a full range of lengths 
—are used throughout industry to save assembly time, fa- 
cilitate compact designs and reduce weight and costs. 
Write for “Unbrako"” Catalog. 


“Unbrako” and "Hallowell" Products are sold 
entirely through Distributors 


You can't screw socket screws in or out 

- without a hex socket wrench, so why not 
get our No. 25 or No. 50 “Hallowell™ 
Hollow Handle Key Kit which contains 
most all hex bits. 


OVER 44 YEARS IN BUSINESS 


STANDARD PRESSED STEEL co. 


JENKINTOWN, PA. BOX 
BOSTON + CHICAGO + DETROIT + INDIANAPOLIS + ST. LOUIS + SAN FRANCISCO 








DURBIN-DURCO 


MANUFACTURERS © CERTIFIED PRODUCTS 


LOAD BINDERS 


Drop Forged « Malleable-iron « Steel 


Drop-Forged © Heat Treafed « 2 Sizes 
Durbin-Boomer F-1—2 swivels, 34, 4% or 14” chain 
Duroin-Boomer F-2—2 swivels, %, 14 or 44" chain 

Malleable fron * Heat Treated *¢ 5 Sizes 
MIDGET No. 1—1 swivel, 4" chain 
DELTA No. 1—1 swivel, % or %” chain 
DIXIE No. 1—2 swivels, 7% or 4" chain 
LONE STAR 1—2 swivels, %, % or % “chain 
LONE STAR 2—2 swivels, 1%, 4 or %” chain 


Ps " WIRE STRETCHERS 
STEEL CONSTRUCTION 


No. 3—3 Pulleys, plain bearings, 34” rope 
No. 33—3 Pulleys, roller bearings, 34” rope 
No. 4—4 Pulleys, plain bearings, %%" rope 
No, 44—4 Pulleys, roller bearings, 4%" rope 
No. 88—4 Pulleys, roller bearings, 14” rope 


ALL-STEEL ROLLER BEARING HOISTS 





Size | Cap. 


Rope} Lbs. | Lbs. Construction 








yy’ 2000 | 6 Ibs. Drop Forged Hook 
%” | 1000 | 2% lbs. | Malleable Hook 

















Shipped with or without rope. 
Write for Catalog 
DURBIN-DURCO 


6611 Olive Street Road « St. Levis 5, Mo. 





Measures UNEVEN 
Surfaces Accurately 


The Stockton Profile Gauge is used 
by carpenters, machinists, die 
makers and skilled craftsmen in 
other trades to measure uneven 
contours accurately and minutely. 


Measures both profile and reverse and 
can be used for scribing on drawing 


boards, floors, 

= 
| AA of order and is 

, not affected by 
vibration or tem- 
perature changes. 


, linoleum, ete. 


FITTING ABOUT 
BASE BOARDS 


25 different numbers in stock. 


LEM, MASS. 





WHATS NEW 


Pocket Knife 


Robeson Cutlery Co., Perry, N. Y., 
has added model 033750 to its line of 
“ShurEdge” pocket knives. Knife in- 
cludes three. mirror finished hardened 





and tempered chrome vanadium steel 
blades made with a great western spey 
blade, long clip blade and pen blade. 
Designed in a 4 in. serpentine pattern, 
the knife is said to be 1/3 lighter than 
previous models due to a new type 
construction. 


Green Ripple Reel 


Green Bros. Mfg. Co., Inc., Millbury, 
Mass., is making its Green Ripple 
Trolling and Bait Casting Reel with a 
lightweight balanced spoon to permit 
controlled casting. Maker states the 
levelwind mechanism is designed to 
prevent abrasion of line. Gears are 
made of brass and spool holds 100 yds. 
of 25 lb. test line. Suggested to retail 


for $8.95. 


Chromedge Displays 


These Chromedge unit displays fea- 
ture the 450 and 600 (shown) series 
metal trims for céve base installations. 
Arranged on each unit are a left and 
right end corner stop, and an inside 
and outside corner trim. All are shown 
fitted over covering materials already 
in place. A matching cap trim extends 
along the top of each unit and a deco- 
rative section along each base. Displays 
are said to be compact and light in 
weight to facilitate carrying for on-the- 
spot demonstrations.- Displays are sug- 
gested to retail for $4.00 each. B & T 
Metals Co., Columbus, Ohio. 


SHELBY —vePENDABLE HARDWARE 
Make Handling Easy... 


CO 444 99499909$490999906069040004066004666000006 


CLLEVALVE 


_ . 
Now is the season your home $ 
craftsmen are building camping 
chests, fishing chests, and chests ; 
to store the odds and ends of ¢ 
spring cleaning. Help them out 3 
.. . sell Shelby Chest Handles, ; 
then chests can be carried with 
ease. They're easy to install and 3 
the lifting surface is easy on the 3 
hands. : 


Cash in on Shelby's Hardware of ¢ 
the Month. Order early from your ; 
Jobber. 3 


rwce 1898 


SPRING HINGE CO 
SHELBY, OHIO 


RENEWS FAUCETS 
EASILY & QUICKLY 








REPLACES THE OLD STEM AND 
WASHER WITH A SMOOTH TURNING 
PRECISION MACHINED VALVE 
ELIMINATES WASHER SCORING 

AND CHATTER 


Wrte 
CLEVELAND 
VALVE CO. 


12000 LORAIN AVE 
CLEVELAND 11. O# 


gor 


CIRCULAR 
AND 
DISCOUNTS 


YEAR 


SUCCESSFULLY FOR: 8 


Patented o 
w 


Pi 


PA 
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Patented one piece end and stud are exclusive 
with Parker Line Hack Saws. 





P DEMAND 
tinly of PROFIT to 


PARKER HACK SAW 


Go after new dollars with this latest Parker product— 
the H-60 Hack Saw for customers who want the finest. 
Once more Parker scores with big selling features: An 
extra strong, rugged frame—an exclusive, patented, 
forged one piece end, with no welded clips to break 
off. A patented one piece forged stud with no pins to 
come loose. An oversize forged wing nut for easy 
adjustment of blade tension on the threaded stud. 
A form fit moulded handle designed for sure grip in 
eye-catching maroon color. Long 
wearing polished nickel finish. For 
new customers and new profits, 
put these features of the Parker 
H-60 to work for you. 









This sales card attached to each saw illus- 


trates Parker's patented features. 












PARKER MANUFACTURING CO. 


WORCESTER 





1, 


MASS., U. S&S. 


A. 



















TOED AND 
HEELED 
HORSESHOES 

























Diamond Shoes for long wear—toed, heeled—ready 
to nail. Front patterns from 1-8 inclusive, hind 0-7 
inclusive. Well balanced—shaped to fit easily. Also 
mule and bronco shoes. 


DIAMOND CALK 
HORSESHOE CO. 


4622 Grand Ave. Duluth 7, Minn. 
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CUSTOMERS 


are 
already 
asking 
for 
the 


ROSS ROOT FEEDER 


».- and here's what you'll want to know 
about this superior new garden tool that 
takes plant food RIGHT TO THE ROOTS 
where it does most good. 


MARKET . . . every garden-hose-owner is 
a prospect for the Ross Root Feeder and 
Ross Nutrient Cartridges—the new SAFE 
combination for root-zone watering and 
fertilizing WITHOUT DANGER OF 
BURNING. 


OPERATION . . simply attach the Root 
Feeder to hose, drop cartridge in chamber, turn on 
water and insert Root Feeder to root-devth. 
Sturdy construction. FULLY GUARANTEED. 
Ross Nutrient Cartridges are a water-soluble 
tested 8-16-8 formula, Growth essentials are in 
concentrate form, 


DEALER-DISCOUNT—40% . . « fetails at 
$4.98 each, complete with 12 nutrient cartridges, 
Individually boxed, shipped 12 in case. Case 
opens to form sales-making 4-color display. Ross 
Cartridges packed one dozen per box. Retail price, 
$1.00, Order NOW from your seed or hardware 
jobber.* 





ROSS DANIELS, INC. 
1217 High St. Des Moines, lowa 


*If your jobber is out of stock, send his name and 
we will see that you are supplied. 
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ahaaiiits 
TRIMMER 


@ ideal for the home 
owner, nurseryman, land- 
scape ° 

the Hedgemaster has a 
10%” eut and well-bal- 
anced design te fit the 







r Heme, hand without tiring the 
THE | Seuvte ‘action ‘provides 


ONLY | imcoth “operation and 
TRIMMER 
WITH DOUBLE 

ACTION E #- 
mies 


shrubbery from entering 











o2 AS or DO current. Woleht approximately 5 Ibs. Same 
medei ean be supplied with 7/2” biades eontinueus 
heavy duty trimming . . . reasonably priced. Complete 












MANITOWOC, WISCONSIN 








WHATS NEW 


Home Pasteurizer 


Waters Conley Co., Rochester, Minn., 
is offering a home pasteurizer. An 
automatic unit, it enables the house- 
wife to properly pasteurize raw milk. 





t 





Maker states this pasteurizer is safe, 
sure and simple to operate. It is an 
electrical device which is said to re- 
quire no special attention to maintain 
the correct temperature for proper 
pasteurization. 


Salt and Pepper Set 


Mell-Hoffman Mfg. Co., 1827 W. 
Webster Ave., Chicago, Ill., has added 
a 3 piece jumbo salt and pepper range 
set to its “Horn of Plenty” line. Jars 
have an 8 oz. capacity and red shaker 
caps. Sides of jars are fluted with sun- 
burst design to prevent slippage. Horn 
of Plenty decals are placed on the 





sides. Rack is constructed of steel with 
a red ripple finish, and a finger-grip 
handle. It also has keyhole slots in 
back for wall mounting. Unit is 5% 
in. high and 5 in. long. Suggested to 





retail for 69 cents. 








ALL-ALUMINUM 


“KENCO™ 


ADJUSTABLE 
GARDEN 
RAKE 


It’s easy to ‘‘rake’’ In 
profits with this 4. 
in-1 tool, engineered @ 
for Raking Grass, 
Leaves, Soll, ands 
Gravel. 


outstanding 
points make 
KENCO” an 
attractive buy for yeur 
customers. + 
© Span of Rak- 
ing Edge is @ 
Instantly Ad- 
justable 














| 








These 
selling 
the “ 


©@ Narrow span 

assures easy, 4 
thorough rak- 
ing (without @ 
damage) be- 
tween hedges, @ 


Easy to Useg 
— Easy to 
. 


Store. 
IMMEDIATE DELIVERY 
Dealers: Write today for profit arrangement s 
Kenco Products Corporation 
329 E. 28th St., New York 16, N. Y. 
@@eee#ee?e 





BIG DISCOUNTS 


aie 


FOR NEXT SEASON!! / 








NATIONALLY ADVERTISED [ed 


GIGERORYE 


TANKER 
HEATE RE 









America's 
FINEST LINE 


DISCOUNTS 
Feb. 5% 











TANK 
Mar. 4% HEATERS! 
Apr. 3% FAVORITES 
with Stockmen 
May 2% Everywhere! 






Jun, 1% 








CLNOG MFG. CO. 


200 Main St., GEORGE, IOWA 
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© Narrow span 
assures easy, 
thorough rak- 
ing (without @ 
damage) be- 
tween hedges, @ 
plants, etc. 
© Rugged and ry 
Rust-proof. 
© Weighs only @ 
24 oz. 


© Easy to Use @ 
— Easy to 


: Store. . 

“LIVERY 

rofit arrangement @ 

orporation 

fork 16, N. Y. 
@®@eee0ee6e 





FANCY 
GLADIOLUS 


PACKED IN CELLOPHANE BAG WITH AT- 
TRACTIVE COLOR PICTURE AND PLANTING 
INSTRUCTIONS. 








3 BULB SIZES 

1% INCH & UP 10 BULBS IN A BAG 
1% TO 1% INCH 12 BULBS IN A BAG 
1 TO 1% INCH 15 BULBS IN A BAG 





PRICED AS FOLLOWS 


50 TO 100 BAGS AT 40c PER BAG 
100 TO 500 BAGS AT 38 PER BAG 
500 TO 1000 BAGS AT 36c PER BAG 
1000 & UP BAGS AT 34c PER BAG 


WILL ASSORT BAGS TO SUIT 
THESE ARE NOT A CHEAP MIXTURE 
BUT ARE ASSORTED VARIETIES WITH 
6 OR MORE COLORS IN EACH BAG. 


TERMS: 25% CASH WITH ORDER, BALANCE 
C.0.D., F.0.B. BENTON HARBOR, MICH. 





SATISFACTION GUARANTEED 


NAGLE’S NURSERY 


BENTON HARBOR, MICH., R#2 




















































FG. CO. 


EORGE, 1OWA 
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Dependable steel products and 
unequalled steel service facil- 
ities . . . available for your steel- 
buying convenience at twelve 
conveniently located Ryerson 
plants. Because of great de- 
mand, all sizes are not always 
in stock; but we usually can 
suggest a reasonable alternate. 


PRINCIPAL PRODUCTS 


Bars e Structurals e Plates « Sheets 

e Tubing * Allegheny Stainless o« 

Alloy Steel e Safety Floor Plate e 

Bolts ¢ Rivets e Metal Working Tools 
& Machinery, etc. 


Josepu T. Ryerson & SON, twe. 


Plants: New York, Boston, Philadelphia, é 

Detroit, Cincinnati, Cleveland, Pitts- | 

burgh, Buffalo, Chicago, Milwaukee, 
St. Louis, Los Angeles 
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Builders’ Hardware Quiz 


Answers 
(Questions on page 252) 


CuHapTer 56 — ADVANCED Course 


Interesting Hardware 
Problems Solved 


1.. How to lock grille doors from 
the inside when these doors were 
hung outside regular wood doors and 
in the same opening. The regular 
doors were to operate independently 
of the grille doors. 

2. A “T” bolt was used on the 
regular doors and a plate with a 
“T” was put on the grille doors. 
When the doors were open they en- 
gaged and when closing they would 
lock together due to the difference 


in hinge centers. 


3. How to use remote control for 
a vault door. 

4. By means of a night latch with- 
out cylinder but with electric strike 
and a push button in the owner’s 
bedroom. 

5. Protection of wood doors 
against the daily use of very strong 
cleaning solutions. 

6. By furnishing a black plastic 
material extending the full width of 
the doors and made in a “U” shape 
to cover both sides of the bottom 
rail. 

7. How to control (at a slow rate 
of speed) a cleaning blade in a meat 
hopper. 

8. This was done by means of a 
door closer with heavy liquid and 
special arm construction. 

9. How to operate a 4 by 7-ft. 
door in the ceiling of a soundproof 
studio without cutting or breaking 
through the insulation. 

10. Hinges with a 2-in. offset were 
used to hand the door. Operation 
was made possible by means of 
cleats, pulleys and sash cord which 
extended to the floor. By means of 
leverage the 300-lb. door was oper- 
ated with a pull of 40 Ibs. 


CHAPTER 57 — Apvancep Coursr 
Lock Security 


1. When locks fail to protect and 
when robberies occur. 

2. The builders’ hardware indus- 
try. 

3. The use of armored front locks. 

4. Auxiliary latch locks. 

5. Hardened steel bolts and brass 
bolts with hardened steel pins. 

6. It gives an opportunity for lock 
sales. 

7. By putting new hardware in old 
buildings. 

8. In the third chapter of the Book 
of Judges. 


















This modern DRUM-O-LATOR fuel 

oil Drum dispenser STAND is the answer to 
your problem of a strong, sturdy, con- 
venient drum stand for fuel oil hot water 
installations. 
DRUM-O-LATOR saves you time, can be 
completely bled in from one to two 
minutes, costs less, gives you an addi- 
tional accessory to sell on every installa- 
tion. 





Standard DRUM-O-LATOR model! 


for discount price list 








3250 sq. ft. 
RECTANGULAR 
COVERAGE 








S Mower Qucen 


"RAINS 


OVER AMS 


300 GALLONS PER HOUR 
FALL LIKE mace 
. ILS ‘ on 


orks 










Designed for Golf Greens — Now Available 
for Domestic and Commercial Usel 


The Shower-Queen design, construction and 
action in distributing water in a natural 
rain-like manner prevents rivulets, puddles 
and “bleeding” — all water is cerified as 
it is thrown into the air and broken up 
into drops. Trouble-free, centrifugal hy- 
draulic motor operates oscillating shower 
bar. Simple hand just t regulat 
operating trajectory. Sled type runners for 
easy moving. 1442” long x 62” wide 
x 6%” high. Positively guaranteed. 


WRITE FOR FREE LITERATURE AND PRICES 





ACME SPRINKLERS 


412 WALBRIDGE ST. KALAMAZOO 3, MICH. 
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STOP the Leak 
and 
SAVE the Seat ; 








Sales Prove They Sell Fast! 


Ball Faucet Sealers are NEW — and 
packed with outstanding, sales pro- 
voking features. These economical 
“no drip” sealers please customers be- 
cause they stop leaks completely and 
quickly — last longer — and eliminate 
wear on faucet seats. No chattering 
or singing”. Specify sizes when order- 
ing for 4”, %”, and 12” faucets. 
Immediate Delivery » Order NOW From 


JOHN L. CHANEY INSTRUMENT CO. 
LAKE GENEVA, WISCONSIN 


MSTRONG 


SPRINKLERS 











AR 


. when it’s an ARMSTRONG, depend on 
it . .. it’s the finest of its kind... ” 
SPECIAL FOUNTAIN No. Hs-3 


This fine Arm- 
strong is simply 
and efficiently £4€ 


constructed with 
no moving parts. 
It gives a mist- 
like spray, 
beautiful as a 
fountain, effec- 
tive as a shower. Water is evenly dis- 
tributed over a large area. Brass top, 
steel] bottom that is zinc plated to prevent 
rusting. 8” dia. 


AERO-MIST No. HS-10 The revolving 


vane is of solid brass, base of enameled 
cast iron. Can be operated under high or 
low pressure without adjustment. Covers 
an unusually large surface with a fine spray. 
Vane is 11%” long; sprinkler fits standard 
%” hose nipples. Each AERO-MIST packed 
in individual carton. 














ARMSTRONG PRODUCTS c 
Dept. HA, Huntington 12, West Virginia 





9. “No lock has ever been made, 
or probably ever will be made, that 
cannot be picked.” 

10. Jimmy-proof locks. 


CHAPTER 58 — ApvANCcED CourRsE 
Padlocks 


. At the hasp. 

. With bolts through the door. 
. A hardened steel shackle. 

. Chain padlocks. 

. Disk tumbler. 

Yes. 

. Combination padlocks. 





Gas and Electric Ranges 
Show Big Sales Jump 


In Past 11 Years 


HE gas industry gained 7,100,- 

000 cooking customers from 1935 
to 1947 despite war-time restrictions 
which prevailed for five of the 11 
years of this period, according to 
the Gas Appliance Manufacturers 
Association. This is a 45 per cent 
increase over the 15,752,000 homes 
which cooked with gas in 1935 and 
brings to 22,900,000 the number of 
homes in the United States using 
gas ranges. 

During the same 11-year period, 
2,800,000 additional families pur- 
chased electric ranges and brought 
the total number of electric cook- 
ing customers to 4,000,000. 

Better than 90 per cent of all 
homes on piped gas lines use gas for 
cooking, and 62 per cent of all 
homes in the United States cook with 
either piped or with L-P (bottled) 
gas. 

Rural L-P gas cooking customers 
total 3,500,000 and have increased 
more than 600 per cent since 1935. 
The number of electric range in- 
stallations in rural territories totals 
1,785,000. 





















346 





NUMBER OF HOMES USING 
GAS AND ELECTRIC RANGES 


MILLIONS 
24-— 1935 THROUGH 1946 — 




























1935 1941 1946 
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@ METAL OR WOOD TRIGGER 
@ FOUR-WAY ACTION 
@ OIL TEMPERED SPRINGS 
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Holes come easily in masonry and tive- 


concrete when drilled with Paine } 
Drill Bits. Carboloy. tipped fo slipy 
added cutting performance, they neo} 
cut holes quickly and quietly—with a, 
out damaging the wall surface. 

Available in sizes 3/16" through that 


1'/," diameters. cy, 
Ask your Jobber or Write for Catalog sale: 
THE PAINE COMPANY youl 


2963 Carroll Avenue Chicago 12, 
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They Buy 


ie 


Nationally Advertised 


for 


§ popular 


repeat-sale 


reasons 
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< benecttos 


free of women’s 
objections to 
household gloves 


@ It pays you in profitable repeat sales to build 


your housekeeping glove business on these un- 


usually popular Ebonettes — for only Ebonettes 
have the 6 features that win and hold your cus- 


tomers’ preference — satinized inside, easy-on 


_ as a cotton glove; short fingers to fit every hand 


snug to tips, no floppy ends; 
curved fingers and roomier palm 
for new comfort; Pioneer’s posi- 
tive-grip finish that holds any 
slippery object. Made of Du Pont 
neoprene, durable in all liquids. 
Feature this glove, the only one 
that provides bare-hand efficien- 
cy, for really profitable repeat 
sales. Insist on Ebonettes from 


your wholesaler—now in supply. 


Only 3 Sizes 
to Stock 
Small, medium 
large. Dozen dis- 
play carton that 
sells out. At 59c 
MFT retail, you 
make a handsome 


The Pioneer Rubber Company 


306 Tiffin Rd,. Willard, Ohio, U.S.A. 


APRIL 24, 1947 


Los Angeles 








Eye appealing design—Matched harmony 
—Sparkling finish—Patented fastening fea- 
ture that is entirely new. A fast moving, 
profitable line to meet the demand for old 
and new installations. 


tH A ttacho uve 


Smartly designed china line, available in 
Black and White, high glaze finish with 
concealed metal slide fastener that gives 
built in appearance. A fast selling, high 
profit line that is in constant demand. 


Write today for new catalog showing our com- 
plete line of bathroom accessories and specialties. 


FA SMITH UTE GUNP 


A m4 
“4 











Utica Tools 


FOR MORE TOOL MILEAGE 








UTICA 
DROP FORGE ETOOL 


CORPORATION 
UTICA 4,NEW YORK 











Alabama Retail Hardware Associa- 
tion annual convention and exhibit, May 
21-23, 1947, at the Municipal Audi- 
torium, Birmingham, Ala. Hotel head- 
quarters, Tutwiler Hotel. Mrs. J. H. 
Crowe, 509 No. 19th St., Birmingham 3, 
Ala., is secretary-treasurer. 


Associated Pot and Kettle Clubs 
of America, annual convention, June 
22-25, 1947, at Feather River Inn, 
Blairsden, Calif. Fred C. Wood Co., San 
Francico, Cal., is secretary. 


Carolinas, Hardware Association of 
the, annual convention, June 10-1], 
1947, at the Hotel Columbia, Columbia, 
S. C. Sally Couch Masten, 118 E. 
Fourth St., Charlotte 1, N. C., acting 
secretary. 


Eastern Hardware Golf Associa- 
tion, annual tournament May 21-23, 
1947, at Shawnee Country Club, Shaw- 
nee-on-the-Delaware, Pa. H. L. Gilliam, 
Wood Shovel & Tool Co., 30 Rockefeller 
Center, New York City, is secretary. 


Florida Retail Hardware Assn. con- 
vention in May, 12-13, 1947, at Angebilt 
Hotel, Orlando, Fla. William W. Howell, 
P. O. Box 183, Waycross, Ga., secretary. 


Georgia Retail Hardware Assn. con- 
vention, May 7-8, 1947, at Ansley Ho- 
tel, Atlanta, Ga. William W. Howell, 
P. O. Box 183, Waycross, Ga., secretary. 


Mid-West Toy and Housewares 
Trade Show, May 18-22, 1947, at Con- 
vention Hall, Detroit, Mich., Sponsored 
by William H. Pfau and his organiza- 
tion. Permanent headquarters of show, 
240-44 Convention Hall, 4484 Cass Ave., 
Detroit 1, Mich. 


Louisiana Retail Hardware Assn., 
annual convention, May 21-22, Youree 
Hotel, Shreveport David O. Mansfield, 
226 S. State St., Jackson, Miss., secre- 
tary. 


Mississippi Retail Hardware & Im- 
plement Assn., annual convention, June 
9-10, 1947, Buena Vista Hotel, Biloxi. 
David O. Mansfield, 226 S. State St., 
Jackson, secretary. 


National Association of Sheet 
Metal Distributors, 37th annual meet- 
ing, May 26-27, 1947, at Deshler-Wallick 
Hotel, Columbus, Ohio. Thomas A. 
Fernley, Jr., is secretary-treasurer of 
the association which has headquarters 
at 505 Arch St., Philadelphia, Pa. 


National Contract Hardware 
Assn., annual convention, and Nation- 
al Builders’ Hardware Exposition, 
Sept. 8-11, 1947, at the Palmer House, 


Coming Conventions and Events 
Corrected Each Issue According to Latest Data 






































































Chicago, Ill. John R. Schoemer, 4%) | 
Madison Ave., New York 17, N. Y, ish 
managing director. Po 

National Hardware Show, 0a) THERE’ 
15-18, 1947, at the Grand Central Pil 85 











ace, New York City. Frank Yeager, 33] 4 Nov 
Madison Ave., New York City, manag) few 
ing director. | ‘iti 
Ti 
National Housewares Show, April fs anc 
27-May 2, 1947, at Convention Hall, - 
Philadelphia, Pa. Exhibit sponsored by Writ 
the National Housewares Manufac 
turers Association, 1402 Merchandise D * 
Mart, Chicago. A. W, Buddenberg, er 
ecutive secretary. The association isa 
new group formed by the merger of __ 


The Houswares Manufacturers Aso 
ciation of Chicago and the New York 
Housewares Manufacturers Association. 


National Retail Hardware Asso- 
ciation, 48th nnnual Congress, Jun 
16-19, 1947, at the Hotel Statler, Cleve 
land, Ohio, Rivers Peterson, 333 No. 
Pennsylvania St., Indianapolis, Ind, 
managing director. 


Store Modernization Show, fr 
annual, week of July 7, 1947, at the | 
Grand Central Palace, New York City. 
Sponsored by Store Modernization 
Show, Inc., Grand Central Palace, New 
York, with John W. H. Evans, manag: 
ing director. 





Triple Mill Supply convention, Msy 
11-14, 1947, at the Hotel Traymore, At 
lantic City, N. J., will be headquarters 
for American Supply & Machinery 
Manufacturers’ Association, Inc. The 
National Supply & Machinery Distrib 
utors’ Association and the Southem 
Supply & Machinery Distributors’ A* 


s 





sociation. R. Kennedy Hanson, 1108 § 80TO-Bt 
Clark Bldg., Pittsburgh 22, Pa., is ge @ @ Never 
eral manager of the American associt- lubric 
tion: Henry R. Rinehart, 505 Arch St. ® Roto-] 
Philadelphia 6, Pa., is secretary-tre® e a 
surer of the National association. E. L. iadue 


Pugh, Volunteer Bldg., Atlanta 3, Ga., ®@ Direc 













is secretary-treasurer of the Southem fast, : 
association. natin; 
HARDWARE AGE APRII 






INTERIOR ENA 


18 BEAUTIFUL COLORS % WOODWORK, WALLS, ETC. 
* - * 
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ohn R. Schoemer, Qj) : ) un 
New York 17, N. Y, ie — 4 
|) Popalar Priced PAINTS © 
i THERE’S A BIG MARKET FOR THIS FAST-SELLING LINE 
Now with increased facilities, we can add a 
few new dealers for Donley paints, enamels 
and varnishes. Priced to meet all compe- 
tition. Available in 4 oz., 10 oz., pint, quart 
and gallon sizes. a ; 


Write for Color Cards and Price Lists 


DONLEY PAINT CO. 


on 2 2 ee ee 
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HANDY KEY HOLDER 


3 BIG Reasons = 
why these are better: 1 
























i—Superior Quality: 
Made of Brass, will 
not Rust. Nickel 
Plated. 


2—Better Design: 
Safety Catch pre- 
vents loss of keys. 
Positive protection. 


Chee CPOE | 












































3—Bigger Profits: 
Our low price guar- 
antees profits on this 
fast selling item. 


SUN METAL PRODUCTS 


221 N. LaSalle St. 
Chicago, Iil. 
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FREE DISPLAY 
FOR YOUR STORE 


This FREE Lowell Roto- 
Blast Display helps you 
sell. It gets the story of 
the Roto-Blast’s advan- 
tages over fast. One packed 
FREE with each dozen 
dusters. Set this display 
up, in your windows, and 
on your counters. Build a 
dust display around it. 
Put it to work at once. 
Send in your order now. 


Onder Today 


IMMEDIATE 


zation Show, fim 
aly 7, 1947, at the 
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ore Modernization 
entral Palace, New 
. H. Evans, manag: 


ly convention, Msy 
lotel Traymore, At- 
ill be headquarters 
ply & Machinery 





ciation, Inc. The SRL A D Y 
“te aad Roto-Blast ee 
Machinery Distrib DUSTER These dusters 


are manufac- 
tured, packed 
and ready to 
ship. Each day’s 
delay is costing 
you sales. Send 
your order for 
immediate 
shipment. 


nd the Southem 
- Distributors’ As 
dy Hanson, 1108 
th 22, Pa., is gen- 
American associ@- 
art, 505 Arch St. 
is secretary-trea- 
association. E. L. 

, Atlanta 3, Ga, 

of the Southern 


ROTO-BLAST FEATURES SELL FOR YOU! 


® Never needs oiling, plunger permanently 
lubricated. 

® Roto-Blast center discharge lets duster op- 
erate efficiently no matter how it’s held. 

© New type air control assures smooth dust 
pickup, easy control of discharge. 

® Directional nozzle makes application easy, 

fast, accurate; it saves money by elimi- 

nating waste of dust! 
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LLOweELt Foto Glasl DUSTER 


Huge national advertising campaigns will quadruple 
the number of housewives,’ gardeners and poultrymen 
who come to you for powder insecticides and dust. 
Show them how Lowell Roto-Blast Dusters make in- 
secticides go further, how they do a better job with 
less work; make two sales instead of one. Get this 
extra profit with no extra effort. Every insecticide pur- 
chaser is a ready prospect for a Lowell “Roto-Blast” 
Duster. The Roto-Blast is available now for immediate 
delivery. Order now. 


LOWELL A... fairing Co 


DEPT. 51, 589 EAST ILLINOIS ST., CHICAGO 11, ILL. 


MAIL THIS COUPON TODAY 
















LOWELL Manufacturing Co. 
DEPT. 51, 589 E. ILLINOIS ST., CHICAGO 11, ILL. 


Yes, | want to double my profits. Ship me immediately 
dozen Lowell Roto-Blast Dusters at 





1 
| | 
| | 
| | 
| $12.60 ($14.75 Western Territory) per dozen, F.0.B. LOWELL, | 
| Michigan. | 
j oeaens name | 
| streer__ | 
| ciTYy_ STATE | 
| | 
| 


MY JOBBER'S NAME_ 








Don't forget! 


Tell your customers... 





Q ) 
FEED 


VIGORO 


TO EVERY 
GROWING THING! 


© LAWNS 

© VEGETABLES 
© FLOWERS 

© TREES 
1° SHRUBS 
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This year—Vigoro sales are due to climb to an all time 


high! The home beautification movement ... a con- 
tinued interest in vegetable gardening ... the most 
powerful Vigoro advertising campaign ever run—all 
these are your assurance of bigger Vigoro profits than 
ever before. 


Make the most of this unusual opportunity by dis- 
playing Vigoro in your windows and in your garden- 
supply department. Mail out the colorful Vigoro fold- 
ers. Put up the Vigoro display mate- 
rial available without charge. Above 
all, explain to your gardening cus- 
tomers that Vigoro is the ideal 
plant food for every growing 
thing. That’s the sure way to 
reap those extra sales and 
profits. 


SWIFT & COMPANY 


Plant Food Division 
U. S. Yards Chicago 9, Ill. 


A PRODUCT OF Sw 























Be sure to stock a com- 
plete line of BANA 
Products—one of Amer- 
ica’s best selling, fast- 
est growing families. 


all BANE products 


BANA COMPANY #ll6 New Montgomery St., San Francisco 











Sell these profitable companion products 
End o Pest—End o Weed! 








Assortment of 12 screw drivers. 
Every driver branded and war- 
ranted. Retail from 25c to 75c. 


| DEALERS: Write for complete catalog 
and name of nearest jobber 


---® 


FULLER TOOL COMPANY, ING. 


GARSON AEP AIRE BT STREETS, BRO X59 
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FITLER ROPE By THE MAKERS oF VIGORO 


F T $ T H E é MORE PROFIT BULICES 


and buy again! 
Consult your Fitler Dealer 
on all rope requirements. 
Whethertheneedis purely <4 5 id | End 0 2 est . « all the pro- 
for rugged strength or one . =X ‘tection most gardens need from 
that calls for whip flexibil- — = chewing insects, sucking insects 
ity, your Dealer is ever gP7 mw"! || [634 and fungus diseases! 

ready to guide you. For if |. = This new, remarkable insecticide and 


lone hundred and forty- fungicide gives more effective control 
over all 3 major types of garden pests. 





three years Fitler has sup- ae Recommend it for edible fruits and vege- 

, . . 7 ni tables; also for flowers, trees and shrubs. 

| plied industry with de- d End o Pest comes in a handy dust gun 

pendable rope that is that’s refillable with extra cartridges. 

® to stock a com- d - . Also in small sifter-top package for 
line of BANA § designed to fit the job. house plants, and large economy size. 


ts—one of Amer- End o Pest should be displayed with 
est selling, fast- 


. po Vigoro. You'll make 2 sal d2 fit 
owing families. | THE EDWIN H. FITLER CO. = | ——~sfrom each garden- 
PHILADELPHIA 24, PA. - , ing customer. 
Manufacturers of Quality Rope Since 1804 yy) _ oe. a Made 
Se Ze by Swift, 
makers of 


VIGORO 

















End 0 Weed » » «new, improved 


weed-killer dooms weeds to certain 
death .. . roots and alll! 

End o Weed is so simple to use. Merely dilute it 
with water and apply with any type spraying 
equipment. It completely destroys over 50 differ- 
ent weeds without harming ordinary grass. Comes 


in all popular sizes. The 8 ounce package treats 
2,000 square feet of lawn area. 


linoleum 
SEAM and EDGE BINDING 


Casval customers make your register ring if you rivet their roving eyes 


Weed when they 
order Vigoro. You'll 
make still another 
sale and profit. 





vith $ & W counter display cartons for linoleum binding. These shopper- 


Presented by Swift, 


Each small box comes complete — 12 feet of silvery, pliant zinc, pre- makers of 


plus all the VIGORO 


soppers are quickly emptied of their twenty-four 24 ".sq. boxes of binding. 


Tell your gardening customers about End o 


shaped and pre-punched with the necessary nail holes .. . 


fecessary nails. 


Write today for complete information and prices on this profit maker. SWIFT & COMPANY 
“ Plant Food Division, U. S. Yards, Chicago 9, Ill. 


An impressive schedule of big, colorful ads is now ap- 
pearing regularly in House and Garden, House Beautiful, 


S & W ce LDING of oF The American Home, Better Homes and Gardens and 


980-90 PARSONS AVE. DEPT. H COLUMBUS 6, OHIO many other magazines 
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THE BRIDGEPORT HDWE. MFG. CORP. ¢ 


The Bridgeport “Hy-Bar™ 


—the most famous name in wrenches. The long thin 
jaws of hand forged carbon steel prevent slipping 
and the curved shank prevents knuckle scraping. 


@ No. 27— 

Double end wrench 

that’s a necessity for 

any mechanic. Perfectly 

milled pear-shaped jaws really 
grip a nut, bolt or cap screw in 
the way it should be done, 


@ 2725 B — Box Head Double End 
Wrench — a slip-proof wrench that 
fits all the most commonly used nuts. 


For all automotive, electrical, radio and 
general mechanical use, there’s a Bridgeport 


wrench that’s right. Order from your Jobber. 


TRADE MARK 


DROP-FORGED TOOLS 


KNOWN FOR FIFTY YEARS 


Bridgeport 








BRIDGEPORT, CONN. 


HYDE LINOLEUM KNIVES 
for ECONOMY and SATISFACTION 


Hyde Linoleum Knives last longer — that’s real economy! 
They cut faster — giving utmost satisfaction. Features o 
the 3B Linoleum Knife tell why: Hydex high carbon sted 
blade — expertly heat treated, ground and honed; strong, 
sharp point for precise cutting; wide swedge for maximum 
relief; heavy plated nickel ferrule for added strength; naturd 
grip burnt finish handle, securely riveted. Look for the Hyde 


Diamond Brand — your guarantee of lasting quality. 


HYDE Manovracturine co. 


\ SOUTHBRIDGE, MASSACHUSETTS, U.S.A. 
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e Adequately rust-proofed 
e 1000 key combinations 
e Very nearly thief-proof 


Wherever an exposed lock 
is used — garages, tool 
boxes, gates — your 
customers can depend on 
the Sterling Rotgry Lock 
to keep possessions s¢- 
cure. Dependable service 
for a quarter of a cen- 
tury. The lock is rust 
proof, and it won't chip, 
scale or blister. Simply 
constructed with only four 
permanently joined parts 
—rotary shackle, locking 
assembly and front and 
back plates. Available in 
two sizes—2!/," shackle to 
retail for 85¢; 134" shackle 
for 60¢; Chain 15¢. Ast 
your jobber, or write for 
information. 


My ROTARY SHACKLE LOCK 


STERLING LOCK COMPANY 
1301 S. Third St., Minneapolis 4, Minn 
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PHTLERY! The Quality Products of 
- Leading Manufacturers... 
now available at standard prices! 


Send for catalog and price list 





Immediate Delivery 


IMPORTED FRENCH 


COOK KNIVES 
FORGED STEEL, 10" 


$74 F.O.B—N.Y.C. 


Ponese of Crrtlanyy 
5 Vesey Street New York 


PER DOZEN 
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CHAMPION 


Sereen Latches : 


3 
4 





Champion Champion 

No. 4150 . 4155 

Wrought Wrought & 
Steel Brass 


7 


Popular tubular type. Suitable for 
Screen and Storm Doors. 





Double spring action. Positive lock- | 
ing device. 
| 


Operate smoothly—easy to install. 










Supplied in brass or steel. 








Nearly all hardware 
jobbers handle some 
products in the big 
CHAMPION line. 


(HE CHAMPION HARDWARE COMPANY 
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Here's the best post on the market . . . best eight ways, 
as described below. Holm’s Flor-Levl sells at the same 
or at a lower price than most ordinary posts. Holm’s 
planned merchandising backs your sales efforts . . . 
means faster turnover and bigger profits. And Holm’s 
selective franchise assures you a 
chance to build your business in your 
territory without any direct competi- 
tion on the same line. Profit-wise it 


retailer. Investigate the Holm’s deal 
and see for yourself. 






MAYBE YOU HAVE 
A FLOOR POST, BUT 


THERE’S ONLY ONE 


LEVL 









Oo=a_ © = 



















the best deal for the jobber and 






















WA 


Best & WAYS! 


MORE SUPPORT. Supporting surface of ex- 
actly 8.64 inches is almost six times as great as 
“pin point” posts where entire weight is on 
two pin points, as shown in diagram above. 


GREAT SAFETY. Swivel points at top and 
bottom help prevent slippage and equalize 
pressure. 


EASY TO LIFT. 12 threads to the inch make 
turning easy. 


PRECISE ADJUSTMENTS permit over-all 
height of post to be varied from 1 to 72 feet. 


NO RUSTING. Precision parts copper plated. 
Lacquer finish. 


GREAT STRENGTH. Guaranteed to support 
25,000 Ibs. 


NO SPREADING OR CRACKING. Due to 
special design of bottom plate. 


HANDSOME, STREAMLINED APPEAR- 
ANCE. Same diameter from top to bottom with 
no unsightly pyramided parts or pin holes. 







isn’t it Time 
To Check 
Your Post Deal 
With Holm’‘s? 
Write TODAY 
for product and 
franchise details. 
Make sure you 
have the best. 
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HOLM’S MANUFACTURING CO. 


OF OHIO 
106 N. MAIN ST. AKRON 8. OHIO 
‘ Factory at Kenosha, Wis. 
Warehouse Stocks in Principal Cities 













UNION’S New Leaders 


to bring in the overdue Sales 


Customers of all ages are keeping in mind the 


lead-off merchandise featured by Union for 


We are 


grateful for your patience and your confidence in 


nearly 90 years of memorable values. 


things-to-come. 


Union Tools and Sporting Goods are still in short | 
But expanded output is under way, and | 


before long will be on the way to get customers off | 


supply. 
the waiting list for the great new buys in UNION 


Roller and Ice Skates, 
Fishing Tackle, Chisels and 
Screwdrivers, Hack Saw 
Frames, Gun Implements 


HARDWARE COMPANY 


Ow WE Ge 2 w 
TORRINGTON. CONN. 


NEW YORK OFFICE ISI CHAMBERS STREET 





—, 


This Display Card Sells 
lroning Board Cover Holders 











| They make ironing easier 


for housewives because 
they hold the cover tight- 
ly without a wrinkle. In- 
sure a smooth surface 
for ironing. No tacks— 


| no pins—no draw strings 

| to bother with. Fit all 

| standard ironing boards. 

| Easily attached—quick- , J 
| ly removed. Cadmium 5 
| plated. 


With your initial order 

of | carton (24 boxes) “fees 
| set of 5 holders to a 

box, we will furnish you 


| with a sales making 
| display card at no extra cost. You pay only the dealer 


price 45 cts. per set, f.o.b. Cleveland. Retail price 75 cts. 


| per set. Minimum order | carton. 


— and you Dealers are waiting for 


Order now for prompt shipment. 


Wenson Machine & Tool Co. 


Manufacturing Specialties 
3949 East 154th St. Cleveland 5, Ohio 


ms 

















CAR WINDOWS 


— WINDOWS 


HOME WINDOWS 
STORE WINDOWS 


For PROVEN QUALITY— 


L U X oO R WINDOW SQUEEGEES 


FEATURING 
Master 

and Junior 
Squeegee dis- 
play deals. 
7, 7”, & 
multiple blade 
wiper and 6” 
single blade 
wiper. 

Master Display 
9 doz. assort- 
ed sizes, 1 dis- 
play card and 
4 wipers. 
Junior Display 
6 doz. assort- 
ed sizes, 1 dis- 
play card and 
4 wipers. 


FREE—with each deal, one ease] display card in siz 
colors. 


G. & H. MANUFACTURING CQ. 


2017 N. Leithgow St. Philadelphia 22, Penna. 
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y only the dealer 
etail price 75 ck. 


ent, 
Tool Co. 
eland 5, Ohio 


iT WINDOWS 
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RE WINDOWS 


EGEES 





card in siz 
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|“ ALL-STEEL 


HOT-DIP GALVANIZED 


Clie, Duger 


Supports 4 Lines! 
Durable—Lightweight 


Sells on sight! Sealed-In 
Molten Zinc! Never needs 
Paint or Repair! 714 Ft. 
High! Compiete With 
Ground Sleeve And Weath- 
er-Proof Cap! Splinter- 
Proof! Strongman Quality 
Assures Customer Satis- 
faction! 




















As the Easier, Safer 
Way to Destroy Trash 






ie) 0) 


“ZIPPER 
More der Now 


on the Way — Or 





Every home, store, factory, institu- 
tion, park needs handy ‘“‘ZIPPER TOP” 
Burners. With production growing every 
month, you'll be able to offer increasing 
quantities to your trade. Cash in on the 
demand for this burner with the con- 
venient zipper top and the non-sagging 
smoulder-proof Volcano Bottom, three 
models. Send today for descriptive 
Circular HW 4102. 


UNION STEEL PRODUCTS CO. 


126 Berrien Street * Albion, Mich. 

















NORWICH 
The Line of | Champions 


=a champ for sales, too! 







Norwich Lines are designed 
to bring in the big ones. . . 
with strength to hold them, 
and ease in casting never be- 
fore approached! No won- 
der Norwich Lines are in 
constant demand... and 
you know what that means 
for profits! 


BLACK PEARL 


Supreme Silk 
BAIT CASTING LINE 








































It’s the world’s finest bait casting line . . . holds 
the world’s record of a 151 Ib. tarpon on an 18 
Ib. test line! Available in 15, 18 and 25 Ib. tests. | 


STATESMAN 


Nylon 
BAIT CASTING LINE 


















- 
Smoother and smaller than other lines of equal 
test... yet gives long life in both salt and fresh 
water! Available in 9 sizes from 9 to 50 Ib. 
tests .. . black, white, or gray! 


NWOBWL ETL 
LINE COMPANY, Inc. ‘ 
The Line of Champions 


NORWICH, N.Y. 
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RIGHT NOW, when Spring brings 
widely fluctuating outdoor tem- 
peratures, is the time to tell your 
heater customers about the fuel 
saving convenience and comfort 
of A-P Thermostatic Tempera- 
ture Control, You can install an 
A-P Heat Regulator Set on most 
oil heaters — new ones as well 
as those you sold as far back as 
1939 — for most of them use 
A-P Model 240-DR, UR, or YR 
Manual Controls. You can talk 


, . . . ‘ 
about 10% to 25% fuel savings — avoiding danger and 


discomfort of overheating — the luxury of healthful home 
temperatures by the mere setting of a thermostatic dial. 


THE COMPLETE ‘‘Sales Package"’ is inexpensive, easy to install 
either permanently, or movable in case of rented homes. The 
Set includes an Electric Conversion Top for mounting on 
present manual control, an accurate Wall Thermostat, a 
Transformer, and all accessories and necessary instructions. 


Add some extra Spring sales and profits NOW! 
Write for prices, samples and selling material 


. 





BE SURE ATER A-P DEPENDABLE 
NEW HEAT OIL CONTROLS — for faster sales, 
LINES USE.. greater customer satisfaction. 


AUTOMATIC PRODUCS COMPANY 


2442 NORTH THIRTY-SECOND STREET, MILWAUKEE 10, WISCONSIN 


DEPENDABLE 0.2 Controls 


DESIGNED TO ELIMINATE SERVICING 





























TRADE MARK RES 


come SPUN CLASS 
TR 


KINDLERS 


FOR OIL BURNING WICKLESS STOVES, 


RANGES AND HEATERS 


pared ; 
ATLAS ASBESTOS COMPANY wont Walls PA 
t $ 





Glaswik is the original wicking made of spun 
glass yarn. America’s finest wick. Handled by prac- 
tically all of the leading jobbers in the country. 








“MAKERS OF GLASWIK, FLAMEMASTER, TOP NOTCH AND VICTORY. WICKS 





AN ga FAS 


_ ASBESTOS COMPANY 


NORTH WALES, PA. 














Two Speciat Leavers 
For Spring Selling 


Start spring clean-up selling with these popular home items 
—Super pre-war quality—and pre-war priced to make them 
business building leaders—and at a good profit to you. 
Get your order in now for immediate delivery. 


F.C. STEEL BROOM RAKE 
—A Really Superior Product 


A 24 tine, heavy steel broom rake 

of exclusive design. Arched plate— 

Cantilever construction doubles 

strength. 20 inch spread. Dark green 

baked enamel finish—48" waxed handle. 

L| Packed 2 dozen to carton. List $15.60 doz. 
Sells “like hotcakes" at $1.29. 


F.C. STEEL HOSE HANGER 

Meets a Need in Every Home 

The safest, easiest way to care 

for garden hose. Hangs hose 

without kinks or crushing. One 

piece heavy gauge steel— 

Holds 100 ft. hose. Mounted 

on fence, wall or house. Dark green baked enamel finish. 
Packed | doz. to carton—List $12.00 doz. 

A "pick-up" seller at 99¢. 


Order a supply of both today. Standard discounts. 


FIRECRAFT CORPORATION 


Dependability in Metal Products since 1910 
3106 W. 51st Street Chicago 32, Il. 


HARDWARE AGE 











WOVEN 
PUN GLASS 


nade of spun 
ndled by prac- 
the country, 


= 


ID VICTORY WICKS 








Featuring: 


Attractive assortment of pictures lithographed on 
metal blanks permanently clenched into the face 
of the flue stoppers. Folding wire fasteners at- 
tached to slots raised from the metal of the blank. 


Shipping Weight 
Fast Per Doz. Per Gross 
6" er 7" 3 Ibs. 7 ox. 43 Ibs. 
7" or 8" 5 Ibs. 62 Ibs. 


Blank 
eae 





8-17/64"" 
9-3/4"" 


#3 Ivory 
#8 Ivory 


Packing—!I dozen per carton, | gross per case 
Order from Your Wholesaler, er Write Us for Reference 


J. L. CLARK MANUFACTURING C 





ROCKFORD, 
es ILLINOIS 

















ADER "1 
ing 

ar home items 
to make them 


profit to you. 
y- 


OOM RAKE 
rior Product 





1! broom rake 
ched plate— 
doubles 
Dark green 
axed handle. 
+ $15.60 doz, 


jamel finish. 


iscounts. 
ION 
0 


io 32, Ill. 





For your share of the Official Phoenix drop forg- 
ed pitching shoes (and your share of the season’s 
sporting goods profits) call your supplier or 
write direct. 


PHOENIX MANUFACTURING COMPANY 


Joliet, Illinois Catasauqua, Pa. 
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for beautifying the 
entrance of her home 


+ Remove dirt, moisture and grime from shoes. 
Trap germ laden filth at the door—keep it outside. 


In keeping with all the other appointments of the fin- 
est home. 


Non-Slip 
Surface 


No Exposed 
Metal 
ATTRACTIVE PATTERNS 


in each of 4 SIZES 


14 in, x 22 in. 18 in. x 30 in. 


15% in. x 27 in. 


3 COLORS IN EACH MAT 


WRITE FOR PRICES AND LITERATURE 
An Exclusive Product of 


AMERICAN MAT CORPORATION 
1731 Adams Street ° Toledo 2, Ohio 
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PROFITABLE LINE 





PAINT REMOVERS 


Destroys old finishes swiitly and 
thoroughly- Will not injure the 
hands, brushes OT the finest woods. 
Manufactured in Liquid, Paste, 
Fireproof and Marine Paste con- 
sistencies. 
Packaged in Deums—5 gal.—1 gal.— 
VW gal.—'/s gal.—1/16 gal. 


COMPLETE LINE 


ey x Bese: 1D POLISHED BRASS. PLATED AND 
JE D4 K AND BRASS ANDIRONS, FIRESE 
SCREEN “3 
S. FIRELICHTERS, WOODHOLDERS 
a us CLEANER } ALSO GRATE BASKETS ANDO LOC REST COVE 
RS 


Has been tested and approved by 
one of 


Hanlon & Goodman Co., 

America’s foremost brush manu- 

- Will not injure bristles ——_, 
or loosen settings. leans ail 
brushes thoroughly. 


in Drums—5 9 
1.—1/6 gal.—1/16 gal. 








al.—1 gal.— 





Packaged 


Yq ga 
mm CHATTANOO , 
GA IMPLEM 
e Ca. 


MARTIN'S 


cH 
ATTANOOGA 6, TENN 




















No. 1 LIQUID GLUE 


A powerful liquid glue that holds 


firmly under terrific strain. 
by profession cabinet-makers 


and wood finishers for years. 
sure sale to every home owner 
and amateur craftsman. 
B a 
—Y%4 gal.— ECAUSE THEY ARE MADE BETTER 


ee 2 $ Sica. aera " 
‘a gal.— gal.— gal. 
WIRE DISH D { 
| RAINERS “-& 


iP? 


WALLPAPER REMOVER 


Zip quickly penetrates all wall- 
papers. Mix one package in two 
gallons of warm water. Just brush 
it on. It will not injure the wood 


work. A time saver and a sales 


maker. 





PATTY REMOVER & CHEMICAL CORP. 
19 GAY STREET © MANHATTAN 14, N.Y. 
Minimum package 3 doven. Shipp a 

Shipping Weight 60 ib 


Patty Remov 
e 
he he | Street & Chemical Corp. 
mhattan 14, New York | " 
Gentlemen: Ple \ \ 
: Please send me f ‘ 
without obligation, price lists, dis- \ ©. 6. East Hampton, Conn. . 57.80 per dares 
. \ New York Sales Office 
Balumore Sales Office Sg Ave. Room 208 
1c 205 W. Lombard $ 


ARTISTIC WIRE PRODUCTS CO. 


O Presto 
O Martin's 
EAST HAMPTON, CONN 





Street 
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ITABLE LINE Qs 


UiyD 


YA: 








WARE AGE 


TOOL STEEL BLADE SHEARS 


Easy replacement of blades worn by continuous 
use and resharpening. A domestic and industrial 
fast seller. Tempered tool steel offers a long life 
edge, yet you pay for it only in the blade. 72” 
long, completely chrome plated. 


WRITE NOW FOR DETAILS! 
NU-AGE PRODUCTS CO. 




















ORDERS Vow Being ACCEPTED 


FOR i 


SHIPMENT. 


Ace 
FLY 


SWATTER 


Made with a specially 
designed black wire to 
insure durability. 
Smartly trimmed with 
various colored leath- ’ 
erette bindings. 





Ace Fly Swatters feature an easy-to-use lightweight handle 
that meets with a buyer's quick approval. Packed in gross 
lots. Weight, 10 Ibs. 

Order No. 102. $8 64 
F. QO. B. Factory. Gross lots, per gross........... S 
Buy Direct from Factory. 
ACE WINDOW SCREEN COMPANY 
"Chicago's Largest Window Screen Plant" 
1634 S$. PULASKI ROAD CHICAGO 23, ILLINOIS 
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GRIFTIN 
HINGES 


* 


(SRIFFIN 


nufacturing Company 


ERIE, PENNSYLVANIA 





AGENTS 
NEW YORK: 45 Warren St. BOSTON: 115 Breed Street 
SAN FRANCISCO: 703 Market St. 




























Wh. (F) 


MODEL B-105 


MODEL L111, 














Ask Your Jobber For 
These Quick-Selling 







(E) 
MODEL H-103 


oe SE 













TWIX Leaders | ETE TTT 
\n QUALITY TOOLS AT PRICES THAT. ; 
‘ wis > WIN INSTANT POPULAR ACCLAIM 
MODEL H-116 ‘ :) (A) *TWIXKLIP—2 in 1 clip for toe and 
q| 7 fi finger nails. Model T.F. 51. 
ec XX : x (8) ALUMINUM FOLDING RULES — 6 Fr., because ae 












Model RL-113; 3 Ft., Model RS-113. 


(C) *ADJUSTABLE LEVEL Jr.—Model 
L-111 


(D) CARPENTER SQUARE — with level — 


Model C-102. Y Ci 
(E) nnn FRAMES — Heavy Duty. b y C 0 N T I N U 0 U ) hy 
Model H-103. 















(F) SLIDING BEVEL—Model B-105. 


NATIONAL MAGAZINE | in." 
—_ Ho & RADIO ADVERTISING § “...: 
























(H) Electricians & Plumbers HACK-SAW Bottle 

FRAMES—Heavy Duty. Model H-109 Advertised Regularly . Bas display 

(I) *PROTRACTOR & DRILL GAGE — Model in Powerful national advertising chance 

si cane soemees re i St - “sold” 

J BINATION SQUARES — with level i- - i 

( pon men ag se _ evels COUNTRY GENTLEMAN multi-use, low werd eatures ¢ Aire v 

: R-V-LITE. Magazine and radio Years | 

ee ee eee —~ Mil ee eee constantly hammer home its 60% Sweet- 

D-106. POULTRY TRIBUNE + sig ere ma 

(L) ADJUSTABLE BENCH LEVEL (10 inch) AMERICAN POULTRY Vitamin D® sun ray transmis- oie dk 
be Model S-107. JOURNAL sion, transparency, protection 

<}: MODEL RL-113 sprays 
rE . (M) PISTOL GRIP HACK-SAW FRAME — MIDWEST FARM GROUP and long life. In homes and on 


= & _ MODEL RS-113 Heavy Duty. Model H-116. 


oni Cilia: Gettin farms the country over, R-V-LITE 


consumer magazines sales are easy! 


} for dozens % © pene of UGLY Hides 


POINT-OF-SALE HELP, FREE 


Free Dispensing Display Rack. and 
other material remind folks to buy. 


*Pat Pending US.A 









(L) 


MODEL S-107 (K) 


7% MODEL D-106,/ 





W 
[~~ _MODEL P-108 








50 FT. AND 150 FT. USE IT! Kary 


ROLLS, 36 INCHES WIDE 





af Oe ae The cae Pe re 
/. MODEL 100 . = ile QeN- LITE er oa Stock up now! 



















Cedar 

WATCH FOR ADDITIONAL TOOLS ORDER FROM hem 
NEW NUMBERS APPEARING REGULARLY en we wu YOUR eners 
If your jobber can't supply you, write TODAY! .. 

| TWIX MANUFACTURING CO., Inc. /oce/ | tae 

t 40-09 21st STREET, LONG ISLAND CITY 1, N. Yo - 7,4 fy " : Manufactured Exclusively by 

| | HARVEY CORPORATION 
3470 N. KIMBALL AVE. CHICAGO 18, ILLINOIS 
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NATIONAL ADVERTISING 


HELPS YOU SELL 


INSTANT 


THE ORIGINAL AIR DEODORANT 


You can make money with 
Sweet-Aire! Show your cus- 
tomers you stock the fast-act- 
ing air deodorant they see 
advertised in these leading 
magazines. A Demonstrator 
Bottle near your Sweet-Aire 
display gives customers a 
chance to try it out. They are 
“sold” when they see Sweet- 
Aire work. 


Years of home use have proved 
Sweet-Aire’s fast-odor-neutral- 
izing action. It is the original 
air deodorant. A few quick 
sprays make air fragrant. . . 


*Reg. U.8. 
Pat. Off. 


Cedar Pine 
or Oriental 
Fragrances 


Bweet-Aire is 
fotr traded 
where permitted. 


Profit from Steady Advertising 
Reaching 62,182,373 Readers 






‘eee 


fresh in kitchen, bath, nursery, 
closets, offices, etc. No wicks 

















. No waiting! Suggest buy- 
ing a bottle of Sweet-Aire for| 
each of these odor-centers, and| 
you can get volume sale. 


Your Jobber Salesman has full | 
information about Sweet-Aire 
and our Cooperative Advertis-| 
ing Plan Ask him about it,| 
and cash in on the regular| 
national advertising that tells) 
your customers about Instant | 
Sweet-Aire! 


F 
Pad Co-op Plan! Cash j | 
Weet-Aire National « 
oe dvertising! 
em 
regular rater Bottles (one 


| 
| 
Atomizer each fragrang, | 
Mats (we Newspaper |; 


isplay 


* 
Supplieq in Demonstrat 
: it se et 
a *actory After ect 
4 : Sk 
Salesman for’ detainee? 








RETAIL PRICES| 
4-oz. bottle 60¢ 
8-02. bottle $1.00 
16-0z. bottle $1.75 
Atomizer B5¢ 


Atomizer carton-packed and sold 
separately. Fits both 4- and 8- 
oz. bottles. 


MILLER PROTECTO PRODUCTS COMPANY 


KALAMAZOO 41, MICHIGAN 
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FOR DELIVERY! 


Thru your wholesaler 








A solid type stopper, moderately 
priced, designed to fill long-standing 
customer demands. Chain-stay ring 
is securely imbedded in stopper post 
in a manner that assures permanency. 
High quality white stock that will not 
swell or pop out of drain, impregnat- 
ed with a special compound that re- 
sists hot water, soap, and detergents. 



















IN RUBBER PRODUCTS, 
THE BUYWORD’S LAVELLE 


FOR THE BEST 
RIGHTLY PRICED, 





Security stoppers are 
made in sizes 1”, 1Ve", 


1%", 1%", 1V¥2" and 
134". Packed one dozen 
to the box. 
































































at RUBBER COMPANY 
i811 W. HUBBARD STREET * CHICAGO 272, ILLINOIS 
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Ideal “Dual Purpose’’ Hinges 


ENABLE YOU 
TO REDUCE YOUR INVENTORY! 


For Storm and Screen Doors, Casement 


Provide More Home Heat With 


the Majestic 


' CIRCULATOR 










| 


. 
a 


Sash, etc. Size 3" x 234" only 


_  —— 


FIREPLACE 





































Best-laid plans of modern homes include fireplaces built 
around the heat-producing Majestic Circulator a pre- 
cisely-made, all-steel fireplace core that wrings maximum 
heat from every pound of today’s scarce fuel. It’s simple to 
install, saves time and labor. Circulates heat like a warm- 
air furnace and is smoke-free. 
In winter, it cuts fuel bills 
by relieving demands on the 
furnace, and in chilly fall or 
spring, serves all heating 
needs of small homes. This 
fireplace package unit fea- 
tures smoke chamber with 
built-in smoke shelf, firebox, 
accurate dome-damper with 
unique easy-to-use poker con- 




























No. 323 can be used as either full surface or half surface 
by reversing one leaf. 
No. 323CD (Dull Cadmium) $4.14 List Doz. Pr. 
No. 323US4 (Dull Brass Plated) $5.52 List Doz. Pr. 
Solid Brass Pins Slightly Extra 


Packed one pair per envelope with screws—one doz. 
pair per box 
We also make a hinge No. 324 which can be used as either full 

























mortise or half surface by reversing one leaf. trol heat-boosting “Radiant * 
Sold Only Through Hardware Distributors Blades,” and insulation-seal- + 
“Satisfaction Guaranteed" ing angles at side openings. ° IN 
For sizes and details, write. 
Ask about the full line of Majestic ° DI 
Building Necessities including Home In- rs 
ST. PA U is MINN ° | cinerators, Coal Chutes, Underground e 
| Garbage Receivers, etc. 
250 E. FIFTH ST. - . , 
Manufacturers of Builders Hardware Specialties, such as Ideal The Majestic Co mpany * We 
Screen Door Latches, Barn Door Latches, Storm Sash Adjusters, 836 . : Ind a. 
Screen Door Hinges, Casement Sash Friction Stays and Other Erie Street, Huntington, Ind. 152 
Popular items Nationally Known and Advertised for 40 Years aoa! 











Whe Wed 
WERS 
SUMP ) 








A profitable 
unit to stock 
and sell. 


IN IVORY. BROWN OR GLOW-IN-THE-DARK STYLE . j PACKAGED 





IN CELLOPHANE 
FOR COUNTER APPEAL! 





STYLED TO SELL—DURABLE POLYSTYRENE 


mmRmntnamiia m=. FF. FF F = 


Your customers will welcome this new 
Myers Sump Pump. Improved in design. Top- 
quality construction — bronze, brass and 
stainless steel throughout. Centrifugal 
type — automatic control — no lubrication 
required. No service headaches. 


The F. E. MYERS & BRO. CO. 
Dept. H-48, Ashland, Ohio 





Your customers are demanding quality at a price! Here's one 
answer. Genuine Agate Plastic single and double toggle switch 
plates — and dual receptacle covers — all offer better styling, more 
lasting durability, yet sell profitably at established retail levels. 
In harmony with today’s interior styling—and to your customer's 
choice in brown, ivory, or Glow-in-the-Darkl 





6 PLASTICS 
f; 
ae oe CORPORATION 


write to 


WATER SYSTEMS . . . PUMPS 
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FIREPLACE 
ACCESSORIES 


e®ee3ee @:2e 





IMMEDIATE [if 
DELIVERIES [6a 


Write Today for Catalog aad Prices 


Westchester 3rickote Products Co., Inc. 


1528 WILLIAMSBRIDGE RD., NEW YORK 61, N. Y. 





e®e@eweweeee7ees 





















TOP LINE 
MODEL 1300 
Cylinder-Type Electric Room Heater 


CUSTOMERS LIKE THE WAY IT 


HEATS A ROOM WITH THREE 
KINDS OF HEAT — gives 

















The "DANDEE”’ Line 
OF PLUMBING, HEATING AND 
OIL BURNER SPECIALTIES 





Basin Faucets 

Sink Faucets 

Oil Burner Nozzles 
Oil Burner Wicking 
Oil Burner Valves 
Oil Burner Strainers 
Brass Fittings 

Pipe Nipples 
Compression Fittings 
Oil Drum Faucets 
Bottle Caps 

Bottle Handles 


Lawn Sprinklers 
Hose Nozzles 
Hose Couplings 
Hose Menders 
Hose Clamps 
Hose Nipples 
Portable Showers 
Shower Heads 
Bath Sprays 
Sewer Rods 
Cockhole Covers 
Chainstays 


HUNDREDS OF OTHER KINDRED PRODUCTS 
READY FOR IMMEDIATE DELIVERY 


WRITE FOR CATALOG AND PRICE LIST 
INSIST ON “DANDEE” 


PLUMBING PRODUCTS Co. 


145 N. Washington St Boston 14 




















more heat faster and at lower 


—— Radiant Heat 
Radian ea cost! | 


--— Reflected Heat 
Convection Heat 

“> with natural up- 
draft circulation 


| 
| 
| 
} 
} 
JT-AWAY SIDE VIEW 
| 


THEY LIKE THE WAY IT LOOKS — its revotu- 


tionary cylinder-type design, beautifully finished 
in iridescent blue heat-baked enamel with shiny 
Chrome trim. Wood handle and feet in lustrous 
Blonde Maple finish. 


THEY LIKE ITS SAFETY — modet 1300 wit not 


tip over; will not harm finest floor or rug. Design 
and low center of gravity eliminate fire hazard. 
Wiring is totally enclosed and tamper-proof. Wide, 
EASY-GRIP handles STAY COOL so that heater 
can be moved even when in service. 


THEY LIKE ITS LONG-LIFE CONSTRUCTION — 


Electric-welded steel construction, and  long- 
lasting nickel chrome wire (wound on ceramic 
coils of high tensile strength) insure durability 
and service. 


See it DEMONSTRATED 
at our Booths 16-18 


NAT'L HOUSEWARES & MAJOR APPLIANCE EXHIBIT 
Convention Hall e Philadelphia 
APRIL 27th-MAY 2nd 


For further information address: Department H 


TOP LINE 


HOME APPLIANCES 


TENNESSEE VALLEY 
MARKETERS, INC. 


NO., NASHVILLE 3, TENNESSEE 











117 NINTH AVE 
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AMERICAN GREASE STICK CO. 
MUSKEGON, MICH. 
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|magine 


SALT « PEPPER | 


ALL IN a = 
ONE Beaa 
SHAKER : 
* weg COLOR 
genk® 4 


nok 


TRANSPARENT 
PLASTIC 





SELECT SHAKER...a quality combination 
SALT and PEPPER SHAKER 


.. with cover and base in six attractive 
colors and barrel of transparent plastic. 
Just a twist of the cap will give you Salt, 
another turn, Pepper. SELECT SHAKER 
repels moisture, is non-breakable, and 
will not spill when cover is in closed po- 
sition. SELECT SHAKER is a “must” for 

© Green camping, picnics, barbecues. Adds color 

e Amber to breakfast or luncheon table. A fast 
also seller. Packed assorted colors. 


Mottled Blue 4 : . 
Write us for discounts and further d-tails. 


Mottled Red 
SELECT DISTRIBUTORS 


2023 Webster Street * Oakland 12, California 


* 
COLORS 
© Red 
© White 
© Blue 

@ Yellow 


Order NOW for Your Summer Outdoor Living! 
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the Service line 


« CORDS ... CORD SETS 


specified by top manufacturers of 
LAMPS 
RADIOS 
IRONS 
FANS 
PORTABLE TOOLS 
VACUUM CLEANERS 
REFRIGERATORS 


WASHERS _ 
MIXERS 


RANGES 
HEATERS 


A full line of Flexible Cords for the 
repair and service industry, obtain- 
able through jobbers and distributors. 


CORNISH WIRE CO., in 


13 Park Row * New York City, 7 





HARDWARE AGE 

















at “ 


" the fletcher o - 


Cc TION 
OM 


(Tun Out A precision hand tool for YOUR trade — 


— 5 priced right for today’s demands. The 
_— Auro Mfg. Corp., high grade precision 
tool manufacturers, not only know mer- 
chandise the dealers want but also the 
quality the public wants - - right NOW 
that’s the ‘Fletcher’ brace. We shall en- 
deavor to increase our production to meet 
the tremendous demand and continue our 
fair policy of equitable distribution. You, 
too, should have ‘Fletcher’ braces on your 
shelves. Call your jobber or write direct. 








AURO MANUFACTURING CORP 


LESS OIL 
ERIE + PENNSYLVANIA 


w 3-color dis- 


“f-Toll-tatedlelalelan 
GENERAL SALES OFFICES DANiet R. FITZ COMMERCE BLDG., ERIE, PA., U. S. A. 











DANDEE DELUXE 
SHREDDER SETS 


EACH 
SET 

INA 
DISPLAY 
CARTON 











sie — — ¥g rand pr a2 = a g 
COPPER STEEL BASE. : a SA 
HEAVILY PLATED, ALSO MADE IN LIFE- $f AE ’ 
TIME STAINLESS STEEL. ‘ 


PACKED 3 DOZ. SETS SHIPPING CARTON. 
WEIGHT 33 LBS. 


WRITE FOR NEW LOW PRICES 
A Goed Seller Showing Good Profit ss fi 
: | ORDER FROM YOUR JOBBER 
D A | D i + i he C 2 ae Suggested $190 Retail 
P. O. BOX 327 "STURGIS, MICH. || Ie’ el MCT oe ES erro 


2501 W. Homer St. «© Chicago 47, Illinois 











ARE AGE 
APRIL 24, 1947 365 















— 
GARDENERS AND 


GREENKEEPERS 
PREFER THE 


E-Z TRIP MOLE TRAP 


@ Effective in any type soil. 

@ Sensitive, positive action trigger activates two sets of jaws 
that catch moles coming from either direction. Movement of 
1/16” trips trap. Two powerful 3%” oil-tempered springs. 

Customers instantly appreciate their light @ Easy to set. When sprung, trigger rises to signal catch. 

weight, easy action and practical design. @ 14-gauge steel, rust resistant finish. 


Tough aluminum alloy castings protected ed ae ‘ . : : 
by long wearing hardened steel bushings. @ Overall length 17”; inside width 5%”; opening of trap in 


| 
| ” : 

Smooth cutting, five blade, ball bearing reel. mole runway when set 3”. Instructions attached to each trap. 
i 






new post-war 
light weight 





Semana area ananassae Fug dient 1 modes. 


Many outstanding features 





Crucible. tool steel knives. Shoek. resisting @ Shipping wt. cartoned, 2 doz. 18 Ibs. 


rubber tires. These lawn mowers are as @ Sold exclusively through independent hardware jobbers. To 
strong and durable as specialized experience, be retailed at $1.80. Customary trade discount. F.O.B. fac- 


quality materials and precision workmanship | tory. Catalog 
can make them, pages, literature —Gay 

and electrotypes 

order now Soulltd an to 


LAWN MOWERS 
SINCE 1880 


and assure yourself Immediate | heen If your 
Delivery. Write, wire or phone jobber can’t sup- 


: 7 ply you, write di- 
for complete trade information. rect, giving job- 














ber’s name. 
| E-Z TRIP 
anufacturing ¢ ‘ 
facturing Conpay || MOLE TRAP Co. 
4809 N. Detroit Ave. 
Innisfallen Ave. Springfield, Ohio Toledo 12, Ohio 





























WARWOOD WORKMANSHIP 
MAKES THE DI 


3 





















ANY WAY YOU 
LOOK AT IT 


Yes, any way you look at the 





Warwood Striking Hammer 
you can see that this fine 


tool is correctly designed 
and accurately forged. Like y 
other Warwood Tools, its 
attractive finish has merchandise 
appeal and its lasting service creates 


satisfied customers. 












MATTOCKS ... SLEDGES ... MAULS 
HAMMERS ...WEDGES... PICKS 
BARS... HOES ... ALSO TRACK TOOLS 
MINING TOOLS AND ANVIL TOOLS 





WARWOOD TOOL COMPANY © Wheeling. West Virginia 


AGE 








HARDWARE 
























Hundr 


Consiste 
advertis 
mand f 
FLOAT 
ders bu’ 
do wan 
and offe 


A NEW 

SUBST 
Bait S: 
method 
to cast 
as acc 
bait—it 
water. 
Preven 
EVERY 
Sells t 
and to 
Quick 
Packet 
seller | 


———— 





aii Are You Supplying the 


ENERS AND/ | i -Y-¥oR- baad -T) hme XSi k dike 
NKEEPERS for the 


Trap! LS 


TRAP 


two sets of jaws 
ion. Movement of 


empered springs Hundreds Sold in Your Territory 


signal catch. 
Consistent, eg ee gee I notionsl 
i : dvertising has built volume de- 
<< —- | mand for BAIT SAVER CASTING 
7 eS ap. FLOAT. We do not want direct or- 
ders but = Sor job ha wg he oe 
j do want dealer-jobber distribution 
oe ee Vo and offer liberal discounts to get it. 


unt. F.O.B. fac- 
A NEW METHOD FOR CASTERS — NOT A 
SUBSTITUTE FOR ANY OTHER TACKLE 
Bait Saver casting float is a new 


Here is a spectacular rod and 
reel combination that has been enthusias 
tically used by fishermen everywhere. It's 
a solid, newly developed metal alloy rod 
of extreme flexibility and unbreakable 
and priced to meet the demand of the 
great majority of fishermen. In addition 
to being light weight, its automatic 
thumbing action eliminates backlash and 
necessity of thumbing reel or line. The 
automatically level winding and free run 
ning reel plays out just the correct length 
of line for cast desired, and weight of 


method of adapting live or soft bait = Light, super-strong bait used, without the usual overrun 
vad ea ae ag So ll — oS « \ Positive line control at all times and self 

c C . . . . * 
bait—it’s inside float until it hits the Retail drying. Simple construction . . . adapt 
\ able for casting left handed. Each is 


water. Sets at any desired depth. 
Prevents snagged lines on retrieve. Nationally Advertised supplied in a sturdy carrying case for 
in protection. 


EVERY CASTING ROD OWNER A PROSPECT FIELD AND STREAM 
Write now for catalog tnd prices 


Sells to man with box full of plugs OUTDOORS 
and to usual live bait fisherman. SPORTS AFIELD 


ick t d Z. 
Sra } KAUFMAN MFG.CO. 
selier 1sp. ay carton. 
WOC.WIis. 
EUREKA SPECIALTY CO., 132 Second St., Eureka, Kansas e MANITO ' 


4 
WY XC of All Sorts 


Athletic Goods 


Quality of materials and skillful workmanship are re- 

; flected in every item in the TRUSPORT line of athletic 

re 7 . goods— merchandise that is durable and that will help 

saan ww you make more friends and customers and meet the 

ae rao most competitive situations — because of its fair price. 
Deliveries are continuing to improve. 


0, ite , Also headquarters for KINGHISHER 
f Ph - ; (, : Ri . FISHING TAC 














CL PX 
EDW. K. TRYON COMPANY ee pennsviv nea 


APRIL 24, 1947 
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* EACH IS 4 oped 


years we have 


Flat, clean cut, 





BRASS WASHER 





we can fill the 


ECIAL SIZES 


Whatever your Washer needs may be, 


m! For more than 25 
been faithfully serving 


the hardware trade. 


Our Washers are Master Products. 


hand sorted—no scrap, 


no slugs, no miscuts. 


U.S.S. WASHERS ° S. A. E. WASHERS } 
RIVETING BURRS * SQUARE WASHERS 
EXPANSION PLUGS * MACHINERY BUSHINGS 
AIRCRAFT WASHERS ° DISCS 
LIGHT STEEL WASHERS * COPPER WASHERS 


S e ALUMINUM WASHERS 


STAINLESS STEEL WASHERS « Etc. 
and over 10,000 sets of tools for special washers 


SoODUCTS <° 


Cleveland 5, Ohio 































See the Plantabbs advertisements run- 


Weekly Magazine (in 20 metropolitan news- 
papers), Life Magazine, and The New York 












Times. 
Make up your spring order today! Include 0 ADS 
the garden package. There’s a definite de- 900,00 
mand for this $3.50 (1,000 tablets) size, and 117, P y 
the $1.00 box (200 tablets) is always a con- (ul HEL 
tinuous seller. W. E 
Stock them! Display them! Make the ELL HAY 
good profit that comes with these larger $ N 1947 





units! ucts | 


PLANTABBS CORP., BALTIMORE 1, MD. 


AxilcaB 














HAYES SPRAY GUN CO. 


East Pasadena 8, Calif. 






Notionally Distributed by 





LA \NIAB TABLETS 1B Bi 

















OUR ADVERTISING SENDS When you ui a Hayes spray gun, you’re 
CUSTOMERS TO YOU FOR THIS just starting to ring the cash register. Not 


only do you make an easy sale and a 
PROFIT-MAKING PACKAGE... legitimate profit with a Hayes but also you 


build up your sales of insecticides. Sales 


ning in Better Homes & Gardens, Sunset invariably go up, because Hayes spray 
Magazine, This Week Magazine (in 24 guns are so much easier to operate that 
metropolitan newspapers), The American gardeners use them more frequently. Stock 


the Hayes line for profits plus in 1947. 





JOHN H. GRAHAM & CO., 














SPRINKL-AIR 


Revolutionary new nozzle that 
mixes air with water for a gentle, 
full-volume spray that drenches { 
without washing seeds or soil or 
damaging tender plants. Only 69¢ 
Hayes Jr. — the all-purpose spray 
gun. $6.95 





Hayes-Ette — for specialty spray- 
ing, 2-4-D application. $3.45 
Hayes Han-D — for spot spraying, 
DDT application. $2.95 

Hayes 10-to-1 Proportioner— 
fertilizes while watering. $1.95 


INC. 105 Duane St., New York 8, N.Y 


HARDWARE AGE 
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HA{)D)|C STAINLESS STEEL SINKS 























All types are 25 inches wide to fit standard QUEST. 
size cabinets. 


AVAILABLE FOR IMMEDIATE DELIVERY 


WRITE- TODAY FOR 
DEALER PRICES 
OUR CATALOG OF 


Double bowl, as illustrated. OTHER BUILDERS’ POINTS THAT SELL 

Single bowl, double drainboard. SPECIALTIES AND — Fully insulated 

Single bowl, single drainboard. HARDWARE ITEMS ‘suai ae Roe rust oni stain proof 

All standard sizes from 42” to 84” in length. SENT UPON RE- ate ports enciesed and oan inte one 


Ap C -— Beautifies and modernizes any kitchen. 
1157 CLEVELAND AVE. HA COLUMBUS 3, OHIO 


















MR. DEALER 


Stock these attractive Harris stainless steel 
sinks that sell your customers on sight. 


















unit with an under casing of enameled 
mild steel around bow! and drainboard. 
— Custom built in standard sizes. 




















A j coNnol TION. IN GS tor everybody 


with the NEW Shealth aive all-purpose fans 


The new HEALTH-AIRE belt-driven fans are so economical in 
price and operation, so flexible in application, every property-owner 
is a prospect: When you sell HEALTH-AIRE, you can sell more 
people... with more profit to you. 

Also available for factories, warehouses, restaurants, offices, 


churches and auditoriums. Ready for immediate delivery. 
Write Dept. HA For Complete Details 


Johnson Fan & Blower Corp. 


1319 West Lake St., Chicago 7, lil. 











APRIL 24, 1947 





Chest Model 
12 cubic feet 














CASH IN ON HARDER-Freez 


Tyler is going places in the home freezer field. Dealerships 
are available in many cities and towns. It will pay you to 
get complete information on the new Harder-Freez Home 
Freezer line. Write Tyler Fixture Corp., Niles, Michigan. 
National Demand — National Promotion — Market 


Not Saturated — Experienced Manufacturer — 
Plenty of Features - A Remarkable Vaiue! 











WARDER Fi, 






TYLER FIXTURE CORP., Dept. HA-4 
Niles, Michigan 
Rush dealer information on HARDER-Freez. 










NAME 
ADDRESS — 










































PACKED FOR THE JOBBING TRADE 


WOODRUFF KEYS - MACHINE KEYS 


TAPER PINS © STRAIGHT PINS e COTTER PINS 
AND OTHER "Stanho" STEEL PRODUCTS 









New Standard Brand HORSE SHOE NAILS 











DIAMOND ANNIVERSARY ®@ 75 








THANKS TO OUR FOUNDER, WE HAVE AN EXCLUSIVE MANUFACTURING PROCESS; The 
THANKS TO OUR MANAGEMENT, WE HAVE AN EXCELLENT PRODUCT; harde 
THANKS TO THE HARDWARE DISTRIBUTOR, WE HAVE A DISCERNING MARKET. const 
YEARS OF CONTINUOUS SERVICE accur 
SHEL 


“nce 1872, NEW BRIGHTON, PA. 








MANY USES=MANY SALES 
Aduertised in 3,000 Publications 







For... 
\ 
Frown 


Drench and Protecting 
Dip for Fruit 
Sheep eee 
. . ; ? Curbing 
_ s 
Cardone cm “J ge g) f) (Repellent) 












[THE DOUBLE DUTY INSECTICIDE] 
Identified By The Black Leaf 


Black Leaf 40 sells every month in the year—it never| 
goes "dead." Turnover is steady—profit is steady. 


Widely and Consistently Advertised | 


Over 3000 publications with a total circulation of over 
40 million carry Black Leaf 40 advertising. The manu-| 
facturers of Black Leaf 40 are right in there 
"pitching"—and you, Mr. Retailer, are on the, 
"receiving end. Why not cash in on this big) 
time promotion by laying in an ample supply of| 
Black Leaf 40? 


Easy to Sell because it's Easy to Usel 


TOBACCO BY-PRODUCTS & CHEMICAL corp., 


Incorporated Louisville 2, Kentucky 
4747 | 


THEY LOOK FOR THE LEAF ON THE PACKAGE 


eran ep yasoencatammea 


Used and Approved 













| 
| 











LAWN 


We quote from "'U. S. Fire Control Notes”’. . 
broom rake on the market has been tried but only one has stood up 
over the years of rough use. After nine years use on 9000 fires the 
simple tool illustrated here (General Sweepit Broom Rake) is still 
preferred over heavier tools.” 


We've 
Maowed 'em 
down! 


Thanks to the famous Savage Engineering 
Skill, we've just about mowed down the 
last of our problems. To our patient and 
understanding dealers we send our sin- A 













shipments of Savage Mowers will be p 
greatly speeded in 1947. 


MASTER-CRAFTSMANSHIP 
SELLS THE 







or 
SAVAGE LAWN MOWER 
SAVAGE ARMS CORPORATION 
LAWN MOWER DIVISION 
CHICOPEE FALLS, MASS., U.S. A. 
Manufacturers of Rifles and Shotguns, Lawn Mowers and Refrigeration Equipment —— 






IT CLEANS...IT CULTIVATES 





. “Every known style of 


t is your gu tee of quality. 





E 





- PIERCE 





BUY FROM YOUR JOBBER 


RAL HARDWARE COMPANY 


STREET MILWAUKEE.WISCONSIN 












HARDWARE AGE 





CEYS 


R PINS 
-TS 


PROCESS; 


RKET. 








SERVICE 


Sheit 





owe ee BUILT TO 
Dee + DO A BETTER JOB FASTER! 


-pianes 


The cutters are made of open hearth steel, properly 
hardened, tempered and ground. The bodies are ruggedly 


constructed of fine grey iron. 


accurate adjustments. 


SHELTON PLANE & TOOL MFG. CO., 








Perfect balance. Easy 


SHELTON, CONN. 








RATION 


geration Equipment 





ha) 


‘ARE AGE 





SOUTHINGTON 
SCREWS 


For Wood or Metal 
Southington Wood Screws, Drive 


Screws and Sheet Metal Screws 
have upheld their quality since 
1867. All standard sizes with vari- 






Seymour $mitx 


snap Jock 


PLIER-WRENCH © 










5 “A GIANT 
IN YOUR HAND* 














ous styles of heads in the most | Serves As 
called for types. Send for screw A PLIER 
catalog, also our catalog covering A WRENCH 
steel squares, tri-squares, bevels, POWERFUL 
pou A HAND VISE 
. ADJUSTABLE 
PHILLIPS RECESSED HEAD SCREWS A CLAMP TOGGLE ACTION 


FOR WOOD AND SHEET METAL 


Driver fits se- 
curely into ta- 


pered recess — 
will not slip 
out, or work to 


one side. S1Z€s. Makers of “Snap-Cut” Pruners, Grass Shears, Hedge Shears 
‘ Sales Representatives: 
THE SOUTHINGTON JOHN H. GRAHAM & CO., Inc., 105 Duane St., New York 8, N.Y 
HDWE. MFG. CO. ’ 


incr SOUTHINGTON, CONN. 33; 

















Iremendous gripping and holding power—locks when closed 


Suppl in- er 
upply the in for holding pieces for drilling, welding, scribing, grinding, 


er de- etc. Easily and quickly unlocked. Used also without lock- 
mand for these ing as a plier. Thousands of uses wherever mechanics work. 
modern, time- No. 1607, 7" size; No. 1610, 10" size. Full details on re- 


saving screws. quest. Sold only through jobbers. 


All standard SEYMOUR SMITH & SON, INC., Oakville, Conn. 
























4 Fast Selling Consumer Products Of Real Merit 


CONSUMERS 
CRACK FILLER 


or Wood Putty. An improved 
plastic material (dry) that 
does those ‘‘fix it’ and ‘make 
it" jobs quickly and easily. 
Just mix it in water and press 


the dough into place. 
In § oz. pkgs. Also | 








ib. cans 
{\GERGRIP 
eae me) PAIN 











APRIL 24, 1947 


and 100 Ib 


Das. 
a 

















TIGER GRIP LINOLEUM CEMENT CONSUMERS PATCHING PLASTER 
; ; For cracks, holes, etc. Mixes 

Ideal tor laying Hacleum on wood floors, white in cold water. Kalls te = 

or pasting linoleum on sink tops or drain old plaster immediately. No - 

boards. Spread thin coat on surface— sizing necessary. In |, 2/2 & = 
€ linol f d ‘ 5 Ib. cartons; 2, 5, 10 & 15 tb. = 

use a scrap of linoleum for spreader. ‘'/ paper bags: 50 Ib. bags— Zz 

pt., pint, quart, | and 5 gal. containers. 100 and 300 Ib. bbis. 


DAISY BRUSH CLEANER 


Cleans and softens old paint brushes perfectly. Keeps new brushes 
like new. l0¢ size—24 pkgs. in unit, 25¢ economy size. 2 doz. in 
case. Wholesalers—send for our folder showing Products of Merit. 


CONSUMERS GLUE COMPANY 
SINCE 1906 
ST. LOUIS 18, MISSOURI 


g 
2 
x 
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TRACTOR EXHAUST SHIELD... 
"8 Mulomaiis / 


UNIVERSAL 






FITS MOST TRACTORS 
& COMBINES 













@ Adjustable for pipes up to 
34,” diameter 

@ Installed in a “jiffy” 

@ Made of die cast aluminum 
—won't rust 

Keeps rain out of the tractor exhaust pipe and 


muffler. Steps rusting valves, and rain flooded LIST PRICE 


pistons. Deflects fumes from operator. Protects “— 
Com. 























against expensive repairs. Does not break under 
heat and is rn air-cooled. Only one 
size to stock. Liberal dealer discounts, jobber in- 
quiries invited. ' Gnas veuny 





SOL-HOT POULTRY SUPPLIES 


Famous for over 57 years. Write today for latest 
bulletins on available items—brooders, nests, foun- 
Cj tains, etc. Attractive dealer discounts. 


H. M. SHEER COMPANY forinccy iutinors 




















You never sold SS 
a pump like this! ’ 


Builders, farmers, masons and plumbers use Marlow 
“Water Wizards’. , 


The exclusive Marlow “diffuser method” enables these 
centrifugal pumps to prime, reprime and pump fast, sure, 
automatically, even on high suction lifts. No auxiliary 
devices; no air binding; no wasted motion. Simple, 
free-flow design is efficient, trouble-free. Cleans itself. 
Will handle clear, gritty, heavy or light fluids. Made 
extra strong. Fully guaranteed. 


114- to 10-inch sizes; 50 to 4000 GPM. Dealer data sent 
promptly. 








YOU'LL GET THE BIGGEST CALL. 


Here's everything your customers have 
looked for in POWER MOWERS! 
1. SIMPLE OPERATION! 
No complicated gadgets! Starts by 
depressing pedal — Stops by 


dropping handle! 


nr 


thumb control. 
3. EASY TO STORE 


Toe-tip control per- 
mits raising handle to 
vertical position, so it 
can be stored in same 
space as hand mower. 


THE SUPERIOR POWER MOWER 
PRECISION ENGINEERED BY 
Superior Craftsmen! 


THE WORCESTER LAWN MOWER COMPANY 


DIVISION OF SAVAGE ARMS CORPORATION 


. CONVENIENT SPEED CONTROL 
Speed is set and regulated by 





CHICOPEE FALLS, MASS,' 








\ 


rd anomee roy Tie TTT 
— 


i 


MOLLY 





CORPORATION 
2-260 General Motors Building — Detroit 2, Mich. 


HARDWARE AGE 
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THE 


Twenh 
Walte 


compe 


Round 
wrecki 
contin 
ename 
H 
CA 
MC 
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Di 


Order 











ST CALL. 
Az Last! tHE HANDY HOUSEHOLD TOOL 


—- 
WALTON TOOL BOXES)|! stetray sur CENTERING PUNCH 


THEY SELL AND SATISFY— Starts holes for NAILS 


or SCREWS ... at 


PAY GOOD PROFITS GQ arstes Hatt spor 
MADE FOR MECHANICS — 


Twenty years’ experience in making metal boxes guarantees 
Walton quality. Mechanics prefer these stoutly constructed, 


compact boxes with numerous exclusive improvements. cr ae Get a supply 
: =~) on display ... 


Special Features Saeuimy = TODAY ! 
Rounded corners. Extra length for long handled wrenches, We 
wrecking bars, other long tools. 24 gauge steel. Built-in ’ 
continuous hinges. Sturdy suitcase bolts, and handles. Wrinkle 
enamel two-tone finish. Smooth enamel trays. 


HIP-ROOF 
CANTILEVER 
MODEL with 

4 TRAYS 


2 sizes 








Divided and “ag aang ‘ Many ways to use — hinges, fix- 
. : } piven tures, shelves, brackets, racks. 
Undivided 9 , j acest’ Expertly designed — poner 





ed. Appeals to hobbyists and 
craftsmen. 


Ask your Jobber — or write. 


Trays 


FAMOUS WALTON GRIP-LOC BOXES FOR FISHER- 
MEN AND MECHANICS ARE AVAILABLE AGAINI —_— 

Order from your jobber. Write direct te us for new Catalog Sheet One dozen to Easel board 
Mustrating end listing all styles end prices. The “PUNCH BOARD” that really pays off. 


ocomenny Vl a ualARTON PRODUCTS. ING... u |] STELRAY METAL PRODUCTS IN. 


























OHLEN-BISHOP 
No. 20 
COMPASS SAW 





CUTS STAINLESS 
STEELS WITH EASE 


Made of a new high-speed 
steel with only the teeth hard- 
ened . . . the back is tough 
and flexible. 
Cannot break or shatter in The special purpose saw of today is the outgrowth 
the frame . . . safe for every- of necessity. Our early founders worked closely with 
one, on every job... both the trade to furnish the type saw needed for every job. 
skilled and unskilled. - oo illustrated above o cane one of prone 
Pa of special carpenter saws inclu in our complete 
pad a with a line. When ale ask for an OHLEN-BISHOP “ng are 
on * E ’ cae specifying a tool made right for the job—tested and 
sively Milford. proven throughout the years. 


Assortment : 
now Safe Customers mean 
; Satisfied Customers 


THE HENRY G. THOMPSON & SON CO. 
Saw Makers Exclusively for over 66 Years 
NEW HAVEN 5, CONNECTICUT 

















901 Ingleside Ave. _ Columbus, Ohio 








VARE AGE APRIL 24, 1947 














EVERY SALE MAKES A BOOSTER FOR FRANKLIN GLUE /| 

















MEND A BROKEN TABLE 








AHORS'! 






puEWEE! WHAT ARE You 
DOING ? SHOEING 

















NO, I'M HEATING GLUE To || WHY DONT You 










F NATIONAL ADVERTISING says, ) 
“AT YOUR HARDWARE DEALER” 


FRANKLIN 
Genuine HIDE GLUE 


READY-TO-USE 


Sample sent when request 
is on business letterhead 














THE FRANKLIN GLUE CO. 
COLUMBUS 15, OHIO 











TAMMS NEW, 

POROUS, PLIABLE 

GUM-RUBBER 
SPONGES 









Nearest Thing To 
Natural Sponge 


Performance... 
AT POPULAR 
LOW-COST! 








ACE HIGH 
5”x3'2" x2” 
use wer | 
Wash Woodwork 













Here is a ready, money-making 
opportunity. Tamms new, 







gum-rubber sponges sell easily Painted Walls 
because people can see and feel Carpets 
their better quality—for wet Automobiles 







and dry cleaning 

Tamms new sponges are re- 
markably porous—workable! 
Retain more water, without 
dripping! Their serviceability 


Calcimine 






USE DRY 
Clean Wall 



























appeals to practical, thrifty Paper 
housewives, auto-owners, and Painted 
decorators. Walls 

Write today for prices, early Shades 
delivery. Request catalog on and Blinds 
Water Paints and Sundries. Calcimine / 






DOUBLE-DUTY 
Address: Sales Dept. ee ee 


General Household Cleaning Work 
Also for painters’ use in stippling 


TAMMS SILICA CO. eicsco i iiinois 





















|} mandrels are 








BALL BEARING 
SAW MANDREIS 


es — 





These “QUALITY” saw mandrels are designed and con- 
structed of the finest materials available and can be used 
in the factory, in the garage, on the farm, as well as in the 
home work shop. 


These ‘‘BALL 
BEARING” saw 








good for high 
speed, heavy loads, \ 
shock loads and power 2s 
transmission. Made of one piece grey iron cast housing double 
sealed BALL BEARINGS designed to exclude dirt and retain the 
lubricant. Comes in sizes ¥2", 5%", %" saw bore. 


ALUMINUM PLASTERING HAWKS 


OUR ALUMINUM hawks are made 
of 12 gauge hard rolled aluminum 
plate, light weight, highly polish- 
ed, very strong, will not rust, will 
not warp. Size 13” x 13”. 

THESE HAWKS are equipped with 
a special constructed flange and 
inserted brass bushing which pre- 
vents rusting and locking of bolt 
Fastened with four rivets countersunk flush on both sides of 
hawk and scored surface. 

Handle made of very fine grade of soft maple, sanded and 








Ne. 20 A. H. 


tapered. Has sponge rubber callous preventer. Packed 6 to a box 


Write for descriptive literature of our entire line 


Majestic Tool Mfg. Co. 


120 N. JEFFERSON STREET od lied \clo oma 4 ammo 





THE NAME SILVER LAKE stampeD ON EVERY FOOT 


@ PACKED IN CARTONS @ 


LOWER PRICED GRADES 
EDDYSTONE 
Mills and Saies Office PELHAM 


SILVER LAKE CO. } chcrencoches, cocngi aE 


Sold through Regional Distributors 


BENGAL 


HARDWARE AGE 

















No. 
For 


Made 
hexag 


SY" 
pencil 
Used 


applic 
catinc 


tion ¢ 
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three 













































_GLUET) 


ERTISING SAY | 











: n , 4 
(- ~ tn SPECIAL LOUVERS 
_ STANDARD LOUVERS )- Kine For NEW Construction 
ood for the life of i Nice job—Easy to install 





























Our complete line includes 
over 30 Sizes and Types for 
every use. 








N GLUE CO. 
15, OHIO 





Any A Buildi 
)WARE DEALER” ee Scientific Design L @) U V E ios S >t. Appl. for * 
MANY EXCLUSIVE FEATURES — NONE BETTER ON THE MARKET 
KLIN | . . 
Latest Equipped 
| Type with 
IDE GLUE of LUMITE 
TO-USE Attic ose Plastic 
Louvers ag = cad « Screen 
hen request ar 
s letterhead —> : J << 
STAIN PROOF RUST PROOF 
1 We also bulid Special! 
¥ Louvers for the Industrial 
trade. 


WRITE FOR DETAILS 
Arr-O-Line MANUFACTURERS—3062 4th Ave. So., Minneapolis 8, Minn. e 














STEVENS SPRING 


























So at No. 556 New POCKET LEVEL HINGES 
md canbe used For Mechanics and Home Use— ARE THE 
Made of hard drawn 34" STEVENS | BEST 


hexagonal aluminum tubing, 
5\/,"" long, equipped with 





: pencil clip. 
st housing double 
irt and retain the 





re. Used for leveling machinery, 

\WKS appliances, plumbing, fabri- 

hawks are made cating, automotive construc- 

rolled aluminum 4 9 3 ' STANDARD 

ht, highly polish- tion and equipment. TYPE 

rs = rust, will a No. 29 
& : Packed 12 in a striking 

Te equipped with 

cted flange and three color 

shing which pre- 

| locking of bolt. 


m both sides of Sales Making Display Box 


ole, sanded and 
lacked 6 to a box. 


re line 


fg. Co. 


that commands attention and does the selling for 
you. Weight:—12 oz. List price—75 cents each. 


E. A. STEVENS LEVEL co. | BOMMERS 


. BROOKLYN 5, NEW YORK. 
Newton Falls, Ohio CHICAGO SALES OFFICE: 180 N. WACKER DRIVE 
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1F IT’S 





























WRITE FOR AN ILLUSTRATED CATALOG and HOME TOOLS 


== _—GENERAL HARDWARE COMPANY = 


3618 W. PIERCE STREET MILWAUKEE,WISCONSIN 











BUY FROM YOUR REGULAR JOBBER 
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WARE AGE 















DELIVERY NOW! 
TOMORROW'S REEL TODAY 


Fraser Princeton 


LIST PRICE 


$47.50 





FEATURING 

1—Brass Frame and End Piates 

2—Precision cut Stainless Steel level wind SPIRAL Shaft aad Pawi 

3—Quadruple multipl BRONZE SPIRAL Driving Gear mounted 
on a Stainless Steel s 

4—Grit and Dust Proof Gear Box 

5—Aluminum constructed spool for light easy operation and minimum 
wear, perfectly balanced. 

6—Self-olling felt lined BRONZE bearing caps 


One of America’s 
TRULY FINE REELS 


Sold Exclusively Through RECOGNIZED JOBBERS 
For detailed information, write to 


SPORTS GOODS SUPPLY 


DRAWER No. 850 ALBERT LEA, MINN. 
EXCLUSIVE DISTRIBUTORS FOR 
FRASER QUALITY REELS for the UNITED STATES and CANADA 





































UBRICATIN¢ } 
OIL 








Save Time and Energy 
Sell HOPPE Products 


When it comes to gun cleaning—or the prevention 
of rust in guns—no line of products is more highly 
regarded, known, used, or more consistently and 


Widely Advertised 


Every enterprising Jobber handles these products 
and every experienced shooter knows by actual 
use that Hoppe’s No. 9 Solvent, Hoppe’s Gun 
Cleaning Patches, Hoppe’s Lubricating Oil, 
Hoppe’s Gun Grease and Hoppe’s Gun Cleaning 
Packs are “the tops.” Order some from your 
Jobber as soon as convenient and learn the facts 
first hand. 


FRANK A. HOPPE, Inc. 


2314A NORTH 8TH ST., PHILADELPHIA 33, PA. 











RECENTLY OFF 
THE PRESS! 


THE 


EIGHTEENTH EDITION 
OF 


HARDWARE AGE 
VERIFIED LIST 


Of 


WHOLESALE HARDWARE HOUSES 
WHOLESALE HEAVY HARDWARE HOUSES 
DISTRIBUTORS OF MILL SUPPLIES 
PLUMBERS’ AND TINNERS’ SUPPLIES JOBBERS 
MANUFACTURERS’ AGENTS 
HARDWARE CHAIN STORES 





These lists are without question the 
most complete, comprehensive and 
authoritative, heretofore published 
by us. 


They will be found constantly helpful 
for personal and direct mail sales 
contacts. 


PRICE $15.00 


PER COPY 


PUBLISHED BY 


HARDWARE AGE 


100 EAST FORTY-SECOND STREET 
NEW YORK 17, N. Y. 























HARDWARE AGE 
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LIES 

} JOBBERS 


on the 
re and 
lished 


1elpful 
| sales 


iGE 
STREET 








ORIGINAL 


MP ts 
-’ CLINCHING” 


HOSE COUPLINGS 
AND MENDERS 


Can’t cut the hose ... can’t slip... 
never blow off on heavy pressure. No 
bands, bolts, or wires required — just 
slip into ends of hose and hammer down. 
Self-fastening on any ply hose. Manu- 
factured ONLY by Nel- 

son, sold only through 

Hardware dobbers. 





ee 


L. R. 


LAWN and GOLF SPRINKLING EQUIPMENT 
OVERHEAD IRRIGATION SINCE 1911 


PEORIA, ILLINOIS 


MFG. CO. 





REPAIRMEN 
ELEC. APPLIANCES 


MONEY SAVING PRICES 
IMMEDIATE DELIVERY 


RENUALL Iron eiement. Guar. 1 year. Package of 6. .$3.12 


Toaster element forms. Clear Mica. Fits most toasters. 


ne ee ee eee ee ee ne .80 
Heating element wire 10 ft. coiled 3/16” O.D. #22....... 1.77 
Christy Electric Heating Element Welding Flux, for re- 

pairing flat irons, toasters, electric stoves, etc. 

Oe Ue IED oy oi0viswocdseehevedeesssiuwen 1.00 

| Rubber Grommets—Assorted sizes. Kit of 100.......... 1.30 
| Motor Insulating varnish. 1 Pint .....-..0.--seeeeeeeee 1.00 

Hot plate bricks 534” diameter. 6 for ......++..++-+-++- 1.62 
| Electricians Drill Bits '4”, 34”, Yo”, %” Complete set.... 6.75 
| Ribbon element heating wire. Std. size. 100 ft.......... 75 
| Percolator elements. Universal. Flat type. 1 Yr. guar. 

DE MT 4164.60.00 50.000 cbed oe sus se0betene0sep ere hesebeseess 1.20 
Element cement. Withstand 3000° F. 1 Ib. package..... 1.00 
Lead wire. Asbestos covered heater hook-up wire. 10 ft..1.00 
Carbon brush set. Assorted. 104 brushes, 15 springs. 

EE ahdi0-5,5 aalsie Sp Sd ea soe wn SHOE ae TORO eees- sane 3.00 
Kerosene to Electric lamp conversion adapters. 5 for 

ERASE Sess... “SSE Oe eee ee eae. 1,00 
Nickle Electroplating kit. Complete outfit. Ready to 

ER a FS Sa ee ee en ee 1.50 
Electric Scissor Sharpener. Will handle all sizes. Com- 

a ae eRe eee re re eee renee re eee 9.75 


Here is your opportunity to save on repairing your own ap- 
Pliances and to earn extra money repairing appliances for 
friends and neighbors. 


CHRISTY SUPPLY COMPANY 





2835 N. Central Ave. Dept. T-158 Chicago 34, Illinois 








———— 


WARE AGE 





APRIL 24, 1947 


















IMMEDIATE DELIVERY 
Livingston Rubber 


GARDEN HOSE 












© Guaranteed All Synthetic 
Rubber 


@ Contains no reclaimed rub- 


ber 


@ Equal or better than braid hose containing 
reclaimed rubber 





@ Hydrostatic pressure tested to 180 Ibs. 
bursting pressure 


@ Laboratory tested for performance 

@ Non-tarnishing brass couplings 

@ Heavy duty ferrules, Cross wedged to pre- 
vent couplings lifting off 

@ A full 54" inside diameter 

Science's newest, most important discovery in 

GARDEN HOSE. Strong, durable, pressure 


and weather resistant . . . extremely saleable 
at its attractive low price. 


NEW LOW PRICES FOR JOBBERS 


Packed 12-25 Ft. Lengths to a Bale—80 Ibs.—$1.95 each length 
Packed 6-50 Ft. Lengths to a Bale—80 Ibs.— 3.60 each length 


FREIGHT ALLOWANCE—$1.00 PER 100 LBS. 


LIVINGSTON RUBBER PRODUCTS CO. 
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Here’s one of the finest postwar 

electrical appliances. It’s a high. 
profit, reasonably priced item that 
practically every one of your cus 





we IT'S PORTABLE 
—Unit is hung by slot- 


ted bracket from small 






bolts. nails, or screws 





on walls, posts, etc 


we UNDERWRITERS’ 
LABORATORIES 
APPROVED 


tomers will want. Many uses — 
farms, homes, camps, etc. 


HOT WATER BY THE PAILFUL 


Easily operated — a pail of water 












hung on switch arm sets unit in 
operation... when pail is removed, 
switch shuts off automatically. 


te HIGH PROFIT 
POPULAR SELLING 
PRICE 





% GENUINE 
CHROMALOX 
UNIT 


Order from Your Jobber or Write to 


THE NATIONAL IDEAL COMPANY 
DEPT. HA 41, TOLEDO 4, OHIO 

































THE NEW Streamline 
"SIMPLEX" SPRING BUTT-HINGE 


~ one 


@ Combines every important 
feature of proven advan- 
tage with the beauty of 
modern design and sim- 
plicity of application. 


@ Quality in every detail in- 
sured by our sixty years 
experience in the design 
and manufacture of spring 
hinges. 





Double Acting Type BUT900/ 


Trim and Streamlined . . . the "Simplex" Spring Hinge Is designed 
to harmonize with the most modern requirements in builders’ hardware, 

Application direct to door casing without the use of a hanging 
strip is both simple and economical, requiring a mortise cut In rhe 
door only. 

Here is a product that maintains our tradition for quality ...a 
tradition that has guided us through more than 60 years of exacting 
manufacturing requirements. 


Chica ago Spring Hinge Cv. 


S.A. NEW YORK 








CHICA 
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Don't Miss That 
"Golden Opportunity” 





For securing desirable Sales Representa- 
tives, Sales Accounts, or for Business Op- 
portunities of any kind use the Classified 


Opportunities Section of Hardware Age, 





which covers the Hardware Trade thor- 


oughly. 


Hardware Age will tell your story to the 
right “CLASS”—reach the greatest num- 
ber of Hardware readers of any hardware 
paper and is noted for securing quick, 


tangible RESULTS for its advertisers. 


Send your copy with remittance to— 


HARDWARE AGE 
Classified Opportunities Dept. 


100 East 42nd St., New York 17, N. Y. 
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HARDWARE AGE 
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Jobber or Write to 


IDEAL COMPANY 
‘OLEDO 4, OHIO 
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FIELD 
OIL COLORS 


Also available in the 
Yx4&and1x 5 
Lithographed Tubes 


30 outstanding colors, triple 
ground in pure linseed oil. 
Beautiful metal display cabi- 
nets available. The newest in 
modern manufacturing equip- 
ment insures highest uniform 
quality and greatest values. 


Shetticld Zrmrze 
PAINT CORPORATION 
CLEVELAND 6, OHIO. 


nN 
prossts- 
PeSLuU E 




















Make Patching and Repair Work Easy 
with 


TEHR-GREEZE 


FABRIC CEMENT 


White — Repairs all types of 
cloth, canvas and leather goods. 
A tough, versatile adhesive with 
thousands of uses in home, repair 
shop and farm. 


All-Purpose—Cements wood to 
wood, glass to glass, metal to 
metal, glass to metal and many 
other combinations. A _ clear 
transparent cement. 


Write for Trade Prices 


VAL-A COMPANY 


700 W. Root St. Chicago 9, Ill. 











cast 











RDWARE AGE 





APRIL 24, 1947 














GIT 
Paint & Varnish 
Remover 


| (ALL SIZES IN CANS) 







GIT is quickly and easily applied with a 
brush. 






GIT softens the paint or varnish so thor- 












oughly that the entire finish is readily re- 


moved with a scraper. 





Sell GIT with pride 


ARROW PRODUCTS 
CORPORATION 


BALTIMORE 3, MD., U. S. A. 

























HIS” rrccision-suicr 


“STOCK T Ty 


» . , Simple-Simon . . A Sure, Fast 
Seller at — ONLY — 








37" High 
22!/," Wide F.0.B, Buffalo, N. Y. 
SMOOTH IN PLEASING IN 






OPERATION and ,pPEARANCE 





-BEARING suspension 
—_ = aaapandies for life. 
, adjustable roller 
am os ete = of trouble-free 
a . } service. 

be: * Very heavy ribbed body of high 
tensile aluminum — rigid but 

light, and very strong. 
% Cast, ribbed table tilts from o° 

to 45°. 












ea spring retains tension on 

° Sleds. Totes breakage toa 
minimum. 

% Constructed of dural and aluminum 

—just wipe off to keep sparkling 









clean. 


SPECIFICATIONS—MODEL "80" BAND SAW 
12” wheel with heavy rubber tire— 6. %” blade supplied—s0” long. 




















—precision balanced. 7. Table size—il’ x 13”. ; 
2. Depth—approx. 1! inches. 8. a Sa 
3. Height of cut—approx. 6 inches. 9. S$ R.P.M. 

4. Throat—approx. 12 inches. 10. Extra cutting blades for wood or 
5. Drive pulley supplied—6” in di- metal available from your dealer or 
ameter. by writing direct to our factory. 
402 Swetiand Bidg. Cleveland, Ohio 







DISTRIBUTORS OF INDUSTRIAL AND HOME WORKSHOP EQUIPMENT 
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DEALERS: Soff 


gi BULL DOG PRODUCTS 


once, and you'll sell them always 






A quality line of paint specialties, nationally advertised for 
years. Up-to-date BULL DOG Products give you liberal profits, 
and give your customers full satisfaction . . . BULL DOG Remover, 
leader of the line, is easy to sell, easy to use. 


Sold in Cream or Liquid Form. 


GILLESPIE PAINTS 


135 DEY STREET JERSEY CITY 6, N. J 









Preferred by Dealers . . . 


@The ONLY fence with an easily 
recognized trademark (top wire 
painted red). 

@ Nationally advertised. Your farm 
customers have seen our ads for 
years — they know and prefer 
Red Brand. 

mb quality fence for 57 years, 






























MFR. 
WARRANTED 


6" BARTON "JOINTER- 


y PRECISION 
MACHINED 


ALUMINUM OR 
CAST IRON TABLE 





TABLE —43’x 83” in. wide 
RABBET—Full ¥%” 







RETAIL $125 cost $90’ 


HEAD — Round 3” diameter. 3 knives *$85 IN LOTS OF TEN 
F.0.B. PORTLAND, ORE. APPROX. ; WEIGHT, 70 BS. 


BEARINGS — Sealed ball bearings 
Order direct from PALMER D. WEEKS 
a LL 32 L320 101 S.W. ist Ave, PORTLAND 1, ORE.DEFT- 


Stick with Leech and it'll Stick with Yoa! 













STICKS LIKE A~ 


FLUID CEMENT 
REG. U. S. PATENT OFFICE 1932 


If you want a fast selling cement, buy LEECH. Repeat 
sales are good. It’s a profit builder. We believe this 
cement has more all-round uses than any other on the ; 
market. Attractively _packed and carded in sales producing 
displays—good margin for both retailer and jobber. For 
profit building sales, add LEECH to your line. Drop post 
card for prices. 


LEECH PRODUCTS CO., Box 243-C, Hutchinson, 


KEEP YOUR EYE ON 
Holliwood 


First in the field of Electric Table 
Broilers—soon to announce new ap- 
pliances that will be profit leaders 
for you. 








FINDERS MFG. CO. 3669 $. MICHIGAN AVE. * CHICAGO 15, ILL. 















| 





| FAST SELLING .. . PROFITABLE 


| 






| KEYSTONE 


STEEL & WIRE CO. 
















PEORIA 7, ILLINOIS 

| MIDGI . JOBBERS 
MOWER a 

. Order yours 

|| The new lawn trimmer N ft om 

|| that gets the ragged edges 

| left by the lawn mower A real 

| | Midgi-Mower makes lawn trimming seller at 

easy. No more stooping or squatting. No 

more backaches. Just stand and turn the $1 4.95 

handle while Midgi-Mower does the work. 

It adds up to real sales and profit possibilities retail 


for progressive sonore and retailers. Place 
your spring ordgr N' 


| Exclusive Sales Agents 
| 98 S. 6th St., RICHMOND, INDIANA 











| Are You "Cashing In" On 
WEEDANOL Popularity ? 


The weed killing market is BIG! Golf courses, home 
owners, cemeteries, municipalities want WEEDANOL, 
the 2:4-D Lawn Weed Killer which leaves grass healthy 
—is non-explosive, non-corrosive, non-sterilizing to soil, 
harmless to humans and animals—which sticks till it 
kills! WRITE US TODAY for facts on this popular, 
fast-selling, mationally-advertised 3-YEAR PROVEN 
product. Free advertising, merchandising aids. 


ASSOCIATED CHEMISTS, INC. 


NORTH COLLINS, NEW YORK 














BAROMETRIC DRAFT 


ES 


For Every Type And Size of Installation 





DRAFT KOREKTOR 


Type F 906—6 inch. A low cost 
efficient draft control for the huge 
domestic market. Precision built 
with close-fitting blade; knife-edge 
pivots; simple outside adjustment. 


Write Today For Full Details. 


Cole-Sewell Engineering Co. 
2288 University Ave. St. Paul 4, Minn. 
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Dealers... 
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JOBBERS 
DEALERS 
Order yours 





NOW! 


A real 
seller at 


$14.95 


retail 















in” On 
arity? 


ourses, home 
VEEDANOL, 
grass healthy 
izing to soil, 
sticks till it 
this popular, 
. PROVEN 
aids. 


'S, INC. 


YORK 
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# 
for Jobbers Drills 
1/16 to 1/4" inc. 


for Wire Gauge Drills 
#1 to 60 inc. 








m= Of STAND Fe DRILL és 


10 #ll #12 


for Jobbers Drills 
1/16 to 1/2" by 64ths 


—aieisee, Sturdy Twist Drill Stands 


oe Made of die cast metal. Can be hung on wall 

or placed on work bench. Popular priced. Sold 

through hardware and mill supply jobbers. 

Sales Agents—John H. Graham & Co., Inc. 
105 Duane Street, New York 8, N. Y. 


STAND 








HOLD-E-ZEE 


AUTOMATIC GRIP SCREWDRIVERS 


Hold-E-Zees do the job better, faster. 
They excel wherever screwdrivers 
are used. Gripper instantly released 
by spring action, sliding up out of 
way when not in use. Highest quality 
materials throughout. 


UPSON BROS., Inc.. 
84 Exchange St. 
Rochester 4, N.Y 















ORDER 
THRU 
YOUR 
JOBBER 





ATER SOFTENERS 
fy, RED JACKET 





Model "'SA" 





—are simpler to operate. There is no other 
softener like it. New regeneration princi- 
ple, so simple a ten year old child can 
do it. Only two valves to operate—new 
softening material removes hardness and 
iron at the.same time! 


RED JACKET MFG. CO. 


DAVENPORT, IOWA 
"The Choice That Makes Friends” 


— id 
RED JACKET 


caulking gun point — and no more con- 
venient and economical way to get it there than by a Flexiseal 
Quick-Load Cartridge. Saves time and bother. Flexiseal is easy 
to apply, adhesive, ,and dependably non-staining. Dries to a 
tough surface skin but remains flexible 
underneath. In cartridge and cans in Bril- 
liant White, Alba White, and Limestone 
Gray in cans only. 


“LANDEN PUTTY WORKS 


45 Irving Street Malden, Massachusetts 













DROP FORGED . . . HEAT-TREATED 


LeBus ‘‘Bullidog’’ Load Binders are 
drop forged of alloy steel and heat- 
treated for strength and safety 
They’re available in two sizes, to 
meet demands for all types of service. 
Both sizes are fully guaranteed 
against failure in service for which 
they are designed. 

Write today for more information 
on these sure-fire profit-makers .. . 
they’re available for immediate de- 
livery. 








Forged ball-and-socket 
joint is free-swiveling 
and cannot be pulled 
apert. 








SOLD ONLY THROUGH 
RECOGNIZED JOBBERS 
AND DISTRIBUTORS 


LEBUS ROTARY TOOL WORKS 


P.O. Box 2352 Longview, Texas 








New Modern 


KEY MACHINE 


The long awaited Precision 
Micromatic Code and Dupli- 
cating Machine is ready. 





One machine for all work. No guides or disks to take off or put 
on. Just turn Micrometers to the thousandths of an inch. 

Cuts all keys from a sample or by code. For cylinder, double 
side cut, mailbox, locker keys and all other keys by Micrometers. 
It's complete. It has automatic manual start & stop, and oper- 
ates at variable speeds for different keys. It's always ready for 
service. Profitable, attractive and a real business booster. 
Write for free folder on the Key Machine, and details of new 

Cutlery Grinder. 


PRECISION KEY MFG. CO. 


657 COLUMBIA STREET, SAN DIEGO 1, CALIFORNIA 











IMPERIAL Self-Closing 


BARREL FAUCETS *O® STEEL barrels 


Made with Metal-to-Metal Seat 
No Washers to Wear Out 











Holds oil, gasoline, ker- 
osene, alcohol, thinners, 
solvents, clear lacquers, 
light varnishes, etc. Easy 
to operate . . . closes automatically. Can be locked 
open or closed. Many millions in use. Has 34” 
pipe thread. Here’s a fast moving item you'll 
want to handle . .. and use in your own store. 


No. 261-G ... Barrel Faucet 
IF YOUR JOBBER CANNOT SUPPLY YOU, WRITE TO () 


THE IMPERIAL BRASS MFG. CO. cnicaco 7, 1LLINo 


HICAGO 7, ILLINOIS 














to fit any job—Nozzles 1/16" up 


You can now obtain the gomeite original 
“VITAL” line of *Guns and *Cartridges . . . the 
only line offering rotary style single unit handles. 
We can supply these guns for any job, nozzles 
from 1/16" up. “Vital” Caulking Guns feature 


filling. At 
Guns $4.50 to $15.00. 





CAULKING GUNS — AND CARTRIDGES 


the new "Cleer-flo” one-piece tapered nozzie—no 
strain, no slipping, no excess weight. Vital-Pak 
Cartridges keep guns clean, eliminate messy 
better hardware and paint stores, 

















Pat. Nos. 2,115,501 
*Registered U. 8. 





Pat. 0 


The VITAL PRODUCTS MFG. CO., 7500 Quincy Ave., Cleveland 4, O. 
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FOR BEST SERVICE ON THESE STEADY oe ALWAYS DEPEND ON«e-s 


and Eves 





E BOLTS 
rien Zinc Plated 


sos 2 
Or Nut ip 
Cn—= 





TURNBUCKLES —‘‘Alumaloy” 
Bodies— Steel Hooks 


SCREEN DOOR BRACES 





650 West Lake Street Chicago 6, lilinois 











4533 Payne Ave., Cleveland 3 








ROLLER DERBY SKATE CO. 





A NEW POPULAR PRICED REEL! [Decameron nN 
MAMEMEE EM seliing Price $2.50 Each| oll around pocket knile, sunteston\ \ 


as a screw-driver. Priced CUMING EE——*_ 
for quick sales — Was nt 
YOUR COST — 


. ROD BAG 
3 = — 9 
ae 
oe $7.50 per doz. 


No. FR—S5” Long Slipfit Solid ———— Rod with 
9” Butt. YOUR COST — $7.80 loz. 
No, RB—36" ROD BAG made of Heavy Canvas. 
Ideal for any 2-piece Rod up to 70” YOUR COST 
— $2.40 per doz. 
IN COMBINATION — No. FR ROD and No. RB 
BAG. YOUR COST — $9.75 per doz. 
All Purpose oy Action Fish- 
ing Reel — 4” " wide, wt. 
4 ozs. Free Wheeling, Alumi- 
num except knob. Fits all rods. 
Formerly $9.00 per doz. 
YOUR COST NOW— 

$5.40 per doz. 


1133 BROADWAY . 26th S 
BERNARD GOLDWEBER "°° SROADWAY (cor. 25m St) 


Mtr. & Mirs. Representative — Phone WAtkins 96693 
2% Cash Discount if check accompanies order Net 10 days to 








NICKEL PLATED 
CONCAVE CENTER SHAFT 
FOR LEVEL WINDING 





No. 13 BCR — Bait Casting Reel... A new 
low-priced reel made of Brass and Steel 
Nickel-Plated. with features formerly avail- 
able only in higher priced reels. 

Each Reel comes packed in a Self-Selling 
Display Box. Place on top of counters for 
quick turnover. 








Write for Complete Cata- 
log of Pocket and Hunt- 
ing Knives, Fishing Equip- 
ment and Sporting Goods. 








rated firms All prices FOB. NYC. Jobber Inquiries solicited 




























TUFFY 
Thunderbolt 


A quick selling “unbreakable, 
colored plastic airplane that 
changes into a jet plane by 
removing propeller. Flown 
by string attached to either 
wing. Built in whistle gives 
it “zip” in the air. Flies 
and lands at high speeds. 
Box is hangar. Size: 104%” 
long x 944” wide x 8” high. 
Packed 2 and 8 doz. in car- 
ton. Weight 12% and 18 Ibs. 
Sells over the counter for 31. 


| TUFFY TOYS 
8200 Harvard Ave. Cleveland 5, Ohio 














Safety plus 









CHILD’S 
AUTO 
CHAIR 
FOR SAFE DRIVING 


OR 
USED AS A 




















Sells Them Ali! 
HOBBYIST — HUNTER — HOUSEHOLDER 








It’s a premium oil—famous for years—extra profit for 
you, extra satisfaction for the customer— 


LUBRICATES—PREVENTS RUST-—CLEANS 


3 oz. spout can Dealer Price: 


40¢ retail $3.20 doz. 


McCAMBRIDGE & McCAMBRIDGE CO. 
2201 Eagle St. Baltimore 23, Md. 


NURSERY CHAIR 


cerless INDUSTRIES 


5141 MILITARY DETROIT 10, MICHIGAN 
































ce - 
— 
co 











PRECISION GUN CLEANING BRUSHES. —SJ sli 
Precision Gun Brushes in Phosphor Bronze, Bristle and Nylon, for 
all bore cleaning. Méill-Rose Gun Rods in strong Duralumin. 
Standard and Deluxe lines, for all sizes of Rifle, Pistol, and Shot- 
gun cleaning. 


in aa? sa bd mw As weve 3, Ohio 
BRUSHES AND RODS 


























* MARSHALLTOWN TROWELS* 


MARSHALLTOWN TROWEL COMPANY 











* MARSHALLTOWN, IOWA 
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le blade, 

fet knife, 
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eke Sao 
YOUR cost — 
57.50 per doz. 
Saher wm 
ce Rod up to 70" YOUR Te 


/ — No. FR 

*— 39.75 phys No. RB 
} Action Fish- 
1” wide, wt, 
ling, Alumi- 
Fits all rods. 
r doz. 











40 per doz. 
} BROADWAY (co 

NEW YORK {5 NY 
Phone WAtkins 9.6693 
nies order Net 10 days 
Jobber Inquiries solicited. 
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THE ROPE YOU CAN TRUST BECAUSE IT IS 


ROPE - BINDER TWINE 
BALER TWINE 
TYING TWINE 











CLIPPERS 


Triple plate — copper, 
nickel, chromium finish. 
Ball bearing, easy action. 
Over 80 years’ experience. 
ASE YOUR JOBBER 


AMERICAN SHEARER MFG. C0. 


NASHUA, NEW HAMPSHIRE, U.S.A. 





























afety plus 
Utility 


LD’S 
UTO 
CHAIR 


OR SAFE DRIVING 
OR 
USED AS A 
NURSERY CHAIR 
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of these 
Profit-Making 
Swartwout 
House Ventilators 


eHere are two high quality, profitable | 
fast-moving items needed for every ~ 
house. All steel, welded; excellent ap- ~ 
pearance; profitably priced. All neces- ~ 
sary sizes. See your jobber or write 

Swartwout today. 


The Swartwout Company 
18563 Euclid Avenue, Cleveland 12, Ohio 




























FINISH: Green Enamel. 
POST: High carbon welded 
stee! tube. (Four times 


s than c! 
pipe.) 7 feet long x I'/a-inch 
dlameter. 

HOOKS: New design, strong, 
heavy, with plenty of line 
space. 

SOCKET: Heavy steel tubing, 
16" long. Sets In ground or 

. Black enamel 











PACKED: Four complete posts 
wrapped in heavy waterproof 
paper. 

WEIGHT: 56 Ibs. per set of 


Immediate Delivery) et can 


CHENEY INDUSTRIES, Dept. H Trenton, N. J. 


=r 


All| oe 


Mi 




















Has the Big 4... 
EYE - GIFT - PRICE . 
VOLUME Sales Appeal! 


Smee 


KNIFE SHARPENER 


Cleanly molded tvory plastic 
with genuine Alundum abra- 
sives, for perfect sharp- 
ening. Quickly, Easily 
demonstrated. 


PRODUCTS, INC. 
Commerce Bldg. Erie, Pa. 





















HERE'S A REAL 
SPRING FEATURE! 


(Adjustable 


KEES SCREEN DOOR GUARDS bus: 


-Bar) 


Yes, Kees Screen Door Guards are a universally popular seller 
every spring. They protect screen cloth against pushing, bagging 


36” wide. 
—: 


out, and pulling loose. Telescope to fit doors up to 






| WON TE: 
Write for — 
KEES Le 
Catalog Hl! q 
Today tt 1 
F. D. KEES MANUFACTURING CO. 
Box Beatrice, Nebraska 


K-8 
Distributed Through Wholesale Hardware Trade 


KEES 








These 








QUALITY items to Jobbers exclusively 


,A. Yo" Chuck & 
Arbor 
nation. 
Y,"" Arbor for 
motor shaft. 


Vo" Chuck & 
Gu chuck. 
4'' Machinist's 


combi- 





E 
Fc 
| 


Clamp. 
f, Work Ar- 
or for drill. 
2"' Machinist's 
Clamp. 


nmoos 


| Mfrs. Agents: 
Some territories 


DROITCOUR CO. 





CONIMICUT | RHODE ISLAND 




















CARPENTE oe By) 
~ hs oS = 
Nan =——wood 


\L "AND ALUMINUM 


ASK YOUR DEALER 
FOR 
NAYES TOOLS 





APRIL 24, 1947 


ORIGINATED 1896 
MAYES GUARANTEES ACCURACY, SERVICE 


*AND DURABILITY - 


MAYES BROS.TOOL MANUFACTURING CO., Inc. Port Austin,Micn. 


= ~_ .. 
LEVE; Pa. YASON 
— t 
5 wooD Fae 
AND ALUM 


INUM 


CAT aro® FOR 


ASKING 
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7, Easy to save! “I’m putting my 
money into U. S. Bonds because 
it’s the easiest way for me to save. 
Under the Payroll Savings Plan, I 
put aside a regular amount each 
week for Bonds. So far, I’ve saved 
$500 without missing the money!” 


Y, Fightsinflation! ‘I want America 
to stay economically sound. That’s 
why I’m putting all our extra dollars 
into U.S. Bonds. It’s like buying 
a share in our country’s future 
prosperity!”’ 





ICTURE QUIZ: 


( ANSWER BELOW ) 





2, Good investment! “Getting back 
$4 for every $3 I invest—the way 
I will in ten years’ time with U. S. 
Bonds—is my idea of a good invest- 
ment. I know it’s safe and sound, 
too, because it’s backed by Uncle 
Sam. Buy Bonds, I say.” 





5, Rainy day! “Maybe a rainyday’s 
coming for me. Maybe it isn’t. But 
I am taking no chances. That’s 
why I’m buying all the U. S. Bonds 
I can through my Payroll Savings 
Plan.”’ 


Save the easy way..buy your bonds through payroll savings 


Which of these five people gives the 
right reason for buying U.S. Bonds ? 





3, Plans for the future! “Ten years 
from now, the money I’ll get for my 
U.S. Bonds will help to send my kids 
to college, or buy our family a new 
home. I think that buying U. S. 
Bonds is the wisest thing a family 
man can do.”’ 


THE ANSWER 


| 
| 
| 
| 

| 

| 

| 

| 

| 
Every one of these people |! 
gives the “right’’ reason—be- 
cause there’s more than one 
right reason for buying U. S. | 
Bonds. | 
Whichever way you buy | 
them—through Payroll Sav- 
ings, or your local bank or post | 
office— U.S. Bonds are the best | 
investment you can make! ! 
| 

I 

| 

i 

| 
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OT SASH CORD 
PHOENIX SASH CORD 
AETNA SASH CORD 
WHALE CLOTHES LINES 
SAMSON SMALL LINES 









You know them, your 
customers know them by, 
name and quality. 


SAMSON CORDAGE WORKS, BOSTON 10, MASS. 















eMILK STOOLS 


e@STALLS 
@STANCHIONS 
@FEED TRUCKS 


in stock—ready for 
immediate delivery 








Millville, Pa, 


CUSTOM MADE 


~ WOOD and ALUMINUM 


BLINDS 


Made to measure 
up to your 
requirements 
in 
ANY SIZE—ANY COLOR 
* 
2 WEEKS DELIVERY 


Excellent mark-up. 
A sure profit maker 











Sead for Folder "'H"’ 


7 - Stober Manufacturing Co. 


~ 991 Fulton St. Brooklyn 16, N. Y. 








@WATER BOWLS 


GIRTON MFG. CO. 











‘Gate 
VISE 


Specifications 
BODY—Semi-steel castings of high 
TS. are practically indestructible. 
JAWS—3%” wide x 1” deep, open- 
ing to over 3”. 
ATTACHMENT—Adjustable te at- 
tach to any surface up to 214” thick. 
COLORS—Optional, in red or in grey. 
SHIPPING WEIGHT—4*%, lbs. 
PACKED—12 to a case. 
eNO SIDE TWIST OR WOBBLING— 
Absolute rigidity is obtained by use 
of perfectly fitted parallel bars, as- 
suring an even, easy screw action 
and eliminating excessive strain. 


Sold by Jobbers Only—inquiries Invited 


R. F. NAUMAN 


STATE TOWER BLDG. SYRACUSE 2, N. Y. 








OIL BURNING 
HOT WATER HEATER 


HEAT. Bg = AY 40 GAL. 

. 8 TURN COIL. 
BOX WICKING 

, REINFORCED WITH 

SP A CHROME STEEL BAND 

- 2, All asbestos yam 

4 woven with brass. 

: Double set of wicks 

in each box 6”, 7” 


-_ — 





Pilgrim Oil Burner Mfg. Co. 


5-11 WHITNEY ST HAR TFORD.CONN 



























DUST PANS 


Immediate Delivery. Body 13" x 8". Wire 
reinforced. Heavy dipped baked enamel. 3 
colors, packed in 4 doz. to master carton. 


$3.00 per doz. FOB N.Y. 


Send check on money back guarantee 


ALLOY STEEL FORGING CORP. 


150-42 11th Ave. Whitestone, L. I. 














i BURGLAR-PROOF a AND UTILITY LOCK 
The New Improved 
| Poo me oe 


throw, locks windows 
securely in open or "6 ) 


closed position. 





Also useful for cupboards, cellar windows, 


[ 
[ 
etc. 
[ 
[ 





ASK YOUR JOBBER 


THE E. T. FRAIM LOCK co. 


Producers of Quality Padlocks and Night Latches for 67 Years 
nearest 





LANCASTER 


poceeeens: PRAIM eoeeeeen | 
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ae E Ad 

aud 4 
COLLAPSIBLE 

LANDING NET 


Available in two models. The No. 500 has 
an alyminum handle 24”; net is $4 40 
28” deep, 15” in diameter, Retail '. 
The No. 600 features an 18” aluminum handle; 
18” net with 12” diometer. * $3.80 
Retoil.. : 















Extra 12" —_£ on Hondle or 3” 
Dia. Stee! Gaff Hook 
Retail, 
Badhe....cccocees 50c tafes, 
Prices slightly higher 
in outlying zones. 





9 ed bed eed eee 
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Uassified Advertising Rates 











Business Opportunities 
Representatives Wanted, etc. 


Se WN sesesases 


Positions Wanted 
“ae 2 Rate) set solid, maximum, 


Allew Seven Words for Keyed Address 
or Your Address 





Help Wanted, Accounts Wanted 


Get solid, maximum, 50 words....... $5.00 
Each addition 1 





*BOXED DISPLAY RATES 
$8.00 Per Column Inch 


Cuts or special borders not allowed. 
*DISCOUNTS FOR BOXED DISPLAY ADS 
5% discount for 4 or more insertions. 

No Agency Commission allowed on Classified 
Advertising. 
REMITTANCE MUST ACCOMPANY ORDER 
Send check or money order, 
not currency or stamps. 











Samples of Merchandise, Literature, Catalogs, 
etc., will not be forwarded to box number 
advertisers unless [aera by sufficient 
postage for r 

HARDWARE AGE is published every other 
Thursday. Classified forms close 15 days 
previous to date of publication. 


Address your correspondence and replies te 


HARDWARE AGE 


Classified Opportunities Dept. 
100 East 42nd St., New York 17, N. Y. 











| Help Wanted | 


(Sales Representatives Wanted } 





ANTED EXPERIENCED HARDWARE 
cost AND PRICE CLERK. Good at figures. 
Office of Large Manufacturing and Distributing 
Firm. In lower Manhattan. Permanent position. 
State experience and starting salary. Reference: 
required. Address Box L-102, care of Haapwans 
Aoz, 100 East 42nd St., New York 17, N. Y. 





ESTABLISHED GENERAL MERCHAN- 
DISE AND HARDWARE JOBBING BUSI- 
NESS, with growing possibilities, needs experi- 
enced, capable man to make contacts, direct ex- 
pansion Program. Salary basis or partnership 
arrangement. Write fully in first letter. Address 
Box L-210, fare of ao Ace, 100 East 
42nd St., New York 17, N. 





HELP WANTED — BUYER ASSISTANT, 
KNOWLEDGE OF SHELF HARDWARE. 
Must have distributor experience, good correspon- 
dent. National organization, 5 day week, loca- 
tion Chicago. State full particulars, age, start- 
ing salary, etc. Address Box L-205, care of 
7 ee AGz, 100 East 42nd St., New York 





WANTED 


EXPERIENCED MERCHANDISE 
MANAGER FOR LARGE 
WHOLESALE HARDWARE 
AND HOUSEWARES COM- 
PANY LOCATED IN MIDDLE 
ATLANTIC SECTION — SUB- 
STANTIAL SALARY PLUS 
BONUS — APPLICANT PROB- 
ABLY IS PRESENTLY EMPLOYED 
IN A SIMILAR CAPACITY, OR 
MAY BE TOP ASSISTANT IN 
MAIL ORDER OR SYNDICATE 
SET-UP. WRITE FULLY STAT- 
ING ALL PERTINENT INFOR- 
MATION PRELIMINARY TO 
INTERVIEW. 


Our Employees Know of This Advertisement. 
All Replies Treated in Strictest Confidence. 


Address Box L-160, care of HARDWARE AGE 
100 East 42nd Street, New York 17, N. Y. 














[Sales Representatives Wanted | 


SPECIALTY MAN WANTED TO HANDLE 
VOLUME UTILITY ITEMS. Large consumer 
demands. 10% commission. The Zangs Co., 222 








SALESMEN CALLING ON HARDWARE 
DEALERS, DEPARTMENT STORES, AND 
CHAIN STORES to Sell an Extensive Line of 
Imported Mexican Baskets, Shopping Bags, etc. 
A_ number 
of these baskets can also be sold in gift shops, 
Address Box No. 2676, Miami, 


Some desirable territories available. 


novelty shops. 
Florida. 





SALESMEN, WANTED BY LARGE WELL 
ESTABLISHED NEW YORK WHOLESALE 
HARDWARE HOUSE to cover retail hardware 
trade in District of Columbia, Connecticut, Maine, 
Central New York 
State, Middle and Southwestern States and Long 
Island on 5% Commission Basis, no objection to 
Write Chas. Weiland, 


New Hampshire, Vermont, 


non-conflicting side lines. 
Inc., 149 Chambers St., New York, N. Y 





DISTRIBUTORS AND SALES 
REPRESENTATIVES WANTED 
For all territories by manufacturer of medicine cabi- 
nets, shower cabinets, and steel garbage boxes, selling 
te building contractors and plumbing supply houses, 
also aluminum cookware and kitchenware items, selling 
to jobbers and dealers. 


NORTHWEST STEEL PRODUCTS CO. 
2746 N. Elston Avenue Chicago 47, Illinois 








SALESMEN WANTED 
Full Time a” Side Line Men Calling on Hardware 
and — ariety, Feed and Seed, Department 
Stores and ia Yards with Complete Line of 
Leather Dog Furnishings and Paint Brushes. Middle 
and South Atlantic States, Southwest and California, 
North Central States and Midwest Except Illinois. 
Address Box L-122, eare of HARDWARE AGE 
100 East 42nd St., New York 17, N.Y. 








SIDE LINE SALESMEN WANTED 


Calling on wholesale or retail Hardware, Drug 
and Feed trade. Outstanding product. Excellent 
commissions. Exclusive territory. Write fully to: 


CLIMAX CHEMICAL CO. 


2803 S. Calumet Ave. Chicago 16, Illinois 











SIDELINE SALESMEN WANTED 
To Sell Finest Complete Line Leather Dog Furnish- 
ings. Department. Hardware, Sporting Goods, 
and Pet Stores. Protected Territories. Commission 
Basis. Prompt Shipments. Give Full Particulars, 
Territory Trade Called on, Products Handled. Con- 
nect with a Fast Selling High Grade Line. 


HUMPHREYS LEATHER GOODS CO. 


645 St. Clair St., Chieago fi, Ill. 
Manufacturers Since 1915 








OPPORTUNITY: 
SIDELINE SALESMEN 
New home-appliance item. Widely publicized in big- 
circulation national magazines. Sold by leading chain, 
department stores and hardware dealers. Good repeat 
item. Advise territory covered, lines handled. Our 
proposition will interest you! 
Address Box L-192, eare of HARDWARE AGE 








W. North Bank 


Dr., Chicago 54, Illinois. 
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100 East 42nd St., New York 17, N.Y. 


SALESMEN WANTED: TERRITORIES 
OPEN ON COMMISSION BASIS _ FOR 
AGENTS to sell the nationally advertised Pocono 
Folding Chair to department, hardware and fur- 
niture stores. Quick action necessary to organize 
for present summer activities. Address Box L-187, 
care of Harpware Acez, 100 East 42nd St., 
New York 17, N. Y. 





SALESMEN WANTED: EXPERIENCED, 
WITH FOLLOWING among Plumbing and 
Heating Contractors, Plumbing Supply Stores, 
Retail Hardware Trade. Top quality line of 
Plumbing Supplies and Specialties. Desirable 
territories available. Commission basis, drawing 
when qualified. Address Box L-206, care of 
Harpware Ace, 100 East 42nd St., New York 
17, N.Y. 





SALESMEN WANTED 


Following in Hardware, Paint, Lumber, Variety 

Housefurnishing and Department Stores. To 

sell for immediate delivery established at- 

tractively priced complete line of Paint Brushes, 

Household, Industrial Brushes and Sundries. 

Full time or side line. All territories open. 

Address Box L-201, care of HARDWARE AGE 

100 East 42nd St., New York 17, N. Y. 








SALESMAN WANTED 
Following among hardware, paint, house- 
ware and allied outlets vital. Sell manu- 
facturer’s product on a commission basis. 
Repeat sales makes this offer one with a 
real future. State experience and other 
lines carried. 


Address Box L-194, care of HARDWARE AGE 
100 East 42nd St., New York 17, N.Y. 


SALESMEN 
WANTED 


With following among hardware, 
electrical dealers and contractors, etc. 
Complete line of electrical wiring de- 
vices such as toggle switches, duplex 
receptacles, gem boxes, appliances, 
hardware specialties, and complete 
plumbing specialties. Only top men 
considered. All territories open with 
exception North Carolina, South Caro- 
lina, Virginia, Kansas, Missouri, Utah, 
Oregon, Florida, Connecticut, New 
York, New Jersey, Pennsylvania. 
Please write, stating territory, lines 














handled, and details of your ac- 

tivities. 

Address Box L-202, eare of HARDWARE AGE 
100 East 42nd St., New York 17, N. Y. 
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SIDELINE SALESMEN TO CARRY 
TOOLS AND GENERAL HARDWARE. Ter- 
ritories open in Ohio, Indiana, Tennessee, Ken- 
tucky, West Virginia, and Pennsylvania. Stem 
Distributing Co., 11413 Kinsman Rd., Cleveland 
4, Ohio. 





WANTED MANUFACTURER’S AGENTS 
SOUTHWESTERN AND MIDDLEWESTERN 
STATES ALSO EXPORT. Exceilent Line 
Builders’ Hardware. Priced right. Prompt de- 
livery. Address Box L-207, care of HaRDWARE 
Ace, 100 East 42nd St., New York 17, N. Y. 





REPRESENTATIVE WANTED COVERING 
LOUISIANA, MISSISSIPPI AND TENNES- 
SEE calling on Hardware Trade for Well Known 
Plumbing and Electrical Supply House. Address 
Box L-199, care of Harpware Acr, 100 East 
42nd St., New York 17, N. Y. 





SALES REPRESENTATIVES WANTED 
TO SELL POULTRY EQUIPMENT to Hard- 
ware Stores, Farm Equipment Stores throughout 
the United States. Write in detail giving us 
experience, lines handled, territory covered and 
references. Address Keen Equipment Company, 
Inc., Vineland, N. J. 





REPRESENTATIVES NEEDED IN THE 
FOLLOWING TERRITORIES TO SELL 
PLUMBING AND HEATING SPECIALTIES 
to the Hardware Stores and Plumbers: Middle 
West, Pacific Coast, Southern States, New En- 
gland States, New York, Pennsylvania and New 
Jersey. Address Box L-196, care of HARDWARE 
Ace, 100 East 42nd St., New York 17, N. Y. 





ESTABLISHED STOCK JOBBER  RE- 
QUIRES SALESMEN TO CARRY NATION- 
ALLY KNOWN BRANDS OF HARDWARE 
AND HOUSEWARES on a _ commission basis. 
No objection to side lines if non-competitive. 
Advise lines now carrying. Must be fully ex- 
perienced, Choice territories now open. We main- 
tain our own showrooms and warehouses in East 
and Central Areas. Address Box L-i90, care of 
=e AGg, 100 East 42nd St., New York 17, 





SALESMEN CALLING ON RETAIL PAINT 
DEPARTMENTS AND STORES CAN BUILD 
UP TREMENDOUS INCOME SELLING DE- 
CALCOMANIA LETTERS AND NUMBERS. 
They save user 90% on window, truck, office, 
boat and other places. Free stock display binder 
with opening orders. Free delivery anywhere on 
reorder of $2.00 up. All replies treated confi- 
dentially. Outline area and references first letter 
to D-O Decal Company, 462 E. Fordham Road, 
Bronx 58, N. Y. 





Our product is a natural for house- 
ware departments, notions, baby 
shops and the hardware trade. It is 
not a novelty, it is a household neces- 
sity. Nothing to directly compete. We 
want top national representatives who 
cover their territory completely, who 
make personal contacts with large 
stores and good jobber contacts. We 
offer one hundred percent coopera- 
tion to representatives, liberal com- 
mission and a progressive merchan- 
dising campaign combining national 
consumer and trade magazine adver- 
tising; mailing literature, and store 
promotion material. Many of the 
best territories open. Write in detail 
with background and territories cov- 
ered. 


Address Box L-180, care of HARDWARE AGE 
100 East 42nd St., New York 17, N. Y. 














[Sales Representatives Wanted] [Accounts Wanted | 





SALES REPRESENTATIVES WANTED. 
ALL TERRITORIES. HARDWARE, SEED, 
ETC. DEALERS ON TERMITE EXTERMI- 
NATING FLUID. Address Box L-213, care of 
Harpware AGE, 100 East 42nd St., New York 
7. wa. ee 





FACTORY REPRESENTATIVES WANTED 
—EXCELLENT OPPORTUNITY FOR EX- 
PERIENCED MEN CALLING ON HARD- 
WARE AND HOUSEHOLD ITEM AC- 
COUNTS. New one-handed egg-beater beats any- 
thing on market in price and performance. Com- 
mission basis. Immediate delivery. Choice terri- 
tories still available. Can be sideline. Address 
Box C, Ducon Industries, Elkhart Lake, Wis. 





WANTED SALESMEN WHO ALREADY 
HAVE HARDWARE LINE! TO TAKE ON 
TWO HOT STAPLE ITEMS. Every stop will 
net you $3.00 and up. Takes two minutes to 
sell. All favorable advantages, price, quality, 
item, delivery, service. Address American Basket 
& Container Co., 3444 So. Giles Ave., Chicago 
16, Illinois, 





GOOD SHORT LINE HOUSE FURNISH- 
ING ITEMS, Hampers, Ironing Boards. Un- 
painted Furniture and Furniture Novelties, good 
shipments, straight commission; live wire men 
mly. Territory open, Southern, Southwestern, 
and Western States. Give full information first 
letter. Address Box L-137, care of Harpwarr 
Acr, 100 East 42nd St., New York 17, N. Y. 


MANUFACTURER REQUIRES’ SALES- 
MAN to sell One or All of the Following Classes 
of Trade Direct to Hardware Dealers, Acces- 
sory, Hobby, Sporting Goods, Paint, and Depart- 
ment Stores. Products include hand tools, power 
tools, and paint specialties. Domestic and Export. 
Address Box L-161, care of Harpware AGz, 100 
East 42nd St., New York 17, N. Y. 


HIGH CLASS AGENTS WANTED IN 
MANY TERRITORIES that have following 
with the hardware, mill supply, electrical supply 
and plumbing supply trade, to handle very popu- 
lar Electric Drill Attachment Tool. Liberal com- 
mission. Give full details of lines handled and 
territory covered. Address Box L-182, care of 
a Ace, 100 East 42nd St., New York 
7, @. F. 








LINES WANTED FOR NEW ENGLAND 
AND NEW YORK STATE By Experienced 
Sales Organization. Well Acquainted with Hard- 
ware, Automotive, Electric Supply Jobbers and 
Chains. Boston Showroom and W Dun 
and Bradstreet rated. Address Perkins Sales 
Co., 610 Newbury St., Boston 15, Mass. 





REPRESENTATION OFFERED, BY WELL 
ESTABLISHED SALES ORGANIZATION 
with eight years’ experience selling to the jobber 
and to the retailer. Complete coverage for Ohio, 
Indiana and Kentucky is offered to the manufac 
turer of a Quality Line of Housewares or Hard- 
ware. Associated Distributors, 49 Central Ave., 
Cincinnati, Ohio. 





SALESMEN COVERING HARDWARE, 
HOUSEWARES TO SELL TWO QUALITY 
SIDELINES. New Outdoor Knock Down In- 
cinerator and New Garden Hose Attachment. 
From Chicago West and Philadelphia South Open. 
Good commission. State experience, references. 
and territory thoroughly covered. Address Box 
L-188, care of Harpware Ace, 100 East 42nd 
St., New York 17, N. Y. 





SALESMEN AND MANUFACTURERS AGENTS: 
Carry an addition to your present lines. Brand new, 
patented, low-cost item. Sales tests made of this 
product proved salability. All territories now open. 
National advertising now in progress. A well made, 
exceptionally fast moving, attractively displayed, util- 
itarian item. Used in all homes, restaurants and 
hotels. A must for hunting, fishing, outings and ber- 
becues. Liberal discounts or commission. 
Address Box L-18i, care of HARDWARE AGE 
East 42nd St., New York 17, N.Y. 








WANTED 


Tool and hardware agencies for India, by 
exporter with large number of accounts. 
Continuous volume business assured. 


Address Box L-198, care of HARDWARE AGE 
100 East 42nd St, New York 17, N. Y. 








SALESMEN — REGIONAL REPRESENTA- 
TIVES. UNUSUAL SALES OPPORTUNITY 
for Aggressive Men selling Jobbers and Retail 
Hardware Stores. Experience valuable in hard- 
ware but not absolutely required, if acquainted 
with Jobbers, Retail Hardware Outlets and 
Lumber Yard Trade. Old established hardware 
manufacturer expanding operations in territorial 
coverage needs good men in various sections of 
the country. Unusual opportunity for permanent 
connection. Salary and bonus plan provides above 
average earning capacity for men doing good 
work. Address Box L-157, care of HARpWaArx 
Acz, 100 East 42nd St., New York 17, N. Y. 


WANTED—MANUFACTURER’S AGENTS 
CALLING ON BUILDERS’ HARDWARE 
CONTRACT DEALERS AND LUMBER 
YARDS tc sell established line of Casement and 
Storm Sash Hardware. Much good territory 
open. Address Box L-179, care of HarpWare 
Ace, 100 East 42nd St., New York 17, N. Y. 








MANUFACTURERS’ REPRESENTATIVES 
WANTED 
To call on Hardware, Notions, and Housewares Job- 
bers, Also on Large Chain Organizations and Depart- 


ment Stores. Excellent Opportunity with Aggressive, 
Growing Concern. Write 


S. E. MePartlin, Jr., Sales Manager 
KITCHEN SPECIALTIES, INC. 
106 East Hubbard Street Chicago 11, ttinols 











WANTED 
MANUFACTURERS AGENTS 
HIGH GRADE CHROMIUM KITCHEN CupP- 
BOARD HARDWARE Calling on Retail Lumber 
and Hardware Dealers Ind., Ill., Wisc., Minn., 
lowa, Texas, Eastern Mo. State territory now 
covered, for how long, and Lines now carried. 
Write Box 185, 

Grand Rapids, Michigan 











HARDWARE MAN 


Have 20 Years’ Experience in Builders Hardware and 
Mill Supplies — now own Large Wholesale Mili 
Supply Business which | will sell—seek to represent 
National Manufacturer in the East—good education 
and appearance—well-known in and near New York— 
belong to most hardware associations—will travel In 
my own car within 500 miles of N. Y. 
Address Bex L-203, care of HARDWARE AGE 
100 East 42nd St., New York 17, N. Y. 








ADDITIONAL LINE WANTED 


Greater New York market by hardware and 
housewares manufacturers’ representative for 
sale to the wholesalers, department stores and 
chains. Nationally known as a marketer. 


JOHN H.. HURLEY 
30 Church Street New York 7, WN. Y. 








PACIFIC COAST 
Manufacturers representative covering Calif., Wash., 
Ore., Ariz., and Nevada with young aggressive men 
of experience residing in their respective territories, 
wishes lines of merit which sell to hardware, elec- 
trical and variety store jobbers, chains and depart- 
ment stores. 

Address Box L-195, care of HARDWARE AGE 
100 East 42nd St., New York 17, N. Y. 








PACIFIC COAST REPRESENTATION 


ESTABLISHED MANUFACTURERS’ AGENTS, 
SELLING HARDWARE AND MARINB OUTLETS, 
COVERING CALIFORNIA, OREGON AND WASH- 
INGTON. WRITE US. 
KING, SHEA & POSTON 
€04 Mission Street, San Francisee 5, California 
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MANUFACTURERS’ 


CUT (Metropolitan Area) desires 
Chain and Department Stores. 
L-183, care of HARDWARE AGE, 
St., New York 17, N. Y 


TRAVELING OREGON, 


LOWING. 
trical or Housewares, 
April 27 to May 3. Write Mr. John O. 
care of Ben Franklin Hotel, Philadelphia, Pa. 


SALES REPRESENTATIVE: 


SYNDICATES, AND WHOLESALE 
TRIBUTORS, wishes to represent a 
manufacturer in Greater New York. 
other lines at present. 
cent of his time. 
References furnished. 
of ee Acer, 100 East 42nd St., 
17, N 





REPRESENTATIVE 


Established connection with wholesale hard- 
ware and manufacturing trade in Ontario, 
Canada, open for new line. Trade and 
character references furnished on request. 


Address Box L-200, care of HARDWARE AGE 
100 East 42nd St., New York 17, N. Y. 











ATTENTION 
HOUSEWARE MANUFACTURERS 


Manufacturers’ Representative with Excellent Jobber, 
Chain Store and Department Store Contacts open for 
Additional Line—i0 years’ experience—complete cov- 
erage of Indiana, IIlinois, Wisconsin and a 


REPRESENTATIVE 
COVERING GREATER NEW YORK, NORTH- 
ERN NEW JERSEY, LOWER CONNECTI- 
Additional 
Hardware and Housewares Lines for Jobbers, 
Address Box 
100 East 42nd 


WASHINGTON, 
IDAHO AND MONTANA WITH JOBBER, 
DEPARTMENT AND CHAIN STORE FOL- 
Want Direct Factory Lines in Elec- | 
Will be in Philadelphia 
Mitchell, 


MAKING 
DAILY CONTACT AMONG CHAIN STORE 

DIS- 
reliable 
Carries no | 
Will give hundred per | 
Maintains New York Office. 
Address Box L-193, care 
New York 


MICHIGAN AND OHIO TERRITORY. DI- 
RECT FACTORY LINES WANTED for Hard- 
ware, Paint, Department Stores and Jobber 
Trades. Attractive Office and Display Rooms 
well located in Detroit. Experienced representa- 
tives with large Clienteles. Address Callan-Sharp 
Co., 18970 Grand River Ave., Detroit, Mich. 


REPRESENTATIVE 








MANUFACTURERS 
DESIRES LINE OF 
and Finishing Hardware for hardware, depart- 
| ment stores, lumber yards and jobbers for the 

State of Michigan, on a straight commission basis. 
| Address Box L-191, care of HarpDWARE AGE, 
100 East 42nd St., New York 17, N. Y. 


| 
| MANUFACTURER’S AGENT NOW 
| 
| 





TRAV- 


ELING LOUISIANA. MISSISSIPPI AND 
ALABAMA, contacting hardware and plumbing 


supply jobbers, wants Toilet Seat Account. Ter- 
| ritory covered every eighth week, and will assure 
Address Box L-185, care of 
New York 


| complete coverage. 
| Harpw ARE Ace, 100 East 42nd St., 
| ae; 2a 

| = - 


MANUFACTURERS REPRESENTATIVES 
DESIRE ADDITIONAL QUALITY LINE for 
New Jersey, Contacting Lumber Yards, Hardware 
Dealers, Mill Supply Houses. Now traveling 
three men. Experienced representation, aggressive 
coverage. Commission basis. Address Box L-211, 
| cz lig = Harpware Ace, 100 East 42nd St., New 
York 17, N. Y. 


MANUFACTURERS ATTENTION! A 
MANUFACTURERS’ AGENT, YOUNG, CA- 
| PABLE, EXPERIENCED, DESIRES TO REP- 

RESENT REPUTABLE MANUFACTURER of 

Nationally Known Quality Products in the hard- 

ware, housewares, electrical or variety lines. Ac- 

quainted with wholesalers and retailers of hard- 
| ware, electrical and variety merchandise in 

Washington and Oregon. Salary and expense, or 

salary, commission and expense. Address Box 

L-212, care of Harpwarr Acr, 100 East 42nd St., 

New York 17, N. Y. 











NATIONAL DISTRIBUTORS 
Eetablished—Reliable—Aggressive 
ANCO CORPORATION, Pittsburgh 22, Pa. 
Brench Offices 
Gew York - Philadelphia - Detroit - Cleveland - Louisville 


oe 6 ae fe eee. We will carry the 
sceounts or you can bill direet. 


Write for farther information end references. 








Interested only in line of good reliable 

serving housefurnishing field with staple items. Write— 
THE BREWER CO. 

721 Cleveland Rd. Hinsdale, Illinois 








TO MANUFACTURERS 
INTERESTED IN EXPORT SALES 


A well established export firm, specialists 
in tools and hardware, desires additional 
items for new catalog. World wide distri- 
bution through agents in 54 countries. 


Address Box L-189, care of HARDWARE AGE 
100 East 42nd St., New York 17, N.Y. 














ARGENTINA 


Distributor and representative now in 
this country wishes to contact factories 
direct. Company established thirty years, 
employs fifteen salesmen. Highest refer- 
ences. 
Address Box L-197, care of HARDWARE AGE 
100 East 42nd St., New York 17, N. Y. 




















' BRAZIL 


Manufacturers’ Agent wants exclusive lines for 

Brazil. Appliances, All Classes Electrical, Hard- 

ware, Tools, Machines, Refrigerators, Air Condi- 

tioning, Radios Metals, etc. Departing late 

May. Address M. Kelley, 215 No. Hobart Blvd., 

_ Angeles 4. — hes 15th, 1235 W. 64th 
, Kansas City, M 











MANUFACTURERS’ 





REPRESENTATIVE 


GIVING coerare AND INTENSIVE COVER- 
AGE OF BAMA, ARKANSAS, LOUISIANA, 
MISSISSIPPI fad bi or DESIRES AD- 
DITIONAL LINES. ES MADE EXCLU- 
phy TO JOBBE ri 5. COMMONWEALTH 

ES CO., P. 0. BOX 1804, JACKSON 2, 
MISSISSIPPI. 








ATTENTION MANUFACTURERS: 
Manufacturer's representative, 7 years experience In- 
terested in obtaining lines of hardware, builders hard- 
ware, glass, locks, padioeks, building materials, and 
electrical fixtures and products for Puerto Rico and 
Dominican Repubile. Commission basis only. Write to: 


A. R. MENENDEZ 


BOX 5345, PTA. DE TIERRA STATION 
SAN JUAN 27, PUERTO RICO, U.S.A. 
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SALES MANAGER. SEASONED EXECU- | 
TIVE OF ABILITY WOULD LIKE | 
PRELIMINARY CONFERENCE WITH MAN- 
UFACTURER REQUIRING INCREASED | 
VOLUME OF SALES. Have large personal 
acquaintance with Hardware, Mill Supply, In- 
dustrial and Automotive Jobbers and the Larger 
Department Stores in every section of the United 
States, Canada, Hawaii, and Puerto Rico. Also 
acquaintance with buyers in 15 foreign coun- 
tries and knowledge of export possibilities and 
procedure. Presently employed but change could 
be effective in 30 days. Address Box L-209, 
care of Harpware Acer, 199 East 42nd St., 
New York 17, N. Y. 









Builders Hardware, Tools | 





| 

37 YEAR OLD DISTRICT MANAGER pres. 
ently employed by Eastern Hardware Manufac- 
| turer wants similar connection with manufacturer 
distributing through wholesale hardware outlets, 
Wide following among all hardware jobbers and 


TION WITH MANUFACTURER, of nationally 
known products. Would like to confine efforts in 
smaller area, including Florida. Will guarantee 
thorough coverage, with conscientious effort and 
honesty for close cooperation from manufacturer. 
Address Box L-204, care of Harpware Ace, 100 
East 42nd St., New York 17, N.Y. 


most mill supply houses in Texas, Oklahoma, 
Louisiana, New Mexico and Arkansas. Address 
Box L-176, care of Harpware Acer, 100 East 
| Saad St., New York 17, N. Y. 

SALESMAN NOW COVERING’ SEVEN 
SOUTHERN STATES DESIRES CONNEC. 
| 
| 
| 
| 
| 





POSITION WANTED AS BUYER‘OR AS 
SISTANT TO BUSY EXECUTIVE, 15 years’ 


experience with wholesale jobber in New York 


Area. Experienced in purchasing builders and 
cabinet hardware, shelf, tools, mill supplies, 
electrical and housewares. Married, 38 years 


old. Clean cut, versatile. Can locate anywhere. 
Desires to locate with large retailer or wholesale 
| jobbers. References exchanged. Address Box 
L-208, care of HarpwAre Ace, 100 East 42nd 
St., New York 17, N. Y. 


NOTCH SALESMAN, NOW EM 
WISHES TO MAKE CHANGE, 
connection with Manufacturer 
seiling to jobbers only. Will consider any propo- 
sition. Familiar with Hardware accounts both 
Retail and Wholesale in Mississippi, Louisiana, 
Alabama, Florida and Tennessee.” Drawing ac- 
count and expenses must add up to at least 
$650.00 month against liberal commission. Best 
of references. Can make change at once. Ad- 
dress Sam K. Owen, Jr., P. O. Box 2023, 
Meridian, Mississippi. 


TOP 
PLOYED, 
Prefer to make 





| visability of change 





BUILDERS’ HARDWARE DESIGNER AnD 


| TECHNICAL EXPERT—CREATIVE ARTIST, 


STYLIST, MECHANIC, thorough knowledge all 
phases fabrication, college trained, marriéd. 
22 years with large manufacturer. Desires respon- 


| sible position small progressive company, pleasant 
| surroundings and congenial people more importauit 
| than »high salary. 
| L-186, care of 
St., New York 17, N. Y. 


Available soon, Address Box 
Harpware AcE, 100 East 42nd 


SALES MANAGER, EXPERIENCED EX- 
ECUTIVE OF ABILITY, 49, SEEKS PRE 
LIMJNARY CONFERENCE WITH MANU- 
FACTURER requiring increased annual volume 
of sales through Wholesale Hardware, Mill Sup- 
ply, Department Store; Allied Domestic and 
Foreign Jobbers. Sound background, capable or- 
ganizer, modern understanding advertising and 
sales promotion. Present connection nets $10-12M 
but transfer of Corporation’s Stock indicates ad- 
during 1947. Reply Box 
L-91, care of HARDWARE AGE, 100 East 42nd St., 


| New York 17, 





| Business Opportunities | 





HARDWARE STORE, COUNTRY TRAD- 
ING POST, RICH OIL AND CATTLE 
REGION, $2,000.00 VOLUME PER MONTH, 


Fixtures at less than cost, no bonus on business; 
takes about $8,000.00. H. M. McDaniel & Co., 
Tuloma Building, Tulsa, Oklahoma. 





FOR SALE 


Fertilizer spreader cart—tools, dies and 
patent. Has been on the market since 
1941. Handled by some of the largest 
jobbers, ideal for an addition to a garden 
tool line. 
Address Box L-i84, care of NAROW ARE | AGE 
100 East 42nd St., New York 17, N.Y 
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Wanted | 


RICT MANAGER pres. 
mm Hardware Manufac. 
ction with manufacturer 
lesale hardware outlets, 
l hardware jobbers ang 
_ in Texas, Oklahoma, 
ind Arkansas. Address 
RDWARE AGE, East 
) a 3 





100 


COVERING SEVEN 
DESIRES CONNEC 
CTURER, of nationally 
ike to confine efforts in 
orida. Will guarantee 
conscientious effort and 
ion from manufacturer, 
of HaRpDWARE AGE, 106 
YW, Hes 


AS BUYER “OR AS- 
<ECUTIVE, 15 years 
jobber in New York 
irchasing builders and 
tools, mill supplies, 

Married, 38 years 
Can locate anywhere. 
e retailer or wholesale 
anged. Address Box 
Ace, 100 East 42nd 


SMAN, NOW EM 

MAKE CHANGE. 
n with Manufacturer 
ill consider any propo- 
rdware accounts both 
Mississippi, Louisiana, 
inessee.- Drawing ac- 
add up to at least 
ral commission. Best 
~— at once. Ad- 
. = Box 2023, 


t-E DESIGNER AND 
REATIVE ARTIST, 
10rough knowledge all 
e trained, married. 
turer. Desires respon- 
ive company, pleasant 
people more important 

soon, Address Box 
AcE, 100 East 42nd 





XPERIENCED EX- 
49, SEEKS PRE- 
-E WITH MANU- 
eased annual volume 
Hardware, Mill Sup- 
lied Domestic and 
kground, capable or- 
ing advertising and 
nection nets $10-12M 
; Stock indicates ad- 
1947, Reply Box 
, 100 East 42nd St., 








SOUNTRY TRAD- 

AND CATTLE 
[E PER MONTH, 
benus on business; 
[. McDaniel & Co., 
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@ market since 
of the largest 
ion to a garden 





ARDWARE AGE 
ork 17, N.Y. 





WARE AGE 











TROY 
BEST 
a 3 oe, Ey aed workmanship sad 


FILE CARD—cleans files, taps and dies quickly and 


thoroughly. 
HOG SCRAPERS—tingle or double ead. 


TROY FILE WORKS 
Troy, Est. 1831 N. Y. 





GRINDING WHEELS 


Specializing in 4" to 8" sizes—General 
Purpose Grinding Wheels in Large Quan- 
tities for Hardware Jobbers. 

Let Us Quote Quantity Prices on Special 
Stones and Wheels for Your Patented 
Sharpening Devices. 


GOODRICH GRINDING WHEEL CO. 


{Since 1864) 





1500 W. Madison St. Chicago 7, Ill. 

















“EAGLE” ANVIL 


Sturdy, highest qual- 
ity tool steel face 
Blacksmith anvil, 
made for more than 
a century for most 
exacting users, lead- 
ing Industries and all Government De- 
partments. 


Sizes 100 to 700 Ibs. 


FISHER & NORRIS 


Eagle Anvil Works, Trenton, N. J. 


ee 

































FOLDING 


CHAIRS 


Upholstered and 
Plain. Many styles 


Folding Tables 
PROMPT SHIPMENT 


ADIRONDACK 
CHAIR COMPANY 


1142-A BROADWAY 
NEW YORK 1, N. Y. 
























Sandpaper Holder 


@ One Piece 
@ All Metal 
@ Quick Loading 
@ Fool-Proof Locking 
@ 100% Flat Surface 
@ Low Priced, High 
Quality Tool For All 
Sandpaper Uses. 
1 Doz. in Attractive 
Colored Display 
HARDWARE PROD. CO., NEW YORK 7, N. Y. 








Templeton, Kenly & Co. 
Chicago (44) Ill. 
Better, Safer Jacks Since 1899 





oNEEGARD Se 


GARDENING 
 FLOORWORK 






MAXIMUM COMFORT 
LONG DURABILITY 


CENTRAL RUBBER PRODUCTS Co. Inc. 


821 BROADWAY, NEW YORK. WN. Y 





ELEPHANT 
STEEL WOOL 


Long, uniform, resilient 
strands for keener bite 
and longer life. Big 16- 
unit pkg. Order direct 
or from your jobber. 




















SPARTER 


.ANOTHER NAME FOR 


BETTER PAINTS 


THE SPAR-TEX COMPANY 
4309 THIRD AVE., NEW YORK 57, N.Y. 




































New EVANS 
Skate Strap 
Pads 


A quick 20¢ seller. Soft 
sponge rubber. One pair 
to card, 2 gross cards to 
carton. Weight 35 Ibs. 
Price : $10.80 gross f.o.b. 
Also cloth covered k- 
ing Chains, Veloci 
Pedal Blocks, Tire Fluid 
Hub Shiners, ete. 
Prompt delivery. 


EVANS ROYAL SUPPLY MFG. CO. 
Established 1915 
446 Adeiphi St. Brooklyn 17, N. Y. 














THAT BUILDS UP YOUR BUSINESS! 
We are now in a position to help you to 
increase your sales with the following 
items: 


BRASS FITTINGS ASBESTOS WICKING 
OIL BURNERS WATER HEATERS 
COOK STOVES COPPER WATER COILS 


COPPER TUBING IN ALL SIZES 


AMERICAN MFG. CO., INC. 
P. ©. BOX 2172 HARTFORD, CONN. 





‘SUNSHINE 
arench Praces> 
cHAM 


MADE IN U.S.A. 


ASK YOUR JGBBER 


FOR OUR DOUBLE DUTY CHAMOIS 
DOUBLE VALUE TO THE CONSUMER 


HOYT & WORTHEN TANNING CORP 
HAVERHILL. MASS 








THREADED BRASS ROD 


2 ft., 3 ft.. or 6 ft. lengths. 
Sizes 4-40, 5-40, 6-40—8¢ per ft. 
Sizes 6-32, 8-32—7¢ per ft. 

F.O.B. New York, N. Y. 
Immediate delivery — any quantity. 
Also headless slotted screws cut to 
length. 


MAGNA-METAL PRODUCTS COMPANY 


70 E. 45th St. New York, N. Y. 





Gripper Clips 
Registered U. 8. Pat. Office 





@ GIBSON GOOD ‘TOOLS, INC. e 








Box 26B Orange, Mass., U.S.A. 














BUY 
BONDS 
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COOK'S 
—-EW— 
SUPER VALUE 
NAIL CLIPPER 
Rett 2O¢ 


THE H. C. COOK CO 
27 Beaver St., Ansonia, Cons 





| 





REPAIR PARTS 
Assorlments of 
PINIONS, PAWLS, ROLLER 
HANGERS, SCREWS, PINION 
COVERS, BEARINGS, ETC. 


Parts in stock to repair all makes 
Order Catalog No. 3 


A. Mm. COLLOT SUPPLIES 


¢ MIAMI 36, FLA. 


221 N. W. 8th AVE. 
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AP Parts Corp, ThO......000s000% 
Sv CS 
Abesto Mfg. Corp.............. 
Ace Window Screen Co......... 
Acme Sprinkler Co. ............. 
Adams Rite Mfg. Co............ 
Adirondack Chair Co........... 
Aermotor Co. 
Agate Plastics Corp. ........... 
Alaboma Mfg. Co. ............ 





Allen Mfg. Co., Hartford, Conn.. 148 
Allen Mfg. Co., — Tenn.. 31 
Allen Mfg. Co. pl Gevsweevse 148 
Alliance hecitechietes senieeans 385 
Allied Hardware Corp. ......... 305 
Alloy Steel Forging Garp ee cediate = 
Aluminum Company of Amesice. 105 
Aluminum Industries, Inc. ........ 137 
CO 8 rrr re 292 
American Chain & Cable Co.... 170 
American Chain Division ........ 170 
American Display Co. .......... 224 
American Extruded Products ... 160-16! 
American Grease Stick Co. ..... 
— Mfg. Co., Brooklyn, 
SS ee ee ey: 
American Mfg. Co., Inc., Hart- 
ere: 369 
American Mat Pre 357 
American Pad & Textile Co...... 134 
American Shearer Mfg. Co. .... 383 
American Steel & Wire Co...123, 159 
American Thermos Bottle Co., The 58 
Armstrong Bray & Co.... . 338 
Armstrong Bros. Tool Co. . 2%4 
Armstrong Products Corp. . 46 
Armstrong Rubber Co., The...... 76 
Arr-O-Line Mfg. Co. ............ 375 
Arrow Products Corp. ........... 379 
Artistic Wire Products Co., Inc... 358 
pe... ee 360 
Associated "chemists, ere 380 
ONS) 8), 3. aero 6 
Atlantic Tubing & "Rubber Co.... 110 
Atlas-Ansonia Co. ..........-+.++ 122 
Atlas Asbestos Co. ............. 356 
Auro Mig. Corp. ..........0cce0s 365 
Automatic Products Co. .......... 356 
B 
I Ms MN oe Coco dbn semenee 350 
ee Eee 38 
Behr-Manning Corp. ............. 146 
Bevin-Wilcox Line Co. .......... 77 
Bommer Spring Hinge Co. ..... 375 
So OR Sere 338 
Boston Varnish Co. .............. 293 
Boston Woven Hose & Rubber Co. 125 
Bridgeport Hdwe. Mfg. Corp., The 352 
Brown-McLaren Mfg. Co. ....... 335 
NN ED eos cnssinesensesecss 
Buckeye Aluminum Co. ......... 261 
Bunyan Bait Co., Paul ........... 279 
Burpee Can Sealer Co. .......... 338 
Bushman Saw Division .......... 69 
c 
Camillus Cutlery Co. ............ 267 
Carbide & Carbon Chemicals Co. ja 
NNO FIREIEIS Siig vccciccesiees 
Carry-Lite Decoys Div. Pulp <* 
I G: sicina pions deodeeswesniye 216 
Central Rubber Products Co., Inc. 389 
Champion Hardware Co. ...... 353 
Chandler Machine Co. ........... 298 
Chaney Instrument Co., John L... 346 
Chattanooga Implement & Mfg. 
Raat er eS ee 358 
Chefford Master Mfg. Co., Inc... 112 
Cheney Hammer Corp., Henry.. 67 
Cheney Industries, Inc. .......... 383 
Chicago Die Casting Mfg. Co... 128 
Gueseee lock Co. .......0s.005- él 
Chicago Spring Hinge Co. ...... 378 
Chicago Wheel & Mfg. Co. .... I5I 
Christie re 377 
Cincinnati Tool Co. ............. 273 
Clark Mfg. ’ ye cree anes 357 
Clark Co., J. a ea oie 83 
Clarke Sanding Machine Co.. 136 
Clayton & Lambert Mfg. Co.. 339 
Clemson Brothers, Inc. .......... 212 
Cleveland Cap Screw Co. ...... 221 
Cleveland Chain & Mfg. Co. .... 203 
Cleveland Quarries Co. ......... 278 
Cleveland Twist Drill Co. ........ 129 
Cleveland Valve Co. ............. 342 
Clinton Machine Co. ............ 327 
Coldwell- Philadelphia Division 223 


390 






Cole-Sewell Engineering Co...... 380 
IS swiss cede cc dh ceee sSaens 330 
Collot Supplies, A. M. .......... 289 
Colonial Brush Mfg. Co., Inc..... 209 
Columbia Steel Co. .............. 123 
Columbian Vise & Mfg. Co. ..... 103 


Columbus-McKinnon Chain Corp. 335 
Committee on Steel Pipe Research 8 
pathcet Datei 231 


Congoleum-Nairn, Inc. 
Consolidated Sales of Philadelphia 354 
Consumers Glue Co. ............. 371 
Continental Screw Co. ........... 228 
Converse Rubber Co. ........... 59 
Ce a, OE, Se “evawccesvenceess 389 
He UR deicden cisterns 255 
Corning Glass Works ............ 117 
Cornish Wire Co., Inc. .......... 364 
jatedaaa On cokes rudd 277 
Cox Metal ~~ ly cuesnges 338 
Cramer Mfg. Corp. ..........++. 109 
Crandall Mfg. co. cco-eeidhipes sou 146 
Crescent Bronze Powder Co. .... 325 
Crescent Tool Co. ............... 21 
Cyclone Fence Division pi oesaeas 159 
D 
Damascus Steel Products Corp... 378 
EELS, “accicaxtceccelesopeswe 345 
IL | igicnu's siaccacemedanenion 144 
Dearborn Stove Co. ............. 23 
Detroit Lubricator Co. ............ 150 
Diamond -— Horseshoe Co. .... 343 
OS SS eae 19-20 
Disston & nl Inc., Henry...... 207 
Domes of Silence ................ 
Dominion Electrical Manufactur- 

RE cnr deadede weeds evoeeses 156 
Sa ee 349 
Dow Chemical Co. ............... 235 
Drake Electric Works, Inc. ..... 70 
Droitcour Hardware Co. ........ 383 
duPont de Nemours & Co., Inc., 

TM ta ssce dh crunienacbets-osees 201 
ESET EVE 342 
Duro Metal Products ............ 65 

E 
E-Z Trip Mole Trap Co. ........ 366 
Eagle Industries, Inc. ........ 165, 266 
Eagle Mfg. | eae ete eipe: 339 
Eagle Rule Mfg. Corp. owe ae 


Eastern Commercial Travelers.... 317 
Economaster Sales, Inc. ......... 302 


Guee Predects Ca. ......:.ccoece 2 
Electro-Line Products seat cee 122 
Eureka Specialty Co. . 367 
Evan's Royal Supply Mfg. Co. 389 
F 
Federal Enameling & Stamping Co. 95 
Ferguson, Inc., Harry .......... 16-17 
Ferry Cap & Set Screw Co....... 102 


ae & 380 
ON rr 956 
OLS aaa 389 
Fitler Co., Edwin H. ............ 351 
Fletcher, Terry =, ee 42 


Flexible Steel Lacing Co. ....%. 328 
Flint & Walling Mfg. Co., Inc.... 127 


Florence Textile Products ........ 39! 
Forsberg Mfg. Co. .............. 256 
PE NS IG hk 0 56 ce ssccsiesveds 64 
Fraim Lock Co., The E. T. ...... 385 
Franklin Glue Go. .........0...+- 374 
<b cd skecmeeauness 350 
TS) Wis. pn. canst acoas sarees 312 
Fulton Bag & ‘Cotton Mills ...... 250 
SG 
ee Mie occespuneeetcns 354 


Garrett Co., Inc., Seen are 
General Hardware Co. ...... 370, 375 
reer 269 


General Stee! Warehouse Co. ... 4 
Gensco Tool Division ............ 

Gephart Mfg. Co. .............: 22 
Getty & Co., Inc., H. S. ........-. 274 
Gibson Good Tools, Inc. ........ 389 
Gilbert Clock Co., ‘William L. .. 116 
Gillespie Varnish 0 eee 380 
Gillette Safety Razor Co. ....... 78 
A Serer 385 
Globe Sporting ‘Goods Mfg. Co. 75 
Goldweber, ~~ Son venience 382 
Goodell Corp., Z RES 342 


— Products Co., New “a 










Hayes Spray’ un Co, 368 
Hazard Insulated Wire Works ... 104 
es 6 
Hines Lumber Co., Edward ..... 35 
Hodell Chain Co. ..........:.... 164 
Hodgman Rubber Co. ............ 251 
Holm's Mfg. Co. of Ohio ....... 353 
Hoppe, Inc., Frank A. ............ 376 
Horrocks-Ibbotson _ | ES 270 
House of Cutlery, Inc., Div. of 
General Paints, Inc. .......... 353 
Hoyt & Worthen Tanning Corp. .. 389 
Hudson Mfa. Co.. H. D. ...... 18, 215 
Huenefeld Co., The ..........+0-- 394 
Hugo Mfg. oe, perannrbeed tenuate 334 
Hurd Lock & Mfg. Co. .......... 57 
Hydall Paint Division scebeneaane 4l 
EEE GE Gisdeseevescineces 352 
! 
Ideal Brass Works ............... 362 
Ideal Novelty & Toy Co. ........ 112 
Illinois Bronze Powder Co. ....... a 
Imperial Brass Mfg. Co. .......... 38! 
Independent Lock Co. ............ 173 
Indiana Steel & Wire Co. ........ 336 
Industrial Management Corp. ... 120 
Ingersoll Steel Division .......... 147 
International Steel Wool Corp. .. 389 
Irwin Auger Bit Co. ............. 1 
J 
ee 108 
Jacobsen Mfg. Co. .... 33! 
Jacobus’ Sons, Inc., A. 6. 91 


Johnson Fan & Blower Co. .. 






Johnson Steel & Wire Co., 316 
K 
Se ES. Son caecoeeosevsene 254 
Kampkap, Inc. ....... ... 355 
Kaufman Mfg. Co. ..... 344, 367 
Kaufman's Sons, David . 317 
Sf ee 40 
Keating Associates, _ De asdsaeee 27 
SS SS eee 383 
Kenco Products Corp. winidik eto 344 
OE ae 124 
Keuffel & Esser Co. .............. 30! 
Keystone Steel & Wire Co. ....... 380 
Kilgore Mfg. Co. ...........0000. 154 
Klein & Sons, Mathias .......... 128 
Krasberg & Sons Mfg. Co., R. ... 365 
Kromex Corp. =iibioiee'arn ne 
Kwikheat Soldering Iron Div., 
Sound Equipment Corp. ........ = 
EY ores scceu wencessyeseseues 293 
3 
Lamson & Sessions Co. .......... 107 
Landen Putty Works ............. 38! 
Landers, Frory & Clark ...... 114-115 
IR, ani canccceiseesipee 113 
Larson Co., Charles O. .......... 130 
Lasting Products Co. ............ 124 
eS 8 Sa eee 271 
Lavelle Rubber Co. ............. 361 
Lawson Co., The F. H. ........... 142 
LeBaron-Bonney Co. ............. 290 
Lebus Rotary Tool Works ....... 38! 
Leech Products Co. ...........+-- 380 
Lehr gy Sales, _ SE 380 
BOM DH. SEOs. ccascccccccsceseees 289 
Leyse yp: ee 138 


Livingston Rubber Products Co. .. 377 


Neck Saw Manufacturers, P 
iG ai wcdndyssebesnabedas wees 60 

Fn ia SS. ce sdissdeeeaexonte 291 

Getta Mig. CO. 2... cccccccescoces 359 

H 

Hall Level & Mfg. Works ........ 39 

Hamer-Nixon Corp. .............. 4 

Hampden Watch Co. ............ 


Lowell Mfg. Co. ....... . 





















Lucas & Co., Inc., John . . 133 
Lurie Hardware Co., Inc . 34 
Lux Clock Co. ....... — 
Lynn Products Co., Inc. ...... , 307 
M 
Mack Molding Inc. .............. 34 
Maco Corp. ......... . 295 
Magic Iron Cement Co. .. 2% 
Magna-Metal Products Co. . 389 
Magor Car Corp. cane 
EG lls. occantegeuessoceeeres 362 
Majestic Toot Mfg. Co. ......... 374 
Make-A-Lite Division ............ 112 
BOND BOGE Osc occccvcccvcsecccsce 339 
Manning, Bowman & Co. ......... 281 
Marlow Pumps .........sceseeeses 372, 
Marshalltown Trowel Co. ......... 382 
Martin-Senour Co. ...........+... a 
Mast-Foos Mfg. Co. ............. 366 
Master Metal “‘Srodesta, a 118 
Master Products Co. ............ 368 
— Brothers Tool Mfg. Co., 
sehen ica oc Soebline ealiepeiiane 383 
McBurney, A. DB. ..ccccoccccccccccs 146 
a & McCambridge 
McDonald Mfg. Co., A. Y. ....... 108 
McGill Metal Products Co. ...... 346 
McKay Co., The ........ccccccoes 163 
McKinney Mfg. Co. .......-.++++- 288 


McLaughlin, Gormley, King Co. ‘= 
Medusa Portland Cement Co. 
Metallizing Company of America te 





Meyer Co., George D. .......... 
Meyercord Co. 

Home Decal Division ........ a 

Nameplate Division ........... 72 
Michiana Industries, Inc. ........ 63 
Middleton & Meads Co. ........ 243 
Midgi Products .............++.- 380 
Milcor Steel Co. .......ccccceess 86 
NGS oc cepecevsesocdvens 382 
Miller Protecto Products Co. .... = 
Miller, Inc., Robert E. ........... 391 
Millers Falls Co. ...........ccceee 241 
Milwaukee Lace Paper Co. ..... 152 
Minute Mop Co. ........-+++e+- 391 
Moline Iron Works .. — 
Molly Corp. ........-. 


Monroe Stove Co. 


Mortell Co., ti W. 
Morton Co., R. P. 
Mueller Brass Co. 








Munising Paper Co. 30 
Murray Ohio Mfg. Co., The ..... 74 
Myers & Bro. Co., F OE ves cueasets 362 
N 
Nagle’s Nursery ..........--++0++ 345 
National Brass Co. .........+++- 315 
National Carbon Co., Inc. ...... 135 
National Die ey Co. caneee 323 
National E & Stamping 
in. chaning aemevnwimtteaeeeee> 287 
National Ideal Co., The ......... 378 
National Lock Co. ..........-.++: 239 
National Mfg. Co. .......----+++: 66 
National Screw & Mfg. eee 393 
Nauman, R. F. .......cccccccooes 385 
SAMMI MBS So ices sccssneeses 332 
Nelson Mfg. Co., L. R. .......--- 377 
New Haven Clock £ Watch Co... § 
Newman Mfg. & Sales Co. ...... 339 
New York Wire Cloth Co. 22 
Niagara Sprayer & Chemical Di- 
SE “ar ceteedtakadtes uaaiowe 264 
Nicholson File Co. .........-- 


Nileway Home Products ....... é 
Noblitt-Sparks Industries, Inc. 

















Goodrich Grinding Wheel Co. ... 38? 
Grabler Mfg. Co. 101 


Los Angeles Chamber of Com- 
UI nbn Sc naccsreetedsevvests 152 
Lowe GIRNE CO... ces cccvcc cee. 245 


Noma Electric Corp. ..... 53-56, 96-97 
Norris Stamping & Mfg. Co. . 27 
Norwich Line Co., Inc. ......-.-+-- 355 
Nourse Oil Co. .........-eeeeeeee 132 
Nu-Age Products Co. .........--- 359 
Nutone, Inc. .......cccccccccecess 1) 
°o 
Ohlen Bishop Mfg. Co. .........-- 373 
Okonite Co., The ...........0+0+- 104 
Orchard Industries, Inc. ........-- 155 
Cater Mig. Co. ..ccccccsccccveses 300 
Owens-Corning Fiberglas Corp. 49 
Ox Fibre Brush Co. ........-++ ; 118 
Ox Wall Tool Co. .......-.eee+ 110 
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P 

EC MN Se on cc awassicncay 346 
Paragon Utilities Corp. ......... 329 
Parker age ag Mfg. Corp., S. 13 
Parker a basressodeosesoes 343 
Patterson- rgent ROMER 257 
Patty Remover & Chemical Corp. 358 
Peck, Stow & Wilcox Co. ........ 14 
Peerless Industries ............... 

Peerless Mfg. Corp., Inc. ........ 327 
Peerless Pump Div., Food Ma- 

’ i. eae 
Perma-Jack Corp., The .......... 131 
Phelps Bile. Ca., IG. ..cccccccoce 330 
PUG BE, GO. oc csescsccceces 357 
Pilgrim Oil Burner Mfg. Co...... 385 
Pioneer Gen-E-Motor Corp. -. 149 
Pioneer Rubber Co. ......... -- 447 
Pittsburgh Plate Glass Co 

Brush Division ........ be . 

Pennvernon Division be 
aaa 368 
OT niger icedecesasee 121 
J, ea 7 
Plumbing Products Co. .......... 363 
Plymouth Cordage Co. ......... 383 


Popular Mechanics Magazine .... 12 
EE EL ~cdacesesviccwcestoe 9 


Portable Products Corp. ......... 223 
Porter Corp., The J. E............ 145 
Precision Key Mfg. ee 381 
Prentiss-Wabers Products Co..... 94 
Ow, eae 248 
Propulsion Engine Co. ........... 307 
Puritan Cordage Mills .......... 62 
a 
Quaker Mfg. Co. .............00- 32 
Quam-Nichols Co. ............... 303 
Queen Stove Works, Inc. ........ 139 
R 

Red Devil Tools .................. ban 
Red Jacket Mfg. Co............. 

Reflecto Letters Co. ............. 328 
Renuzit Home Products Co. ..... 142 
Revere Copper & Brass Inc. ..80-81 
Reynolds Metals Co. ............ 249 
Ridge Tool Co. ..... reer he 106 
Rittenhouse Co., Inc., The........ 308 
Roberts Paint Corp. ............. 4l 
Robertshaw Thermostat Co. ..... 30 
Roller Derby Skate Co. ......... 382 
Rome Mfg. Co. Division ........ 80-81 
Rop-Loc Products Co. ........... 130 
TS SS a ee 333 
TN, OE, vndceuscceccsse 344 
Royal Electric Co., Inc. ......... 341 
Royal Engineering Co. .......... aie 


Rubberset Co. 


Russell, Burdsall & Ward bait t 

Ml en Sc csnwened 310-311 
Ryerson & Son, tnc., Jos. T....50. 345 

s 

S & W Moulding Co. ............ 351 
Safety Belt Lacer Co. ........... 318 
Sager Lock Works .....°73.....0000 259 
St. Louis Cordage Miils eoagne 205 
Samson Cordage Works ......... 385 
Samson United Corp. ........... 143 
Sanco Products Co. ........c.000 213 
S| 265 
8S! aaa 233 


Savage Arms Corp., Lawn Mower 


EN ett hin sie paras Onsen 370 
TS ere 237 
Schalk Chemical Co. ............ 336 
Seaboard Pibg. Specialty Corp. . 306 
Select Disivibulers .......ccccocee 364 
Sharon Bolt & _— Mie icnentne 330 
~~) * 4 ee 37: 
Sheffield on Paint Corp...... 379 
Shelby Spring Hinge Co......... 342 







Shelton Plane & Tool Mfg. Co... 371 
Sherwin-Williams Co., The ...... 

SEINE, TOR vice vscsstessens 84 
SE ME. MD. ‘owndccwsensiens 344 
Silver Lake Co. ...... oon 
Simonds Abrasive Co. . 167 
Simonds Saw & Steel Co 36 
Simoniz Co., The ...... .. 140 
Slaymaker MIR cdcgavesect 85 
eS a 50-51 
Smith Mfg. Coe., &. C...........6 247 
Smith & Son, Inc., Seymour...... 371 
Solar Electric Corp. ............. 326 


Southington Hdwe. Mfg. Co., The 37! 
Southwest Mfg. Co. ............. 319 
NL, OY. 5:0 cinsnnee coves 389 
Sports Goods SE icant eeabiwies 376 
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a 340 
Standard Horsenail Corp. ....... 
Standerd Pressed Steel Co....! 
Stanley Tools ............... 
Steelcraft Mfg. Co., The . 







Stelray Metal Products, Inc se 
a 2 eee 352 
Stevens Level Co., E. A.......... 375 
ww A aaa 385 
Sturdy Too “® Hardware Co...... 38! 
Sun Metal Products, Inc.......... 349 
Sunset Line & Twine Co.......... 217 
Superedge Products, Inc. ........ 383 
Superior Rubber Products Mfg. 
Toh ackcnaiesusadeevuctuscees 71 
CO TI. Soccocecceescs 89 
EE OE © 36 Ghwyont onesies 383 
i. ko 350, 35! 
Swing-A- Way Steel Products Co.. 14! 
eee 306 
RED HP MS ones en denceceeves 334 
T 
eer ee 374 
Templeton, Kenly & Co. ......... 389 
Tennessee Coal, Iron & Railroad 
RI Otte wcltadaneuaie weneiektan 23 
Tennessee Valley Associated Mar- 
BEE. dabunovecercovcecenscesese 363 
Sa ee 157 


Thompson & Son Co., Henry G... 373 
Tobacco By-Products & Chemical 


A Sere 370 
aaa 326 
Serre 283 
. ko f a 225 
ES PE chic scivecesbenic 389 


Tru-Test, Div. of aon & Co..... 285 
Tryon Co., Edw. 


Universal Price Marking Systems. 313 
Upson Brothers, Inc. ............. 38! 
Utica Drop Forge & Tool Corp... 348 





v 
V'co Electric Appliance Co. .... 337 
Veen Products Ge. ....sccccce... 106 
DEE ca decccesivewesesedsenes 26 
ning: chicas paneeeen sess 379 
Valentine Equipment Co. ....... 318 
Valentine Welder & Mfg. Co.... 87 
Vaughan & Bushnell Mfg. Co.... 320 
Visar Brass Mfg. Co., Inc........ 48 
WO Wer GOD. cc. cccccsccsvccee 392 
Vital Products Mfg. Co., The..... 38! 
eC ere 318 
Ee eer 297 
Ww 
Walton Products Co. ...........- 373 
War Assets Administration ...... 162 
Warwood Tool Co. .............- 366 
Washburn Co., The ........... 98, 332 
Waters Conley Co. .............. 126 
Webb Products Co., Inc. ........ 286 
OS OO) ae 380 
Wenson Machine & Tool Co...... 354 
Westchester Brickote Products Co. 363 
TN TE, ss es cencsveccsesions 116 
Wickwire Brothers, Inc. .......... 21 
Wilcox Crittenden & Co., Inc.... 322 
Wilson Hardware Mfg. Co. ..... 166 
Wilson-Imperial Co. ........ 132 
Winchester Repeating Arms Co.. 79 
Witt Cornice Co. 33 
— Lawn Mower Co. Divi- “an 
Wroughi Washer Mfg. WR so.cs 
Y 
Yale & Towne Mfg. Co........... 3 
Youngstown Manufacturing, Inc.. 4 
Zz 
Be WEE GR. ovvcccccvcccsvecens 242 









rose, HANDLE-TIGHT CLAMP 


AVAILABLE NOW TO 


MINUTE MOP USERS! 


Simple, ingenious Device! 
Quickly Attached by Anyone! Allows Rougher Usage! 


pow Tight for More Efficient Cleaning. Feature the New 
Minute Mop HANDLE-TIGHT CLAMP. A real sales getter, 

CLAMP a profit builder that fits any 

oe - stock. Locks the DuPont Cellulose Sponge Mop-head securely 
to handle. Gives mop an amazing efficiency. No need te — 

and” viet your stock of mops for this improvement. Simply order 

ANDLE-TIGHT CLAMPS today from your jobber—for 





Packed | doz. Clamps to a box; 6 Boxes In a Shipping Carton 


i3 €. 22 fa. St. 
CHICAGO 16 ILL 


es Cae IMMEDIATE DELIVERY. 
Ay APIECE 






MINUTE MOP CO. 

















‘Flo-ter’’ COVERS : 
COLORED yy REX" 


Set of 4 
Bow! Covers 
for Pyrex 


Your tr Pye 
PROFITABLE 
PLUS—SALE! 


Made in California by 


FLORENCE TEXTILE PRODUCTS 

1178 So. La Brea Ave. Dept. 34M 
Los Angeles 35, Calif. 

*x Registered trade mark ef Corning Glase Works 













i Esa 382 
ae He | ee ee 382 
Peet Bere, GO, GRE. oc ccecvescsse 360 
Tyler Fixture Corp. .............. 369 
U 
Unexcelled Chemical Corp....... 247 
Union Fork & Hoe Co. .......... 21 
Union Hardware Co. ............ 354 
Union Pacific Railroad .......... 68 | 
Union Steel Products Co......... 355 
United States Steel Corp......123, 159 
United States Time Corp......... 73 
Universal Clay Products Co...... 258 








You can hang your reputation on 


MOORE 


PUSH-LESS HANGERS 
PUSH-PINS 


They’re dependable! Needed in every home 

for hanging light and heavy mirrors, pictures 

and wall decorations. 
Use MOORE Marking Tacks , 
on your own display boards PA 


ORDER FROM YOUR JOBBER 

















MOORE PUSH reat COMPANY : Since 1900 — 
113-25 Berkley Street, Phila. 44, Pa 


Genui"® DOMES of SILENCE 
SLIDE SILENTLY - SOFTLY- SMOOTHLY 


SAVE FURNITURE 
& FLOORS-CREATE QUIET 


Domes of Silence” 





~~ T 


SET-15¢ SET-10c SE 


Domes of Silence 
Rubber Cushion Glides 
Cement and Bathroom F 


ds, wood beds, large 


If he is not supplied write to 


N.Y. C. 


Ask your Jobber 


DOMES of SILENCE, Inc., 35 Pearl St., 


391 


VITA-VAR 


NON-FADING 


oe ee * a: hi 
OO OBR Ee PO Rog Ce Me Pee FS: * 
eee 7 oe Pe I, Ma Pg Besa nah OL : 
PRES ~ RS ape oe OE ~ 5 eg aae ee ae 42% 5 ‘ - 
mer Z s ot 5 a ign ae es 
a a FS ¢ ieare eg oe Gee toe 
peta At < oa a Hy ba, 
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have earned this famous guarantee 
ct OR AREFUND OF 


x 
¥ Guaradtsed by 
Good Housekeeping 


IF DEFECTIVE OR ow 
Soras AbveRTISED TESS 









for EXTERIORS— shutters, doors, gates, fences, outdoor 
furniture, store fronts, etc. Also ideal for interior use. 


¢ The Good Housekeeping Guarantee Seal 
has also been granted to other VITA-VAR PAINTS. 


V/TA-VAR CORPORATION 


| PAINT ENGINEERS SINCE 1888 NEWARK + NEW JERSEY «+ U.S.A. 


a areas aS 














The Most Complete Line of Fasteners 
+ Top Quality = “National” 












CARRIAGE 
BOLT 






WT 


MACHINE 





These new boxes with easily 


‘use. ! 
wal . read, colorful labels, dress up 
a f f oO fi a shelves and simplify selling. 


pe 





L 


build customer good will. 


BOLT ba. National 


ou 









Hardware men 


... find an advantage in handling the 
“National” line of fasteners because it is 
the most complete line made by any man- 
ufacturer. In addition to all the items 
illustrated here, “National” makes tacks, 
rivets, sheet metal screws, Phillips re- 
cessed head screws, plow bolts and many 
other headed and threaded products. 
“National” fasteners are “made right 


to stay tight”. They are the kind that help 
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5 | THE NATIONAL SCREW & MFG. COMPANY, CLEVELAND 4, OHIO 














Kerosene CUTE, 


FOR THOSE WHO DEMAND THE FINEST 
BOSS HOLDS THE SPOTLIGHT— Everything in 


beauty and convenience plus the low cost economy of Kero- 

sene. Lustrous porcelain finish...easy to clean. Finest 

Utility Features, including glass in oven door for visible 

baking, roomy utensil compartment, useful shelf splasher. 

Fast efficient cooking heat...safe...odorless...sootless. 
Remember Boss ... See Boss... Buy Boss. 


THE HUENEFELD CO. CINCINNATI! 25, OHIO 


BOSS RANGES - STOVES - OVENS - HEATERS 








See the above Ad... 


in the leading 
women’s magazines 
and farm journals. 
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